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A NOTE FROM THE  Creator 

I’m so glad you’re here. 
Your purchase helps build Goff Creative and all the upcoming projects in the works. So, thank you 
so much for helping me keep the G.C. running. 

On another note, in this Second Edition of the #4DayGoals Goal Planning Workbook, you’ll find 
lots of design simplification (less distraction), and a few exclusive bonuses you’re privy to as a 
purchaser. 

The only thing I ask is that if you enjoy and / or get some great tips from this workbook, 
please let me know. 

Or let others know about your experience with it! 

If you have any questions, comments, or concerns during your journey with the #4DayGoals setup, 
don’t hesitate to shoot me an email. 

I always personally respond to each and every email. 

SIDE NOTE: Due to the high volumes of emails every day, it may take a a few days to get back to 
you, but you will get a direct response from me. 

Thank you, again, for your purchase! 

I appreciate you so much. 

Enjoy the journey, my Friend. 

Sara Eatherton-Goff 

email  •  sara@goffcreative.com 
site  •  GoffCreative.com

Sara is the Solopreneur Growth Strategist behind  
GoffCreative[dot]com. When she’s not helping solo  
entrepreneurs build or grow their online businesses the  
sleaze-free way, she’s with her lovely family of 5 in sizzling Florida. 

Connect with Sara on Twitter  •  Pinterest  •  LinkedIn
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GET THE  Most  OUT OF #4DAYGOALS

In this 79-page workbook, you’ll learn how to develop strong business goals and how to break 
them down into actionable steps. 

Too simple? 

Well, my Friend. It’s a gargantuan feat to setting achievable goals!  

So here’s what you can expect from each day (or “chapter”, if you prefer):

DAY ONE DEFINE YOUR PURPOSE 
    ➜   Dream Clarification 
    ➜   Your Vision

PAGES 
7 — 17

DAY TWO CLARIFY YOUR AUDIENCE 
    ➜   Define Your Offer 
    ➜   Analyze Your Competitors 
    ➜   Who Wants Your Offer?

PAGES 
19 — 41

DAY THREE SET S.M.A.R.T. GOALS 
    ➜   S.M.A.R.T. Breakdown 
    ➜   Goal Factors 
    ➜   [Break]

PAGES 
45 — 53

DAY FOUR TAKE ACTION 
    ➜   Exclusive Goal Breakdown Strategy 
    ➜   Schedule 
    ➜   Motivation + More Worksheets 
    ➜   What To Do Next

PAGES 
55 — 69

Ready to get started? Jump into Day One…



PRODUCTIVITY IS NEVER 
AN ACCIDENT. IT IS 

ALWAYS THE RESULT OF A 
COMMITMENT TO 

EXCELLENCE, 
INTELLIGENT PLANNING, 

AND FOCUSED EFFORT. 
—PAUL J. MEYER





Introduction   •  DAY ONE

Why are you here? 
The answer you tell yourself may surprise you. 

When I was in my previous business, I was putting together my “Why" a little late in the 
game.  

• Why am I here?  

• Why do I do what I do?  

• Why should other people care? 

 
And as I was thinking hard on it, it hit me that the only reason I was doing what I was doing 
was for a 50% discount on the products I was selling. 

That's not a very strong "follow me to success" statement, huh? 

But, sadly, that's as far as I could go with that.  

It was literally the only real reason I fought for new leads, went to strangers’ houses, and 
forced my loner-self to socialize all the time. 

It was sad. And awkward. 

My talents and skills were being flushed down the latrine for a 50% discount on products 
that didn't even work for me. 

Time to move on. 

So, this moment — and my husband asking me what made me happier out of two scenarios 
— changed the course of my life. 

Now, you may be asking yourself what your "Why" is. 

Discover your purpose in business using this brief, yet awesomely thorough workbook. 

PAGE 9  |  LET YOUR DREAM GUIDE YOU  
PAGE 11  |  ADD CLARITY WITH YOUR VISION  
PAGE 13  |  WHAT’S YOUR VISION? 
PAGE 15  |  WHAT’S NEXT?



When you dream about your business, what do you see for it? 

Do you see it as a tool for you to accomplish something? Or maybe as a tool for others? 

Think about why you do what you do. Why did you start your business? 

Think BIG. The vision you have for your business isn’t a short-term goal that can be easily 
accomplished in a couple weeks. That’s not big enough. 

So, what makes you come alive? What sparks a fire in you? What causes you to ignite? 

Your purpose in business is an emotional journey.  

Discovering why you do what you do is the biggest factor in whether or not anyone will trust you, 
follow you, or care about you and your business. 

