30 Ways to Use One Video

Introduction

You’re not buying a video;
you’re buying what a video
can do for you.
— John Scaletta

Let’s cut right to the chase: the entire reason that we developed this guide
was to illustrate to prospects just how valuable and versatile their video
content can be. At Motion Source it isn’t enough for us to just create stunning
and effective videos; we want our prospects and clients to fully understand
the various ways in which they can leverage their video assets to supercharge
achievement of their goals. For instance, many clients hire us to produce a
video for their homepage, yet don’t realize that this same content can be
applied to social media efforts, tradeshow presentations, and new employee
recruitment strategies (just to name a few) they don’t realize the additional
benefits that this single resource can bring. That is the essence of this
document: a guidebook to the wonderful world of getting the most bang for
your buck when it comes to putting video to use for your organization.
As we know you are in the process of developing video content and selecting
a vendor to craft that content, we hope that you will consider the following 30
strategies, and how they might further enhance your efforts. And, as always,
if you have any questions regarding video production or video solutions,
please feel free to reach out to us at anytime.

Best of Luck,
Motion Source Team

John Scaletta • President

Craig Bass • Creative Director

1. On Your Website
Sometimes the most obvious place, but a lot of firms still don’t have it.
THE WISDOM OF THIS PLACEMENT CHOICE IS CONFIRMED
When an organization gets into utilizing video for their marketing efforts, their website
is often the most obvious place for initial deployment. The wisdom of this choice is
confirmed when considering statistics such as:
• The average visitor spends 6 minutes on a website with video, compared to only 57
seconds on a website without video, that’s an 85% increase. (Add Up Local) Keep in
mind, that visitors’ time on site is a significant factor when it comes to ranking at the
top of Google.
• Viewers of your website expect video, with video becoming more of an accepted
form of media even at the corporate level. More than 80% of senior level executives
said they are watching more online video today than they were a year ago. (Forbes)
• And, not only are they watching more video, they are starting to prefer it. According
to a survey by Forbes, “59% of senior executives agree that if both text and video are
available on the same topic on the same page, they prefer to watch the video.
Alternatively, if you are creating video for some other application (tradeshows,
recruitment, etc.), the above statistics paint a very clear picture as to why you might
want to consider finding a home for this valuable content on your website as well.
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2. Lead Generation
The chance of a new client with every video view.
The world of marketing will be forever changing, and organizations must
continue to adapt in order to survive. Traditional media may be dying, but
there are still ways to reach your consumers. For video, this includes the shift
from television to online video. According to Nielsen, YouTube reaches more
US adults ages 1834 than any cable network; and this 18-34 age range is
seen as a key demographic by many consumer brands.
Online video allows for more interaction than traditional broadcasting: at the
end of a television commercial there might be a call to action of “Go Online
and Visit our Website at…” but with a video online, your call to action can
be interactive: “Click Here to Purchase” Some video hosting services, such
as Vimeo, allow you to insert a clickable link on the closing screen of your
video.

TIPS FOR A POWERFUL CALL TO ACTION
• Make it Simple: If a requested action is too complex or requires too
many steps, prospects are less likely to respond.
• Be Creative: A unique call to action will keep interested prospects
intrigued.
• Limit Options: Put simply, too many choices overwhelm people.
• Track Responses: Tracking the data on response rates is just as
important as the campaign itself. It will provide information on
how to move forward in the future; showing what’s working and
what isn’t.

MotionSourceInsight
If you’re running a Google “Ad Words” campaign you’re
targeting customers on very specific interests and the
best way to keep their interest is to engage them about it
soon as possible. For instance if you’re a builder that offers
kitchens and bathroom remodeling you can have an ad
that hosts a video on either one of your service offerings. If
they search “kitchen remodeling” they can be directed to a
page with only the kitchen video. This leads to more leads!

3. Blogging
Bring your blog posts to life with video.
Use your new video as the subject of the next blog entry at your company.
The production of a video is an exciting process for any organization, and is
absolutely something worth writing about. Include followers of your blog in
on this excitement by documenting the details of the “shooting day.”
Ideas include:
• You could tell the story about making the video, or talk about how you are
using the video.
• You could post behind the scenes photographs, and ask that employees
submit positive comments about their experience with the production.
• Include quotes on the feedback you have received about your new video as
a dash of valuable social proof to energize your team.
This not only increases the level of quality blog content for visitors, but also
serves the function of promoting internal engagement and attachment.
Research from the SEO experts at Moz.com found that posts that contain
video receive 3 times more inbound links than plain text postings. Add a few
images and a list format along with the video, and your post could see, on
average, 6 times the inbound links.
And don’t forget about Guest Blogging! When writing a guest blog post, or
if you are quoted in an article, send the publisher your organization’s video.
They might embed it directly into the article, or put it on your bio page.
As proof of concept, here is a link to a guest blog post written by Motion
Source Creative Director Craig Bass and included in the post is Motion
Source’s profile video. The post was written for Noobpreneur.com about
How to Use Video to Build Trust.
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If the publisher of the blog does not normally include video you
can respectfully inform them that blog posts that include video
increases time on site, social shares, backlinks, and decrease bounce
rates. This will be enough to make them change their minds!

