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Executive Summary 
 
Project staff and participants continued to focus on marketing activities this month. In spite of 
lower-than-expected market prices in Pakistan, our market tests of new product packaging for 
Afghan grapes are showing useful results. The improved packages, which feature better 
packaging, branding and grading are showing good returns to farmers and merchants. Farmers 
are receiving higher prices for graded grapes and merchants are receiving higher returns for the 
improved packaging and marketing ideas being tested. The newly discovered market channel to 
Karachi is showing the highest returns. 
 
Fresh grape shipments this month from GVCP participating merchants totaled: 425mt and 
included 111mt to the Islamabad and Lahore markets, 29mt to India by air and 285mt to Karachi 
by refrigerated container. With our assistance, the merchant shipping to Karachi developed a 

 The World Bank 



Grape Value Chain Project October Monthly Report       Page 2 of 22 
 

wooden carton with smaller than traditional dimensions suited for use on the bottom layers of 
cartons in the shipping containers. These cartons are strong enough to support the weight of 
several layers of paper cartons of grape stacked on top of them during shipment to Karachi. 
This is the first time in recent years that a wooden carton has been used in Afghanistan for 
packaging only 7kg of grape. The smaller size carton assures that grapes inside are properly 
protected. Most of the grapes sent to Karachi have been treated with Gibberellic Acid (GIB) to 
increase the size of the berries, increasing their appeal to consumers and value to producers. 
One grape producer reported a 57% increase in farm-gate price and a 100% increase in the 
weight of his crop over what he would have expected without the use of the GIB. Another farmer 
reported a 60% increase in crop weight.  
 
Our initial Action Plan envisioned test marketing of 400mt of grape, mainly, to the northern 
Pakistani markets in Islamabad and Lahore. Thus, the project has surpassed its 400mt goal due 
to the success of the new marketing channel to Karachi. This opportunistic shift in marketing 
strategy is in keeping with the Value Chain Approach which is based on providing assistance to 
value chain actors to test new solutions to marketing challenges or opportunities.  
 
Some participating farmers became impatient with the pace of the fresh market and decided to 
convert their grapes into raisins. Project staff assisted them by providing training on the use of 
potassium carbonate (dipping oil) to speed the drying of the grapes. Some farmers have 
reported receiving higher prices for the raisins produced because of their light yellow color. 
Additionally, GVCP staff began a trial, with participating farmers, of an improved method of 
drying grapes.    
 
Market prices in Pakistan continued to be lower than normal due to the large Afghan harvest 
and the low quality of the grapes. Shipments of fresh grape from Tajikistan and Uzbekistan to 
Pakistan added new volumes to the Pakistani market, providing additional competition for 
Afghan grapes and further pressure on prices. An unexpected 50% increase in the Pakistani 
duty and taxes for Afghan fruit on October 3rd further reduced merchants’ profits and their 
incentive to push the grape deal. GVCP participating merchants stopped shipping to Pakistan 
on several occasions during the month to wait for the market to clear and prices to increase. 
However, because most of the full-time commercial Afghan fruit merchants had pre-purchased 
vineyards of Afghan grape prior to the harvest season, most decided to continue to ship to 
Pakistan in an attempt to at least recover their investments.  

Activities and Progress 
  

1. Grape Export to Karachi 
The export of Shamali grape to Karachi in refrigerated, 40’ “reefers” has become the leading 
success of the GVCP to date. Most of these grapes were Kishmishi grapes treated with GIB. 
This achievement is a result of the good partnership developed between the merchant, Haji 
Abdul Quduz of Afghan Dost Company and our GVCP Marketing Specialist, Sharif Osmani. Haji 
Quduz approached our office with the idea of shipping grape to Karachi after he found out that 
there were numerous reefers in available in Kabul. Having being shipped from Karachi, there 
was a need for the reefers to be returned to Karachi. Most of the time, they were returning 
empty to Karachi due to the lack of cargo for the return trip. Haji Quduz hired one of these 
containers and asked the GVCP for assistance in filling it with fresh grape. GVCP staff supplied 
training on selection, grading and packing the grape. The first shipment resulted in a loss for the 
merchant for several reasons, the most important of which was the fact that Southern 
Afghanistan was still harvesting grape and supplying the Karachi market. Sharif Osmani helped 
Haji Quduz evaluate the situation with a simple income statement and an analysis of costs and 
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prices. He explained that once the Kandahar grape harvest was completed, prices for fresh 
grape would increase. He also helped the merchant negotiate a 17% reduction in the rental 
price of the reefer. The result of the evaluation was encouraging and the merchant decided to 
try another shipment later in the season. This second shipment was profitable and the 
shipments have continued. GVCP staff have shared this information with the other merchants 
and at least one has announced his intention of shipping to Karachi in reefers next year. This 
marketing channel will be further tested next season with or without publically-funded projects 
such as GVCP. Therefore, this is a solid contribution of the GVCP to the development of the 
Shamali fresh grape industry.  
 
The GVCP staff pushed the exporters to increase their exports to Karachi when it became 
obvious that the markets of Peshawar, Lahore and Islamabad were over-supplied with grapes 
and offering relatively low prices this season. The GVCP staff trained the merchant and his staff 
on improved field packaging techniques which have allowed the merchant to pack improved-
quality grapes in the vineyard. The GVCP provided plastic harvest baskets, harvesting scissors 
or pruners, a tent to shade the grapes and training on trimming the poor quality berries off the 
grape clusters before packaging. The exporter also followed GVCP staff advice to pack only 
high-quality grape into the cartons and avoid the traditional practice of packing lower quality 
grapes in the bottom of the box. In order to fill the reefer to capacity, the boxes of grapes must 
be stacked in 14 layers. Knowing that the paper cartons being used could not be stacked over 
ten boxes high, the GVCP Marketing Specialist and the exporter designed a wooden box strong 
enough to be used on the first four layers of the stack of boxes in the reefer. They also designed 
the box to hold only 7kg of grapes due to their concern that the traditional larger box used in 
Shamali and holding 14kg of grapes would not protect the grapes. Grapes in the 14kg box are 
often damaged during transport as the weight of the upper grapes crushes the grapes in the 
lower area of the box. The 7kg box has a shorter layer of grapes between the top and bottom so 
that damage between the grapes is lessened.  
 
