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PEOPLE. PLACES. ENGAGE.

CV1| NEW CENTRAL LIBRARY
Public/Private Partnership

CONTEXT IS A FORUM

CREATED BY THE SAN DIEGO
ARCHITECTURAL FOUNDATION'S
COMMITMENT TO KEEPING THE
CONVERSATION ALIVE ABOUT
THE VALUE OF EXCELLENCE IN

THE BUILT ENVIRONMENT.

CV2 | WHAT’S THE BIG I.D.E.A.? CV3 | A DAY ON THE BAY

Innovation and Opporutnity

The San Diego Port’s 20-Year Vision



NEIGHBORHOODS 2027

CONTEXT VOLUME 4
NEIGHBORHOODS 2027

JUNE 6, 2017

3-9 PM

GREEN ACRE CAMPUS POINTE
10300 Campus Point Drive

The population of the San Diego County is expected
to increase 30 percent by 2050, adding one million
new residents who will require 330,000 new
housing units. While downtown San Diego has
been the focus of most high-density development,
when fully built out it will accommodate no more

than 90,000 to 100,000 additional residents. That
means San Diego’s other neighborhoods will need
to house 80 percent of the city’s new residents.

Part 1: Public Engagement Event
When | 3-5 PM FREE

Part 2: Neighborhoods 2027 Presentation

Early Bird Admission - Members $60
Non Members $75
Members $80
Non Members $95
$20

Reception
Main Presentation

General Admission -

Student Admission -

When | 5:15-6:45 PM
7-9 PM

GET TICKETS HERE: sdarchitecture.org/program/context

The San Diego Architectural Foundation (SDAF),
through its annual Context Vol. 4 program, will focus
on how over the next decade well-designed, denser
neighborhoods can improve the quality of life as well
as environmental and economic prospects for all San
Diegans. CV4 will focus on the most personal aspects
of these changes to our neighborhoods--housing.
Through presentations, lectures, panel discussions
and exhibits, CV4 will explore both existing and new
housing types, typologies and solutions, from infill
housing, micro units and shared-living, to secondary
units or ‘granny flats’, and beyond.

MISSION + GOALS

MISSION STATEMENT

To demonstrate how well-designed, denser
neighborhoods can improve the quality

of life, economic prospects and cultural
vitality for all San Diegans.

GOAL INTERNAL
To broaden the membership and reach of
the San Diego Architectural Foundation.

GOAL EXTERNAL

To change the negative public perception
of new development in older communities
and to humanize the problems oppostion
to density and development causes by
emphasizing homes not housing units and
jobs not companies.



IDEAS

Author Vishaan
Chakrabarti argues
that hyperdensity is
the solution to a host
of problems, including
“economic stagnation,
our rising seas, our
spiraling health care
costs, our vulnerability
to petro-dictators

and our free-fall into

a sprawling national
deficit.”

ACOUNTRY
OF CITIES

AMANIFESTO FOR AN URBAN AMERICA

VISHAAN
CHAKRABARTI

FOREWORD BY NORMAN FOSTER
ILLUSTRATIONS BY SHoP ARCHITECTS

McKinsey&Company

“In dollar terms, we learned

that each year Californians pay
$50 billion more for housing

than they are able to afford.

In total, California’s housing
shortage costs the state more
than $140 billion per year in lost
economic output, including lost
construction investment as well as
foregone consumption of goods
and services because Californians
spend so much of their income on
housing.”

K>

“Low-income and middle-class
families are being hit hardest, and
impacts of the housing deficit
could become increasingly visible
as more people are forced to
double up” - San Diego Housing
Crisis Drives Some To Relocate,
Others To Invest

10TH ANNIVERSARY EDITION

T N DA
THE

RISE

OF THE

CREATIVE
CLASS

Revisited

“The rise of creative
class as an economic
force were the
underlying factors
powering so many

of the seemingly
unrelated and
epiphenomenal
trends we had

been witnessing,
from the ascent of
new industries and
businesses, to changes
in the way we live and

work”.
RICHARD FLORIDA

“ULI believes that delivering
density will be a crucial part of
successful urban futures. However,
the term itself has different
connotations in different parts of
the world and the understanding
of the economics, planning
implications and customer
satisfaction of delivering dense
development is at very different
stages in different cities”.

