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Our priority is to represent Australian mango growers. 
Becoming a member of AMIA will ensure we have 

the resources to fight for the mango industry 
on every front and represent your 

interests. If you think we stepped it 
up this year, imagine what we 

will do in the future!

BECOME A  MEMBER OF 
AMIA AND HELP TO GROW 

OUR INDUSTRY

SIGN UP ONLINE AT
industry.mangoes.net.au

OR CALL US ON
07 3278 3755

JOIN AMIA
TODAY

http://www.industry.mangoes.net.au
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CEO’S 
REPORT

The end is in sight to what is going to be 
another very successful mango season. 
Despite the total crop being down on last 
year’s record, retail sales values are on 
track to be the highest ever. Feedback 
from many growers suggest their returns 
look like averaging record levels also. The 
focus on quality, retail promotions and 
transparent crop flow data has provided 
a great result for consumers of Australian 
Mangoes and it is this consumer demand 
driven approach which is having a 
positive influence on the key drivers of 
industry and grower profitability.

A heightened focus on the post-Christmas 
market has also resulted in values 
being improved across the January and 
February period, and with the season 
nearing completion the last mangoes 
of the season are performing well for all 
concerned.

Thank you for the individual efforts you 
have each made to achieve this result.

EXPORT MARKET

The export market has again seen extra 
focus and has resulted in some notable 
successes. 

This season was our first full season 
exporting to the US, following 
the successful trial shipment of 2 
consignments in February 2015. The 
season has seen growers and exporters 
work together to supply a range of 
varieties to the US. The pleasing aspect of 

Robert Gray
Chief Executive Officer, AMIA

Email: ceo@mangoes.net.au 
Mob: 0418 737 861

this export program is the willingness of 
participants to work together to build and 
maintain the momentum that has been 
created. We will be working with growers 
in the off season to prepare for the 
2016/17 season. It is clear that the market 
in the US has good potential, but as an 
industry and as individual businesses 
we need to continue to work together to 
consistently supply high quality mangoes 
in volumes that this market requires.

NEW VARIETIES

We have commenced the commercial 
evaluation phase of assessing the first 
three of the new varieties. Over the 
course of the next three years we will 
have 30,000 trees in all major production 
regions so we can assess the varieties 
performance under a range of conditions. 
As performance information become 
available this information will be shared so 
all growers have an opportunity to assess 
the worth of the varieties to their business.

VOH

In our industry publications you will see 
us regularly referring to VOH. VOH is the 
Voice of Horticulture and was formed to 
represent horticultural industries on issues 
that impact most of us, such as labour, 
horticulture code, taxation, food labelling 
and a range of other issues where the 
sensible approach is to work collectively. 
VOH has taken several years to develop 

and is now working effectively on our 
behalf. It’s important to understand that 
VOH is funded through industry bodies, 
such as AMIA. Levy funds cannot be 
used to assist in its operation, so we 
rely on the support of our members and 
their continuing annual membership fees 
to fund our contribution to VOH. With 
limited funds, VOH is starting to make real 
progress. VOH is chaired by leading citrus 
grower, Tania Chapman.

MODERN AWARD

We recently circulated a survey on 
employment practices. This is a result of 
the current review of the Modern Award 
for horticulture. Several unions have made 
submissions, that if implemented will add 
another impost onto growers. The VOH 
has a Modern Awards committee which 
has been working on the modern award 
review for the past couple of years. Under 
the modern award structure, reviews of 
awards will be a regular occurrence.

Despite the total crop being down on last 
year’s record, retail sales values are on 

track to be the highest ever. 
- Robert Gray

“

mailto:ceo@mangoes.net.au


AUTUMN 2016 PAGE 5

As we come to the close of another season 
I believe most growers would be happy 
with the outcome. The greatest challenges 
this season centred around the length of 
harvest and fluctuating fruit maturity as a 
result of multiple flowerings. This led to 
issues securing staff between harvests, 
managing different levels of fruit maturity 
on the tree and ensuring, as an industry, 
we maintained momentum throughout the 
season. I’d like to congratulate growers 
on doing an excellent job in ensuring that 
only good quality, mature fruit was sent to 
market. This has been the single biggest 
influence on driving demand, which in turn 
lifts the price we receive for our fruit.

CHAIRMAN’S REPORT

Gavin Scurr
Chairman, AMIA

Email: gavin.scurr@pinata.com.au 
Mob: 0407 714 549

2017 MANGO CONFERENCE 
—PUT THE DATES IN YOUR 
DIARY

Last year’s mango conference in Darwin 
was the best we have held, so now we 
need to lift the bar again to exceed your 
expectations. Next year we will be holding 
the 11th Australian Mango Conference in 
North Queensland from Wednesday 3rd 
May to Friday 5th May 2017. Every two 
years we get a chance to get together to 
celebrate our success and work on the 
challenges we all face, so please make 
sure you put these dates in your diary 
and join us for what will be another very 
enjoyable event. 

AMIA AGM

Our AGM is being held on Tuesday 10th 
May in Mareeba. At this AGM, several of 
our directors including myself are up for 
re-election. Each Directors term is for three 
years after which the position is declared 
vacant and nominations are called. It is 
the director’s responsibility to represent 
our industry and lead it forward. I would 
encourage any member wishing to make a 
contribution to nominate. Nomination forms 
are available from the AMIA office. 

1800 622 626
boxesandmore.com.au

HIA

HIA have been holding planning sessions 
throughout production regions for growers 
during late January and early February. 
I understand that while the sessions were 
well managed with good interaction, the 
number of growers attending could have 
been higher. I encourage all growers to 
attend HIA meetings when they are in 
your region. HIA have the responsibility for 
managing your levy funds and therefore it’s 
important that when there is an opportunity 
you have your say. It also is an opportunity 
to gain a better understanding of the levy 
process and an appreciation of the work 
being undertaken.

Now that harvest is over I hope everyone is 
able to have some time off before flowering 
starts when the season starts all over again.

mailto:Gavin.Scurr@pinata.com.au
http://www.boxesandmore.com.au
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Ian Pershouse
M: 0417 791 131
E: ianpershouse@activ8.net.au

With another season over for Central and 
Southern Queensland producers (except a 
few late varieties), there have been mixed 
results between growers. The market was 
heavily supplied with small fruit, which 
was in poor demand and generally low 
price. Any grower who had good quality 
large fruit received satisfactory returns. 
Conditions were perfect for harvesting until 
late January, after which time, frequent rain 
delayed harvesting and affected quality. 

Mango scale was a huge problem for many 
growers in our region, in some cases it was 
the worst for a few years. I believe this is 
one issue where we should be researching 
more effective chemicals and/or better 
timing of application.

