A Day Without a Bag
December 17, 2009
Our holiday gift to the environment

Dear Retailer X
We, at <<Group/org>> are dedicated to << Briefly touch on the mission of your org/group and how it relates to plastic bag/environmental issue>>. As single-use bag pollution continues to be destructive and costly to our cities and aquatic environments, <<Your group/org>>, in conjunction with municipalities, and many other community groups, environmental organizations and retailers, would like to invite you to be a part of the solution to plastic bag pollution by participating in A Day Without a Bag, on December 17th 2009. 
A Day Without a Bag is a day of education and grassroots action first initiated by Heal the Bay in 2006 that involved businesses and individuals throughout southern California. Held on the third Thursday in December, is a day to challenge holiday shoppers and retailers to stop using single-use plastic and paper shopping bags for a day in favor of reusable bags.
All communities should be concerned with the excessive production, consumption and litter associated with plastic and paper bags.  Production of plastic requires petroleum and natural gas, both non-renewable resources that are environmentally damaging and increase our dependency on foreign oil. Disposable paper bags are not a viable solution to the plastic bag problem as these bags consume energy to produce, contribute to global warming, and to the destruction of our forests.  Americans throw away billions of disposable bags every year and only a small fraction of those bags ever get recycled. Once discarded, they either enter our landfills or our marine ecosystem harming marine wildlife. 
A switch to reusable bags is a win for everyone. Local governments spend over $300 million every year cleaning up discarded single use bags that clog storm drain systems and litter streets and roadways.  A switch to reusable bags could save these communities valuable tax dollars for other services rather than being wasted on cleanup.  Further, retailers currently either subsidize the cost of providing free disposable bags to customers or embed the cost of the bag in the prices of goods.  Encouraging customers to use reusable bags will save both retailers and consumers money.
The impact of single-use plastic bags in our communities is costly to retailers, taxpayers and the environment. Partnerships with retailers like <<Retailer name>> will help us educate our community with an important message about the harmful impact of single-use plastic bags. Become an official supporter of this year’s A Day Without a Bag by creating an in-store program at one of the following four levels:
Friendship 

· Promote Day Without a Bag by not giving out single use bag-either paper or plastic on Dec. 17th
· Promote event with POP/storefront displays, on website, in email or print ads
· Provide rebates and discount incentives for customers who bring and use reusable bags (List press incentives for Friendship sponsors.
·  EXAMPLE: an in store 8.5 x 11 display and a certificate of participation)
Advocate Sponsorship

· Promote event with POP/storefront displays, on website, in email or print ads

· Give out up to 500 bag units of free reusable bags while supplies last—one per customer, or

· Provide free reusable bags to customers making single-day purchases totaling a certain amount at limited outlets
· Provide rebates and discount incentives for customers who bring and use reusable bags (List press incentives for Advocate Sponsors. 
EXAMPLE: Advocate sponsors are listed on our website, Annual Report and in wrap-up materials)
Patron Sponsorship 

· Promote event with POP/storefront displays, on website, in email or print ads

· Give out 500 - 2,499 bag units of free reusable bags while supplies last—one per customer, or

· Provide free reusable bags to customers making single-day purchases totaling a certain amount at limited outlets
· Provide rebates and discount incentives for customers who bring and use reusable bags (List press incentives for Patron Sponsors
 EXAMPLE: Patron sponsors listed in all areas above, as well as in any POP displays or flyers, and Press Releases; eligible to be highlighted at media events/interviews)
Major Sponsorship 

· Promote event with POP/storefront displays, on website, in email or print ads

· Donate 2,500 to 5,000 reusable bag units for redistribution by other Day Without a Bag coalition members
· Provide free reusable bags to customers making single-day purchases totaling a certain amount at all outlets countywide, or 

· Double any existing in-store reusable bag rebates or offers at all outlets countywide
 (List press incentives for Major Sponsors
EXAMPLE: Major Sponsors are listed in all areas above, but also have logo placement on the Web, POP displays, flyers and will be highlighted in articles on Day Without a Bag, weekly eNewsletters and Press Releases; Major sponsors are also listed in any Facebook/MySpace/Blog promotions of Day Without a Bag; designated to be highlighted at media events/interviews)
The impact of plastic on the marine environment and in our communities is significant and we have the option to dramatically reduce the use of single-use bags. Your support can have an impact. 

Thank you for your thoughtful consideration of this request. We are confident that the purpose and impact of A Day Without a Bag this year will benefit our community as well  as <<Retailer Name>>  and we look forward to hearing from your soon.
<<For more information: Contact information>>
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