CALIFORNIA

“The next generation of
investments in economic
development will have to be

made in a time of climate change
- in a constantly shifting global
economy - and successfully
balance the jobs, transportation,
and housing every regions needs.”



PROGRAM

Context Vol. 4 will explore creative planning and
design solutions that increase neighborhood
density and will improve San Diego’s quality of

life, cultural and economic vitality. Higher density,
through good, thoughtful design and Smart
Growth policies, when done right, can revitalize
our existing communities and make San Diego a
healthier, savvier and more affordable place to live.

On June 6, 2017, Context Vol. 4 will convene a
panel of architects, educators, developers and
planners who will show, through examples of
both built and visionary solutions for the orderly
increase of density through thoughtful, credible

and progressive design.

Where are you likely to live in 2027? Attend this
free and open-to-the-public forum with exhibits
and lectures demonstrating solutions to the future
of development in San Diego’s neighborhoods over
the next 10 years.

PART ONE, a free and open-to-the-general-public
two-hour event will begin with a short presentation
by UCSD researchers, an exhibit of students work
on the solution to population growth then following
a open discussion on the future of development in
San Diego’s neighborhoods over next 10 years.
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GENERAL OUTLINE

SDAF, in co-ordination with University of

California, San Diego (UCSD) Bioregional Center
for Sustainability Science, Planning and Design, is
exploring how to flesh out the current issues and

possible solutions for healthier neighborhoods
over the next 10-plus years.

Tickets Required
5:15-6:45 PM Reception

7-9 PM Main Presentation

PART TWO, the open event will be followed by an
evening program that starts with a paid pre-event
cocktail party and ‘Taste of the Neighborhoods’
reception held at Green Acre Campus Pointe. The

reception will encourage participants and panelists
to interact and discuss relevant issues in a relaxed,

congenial environment.

Following the reception, an evening forum of
practitioners, designers, developers, academic
experts, and civic leaders will discuss distinctive

accomplishments in achieving higher density with

design excellence that can serve as examples for
San Diego’s planners, architects and developers.
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KEYNOTE SPEAKER

THE PANEL

David Baker
FAIA

David is the founder of
David Baker Architects,

a progressive leader in
sustainable affordable
housing known for
combining social concern
with a signature design
character. David has been
honored as the Non-Profit
Housing Association
Design Visionary and as
the AIA CA Council’s 2012
Distinguished Practice.

In 2010 he received the
Hearthstone Builder
Humanitarian Award,
honoring him as one of the
housing industry’s 30 most
influential people of the
past 30 years.

Christopher
Bledsoe

Chris is a founder of
the leading all-inclusive
coliving brand Ollie
(ollie.co). Chris, along
with his brother and
co-founder Andrew, left
behind their finance
careers in March 2011 to
focus on their passion
for merging micro-
housing with communal
experiences to create

a vastly improved,
full-service coliving
experience.

Vishaan Chakrabarti

Vishaan Chakrabarti is the Founder of Practice for
Architecture and Urbanism (PAU). Simultaneously,
Vishaan is an Associate Professor of Practice at
Columbia University’s Graduate School of Architecture,
Planning & Preservation (GSAPP), where he teaches
architectural design studios and seminars on urbanism.

His highly acclaimed book, A Country of Cities: A
Manifesto for an Urban America (Metropolis Books,
2013), argues that a more urban United States would
result in a more prosperous, sustainable, joyous, and
socially mobile nation. Vishaan has been a guest on
The Charlie Rose show, MSNBC’s The Cycle, NY1, NPR,
WNYC, and has been profiled in The New York Times

and The Financial Times.