SOUTHERN QUEENSLAND  
& NEW SOUTH WALES

REGION 
UPDATES AND 
BOARD MEMBER 
REPORTS

SOUTHERN WESTERN 
AUSTRALIA, SOUTH 
AUSTRALIA & VICTORIA

Greg McMahon
M: 0419 831 899
E: greg.mcmahon@sevenfields.com.au

Congratulations to all growers and packers 
who successfully exported mangoes into 
the USA. Having access to export markets 
for any fresh produce has proven to be a 
very significant advantage for growers in 
other product classes and mangoes should 
be no exception.

Export can have a positive effect 
throughout the mango industry, whether 
you are a direct participant or not. Benefits 
to export include:

• Reduced pressure on domestic 
markets.

• Diversification of the customer base 
providing growers with alternatives to 
traditional markets. 

• Further opportunity for innovation 
and excellence. Supplying a superior 
product, with minimal losses, for the 
export market relies on the production 
of fruit that will maintain its quality 
through to the end consumer. Skill and 
diligence is required to consistently 
grow, pack and ship mangoes for the 
export market.

• Industry Growth. With diversification 
and increased competition within the 
market place, there is an increased 
opportunity to sell more fruit and 
hopefully attract better profits leading to 
overall growth in the mango industry.

The USA protocol is not for all growers and 
packers due to potential conflict with their 
domestic supply. 

Meeting compliance standards may be 
seen as too difficult for some and not 
warranted by others however applying the 
principles behind the export standards may 
help lift the overall quality of fruit produced. 

Without strict standards and compliance, it 
would be easy for inferior produce to end 
up on the export market and potentially 
taint the reputation of our industry on an 
international stage. 

Our South African colleagues taught me 
that market access is a very important step, 
but it’s only the first one. Even more effort 
has to go into keeping the access open 
and improving it over the ensuing years.

Even if you aren’t able to export mangoes 
into a protocol market like the USA, it’s 
important that all industry participants 
recognise the value and importance of 
what has been achieved. It will need (and 
deserves) ongoing support for many years 
to come to help grow the Australian Mango 
Industry and improve farm gate returns. 

mailto:%20ianpershouse%40activ8.net.au?subject=
mailto:Brett.Jackson%40sevenfields.com.au?subject=
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FAR NORTH 
QUEENSLAND 
& NORTH QUEENSLAND

John Nucifora
M: 0418 193 885
E: flossndeb@bigpond.com

The mango season is in the final stages for 
the Mareeba/Dimbulah areas. Our region 
has experienced a good season in terms of 
volume and price. Quality was good out of 
the area despite the rain that interfered with 
our harvest. The feedback that I received 
about quality was that rain affected fruit had 
minimal issues.

It was great to see the chain stores set a 
firm price all the way through. This made 
the season a lot less stressful for the 
growers. The costs are on the increase, 
and it’s good to see that the price held 
up through the Christmas and New Year 
period.

Export to the US is going to plan, and 
volumes are on the increase. I thank the 
growers that are participating in the trials.

I’d like to thank mango industry 
stakeholders including; AMIA, carton 
companies, transport companies and other 
industry participants for helping to make 
our season run smoothly. 

Programs are underway to prepare trees for 
the next season. I wish all growers well for 
2016/2017.

Ben Martin
M: 0400 125 928
E: bjmenterprises@live.com

Some growing regions in Queensland have 
received good rainfall for the start of the 
wet season however there is still a long 
way to go until we can be sure of enough 
rain to allow 100% of allocation of water 
entitlements in this area. 

For some time I have advocated for the 
need to consider our permanent tree crops 
such as mangoes and the need to identify 
the minimum water requirements to sustain 
our orchards. It is simply not possible to 
reduce the orchard cropping land to match 
the announced annual allocations for water 
is some regions. Further engagement is 
required with the regulators to achieve an 
outcome which protects our industry in the 
long term.

Kieren Brown
M: 0409 593 390
E: kieren.brown@oneharvest.com.au

As I write this the season is coming to a 
close with the last of the varieties coming 
out of southeast Queensland.

While some good volumes were picked 
from the region It has been a trying time 
with weather. High levels of rain in the 
region have impacted on the quality of the 
fruit with Lenticel being the main issue.

US export was a bonus for the region. 
Forty-five percent of total Calypso market 
share was sent to the US from the Mareeba 
region. Export continues with Some Keitt 
loads being sent at time of writing.

The overlapping regions have once again 
seen the prices drop late in the season. 
For those growers that were able to avoid 
this prices should have lifted.

We now look forward to preparing for the 
2016/17 season and a favourable year, 
weather wise. 

The 2015/16 mango season is completed 
in this region and most pruning operations 
are also complete. 

It is interesting to take time to examine the 
production graphs and the impact of this 
on the market pricing. The overall supply 
was more evenly spread this season when 
compared to 2014/15 and this, along with 
some positive results from the Objective 
Reporting Program, resulted in weekly 
wholesale prices remaining strong. 

Supplying quality fruit that meets our 
consumers expectations will guarantee 
further sustainability of our industry.

The 2016 year is shaping up to be a busy 
time for the AMIA. The Horticulture Modern 
Award is scheduled for hearing at the Fair 
Trade Commission in March. The outcome 
of this hearing will be relevant to all 
producers. We must ensure we understand 
and keep up-to-date with our requirements 
and responsibilities. 

In closing, the Small Trees Program is 
developing well and progress updates will 
be provided throughout the year. 

Continued page 8

mailto:flossndeb%40bigpond.com?subject=
mailto:bjmenterprises%40live.com?subject=
mailto:kieren.brown@oneharvest.com.au
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Geoff Warnock
M: 0438 884 842
E: gullivers@wn.com.au

KUNUNURRA: The season in this region 
finished around mid December, drawing out 
longer than usual.

Production was down considerably on the 
previous season with the only upside being 
the prices, which remained strong for the 
bulk of this season. 

With pruning and fertilizing having been 
mostly completed in the area the focus is 
now on whether or not we will experience 
a wet season, as there has been minimal 
rainfall since the end of December.

Han Shiong Siah
M: 0423 444 598
E: han.siah@tropicalprimary.com

It has been a quiet period for farmers in the 
Northern Territory as many have taken the 
opportunity to go on holiday. I hope you all 
had a wonderful break and are relaxed and 
ready for the next season. This appears 
evident already from the increased activity I 
am witnessing across farms. 

As the mango season winds down across 
the other regions, I would like to thank 
Boyd Arthur for his role in helping mango 
farmers improve their quality of fruit on 
farm. Furthermore, I would like to thank 
the teams at the Sydney, Melbourne and 
Brisbane markets for fulfilling the objective 
reporting. Your assistance in the promotion 
of Australian Mangoes has helped improve 
fruit taste and quality.

The rainfall in the Northern Territory has 
been very poor this wet season, which 
might be a major issue for water availability 
during the dry season. Some farms in the 
region have experienced bores running 
dry before they are recharged. Increasing 
numbers of residential bores in the rural 
area combined with the lack of decent 
rainfall are contributing to water shortages. 
We need to look at improving water use 
efficiency to improve our ongoing water 
stores.