As the weather turned cooler, the export company (Afghan Dost Company) was able to move 
out of the Mir Bacha Kot (MBK) pack house because the MBK cool rooms were no longer 
needed. GVCP showed the exporter how to store the boxed grapes in shade at their Moshwani 
village location and to minimize storage time before shipment. Because the grapes would be 
sold quickly in Karachi, taking costly measures to increase the shelf-life of the grapes was not 
advised. Harvesting early in the morning when the grape temperatures were low (15°C), 
packing under shade to reduce heat build-up, storing the boxed grapes for only a short period 
(less than 12 hours) under shade and then shipping in a refrigerated container or “reefer” 
appear to be adequate for servicing the current Karachi market. Using these techniques, fifteen 
40’ refrigerated containers of grape were exported to Karachi by Afghan Dost Company this 
month; the total weight of the grapes was 285mt. The exporter plans to continue shipping as 
long as quality grapes can be found in Shamali this season.  
 
This new market channel is very important for the Shamali grape industry because it provides 
an additional outlet for Shamali grapes, especially important when the Pakistani markets are 
over-supplied. More important for the longer term growth of the industry, establishing this link to 
Karachi is an important step toward developing a profitable marketing channel to the port at 
Karachi. Once on-board a ship, the Shamali grape value chain actors will have access to world-
class markets, such as Dubai and Mumbai. With improved production techniques to produce 
world-class quality grapes and the extension of the market connection established via the 
GVCP, the Shamali grape industry could market grapes on several, international markets.  
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2. Kishmishi Grapes Treated with Gibberellic Acid (Gibberellin) 
Mr. Sardar (Tel 0775-576-771) is one of the grape producers who sold grape to Afghan Dost 
Company for export to Karachi. He said after he applied GIB in his vineyard he received double 
production from each vine. Another farmer reported a 60% increase in crop weight. A study by 
the Perennial Horticulture Development Project, funded by the World Bank Horticulture and 

  
Abdul Quduz & Zach Lea with the new 7kg wooden 

crate which was used for the first time by GVCP 
Packing grapes for the Karachi market, using GVCP 

harvest hampers, shade tent & shears 

  
Loading the grape to the reefer in ROP MBK center Reefer truck loading for Karachii 

  
 Afghan Dost Co. grape stock in MBK Night-time loading at Afghan Dost Co. assembly center 
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Livestock Project reports a 61% increase in weight and 28% increase in price of grapes treated 
with GIB when compared to grapes not treated with GIB.1

 
  

Mr. Sardar also reported that the grapes treated with GIB sold for 110Afs per ser (7kg) while 
grapes which he had not treated with GIB sold for 70Afs per ser. That is an increase in price of 
57% for the GIB-grapes in comparison with the non-GIB-grapes. The combination of increased 
weight and price should result in the grape producer’s revenue or income from his grapes 
increasing significantly.  Assuming that the increase in price was 57% and the increase in 
weight was 60%; the increase in revenue from grapes treated with GIB would be more than 
double the revenue from grape not treated with GIB. This can be seen in the following 
equations.  

𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟 = 𝑝𝑝𝑟𝑟𝑝𝑝𝑝𝑝𝑟𝑟 ∗  𝑞𝑞𝑟𝑟𝑞𝑞𝑟𝑟𝑞𝑞𝑝𝑝𝑞𝑞𝑞𝑞 
𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟 = (1.57) ∗  𝑝𝑝𝑟𝑟𝑝𝑝𝑝𝑝𝑟𝑟 ∗  (1.60) ∗  𝑞𝑞𝑟𝑟𝑞𝑞𝑟𝑟𝑞𝑞𝑝𝑝𝑞𝑞𝑞𝑞 
𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟 = (1.57) ∗ (1.60) ∗  𝑝𝑝𝑟𝑟𝑝𝑝𝑝𝑝𝑟𝑟 ∗  𝑞𝑞𝑟𝑟𝑞𝑞𝑟𝑟𝑞𝑞𝑝𝑝𝑞𝑞𝑞𝑞 

𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟 = 2.51 ∗  𝑝𝑝𝑟𝑟𝑝𝑝𝑝𝑝𝑟𝑟 ∗  𝑞𝑞𝑟𝑟𝑞𝑞𝑟𝑟𝑞𝑞𝑝𝑝𝑞𝑞𝑞𝑞. 
 
The difference in the fresh-grape-to-
raisin conversion ratios for GIB-grapes 
and non-GIB-grapes appear to be 
another benefit of Gibberellin use. As 
the non-GIB grapes dry into raisins they 
lose 75% of their weight. GIB-grapes 
appear to lose only 71.4% of their 
weight. Four kilograms of non-GIB fresh 
grapes are required to produce one 
kilogram of raisins. Farmers using GIB 
are reporting that it takes only 3.4kg of 
GIB-grapes to produce a kilogram of 
raisins. To find the fresh-grape-
equivalent price of non-GIB-grapes 
converted into raisins, we divide the 
raisin price by 4. For example, if raisins 
are selling at 857$/mt, the fresh grape 
equivalent price is 214$/mt or about 
10.7Afs/kg. Use of GIB would require 3.4kg of the fresh grape. The fresh grape equivalent price 
of GIB-raisins selling at the same 857$/mt would be 12.9Afs/kg: a 20% increase in fresh-grape-
equivalent price.  
 
