
   

Content Tools I Use to Create for the 
World’s Biggest Brands 

 

These tools will make you look smarter than you really are. Which 

is awesome. 
 
By Craig Playstead 
 
There are a million tools out there with each one claiming to be better than 
the other. Here’s what I use whether I’m creating content for billion dollar 
companies or writing a blog post for myself. 
 
I’m always on the look out for new ones that will make me look better than I 
really am so let me know if you have any gems I should check out.  
 
1) Cloak 
 
Our mobile lifestyle allows us to work and write in all kinds of crazy places. 
The problem is that many of our haunts have Wi-Fi networks that aren’t 
secure, which means a C-level hacker can see anything on that network 
and steal login information. Among other things.  
 
Cloak secures any network you log on to that isn’t protected. It’s a must if 
you’re working any kind of a mobile lifestyle. There are others out there, so 
do a little research and protect yourself. 
 
2) PicMonkey 
 
As far as I’m concerned, Photoshop is more confusing than a football at 
math camp. So, thank God for PicMonkey.  
 



PicMonkey makes me look like I (sort of) know what I’m doing when it 
comes to very basic visual aspects of content. PicMonkey makes it 
incredibly easy to resize images, tweak them, make them black and white, 
compress the size (so they load faster), layer text … pretty much 
everything you could ask this side of creative, original design. It’s great for 
very basic visual skills. Keep in mind that most designers would shake their 
head at a tool like this, but if your client needs you to just clean up an 
image, it's perfect. 
 
3) Grammarly  
 
Yes, in the world of “I know everything” editors, I know it isn’t cool to use 
copy-editing tools like Grammarly, but hear me out. I’ll convince you in four 
words: It. Can. Save. You.  
 
Grammarly is one more resource to check your work before sending it to 
your boss, a client, or the world. It does a good job of analyzing your work 
and questioning some of your decisions, which affords a second look. And 
that second look can mean everything. It's kind of like your own robot 
editor.  
 
Grammar is also a lifesaver if you’re a one-man copy show at a company 
where everyone looks to you to make sure they communicate effectively. 
Unfortunately, this happens more than it should. 
 
You can use the free browser add-on or pay $29.99 a month for the whole 
meal deal to check your work before sending out a post that has “shit” 
instead of “shut” in it. That alone makes it worth the small effort and cost. 
 
 * I also use Grammar Girl regularly for the gray areas of grammar that 
you need to get right when you’re writing the copy for a $200 million app.  
 
4) Spotify 
 
We all listen to music when we create, but not all music services were 
created equal. I’ve tried them all and find Spotify is still king when you look 



at the service as a whole. Apple Music has better ways to discover after 
integrating Beats into their service. But it’s part of iTunes, which is a clunky 
nightmare. I’m still on my three-month trial, so we’ll see if it improves. Tidal 
sounds fantastic and I think the sounds quality is worth the money, but it 
wasn’t stable the last time I used it (about six months ago). Google Music 
confuses me, and YouTube is supposed to be rolling something out soon.  
 
I would try them all if you’re looking for a streaming service, it’s amazing to 
have tens of millions of songs at your disposal. 
 
5) Readability Tool  
 
If you’re writing at an 11th-grade level, but your readers have a 9th-grade 
reading level, you have a problem, Smarty pants.  
 
You need a tool to analyze the readability of your writing. There are also 
new Internet guidelines making sure content is accessible to people with 
disabilities. Make are your writing is hitting the target readability “sweet 
spot” for your customers, so they understand what you're saying. This is 
also a tool hidden in Word (search on “proofing” in help and you can find it).  
 
There are also online tools such as the Hemingway app, which will score 
your readability and also give you ideas how to improve your work.   
 
6) Google Webmaster Tools 
 
So, how’s your site performing? What are people searching on to find it? Is 
your UX killing your SEO? Got any search engine crawl errors? These days 
you better know the answers to all these things or you’re going to be left 
much in the same way the card catalog was.    
 
