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AT the infersection of digital, social, mobile & big data
THURSDAY, FEBRUARY 9, 2017

https://lighthouse3.com/ @MiaD




@ @
)
un 1
I aD
[
Organize Optimize
Teams + Programs Processes + Technology

Mia Dand
CEO, Lighthouse3.com
Strategy & Research Advisory

Innovate
at Scale

A
&LighthouseB



Customer & User

Digital Big
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Strategy Management + Technology
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What is UI? What is CX?
What is UX?

How to design great UX & CX? What is design?

What are design best practices?

How does data fuel great UX & CX?
What’s next?

Myths busting!

https://lighthouse3.com/ @MiaD
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CX - Customer Experience:
Customer journey

UX - User Experience:
Site functionality & usability

Ul - User Interface:

User-facing elements of UX
design




Usability &
Accessibility

Functionality

http://d3sdoylwcs36el.cloudfront.net/personas_user _experience _design_ by customerfacingsolutions.jpg



CUSTOMER EXPERIENCE S
JOURNEY

NEED

Usage
GENERATION

Proactive maintenance @ Initial Consideration
Follow up on trouble tickct@'

Irouble ticket generation @
Cycling billing @ BEFORE

Starts using the service (L) GONSIDERATION

Calls contact centre @
Calls a channel partrer (L)

Delivery / Installation

Training ()

AFTER
DURING

lTI:Eti.ng E ® Loyalty
MoIce Ralse INSTALLATION curve
Installation @ ENGAGEMEN]
Actual delivery @ Engagement
First Interaction @0
OF PURCHASE 5u|::-5u;qucnt |ntDraFtIGﬂ5
Moment of Purchase EVALUATION Solution Presentation 9

Signs contract () Submission of Quote 9

Final Presentation @

Evaluation

Studies proposal
Calls in case of a query

https://www.interaction-design.org/literature/article/four-keys-to-improving-customer-experiences-long-term



What is design?
Plan and mahe (somethmg) for a speaflc ue o purpose.




Furnlture http://www.campeggisrl.it/it

https://lighthouse3.com/



Architecture




Packaging

https://www.behance.net/gallery/33708270/Flower-packaging https://www.behance.net/gallery/24190783/Happy-Drop



http://theultralinx.com/2013/08/cool-packaging-examples/
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http://design-milk.com/nendos-chocolatetexturebar-textural-taste-experience/nendo-chocolatetexture-bar-03/
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Gadgets

10:27
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Software

g, Employee
} Created
' Content
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Company

Created
Content

Shares to Personal Channels

e 0E Wi Y

ticial fisks

consumption
of wine

Retweets, Likes, Comments, Favorites

Dats Sources: Dynamic Signal clients ulilizlng VaolceStorm

http://theultralinx.com/2016/03/design-inspiration-58/ https://www.behance.net/gallery/33506651/placed-UI-KIT



Graphic & visual design

TYME

YaY

MARTINI HOUSE
https://dribbble.com/shots/1525046-Cub-Studio

Fraser Davidson

http://digitalsynopsis.com/design/clever-creative-logos-hidden-meaning-symbolism/



https://dribbble.com/fraserdavidson

Beats by Dr.Dre Chanel

®

Uber

WWF
Ubuntu United Nations

https://lighthouse3.com/ @MiaD




In the cloud we trust

Restoring the world's faith in the
technology that empowers us all.

Kyle
Schwaneke

WD

Xbox Software autsm ... Ca il o

Engineer
Designing her own destiny Inside Building 87

Hacking for good with one of Microsoft's Explore three futuristic Microsoft

!W L brightest rising stars. hardware labs.

http://news.microsoft.com/stories/index.html
https://lighthouse3.com/ ©MiaD
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M McLain Homes, LLC

2014 Acadiana St. Jude Dream Home
Traditional | Lafayette, Louisiana, United States | Website »

Photos by Scott Richard

More Photos in Project 2014 Acadiana St. Jude Dream Home
P . L} V-

e

Related Photos
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https://lighthouse3.com/ @MiaD
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g Davida's Kitchen & Tiles
: % % % H 33 Reviews

. i Visual navigation
Bookmark

Vincent Traditional Kitchen
Rate Traditional | United States | Website >

Questions About This Photo (7)

Ask a Question

julsholg wrote: last Saturday
Cabinets - What color are the cabinets?

| . —_ A A ' i‘1L|ke ._- 1 Comment

‘@ Davida's Kitchen & Tiles
@& Thank you for the question. The cabinetry is Plato and the
color is Vanilla with Brushed Grey glaze.