Mr. Sadar converted the lower quality grapes from his vineyard into raisins.  He reported that his 
GIB-raisins sold for 200Afs per ser (7kg) while his raisins made from grapes not treated with 
GIB sold for 300Afs per ser: a 33% reduction in price. Since the production of the non-GIB 
raisins was half of the production which he received from his GIB-treated grapes, he made 
better money from his GIB-treated grapes/raisins. The combined effect of a doubling of 
production plus a 14% increase in raisin weight due to the better conversion ratio (3.5/1 vrs 4/1) 
is a 1.28% increase in raisin weight. His revenue from GIB-raisins should be 53% higher than 
what he would have received from vines and grapes not treated with GIB: 

𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟 = (. 67) ∗ 𝑝𝑝𝑟𝑟𝑝𝑝𝑝𝑝𝑟𝑟 ∗ (2.285) ∗ 𝑞𝑞𝑟𝑟𝑞𝑞𝑟𝑟𝑞𝑞𝑝𝑝𝑞𝑞𝑞𝑞 
                                                
1 Gibberellin application on table grape (Keshmeshi) in the Shomali Plain (Guldara 
District), Kabul, Afghanistan 2008. PHDP, 2008. Contact Greg Cullen, gjcullen@gmail.com  
 

 
Non-Gib, Gib Kishimishi and Gib Shindulkhani from 

Mashwani Village Oct 31 2009 

mailto:gjcullen@gmail.com�
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𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟 = 1.53 ∗ 𝑝𝑝𝑟𝑟𝑝𝑝𝑝𝑝𝑟𝑟 ∗ 𝑞𝑞𝑟𝑟𝑞𝑞𝑟𝑟𝑞𝑞𝑝𝑝𝑞𝑞𝑞𝑞. 
 
The table below gives a summary of the benefits we have observed about the use of 
Gibberellin. The data used in the table come from conversations with farmers. One farmer 
reported a doubling of yield due to Gibberellin; one reported a 60% increase. In the table, we 
have used 60% in keeping with the PHDP report. We have used the 57% increase in price for 
fresh GIB-grapes and 33% decrease in price for GIB-raisins reported by the farmer because it 
was verifiable: these were the differences in prices that he received from his buyer. The analysis 
of impact of Gibberellin on raisins uses the combined effect of an increase in weight of 60% and 
a better conversion of grapes to raisins.  
 

 
Here’s the calculation for the increase in raisin revenue due to Gibberellin.  
 

Treatment Grapes Raisins Price Revenue Increase 
No GIB 100 25 1.00 25   
GIB 160 45.71 0.67 30.63 23% 

 
3. Export of Unchilled Kishmishi Grape to Islamabad and Lahore 

As we mentioned in previous monthly reports, the major portion of the Shamali grape harvest is 
exported to the Peshawar market. After our trip to visit this market and those in Islamabad, the 
GCVP staff and participating merchants decided to test the idea of passing the Peshawar 
market (“marketing past Peshawar”) to market directly in Islamabad and Lahore. According to 
our Action Plan, the targeted amount of the tests was to be 400mt. This quantity was supposed 
to be shipped by 6 different companies. Due to the depressed prices on the northern Pakistani 
markets, most of the participating merchants decided to wait for better market conditions before 
attempting the test of the Islamabad and Lahore markets. The 50% increase in import duties 
imposed by Pakistani Customs was a further disincentive to export this year. These companies 
are trying to export the grapes that they pre-purchased at the beginning of the production year. 
If they did not have these pre-purchased grapes, they would not be interested to export any 
grape this year to Peshawar, Islamabad or Lahore. Remember that these merchants are 
continuing to ship large volumes of grapes to Peshawar, using their traditional practices, despite 
the low or negative returns, because they have pre-purchased grape to market. The total 
amount of grapes shipped by participating merchants in these GVCP-promoted tests was 111mt 
during October. Some details of the trials by participating merchants follow. 
 

• One of the participating merchants who did ship in October was Qasim Saeed Mir 
Company. They shipped to the Islamabad market after prices improved slightly. 
Their total export to Islamabad was 65mt. See the Islamabad commission agent 
invoices in Attachment 2. 

Farmer-Reported Impact of Use of Gibberellin on Kishmishi Grape in Shamali 
2009 

Fresh Grapes From GIB- Treated 
Kishmishi Grapes Raisins from GIB-Treated Kishmishi Grapes 

Fresh 
Weight 

Increase 

Price 
Increase 

Combined 
Effect on 
Revenue 

Fresh 
Weight 

Increase 

Raisin Weight 
Increase Due to 

Better Conversion 
Fresh to Raisins: 

3.5/1 vrs. 4/1 

Price 
Decrease 

Combined 
Effect on 
Revenue 

60% 57% 151% 60% 14% 33% 23% 
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• Alime Bakhshina was also one of those companies who exported past Peshawar to 
Lahore in October. This month, they shipped a total of 21mt, using the 7kg carton 
and stick-on label provided by the GVCP on a 50% subsidy. The company is not 
happy with the grape deal this year.  Mr. Akim, president of this company, said that 
they had a lot of loss in the Peshawar market this year. He said because many of 
the smaller-scale, Afghan traders and farmers cannot sell their grapes to other 
merchants in Afghanistan; they are taking their grapes to Peshawar, packed 7kg in 
plastic bags. See photos of these grapes in Attachment 5: Photos. The volume of 
these poor-quality grapes has had a negative impact on the value of Afghan grapes 
in the Pakistani market. Mr. Akim said he appreciated that the GVCP that found 
another market [Karachi] for the Shamali grape with good opportunities. He said 
their company will work to export Shamali grape to Karachi next year. 

• Khalid Shikeeb Company also exported 16mt to Islamabad. They said the result of 
the shipment was not very good because of the quality of the grape was not good 
enough this year. He reasoned that is why they are not making good profits this 
year.  

