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'DAVID HERTZ

TILT UP-SLAB HOUSE
Venice, California, U.S.A.
Design: 1999-2000
Construction: 200001

Site

The house is located on a small urban corner
lot, only thirty-two feet wide and eighty fect
long. in Venice. California. The narrow width
of the lot demanded a rigid economy of materi-
als and the reduction of the layers of construc-
tion to an indispensable minimum.

Problem

The professional couple, who owned the prop-
crty, desired to maximize the internal space to
host a permanent guest, a grandparent, them-
selves, and their two teenage children. The
urban location of the site demanded some sepa-
ration from the activity outside. The clients also
wished to have separate studies to conduct their
business. The mixed-use nature of the residence
required the design of a building large enough
to provide the high number of occupants some
privacy. All of this had to be accomplished on a
very small lot and within the restricted budget
of $270.000.

Program

4 Bedrooms. 2 Studies, 1 Family Den, 3.5 Bath-
rooms, Living Area, Kitchen, Dining Area,

2 Car Garage

Solution

The tilt-up house design originated from the in-
tent to overcome some of the site restrictions,
fulfill the clients” requirements, and a desire to
let the unique method of construction permeate
the aesthetic of the building. In response to the
multiple challenges, the architect designed an
clongated interior space composed of fourteen
six-inch thick tilt-up white concrete panels,
lined up facing cach other along the longitudinal

edges of the site. Eleven panels were poured off

site and then hauled in by truck while three pan-
els were poured on site and then placed in posi-
tion by connecting them to the structural steel.
Through this particular construction method, it
was possible to have all panels erected in just
ten hours.

The lot’s corner location leaves one of the
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longitudinal sides exposed, revealing the struc-
ture and the connections between the panels.
The almost solid facade presents a harder, urban
edge towards the alley creating an effective vi-
sual and sound barrier to shicld the house and
its occupants from the activity on the alley. An
internal ten-foot courtyard separates the garage
building from the rest of the house.

Natural light and ventilation are allowed to
penetrate the house through the almost entirely
glazed front facade. the rear, and through the
central double-height atrium, which culminates
in an operable skylight, For improved ventila-
tion. windows and doors are customized store-
front aluminum which, when opened. com-
pletely disappear from inside view projecting
cntirely to the outside. Radiant heating in the
concrete floor, powered through the rooftop
solar panels, allows the house to maintain ideal
interior living conditions with a minimum re-
quirement of outside energy.

Interior finishes

The interior side of the panels is left exposed,
hand sanded. sealed and waxed 1o preserve the
simple. yet elegant material aesthetic of the ex-
terior. A similar white cement plaster finish is
applied to shower and tub surfaces. The floor is
burnished concrete and the fixtures are kept to a
minimum and mostly off the floor for casy clean-
ing. All materials and finishes are non-tox
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Roof

Second floor

First floor
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Architects: David Hertz AIA Architect/Syndesis
Architecture—David Hertz AIA. principal-in-
charge: Ken Vermillion, Neil Rubenstein, pro-

ject team

Clients: Alan and Elaine Hess

Consultants: Gwynne Pugh, structural; Mon-
terey Energy Group (Radiant), mechanical
General contractor: Owner builder and Syndesis
Structural system: tilt up white concrete slab
walls/slab on grade foundation, structural steel
moment frames, interior woodframe floor, roof

and interior walls
Major materials: exposed concrete slab walls
(white cement) hand sanded and sealed, bur-
nished concrete slab floors, white cement plas-
ter all (showers, sealed and waxed) aluminum
storefront glazing systems for doors and win-
dows (custom designed)

Site area: 32 ft. x 80 ft.

Total floor area: 2,295 sq.ft. including garage
and decks.

Cost: $§ 280,000 est.
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