3" Like (W) Bookmark 12 hours ago

shellyloving5 wrote: last Saturday
Name of granite

; 1 Like . 1 Comment

‘@ Davida's Kitchen & Tiles

https://lighthouse3.com/




http://www.theprivacyanddatasecurityblog.com/files/2011/10/Social-Media-Definition-Text1.jpg
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The changing face
of social media....
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. Remember you will die. JUEVGERAYSIRLT EVAIDIol il (o) g cimu 1 1M Dleleigs A= amiiniiforce
forget to be thankful for your health. For the ability to walk. For the time =, ARERECEACH®
you get to spend with the person you love. For your siblings. For{
whatever it is that you have today. It’s not yours, it can be stolen awa
- = - - Dain
= = o at any moment. So while you have it on loan, cherish it. W | adanteauin thoughtas iy Rt
I I () when | was 19, but wanted to thank
2. Exercise, almost every day. Maybe this is just me. But if I’'m not active, o fOfI‘Z”ting andisharing taswith
L e world.
No Ionger Just q I can’t trust myself. I can’r rmst mv emotions mv reactions mv Renlvto
thinking. Regular exercise Gilt promotional image
[ ] e
tl ny |Con On . To know what you think, V=R {elseMAmMuent consumers are willing to convert on

. T —— obile, but they expect an experience that goes beyond
your Slte =510 said a Gilt executive at the Mcommerce Summit: State

Tweet (107 characters)
Clip to Evernote losophy, thinking first
at 1 mobile and then

bt Search feedly he other way around to

e Q Search Google nsumers. Brands should think of mobile as an integral

parrorme ommenannerexpenence rather than an afterthought.

“We started making a shift going to a more mobile-first company about six months ago, to
start testing and launching functionality on the mobile devices first.” said Jason John, vice
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UX includes User

Generated
Content...
@jetsettingjulie
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...and Micro-
Content!




JACKSGAP ITSUPERWOMANII JENNA MARBLES

B

Social influencers are
the new celebrities
and are part of your

CX

MISSGLAMORAZZI TYLER OAKLEY Lulu Belle

http://mediakix.com/2015/06/top-youtube-i




Social videos are
the new black

https://lighthouse3.com/

THE RISE OF MOBILE VIDEO
Gl Y [{e]D)]

SHARE OF PHOME VIDEOD PLAYS
SHARE OF TABLET VIDEOD FLAYS B
SUM OF PHOME + TABLET VIDED PLAYS B
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lorealmakeup @ [rouow |

L'Oréal Paris Official L'Oréal Makeup Designer. From Paris to You. Show us your
look and tag #lorealmakeup to be featured. Snapchat (: lorealmakeup
youtu.be/2SCHBIK3u7U

2,249 posts 2m followers 688 following

Instagram, Snapchat
now allow micro-
videos.
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Livestreaming is
the new norm.

Integrated into
social networks.

https://lighthouse3.com/
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E i Trending Subscriptions

Most recent uploads
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YOU AND YOUR BFF: Things Winter Guide | Perfect
you do/say! Makeup, Gifts, + GIVEAWAY'. Bethany Mota
Bethany Mota Bethany Mota Bethany Mota

YouTube, Vimeo e et
offer ad-based and R ma——

subscription model
for video sharing.

Categories

Discover top-notch videos, creators, and collections related to your interests, hand-selected by our 100-percent-

%9’ e -
‘/% Featured in Arts & Design

SPIN

LAW CHEN

Watch Now
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Amazon, Netflix
are developing
original, on-
demand content.

https://lighthouse3.com/

Hello, welcome to great TV.

Watch current episodes, full seasons, original series, and hit movies all in one place.

Limited Commercials and No Commercials plans available. Starting at $7.99/month.

SHOWTIME® available for an additional $8.99/month.
ama;on % Amazon Video

Shop by Hello. Sign in Try
Department Your Amazon.com Today's Deals Gift Cards Sell Help Your Account Prime

Amazon Video TV Shows  Movies  Shoris Your Watchlist ~ Your Video Library ~ Se

A NEW LIVE SHOW FROM AMAZON

STREAM FREE
WEEKNIGHTS 9 ET | 6 PT
amazon.com/stylecodelive

See what's next.