• Idrees Mojib Company exported 9mt to Islamabad using the 7kg cartons provided 
by the GVCP.  

 
The table below shows the cost and returns for the grapes which were exported to 
Pakistani markets. The most interesting rows in the table are those showing the prices per  
 

 

Materials and Services 
7kg paper 
carton in 
Peshawar

7kg paper 
carton in 

Islamabad

14Kg 
wooden 
crate in 

Peshawar 

13kg 
wooden 
crate in 

Islamabad

7kg carton 
in Karachi

7kg plastic 
bags in 

Peshawar

Farm gate price  ($/mt) 198 215 178.5 215 215 142
Packaging cost 85 85 51.59 51.59 85
Harvesting and packing cost 14 15 10 12.89 28

Truck rent from vineyard to Kotal village or 
MBK for loading to big truck 14 14 14 14 11.3
Kabul municipality tax 2.91 2.91 2.91 2.91 2.91
Transport of Kabul to Peshawar or Karachi 22.2 22.2 22.2 22.2 135
Previous Paksitan Custom Duty 31 31 31 31 31
New Custom Duty in Paksitan 46.49 46.49 46.49 46.49 46.49
Clearing agent in Turkham 1.87 1.87 1.87 1.87 1.87
Labor cost in Peshawar or Karachi 1.70 1.70 1.70 1.70 1.50
Transport of Peshawar to Islamabad 25.80 17.20
Market entry fee 0.13 0.20 0.13 0.20
Market fee 0.41 0.57 0.41 0.57
Commission agent fee 26.79 34.79 21.43 31.53 39.54 16.06
Total cost with old custom duty 398.01 450.04 335.74 402.66 551.12
Total cost with new custom duty 413.50 465.53 351.23 418.15 566.61 226.66
Revenue from sales (price per mt) 428.60 497.00 342.85 450.40 659.00 257.00
Revenue minus costs with old custom duty 30.59 46.96 7.11 47.74 107.88
Revenue minus costs & new custom duty 15.10 31.47 -8.38 32.25 92.39 30.34
Margin (sales minus costs) in percentage 4% 7% -2% 8% 16% 13%

68.6

Kishmishi Grape Export Cost and Returnsfrom Pakistani Markets in October 2009
(the figures are USD per metric ton)
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metric ton of the various packaging forms and the financial returns after expenses. The 
highest price and financial return are for the chilled grapes in Karachi. The next highest 
prices are paid for the new 7kg paper cartons which were the initial focus of our Action 
Plan. This shows the potential of these improved packaging types. Merchants expect that 
these prices will increase over time as the market becomes familiar with the quality of the 
grapes in these new packages. Note that the price in Islamabad is 16% higher and the 
price in Peshawar and the financial return after expenses is 50% higher. The traditional 
wooden crate packed with less grapes and higher quality grapes and with the exporter’s 
sticker on the box also shows relatively good profits. See a photo of this package in 
Attachment 5: Photos. We want to reserve judgment on the 7kg plastic bag package until 
we learn more about the costs. Here we have only a global value for several of the costs. 
With the data we have now, the plastic bag looks to be relatively profitable; but, we doubt 
that the grape reach the consumer in good condition. 
 
4. Export of Unchilled Grape to India by Air 

GVCP began working with Afghan Dost Company to export Shamali fresh grape to India. This 
month, the GVCP staff also introduced another company, Habibi Hassam, to the market 
channel. These two companies exported 29mt by air to the Delhi market this month. This brings 
the total exported by air to 40mt. Both companies made very good profits from these trial 
shipments. Please see the cost and revenue details of some of their shipments in Attachment 4. 
 

 
Shamali grape ready for export to India by air 

 
Grapes at MBK Market Center ready for export to India 

 
5. Raisin Production 

Raisin production in Shamali increased dramatically this year because the fresh grape crop was 
much larger than expected and fresh grape prices fell. As prices fell, grape farmers decided to 
convert their grapes to raisins. That this is an option of last resort is clear in the comparison of 
prices farmers expect to receive from grapes as compared to the same grapes converted into 
raisins. Farmers expect the price of grapes sold as fresh grapes to be more than double the 
price of the same grapes sold as raisins. This expectation is motivating farmers to abandon the 
raisin market and focus on the fresh grape market. It is motivating farmers to switch from 
Kishmishi grapes that are “designed” for raisin production into grape varieties, such as Taifee 
and Shindulkhani, which are “designed” for use as table grapes. The farmers this year were 
expecting to sell their fresh grapes at 25Afs/kg to 50Afs/kg. However, expectations were not met 
as the extra large harvest and market conditions resulted in much lower than expected prices. 
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Farmers requested ROP to help them with drying their grapes because they felt it was too late 
to make raisins using the traditional techniques. In response, GVCP staff decided to provide 
them training on the use potassium carbonate (dipping oil) for faster drying of grapes. 
Potassium carbonate is used world-wide in raisin production and is available in local agricultural 
input supply shops. The dipping oil causes cracks in the grape skin that allow for faster outward 
movement of the moisture in the berry. After this training, GVCP made a simple plastic tent to 
speed the drying process of any grapes (with and without treatment with dipping oil). It was late 
to test this system; but, GVCP tried to see the result. This design increases the temperature 
from 20c to 25c inside the plastic tents where we put the grapes. More info will be given next 
month about this test. See photos of the solar-tents immediately below.  
 

  
Grape from vineyard in GVCP-provided harvest hampers Grapes being put into the Solar-Tent for drying test  

  
Solar-Tent drying system with electric fan for exhausting 
moisture-laden air 

Natural-flow (no electricity) Solar-Tent. Air flows in 
through openings near bricks and out through 

continuous opening at top of the tent. 
 

6. Marketing Labels Adoption by Others 
GVCP introduced labels to participating grape exporters, printing their company name address, 
contact numbers and email addresses on a colorful sticker that can be easily attached to fruit 
packing cartons and crates. Other companies are copying this Idea and have made similar 
labels for their fruit export packaging. See the labels in Attachment 3.  
 

