
January 28, 2018 
Media and Outreach Paid Assistant (15 weeks, 20 hours / week) 
Downtown Framingham, Inc. | downtownframinghaminc.org 
PO BOX 227 Framingham, MA 01704 
 
Downtown Framingham’s new infrastructure has laid the groundwork for increased housing and retail 
development.  The possibilities for commercial and residential expansion are framed in a multi-cultural 
backdrop of great economic diversity situated in a walkable, transit-oriented development area.  This 
background stimulates the creative economy and highlights the unique value of locally crafted goods.   
 
Downtown Framingham, Inc. is a non-profit organization positioned to catalyze the area’s transformation into 
the MetroWest hub of arts, education, diversity, and healthy lifestyles. The Framingham Downtown 
Renaissance works with myriad critical, open-minded thinkers and creative, pragmatic problem solvers to 
address political, social, and economic challenges that arise in this urban setting. We also promote initiatives in 
sustainable development, entrepreneurship, inclusivity, transportation, small business support, and urban 
design. 
 
Description: 
 
This paid opportunity is available for a professional with a background in a communications-related field, 
including content writing, verbal outreach, and multi-media graphics. The assistant will develop products to 
promote and illustrate DFI projects and initiatives, business workshops, and community engagement events. 
This training opportunity will enhance a variety of communications-related skills through innovative application 
and resource utilization.   Interest in graphic design, digital media, marketing, journalism and / or 
communications is a must. 
 
Duties: 

 Update DFI website using SquareSpace platform 

 Help launch #Downtown Diaries social media campaign that illustrates personal stories of the 
businesses and people that comprise downtown Framingham 

 Visit Downtown Businesses to collect survey data on goals, issues, sales trends, and employee trends 

 Compile stories on business growth, best practices and retail space opportunities 

 Help conduct charrettes and focus groups to gather data on citizen feedback about downtown 
Framingham 

 
Professional growth and development 
No matter what area(s) the student directly supports, he/she can expect to leave the experience with a strong 
understanding or ability for the following: 

 

 Marketing and communications in a real-world community engagement setting 

 Digital communications and digital strategy 

 Written communication skills including proofreading and editing 

 Organizational skills 

 Interpersonal skills 
 
How to Apply: 
Please send a résumé and cover letter, to include your academic and career goals, 2-3 skills you possess, and 
2-3 skills you hope to develop to: 
 
Courtney Thraen, Executive Director | Courtney@fdrms.org 
Subject: DFI Media Assistant 
 

We are an independent 501(c)(3) nonprofit dedicated to guiding Downtown Framingham toward its most vibrant future. 
 

 | PO Box 227    Framingham, MA  01704 
courtney@fdrms.org  ▪  www.fdrms.org 


