
A  G u i d e  t o 
S p o n s o r e d  c a m p e r s h i p s



What is A-Camp?

A -Camp is a transformative summer  

camp-style event for adults hosted  

by the world’s most popular independently-

owned lesbian website. Drawing inspiration 

from traditional camps as well as 

conferences and queer parties, A-Camp 

attracts campers from all over the world, 

many of whom have no queer community 

where they live. It’s a life-changing, 

educational, inspirational and outrageously 

fun f ive days in the picturesque Perlman 

Retreat Center campground in Mukwonago, 

Wisconsin. 

160 
campers

3
days

70+
scheduled
activities

4
special
guests



Meet the A-Campers

T he majority of our campers are in the  

22-29 age range, with our oldest campers 

in their 40s and 50s and all campers over 18. 

Most are American, most identif y as LGBTQ 

women, and all are passionate supporters of 

independent businesses. A-Campers are a 

stylish, tech-savvy group of heavy social media  

users and are loyal to brands recommended  

by Autostraddle.
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Lunapads Is Sending Someone to A-Camp and It Could Be You! 

Win a Full Tuition Campership and Swimwear from Outplay! 

Kipper Clothiers Wants To Send You To May A-Camp! 

TomboyX Wants You To Salute Your [Under]Shorts At A-Camp 

OkCupid Is Sending a Lucky Soul to A-Camp and It Could Be You! 

What is a Campership?

M any people who need camp most are unable to af ford it, and 

thus since our f irst camp in April 2012, we have of fered a 

unique opportunity for like-minded businesses to get the word out 

about, and engage our audience with, their brand while simultaneously 

spending a special soul to A-Camp. It’s an undeniable win-win.  

Check out some of our past Sponsored Campership articles:

http://www.autostraddle.com/campership-alert-lunapads-is-sending-someone-to-a-camp-and-it-could-be-you-333716/
http://www.autostraddle.com/campership-alert-win-a-full-tuition-campership-and-swimwear-from-outplay-333042/
http://www.autostraddle.com/campership-alert-tomboyx-wants-you-to-salute-your-undershorts-at-a-camp-334923/
http://www.autostraddle.com/campership-alert-okcupid-want-to-send-you-to-camp-283970/


An article on  

Autostraddle about your 

company and introducing your 

Campership with contest/give-

away that engages applicants 

to get to know  and inter-

act with your brand.

Sponsored Campership packages are $1,500. This 
sends one lucky human to A-Camp and covers their 
shuttle transportation to and from the airport. 

In exchange, we provide the following:



Your logo on the 

“Sponsors” page of the 

A-Camp website, on 

banners, and inside the 

printed program at 

A-Camp

The option to place 

your promotional  

materials inside 

A-Camp gift bags

Half-page full color 

ad in our A-Camp 

Program, distributed to 

all 160 campers and 

used throughout 

the week



Mentions, photo, and 

link to your business 

posted on our social 

media network

past a-camp brand partnerships include:

59K
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discounted advertising
on the most popul ar 

lesbian website in the world

YOUR AD
300x250

1.5
million

3.9
million

250K
impressions

u n i q u e  v i s i to r s
p e r  m o n t h

tota l  pag e  v i e w s
p e r  m o n t h

for only an 
additional $500:
we’ll run your ad 

for two weeks 
with a guaranteed 
250,000 impressions 



Contact our Marketing Director and Sponsor Coordinator, Sarah Sarwar 

via email: sarah@autostraddle.com and tell her a bit about your 

company. Be sure to include relevant website and social media links.

Think about how you’d like our readers to engage with your brand in 

order to enter to win your campership. Whether it’s following you on 

social media, joining your email list,  

writing a short essay, answering 

quiz questions based on information 

on your website. Or maybe they 

need to post a status or tweet. The 

options are endless and exciting!

Interested?
Here’s what to do.

Thank you for running 
such a fabulous contest! 

Autostraddle helped us gain 
over 100 new Facebook 

followers!”
-Kipper Clothiers

sarah@autostraddle.com


w e  l o o k  f o r wa  r d  t o 
w o r k i n g  w i t h  y o u !

x o  T e am   A u t o s t r a d d l e

Visit the A-Camp Website to 
learn more!

http://a-camp.org/

