
 

Copyright © 2016 Enolytics LLC. All Rights Reserved.                        enolytics.com | +1.702.528.3717 | info@enolytics.com 

 

WHEN IS WINE O’CLOCK? 

 

 

April  12, 2016 … And Why We Should Care  

 

Identification and analysis of the timeframes during which consumers are 

most frequently and meaningfully engaging with wine, with insights and 

recommended applications for wine sales and marketing initiatives. 

by Enolytics, in Partnership with Hello Vino 

http://enolytics.com/?ref=report-wineoclock
mailto:info@enolytics.com


 

Copyright © 2016 Enolytics LLC. All Rights Reserved.                    enolytics.com  |  +1.702.528.3717  |  info@enolytics.com   1 

TABLE OF CONTENTS 

1) Introduction 

by Cathy Huyghe, Co-Founder of Enolytics 

2) Why Hello Vino? 

U.S. wine consumer representation and data collection capabilities of Enolytics’ inaugural partner. 

3) Insights & Recommendations 

Identification and analysis of the timeframes during which consumers are most frequently and meaningfully 

engaging with wine, with insights and recommended applications for wine sales and marketing initiatives. 

a. When is Wine O’Clock? 

b. Wine O’Clock Variation by U.S. Market 

c. Wine O’Clock Variation by Day of the Week 

d. Wine O’Clock Variation by Month and Season 

e. Wine O’Clock Variation During Holidays 

f. Wine O’Clock Variation by Income Level 

g. Wine O’Clock Variation by Buying Occasion 

4) Methodology 

5) Conclusion 

Only the first “Wine O’Clock” insight is included in this free report. To purchase the complete report, 

with in-depth analysis and variations in wine consumer behavior during Wine O’Clock by market, 

demographic, buying occasion and seasonality (including holidays), visit: 

http://enolytics.com/reportcenter  

http://enolytics.com/?ref=report-wineoclock
mailto:info@enolytics.com
http://enolytics.com/reportcenter


 

Copyright © 2016 Enolytics LLC. All Rights Reserved.                    enolytics.com  |  +1.702.528.3717  |  info@enolytics.com   2 

INTRODUCTION 

Never before has the wine industry had such a wealth of information at its fingertips. Literally. From 

smartphones and tablets for consumers, to pocket-sized diagnostic tools for viticulturists, to index card-

sized sensors that helps importers and distributors monitor their global distribution channels – massive 

amounts of wine-specific data, at every level of our industry, are generated on a daily basis. 

As an industry, however, we haven’t harnessed that data nearly as effectively as we could, especially not in 

relation to parallel initiatives in other industries (manufacturing, financial services, entertainment, and 

healthcare, to name a few) where data is tangibly powering groundbreaking insights. Businesses make 

smarter decisions, faster, as a result. Operational efficiencies increase. Top and bottom lines improve. 

Customer experiences become more integrated, enjoyable, personally relevant, and productive. 

At Enolytics, we believe in the power of data, and we believe that our industry is ready not only to harness 

data’s insights, but to put them to effective and intelligent use. 

This report is the first in a series of demonstrations showcasing the power of data analytics. By focusing on 

the concept of “Wine O’Clock,” we’re addressing one impactful, salient question for the wine industry: 

When is the optimal time to reach and engage wine drinkers? The answer: 

Wine O’Clock – when consumers are most open to hear the marketing messages and 

the stories of wine, and it’s when they’re ready to react in their purchasing behavior. 

We were able to dig deeply into more than two million first-party data records collected by the Hello Vino 

mobile apps to answer this question. However, answering this question resulted in many more questions 

about the specific pre- and post-purchase behaviors of wine consumers engaging with wine: What 

information are consumers looking for? What amount of time do they spend researching purchase 

decisions? What preferences or desires do their behaviors indicate? Who are these wine drinkers? Who are 

their friends and cohorts? Where are they making purchase decisions (at home, on-premise, off-premise)? 

Wine O’Clock is our first demonstration. The results and insights in this report exhibit the power of how 

data reveals knowledge. And yet we have only scratched the surface of what’s possible by asking this one 

question and creating this one report. We hope that you are intrigued by its potential. 

Thank you for your interest, 

Cathy Huyghe 

Co-Founder of Enolytics 

http://enolytics.com/?ref=report-wineoclock
mailto:info@enolytics.com
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WHY HELLO VINO? 