Watch anywhere. Cancel anytime.

Join Free for a Month
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Most of these
videos are
consumed on
mobile

WWW.cbsnews.com
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18-34 Year-Olds Default to
Their Smartphones to Watch Video
Mobile is the #1 % of 18-34 year-olds that reported using each device
medium fOr to watch video content in daily video diaries

millennials and
1904
0
6% ]

GenZ

L ThinkwithGoogle.com

https://lighthouse3.com/ @MiaD



How Mobile Are Social Networks?
% of time spent on social networks in the United States, by platform®

I.  Linked [

B Mobile [l Desktop

@@ @  *December 2013, Age 18+
@statistaCharts  Source: comsScore
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Made for Mobile

The new N
generation of ]| N
social media sites 1
are optimized for
mobile.

=~ Vertical

#TEAMSPICY

Up to 9x completion rate
compared to horizontal
mobile video

BBBBB . Bnapchat internal data

https://lighthouse3.com/ @MiaD



5’31"5 GLOBAL DIGITAL SNAPSHOT

A SNAPSHOT OF THE WORLD'S KEY DIGIIAL STATISTICAL INDICATORS

TOTAL ACTIVE ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA ACCOUNTS  MOBILE USERS SOCIAL ACCOUNTS

WOwE

7.210 3.010 2.078 3.649 1.685

BILLION BILLION BILLION BILLION BILLION




;(?1"5 YEAR-ON-YEAR GROWTH

HOW THE DIGITAL WORLD HAS EVOIVED OVER THE PAST 12 MONTHS

TOTAL ACTIVE ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA ACCOUNIS MOBILE USERS SOCIAL ACCOUNTS

HO®E

+1.6% +21% +12% +5% +23%

+115 MILLION +525 MILLION +222 MILLION +185 MILLION +313 MILLION




https://lighthouse3.com/



Myth #3
Mobile should

replicate your
desktop UX

https://www.behance.net/gallery/33818384/TAS
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The experience
needs to work
across a variety of
different devices
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The second-screen
syndrome: The
experience needs
to be optimized
based on user need
& usage.




[ 49%w

of the times that a smartphone
viewers watch

another device . a PChaptop

SOURCE: GOOGLE

https://lighthouse3.com/ @MiaD




Sequential Usage
Moving from one device to
another at different times

to accomplish a task

Simultaneous Usage
Using more than one device at the same time
for either a related or an unrelated activity

Multi-tasking - Unrelated activity

Complementary Usage - Related activity

https://lighthouse3.com/

http://whiteandwong.org/multi-screen-world
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Don'’t force-fit your
desktop experience
into mobile.

N & ¥ 0
§ @ % -

https://www.behance.net/gallery/33818
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Myth 7#2

Content is king

https://lighthouse3.com/



Data Mining, Analytics, Big Data, and Data Science earch KDnuggers P—
L‘_.JHUQQEETM Subscribe to KDnuggets News | Fuuawﬂ n m | Contact

Data Mining Software | News | Top stories | Opinions | Jobs | Academic | Companies | Courses | Datasets | Education | Meetings | Polls | Webcasts

i L& Tmnt

m']p Statistical Discovery. From SAS.

: . Learn how from JMP Director
Make your graphs more effective of R&D Xan Gregg.

KDnuggets Home » News » 2016 » Mar » Opinions, Interviews, Reports » Nurture by Numbers — Big Data and Children { 16:n09 )

Latest News, Stories

Nurture by Numbers - Big Data and

Trump vs Clinton — What are the Odds? Children cloudera=
« Top stories for Feb 28 — Mar 5. The Data 4 Previous post Mext postk
Science. ..
H B ¢: m st 7 ANACONDA NOW AVAILABLE
- Nurture by Numbers — Big Data and FOR CLOUDERA CDH
Children Tags: Big Data, Children, Education, Healthcare, Privacy, Speech Recognition
- Webinar: Driving Data Democracy: Data Science Made Easy for Big Data
Hadoop and Re%shift y Driven by rising healthcare costs and competitions for top schools, more Y d
T organisations and individuals are furning to Big Data and Analytics to try and
Apache Big Data, Vancouver, May 9-12, give their children the upper hand. GET NOW

KDnuggets Discou...