7. Meeting with EPAA 
A meeting was held on with Mr. Mohammad Naseer Noori, Marketing and Product Development 
Officer, and Mr. Sayed Masoud Sadat, Marketing Assistant, of the Export Promotion Agency of 
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Afghanistan (EPAA) to explain about the GVCP progress and discuss potential assistance from 
the EPAA for grape exporters. During the meeting, the GVCP Marketing Specialist requested 
the EPAA to provide available information on quantities and values of grapes and raisins 
exported annually from Afghanistan over the past several years. 
 

8. Grape market price reporting 
The grape market prices were provided to the Shamali farmers this month as well. These daily 
prices are posted on the signboard outside of the MBK Market Center.  See photos below. 
 

 
The ROP MBK center responsible is writing the daily prices 

 
Farmers checking the grape market prices 

 

Lessons Learnt and Best Practices  
The important lesson learnt from this month’s activities is that value chain development 
programs must have the flexibility to respond to challenges and opportunities that arise in the 
market place. If the development program cannot adapt, resources will be wasted because 
planned tests or trials may not be possible and resources cannot be shifted into possible tests of 
new opportunities. In our case, we found that the unexpectedly large crop of Afghan grapes 
drove prices down to the point that our participating merchants were not making the profits they 
expected to make on their regular businesses and were not as willing to implement the market 
tests they had planned with us at the beginning of the season. At the same time, our continued 
discussions with merchants and continued observations of market conditions allowed us to 
discover new marketing opportunities to test. In our case, lower-than-expected air freight rates 
opened opportunities for shipping grapes to India that we had not foreseen when we developed 
the Action Plan with merchants.  
 
A fortuitous meeting between our staff and a previously unknown merchant led to a trial 
shipment of chilled grapes to Karachi and the discovery of a profitable marketing channel. This 
shipment of chilled grapes in 40’ refrigerated containers or “reefers” is quite new and has the 
potential of leading to the development of the export of Shamali grapes to the “world market” via 
the seaport at Karachi. A program designed with limited flexibility would not have been able to 
test this market channel unless it had been identified at the planning stage. It is important to 
note that this value chain development project was designed to respond to challenges and 
opportunities because it began with stakeholder meetings and research to identify the marketing 
ideas to be tested. Even with that amount of flexibility, what may turn out to be the most 
important discovery of this program was not identified until after the Action Plan was completed. 
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Results Monitoring Matrix 
This section of the monthly report provides detailed descriptions of progress based on the 
Contract Expected Results. Following the Results Monitoring Matrix is an additional table 
showing achievement of the tasks planned for achievement of the two Marketing Strategies of 
the Action Plan.        
 

Results Monitoring Matrix 
Grape Value Chain Tasks Per Contract Accomplishments 
Task 1: Grape Value Chain Action Plan 
Identify key stakeholders for developing the GVC Action Plan Completed. Identified farmers and 

Horticulture Interest Groups (HIG) near 
Focus Center of Mirbachakot. Identified 
export merchants sourcing from the 
target areas and merchants in the target 
markets of Pakistan. See lists in 
Attachment 4 of June monthly report 

Conduct an assessment of on-going programs being 
implemented in the GVC by other national and international 
organizations. 

Completed. See Action Plan. 

Conduct an assessment of the current GVC in cooperation 
with grape merchants and producers, to better understand and 
document current marketing practices, constraints and 
opportunities, costs and returns. 

Completed. See Action Plan. 

Identify the most suitable grape varieties for various export 
markets (including Pakistan, India  and potentially Dubai and 
the Russian Federation) 

Completed. See Action Plan. 

Define the size of the potential higher value national and/or 
export markets for fresh and dried grapes of these varieties 

Completed. 

Review current planting details for these varieties Completed. See Action Plan. Typical 
planting of Kishmishi grapes is on 2.5m 
x 2.5m grid without trellising. Trend is to 
install trellising and to shift from 
Kishmishi to Taifee and Shundulkhani 
grapes. 

Define the type of value addition and infrastructure currently 
being employed to market grapes, recognizing the current 
strengths of the marketing system 

Completed. Kishmishi grapes are 
processed into raisins by drying on the 
bare ground. Fresh grapes are 
traditionally packed in the field without 
trimming, without shade, scales, or 
other infrastructure. 

Identify and assess additional service providers operating in 
the MBK Focus Cluster, including micro-finance institutions 
(MFI). 

Completed, except for research on 
micro-finance institutions.  

Within three months of project start-up, the FP will organize a 
workshop to share the results of the NHUDA feasibility study 
and the consultant’s additional assessment with key 
stakeholders and to then finalize the Grape Value Chain 
Action Plan. 

Completed. See Action Plan. 
Stakeholder’s meetings were held:  
June 14 and 16; Aug 30.   
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Task 2: Provision of Improved Market Information 
Set up and maintain a market information service (MIS) that 
provides market information to processors and 
traders/exporters and identifies additional market linkages. 

On going. Prices are collected via 
telephone or email from Pakistan, Kabul 
and Shamali. Prices are announced via 
billboard at MBK market center. See 
photo of billboard in Attachment in Aug 
Monthly Report. 

Organize buyer-seller meetings, market study tours, and 
dissemination of product information to buyers and producers. 

Completed. 

Provide market information, in particular fresh grape quality 
standards of major export markets to HFP and IPM FP for 
translating them into extension messages and support 
programs related to the production of grapes 

Quality Standards have been 
developed. See main text of Aug 
monthly report.  

Assist the cluster organization to sell fresh grapes to the 
market linkages identified at the beginning of implementing the 
GVC pilot. 

On-going. Stakeholder/buyer/seller 
meetings promote direct linkages to 
buyers.  

