
 

Job Description 
Communications Coordinator 

Location: This position will be housed at our Watsonville location (55 Penny Lane) 

Hours: Minimum 20-24 hours/week to start (schedule TBD), potential for full-time, Immediate opening. 

About Applied Survey Research 
Applied Survey Research is a social research firm grounded in community-based research approaches to help people 
build better communities. Our studies have been concentrated in key issue areas such as child care and early 
education intervention, school readiness, at risk youth and families, early childhood mental health, domestic 
violence and child welfare, housing and homelessness, community quality of life, and public health. ASR strives to 
make evaluation research real and meaningful for our clients by prioritizing feasibility and utility without 
compromising quality. ASR has locations in Watsonville and San Jose, California. Please visit our website 
(www.appliedsurveyresearch.org) to learn more about us. 

We offer a stimulating, fast paced yet collegial work environment in which our team is dedicated to conducting the 
highest quality evaluation research, delivering usable results, and ensuring client satisfaction.  

General Job Description: 

The Communications Coordinator will serve a significant role in promoting ASR and our work to help our 
partners build better communities. The selected candidate will have expertise in communications and 
marketing to enable ASR to grow brand recognition, promote efforts, and establish our role as a thought 
leader. This person will be strategic in crafting our message and disseminating it efficiently and 
effectively through print, digital platforms and through the press as appropriate.  

The Communications Coordinator will work closely with the in-house Communications Team and under 
the supervision of the Senior Graphic Designer/Central Coast General Manager.  

This position will:  

 Help ensure consistency in the voice of ASR, brand standards, and aesthetics. Internally, this 
position will champion efforts to make sure all staff are knowledgeable of marketing and 
communication efforts.  

 Strong, detail-oriented writer and editor. Will lead creation of accurate, relevant, and 
compelling content ensuring conciseness and clarity of message.  

 Actualize communication strategic plan (social media, email marketing (MailChimp), blog, 
website), including content generation and overseeing content calendar 

 Build images for email marketing, social media, and website, in partnership with the graphic 
designer as required. Assist with audio and video production of original content. 

 Measure and report on all communications & marketing activities, and provide actionable 
recommendations for performance improvements.  

 Assist with media outreach.  
 Web maintenance. Complete basic updates on organization’s website (Squarespace platform). 

http://www.appliedsurveyresearch.org/


 Discrete projects and other assigned tasks as needed (such as assistance with conference 
presentations, publications, e-book development) 

Necessary Skills 

 Excellent time management and communication skills:  Able to juggle multiple and competing 
demands in a professional manner. Proactive people skills with an ability to receive and 
incorporate direct feedback graciously.    

 Problem solver: You are solutions-based in problem-solving with the ability to identify and 
resolve problems in a timely fashion. When stumped, you are a go-getter to learn and are ready 
and willing to ask for help as needed.   

 A strong work ethic and team mentality: You have a positive “can do” attitude and are a team 
player with the ability to work independently. 

 Ability to travel as needed: Including regular visits with the staff in the Bay Area location as well 
as with various partners and attendance at relevant events. 

 Word Processing:  You are able to work competently and confidently utilizing styles and themes. 

 Goals: Your personal and/or professional goals align with ASR’s mission to help people build 
better communities.  

Desired Skills (in order of priority) 

 Bachelor’s degree in marketing, communications, journalism, or equivalent, with minimum of 
two years of communications, social media, marketing or related experience  

 Comfortable writing about data, working knowledge of statistics and survey research 
methodologies  

 Spanish language fluency (written and verbal) 

 Photography, video and/or photo and video processing skills  

 Content knowledge regarding one or more of the following issue areas:  housing and 
homelessness, domestic violence and child welfare, early and primary education, and children, 
youth or families that are at-risk or underrepresented. 

 Familiarity with MS SharePoint, Outlook, Word, Excel. 

Salary and Benefits:  

 Minimum $22/hour. Salary will be commensurate with experience and qualifications.  ASR offers 
a full package of employee benefits, including health, dental and our 401k plan. 

To apply:  

 All interested and qualified candidates should send a cover letter highlighting strengths as a 
candidate and resume to Michelle Luedtke at michelle@appliedsurveyresearch.org with 
‘Communications Coordinator application’ in the subject line. No phone calls please. 
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