Kevin
Wronske

Kevin co-founded the
Heyday Partnership in
2002. Heyday is a design/
build/develop firm
specializing in creative
infill housing in northeast
Los Angeles, focusing on
responsible development.
Heyday has constructed
over forty LEED Gold +
Platinum homes. Kevin’s
work has been recognized
with a 2014 AIA Merit
Award and 2010 AIA
Young Architectural Talent
Honorable Mention. He is
a licensed architect, LEED
AP, received his BArch.
from SCI-Arc and MA from
Harvard University.

Sarah
Dunn

Sarah Dunn is a co-
founder of UrbanLab, an
architecture and urban
design firm based in
Chicago and Los Angeles.
Since founding UrbanLab,
principals Sarah Dunn
and Martin Felsen have
achieved acclaim for
projects such as Morgan
Live +Work and the
Hennepin House. Sarah
Dunn received her Masters
of Architecture from
Columbia GSAPP, and

her BArch from Columbia
College at Columbia
University.



Context Vol. 4 is one of a coordinated series of
conferences, lectures and public exhibits that will
happen in San Diego throughout the year 2017
and beyond. Through these events, the alliance
“Housing San Diego’s Future” and its members
seek to educate city and county residents about
the opportunities new, well-designed development
brings to their neighborhoods and to bring
citizens and design, planning and building industry
professionals together to discuss common issues
and how to resolve them.

Additional conferences include the American
Institute of Architect’s San Diego Housing the Next 1
Million Residents and CityAge’s The Business of City
Building.




By becoming a sponsor of Context Vol.4
you will help the San Diego Architectural

Foundation raise awareness, encourage

practical discourse about the future of San
Diego’s built environment and contribute
to thoughtful design decisions throughout
the region.

$15,000 IDEA SPONSOR

Inspiration Sponsorship benefits:

e One 6’x10’ Table Top space to feature your
company and service from 3-6:45pm.

e Company logo prominently displayed on all event
materials

e Company logo displayed in pre-show PowerPoint
loop - full slide

e Company logo prominently displayed in
event program

¢ Live, on-stage recognition at event

¢ Inclusion in all press releases (pre and post
throughout the year)

¢ Exclusive sponsor highlight interview posted on
Facebook and Linkedln

¢ Inclusion in all website, social media
announcements and emails

¢ Recognition in all post-program promotions

e Opportunity to provide 300 promotional gift
items at the event.

¢ Event video credit in 1st and last segment

¢ Company logo, link and info prominently
displayed
on SDAF website sponsor page

e Company logo and link prominently displayed on
SDAF website home page

e Special thank you in SDAF eblast, By Design

¢ Reserved VIP event seating and reception for 10

¢ SDAF Membership

Your sponsorship will put your organization’s name
in front of an audience of government, business,
designh and community leaders in attendance. The
attendees will include San Diego’s people-of-action,
patrons of architecture and visionaries.

$10,000 INSPIRATION SPONSOR

Idea Sponsorship benefits:

¢ One 6’x6’ Table Top space to feature your
company and service from 3-6:45pm.

e Company logo on all event materials

e Company logo displayed in pre-show
PowerPoint loop

e« Company logo displayed in event program

 Inclusion in all website and social announcements
/ press releases

¢ Reserved VIP event seating and reception for 15

¢ Event video credit in 1st and last segment

e Company logo, link and info prominently
displayed
on SDAF website sponsor page

e Company logo and link displayed on SDAF
website home page

e Special thank you in SDAF newsletter, By Design

e Live, on-stage recognition at even

¢ Exclusve sponsor highlight interview posted on
Facebook

* SDAF membership



$5,000 IMAGINATION $2,500 INCUBATOR SPONSOR

Imagination Sponsorship benefits: Incubator Sponsorship benefits:

* One 6’ Table Top space to feature your company e One 6’ Table Top space to feature your company
and service from 3-6:45pm. and service from 3-6:45pm.