By Kit Feber, BigCloud.lo. Anaconda now available for Cloudera: Data

More News & Stories | Top Stories = comments Science made easy for Big Data

Over the past five years, Big Data has been used in many areas of twenty-first
Analytics century life as a means of making daily processes simpler, quicker and Analytics
immrourinn anteamac WWhaoathar it ha tha aotomotiva indoctoe anlina chonnins

Subscribe to KDnuggets News | Follow ﬂ@kdnuggets | n | m

https://lighthouse3.com/ @MiaD




BY DON KAPLAN

EXCLUSIVE: Katie Couric

hunkers down at Yahoo as
digital giant struggles

NEW YORK DAILY NEWS / Friday, March 4, 2016, 6:00 AM AAA

SHARE THIS URL

f srare 50 | §piwest |9 nyan us1QGT 107

She's going to stay tangled up in
Yahoo's web. At least for now.

Yahoo's announced the loss of - -
i Couric, reportedly paid $10
cataclysmic refocusing of its

wensie sukatecorc e | IMINIION @ year, files reports

glitzy “Global News Anchor” for
the embattled Web portal, still
plans to wait and see what

for Yahoo daily. But it’s
rappensomecompary.a [ QAWTUIlY difficult to find her

source close to the journalist
said.

content on Yahoo.

Couric, reportedly paid $10
million a year, files reports for
Yahoo daily. But it's awfully
difficult to find her content on
Yahoo.

https://lighthouse3.com/ @MiaD




CONTENT USER INTERFACE USER EXPERIENCE

What people are looking for. The tool that serves it up. Consumption.

CENTERLINE DIGITAL ()

https://lighthouse3.com/ ©MiaD

http://www.slideshare.net/Centerline_Digital/centerline-digital-ux-vs-ui-050613




@ TODAY'SOZY~.. THEPDB. SECTIONS. TOPICS. VIDEO. ABOUTOZY- ARCHIVE f ) (w=)SiGNUP

2016 ELECTION

2016 ELECTION , = . -

T EXONGER CAMES - _‘ : ~ Your playbook for the next round of American politics.
ABUSE '
ACTIVISM

AFRICA

AFRICAN HISTORY
AHEAD OF THE CURVE
ALCOHOL ' A

@ VIEW ALL TOPICS Want to Know Who Can Trump Beat As Trump’'s World VISUGI &

IR R G Clinton? Turns fenki
Presidency? Ask the descriptive drop

Pope down boxes

https://lighthouse3.com/ ©MiaD



@ TODAY'S O THE PDE SECTIONS TOPICS

——

LISTEN TC
THE PDB

https://lighthouse3.com/

VIDEOD ABOUT O£ ARCHIVE

IMPORTANT —

v RO AR
GOP Debate: Cruz and Rubio Target Trump

HOPPING MAD
MNorth Korea ‘Fires Missiles' Into Sea

FRIEMDLY FIRE
Mitt Rominey Derides Trump as ‘Phony’ in Utah Speech

—  INTRIGUING

OF FAITH
Wanna Know Whao'll Win the Election? Ask the Pope

PRIVATE PRACTICE
Germany Launches Antitrust Probe Against Facebook

CLEAR
US Authorities Ban Vaping on Airplanes

Prioritized list

f ) | BB SIGNUP

THE PRESIDENTIAL DAILY
ERIEF

The PDE is the OZY take on what the
most powerful person in the world geis
with their morning coffee. Even if you
read nothing else during the day, it
aims to send you out the door better
prepared than if you had read
everything else.

READ IMN FULL

@MiaD



@ TODAY'SOZY.. THEPDB. SECTIONS. TOPICS. VIDEO. ABOUTOZY. ARCHIVE f ) (m=)siGNUP
THE PRESIDENTIAL DAILY BRIEF

IMPORTANT & IMPORTANT a | IMPORTANT .
North Korea ‘Fires 3'6 Mitt Romney Derides 'ﬂ( # EU's Tusk: lllegal j B
Missiles’ Into Sea ' o Trump as ‘Phony’ in “‘5!; A Economic Migrants [ ‘

HIDE MENU X)

IMPORTANT ° - IMPORTANT

Syria Reports '\ “ Carson See @

Suffering Nationwide g~ Forward,’ T

Mitt Romney Derides Trump as ‘Phony’ in Utah
Speech

Horizontal
scroll

SOURCES

They're bringing out the big guns. Mitt Romney lost

Vertical scroll

Massachusetts governor still carries clout with the paity — auu uc >

presidential race, but the former Republican nomine

trying to use it to bring Donald Trump down. Romney’s speech at the

) \ University of Utah was blunt: He said Trump would be “very bad for
f ’ =y \ N _ American workers,” and that his economic plans would cause trade
,e\ wars and recession. There’s no clear rival to support, but other donors
3: and politicians in the GOP are mobilizing against Trump — though

perhaps too late.

