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Mark Horvath has experienced the highs and lows of the American Dream, from a
successful career in television to barely surviving, homeless and addicted, on Hollywood
Boulevard. @home follows Mark as he finds his voice again, hitting the streets with a
digital camera and a smartphone to ask homeless people about their own experiences.

	
  
Directed and edited by Susanne Suffredin
Produced by Danny Alpert
Run Time: 56 minutes
www.athomedocumentary.org

ABOUT THE FILM
Mark Horvath’s work has garnered the attention of social media gurus, politicians, advocates, and the
American public, and he's become a respected, independent voice on this issue. It is through this lens that
@home, a documentary film produced by Kindling Group, explores the reality of homelessness in America
today. @home follows Mark on a cross-country road trip, as he visits communities that are springing up all
over this country in tents, by-the-week motels, and storm drains — and shares his struggle to make
homelessness in America visible. @home will broadcast on PBS stations nationwide with American Public
Television beginning in winter 2014-2015.
Website: http://www.athomedocumentary.org
Kindling Group’s website: http://www.kindlinggroup.org
YouTube webisodes: http://bit.ly/19FEAvw
Facebook: https://www.facebook.com/athomecampaign
Twitter: https://twitter.com/home_campaign

About the Filmmakers
Susanne Suffredin, Director & Editor
Susanne Suffredin is a filmmaker whose celebrated
career spans nonfiction, narrative, and commercial
genres with a keen emphasis on long-form
documentaries.
An early collaborator with Kartemquin Films,
Suffredin was post-production supervisor of the
groundbreaking film Hoop Dreams — winner of
the Audience Award for Best Documentary at the
1994 Sundance Film Festival and Academy Award
Nominee for Best Editing. Additional projects
include the award-winning 5 Girls as editor and
contributing producer; the Emmy nominated Higher Goals as co-editor; and assistance with several of
Kartemquin’s seminal labor films, including The Last Pullman Car.
Suffredin’s association with Kindling Group includes her most recent directorial effort, @home — a
moving, clear-eyed look at poverty and homelessness in America. @home is currently at the center of a
coordinated nationwide outreach campaign to bring awareness to the plight of homeless individuals
though out the country. Her prior work includes The Calling, a two-part series she co-produced and
edited, and which aired as part of the PBS program Independent Lens; and Do No Harm, an account of
whistleblowers challenging healthcare and insurance fraud, which she co-produced and edited.
Currently, she is working with longtime collaborator Peter Gilbert (Producer, Hoop Dreams) and Webber
Productions on a series of projects that includes a feature-length documentary about Chris Webber’s
controversial college and NBA basketball career. Suffredin previously partnered with Gilbert as codirector and editor of the film There is No Place Like Home for Turner Classics Movies that premiered the
Cannes International Film Festival.
Suffredin has served as faculty at Columbia College Chicago and currently serves as a jury member for
Free Spirit Media, a Chicago youth media program that provides education and opportunity in media
production to over 500 underserved urban youth every year. She also serves on the board of the South
Chicago Art Center where she is lead developer of their media arts program. The SCAS is situated in one
of the most economically depressed communities in the city, providing a safe haven for youth to expand

their artistic talents, build meaningful relationships, foster leadership development, and grow into
resilient and responsible civic-minded citizens.
Susanne is a fine artist with a BFA from the University of Illinois, Champaign-Urbana. Her love of the
creative process informs all her film work. She lives in Chicago with her husband Rich and her twin sons
Henry and Ethan.
Danny Alpert, Producer
Danny Alpert is an award-winning producer, director, and
leader in using media for change. As Executive Director of
Kindling Group, his documentaries (@home, The Calling, Do No
Harm, A Doula Story) have aired on HBO, PBS, and around the
world, sparking engagement campaigns with enduring impact.
As co-founder of See3 Communications, Alpert’s online media
and campaigns for social causes have advanced the work of
organizations like UNICEF, World Wildlife Fund, Planned
Parenthood, American Cancer Society, and the Kellogg
Foundation. The cross-pollination of Danny’s documentary and interactive work fuels innovation and
his belief in the power media as a tool for change.