There are a lot of tools on this site that’ll make your head spin, but others 
that even a novice can take advantage of. At the very least you can see 
how your site performs on mobile and the errors Google comes across 
when crawling your site. Lots to learn here. 
 



7) Pocket  
 
Normally, I use Evernote to save articles that I want to refer to, but Pocket 
is a much better reading experience, and it’s multi-platform.  
 
It's perfect for saving things to read later or articles that have a stat or fact 
you want to use. It makes research much easier. 
 
8) Evernote  
 
There’s a reason you can’t remember that guy’s name with the fluffy hair 
from high school: Your brain wasn’t designed to hold information. 
Fortunately, Evernote was.  
 
Yes, I know you’ve heard of Evernote, but what makes apps like these so 
great is that it helps organize your thoughts, so you don’t have to. If you 
don’t use Evernote, then grab another note taking app where you can keep 
track of ideas, travel ideas, funny thoughts, story brainstorming, and just 
about anything else you can think of. I pay the $5 a month to make sure my 
data is encrypted. I store everything in Evernote including receipts, vacation 
ideas, clip articles I want to read later, lists, tax info … you name it.  
 
Lately, I’m starting to wonder if I broke it. Leave it to me to take the world’s 
great organizational tool and overload it to the point of rendering it useless. 
Thank God for the search function (it even searches text within PDFs).   
 
9) MacBook Air 
 
After working at Microsoft for five years, I said I’d buy a Mac immediately 
upon leaving. I didn’t. It took me a couple of years and I weep for that lost 
time. The MacBook Air is simply: the great piece of technology ever built.   
 
Yes, it’s expensive, but its longevity is easily the MacBook Air's greatest 
asset. And that’s saying a lot because it struts some impressive features. 
It’s the only computer I’ve had where I wasn’t shopping for a new one 
within a year. It’s been over four years now and almost ready for an 



upgrade. It never dies on me, rarely ever restarted, never shown me the 
“blue screen of death,” and perfect for those of us who don’t need the same 
power it took to put a man on the moon. Simply: it just works. 
 
10) CoSchedule Headline Tool 
This is another tool you can use to check your work and make sure you’re 
on the right track. This tool will score your overall headline quality and rate 
its ability to result in social shares, increased traffic, and SEO value. The 
info it spits out is displayed in an easy to read and cool looking way too.   
 
(Bonus) 
 
Cloud Storage 
 
My first real writing job ($15 per article), required me to write on a crappy 
computer in the weekly newspaper’s newsroom.  The computer died every 
other week, and always when I was almost finished. I lost a ton of work. A 
ton. The moral? Don’t lose your work -- or worse, your client’s work. Back it 
up. 
 
Dropbox is the industry standard, but Box is a good alternative as well. 
Edward Snowden recommends Spider Oak for encryption and privacy if 
you’re having trouble sleeping at night at the thought of the powers that be 
snooping through your selfies. I tend to stay away from big companies who 
offer something this important when it isn’t their main focus.   
 
Quicksprout (KISS Metrics) 
 
This industry moves at the speed of light, so you need to learn. Quicksprout 
is a great place to start. Neil Patel created it and it covers content creation, 
SEO, landing pages, copywriting … I refer to their guides constantly 
whether it’s to clear something up or find an interesting stat to use in a 
presentation to decision makers.  
 
Check out Quicksprout’s Definitive Guide to Copywriting, it’s fantastic.   
 



 
 
 
 
 
 
Thesaurus.com  
 
A thesaurus, real groundbreaking, huh? Well, after all this time, it can still 
be a lifesaver in some forms of content creation.  
 
Stay away from a thesaurus when writing creative content, but it’s a must 
when you’re writing copy. If you have 125 characters to persuade someone 
to buy a product and you need a shorter word for “notification,” you’ll be 
thrilled to see “alert” sitting there waiting for you. Fundamentals still count.   
 
Google Analytics (with training) 
 
“What gets measured gets managed.” Some smart guy in a tie said that, 
and he’s right.  If you're creating content today, you have to understand and 
be able to act on the data it creates. This is a good place to start. 
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