Sneak
EU’s Tusk: lllegal Economic Migrants Not peak

.....

https://lighthouse3.com/ ©MiaD




EXPLORE MORE / READ BIO

Stay longer!!

Keep goingd!

TOPICS: 2016 ELECTION, CONSERVATIVE, EUROPE, MIDDLE EAST, NORTH AMERICA, POLITICIANS, TERRORISM

EXPLORE MORE ON OZY

PROVOCATEURS

5 | : , N\ e w ' TR
y lc?;e:hetcc(j)r[r)eiak, lt-rl‘e The Interesting Link Elizabeth Bathory: How to Mess Up a Pitch to
e L ORE Between Yoga and History’s Most Prolific One of America's Best-
Executive Coaching Female Senal Killer Known Investors

https://lighthouse3.com/ @MiaD



Know thy

objective! GO Ie
= g

Google Search I'm Feeling Lucky

https://lighthouse3.com/ @MiaD
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Myth #1

e

peri

“We know what = User ex

the user wants”

"; £ > < . ~ / — < '.' ;.- - -

https://guycooksondotcom.files.wordpress.com/2015/06/user-experience-vs-design.jpeg




Cross Platform

= & Browser Testing
Landing Page :
Research Wiref Artwork ik Pasels) COdlng Content Population s ;
sne Outline ireframes : . ST Search Engine
g Initial Mesting Artwork / Validation Submiss1gon
S < Needs Slte Map / L h
m Assessment Content Outline @ e
[a)
4
\ A
WEEK 1 WEEK 2 WEEK 3 K ¥ WEEK 6 ¥ WEEK 8

B ' . VN~
] USER RESEARCH ..
E / Needs Assessment Fl nal REV]EW
= \ Feedback
U] Site Map Review

Initial Meeting Site Content
Site Outline Review Submission Inner Page(s)
Wireframes Artwork Review
R Review ;
Landing Page
Artwork Review

MILESTONES INVOLVEMENT IMPORTANCE PHASE

\ Less Average
> Greater

Milestone Occurrence

http://courses.haigarmen.com/desn315/fiIes/201§76§/lnformation—architecture—process—big.png




UX Research:

“In every case, it's all about asking "why"
and being willing to keep asking, no matter
how obvious the reason seems to be.”

Alexis Finch CAgentFin

https://lighthouse3.com/ @MiaD




Best Practices in User Research via @amidm

INTERVIEW CONVERSATION NEEDS VALUES

Havea Uncover
conversation values
AVERAGE EXTREME FINAL WIREFRAME
Talk to an ?etjb b
average user eedbac
early

http://blog.froont.com/design-user-research-explained/ https://lighthouse3.com/
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“Co-design sprints WITH users rather than for users is the better way to create

Ideas in Digital

\
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http://www.ideasindigital.com/user-design-sprints/
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SUBSCRIBE SEARCH MENU=

Know your
audience

Lator City Meltdown i Better\Works

Learn Google's

TeTla 3 T ~ ) - ~nryn e
secret to setting goals

https://lighthouse3.com/
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“Before you assume that you have no aging users, remember that vision issues
start affecting people around the age of 35 — which is not considered a senior
user.” ~ Mile7

http://mile7.com/about-mile7-portland-oregon/

https://lighthouse3.com/ ©MiaD
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Audience

segmentation & AR T et B
profiling ..

. This group also likes:

http://discovery.affinio.com/audience
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Omni-channel

analysis

http://www.tableau.com/products/cloud-bi

Overview

$524.36m

Projected Completion Dates
288

Mi: Market Spend by Conversion Rate

CorwaR s,

Workbooks s Views Data Sources

Quarterty Inventory

try Cuvarter
6,815
2] @E . o

Of: Fulfilled Orders
$.2,200,000

e o

Ot Abandoned Cart Value

by Nl

R

M- Sorcial Media Growth Merie‘I'raining Prugr...

by Month 1,564
59,254

ﬂ- L L w4 g L - ¥

RT: Past & Months Salkes ... Cash Balance
oy Month $28.00m
$196.560m
[ 1 ]
[ ] et
| .
| | e
.. e - ¥ E ) - -
OR: Expenses for Curren... 1OR: Sales by Product Line
Ty Weak ey Manth

"y
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Where is the
puck headed?

sportsillustrated.cnn.com



Hyper-connectivity: Internet of Things (I0T)
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=Ny \Voice is the new
platform

Amazon Echo is the smart
voice-activated speaker
that can control your whole
house — stream music, play
podcasts, control lights,
thermostat, reserve Uber,
order from Amazon, etc.




