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Recently there has been an uptick in students certifying with us as Professional Personal 

Shoppers.  It’s my unscientific opinion that the trend goes hand in hand with the rise in spending 

online.  Women (and men), feeling comfortable with the online experience, are shopping more 

and more with their digits and devices. The smart ones, recognizing that there are pitfalls, are 

turning to image consultants BEFORE they make the common shopping mistakes (some 

discussed below) -  hence our enrollment goes up! 

 

I got to thinking about the technology shift in shopping when I was interviewed by a fashion 

writer for input about the differences between online shopping and the in-person Personal 

Shopper experience. The following is my take on the trends happening in online shopping and 

what this means for the Professional Personal Shopper. 

 

Online shopping sites are wonderful diversions for the shopper.  I’ve fallen in love with many 

sites myself and recently when I was recovering in bed from a broken leg I used Amazon 

shopping to full advantage!  My iPad was never so busy.  But online shopping and personal 

shopping are two completely different experiences.  One electronic and impersonal, the other 

tactile, interactive and personal.  Some sites, trying to “personalize” the online experience by 

collecting ‘intel’ with lengthy customer questionnaires, still do little to create a personal 

experience or help to make a woman look and feel good in the items she buys. 

 

Online shopping can definitely fill a need if you are handicapped, too introverted to shop in 

public, or just too busy to get to the mall. The one major problem with "shopping" sites is they 

take away the emotional and physical interaction and feedback women hunger for when they 

shop. This is why we shop in the first place - to fill a deep need to connect with fabric and style 

that craft how we appear to the outside world.  It’s how we raise our self-esteem.  When we look 

in that mirror and see, feel and even smell a beautiful image we are thrilled! 

 

Online offerings of pre-chosen merchandise don’t take into consideration the person, the 

personality, the curves and unique parts that make up a body. The distance from the product 

makes it too easy to choose un-flattering and inappropriate clothing.  For some women online 

browsing can even create a disconnection between her actual body and her perceived image.  For 

example; if a woman see’s clothing styled on a model in an attractive way, the urge to “hit the 

buy button” can overcome the glaring possibility that the piece may not be age, style or size 

appropriate.   

 

On the other hand, one-on-one Personal Shopping fills women’s shopping needs 100% of the 

time because trained consultants have intimate knowledge of their clients fit, frame, color, needs, 

and wants. The Personal Shopper can take even the most plain and frumpy individual and attire 

her to perfection.  The Personal Shopper helps a woman have an emotional connection to the 

fabric, fit and silhouette AND gets it right while the client is in fittings. The Personal Shopper 

can even train her clients to be more effective on line buyers.  

  

http://www.fashionstylistinstitute.com/certify.html
http://www.fashionimageinstitute.com/pesh.html


We train our consultants to fill the needs of a client who wants clothing fit for her true shape, 

coloring and needs.  That is why clients turn to trained Personal Shoppers - they realize the 

importance of having an advocate when purchasing.  Even introverts, handicapped and other 

challenged shoppers benefit enormously from this hands-on style advice that only a trained 

professional can offer. 

 

 