Task 3: Capacity Building of Stakeholders 
Provide skills training in simple value addition at village and 
cluster levels, which would include quality control, grading, 
sorting, packing, etc. 

Completed. Farmers and merchants 
were given training (Aug 30) on applying 
the quality standards during harvest. 
200 plastic harvest baskets have been 
purchased for demonstrating proper 
harvesting of grapes. Farmers received 
harvest shears (cutters) and shown 
proper grape harvesting procedure. See 
photos in Attachment 4 of Aug monthly 
report. 

Assist the cluster organization to develop a quality control 
mechanism at the cluster level, which will include development 
of a collection point at village and cluster levels, providing 
information on quality (size, timing of picking), etc. 

Completed. Tents have been purchased 
for the use as collection points and 
packing grape under shade. Farmers 
and merchants were given training (Aug 
30) on applying the quality standards 
during harvest. See main text and 
photos of Aug monthly report.  

Provide emerging private sector players with training in 
grading, sorting and processing of fresh table grapes. 

On-going. Provided training Aug 30. 
Newly joining participants have been 
given training on harvesting and 
packaging procedures.  

In close cooperation with NUHDA, the GVC FP should 
establish/strengthen associations of processors and 
traders/exporters to a level allowing them to continue the 
marketing of quality grapes after the end of the GVC 
demonstration pilot. 

On-going. HLP funding for NUHDA has 
been stopped. ROP is working with 
established associations of 
traders/exporters and with the Focus 
Group and HIGs. 

Task 4: Infrastructure Development 
Assist the cluster organization to develop a proposal for the 
development of value addition infrastructure, including site 
selection, technical specifications, investment proposals, 
financial management etc. 

Experience to date has not shown the 
need for additional infrastructure; but, 
for harvesting equipment and temporary 
structures, such as field, evaporative 
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cooling and grape drying structures. 
Proposals for improvements in transportation and storage 
facilities, including options for cold storage/chilling facilities 
operating independently from electricity supply at MBK, as well 
as the need for a cold storage/chilling facility at the airport. 

On-going. Flexible cold storage is 
available in the form of refrigerated 40’ 
shipping containers or “reefers” that can 
be rented for short periods of time. 

The GVC FP will support the cluster organization to implement 
the technical aspects of operating the infrastructure installed 
by the project. 

On-going. Simple infrastructure for field 
packing has been designed and has 
been put in place this season. Tents 
have been purchased for the use of 
collection points and packing grape 
under shade. 

FODSC will provide training to the cluster organization in 
financial management, accounting, procurement, and 
management of the infrastructure. 

On-Going. GVCP staff met (Aug 25) 
with FOD staff to discuss the need for 
training and process to do so. FOD 
informed that training manuals were 
being completed.  

For facilities that are feasible, the proposal is to be forwarded 
to HLP for approval and financing. 

 

Task 5: Preparation and Dissemination of Information Materials  
Production for Quality Manual Available, existing materials from other 

international programs are being 
gathered for assembly of a manual 
specifically for Afghanistan 

Harvesting for Quality Manual Same as above. 
Post Harvest Handling Manual Same as above. 
HACCP Manual for Pack Houses  Same as above. 
Operation Manual for replicating the GVC model in other 
regions. 

On-going 

Outputs and Outcomes (Deliverables) 
Grape Value Chain Action Plan developed and documented. Submitted to HLP July 15.  
Marketing activities recommended by the Action Plan 
implemented.  

On-going. Aug: After discussion with 
participating merchants, decision was 
made to substitute a newly available 
paper carton for the previously planned 
international standard wooden box. Plan 
to include use of currently used wooden 
box (40x40x15cm) with reduced amount 
of graded grapes and merchant labels.  

Markets and quality standards identified, and corresponding 
extension messages formulated and disseminated. 

On-going. Markets and quality 
standards identified. Extension training 
is taking place. Extension publications 
not completed.  

Quality control mechanisms developed and implemented. Same as above. 
Value addition infrastructure, recommended by the Action 
Plan, developed, managed and maintained by the Focus 
Cluster organization. 

On-going. The infrastructure is simple 
structures, equipment, tables, etc 
required for improved (shaded) field 
packing. Additional equipment, including 
a manual conveyor for moving boxes of 
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grapes, has been purchased for the 
Mirbachakot Pack House. 

Quarterly meetings of the GVC stakeholders held. Initial meetings held. Aug 30 meeting 
held for training purposes.  

Quality control mechanisms and value addition infrastructure 
evaluated.  

 

Preparation of Quality Manuals for members of the GVC On-going. See above.  
GVC Improvement Operational Manual drafted, and a set of 
recommendations formulated for further developing and 
replicating the GVC improvement program. 

 

Final Report  
 
 
Report of Marketing Strategy tasks accomplishment progress  

 

Marketing Strategy One: Kishmishi Grapes to Pakistan 
# Action Start 

Date 
Completion 

Date 
Completed 

tasks 

1 Identify merchants at the farm, export and Pakistan 
wholesale market level who are committed to participating. July 20 26 July Completed 

2 Identify farmers willing to participate.   Completed 

3 Provide Gibberellic Acid tablets and training on its application 
to participating farmers. June 14 June 20 Completed 

4 Provide training to farmers on grape canopy and cluster 
management to enhance quality grape production. July 1 July  10 Completed 

5 

Identify packaging materials: Locally-made wooden crates, 
liner material and sulfur pages (to reduce fungus growth 
during transport) with a colorful stick-on label, identifying the 
grape type, grade and merchant. The actual crates used and 
the weight of grapes to be packaged in each crate will be 
decided by Afghan merchants after conferring with Pakistani 
merchants (facilitation by ROP). Merchants may decide to 
use different crates for different qualities of grapes. 

June 20 Aug 15 

Completed. 
Merchants 

decided on 2 
packages: 
7kg paper 
carton and 

13kg 
wooden 

traditional 
box with 
graded 

grapes and 
merchant 

labels. 

