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In this Issue

Economists and scientists from Southeast and East
Asia shared their work and their views on the safety of fresh
produce at a Workshop on Improving Safety of Fresh Fruit
and Vegetables in Southeast Asia, held on 25-27 November
2014 in Laguna, Philippines.

(Read more about Improving safety of
fresh produce through improved policies and technologies on page 3)

Workers labelling loose-packed organic vegetables in Majayjay, Philippines
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Happy New Year to all our readers!
Although this greeting is a bit late, I hope you

still have good memories from the holiday and that
you are starting your new year with joy.

Look back to 2014, we have started a monthly
news release service, which is being sent to members,
participants at our meetings and those who sign up
on our website. The news release will report on
what’s happening in the region fr om policy,

production and marketing perspectives, and will include an article about
branding or consumer trends. We will also use it to advertise or invite
people to related events. We had previously developed a Facebook page
at the request of our participants but it has not yet become very popular.

This issue looks in particular at food safety, as AFMA was invited to
attend and give a talk to the Workshop on Improving Safety of Fresh Fruit
and Vegetables in Southeast Asia, held in Laguna, Philippines. A Feature
Article brings you the experience of Japan, based on a presentation at
this meeting. I would also like to thank FAMA, Malaysia for their
contribution on the results from their walk-in seminar at the MAHA Show.
I hope you enjoy reading the Newsletter.

Best wishes,
Juejan

Source: Marketing Extension Guide (2): Understanding and using marketing information
© FAO 2000

AFMA Newsletter

The AFMA Newsletter is published quarterly and distributed to
members, FAO Representatives, embassies, universities and marketing
agencies throughout Asia and the Pacific. Its purpose is to provide
information on AFMA’s events, as well as information and ideas
on international and regional agricultural food policy, trading and
marketing. To submit news items or to advertise with us, please visit
www.afmaasia.org.

Juejan Tangtermthong Editor
Andrew Shepherd Honorary editor

Prices can fluctuate considerably
in response to sudden supply changes
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News and Events

Among several collaborative programmes between the
Food and Fertilizer Technology Center for the Asian and Pacific
Region (FFTC) and the Philippine Council for Agriculture,
Aquatic and Natural Resources Research and Development
(PCAARRD) is the organization of international workshops. This
year the workshop on “Improving Safety of Fresh Fruit and
Vegetables in Southeast Asia” was held to share experiences
on policy formulation, regulatory frameworks, monitoring
systems, research techniques and other developments.
Dr. Takashi Nagai, Deputy Director of FFTC, said that the topic
was one of the most practical and relevant topics for his
organization. One of the outputs clearly achieved by the
meeting was the development of partnerships that will
contribute to the safety and competitiveness of fresh fruit and
vegetables from Southeast Asia.

FFTC and PCAARRD invited experts from Indonesia,
Japan, Republic of Korea, Malaysia, Philippines, Thailand and
Taiwan (Republic of China) to present their work. On the last
day, there was a field trip.

New technologies for food safety were shared by the
National Agriculture and Food Research Organization (NARO),
Japan and an update on traceability techniques for chemical

Improving safety of fresh produce through improved policies and
technologies
by Juejan Tangtermthong

residue on organic fruit and vegetable products was provided
by the Rural Development Administration (RDA), Republic of
Korea.

Experiences with and challenges of implementing Good
Agricultural Practices (GAP) in the Philippines, Indonesia and
Malaysia were given by participants. There are many common
problems. For instance, GAP and food safety are implemented
by different ministries. Although Good Agricultural Practices
have been implemented for many years in all three countries,
GAP has not been popular and is not a mandatory. The
speakers considered that promotion and support to the
implementation of GAP were among the highest priorities in
their countries.

On the last day, an afternoon visit to the Costales
Nature Farms in Majayjay was organized for participants. A
drive through a mountain range was well worthwhile in order
to see this award-winning and well-known eco-tourism spot in
the Philippines. The business started in 2012, mainly by
producing organic vegetables and salad leaves. The five
hectare farm then expanded to raise organic pigs and free-
range hens and it also has a few fish ponds. The farm has
bungalows for tourists to stay and offers training courses on
organic production.

Markets for the organic products of Costales Farm
include Dizon Farm, a leading brand that supplies fresh
produce to supermarket chains in the Philippines. The other
market is the major restaurant chains. Costales also has a shop
and a small restaurant for visitors.

