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1. Determine your monetization strategy from the beginning
The last thing you want to do is upset your user-base by implementing unexpected ads. By 
developing your app with a strategy in mind, you can set user expectations from the time of install 
for seamless implementation.

2. Localize your monetization strategy
Monetization performance varies widely across different global markets. It’s critical for publishers 
to understand their core market and leverage localized trends to drive strategy. Remember, 
localization is more than just translation. Cultural, economic, and behavioral differences are some 
of the elements to consider in the development of your app and your strategy to monetize.

3. Leverage analytics and track the entire funnel
The only way to understand user behavior is to track user behavior through integrated reporting. 
Partner with a platform that allows for advanced funnel tracking, and tag everything. Obtaining a 
holistic view of the funnel is a vital part of understanding downloads and usage through user 
retention and engagement, as well as the revenue opportunities base on user behavior.

4. Test di�erent monetization strategies for Android and iOS
Different platforms present opportunities and challenges, so it’s important to employ unique 
strategies specific to Android and iOS. Technological limitations, advertising format support, 
demographics, and user behaviors are significant variables to consider. True optimization comes 
with testing strategies specific to each OS.

5. Determine which ad units to support
There are a variety of ad formats to consider, including interstitial ads, in-app ads, video ads, 
display ads, and native ad solutions. Platform, user behavior, and screen size all impact the 
effectiveness of monetizing—so get creative, and test different types of formats to determine top 
performers.

6. Leverage ad creatives that matches the app experience
With a more immersive ad environment, you can increase conversion and control user experience. 
The most effective way to seamlessly blend ads is to integrate creatives that mimic the user 
experience.

7. Relevancy is key
Users don’t want to be interrupted with irrelevant content. Understand why and how your users 
engage with your app, and leverage this information to only serve ads for products and offers that 
are interesting and relevant to your core audience. 
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