4. Social Media
The new “word of mouth” marketing.
In the 21st century social media is the newest form of word of mouth
marketing, the foundation of which comes from the marketing principle of
social proof: “if your friends like it, you are more likely to like it too.” You don’t
have to wait to see a friend next week to hear about the new restaurant they
just fell in love with, because they instantly shared their “checkin” on your
Facebook wall.
Popular social media websites, such as Facebook, Twitter, Linkedin, and
Google+ have become essential components of most organizations’ marketing
strategies. These sites need to be updated frequently, and absolutely must
contain content that subscribers find interesting and relevant: content that
video makes an excellent addition too.
Video is very powerful, and even more so when utilized in social media! A BI
Intelligence Report asserts that video, found by the user via social media, had
a far higher “finish rate” than videos found via other channels. Social proof
encourages viewers to watch longer, because the video has been endorsed
by someone in their network.
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The essence of social media is to connect and share content with others
electronically. Video aligns perfectly with this mission! A video can deliver
a strong message (i.e. content), and can apply humanization to a brand (i.e.
connection), which is precisely what companies are trying to do with social
media; not to mention video makes social media much more dynamic!

5. Email Marketing
Because snail mail just doesn’t cut it.
Adding video to email is a relatively new technology, and a very
exciting prospect! For ages, the only way to include a video was
via a clickable link, but companies like BombBomb now make
it possible to embed playable video directly into your email
messages.
A 2013 study by The Relevancy Group found that when marketers
added video to their email marketing they saw clickthrough rates
increase by 55%. They also saw a 41% increase in forwarWding,
and a 20% increase in sales that came directly from the video
email campaign. With numbers like these, it is near impossible
to discount the impact of this novel advancement.

The Benefits of Email Marketing with Video
EMAIL RECIPIENT TYPE

POSITIVE EFFECT

New customer/lead

Including your organization’s video in an email
is like bringing the entire breadth of your
organization to their front door. Video can replace
the confidence of traditional “brick and mortar”
hospitality.

Existing clients

An existing client may be interacting with just one
division or representative in your organization. But
including your organization’s video in an email
will remind them of the vast enterprise that they
are working with. A strong cinematic video can
also reassure an existing client that they chose the
right organization to work with. Also, a new video
can inform your existing clients of new services or
features your firm may have added since acquiring
their business.

Folks you haven’t heard A video is a great topic of conversation to use to
reconnet with a contact who you haven’t talked to
from in a while
in a while. It can be as simple as “Check out our new
profile video, your sales rep Mark is featured in it!”

Newsletter subscribers
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Newsletters are ever evolving and are ready for
video! A video can liven up a usually plain text
format, or give subscribers a better picture of the
organization featured.Your organization may look
very different from 3 years ago, when some of your
subscribers first started receiving your newsletter.

6.VideoSearchEngineOptimization
Use your video to get to the top of Google Search.
To get the most bang for your buck with video post it on YouTube for integrated
SEO. SEO stands for search engine optimization, which is the practice of modifying
your website so it will be found by Google, and other major search engines. When
it comes to SEO, Google loves video! So much so that Gary Lipkowitz of Marketing
Profs.com says “Having video on a website’s landing page makes it 53% more
likely to show up on the first page of Google searches.” And Google really loves
video that is positioned on the video hosting website that they own; YouTube.
SEO experts say that your organization needs to have an SEO strategy specifically
for video as Google moves into their new direction.
This is
Video SEO
Success!

WAYS TO USE VIDEO FOR SEO
1. Optimize your website landing page with a video
		

• As stated above “website landing page’s that have video show up on
the first page of Google 53% more of the time.”

2. Get found by your video alone via YouTube
		

MotionSourceInsight
In addition to hosting your videos on YouTube sign up for
a Vimeo account and host your videos there as well. Vimeo
makes it easy to tag and add descriptions for your videos and
because this video hosting site is a popular power house just
2nd to YouTube, it too gets videos to land in the search engines.

• As of February 2014 Google started including large formated embed
ded YouTube videos directly in their search results. So far it seems to
be on a limited basis, but all signs point to this being a full scale roll
out within the near future.

3. Use your video as a backlink resource on other websites
		

• A more advanced profile on social media and local search sites will 		
provide value and legitimize your online presence.

To get rolling, check out this link to a great online presentation that shows you
exactly How to Use YouTube for SEO integration.

