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One World Strategy Group Gives $1,000 to Jack Yates High School
Communications Student
One World Invests in Local Talent Through Houston Independent School District

Houston, TX (June 07, 2013) - One World Strategy Group, LLC, (One World) a
Houston-based public relations and public affairs firm announced today that it will
donate a $1,000 scholarship to Jack Yates High School student, Margarita Hobson.
The generous gift is a part of an expanded vision to provide financial support to
deserving high school students pursuing a career in communications.
The One World, Brilliant Minds Scholarship will honor one female
student pursuing a career in communications who displays strong
character, makes good grades, and aspires to be a good human
deeply committed to making the world a better place. This year
the firm chose to select from Jack Yates High School after
working with the School of Communications' students and
teachers during the Kid's Get Fit Basketball Camp held during All
Star Weekend in February.
One World is honored to announce their support of Margarita Hobson and her future
endeavors. Hobson plans to pursue a degree in communications at Texas Southern
University this fall.
"We look forward to continuing our work with Yates High School to help build the next
generation of leaders," states Jeri Brooks, Founder and Lead Strategist of One World.
"As a small business owner, we have an obligation to ensure a strong workforce for
the future."
As a local leader in the public relations field, One World currently runs an active
internship program and continues to look for opportunities to support students and
foster their growth and commitment. To learn more about One World, Brilliant Minds
Scholarship and/or internship program, email publicaffairs@oneworldstrong.com. Calls
are not accepted regarding this program.
About One World Strategy Group
One World Strategy Group is a Houston, Texas based strategic communications firm.
Founded in 2004 by Lead Strategist Jeri Brooks, One World continues to deliver
people, process and brand performance strategies that positively influence their
audience.
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