Information and booking can be done through the
website: http://costalesnaturefarms.com/

Economists and scientists from Southeast and East Asia shared their
experiences on safety of fresh produce at Laguna, Philippines

Inside the Costales Nature Farm
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The MAHA Walk-in Seminar 2014
by the Federal Agricultural Marketing Authority (FAMA), Malaysia

The MAHA Walk-in Seminar 2014 was organized by
the Federal Agricultural Marketing Authority (FAMA) from
24 to 29 November 2014 at the MAHA Expo Site in Serdang,
Selangor, Malaysia. The seminar was held in conjunction with
the Malaysia Agriculture, Horticulture, Agro-Tourism (MAHA)
2014, which is a biennial event organized by the Ministry of
Agriculture and Agro-based Industry of Malaysia. The objective
of the seminar was to provide a platform for the sharing of
knowledge and experiences in the agro-food sector.

The seminar was officially launched by the FAMA
Deputy Director-General (Development), Mr. Rohizad Ridzwan,
on behalf of the Minister of Agriculture and Agro-based
Industry. The theme of the seminar was “Marketing Innovations:
Catalyst for Success in the Agricultural Sector”. Altogether
there were 41 papers presented by international and local
speakers over 12 sessions. A “walk-in” seminar is one where
anyone can attend without having to register in advance and
is free of charge. It is an event that can be used in an
exhibition to attract entrepreneurs, academics, students and
others who are interested in the topics. It gives an opportunity
for visitors to get ideas from experts in the field. The MAHA

Walk-in Seminar this year was
a great success, attracting nearly
3,000 participants, twice the
number compared to the
previous walk-in seminar in 2012.
This success was because the
seminar presented topics that
were of current interest to the
industry. As well, the speakers
were mainly those who were
actively working in the
agricultural sector, and hence
had direct experiences to share
with and inspire the audience.
Extensive promotion was carried
out through both social media
and mainstream media to create

awareness of the benefits of attending the free seminar. The
topics that attracted the most interest were New Potential
Industries, Financing for Agriculture and Online Marketing.

Dato’ Ahmad Ishak, the FAMA Director-General, officially
closed the seminar on 29 November 2014. He said that he was
impressed by the great interest in attending the seminar and
hoped it would further spur the growth of the agricultural
sector.

Students, entrepreneurs and the general public joined the MAHA Walk-in Seminar

AFMA membership

Gold – USD5,000 per year
– one vote, two sponsorships

Silver – USD3,300 per year
– one vote, one sponsorship

Bronze – USD500 per year
– one vote, no sponsorship

Individual – USD70 per year
– no vote, no sponsorship

SPECIAL OFFERS for new members in 2015-2016.
Institutional members will be waived the admission fee of
USD500.

Apply now to get insights and to link to the region!

Dato’ Ahmad Ishak, FAMA Director-General, and honoured speakers at the seminar
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Feature Articles

Efforts to improve food safety of agricultural products in
Japan have been carried out through both government
actions and private sector-based initiatives. In this article, we
discuss efforts on food safety under the Central Union of
Agricultural Co-operatives (JA) producers’ own initiatives and
by Japanese Agricultural Standard (JAS) Organic.

Agriculture in Japan

Despite a large population (120 million people), 70% of
the land of Japan is forest. Only 13% is arable (4,550,000 ha)
of which more than 50% is made up of paddy fields
(2,460,000 ha) and the rest is upland fields. The national
average area of land per a farmer in Japan is 2.45 ha but in
Hokkaido, the northern part of Japan, the average is around
26 ha. The average farm land, excluding Hokkaido, is just
1.77 ha, indicating that most farmers are small-scale.

The other challenge in agriculture in Japan is the
increasing age of farmers. Currently the population in
agricultural production is 2,270,000; it was 14,540,000 at the
peak in the 1960s. The average age of farmers is 66, and those
who are older than 65 account for 64% of the total number.

Establishment of Food Traceability

The establishment of traceability and public information
disclosure systems has been urged because of food safety
incidents that have triggered alerts among consumers. For
example, the establishment of traceability for beef was
triggered by an outbreak of Bovine Spongiform Encephalopathy
(BSE) in September, 2001, and the introduction of traceability
for rice was triggered by illegal reselling of tainted rice in
September, 2008.

From 2003, cattle raised in Japan have been given
a 10-digit identification number for database registration
purposes, in order to be able to trace their movement history.
These identification numbers are disclosed to consumers who
can search the database and find out the history of beef they
purchase.

In Japan, rice tainted with pesticide residue and
mycotoxins can be used only for industrial applications.
However, in the incident in 2008, rice distributors resold
tainted rice as edible rice. The impact of this was so big that
the relevant Minister had to resign. The incident led to the
introduction of rice traceability by law. From 2010 all the
relevant companies have been mandated to record the place
of origin of the rice they handle and keep a record of all
movements of rice in and out of their stores.