7. Branding
Video is quickly becoming the
most valuable tool for building
your brand. Why? Because video
allows you to deliver a complete
communication that’s visual and
relatable and will build those
allimportantemotionalconnections
with people who are making
decisions about you.
— William Arruda of Forbes
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Have a video be the movie trailer for your brand.
You have worked very hard to develop and brand your organization. Use
your new video like you use your organization’s logo: include a link to the
video in all marketing materials, financial documents, annual reports, email
signatures, etc. In everything you do you should always be asking yourself,
“how can we include our video?” Remember, there is no marketing tool
more powerful, as video encapsulates every single big motivator into one
supercharged package: voice, music, visuals, and graphics. There is no better
way to brand than through the multidimensions of video:
say your message, show your message, and inspire action.
Here is how we, at Motion Source, include a link to our video in the email
signature of every single employee. This is one of the first places you should
consider embedding your newest masterpiece. Additionally, we embed a
link to the video in our proposals, social media profiles, guest blog bios, etc.
Let us be an example, and brand away with video!

8.TradeshowsandConventions
Bring excitement to your booth with video.
Motion Source client CVP Systems is a world leader in food packaging equipment;
and one of the key reasons that they maintain this position is their excellent
marketing strategies. The photograph on the right shows how CVP Systems sets up a
MasterPACKer machine at a trade show and then mounts a TV to it, so that attendees
can see video footage of the machine in action within a relatable, real world setting.
Trade show consultant, Ken Krogue of Forbes, tells vendors going to trade shows to
“stand out” and “use the most assertive media.” Showing video on a screen in your
tradeshow booth is a great way to attract leads who are walking by; or, if the screen
is large enough, beckon them from a distance. Additionally, video allows you to be
interacting with multiple prospects at one time: if your sales team is busy interacting
with other attendees, a video can capture drifting people and hold their
attention long enough for a representative to become available.
And, just as with CVP, video can allow you to fully showcase
things at a tradeshow that wouldn’t be possible on
the floor of the convention center: the inner
workings of a machine on display,
or it’s varied applications
in the field.

showing video on
a screen in your tradeshow
booth is a great way to
attract leads
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One of the first things that we discuss with a client is
for what applications their video is going to be used.
While the main destination of a video may be a client’s
homepage, they often want to adapt the piece for sound-
sensitive environments like tradeshows. Some mild
recutting can turn a video with talking head interviews
and broll, into an exciting, fully visual promotional piece.

9. Local Search Profiles
The future of the yellow pages.
When you search “pizza in La Grange, IL” the results look like the ones in the
screenshot below. The first black bar with listings, and the map with locations, are
all powered by Google Places; and the first 3 organic listings are powered by Yelp.
It’s not until you scroll well below the fold that you find website results hosted by
the businesses themselves. With roughly 70% of total internet searches coming
from Google alone, you must embrace the Google system, not fight it. This means
that if you want your content, such as your new video, to be seen by potential
customers you will need to embrace local search profiles.
The internet, and particularly local search, have rendered the yellow pages all
but obsolete; which is a fantastic turn of events when it comes to your marketing
efforts. Now you are not forced to try and retitle your business (remember how
many would add an “A” to the front of their names) just to try and get it’s tiny listing
or add ranked amongst every single competitor under the sun. Ensure that your
profile is full and informative, and make it stand out amongst the pack by including
your video.
If you read up on Google you probably know that they don’t do anything unless
they have a future motive for doing it. When YouTube, which is owned by Google,
started allowing users to geotag (add a location tag) videos it was only a matter
of time before a YouTube and Google Places integration took place. Now Google
Places pages show tagged YouTube videos about that place in the profile. This has
only extended the quality of search results Google can provide, and provides a
compelling reason for making certain that your video gets tied to your listing.

HOW TO ADD VIDEOS TO YOUR
GOOGLE LOCAL BUSINESS LISTING
1. Set up an account with Google.
2. Enter your business details/info.
3. Upload your videos to YouTube.
4.Indicated in your Google Places
listing which YouTube videos to show.
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5. That is it.

10. Proposals
Get serious about being the winning bid.
In today’s business world, when a project goes out to public bid it seems like every
competitor and their mother jumps on it. However, it isn’t always the lowest bids that
necessarily land the job; it is often the most qualified and best suited for the project
in question. With this in mind, what can separate you from the pack and prove to the
powers that be that your team is best suited for the project? Surprise! How about a
video?
Incorporating video into your proposals can strongly improve the experience for the
recipient. According to one study, 92 percent of business technology purchasers said
that having video as part of the materials they used to make their buying decisions
positively, or very positively, affected the overall influence of those materials.
Including video can be a comforting signal for the decisionmakers, allowing the potential
client to meet some of the specific team members that they would be collaborating
with, and showcasing the breadth and passion of your organization.
A video will also serve to highlight your ingenuity, as you are likely the only bidder who is
using this technique (unless one of your competitors has gotten to this document first)!
Finally, by introducing members of your team, you’re starting to build the relationships
that are so critical to making a deal, while powerfully expressing the faith you have that
your team is the right one for the job.