6 

Develop a grading standard with two grades for use by 
farmers and merchants (packers) in packing the grapes. 
Train farmers and merchants on use of the grading scheme. 
Train farmers and merchants on use of brix meters. 

Aug 10 Sep 30 

Completed. 
See Aug 
monthly 
report. 

7 Facilitate meetings between farmers, local and Pakistani 
merchants just prior to harvest to review and agree on plans. July 20 July 26 

Completed 
See Jul 
monthly 
report. 

8 Provide information on market prices at important wholesale 
markets and train farmers on understanding the information. Aug 8 Aug 30 

Completed. 
Information 

being 
provided via 
sign board at 
MBK focus 

center. 
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9 

Prior to harvest, provide training on use of mobile 
infrastructure for field packing. And in the case of field 
packing, insure packing materials are in place and that a 
shaded area is provided for packed fruit. 

Aug 10 Aug 20 

Completed. 
Training Aug 

30.  
Packing mat. 

& shade 
tents in 

place Aug. 
and in use in 

Sept 
 

10 Prior to harvest monitor fruit maturity and mark clusters 
nearing maturity Aug 10 Oct 10 

Completed. 
Training Aug 

30 

11 During fruit harvest monitor fruit temperatures and stop 
harvest when fruit temperatures reach 30C Aug 10 Oct 30 On-going 

12 
At harvest, oversee/facilitate the harvest, post-harvest 
processing, packaging and sale of the packaged fruit to 
participating merchants. 

Aug 20 Oct 10 On-going 

13 Accompany representative farmers and merchants to the 
Pakistani market to observe the marketing process. July 20 July 26 Completed 

14 
At the end of the season, review the production and 
marketing process with farmers, local merchants and 
Pakistani wholesale market merchants. 

Oct 30 Nov 10  

 
 
 

Marketing Strategy Two: Kishmishi and Shundulkhani Grapes to 
International Military Bases In Afghanistan 

# Action Start 
Date 

Completion 
Date 

 

1 Identify merchants at the farm and wholesale market level who 
are committed to participating. July 26 July 30 Completed 

2 Identify farmers willing to participate.   Completed 

3 Provide Gibberellic Acid tablets and training on its application 
to participating farmers. 

June 
14 June 20 Completed 

4 Provide training to farmers on grape canopy and cluster 
management to enhance quality grape production. July 1 July  10 Completed 

5 

Identify packaging materials: Locally-made wooden crates, 
liner material and sulfur pages (to reduce fungus growth 
during transport) with a colorful stick-on label, identifying the 
grape type, grade, weight, merchant and contact information. 
The actual crates used and the weight of grapes to be 
packaged in each crate will be decided by ROP staff and 
Supreme buyers. 

10 July Aug 10 Completed 

6 

Develop a grading standard with two grades for use by 
farmers and merchants (packers) in packing the grapes. Train 
farmers and merchants on use of the grading scheme. Train 
farmers and merchants on use of refractomers,  to measure 
brix (sugar content) 

Aug 10 Sep 30 Completed 

7 Facilitate meetings between farmers and local merchants just 
prior to harvest to review and agree on plans.    

8 Provide information on market prices at important wholesale 
markets and train farmers on understanding the information. Aug 8 Aug 30 

Completed. 
Information 

being 
provided via 
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sign board at 
MBK focus 

center. 

9 

Prior to harvest, provide training on use of mobile 
infrastructure for field packing. And in the case of field 
packing,  insure packing materials are in place and that a 
shaded area is provided for packed fruit 

Aug 10 Aug 20 

Completed. 
Training Aug 
30. Packing 

mat. & 
shade tents 

in place Aug. 
& in use 

Sept 

10 Prior to harvest monitor fruit maturity and mark clusters 
nearing maturity Aug 10 Oct 10 Completed 

11 During fruit harvest monitor fruit temperatures and stop 
harvest when fruit temperatures reach 30C Aug 10 Aug 30 Completed 

12 
At harvest, oversee/facilitate the harvest, post-harvest 
processing, packaging and sale of the packaged fruit to 
participating merchants. 

Aug 20 Oct 10 On-going 

13 Bring the Mir Bacha Kot postharvest center up to HACCP 
standards. 

June 
25 July 15 Completed 

14 
Have the Mir Bacha Kot postharvest center inspected by the 
US military and approved as being suitable to supply fruit and 
vegetables to military bases in Afghanistan  

July 15 July 15 

Not started. 
Waiting on 
Supreme. 

See 
discussion in 

main text 
Aug report. 

