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After 60 years of dreaming, California’s Heath
Ceramics has finally opened its first LA shop

It has taken Heath Ceramics - a company known
for its particularly Californian way of doing
things, that is, sometimes very slowly - 60 years

to open a second retail outlet. Actually, given that

the sto

» at its Sausalito production facili

essentially a low-key sort of factory outlet, you

could call this the company’s first adventure in

retailing proper. The opening signals both a new
partnership with hip Los Angeles’s favourite
potter, Adam Silverman, and a new commitment
to producing unique pieces and bringing in other
ceramic artists to work with the brand.

Founded in 1948 by Edith and Brian Heath
with the aim of providing ‘simple, good things

for good people’, Heath Ceramics has always been

about good design and responsible and waste-
averse production, pushing these ideas long

before they were fashionable. In 2003, industria

designer Catherine Bailey and her husband Robin

Petr
company from an ailing Edith He

eer, bought

¢, a mechanical eng

th (wh
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without selling out those founding ideals
Last year, Bailey, Heath Ceramics’s creari

director, asked Silverman to join the company

n a new role as studio director. Silverm

a Connecticut native who studied architecture,
art and design at Rhode Island School of Design,
had only taken up pottery full-time in 2003. He
had come to LA to work as an architect but ended
up forming the X-Large clothing label with

Mike D of the Beastie Boys. As a potter, Silverman
built up a reputation for innovative glazes. His
LAsa

pushed the profile of ceramic art in the city.

connections among

tistic elite have helped

Bailey wanted Silverman to become Heath's
chief (and emblematic) artist, producing one-off,
specially commissioned work but also running a
\!lldll‘. \'A"L‘fdi“l[l“}! av |ﬂl|n_}_' arnst [‘rn_cr.un.".u‘

as well as runn a gallery to showcase local

design talent. They needed somewhere to do all
this and decided that they might as well add a
store. Oh, and maybe a place to stay for Bailey
and Petravic, while they were in town

All agreed on the importance of working with
an independent design firm that would not only

hetic but could also

understand Yhe Heath aes

bring something new to the mix. It wasn't long
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before Commune Design, a Los Angeles collective
highly rega

rded for its retail, residential and
hospitality projects, was signed up.

vely art scene

As active participants in LA's |

Silve an and Commune’s

Alonso, Steven Johanknecht, and sist

brother Pamela and Ramin Shams! eW

each other soc Silverman ate at Am

Hollywood restaurant they designed

him to design ceramic light fixtures for the
Palm Springs Ace Hote ject. And Silver
Lm“-\mg instincuively it would be the right fit

asked Commune to pitch a proposal to Bailey and

Petravic for the new Heath LA facility's ¢

As Silverman recalls, Commune’s proposal was

a‘spot-on interpretation of Cathy and Robin’s

adapration and reinvigoration of He

s original

1950 factory store in Sausalito’. Commune’s

design sensibility, perhaps best described as an

carthy yet highly sophisticated spin on the

handcrafted and the homespun, was the perfect
mat a company which places such

ch for He

a strong (:11[,‘)‘,‘131\ on the craft of manufacturing
The Heath team envisioned an innovative

hybrid studio/retail programme for the space
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FEELING THEHEATH
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Southern California; mid-century modern meets
Sausalito craft; and Scandinavian artisan meets
&M . Terence Conran’s Habitat." Indeed the inspiration
? of such carly 1960s retail visionaries as Ce
fixmures xn;"!cc by furniture \‘:axlz.fluxf DY arust
‘ Donald Judd - are the perfect foil for ¥
colourful ceramics. Built-in shelving runs below
m the windows at the front of the store while tall
! open bookshelves hold cups, plates, b
) and stemware. Also on display is one of the
ol - company’s newer lines, a tableware range devised
| for the famous Chez Panisse restaurant, Tucked
. &) away in a corner, an intimate seating area is
Bt stocked with design and cookery books
. Alonso has also made smart use of s
Spacers suppo
- ‘ shelves top refectory tables and custom crates
that can be used as storage elements. On view
behind the cash counter is a display of both
v h and picces from the company’s
ongoing series of collaborations with
as Roy McMakin and Dosa'’s Christina Kim
While the opening of Heath Los Angeles
coincided with reports of a global recession, there
Nea " is a lot to suggest the company isin t
. ; 4 the current mood of frugality and restraint. A
SE) Edith Heath bought much of her expe
sl ’ p . of the 1930s to bear when she established Hea
4 s g e Y using local materials and always selling pottery
y # b seconds rather than just destroying them
% 3 And even today, the company is determined on
-k - producing picces that can last a lifetime. If not

cession-ready. %
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ve centre of Los Angeles's

1 district, Simple hand-painted
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r of the high

Wanting to keep the in

ged L-shaped space open and airy,
Commune’s Alonso inserted very few structural

1s. The shop occupies the most visible part

windows luring

IN passcrs-

f the wares or

A studio,

1 will continue t

duce s

signature pieces, isat the re

Both spaces are

linked by a loft-like mezzanine with an office on
one side and a small living space on the other.An
orange powder-coated metal rolling library stair

ovides access

and an

wh

the shop from the private arcas while offering
a window onto the process behind the product

Alonso describes his inspiration
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