Category Leader 

Hello Vino was early to market with its iPhone app in 2009 and Android app in 2010, maintaining the most 

downloaded wine recommendation app on iOS and Android devices. Hello Vino also uniquely employs 

both B2C and B2B models, having launched the wine industry’s first mobile marketing platform in 2011. 

Representative Sample of U.S. Wine Consumers  

Hello Vino has an installed base of 2.1 million wine consumers using its iPhone and Android apps to make 

wine purchase decisions and record wine purchases. With tens of thousands of users within each of the 

major U.S. wine markets, the majority of Hello Vino app users self-identify as high-frequency wine drinkers. 

More than 75% of Hello Vino app users consume wine every week, where 38.7% consume wine “once or 

twice per week” and 37.5% consume wine “three or more times per week.” 

Mobile. Mobile.  Mobile.  

Hand-held devices have dramatically restructured the landscape for brand engagement and consumer 

purchases, with 65% of all digital media now being consumed on mobile devices. Mobile platforms such as 

Hello Vino reach and engage consumers when most contextually relevant, whether consulting the app for a 

wine recommendation at a retailer or restaurant, or journaling wines being consumed at home. Every 

consumer interaction is captured by the app, creating an unbiased, directly measured quantitative data set. 

Geographic and Behavioral Segmentation Capabil i ties  

Due to location permissions enabled by Hello Vino app users, geographic segmentation allows for the 

identification of behavioral trends within both major and secondary markets. Advanced segmentation can 

be applied by measuring app usage occurring within specific on- and off-premise environments. Further, 

behavioral segmentation by price, consumption frequency and level of wine knowledge create the most 

accurate depiction of consumer profiles, insights and trends. 

Trendspotting Wine Consumer Behavior and Preferences  

Nearly 75% of all consumer interactions with the Hello Vino app are recommendation-focused, where 

consumers seek advice before making their wine purchases according to buying occasion (food and wine 

pairings for dinner, shopping for wines by taste preference, gift suggestions for special occasions and 

holidays, etc.). Other interactions, including the post-purchase scanning of wine labels for journaling 

purposes and accessing wine-related content such as grape varieties, are also recorded and available for 

analysis.  

http://enolytics.com/?ref=report-wineoclock
mailto:info@enolytics.com
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ENOLYTICS INSIGHT 

WHEN IS WINE O’CLOCK? 

ANALYSIS 

Enolytics defines “Wine O’Clock” as the window of time during which wine consumers are most frequently 

engaging with, and most interested in, wine. According to our analysis of 2.06 million data records 

generated by consumers using the Hello Vino app to research and catalog wine purchases, Wine O’Clock in 

the U.S. begins at 4:45pm and ends at 9pm (local time), peaking between 6:00pm and 6:45pm. 

INSIGHTS 

Wine O’Clock identifies the specific daily and hourly timeframes of consumers’ peak engagement with wine-

related content and purchase research activity. This research enables wine marketers, producers, 

distributors and retailers to execute more effective and appropriately targeted marketing communications. 

APPLICATIONS & RECOMMENDATIONS  

Enolytics recommends the following applications of these insights: 

 Dayparting – Wine marketers are able to optimize their advertising efforts by securing specific 

timeframes during which to promote their brands and products on media properties and platforms, 

reaching consumers when most contextually relevant. 

 Marketing Automation – Schedule consumer-oriented messages supporting sales, marketing and CRM 

initiatives for delivery via email, SMS, and push notifications during Wine O’Clock. 

 Social Media Outreach and Engagement – Schedule the publishing of value-added wine-related 

content, while also engaging consumers in discussions relevant to wine brands and products, on social 

networks during Wine O’Clock. 

http://enolytics.com/?ref=report-wineoclock
mailto:info@enolytics.com
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FURTHER ANALYSIS: WINE O’CLOCK ,  BY THE HOUR 

The volume and quality of quantitative data generated by wine consumers using the Hello Vino app 

enables us to identify hour-by-hour trends throughout the day. Consumer interest and engagement with 

wine brands, products and content follows a classic bell curve pattern, with interest rising throughout the 

day until reaching peak interest between 6pm and 7pm (local time), when interest begins to decline until 

the early morning hours of the next day.  