I am happy to announce that Horticulture 
Innovation Australia (HIA) has approved 
the Magpie Geese Project. This initiative 
will look at costs to the industry from 
damages caused by the geese in the 
Northern Territory, as well as trialling some 
mitigation techniques to limit the impacts 
of the geese. This project will be run in 
conjunction with the Northern Territory 
DPI and Charles Darwin University with 
leadership from Hamish Campbell. If any 
growers would be interested in helping out 
with this project please come to our grower 
meeting in late April. For further information, 
closer to the date, please contact AMIA or 
myself.

In April, I will complete my Nuffield Farming 
Scholarship Travels. I will be visiting the US 
and Canada. I will be looking at problems 
that Canadian Geese cause to the 

NORTHERN WESTERN 
AUSTRALIA & NORTHERN 
TERRITORY

environment and how they are controlled. 
Examples of control methods include; the 
netting of waterways to prevent roosting of 
birds and the use of guard dogs to scare 
geese from fields. These will hopefully 
link in with the HIA approved project and 
offer alternative mitigation techniques for 
Australian growers. 

NB* 2017 Nuffield Scholarship applications 
open on the 1st of April and I encourage any 
farmer with a passionate topic to apply.

CARNARVON: The season ended up as 
predicted with production being down 
approx two thirds on a normal year.

The low volume of fruit meant growers were 
battling to meet the cost of production. 
Fortunately, as with the Kununurra region, 
demand outstripped supply keeping prices 
up, for what fruit did make it to market. 

 With the 2015/16 season now complete the 
focus is on pruning and getting prepared 
for the next crop. Producers are hoping not 
to encounter any damaging Cyclones this 
coming year. 

SOUTHERN REGION: The growers 
from this region had the opportunity to 
participate in a workshop/field day in 
January, organised by the AMIA in relation 
to Dry Matter and Brix testing. There was a 
very good response from the growers with 
strong numbers in attendance. 

Producers extended their appreciation to 
the AMIA for the use of the NIR gun made 
available for use in this region this season.

The crop from this region was looking very 
good but after recently experiencing 5 
days of extreme heat, sunburn damage to 
between 25-30 % of the crop has had an 
effect. Picking has commenced and is now 
in full swing. 

Continued from page 7

mailto:gullivers%40wn.com.au?subject=
mailto:han.siah%40tropicalprimary.com?subject=
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INDUSTRY SNAPSHOT

Agriculture Sector Women’s 
Leadership Grants 
In 2015 the National Industry Scholarship Grant Initiative supported 
hundreds of women in achieving their goals of personal and professional 
development, leadership and management. 

The Hon. Julia Gillard praised the initiative 
for its important role in enabling the 
advancement of women into higher levels 
of leadership at the Australian Awards 
for Excellence in Women’s Leadership in 
Sydney. The initiative has also helped with 
gender diversity across all industry sectors 
in the areas of leadership and management 
from aspiring leaders to senior managers to 
directors and CEO’s.

Yet still more needs to be done. Despite 
reports that indicate gender parity progress 
could increase global GDP by up to $12 
trillion by 2025, female representation on 
Australian company boards has increased 

by just 2% from 2012. Only 23% of these 
companies have met a target of one quarter 
of their directors being female. 

In line with the national ambition of the 
National Industry Scholarship Grant 
Initiative, from February 10th $250,000 in 
scholarship funding has been provisioned 
for the development of women from 
early career through to senior level in the 
Agriculture sector.

The major challenge of the initiative is 
to ensure that details of the initiative are 
disseminated across the sector to ensure 
that all Agriculture sector women have 

equitable access to the opportunity. It is 
also important that women across the 
sector are aware that applications for 
scholarship grants must be submitted prior 
to 31st March.

For further information, please contact Ian 
Johnson on the contact details below.

Ian Johnson 
National Scholarship Liaison  
Women & Leadership Australia 

D 03 9270 9016 
E ijohnson@wla.edu.au 

www.wla.edu.au

http://www.labelpressaustralia.com.au
mailto:ijohnson@wla.edu.au
http://www.wla.edu.au
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Backpacker tax threatens 
horticulture harvests 
The Voice of Horticulture* has identified labour changes as a threat to grower 
profitability and is seeking a reversal of the “backpacker tax” and preservation 
of current award conditions.

A working holiday in Australia is full of 
so many wild, foreign, eye-popping 
experiences; the last thing backpackers 
want to think about is taxes. But from 2016 
backpackers, and others on 417 and 462 
working holiday visas, will lose the tax free 
threshold, meaning that every dollar earned 
will be subject to tax, at a rate of 32.5%. 

The so called “backpacker tax” is likely to 
have a significant impact on the horticulture 
industry who employ many 417 and 462 
Visa holders to help harvest their crops. 

In 2013-14, 41,319 second year visas 
were granted to holiday visa workers in 
agricultural, fishing and forestry sectors. 
This was almost one third of the 462 and 
417 Working Holiday visa holders in the 
country. 

In recent times approximately 20% of all 
working holiday visa holders have been in 
Australia on a second year visa. Meaning 
they have completed 88 days of specified 
work in rural Australia.

Whilst the lure of an extended working 
holiday in Australia has been a boon for 
farmers needing an influx of seasonal 
workers, the removal of the tax free 
threshold will inevitably impact on the 
supply of much needed labour.

The impact on seasonal labour availability 
is likely to hit hardest in those less popular 
tourist destinations. 

Tania Chapman, citrus grower and chair 
of the Voice of Horticulture said, “Australia 
is already at a major cost disadvantage 
compared to other food producing 
countries in terms of the cost of labour 

for semi-skilled and un-skilled horticultural 
work. In many cases, our unskilled workers 
are paid 1.5 times more than a worker in 
New Zealand, three times more than a 
US worker, ten times more than a South 
American and twenty times that of a South 
African.”

Ms. Chapman said “We need to be able to 
continue to attract temporary workers if we 
are to capitalise on the increasing export 
opportunities for Australian horticulture 
products in Asia.”

The commercial realities of the horticultural 
sector often involve split shifts and constant 
production during peak periods. Australian 
workers are not always available to meet 
the labour demand of the sector due 
to seasonality, remoteness and relative 
appeal of urban jobs. The resultant gaps 
in the labour market lead to a reliance 
upon foreign workers to supplement labour 
requirements in peak periods. 

The “backpacker tax” is just one of the 
many challenging labour issues facing the 
horticulture industry.

The Modern Horticulture Award is being 
reviewed at hearings scheduled at the 
Fair Work Commission in March. Union 
submissions are proposing changes to 
the award that reduces the flexibility of 
employment conditions and is likely to 
impose significant increases in labour costs.

As the most labour intensive of all 
agricultural industries, horticulture employs 
around one-third of Australia’s total 
agriculture workforce. Ms Chapman firmly 
believes that “The reduced availability of 
labour and increased costs to employers 
are a double whammy which will impact on 
grower profitability.”