Although as a business, your mission is to ____________ something for others (your customers/
clients/readers/followers), if it doesn’t ignite a passion within you, it’s not going to work out. 

With that said, here are a few questions to help you gauge your WHY… 

What motivates you to get out of bed every morning?

Why did you start your business? (Or, why do you want to?)

Why does your business do what it does? (Or why will it?)

LET YOUR   Dream GUIDE YOU

The purpose of our lives is to be happy.  
—Dalai Lama
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When did the idea to start your business come to you? And how?

What’s missing in your niche/industry that you’re hoping to fulfill?

What activities do you get passionately lost in (and even lose track of time 
with)?

What do people typically ask you for help with?

What conversations ignite a passionate fire in you?

If you could share/teach only one subject to one group of people, what would 
your message be? And who would care/want to learn?



How do you measure success? (Be specific)

Why do (or will) your customers/followers/readers care about you?

What are the 3 most important things that you [can] offer your clients/followers/
readers? 

1.             2.             3.

According to BusinessDictionary.com, your vision (or vision statement) is: 

 
When defining your vision, answer the following questions. Then let your dreams take over. 
Following that, it’s time to write out your vision statement that the goal(s) of your next 365 days 
will be based off of.

… an aspirational description of what an organization 
would like to achieve or accomplish in the mid-term to 
long-term future. It is intended to serve as a clear guide 
for choosing current and future courses of action.

ADD Clarity WITH YOUR VISION
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How do you (or will you) find prospective clients/followers/readers?

What are some everyday tasks that keep your business functioning?

What’s unique about you and your business?

DREAM A LITTLE… Where do you see your business in the next 5 years?

What actions are you taking right now to make those dreams for your business 
reality?



Now that you have a jotted down guide to some basics with your business, it’s time to give your 
vision an escape from your brain. 

The vision statement you’ll write here is your “dream” statement. 

It’s an opportunity for you to think and feel like the “end-goal” of your business is happening right 
now. It’s a present day aspiration and a damn beautiful one, too. 

For example, a vision statement could be: 

When building your vision statement, whether a super-brief 1-2 sentence long statement or a full 
paragraph, write it as if you’re working your achieved dream right now. 

It’ll not only inspire you to achieve it, but it’ll put your dream into a SMART reality. 

Okay, in case you’re not familiar, I’ve thrown “SMART” out there a couple times.  

SMART stands for: 

Specific 
Measurable 
Achievable 
Realistic 
Timely 

Specific means, instead of making a statement like, “I want to make a lot more money this year,” 
try, “I want to increase my revenues by X percent by the end of the year.”  

Measurable refers to having the proper tools to track your growth.  

Realistic is understanding your life, your situation, and your present professional situation before 
setting an unobtainable goal. You’re trying to set goals, not be defeated by lofty, unrealistic 
desires.  

And Timely refers to giving yourself a reasonable amount of time to complete the goal.

It’s 2016. I have 20 solopreneur coaching clients spread 
over 6 countries. Each client is earning an average of 
$110,000 annually. My clients are happy, motivated, 
and build each other up through the online community 
I’ve built for them…

WHAT’S YOUR   Vision? 
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With that, write down your dream statement. Your vision statement: 

 
MY VISION STATEMENT (ROUGH):

MY VISION STATEMENT (FINAL):



So, why are you here? 
What’s your purpose in business? And even in life? 

We all have stories of past failures, bad decisions, thankless jobs, and so on. But today marks a 
new path in your future. 

Something led you here that we may not be able to explain. 

Whether someone shared my site with you, you clicked on a link from Pinterest or Twitter, or you 
stumbled onto my site via a Google search, you’re here for a reason. 

So, today, capitalize on it. 

I truly believe that everything happens for a reason.  

You signed up for an “Action Planning eBook”. Come on… You’re obviously one badass achiever. 

Okay, I’m going to give you some adult homework. Psst, don’t get all annoyed. It’s simple, 
promise. 

Thanks, again, for subscribing. 

I’m excited to share everything that’s coming, the best from the past, and the great, new future of 
Goff Creative, our community, and more. 

See you tomorrow for Day Two  |  Clarify Your Audience.

Tonight, I want you to set tomorrow morning’s alarm for 30 
minutes earlier than you’d normally wake up.  

In that extra 30 minutes, I simply ask that you reflect on 
what you wrote in this workbook with a fresh, rested mind. 

Get inspired.  

You’ve got so much to offer. Now, let your own dream 
inspire you. 

I’ll provide more in tomorrow’s lesson.

WHAT’S  Next? 
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READY TO GET THE FULL E-BOOK? 
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