15 Meet with the Supreme Group to start trial shipments for 
military bases throughout Afghanistan 

June 
15 July 30 Completed 

16 
At the end of the season, review the production and marketing 
process with farmers, local merchants and Pakistani 
wholesale market merchants. 
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Attachment 1: List of Farmers Participating in Training on Raisin Production 
Training took place at the Mir Bacha Kot Market Center 
No. Name Village Grape Farmer 
1 Haji Rahim  Baba Quchqar Grape Farmer 
2 M. Qasim Kharoti Grape Farmer 
3 Ziauddin De Saqi Bala Grape Farmer 
4 Haji Abdul Ghias De Saqi Bala Grape Farmer 
5 Khuja Abdul Rahman Qalam Chaq Grape Farmer 
6 Khan Mohammad Qalam Chaq Grape Farmer 
7 Jamil De Koy Payan Grape Farmer 
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8 Hayatullah De Koy Payan Grape Farmer 
9 M. Saleem De Koy Payan Grape Farmer 
10  M. Amir De Koy Payan Grape Farmer 
11 Abdul Rahman De Koy Payan Grape Farmer 
12 Zulgay Maraki Grape Farmer 
13 Said Amir Maraki Grape Farmer 
14 Bashir Ahmad De Koy Bala Grape Farmer 
15 Wahid Khan De Koy Bala Grape Farmer 
16 Abdul Sadiq De Koy Bala Grape Farmer 
17 Gulrahman Shikhan Grape Farmer 
18 Mirza Qalay Roki Grape Farmer 
19 Rawof Qalay Roki Grape Farmer 
20 Nangiyalai Qalai Ahmad Khan Grape Farmer 
21 M.Sidiq Sofyan Grape Farmer 
22 Aminullah Baqabik Grape Farmer 
23 Malim Khalil Baqabik Grape Farmer 
24 Ahmadullah Baqabik Grape Farmer 
25 M. Azqar Baba Quchqar Grape Farmer 
26 Said Abdul Samad Baba Quchqar Grape Farmer 
27 M Wakil Baba Quchqar Grape Farmer 
28 M Ahsan Baba Quchqar Grape Farmer 
29 Mangal  Baba Quchqar Grape Farmer 
30 Ajmal Qalai Ahmad Khan Grape Farmer 
31 Eid Mohammad De Koy Bala Grape Farmer 
32 Gul Agha Qalay Roki Grape Farmer 
33 Kamaludin  De Saqi Bala Grape Farmer 
34 Sardar Mohammad Qalam Chaq Grape Farmer 
35 Haji Asif Shiman Grape Farmer 
36 M. Yosuf Balab Grape Farmer 
37 Abdul Sabor  Balab Grape Farmer 
38 Abdul Hamid Shawani Bala Grape Farmer 
39 M.Sidiq De Koy Bala Grape Farmer 
40 Haji Shah Mohammad De Koy Bala Grape Farmer 
41 Abdul Raza Qalay Roky Grape Farmer 
42 Shir Agha Qalay Roky Grape Farmer 
43 Naqib Qalay Roky Grape Farmer 
44 Abdul Razaq De Saqi Bala Grape Farmer 
45 Rahmatullah Qalay Rokay Grape Farmer 
46 Abdul Satar Sofyan Grape Farmer 
47 Abdul Gafoor Sofyan Grape Farmer 
48 Hamayon Sofyan Grape Farmer 
49 Jumadin Sofyan Grape Farmer 
50 Amir mohammad Sofyan Grape Farmer 
51 Khan Mir De Koy Payan Grape Farmer 
52 Pacha Mir De Koy Payan Grape Farmer 
53 Abdullah De Koy Payan Grape Farmer 
54 Amanullah De Koy Payan Grape Farmer 
55 M. Noroz Sofyan  Grape Farmer 
56 M. Din Sanakhil Grape Farmer 
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57 M. Shohib Sofyan Grape Farmer 
58 Malik Mohammad Baba quchqar Grape Farmer 
59 Khoda dad Baba Quchqar Grape Farmer 
60 Abdul Hamid De Koy Bala Grape Farmer 
61 Gulam Jilani Seyab Charmgar Grape Farmer 
62 M. Akram Showani Olia Grape Farmer 
63 Abdul Alim Qalai Sokhta Grape Farmer 
64 Sayed Abdul Rahman Seyab Charmgar Grape Farmer 
 
 
Attachment 2: Sales Receipts Comparing Prices in Peshawar and Islamabad 
 
The two sales receipts below show the difference in price of traditionally packaged and 
marketed grape on the Peshawar auction market and the GVCP-promoted package of first 
quality grapes, packaged in improved packaging and marketed directly to buyers in Islamabad. 
The traditionally packaged grape (14kg in wooden crate) sold for 400Rps/14kg or $.34/kg while 
the promoted package (13kg in wooden crate with branding) sold for 488Rps/13kg or $.45/kg. 
That is a 34% increase in price.  
 
Note that the7kg paper carton sold for 250Rps/7kg or $.43/kg. We do not have an invoice for 
the improved 7kg package sold in Islamabad at this moment. However, one of the participating 
merchants reported that the improved 7kg package sold for $.497/kg in Islamabad. That is a 
16% increase in price. 
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Attachment 3: New Labels Adopted by Merchants After Seeing GVCP Labels 
These are new labels now being used by merchants who have seen the labels printed by the 
GVCP and liked the idea.  
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Attachment 4: Costs & Returns on Air Shipments to India 

 

Costs and returns of 2.4mt unchilled Shundulkhani grape 
exported to India 

1 Grape farm gate value $1,214.00  
2 Damaged grapes $121.40  
3 Best quality cartons on 50% subsidy from ROP  $400.00  
4 Labor for harvest $96.00  
5 Packers $48.00  
6 Paper, plasters and ropes $8.00  
7 Moving the grape from vineyard to truck $16.00  
8 Transporting from MBK to  Kabul Airport $40.00  
9 Loading and unloading $8.00  

10 Kabul ariport custom duty and clearnce charges $172.00  
11 Air transport from Kabul to Dehli $480.00  
12 India custom duty, transport to market and market charges $2,227.00  
13 Total cost $4,830.40  
14 Sold in Indian fruit market $5,382.00  
15 Total gross profit $551.60  
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Attachment 5: Selected Photos of GVCP Activity  
 

  
Grapes packed in 13 kg crate for Peshawar Qasim Saeed Mir 13kg pack for Islamabad market 

  
Grape packer, trained by GVCP Difference between GIB and Non-GIB grape 

  
Packing GIB-Kishmishi for Islamabad Alim Bakhshina company grape carton for Islamabad market 
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Grapes being exported to Pakistan in plastic bags. Not 
recommended by the GVCP. 

Grapes packed plastic bags for Peshawar market. Not 
recommended by the GVCP. 

 
Grape, packed in field, arriving at MBK center for holding in 

cold store. 

 
Packaged grape inside pre-cooler, being quickly cooled 

before moving to cold storage. 

 
Checking temperature of grapes in cold store. 

 
Grapes inside the refrigerated container on way to Karachi 
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