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MARKUS WRELAND
Graphic Designer, Vancouver | Graduated: Capilano University | markuswreland.com

I love designing. I enjoy all the steps involved in the processes of my
different projects. I can be inspired by anything—music, furniture design, architecture, nature, news headlines or human behaviour. All
of these are always in the back of my head and brewing inspiration.
One of the most exciting and scary things is the start of a new
project. You have a blank piece of paper, a pen and endless
possibilities. Before I start sketching anything I usually start listing
words in categories, like materials, expressions, emotions—anything that might be relevant to the project. Then I look at what I have,
do some research, write some more and then start the sketching
process. I always try to find a way to include or express some level of
human connection and emotion in the idea.
When I design, I strive to be as environmentally aware as possible. I believe that designers have a great deal of responsibility when
it comes to environmental issues regarding packaging materials
and design. What opportunities do I, as a designer, have in an effort
to make this packaging smarter, or to use less material? And can it
be used for something else after its original purpose? Questions like
these keep me passionate about my job.
During this first year of working as a freelancer, I have met and
worked with amazing people in the industry and they have been
an endless source of learning and inspiration. Collaboration will
always be important to me, so that I can continue to grow and be
challenged as a designer.
To sum it up, if I were asked to write a sentence instead of an essay, I would probably just say: I want to keep doing work that I enjoy
and hope my designs can be a positive input into someone’s day.
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Clockwise from top right: Carnaby—This brand was created for the gentleman who dresses well and defines his own style. He expresses his character
through his apparel. St. Pedro’s Chips—The clean, simple design helps the
brand stand out from the busy bags of its competitors. The main graphic’s
woodcut-stamp quality conveys the essence of Tex-Mex ranch life. The Crucible— Exxiit Theatre Group needed a cohesive poster series to market its
plays throughout the season. A simple image represents the main character;
the shadow reflects the consequence of his/her actions.
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