*The Voice of Horticulture (VOH) was 
established to represent the horticulture 
industries on the range of issue that impact 
on your businesses every day. AMIA is one 
of the founding members of the Voice of 
Horticulture.
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Inquiry into the practices of the 
labour hire industry in Queensland
On 2 December 2015 the Queensland Legislative Assembly agreed to a motion that 
the Finance and Administration Committee inquire into and report on the practices 
of the Labour Hire Industry in Queensland. 

THE INQUIRY

The committee is required to consider:

• The extent, nature and consequence 
of labour hire employment in industries 
and/or regions, including within industry 
supply chains and the responsibilities of 
entities involved; 

• Phoenixing, under-capitalisation and 
undercutting of conditions by labour 
hire companies (“companies”) and 
their impact on the labour market and 
business; 

• The social and economic impacts, 
including on regional communities, 
of replacing permanent employees, 
apprentices and trainees with labour hire 
workers; 

• Allegations that labour hire and sham 
contracting are being used to avoid 
workplace laws and other statutory 
obligations, such as: 

• Underpayment of wages 
and entitlements, including 
superannuation; and

• Avoidance of payroll tax and 
Workcover premiums;

• The effectiveness of enforcing current 
industrial relations laws and instruments, 
occupational health and safety laws 
and workers’ compensation laws in the 
labour hire industry;

• Allegations of exploitation, harassment 
and other mistreatment of workers 
employed by companies; 

• Whether tendering and employment 
practices create an uneven playing field 
for competing businesses; 

• The regulation of labour hire in Australian 
jurisdictions and internationally and 
effective enforcement mechanisms, 
including bonds, licensing, registration 
and other forms of compliance. 

1300 467 672 | www.ororagroup.com

Your total 
packaging 
partner

Let Orora’s total packaging solutions 
protect your product.

With more than 50 years’ experience 
as the mango packaging experts, 
our innovative cost-effective 
packaging solutions ensure your 
mangoes arrive at market in 
optimum condition, every time.

INQUIRY TIMETABLE

Submissions:  
Thursday 24 March 2016 by 4:00pm

Public hearing date: 
To be confirmed

Reporting due date:  
30 June 2016

OTHER INFORMATION

The Leader of the House, Hon Stirling 
Hinchliffe MP, introduced the inquiry referral 
on 2 December 2015. You can view it online 
at: www.parliament.qld.gov.au/documents/
committees/FAC/2015/I5-LabourHire/I5-
trns-2Dec2015.pdf

SUBMISSIONS 

The Committee has invited submissions 
addressing any aspect of the inquiry, from 
all interested parties. 

The closing date for written submissions is 
Thursday 24 March 2016 by 4.00pm. 

Submissions should be sent to: 

Email: fac@parliament.qld.gov.au

Post:  Research Director 
 Finance and Administration   
 Committee 
 Parliament House 
 George Street 
 Brisbane Qld 4000

Please note that late submissions may 
not be accepted by the Committee 
unless agreed to prior to the closing 
date.

http://www.ororagroup.com
http://www.parliament.qld.gov.au/documents/committees/FAC/2015/I5-LabourHire/I5-trns-2Dec2015.pdf
http://www.parliament.qld.gov.au/documents/committees/FAC/2015/I5-LabourHire/I5-trns-2Dec2015.pdf
http://www.parliament.qld.gov.au/documents/committees/FAC/2015/I5-LabourHire/I5-trns-2Dec2015.pdf
mailto:fac@parliament.qld.gov.au
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MANGO 
MARKETING

Fueling the hunger for 
Aussie Mangoes!
- Elisa King, Marketing Manager, Horticulture Innovation Australia

Public Relations activity for the 2015/16 mango season is 
centred around educating consumers with various mango-
based recipes, bringing awareness to the industry through 
grower profiles and reinforcing mangoes as the fruit of 
summer. This year has not failed to disappoint as mangoes 
have featured across a variety of traditional and social 
media platforms with a momentum that has kept up well 
into the New Year.

Australia’s number one food blogger, Nagi 
Maehashi, aka Recipe Tin Eats, visited the 
Groves Grown farm in Yeppoon to gain a 
behind-the-scenes glimpse at the mango 
industry. After spending two days on the 
farm with the Groves family learning all 
there is to know about mango farming, 
Nagi was able to use her culinary expertise 
and story-telling abilities to share her tale, 
along with mango-based recipes, with the 
more than one million people world-wide 
who visit her blog, Facebook and Instagram 
pages each month.

Social media has become a valuable 
platform for Aussie Mangoes PR activity, 
with influencer drops playing a pivotal role 
in the exponential growth of the Aussie 
Mangoes Instagram account this season. 
January saw another Instagram milestone 
for Aussie Mangoes as it reached 2000 
followers, immediately after another round 
of influencers received a press kit just 
before Australia Day to promote mangoes 
as the perfect treat for a hot summer’s 
day. The kits were very well received by 
the highly successful influencers, with 
@ Aussiemangoes tagged thirteen times to 
an audience of over 640,000—that’s well 
over half a million people!

YouTube foodies have also thrown their 
support behind Aussie Mangoes, with 
Australia’s number one YouTube foodie, 
Rob Nixon from Nicko’s Kitchen, posting a 
Mango, Passionfruit and Coconut Crunch 
recipe for his 1,051,315 subscribers! 
Meanwhile, Todd’s Kitchen and Cooking 
with Karma posted three recipes; Shrimp 
and Mango Salad, Mango Cheesecake 
Cups and Mango Salsa, for their combined 
audience of 635,952 subscribers.

The internet bloggerati is still abuzz with 
delicious mango recipes. Acclaimed 
food blogger, cookbook author and 
photographer, Sneh, aka Cook Republic, 
posted a Mango and Sour Cream Blender 
Pop recipe to her blog and social media 
in February, showing her audience that 
the mango season is far from over. Cook 
Republic has won the best Australian Blog, 
Best Lifestyle Blog and Top 5 Voices of 
Australia awards, which only highlights the 
calibre of social media influencers who 
advocate the Australian fruit. 

Australian food, travel and lifestyle blogger, 
JJ aka 84th and 3rd, also shared a Summer 
Mango Salsa recipe with her blog and 
social media audience in February, and 
Ninemsn Food continues to showcase a 

WE REACHED 

2,000 
FOLLOWERS ON 

INSTAGRAM!
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For more information contact Elisa King 
at Horticulture Innovation Australia: 
elisa.king@horticulture.com.au or  
(02) 8295 2332

plethora of mango-based recipes with their 
audience. The PR strategy to keep Aussie 
Mangoes front-of-mind throughout the 
entire season has proven its effectiveness 
given the continual support shown online 
throughout the months of January and 
February.

Australia’s top tier publications have 
continued to feature mangoes in a variety 
of recipes highlighting the diversity of the 
Australian fruit in the New Year. New Idea 
and Women’s Weekly both published 
mango popsicles while Super Food Ideas 
published a healthy mango salad. Taste 
magazine lived up to their moniker by 
publishing recipes for a delicious mango 
breakfast bowl, a mango pavlova-wreath, 
a mango pudding and a mango topped 
pavlova. With four recipes published in the 
one issue, it’s clear Taste have a serious 
crush on the Aussie mango!