MotionSourceInsight
In the past we have even created videos specifically for
proposals. Producing a proposal video shows that you are
serious about winning the bid. After all, if you are willing to put
this much time, thought, and energy into the bid, it stands to
reason that you will dedicate just as much effort to the project.
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11. Print Advertising
Putting video on paper.
Print media may be a dying medium, but in some cases print advertising still works.
Everything from physical brochures to business cards to product packaging must
continue to evolve in order to stay relevant; and what better way to do this than by
incorporating video?
A simple way to do this is to include a shortened URL on these materials that is a direct
link to the video, such as:
“For more information Visit CompanyX.com/video to watch a short video on
Company X”
A more advanced solution is to design a QR code for print media that links directly
to your video when scanned. If you are unfamiliar with QR Codes, think of them as a
barcode for your website. QR stands for quick response, because a smartphone can
scan the code and immediately be taken to the website that your code is linked to.
This “quick response” can lead to faster sales and more volume. Your customers can’t
instantly purchase directly from your flyers, but with a QR code they can within seconds
be on your online store spending money.
Remeber print advertising may be on a downward slope but even on a downward
slope their is still money to be made. Also there will always be those customers that
respond better to print advertising, but that doesn’t mean it can’t be interactive.

For more information on QR Codes and video, you can
read a post on our blog that focuses on just that: visit
MotionSource.com/blog/QRCodes or, simply scan the code:
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12. Sales Presentations
Start the show off with a bang!
Provide your brand representatives, such as salespeople, with your video to
use as a powerhouse selling tool. They can include it in emails, send it out with
marketing materials, and show it during inperson presentations.
There are four incredible benefits when it comes to sharing video via a sales
presentation:

My salesmen have all
the videos on their phones,
so even in an elevator they
can show a customer what
we do
— Motion Source client
Chris Van Wandelen
of CVP Systems
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• It fully illustrates topics through visuals and audio, rather than a salesperson
simply trying to describe them verbally.
• It confirms that your company is forward thinking, utilizing current styles of
communication to drive your message across.
• It inspires engagement through prompting a series of questions and answers
based off of a robust depiction of your company and/or offering.
• It provides a source of consistent messaging; making sure topics are explained
the best way, every time.
A video will be one of the most effective tools for everyone in your marketing
team to utilize; some of the most effective ways that it can be employed include
using it as a powerful introduction to attract a new client, as an incredibly dynamic
addition to a presentation, and as an explainer tool to inform a prospect.

13. Digital Introductions
Make a memorable first impression.
Sending an email to a new contact? Instead of copy and pasting that generic organization description paragraph that you always use, insert a link to
your video.
“I’m Chris from Motion Source, you can learn more about my company by watching this video motionsource.com/ProfileVideo”
An even more powerful way to share your video via email, is to embed the video directly into the email. See entry 12, Email Marketing, for a more indepth
look at embedding video directly in emails.
A properly produced video will bring a cinematic excitement to your introduction: think of a video as
marketing copy that can move in the same way as the television shows and films that we are all addicted
to! And, perhaps most importantly, by sending a video to introduce yourself you can ensure a consistent
and dynamic message. As the saying goes “you only get one chance to make a first impression” make
sure yours is memorable.
Additionally, your video can be used by the recipient to show to others within their organization.
“Watch this video about a new vendor we might be working with”
compared to
“There is this new vender that we might be working with I can tell you about”
Using a video, in conjunction with a formal introduction, will give you the best chance at creating a
strong partnership between your organizations.
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14. Internal Purposes
Don’t forget your team needs inspiration too.
SHOW IT TO START OFF AN ORGANIZATION EVENT WITH A BANG!
Start a corporate dinner or holiday party with a quick showing of your
new video. With 74% of companies in the US hosting holiday parties, you
better make sure yours doesn’t fall into the 95% of parties that employees
say they are not looking forward to. Liven up your event with a great
video, and remind employees at these key moments why it is that they are
proud to be a part of your organization!

MAKE VIDEO THE STAR ATTRACTION
You can also incorporate video as a major portion of the event. Motion
Source produced a video for the H Foundation, a nonprofit that raises
money for cancer research, which they used at their annual fundraising
dinner. You can read a case study from Motion Source on how the H
Foundation used the video that we created for them to raise over $80,000.

INTERNAL ENGAGEMENT
Video can be extremely motivational when used at internal meetings,
presentations, and seminars to “fire up the troops.” It is at these events
that the values and mission of your organization are renewed and
enhanced, and nothing is better than a video at inspiring this; a strong
video with powerful music and stirring visuals can reenergize your team.
A 2013 Gallup Business Journal study found that “an alarming 70% of
American workers are not showing up to work committed to delivering
their best performance, and this has serious implications for the bottom
line of individual companies and the U.S. economy as a whole.” A powerful
video can reinvigorate the workforce by showing what your organization
has done and where it is going.