¢ Company logo on all event materials ¢ Company logo on all event materials

« Company logo displayed in pre-show PowerPoint loop » Company logo displayed in pre-show PowerPoint loop

e Company logo displayed in event program ¢ Company logo displayed in event program

* Inclusion in all website, social media announcements and * Event video credit in last segment
emails * Inclusion in website and social announcements

» Reserved VIP event seating and reception for 6 * Reserved VIP event seating for and reception 4

¢ Recognition in post-program promotions ¢ Company name and link displayed on SDAF website

e Event video credit in 1st and last segment sponsor page

« Company name and link displayed on SDAF website e Company name and link displayed on SDAF website
sponsor page home page

« Company name and link displayed on SDAF website * Special thank you in SDAF newsletter, By Design
home page  SDAF membership

e Special thank you in SDAF newsletter, By Design

» SDAF Membership Gerald W. Shonkwiler

Photography

$2,500 KEYNOTE SPONSOR $1,500 INVENTION SPONSOR

Keynote Sponsorship benefits: Invention Sponsorship benefits:

¢ Introduction of keynote speaker at event ¢ Company logo on event materials

¢ Company logo on all event materials e Company logo displayed in pre-show PowerPoint

¢ Company logo displayed in pre-show PowerPoint loop loop

¢ Company logo displayed in event program e Company name displayed in event program

¢ Event video credit in last segment e Event video credit in (last segment)

 Inclusion in website and social announcements  Inclusion in website and social announcements

* Reserved VIP event seating for and reception 4 * Reserved VIP event seating and reception for 2

¢ Company name and link displayed on SDAF website ¢ Company logo and link displayed on SDAF website
sponsor page sponsor page

¢ Company name and link displayed on SDAF website e Company logo and link displayed on SDAF website
home page homepage

¢ Special thank you in SDAF newsletter, By Design * Special thank you in SDAF newsletter, By Design

¢ SDAF membership ¢ SDAF membership

@nobem«euott IN-KIND SPOSNORS

Consulting

$750 INNOVATION SPONSOR INDUSTRY PARTNERS

Innovation Sponsorship benefits:

¢ Company logo on event materials

e Company logo displayed in pre-show PowerPoint loop SOCIETY OF

 Reserved VIP event seating and reception for 2 INTERIOR I i .

¢ Company logo and link displayed on SDAF website AIA DESIGNERS
sponsor page SAN DIEGO CALIFORNIA SAN DIEGO

¢ Company logo and link displayed on SDAF

webstte homepage Urban Land San Diego-Tijuana

¢ Special thank you in SDAF newsletter, By Design -
« SDAF membership I“SI““IE

AMERICAN




SPONSORSHIP FORM

Please send completed electronic copies The San Diego Architectural Foundation is a
501c3, nonprofit organization dedicated to
education and the promotion of outstanding
architecture, planning and urban design
throughout the San Diego region. Thank you
for your sponsorship. We value your support!

of this form and your company logo to
info@sdarchitecture.org.

Name:

Company:

(Please list your name or company nhame EXACTLY as you want it to appear on sponsorship materials)

Contact Person: E-Mail:

Mailing Address:
City, State, Zip: Phone:
Web Site: Fax:

Yes! We are pleased to support the San Diego Architectural Foundation and
Context Vol. 4 at the level noted below:

Payment Terms:
My check is enclosed for the full amount
Please bill my credit card Visa MasterCard American Express
Card#: Exp. Date: /
Month Year

Billing Address (if different from above):

Cardholder Signature: CVCH:
(3-digit code on back of card)

By signing this pledge form, | understand and agree to the following:
Sponsorship is activated upon receipt of payment in full.
Benefits of this agreement are as listed on this Sponsorship Opportunities Kit.
Provide your logo and any other applicable marketing material or artwork to SDAF by April 17 in order
to be included in printed program and other event materials.

Authorized Representative: Title:

Signature: Date:

Checks may be made payable

and mailed to:

San Diego Architectural Foundation
P.O. Box 122228

San Diego, CA 92112-2228

619.232.1385

San Diego Architectural Foundation is a 501c3 nonprofit
organization and your contribution is tax deductible. Federal
Tax ID: 95-3513927