About Mark Horvath
In 2008, Mark Horvath, now known to many as @hardlynormal, set
out to film the stories of America’s homeless and share them with as
many people as possible on his website, InvisiblePeople.tv. Since
then, he has become an internationally recognized activist and
ambassador for the millions of individuals and families who reside in
shelters, motels, tents along the streets and under highway bridges
across the country.
Mark has been featured by the L.A. Times, CNN, CBS, Mashable.com
and NPR. He’s spoken at a number of conferences and events,
including Geneva Forum on Social Change, Blog World, U.S
Department of State's Tech@State, Gnomedex, 140 Character
Conference, Nonprofit Technology Conference and SxSW. The
Huffington Post named him one of 11 Twitter activists you should
follow. Youtube gave InvisiblePeople.tv unprecedented exposure
allowing Horvath to curate YouTube’s homepage for a day. Mark was
the first nonprofit to speak at Twitter, Inc. In 2011, Mark was
commissioned by Canadian Government to travel to 24 Canadian
cities and help champion the Canadian Alliance to End
Homelessness. Mark has consulted for Los Angeles Police
Department, City of San Francisco, and USC Annenberg School for
Communication & Journalism among many others.

Website: http://invisiblepeople.tv/
Twitter: https://twitter.com/hardlynormal and https://twitter.com/invisiblepeople
Facebook: https://www.facebook.com/invisiblepeopletv
YouTube: https://www.youtube.com/user/invisiblepeopletv

Director’s statement
BY Susanne Suffredin
I first met Mark Horvath in Los Angeles, the day before we were to start filming, in a little taqueria off of
Hollywood Blvd. near his apartment. We started talking, and he said at one point rather abruptly: “You don’t
know anything about social media, you’re not a homeless expert, and you know nothing of my work. Why are
you making this film?” It was a good question, one that would take the next three years to fully answer.
For the time being I had to trust my instincts. I do know an interesting character when I meet one, and he
was certainly that. The next day we drove from L.A. to Las Vegas in a car donated by Ford for the road trip I
was there to document. We talked almost the whole way to Las Vegas — well, Mark talked, and I listened. I
couldn’t understand half of what he was talking about but I was struck by the passion and crazy energy of
this guy and his crazy plan. He was going to end homelessness in this country and maybe even around the
world. And he was going to do it using social media and YouTube. That was his plan. That’s why he was
driving around the country.
The next day we went into the storm drains under Las Vegas to interview the homeless community living
there and I was hooked. For the next three years I traveled with Mark to cities and towns across this country
documenting his work and the stories of those people caught in the crisis of being homeless in America
today.
I give enormous credit to Mark Horvath for the work he’s doing and admire how, after being homeless
himself, he’s chosen to devote himself to exposing the realities of homelessness to us all. Mark is an expert at
connecting to people quickly, no matter what their circumstances, and this immediate connection adds an
unfiltered power to the interviews that he posts to invisiblepeople.tv, the site that he created to share the
stories he documents and start a conversation around this issue.
I’ve learned so much from the time I’ve spent on this film and I’m so proud of @home for the way it exposes
misconceptions about being homeless, and shares the emotion and dignity of those caught in its grasp.
Homelessness is an issue that often falls through the cracks. It’s a complex problem, but as I learned from my
time with Mark and others working to change things, there are solutions. Around the country, efforts are
being made to put an end to homelessness and real change is happening, right now. That was really exciting
to learn and share as part of the film’s message.
We end @home with Robert, one of Mark’s most powerful interviews. I love it for exactly the way it starts —
it’s very matter-of-fact, and then just leaves you in awe at the power and beauty of his words. When he says,
“If anybody’s listening…,” that got me, because the whole film is about learning to listen. For Robert to be
the final voice was so important. I knew it was the last thing I wanted to leave in viewers’ minds. If we really
listen to people like Robert, change can happen.
I hope you are as moved watching @home as I was making it.
Susanne Suffredin
Director/Editor of @home