Ideas in Action
In addition to a company profile video each year beverage
brand Tampico commisions Motion Source to create a
video to show at their annual confrence. The video features
members from their team in a more creative and fun video
format to be used as an entertainment piece at the confrence.

15. Vanity URL Landing Pages
Like a vanity license plate but for the digital highways.
A vanity URL is a domain name that you have registered beyond your primary website. It is bold and dynamic, and is associated with your current brand
messaging. Vanity URLs are an excellent way to capture attention, as they speak to a prospect’s curiosity or interest in a specific subject. For instance, a
new burger restaurant, whose main website is Frank’sRestaurant.com, could get a vanity URL like GrilledIsBetter.com. The restaurant can then use this
throughout their marketing, such as a flyer that says:
“Visit GrilledIsBetter.com to see a video about the hot
new burger restaurant in town”
This vanity URL will inspire readers with intrigue for the unknown, and a modest
request to watch a video is a very simple task to ask prospects to perform. This URL
can be used in a variety of marketing campaigns and the page content can always
be changed in the future to better adapt to your current marketing initiatives.
To highlight the power of this approach, it is worth mentioning that studies show
that landing pages with video content are 52% more likely to show up on the
first page of a Google search compared to pages without video. And, a study by
ad network Chitika found that less than 5% of Google searches resulted in users
looking beyond the first page of results. In short, if your page is not showing up
on the first page of Google, you’re going to have a difficult time getting founduse
video to give yourself the edge.
Here is a link to a great article on Optimizing a Video Landing Page for SEO.
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16. Press Releases
Any publicity is good publicity, and a new video is
great publicity!
A video is precisely the sort of exciting and valuable content that warrants a press
release, allowing for it to serve a further marketing function. And, following an initial
release that specifically focuses on the video, you can then use that video in all
future press releases as an addition to, or even a replacement for, your organization’s
profile section. Let’s face it, interested parties would much rather see and hear from
you, then read about you.
A case study from ReelSEO found that press releases that contain video get 55% more
views than press releases without video. A video can be the extra boost your press
release needs for a writer to pick it up, and write a story on it. Increased exposure
can lead to featured articles about your organization in newspapers, magazines,
high profile blogs, or even be picked up by television based news organizations.
Ultimately, this increased exposure can lead to more prospects and partnerships for
your organization.
PR is a great way to gain exposure for your business. It’s like free advertising. Video
is the boost your PR campaign needs!

MotionSourceInsight
Major press release distribution services such as PRWeb,
PRLog, and PRNewsWire all offer multimedia press release
formats that allow for users to include video in their
releases. Therefore, there is no longer any excuse not to!

17. Waiting Room Entertainment
Last months sports magazine is not a good tone setter.
Your brand new video is a beautiful, cinematic representation of your
organization, so why not have it be the first thing that people see when
they walk through your doors? If a visitor has some time to kill in the waiting
room, your video up on the screen can be an excellent psychological signal
that your company is proud, confident, and excited to being doing the
work that you do: what better way to prime them for what comes next?
This approach can be adapted to a retail setting as well: if your video
showcases a product being assembled, it will inspire confidence in ease of
use; or, if the video shows the product being successfully used in real world
situations, a potential customer can relate the product to their specific pain
point and it’s solution.
Here is a link to a profile video we completed for Encore Garage, who
builds custom garage interiors. This video is a great example of the type of
video that you can show in your lobby to give visitors a taste of what your
organization does before they ever meet with a representative.

		

You should start selling as soon as

they walk into the door. Prospect, client, future
employee... it doesn’t matter you are selling
something to everyone.
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— Motion Source Marketing Manager
Chris Pagoria

18. Investors and Donors
Use video to draw out their wallets.
You have to make your investors feel like they are a part of your team/family, not
just a third party shelling out funding. Research from the University of Michigan
shows that when someone experiences a positive emotion as a response to
someone else, the subject then starts to think more in terms of “we”, rather than
just “me.”
A research study by the American Journal of Distance Education looked at online
college courses that incorporate video from the professors. The results show that
students feelings about correspondence with their professors, when the professor
used video, experienced a significant positive effect. Using video allows for a
more humanized connection when an inperson meeting is not available, and it is
this connection that inspires the unbeatable trifecta of “know, like, trust”.

...you need to start to think more
in terms of ‘we’ rather than just ‘me.’
Video can be a powerful tool generate these happy vibes, by drawing on both
audio and visual elements which can create the perfect platform for a positive
emotional response. In the past, we have worked with nonprofits to draw on
positive emotional responses to videos in an effort to raise funds for their causes.
Watch this video that we made for the H Foundation; which they use to raise
funding for cancer research.