It’s not just print and social media that 
love and promote Aussie Mangoes; Coffs 
Harbour’s local television network, NBN, 
expressed its interest in the Australian 
mango industry with a story featuring 
Korora Basin’s local mango farmers, Les 
and Judy Betland. The story, which aired 
at the prime time of 6pm, provided a great 

insight into the mango supply chain and the 
successful variety of Honey Gold mango 
that is being bought by the truckload by 
Coles and Woolworths.

It is clear that the Australian public 
and the media can’t get enough of the 
Aussie mango industry, with a hunger for 
knowledge surrounding the variety of ways 
in which mangoes can be enjoyed, and 
a keen thirst for understanding mango 
provenance and the process that sees 
the fruit picked from the trees, by hard-
working Australian farmers, and shipped 
to their local store. While the PR campaign 
has been hugely successful this season, 
with phenomenal support by social and 
traditional media, it wouldn’t be possible 
without the co-operation and support from 
the people behind-the-scenes of the mango 
industry—thank you!

Image taken by food 
blogger Nagi Maehashi 
of RECIPE TIN EATS at 
groves Grown farm in 

Yeppoon

A recipe posted 
by COOK REPUBLIC, 

winner of the best 
Australian blog, best 
lifestyle blog and Top 
5 Voices of Australia 

Awards

TASTE MAGAZINE 
published a range of 

delicious mango recipes, 
including this mango 

pudding

RECIPE TIN EATS’ 
coconut shrimp / 

prawns with spicy thai 
mango sauce

https://www.facebook.com/aussiemangoes
http://instagram.com/aussiemangoes
mailto:elisa.king@horticulture.com.au
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Building our presence in Asia
- Treena Welch, Marketing Manager, Australian Mangoes

Building new markets is repetitive business. It doesn’t happen in a single 
season and it doesn’t happen as a result of one or two players in the supply 
chain. It’s the sum total of our collective behaviour year after year that will 
create an insatiable appetite for Australian Mangoes. 

Our marketing and promotional efforts 
in Asia during 2015/16 focused on three 
markets: Korea, Singapore, and Hong 
Kong. Working with growers, exporters, 
importers and retailers, we developed 
campaigns that were specifically targeted 
to each market and were executed during 
the peak sales period. 

In Korea the campaign focused on driving 
awareness and consumer demand for 
Australian Mangoes over the two weeks 
of Christmas using a combination of 
public relations, social media and in store 
demonstrations. 

A media release launched the campaign 
resulting in 16 publications printing 
articles the week before Christmas. 
These publications reached a wide target 
audience including the business, health 
and well being, sport, and lifestyle sectors 
encouraging consumers to buy and enjoy 
Australian Mangoes throughout the festive 
season. 

Homeplus, the second biggest 
Hypermarket in Korea and the largest 
seller of Australian Mangoes conducted 
demonstrations in 15 stores across 
Christmas Eve, Christmas Day, and 
Boxing Day supporting the activity with a 
price promotion. Simultaneously Korea’s 
high profile bloggers were targeted with 
gift boxes of Australian Mangoes and 
all the information and quirky trivia they 
needed to create some great content. 
Our efforts were rewarded with awesome 
blog posts by three of Koreas famous food 
bloggers demonstrating preparation and 
presentation tips, a variety of fabulous 
recipes and some great gift ideas. 

In Hong Kong and Singapore we worked 
with the Dairy Farm Group implementing 
campaigns in both markets prior to 
Christmas, and accelerating the activity 
throughout January and the lead up to 
Chinese New Year. The campaigns were 
executed in 60 stores in both Singapore 
and Hong Kong and were highly visible.

The theme, “GO an Aussie Mango, In 
Season Now” was designed to promote 
Australian Mangoes as the freshest and 
the best. All stores received kits containing 
bespoke POS (point of sale) material 
including four consumer posters, varietal 

posters and bunting, and a product 
handling and merchandising guide for the 
education of the produce team.

In store demonstrations took place over 
two weeks in Singapore and four weeks in 
Hong Kong and were aimed at encouraging 
consumers to taste and appreciate 
the delicious, juicy, sweet goodness of 
Australian Mangoes. Demonstrators were 
educated on the differences between R2E2, 
Honey Gold™ and Calypso™ mangoes 
and were encouraged to sample and sell 
to as many consumers as possible. The 
demonstration program was supported 
by newspaper, on-line, and in store price 
promotions. In addition Hong Kong 
conducted an Australian Mangoes Sales 
Challenge rewarding stores across a range 
of criteria including Best Sales; Best Sales 
Improvement; and Best Display.

In the end our ability to create strong export 
markets is dependent on our collective 
commitment to delivering continuity of 
supply and a quality experience that 
consistently meets and exceeds the 
consumers expectation. Engaging retailers 
and consumers is hard work and it requires 
persistence, endurance, commitment and a 
single minded focus on the end objective - 
to build an insatiable appetite for Australian 
Mangoes.

For more information contact Treena 
Welch at Australian Mangoes: 
marketing@mangoes.net.au or  
0417 001 253

mailto:marketing@mangoes.net.au
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BLOGS

Korea’s high profile bloggers were targeted 
with Australian Mango gift boxes and 
proceeded to publish a variety of recipes and 
gift ideas for their followers.

POS MATERIAL

Our POS material included consumer posters, 
varietal posters and bunting, and a product 
handling guide for the store produce teams

HONEYKKI

http://honeykki.com/220599651555 

HOUSEWIFE

http://blog.naver.com/dw2434/220591000612 

CHAIYOUN

http://honeykki.com/220599651555

http://honeykki.com/220599651555
http://blog.naver.com/dw2434/220591000612
http://honeykki.com/220599651555
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MANGOES AROUND 
THE WORLD

Australian Mangoes in the 
United States market
- Michael Daysh, Market Development Officer, Department of Primary Industries & Fisheries

The 2015/16 season saw a successful 
expansion of Australian Mangoes in to 
the United States market within the three 
year pilot program. Shipments of Calypso, 
HoneyGold, R2E2, Kensington Pride and 
Keitt were made from an increased number 
of growers, with the volume growing from 
the 5 tonnes in 2014/15 to around 60 
tonnes in 2015/16 (awaiting updated data 
at the time of writing). Distribution in the 
US involved retailers in Texas, Arizona, the 
North East and the Pacific North West, 
through the two US importers nominated 
by AMIA. 

US consumers are interested in Australia 
and food products from Australia, and 
seeing bright, well coloured mangoes from 
Australia caught consumers attention. 
The Australian mango is positioned as a 
more highly flavoured mango for the US 
consumer. The retailer displays, many built 
on the ‘Australian Mango’ branded boxes, 
stimulated purchases, often supported with 
retailer sampling and tasting.

