ABC Program Recruiting

Communication Plan


Issue Summary: 
Our goal is to recruit at least 50 top candidates to apply to our program with a goal of a 8-10 student entering class. Our ideal candidate will have background interest in XYZ. 

Communication OBJECTIVE(S): 

· Communicate the value of ABC and what can be achieved with it.

· Raise awareness among key demographics of our ABC program, especially through word of mouth from alumni and advisors. 

· Influence behavior of potential students so that they apply to Duke XYZ program 

· Influence behavior of potential students so that if accepted that they choose to come to Duke. 

Audience(s): 
· Primary: Prospective students

· Secondary: Faculty/Advisors

· Tertiary: Duke Community

COMMUNICATION STRATEGIES:

· Alumni Spotlights:  Highlight alumni who are successful in PhD programs and Industry jobs, and how the Duke XYZ Master’s program helped them get there. 
· GRE Search: Find top candidates using the GRE search.
· Reach out to advisors: Identify advisors at the top schools we want to recruit from and inform them of the program. 
· Facebook Posts: Post pictures and content to Facebook that shows the life of the department, to include pictures of  social events. 
· Inform Duke community: Provide information about ABC via website, articles, email, listservs, etc. 
Communication MATERIALS/TOOLS: 

· Letter from the Chair

· XYZ website: main page and master’s page

· Facebook 

· Email marketing campaign 

· Duke listservs
KEY MESSAGES:

· First of its kind program addressing a real world need.

· Great preparation for Ph.D. programs industry

· Financial aid available
EVENT CALENDAR: 
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