— 19 —

19.ElectronicPress/MediaKit
Stand out from the pack and be eye catching.
You want your press kit to make an impact, to stand out, and be eye catching. Adding video will
make said press kit more dynamic and really bring your organization to life.
Video included in your press kit can be used by media outlets that traditionally use video,
such as TV programs and news stations, as well as referenced or linked to by those that don’t:
magazines and newspapers. This video can also be utilized by online journalism outlets such as
bloggers, print publications that have an online presence, and audioonly outlets such as radio
or podcasts, who can repurpose the audio from your video.
Remember people connect visually! If a media publication runs a story on your organization,
you want your brand to be represented properly. A video will allow for consistent messaging,
which is something you don’t always have the luxury of in the press.
You can see examples of including video in your media kit from major brands such as Hilton
Hotels Worldwide, CocaCola, and Starbucks.
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20. Follow-Up Material
Because phone call messages get old, fast!

I get at least 1 inquiry a
day, which is a big number (in
my industry)! Its people who
look at one of my videos and
then call and say ‘i’m interested
in your machine, can we talk
about it’
— Motion Source client
Chris Van Wandelen
of CVP Systems
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So you’ve snagged a lead, but now you are locked in a battle with every other
vendor vying for securing that lead as a new customer or client. It is at this point
that followup becomes critical, and, you guessed it, one of the best followup
materials to send out to a viable lead is a video!
You could send them an existing video, or a longer, more indepth cut of said
video. As this lead’s interest has now been qualified, they have moved from the
category of 2minute attention span (a video on your homepage) to a willingness to
absorb something a bit longer and meatier, especially if they are now considering
spending a significant amount of money with you.
With this in mind, we have often worked with clients to cut two videos out of one:
an introductory profile video for the first page of their site, as well as a deeper
study of who they are and what they bring to the table, to be deployed with new
leads.
And, when it comes to leads garnered in the retail sector, researcher Invodo
conducted a study that analyzed purchase intent with the presence of video.
The study found that when a customer viewed a video about a product before
purchasing it, their purchase intent increased by 174%. The same study found
that purchase confidence increased by 57% for customers who viewed a video
about a product after they completed their purchase. This clearly indicates that
any contact made with leads seeking a specific product absolutely must include
a video component.

21. Facilities Tour
Show any where in the world from one location.
If your organization’s reach is expansive, a video can be an excellent
reference to show to the clients who visit your offices, exposing them to the
scope of your operation beyond the single location that they are visiting.
This affords a certain “wow” factor, instills confidence in your operation,
and is a powerful window into “what’s really happening.”
Additionally, depending on your industry, video can confer some of the
following benefits:
• Show what is happening at a level not readily visible; for instance, the
inner workings of a machine.
• If the majority of your work is accomplished in the field, a video can
provide insight into the details and scope of remote projects.
• Do away with the time and risk associated with taking an interested
party on a physical tour of your operations, as well as the minimization
of interference that tours can sometimes cause.
A video is also a great asset to have to send with visitors when they leave
after the facilities tour. They can take back a well edited and arranged video
to their team to show everything your organization has to offer.
Remeber a facilities tour is about setting the tone and dressing to impress
your guests. A video is a great way to do this! It can be designed with the
best looking shots from all around your facility and be captured in a very
cinematic way with a powerful music track.

