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When the Hard Rock launched its pool party ‘Rehab’  

in 2004, it was a stroke of marketing genius. Seven 

years later, that resort—and its myriad competitors—are 

keeping the party going. AMANDA FINNEGAN dives in.

photography by Justin M. Bowen



 19 |  4  J U LY  2 0 1 1  |BIKINI ECONOMY: YES, PLEASE

BIKINI ECONOMY: YES, PLEASE



 20  |  4  J U LY  2 0 1 1  |

COVER STORY



 21 |  4  J U LY  2 0 1 1  |

EASY MONEY  “We can make a ton of 
money with very little investment.”