Activities by JA to record product movements

Since the various food safety incidents and the laws
passed in response to those incidents producers have begun

Japanese Agri-food Private Sector Strives to Assure Food Safety
Dr. Yutaka Maruyama1, Japan Organic Inspectors’ Association
Edited by Juejan Tangtermthong

to understand that keeping their own farming records is not
only for disclosing the information to the government but also
to protect themselves when there is a food safety problem.

JA has a traceability recording campaign. Under this, it
provides guidance to all its members about how to record
farm operations according to the rules. JA does not buy farm
products from its members without an accompanying record
of farm operations. As many Japanese farmers sell their
harvests through JA, almost all have become involved in this
effort.

Local JAs have developed a recording format that
minimizes the recording burden for producers, emphasizing
recording of the minimum necessary information. For instance,
in the case of rice producers, the labour for rice production is
almost the same every year. Local JA members are all using

 1 The author can be reached by e-mail yutaka-maruyama@nifty.com

Table 2. Distribution of the main JAS Organic processed foods
in 2012 (Tons)

Domestic
Imports

products

Frozen vegetables 132 2,594
Vegetables bottled and canned 74 1,771
Boiled vegetables 1,039 14,125
Fruit beverage 1,819 2.167
Tea-based beverages 2,728 0
Soybean milk 34,651 1,744
Tofu 18,374 0
Miso 1,979 367
Soy sauce 3,771 23
Process bean products 3,968 617
Green tea 1,458 6
Sugar 14 4,950

Source:  Website of the Ministry of Agriculture, Forestry and Fisheries,
Japan

Table 1. Distribution of the main JAS Organic agricultural
products in 2012 (Tons)

Domestic
Imports

products

Vegetable 42,467 20,671
Fruit 2,524 11,534
Rice 10,342 199
Wheat 859 712
Soybean 1,306 9,042
Green tea 2,167 0
Other tea leaves 60 299
Coffee straight bean 0 1,837
Nuts 3 2,056
Spice raw materials 17 176
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with organic food certification programme guidelines adopted
by CODEX in 1999, JAS Organic certification was enacted in
2000. By law, to market agricultural products and organic
foods in Japan, producers are obliged to obtain the JAS
Organic certification and attach JAS Organic certification
marks to their products. However, the Ministry of Agriculture,
Forestry and Fisheries recently reported that production of
organic foods is just 0.24% of total food production. The main
organic food categories in the Japanese market that are
produced in Japan or imported are shown in the tables 1 and 2.

Way Forward

Efforts of Japanese producers on food safety are basically
carried out by ensuring a full production record. However, under
current circumstances, with many elderly and small-scale
producers in Japan, information provision is still perceived as
complex and the majority of producers are unwilling to comply.
Although many business operators (such as new entrants) do
obtain certification for organic foods or for food safety, compared
to many other countries the number of those obtaining
certification is still small.

This article was presented at the Workshop on
Improving Safety of Fresh Fruit and Vegetables in Southeast
Asia, 24-28 November 2014, Philippines. Courtesy of
Food and Fertilizer Technology Center for the Asian and
Pacific Region (FFTC). The full article can be viewed at: http:/
/www.agnet.org/htmlarea_file/activities/20140314103225/
Proceedings of the PCAARRD-FFTC Workshop on Improving
Safety of Fresh Fruit and Vegetables.pdf

JA-recommended fertilizers and pesticides. These names can
be printed in advance on the form, enabling producers to add
only the date of the operation and amounts of fertilizers and
pesticides used.

PRODUCERS’ OWN EFFORTS ON TRACEABILITY

There is an increasing trend for producers to
communicate directly to the public about their products
through the internet.

Rice and beef farmers have taken the initiative to
publish information on their own products without being
obliged to by law. Websites and blogs are used by the farmers
to update their daily production activities, to gradually build
consumers’ confidence in their products and to increase the
number of returning customers. Some farmers use a unified
catalogue format to create their own product list. Furthermore,
some producers also update their production history on the
web based on the JAS system described above or after
obtaining third-party certification. From some sites consumers
can get a satellite photo of the field where the products were
harvested by entering the lot number on the website. These
producers believe that public awareness is the best way to
ensure trust in their products.

JAS ORGANIC

Third-party authentication of products helps producers
to assure distributors that their product is safe. JAS Organic
certification has been well recognized by consumers all over
Japan and is trusted to provide a safe product. In accordance

Members’ News

On November 2014, the National Food Authority (NFA)
Council elected Mr. Renan B. Dalisay as NFA Administrator.
Previously, he was the Special Assistant for NFA concerns to
Mr. Francis Pangilinan, Presidential Assistant for Food Security
and Agricultural Modernization. Before that, he had been the
Chief of Staff of Mr. Pangilinan at the Senate from 2001 to
2013.