Ideas in Action
Motion Source produced a company profile video for pharmaceutical
manufacturing giant Phillips Medisize Corporation. The production
included footage of their manufacturing plants around the
world, including plants in North America, Europe and Asia. This
video provides an inside look into the scope of their operations
around the globe, from a single computer located anywhere.
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22. Event Sponsorship
Put your new video on the Jumbotron!
Most events you attend these days are fully video capable. Think about sporting events
with a “jumbotron”, a formal presentation with a background screen for slides, or even
a local theater or music event. Take advantage of this video readiness, and seize the
opportunity to show your organization on their screens. If you’re paying a sponsorship
fee, get some exposure with your video while you’re at it; showing a video will make
your organization stand out from the other sponsors.
A video can be used in connection with event sponsorship, beyond just displaying it
live at the event:
• If the event is being broadcast or recorded, make sure you supply your video to the
production team to be used as broll, or in a sponsorship segment of the broadcast.
• If the event has an associated website, ask event organizers to include an embedded
version of your video on the event sponsors’ page.
• If event organizers are creating materials to send out to prospective attendees, supply
them with your video. They might want to create a short trailer to get people excited
about the event, and at the end of the trailer part of your video could play as an event
sponsor.
• When the event is over, ask event organizers to include your video in materials to be
sent out to attendees as a “Thank You to our Sponsors” section.
Event sponsorship can be a big investment for an organization, but if you do it the right
way the dividends can be huge! Take advantage of every opportunity to make your
brand stand out at the event. Use your new video as a star attraction!
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23. Online Paid Commercials
Don’t miss out on a fast moving category in advertising.
Online Paid Placement Commercials are those ads that show up before, or during,
videos that you watch on the net. Online advertising is ever changing, and becoming
more popular with both local and national advertisers. And, best of all, it allows for
marketers to customize their target audience based on an abundance of data.
A study by CMO.com found that consumers are 27 times more likely to click through
online video ads than standard banners: this is a massive missed opportunity
for those of you utilizing static banners. According to a study conducted at
Northwestern University, and published by the American Psychological Society,
“visual motion attracts attention regardless of the subject of the motion or the task
being performed by the observer.” Video is a perfect medium to accomplish this
capturing of attention on a webpage, outshining static placements significantly.
Using online video advertising may seem ineffective, as you may find yourself
skipping ads more often than not; however, some heartening news is that even if
you click “skip” on an online video ad, a study by Google found that 79 percent of
instream online video ads are watched to their midpoints; while 72 percent of in
stream online video ads are watched to their completions. So if you’re one the those people that don’t watch the full ad your actually in the
minority. Bottom line, 72% of viewers do watch online paid placement commercials.
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24. Speaker Introductions
With great pleasure I am proud to announce...
When a representative from your organization is speaking at an event, supply
the event organizers with a copy of your video to be used as part of the speaker’s
introduction. Remember, first impressions are immensely powerful, and utilizing
a video as that initial impression does a few things:
• It expresses that the individual in question, and the organization they represent,
are forward thinking, and technologically and creatively savvy.
• It is the perfect pitch, that will never get your name wrong, never forget any
pertinent details, and never drone on.
• It allows the audience a chance to see the speaker; who they are and what they
dooutside the confines of a dimly lit hotel conference room; painting a much
fuller picture of their mission and expertise.
“We would like to welcome Employee X from Company Y to speak today but
first let’s watch a short video about Company Y...”

MotionSourceInsight
Your orgnaization’s profile video is a perfect introduction
tool for speakers from your organization. But also remind
representives from your company to be utilizing video
within their presentations as well. A good presentation
touches on all senses from visuals to audio. Even if they
don’t use video that was created by your firm directly;
good visual elements will improve any presentation.

25. Employee Recruitment
“Now hiring the newest cast member to our team!”
When a valuable potential employee is looking at possible job opportunities
you need to encourage them to select your organization. A video can bring your
organization to life, especially for employees who are debating a relocation to work
for your organization and cannot do a site visit.
An organization on video looks a lot more enticing than that same organization on
paper. Remember, rather than a coupling of text and photos, you now have living,
breathing human beings, captured with exciting and cinematic shots, set to an
inspiring musical trackit’s the difference between reading the script for a movie,
and seeing it play out on the big screen.
Recruitment resources firm HireRabbit found that job postings that include video
are viewed 12% more than postings without video. The same study found that job
postings with video received 34% more applicants than their voiceless
counterparts.W
Give your job postings a voice, give them some
personality, and most importantly, give
them a video!

Ideas in Action
Motion Source produced a video for Chicago based
beverage brand Tampico Beverages. The main purpose of
the video was to be an employee recruitment tool however
the content and layout of the video allows for the video to
be used for other purposes as well. The basic idea of “this is
who we are, what we do and why we do it” can be apply in
a lot fo settings.
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26. Social Bookmarking
Tag That!
Bookmarking Websites connect web surfers with content based on user
preferences. Popular Social Bookmarking Websites include Digg, Stumble
Upon and Reddit. If you add your video link to one of these site’s index of
content, your video will be shared with users who have your organization’s
category in their preferences. For example, someone who is interested in
painting would get connected with videos about painting techniques, or
about relevant new products.
Social bookmarking websites are also a great tool for users to connect with
content that may be outside their normal search patterns. A person who
wants to get more involved with the local culinary scene in Boston may use
a social booking marking site as a starting place to gain exposure to fresh
content that they would not find simply by searching “culinary scene Boston”
on Google. They will be exposed to articles, videos and photos that will give
them new insight beyond a basic search. If this culinary cadet is in the process
of opening a new business, and you are a lettuce supplier, perhaps they will
come across your video and decide that you are the right organization to
meet their needs.
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Make sure your organization’s video is being seen by as many qualified
viewers as possible. Preference based bookmarking sites like Digg, Delicious,
Pearltrees, Knowledge Plaza, Stumble Upon and Reddit, can help you do this.