While there were no compliance issues 
reported in the US, there were problems 
with the stage of ripeness and temperature 
control with two shipments, with the fruit 

being unsaleable on arrival. There were 
compliance issues in Australia with Mango 
Seed Weevil (finding >1 at inspection will 
knock out the inspection lot), packaging 
and labelling.

It is anticipated the 2016/17 US program 
will start in September and go through to 
February. AMIA will be working with DoAWR 
to set up US crop monitoring training and 
approval and US grower applications and 
approvals. Growers interested in exporting 
to the US will also need to familiarise 
themselves with US MRLs and take steps to 
ensure that blocks for the US are compliant, 
including risks from spay drift.
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• 

• 

http://www.austsafe.com.au/
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RESEARCH & POLICY

Horticultural industries work together 
to minimise off-target movement of 
pesticides
- Kay Amesbury, Biosecurity Queensland

Due to recent complaints about agricultural chemical spray drift in the Mareeba and Atherton 
Tablelands areas, an industry led Responsible Chemical Use Working Group has been formed to 
provide a proactive industry approach to minimising the off-target movement of pesticides.

The working group, assisted by Biosecurity 
Queensland officers, an agency within 
Queensland’s Department of Agriculture 
and Fisheries (DAF), consists of mango, 
avocado, sugarcane, banana and lychee 
industry representatives, government 
agencies, local government, chemical 
suppliers and DAF horticultural advisers. 

The objectives of the group are to inform 
chemical users of their responsibilities 
to the public, the environment, other 
agricultural and horticultural producers, 
food safety and protection of market 
access.

The focus will be on educating growers 
by providing them with chemical 
application (air and ground) information 
to draw upon. Particularly in regard to 
suitable weather conditions, equipment, 
awareness of sensitive areas, consideration 
for neighbours, and the regulatory 
responsibilities and requirements of 
Biosecurity Queensland, Queensland 
Health, the Department of Environment 
and Heritage Protection, Workplace Health 
and Safety Queensland and the Australian 
Pesticides and Veterinary Medicines 
Authority. 

Minimising off-target movement is an 
important part of using agricultural 
chemicals responsibly and Queensland’s 
agricultural chemical laws aim to reduce 
potential impact on human and animal 
health, trade and the environment. 

This initiative will bring together all 
stakeholders with a view to sharing 
information and educating chemical users 
of their responsibilities to minimise off-
target movement of pesticides and raise 
an awareness of the consequences of not 
doing so.

Chemical users should be aware of their 
obligations under the Chemical Usage 
(Agricultural and Veterinary) Control Act 
1988, including compliance with all label 
instructions when applying agricultural 
chemical products.

For more information or to report chemical 
misuse, visit www.biosecurity.qld.gov.au 
or call 13 25 23.

http://www.biosecurity.qld.gov.au
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Preventing off-target movement of 
pesticides
- Kay Amesbury, Biosecurity Queensland

Ongoing complaints about off-target movement of agricultural chemicals across property 
boundaries have prompted renewed calls for horticultural growers to ensure that all precautions 
are being taken to minimise the impacts of chemical application on people and the environment. 

An industry led Responsible Chemical Use 
Working Group has been formed to provide 
a proactive, industry approach to address 
this problem.

The working group, assisted by Biosecurity 
Queensland officers, an agency within 
Queensland’s Department of Agriculture 
and Fisheries (DAF), consists of mango, 
avocado, sugarcane, banana and lychee 
industry representatives, chemical 
suppliers, agronomists, DAF horticultural 
extension personnel, local government and 
other government agencies.

Minimising off-target movement is an 
important part of using agricultural 
chemicals responsibly and Queensland’s 
agricultural chemical laws aim to reduce 
potential impacts on human and animal 
health, trade and the environment. 

BE AWARE OF YOUR 
RESPONSIBILITIES AS AN 
‘AGRICULTURAL CHEMICAL 
USER’ 

Under the Chemical Usage (Agricultural and 
Veterinary) Control Act 1988, growers could 
face large fines for failing to follow label 
instructions.

Biosecurity Queensland has provided 
the following tips to minimise the risks 
associated with off-target movement of 
agricultural chemicals:

WEATHER CONDITIONS:

• Avoid spraying when wind speed is less 
than 3 km/h during daylight hours and 
less than 11 km/h at night (a potential 
indication of the presence of a surface 
temperature inversion).

• Thermal inversions can increase the 
potential for spray droplets, particularly 
fine droplets, to remain airborne for 
longer periods and therefore travel 
relatively large distances.

• Avoid gusty conditions, wind speeds 
above 15 km/h or when wind is blowing 
towards a crop, livestock, dwelling or 
environment that can be damaged by 
chemicals.

SELECT RIGHT EQUIPMENT:

• Reduce spray pressure to the minimum 
required.

• Ensure spray equipment (including 
nozzle) is appropriate, well maintained 
and calibrated.

• Drop the height of the spray release 
as low as possible without interfering 
with the spray pattern. When spraying 
the canopy of perennial horticultural 
crops use equipment settings to direct 
droplets and prevent movement above 
the canopy.

• Read the product label or permit and 
follow the instructions, particularly for 
spray quality (droplet size/spectrum), 

wind conditions, predicted rainfall 
events, application rate, total volume 
and downwind no-spray zones.

• If you don’t understand a label or 
permit instruction, seek advice from a 
professional.

BE AWARE OF SENSITIVE 
AREAS:

• Growers need to identify in advance 
any sensitive situations, such as other 
crops, wetlands, water courses and 
residential housing within 1km and be 
aware of susceptible crops or sensitive 
areas.

• Consider buffer zones between 
application sites and sensitive areas. 

CONSIDER YOUR 
NEIGHBOURS:

• Develop a spray plan and discuss it 
with your neighbours and contractors.

• Inform your neighbours of intended 
spray days. 

For more information about responsible 
chemical use and spray drift minimisation, 
contact Biosecurity Queensland on 13 25 
23 or visit www.biosecurity.qld.gov.au

http://www.biosecurity.qld.gov.au
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Dry Matter matters
- Kerry Walsh, Central Queensland University

Our group has been collaborating for some time on the development of handheld 
instrumentation for the measurement of Brix or dry matter in fruit. Our original partner, 
Australian company Integrated Spectronics, ceased trading and the baton has been taken 
up by Felix Instruments of USA. The F750 was released just in time for the start of the 
Australian mango season, and the unit has undergone improvements since (Fig. 1).

Fig 1. Old and new – the Nirvana and 
F750 units, used in non-destructive 
assessment

Fig 3. Example relationship of fully ripened fruit Brix for fruit dry matter content.

Fig 2. The iodine reagent 
stains starch blue black. 
On right are pieces of 
unripe fruit, on left, fully 
ripened fruit, all stained 
with the reagent.

TO REFRESH YOUR 
MEMORIES ON WHY DRY 
MATTER MATTERS...