A

™

& Al & Robots

Connie, Watson-powered
robot assists with visitor
requests, personalizes the
guest experience and
empower travelers with
more information to help
them plan their trips.

https://www.ibm.com/blogs/watson/2016/0
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& Virtual Reality

Oculus, the Facebook-
owned company is
adding new Facebook
sharing features, new
social games and other
features that will make
Samsung's Gear VR more
social.

5-social-features-gear-vr/



http://mashable.com/2016/03/09/oculus-adds-social-features-gear-vr/
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& PROCESS REDESIGN  ORDEgRS
_ OPEN ACCOUNT PROCESS | clost ACCOUNT
\

Secret to
designing great
experiences?

/' WERE STILL

{‘ WONDERING WHY MORE \

| CusToMERS ARE LEAVING )
THAN JOINING ..,







https://lighthouse3.com/
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Your experience
needs to stand
out & get their
attention.




...it' 4ot jddiabond dulightersderience.
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Getting the right balance between form and function...




Giphy.com
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“Everyone
wants to be
successful until
they see what it
takes.”

http://balletnews.co.uk/




& #1 Organize
Hire the right talent.

“If you think hiring
an expert is
expensive, wait until
you hire an
amateur.” ~Anon

https:// /2008/03/m(



a\ #2 Optimize

Doesn’t matter how
wonderful your
design is...

...if your processes
and systems are
broken.




a\ #2 Optimize

Use data

“Despite the hype,
marketers still fumbling

around with data.”
CMO.com

A\'|D,
:\:10;:'3; !Test, Learn, & O PT I M I Z E




& #3 Get rid of silos

BKAND CAMP by Tom F.s“wrn(

NOPE. FREE RANGE WON'T |
WORK THEY'RE HAPPIER IN
CEPARATE PENS WHERE THEY
CAN BLAME EACH OTHER
WHEN THINGS 6O WRONG

“In a recent Forrester
report, main reason
many marketers are
so far behind on data
implementation is that
they haven’t formed a
close alliance with
their IT departments.”

CMO.com

7/despite-the-hype-marketers-still-are-mostly-fumbling-around-with-data.html



http://www.cmo.com/articles/2016/1/27/despite-the-hype-marketers-still-are-mostly-fumbling-around-with-data.html

One integrated
SHOE experience! DIGITAL
WATCH SOCIAL

MOBILE
APP




A~
& #4 Innovate

Try something new!

If it doesn’t work, try
again.




A

&

Amazon Echo, home alone with NPR on,
got confused and hijacked a thermostat

It may not be
perfect yet ...but
we'll get there!

http://gz.com/637326/amazon-echo-




[ have not failed. I've just found 10,000 ways that won't work.

Thomas A. Edison
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Resources




Useful links — UX/UI

(V)¢

UX Mag: an online UX publication discussing the latest in design and UX strategy.

UX Booth: one of the leading publications for UX topics, held in high regard by the UX community.

52 Weeks of UX: a UX blog authored by UX designers Joshua Porter and Joshua Brewer.

UXPin Blog: useful articles on how to create effective user experiences.

DesignModo UX: comprehensive site covering the aesthetic, business, and psychological elements of UX.
Webcredible: UX articles and resources.

Johnny Holland: a popular source of information for a variety of UX topics.

Smashing Magazine: a leading website for UX information and articles.

UX Colombo: a site that strives to promote UX creativity and inspiration with its insightful, indepth coverage of various UX topics.
UX Myths: a site that dispels some common myths regarding UX design and the industry atlarge.
Inspire UX: UX design articles and tips.

UXADAY: daily inspiration and directory of useful resources and tools for User Experience Designers.
Stack Exchange UX: question and answer site for user experience researchers and experts.

UX Matters: a site featuring a bounty of useful UX information and tips.

Foolproof: a popular blog covering UX strategy and design.