NFA Council electsnew Administrator

Mr. Dalisay graduated in Political Science from the
University of the Philippines. Prior to his time in government,
he was Programme Officer of the Governance and Local
Democracy Project of Philippine Business for Social Progress.
He is currently a member of the Kaya Natin Movement for
Good Governance.

Source:  The National Food Authority (NFA)

Mr. Harpreet Singh, Director (Project and services),
Container Corporation of India Limited, joined CWC as its new
Managing Director on 1 October 2014.

Mr. Singh started his career with the Indian Railways
Service in 1980 and held various positions in Indian Railways
from 1982 to 2000. In 2000 he joined the Container
Corporation of India Limited as Group General Manager,
returning to Indian Railways as Chief Motive Power Engineer,
North Central Railway, Allahabad from 2005 to 2006 before
rejoining the Container Corporation.

Central Warehousing Corporation welcomes new Managing Director

Harpreet Singh has Bachelor of Mechanical Engineering
and Master of Business Administration (Finance) degrees. He
has vast experience in many fields, such as capital investment,
decision making, tendering and its evaluation, execution of
projects including project management and its control, and
project appraisal.

Source:  Central Warehousing Corporation (CWC)
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Publications Review

The University of Malaysia, Kelantan (UMK) has
launched a journal, “UMK Procedia: International Agribusiness
Marketing Conference 2013” which presents the Proceedings
of the International Agribusiness Marketing Conference
2013 (IAMC 2013). The conference was organized by AFMA
member FAMA (Federal Agricultural Marketing Authority) on
22-23 October 2013 in Kuala Lumpur, Malaysia, with the
theme “Sustainable Agribusiness: Connecting Smallholders to
Markets and Entrepreneurship”. The journal presents research

UMK Procedia: International Agribusiness Marketing Conference 2013
Published by Elsevier B.V.
Edited by Raja Suzana, Raja Kasim and Bisant Kaur

papers covering topics such as “Adoption of Fragrant Rice
Farming: The Case of Paddy Farmers in the East Coast
Malaysia”; “Managing Water Pollution to Revitalise the Shrimp
Supply Chain in Tam Giang Cau Hai Lagoon, Vietnam”; and
“Effectiveness of a “Whole of Chain” Approach in Linking
Farmers to Market: A Case of Pakistan Mango Market”. For the
full publication, please visit: http://www.sciencedirect.com/
science/journal/22140115/1

Upcoming Activities
Myanmar FoodBev and Myanmar HoReCa 2015,
12-14 March 2015, Yangon, Myanmar
http://www.myanmarfoodbev.com/

Horti ASIA 2015, 17-19 March 2015, Bangkok, Thailand
http://www.hortiasia.net/site/index.html

Food & Beverage Fair Singapore, 19-22 March 2015,
Singapore
http://www.foodandbeveragefair.com.sg/

SIAL China, 6-8 May 2015, Shanghai, China
http://www.sialchina.com/

Food Ingredient Vietnam, 20-22 May 2015,
Ho Chi Minh City, Vietnam
http://www.figlobal.com/vietnam/home

Thaifex 2015, 20-24 May 2015, Bangkok, Thailand
www.worldoffoodasia.com

ASIA FRUIT LOGISTICA, 2-4 September 2015, Hong Kong
http://www.asiafruitlogistica.com/About/DatesFacts/

World Food Fair 2015, 10-13 September 2015, Singapore
http://www.worldfoodfair.com.sg
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PRINTED MATTER

The MYANMARSMELINK is
a website platform connecting
Myanmar’s SMEs with investors,
partners, service providers and non-
profit organizations (development
agencies, business associations,
NGOs, academic institutions). The
platform offers business matching
and investment opportunities,
alliances/joint venture partnerships,
business services and up-to-date
business news, as well as information
resources on Myanmar, including
a directory of Myanmar’s companies.
MYANMARSMELINK is a project of the
Sustainable Business Network (SBN)
Task Force on Regional Connectivity, implemented by
UNESCAP’s Business Advisory Council.

Some interesting features are the Listing Page,
Resources Section, and News Room. The Listing Page is
a webpage that companies who register on the website can
use to provide their corporate information, business needs
and aspirations. The Resources Section is the place where the

MYANMARSMELINK
Managed by Sustainable Business Network (SBN)

MYANMARSMELINK’s webpage

corporate community shares a variety of information in
different formats for the benefit of the entire value chain. And
the News Room provides updated news about ASEAN
countries and also focuses on Myanmar with regard to
Business, Economy, Finance, and Government. The website is:
http://www.myanmarsmelink.com/