Mango fruit store starch and some sugar 
as they mature. The dry matter content of 
a fruit is the sum of starch and sugar and 
other (relatively constant) cell components 
such as cell walls and fibres. Thus dry 
matter content is a useful estimate of starch 
and sugar content. As fruit ripen, all starch 
converts to sugar (Fig. 2), and so dry matter 

at harvest is a useful index of sugars (Brix) 
of fully ripened fruit. Brix is important in 
relation to taste (if other ripening processes 
such as firmness are under control).

So, be they KP, Honey Gold, Calypso, Keitt 
or other, the Brix of fully ripened fruit is 
indexed by the dry matter of fruit at harvest.

But fruit vary in dry matter, between 
orchards, between trees, and within a tree, 
courtesy of stage of development (flowering 
time) and photosynthetic conditions. 

So you need to measure a number of 
fruit to have a valid estimate of the mean 
and spread of fruit in the orchard. This is 
where the handheld NIR (near infra-red) 
unit comes into play, because it can take 
a measurement in field, without destroying 
the fruit. In the following example, individual 
fruit have been repeatedly measured on 
tree for dry matter over time. The average 
rate of increase was 0.72% DM/week.
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Fig 4. Tracking the dry matter content of individual fruit on tree, over time. 

Fig 5. Display of field locations where dry matter readings were 
taken and associated readings. (AgTrix).

Fig 6. The average dry matter content of 30 fruit presented over 7 weeks of development 

Now AMIA has made recommendations on 
dry matter content at harvest. You can see 
that by day 43, some but not all fruit have 
dry matter over 15% (Fig. 4).

We are currently working with AgTrix to 
provide tools to make this data more useful 
to a farm manager, associating readings 
to user defined blocks and displaying 
average and spread of dry matter and rate 
of change between weeks to help in the 
management decision, determining time to 
harvest (Fig. 5).

WHAT CAUSES VARIATION 
IN DRY MATTER CONTENT? 

Well dry matter is starch and sugar content 
of the fruit—so photosynthetic conditions 
and plant water status are important. 
Factors such as light levels, temperature, 
soil moisture, fruit load, fruit position in 
canopy will affect the outcome. We are 
looking at the impact of field management 
on dry matter increment, e.g. a rain event 
or denial of water. For example, in Fig. 6 
the average dry matter content of 30 fruit is 
presented over 7 weeks of development. 
What happened in week 4-5 to cause the 
large increase?

We are also currently looking at the 
calibration of the F750 units across regions 
and varieties. Another HIA supported 
project, will use the units to estimate dry 
matter content of ripening fruit which 
would enable assessment of a dry matter 
specification at any stage of the supply 
chain.

This work is supported by HIA project 
‘Multi-scale monitoring tools for managing 
tree crops’ ST15005 and ‘Quality 
standards, refinements and testing’ 
MG15002.

Please contact Kerry Walsh  
0418981361 for further information.
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Another piece in the irradiation puzzle
- Noel Ainsworth, Principal Supply Chain Horticulturist, Department of Agriculture and Fisheries

Predicting the impact of irradiation on mango quality is important to enable exporters to gauge 
the potential for and to manage the risk associated with using irradiation as a disinfestation 
treatment protocol. There are a number of variables that can affect the extent of fruit damage 
(e.g. skin browning, lenticel spotting and delayed loss of green colour) following irradiation 
treatment. These may include the variety, the environmental and field management conditions 
during fruit growth and harvesting, supply chain variables and post treatment storage 
conditions such as time, temperature, ethylene and CO2.

In November, the Queensland Department 
of Agriculture and Fisheries undertook an 
internally funded ‘Innovation Opportunity’ 
trial (thanks go out to Manbulloo for 
supplying the fruit and Steritech for paying 
for the irradiation treatment). The trial 
undertook detailed dose mapping of a 
commercial sized pallet using ‘Kensington 
Pride’ mango in Mod12 trays suitable for 
cost effective export, to better understand 
the likely variation in irradiation dose and 
fruit damage anticipated in irradiated pallets 
of fruit. This trial also examined the effect 
of irradiating fruit pre-ripened to average 
colour stage 3 (range of 2-4 or 10-70% 
yellow colour) using two post irradiation 
storage regimes. Fruit receiving three 
different dose ranges across the pallet were 
assessed separately (plus a control) with 
four trays (of 13 fruit per tray) assessed 
for each treatment. Combined, this was 
designed to help an exporter identify the 
potential for fruit damage, and where in the 
pallet the most severe damage might occur.

Dosimetry illustrated that the irradiation 
service provider’s process of using pallet 
density to define the length of exposure to 
reach a desired minimum irradiation dose, 
worked well. However it also reinforced the 
risk that the dose required to ensure the 
minimum dose (400Gy) to all fruit can result 
in some fruit receiving more than 850Gy. 
This equates to a Dose Uniformity Ratio 
(DUR) of well over 2.0. This can pose risk 

of the fruit being damaged, depending on 
the variables mentioned above. The dose 
mapping and quality assessment suggests 
that the fruit at greatest risk of quality loss 
are those in trays at the front or back (rather 
than in the middle) of the pallet. These trays 
should be targeted during export market 
quality inspections at arrival.

Not surprisingly, the use of 12°C storage 
for the first seven days (then 20°C for the 
remaining 11 days of assessment) post 
irradiation held back the ripening of the 
fruit by 2 and 5 days as indicated by fruit 
firmness and skin colour, respectively 
when compared with fruit held at 20°C 
for the entire 18 day assessment period. 
The cooler storage condition also delayed 
the expression of lenticel spotting and skin 
browning by about 3 days.

The irradiation dose did not have a 
significant effect on fruit ripening for this 
pre-ripened fruit, but all three irradiation 
doses (440Gy, 640Gy and 840Gy) resulted 
in higher (but similar) lenticel spotting than 
the control treatment (0Gy). Fruit receiving 
640Gy and 840Gy did show a greater 
level of skin browning than those receiving 
440Gy or 0Gy. Cool storage delayed the 
start of visible skin browning by 3 days 
(from 7 to 10 days after irradiation) for the 
640Gy and 840Gy treatments, while skin 
browning in the 440Gy treatment did not 
start to express until day 14 after irradiation.

These results have the following 
implications in relation to irradiation 
disinfestation of ‘Kensington Pride’:

• Previous research indicated that 
irradiation damage can be reduced by 
treating fruit that have been pre-ripened 
to at least colour stage 3.

• There is still considerable variation in 
doses received by fruit throughout the 
pallet, with the highest doses received 
by fruit mid height in the pallet at the 
front or the back.

• Even the minimum dose of 440Gy 
increased lenticel spotting, while doses 
from 640Gy increased skin browning. 
Inspecting the fruit in the locations that 
received the highest doses will give 
a good indication of maximum likely 
damage.

• Low temperature holding delayed both 
ripening and damage expression but 
did not affect the loss of quality at the 
ripe stage.

• Previous research suggests that fruit 
harvested soon after or during rain are 
more likely to develop lenticel damage, 
and these should not be irradiated for 
export.