Akendi: discusses issues surrounding UX and design.

Innovation M: a design blog that highlights various UX methods.

UI/Interface

Usability Post: a site that discusses web design and usability issues.

Boxes and Arrows: blog that publishes useful articles and resources for UI designers.

UXPin Blog: site contains lots of UI resources and tools, such as this responsive web design cheat sheet, useful sources for design patterns and wireframes
guides and a ux patterns library.

iA: contains articles containing tips on building effective user interfaces.

Smashing Magazine: a leading website for UX information and articles.

Felt Presence: a blog that covers topics regarding UI design and product management.

Inverra: some great resources and articles regarding dashboard design.

Source: By Chris Bank uxpin.com



http://uxmag.com/
http://www.uxbooth.com/
http://52weeksofux.com/
http://blog.uxpin.com/
http://designmodo.com/design/ux-design/
http://www.webcredible.co.uk/user-friendly-resources/
http://johnnyholland.org/
http://www.smashingmagazine.com/category/uxdesign/
http://www.uxcolombo.org/blog/
http://uxmyths.com/
http://www.inspireux.com/
http://www.uxaday.com/
http://ux.stackexchange.com/
http://www.uxmatters.com/
http://www.foolproof.co.uk/thinking/
http://akendi.com/blog/
http://www.innovationm.com/ux/
http://usabilitypost.com/
http://boxesandarrows.com/
http://blog.uxpin.com/
http://blog.uxpin.com/4596/responsive-web-design-cheat-sheet/
http://blog.uxpin.com/4834/new-uxpin-ux-patterns-library/
http://ia.net/blog
http://www.smashingmagazine.com/category/uxdesign/
http://feltpresence.com/
http://www.inverra.com/category/blog
http://www.awwwards.com/chrisbank/posts
http://uxpin.com/

Useful links — Design

These sites feature articles covering topics around design methodology. Posts include discussions and pointers on how to achieve user experience goals and
objectives.

Boxes and Arrows: articles about design principles, processes and methods, interfaces and more.

A List Apart: a blog that discusses UX, web design, web development and web standards.

Usability Post: some great articles discussing usability methods.

Nielsen Norman Group: a site that features Nielsen Norman Group's groundbreaking research, reporting, and user interface evaluations.

UXPin Blog: articles about design processes such as shifting from lo to hifidelity prototypes.

Smashing Magazine: a popular site for design related topics and discussions

Tools & Software

Information regarding the latest software, code snippets, and other items essential to one's design arsenal can be found in these blogs. These resources are
indispensable for staying updated on the latest and greatest design tools.

Boxes and Arrows: articles about design principles, processes and methods, interfaces and more.

Little Big Details: a provider of daily design inspiration tips.

Creative Blog: a leading website for UX information and articles.

UXPin Blog: features useful software information and resources, including extensive tips on using their prototyping and wireframing platform UXPin.

For design pattern inspiration, look to the following resources:

Boxes and Arrows: articles about design principles, processes and methods, interfaces and more.

UXPin Blog: tips and advice regarding the latest design patterns, including useful sources for design patterns and wireframes guides, ux patterns library, and
updates on free ebooks such as mobile ui design pattern trends.

Wireframes: a site that discusses wireframing, sketching and design patterns.

MobilePatterns: a site that features design patterns in mobile apps.

Lovely UI: features interesting and unique mobile design patterns.

Pttrns: some great examples of mobile design patterns.

Source: By Chris Bank uxpin.com



http://boxesandarrows.com/
http://alistapart.com/
http://usabilitypost.com/
http://www.nngroup.com/
http://blog.uxpin.com/
http://blog.uxpin.com/4935/interactive-prototypes-made-easy-shift-low-to-high-fidelity/
http://www.smashingmagazine.com/tag/process/
http://boxesandarrows.com/
http://littlebigdetails.com/
http://www.creativebloq.com/wireframes/top-wireframing-tools-11121302
http://blog.uxpin.com/
http://boxesandarrows.com/
http://blog.uxpin.com/
http://blog.uxpin.com/5223/useful-sources-design-patterns-wireframes-guides/
http://uxpin.com/knowledge.html
http://uxpin.com/mobile-design-patterns.html
http://wireframes.linowski.ca/
http://www.mobile-patterns.com/
http://www.lovelyui.com/
http://www.pttrns.com/
http://www.awwwards.com/chrisbank/posts
http://uxpin.com/