27. Employee Orientation
Prime a new employee for a great career.
Showing your video on, or before, a new hire’s first day can yield a host of
benefits. A video can better reveal to them the range of your organization
beyond the department or location they will be working at, as well as inculcate
the organization’s philosophy and culture. And, keeping in mind that studies
show visual data is processed 60,000 times faster by the human brain than text
data, this will be the start of a fast track process of integrating a new employee.
Showing your organization’s video to new employees will express:
• Your mission statement and why is it important
• An indication of what the company culture is
• A sense of “group”; it will make new employees feel like they are about to join
this organization
• It can start the nameface association process for people in the company,
allowing new employees to meet executive management before they
encounter them in person.
• Can reinforce some of the reasons why they chose this organization when
applying in the first place

Motion Source Insight
Don’t forget video can be used throughout the entire hiring
process from job postings to employee training videos. Making
your firm look more dynamic to the potential employee pool will
bring stronger talent and using video in employee training will
make for a more consistent and streamlined message. Video is
effective and efficient!
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When using your video in the employee orientation process, think of it as a
trailer for your organization. Before employees immerse themselves into the
day to day operations of your organization, let them dip their toe in the water
by showing them your video.

28. Supply Chain Education
You would be surprised how important it is.
If you’re buying a new delivery truck for your business wouldn’t it be helpful to see information
about the truck and its parts; such as tires and wiper blades? Customers want information from
multiple members of your supply chain, not just the end supplier. Giving your video to every
member below you on the supply chain will help with branding and marketing as well.
Customers know and care about suppliers in the supply chain.
Dont believe me?
http://www.youtube.com/watch?v=OnUjfCA45s4
Intel has become a household name, and their music is recognizable by most. Even though you
will probably never buy from Intel directly, you know who they are.

Ideas in Action
Motion Source produced a video for Chicago cover band LFC
Entertainment, stage name Libido Funk Circus, that they use
to promote their band and book gigs. The video is also used
after they book a gig. They supply their clients with their
video to send out to attendees who will be coming to the
event, raising peoples’ excitement for the upcoming event.

If you’re still looking for reasons for why your organization needs a video.
Check out this guest post on GetBusyMedia.com that was written by Motion
Source’s Creative Director Craig Bass The guest post is titled “Why Video
Marketing is an Absolute Necessity. “
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29. Commercials
Advertising on the small screen!
Despite the Netflix induced mass
hysteria surrounding “cord cutting”,
television is still very much a sizable portion of most American’s media
diet. A 2013 Nielsen study found that less than 5% of America’s TV watching
households have truly “cut the cable or satellite cord” entirely. Wouldn’t you
like to have access to all of those eyeballs?
While television commercials have very specific criteria regarding length, we
have often successfully truncated business videos created for other purposes
to serve in this format. Oftentimes it is as simple as removing any interviews/
speakers, and adding a professionally done voice
over that powerfully
conveys your message, while supported by the visually striking footage that
we have already captured.
Even though national campaigns are often pricey, local television commercials
can be quite affordable. According to FitsSmallBusiness.com local television
advertising in milder markets, such as Kansas City, can cost as little as $1,000
per month for an ad package; with smaller markets being even less.
Another way to leverage your video for television is if a representative of
your organization is being interviewed by a local news station. To increase
the visual interest and persuasiveness of the piece, you can always offer
your existing, professionally captured footage to serve as broll for it. As the
saying goes... you only get 10 seconds of stardom; so those better be the
most outstanding 10 seconds that you can muster!

MotionSourceInsight
At Motion Source we use professional grade audio recording
equipment to capture the audio on your video. When the video
has been completed you will own all of the visual and audio
elements, including royalty free musical tracks. This means that
you can pull the audio present within your video and utilize
it for other forms of advertising, such as radio commercials.

30. Marketing Video Campaigns
“As soon as our new video hits X number of views on
YouTube, we will give away...”
A campaign like this often increases brand engagement, while encouraging
viewers to share your video with their network. And, the more people that see
your video the more potential leads, sales, partners, and brand advocates you
foster.
You may not recognize the name Dylan McCue, but you might remember the
story that made him famous. While attending the 2013 MLB AllStar Game, McCue
tweeted out “1000 RTs [ret weets] and ill run across the field.” If you’re not familiar
with Twitter, McCue was asking other Twitter users to repost his message on their
profiles. At first you may just think “dumb kid” but this proves just how fast and
powerful social sharing online can be: less than 1 hour later McCue got over 1000
retweets and his shoes hit the field running.

TIPS FOR RUNNING A VIDEO MARKETING
CAMPAIGN THAT YOU WANT TO GO VIRAL
• Be Bold and Dynamic
• The messaging, video, and “result/prize” must stand out and
motivate people to share it with their network. On most social
networks it only takes one click for a user to share content, but you
still have to motivate them to do so.
• Make Your Goals Realistic
• If you are a small business in a little town, 10 million views of your
video on YouTube might never happen. If the goal is overwhelming,
people will not want to get on board. Remember you want to
accomplish the goalthe celebration will be ohsosweet.
• Make Sure Your Goal is Attainable in a Short Period of Time
• People tend to lose interest in something that lags on. We live in a
fast moving society where, for better or worse, people want results
instantly.
• Engage Your Network First

Finally, remember going viral is a feat that anyone can accomplish; from accidental
videos to major productions. You just have to put your vision out there and run
with it!

• If you can get the people who are closest to you to buy in, then