The planned use of out-turn quality 
assessments in the export markets together 
with monitoring of conditions in the supply 
chain are both key to understanding 
the interplay of factors affecting quality, 
maximising saleability and securing long 
term profits.

Please contact Noel Ainsworth  
(noel.ainsworth@daf.qld.gov.au or  
0409 003 909) for further information.

Dan Moore and James Johnstone (Steritech) and Scott Ledger (Manbulloo) inserting 
dosimeters and organising fruit for the irradiation trail.

Left: Fruit stored at 20°C, 14 days, after no irradiation 
Right: Fruit stored at 20°C, 14 days with 640Gy

mailto:noel.ainsworth@daf.qld.gov.au
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Pollination
- Bryony Willcox, PhD student, University of New England

A new project investigating the linkages between 
pollinators and the health of individual mango trees 
is set to begin this year in Mareeba, QLD. The PhD 
project is being conducted as part of the Rural Research 
and Development For Profit Scheme, supported by 
Horticulture Innovation Australia. This initiative seeks 
to combine remote sensing technologies with on ground 
effectiveness measures of pollinator communities. 

Mango insect pollinators include bees, 
flies, wasps, beetles and butterflies. These 
pollinators occur in different combinations 
across orchards, depending on the 
flowers available, the time of year and the 
location of orchards. Understanding which 
individual insect species are contributing to 
pollination services within mango orchards 
can help us to understand which pollinators 
are the most efficient and in what 
combinations, to ensure that pollination is 
not a limiting factor for production. 

The project will use satellite remote 
sensing technology to map tree health 
across mango individual blocks, farms 
and growing region. This information 
will then be analyzed in conjunction 
with field-based pollinator surveys, so 
we can understand if different pollinator 
communities are associated with mango 
tree health. Importantly, the project will 
follow the development of the crop from 
flowering through to final harvest over two 
growing seasons, in order to assess how 
pollinators and tree characteristics impact 
on productivity measures such as fruit set, 
yield and fruit quality.

Bryony Willcox is a PhD student at the 
University of New England, Armidale, 
supervised by Assoc. Prof. Andrew 
Robson, Dr. Romina Rader and Dr. Brad 
Howlett. 

Blue Blowfly  
(Image courtesy of Romina Rader)

NDVI Image 
Example of a classified Normalised Difference Vegetation Index (NDVI) image (Worldview-2 satellite) of an 
orchard, with high NDVI indicating high vigour canopy growth whilst low NDVI indicating poor vigour. The 
yellow pins indicate the location of individual trees where pollination surveys across varying tree vigour 
regions will be undertaken. The images have been overlayed onto Google Earth.  
(Image courtesty of Andrew Robson)

Honeybee  
(Image courtesy of Charles J Sharp, Sharp 
Photography, CC BY-SA 3.0, https://commons.
wikimedia.org/w/index.php?curid=32721811)

https://commons.wikimedia.org/w/index.php?curid=32721811
https://commons.wikimedia.org/w/index.php?curid=32721811
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PEOPLE & EVENTS

AMIA’s 
Gingin Field 
Day
In January, an enthusiastic 
group of 15 growers attended 
the AMIA Workshop and 
SMANGO field walk in 
Gingin, WA (80kms north of 
Perth). This region produces 
Kensington and R2E2 varieties 
with their 2016 production 
around 60 000. 

Boyd Arthur, Supply Development Manager 
from Australian Mango Industry Association 
(AMIA), discussed crop forecasting with all 
growers including a demonstration of the 
hand held, near infrared (NIR) meter used 
to measure maturity & dry matter content 
in fruit. 

Growers saw great merit in the NIR meter, 
so much so that AMIA, with the help of Neil 
Lantzke, swung into action and provided 
the Southern Mango Growers Group with 
a unit to use in determining Dry Matter 
Maturity in the lead up to their harvesting 
season.

Following the morning presentations 
(and amazing scones and coffee on the 
balcony of the Morrisey home), a field walk 
was conducted to examine the results 
of the SMANGO field trial. The project, 
running across three farms is investigating 
phenology and response to climate. 
The project has been funded by the 
Northern Agricultural Catchments Council 
(NACC) under their Farm Demonstration 
program through funding from the 
Australian Government’s National Landcare 

Programme. Consultant, Neil Lantzke was 
on hand to answer grower’s questions and 
discuss the trial so far.

Farm host, John Morrisey described the 
trial area where shoots have been tagged, 
temperatures measured and shade cloth 
installed over an area of his orchard. 

The field day also provided an opportunity 
for AMIA to introduce the new team and 
SIP plan to the growing community as 
well as to discuss marketing strategies 
moving forward. All growers are currently 
contributing to the forecast on a weekly 
basis including forecasting pre harvest 
volumes. Growers provided feedback that 
they are very keen to see the objective 
reporting up and running as a tool to 
increase consumer consumption. 

AMIA would like to thank SMANGO, Neil 
Lantzke, Jill Wilson and the Morriseys for 
all their support on making the field day a 
huge success. We look forward to further 
grower field days and communication with 
the Gingin Mango Growers Group.

Above: Neil Lantzke presenting. Below: shade cloth over crop
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BIRDWOOD NURSERY
Telephone:

(07) 5442 1611
Email:
info@birdwoodnursery.com.au

www.birdwoodnursery.com.au

Planting
Mango Trees?
Birdwood Nursery is a specialist

Fruit Tree nursery supplying wholesale

quantities of the highest quality fruit trees

to commercial growers throughout Australia.

  Highest quality trees guaranteed

  We deliver to order on time

  Specialist large order supplier

  Efficient palletised transport

  Despatch to all mainland states
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Neil Lantzke, John Morrisey, Colin Humphreys & John Reymond

http://www.birdwoodnursery.com.au


MANGO MATTERS MARCH 2016

Australian Mangoes highlight 
of major investment forum
Australian Mangoes were a highlight for international delegates at the opening function of the 
Northern Australia Investment Forum held in Darwin in November 2015. Lead by Andrew Robb, the 
Minister for Trade and Investment, the investment forum was a valuable opportunity to promote and 
stimulate Northern Australian development.

Mangoes from Manbulloo, One Harvest and Tou’s Garden were on display and served as fresh 
cut mango, mango daiquiri and mango smoothies for the 300 delegates; investors from over 20 
different countries, in Darwin to learn about the development possibilities in Northern Australia. 
The response from delegates was overwhelmingly positive for the premium mangoes they saw and 
tasted.

The mangoes were organised by NT Department of Primary Industry and & Fisheries to showcase 
the finest NT produce. 
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10 May 2016
Australian Mango Industry 
Association Annual General 
Meeting

3 to 5 May 2017
11th Australian Mango 
Conference

The next Australian Mango 
Conference will be held in 
North Queensland.

Put these dates in your diary 
as this is a conference not to 
be missed.

DATES TO 
REMEMBER

http://www.hydralada.com
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