 

Also worth noting: Wine consumer engagement increases sharply beginning at 4pm and declines sharply 

after 9pm (local time). 

FURTHER ANALYSIS: WINE O’CLOCK ,  BY THE MINUTE 

Enolytics narrowed the datasets further, to 15-minute intervals, in order to pin down a more specific 

timeframe for Wine O’Clock. Enolytics defined Wine O’Clock as the 80th percentile of activity, which begins 

at 4:45pm and lasts until 9pm (local time). There was a prolonged 30-minute period of increased activity 

beginning at 6:15pm until 6:45pm (local time), defined as “Peak Wine O’Clock” with the amount of activity in 

the 98th percentile. 

  

http://enolytics.com/?ref=report-wineoclock
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FULL REPORT PREVIEW 

This free report offers the initial, high-level insights from our research into Wine O’Clock. The full report 

offers six additional insights and, most important, recommended applications of these insights for wine 

sales and marketing initiatives. 

 INSIGHTS & RECOMMENDATIONS: WINE O’CLOCK VARIATION BY U.S. MARKET 

 INSIGHTS & RECOMMENDATIONS: WINE O’CLOCK VARIATION BY DAY OF THE WEEK 

 INSIGHTS & RECOMMENDATIONS: WINE O’CLOCK VARIATION BY MONTH AND SEASON 

 INSIGHTS & RECOMMENDATIONS: WINE O’CLOCK VARIATION DURING HOLIDAYS 

 INSIGHTS & RECOMMENDATIONS: WINE O’CLOCK VARIATION BY INCOME LEVEL 

 INSIGHTS & RECOMMENDATIONS: WINE O’CLOCK VARIATION BY BUYING OCCASION 

PREVIEW :  WINE O’CLOCK VARIATION BY U.S. MARKET  

The data visualization to the right depicts the differences 

in start time, end time and duration of Wine O’Clock 

between three of the top wine sales markets in the U.S. 

The full visualization of the differences between the top 

ten U.S. markets is only available in the full report. 

PREVIEW: WINE O’CLOCK VARIATION BY DAY OF THE WEEK  

The data visualization to the right depicts the 

differences in start time, end time and duration of Wine 

O’Clock between two disparate days of the week. The 

full visualization and comparison of all seven days of 

the week is only available in the full report. 

Only the first “Wine O’Clock” insight is included in this free report. To purchase the full report, 

with in-depth analysis and variations in wine consumer behavior during Wine O’Clock by market, 

demographic, buying occasion and seasonality (including holidays), visit: 

http://enolytics.com/reportcenter 

http://enolytics.com/?ref=report-wineoclock
mailto:info@enolytics.com
http://enolytics.com/reportcenter
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CAPABILITY FOCUS I: CONSUMER ACTIVITY DENSITY MAPS 

In contrast to many traditional research reports that only segment audiences and data records down to 

the U.S. state level, Enolytics’ model and Hello Vino’s location data allows for segmentation and analysis of 

wine consumer activity as precisely as occurring within a 30-meter radius at specific times during the day.  

These density maps answer both the “When?” and “Where?” of Wine O’Clock. 

The density maps shown below visualize wine consumer activity within the Atlanta metro market at noon 

(left) and at 6pm (right). We are also able to examine wine consumer engagement at street-level accuracy, 

which enables geo-specific wine sales and marketing insights (for example, identifying differences in 

consumer preferences and behavior between shoppers at Kroger versus those at Total Wine & More). 

 

Atlanta wine consumer activity at noon 

 

Atlanta wine consumer activity at 6 pm 

Density maps are available for any location in the U.S. This key feature within Enolytics’ 

interactive dashboards are available to subscribers and preferred data partners. 

CAPABILITY FOCUS II: REPORTS FOR TOP U.S. WINE MARKETS 

Each of the insights in this Wine O’Clock report reflect the national average for the Hello Vino data set. 

Since each record includes location data, we have the ability to generate individual reports for each of the 

top U.S. wine markets. 

In the New York report, for example, you’ll discover how Wine O’Clock on Saturday is different from the 

national average; how wine consumer activity during springtime or November in New York differs from the 

national average; and wine buying behavior during Wine O’Clock across different income levels of New York 

consumers. 

Our detailed reports provide answers to these questions, and many others, with actionable insights for 

wine marketers, producers, distributors and retailers who have regionally-focused sales and marketing 

strategies. Reports for specific U.S. wine sales markets are available upon request. 

http://enolytics.com/?ref=report-wineoclock
mailto:info@enolytics.com
http://enolytics.com/workwithus
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METHODOLOGY 

This report comprises 2,055,098 data records collected during the 2015 calendar year, generated by a 

sample of 128,374 Hello Vino app users with location permissions enabled within the United States. 

Location information allows for the normalization of each data record to its corresponding U.S. time zone. 

WINE CONSUMER ENGAGEMENT 

The data set includes distinct consumer activity recorded by the Hello Vino app, where a wine consumer 

requests a recommendation for a buying occasion such as “Which wine should I buy for date night?” and 

“Which wine should I order with my filet mignon?”, while other activity includes specific searches for wine 

brands and products, requests for reference information on grape varieties and flavor profiles, and 

journaling of wines purchased and saved to a shopping list. 

WINE CONSUMER SEGMENTATION 

Each activity record in the data set contains location information, 

allowing for the analysis of the Hello Vino app’s usage in each 

major metro area and its correlation to the top wine markets in 

the U.S. The data visualization to the right displays the top ten 

markets for the sample analyzed in this report. 

Please note: WAS = Washington, D.C. LA = Los Angeles 

9,300 app users in this sample provided individual wine buying 

and consumption habits in the “Preferences” section of the app, 

allowing for analysis of the Hello Vino app’s representation of the 

U.S. wine market. 

For consumption frequency, 76.2% of users indicated they 

consume wine on a weekly basis (38.7% consume wine “once or 

twice per week” and 37.5% consume wine “three or more 

times per week”). 

66.5% of Hello Vino app users indicated they spend 

“between $10-$20 per bottle,“ with 16.2% spending 

“between $20-$40 per bottle,” and 10.1% spending “under 

$10 per bottle” on average. For wine experience and level 

of knowledge about wine, 47.7% of app users self-identify 

as “Novice – I know just a little bit,” 30.8% self-identify as 

“Enthusiast – I know a fair amount,” and 13.4% self-identify 

as “Beginner – I know nothing at all.” 

http://enolytics.com/?ref=report-wineoclock
mailto:info@enolytics.com
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CONCLUSION 

What started out as one simple question, asked of one statistically significant data set, has evolved into a 

kaleidoscope of potential. With every turn, every additional query, and every small adjustment of focus, a 

new and intriguing perspective came into view. That perspective is sharpened by the objectivity of big data. 

All told, the full Wine O’Clock report amounts to more than three hundred pages of analysis and 

interpretation of raw data. In addition, Enolytics’ proprietary interactive dashboard enables an infinite 

number of entry points to business intelligence about wine – on the subject of Wine O’Clock in this case – 

though the potential is tremendous for aggregating multiple data sets from several partners in the 

industry, while asking simple yet provocative questions of that data as well. 

Wine O’Clock kick-starts our exploration of big data for the wine industry. It is meant to provide insights to 

leaders who can make faster, more efficient business decisions, and augment those leaders’ expertise. 

WHAT’S NEXT  

This inaugural report answers the “When?” Our upcoming series of reports will further explore the behavior 

data being generated by consumers using digital channels to research and engage with wine: 

 WHO? Behavioral differences between the segments of wine consumers based on their spending level, 

consumption frequency, level of knowledge and location (at both state- and metro-levels). 

 WHAT? Wine consumer trends and measured affinity for different varieties and flavor profiles, with 

variation throughout the year and across different consumer segments and regions. 

 WHY? Identifying the contextual reasons for purchasing wine and revealing differences in buying 

occasions between consumer segments, regions and seasonality. 

 WHERE? An unprecedented analysis of wine consumer behavior across different markets with 

demonstrations of gleaning insights at the account-level (e.g. independent vs. supermarket wine 

shoppers, chain vs. independent restaurant behavior, etc.). 

ABOUT ENOLYTICS 

Enolytics is committed to bringing the power of big data to the wine industry. We help companies visualize 

their own data, and we also aggregate multiple sources of data, collected in multiple ways, across many 

platforms. The end result is a unique, powerful, and more complete view of the wine industry. 

To review Enolytics’ capabilities, please contact Cathy Huyghe at cathy@enolytics.com or (702) 528-3717. 

http://enolytics.com/?ref=report-wineoclock
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