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Firstcar Limited is the UK’s market leading, 
road safety publishing company. Producing 
award-winning magazines for over a decade, it 
stands alone, targeting new road users.

FirstCar publishes a number of titles  
aimed at high-risk road users (young drivers, 
older drivers, cyclists, etc.), printing and 
distributing over two million magazines 
annually. �e magazines have an underlying 
road safety theme running throughout, giving 

key advice and information in a highly  
effective, non-preachy way.

FirstBike launched in 2014 with the support 
of the road safety industry, and was an instant 
success. �e magazine is purchased in bulk  
by road safety teams across the UK, who use  
it as an effective engagement tool when 
communicating with new motorcyclists. 
FirstBike is extremely well received by both 
readers and advertisers alike.

Company background

2019
Media pack

FirstBike is a 52-page, A5 magazine published 
in spring and re-printed in the autumn.  It is 
designed to inform, enthuse, engage and excite 
young bikers who are either learning to ride or 
have just started out on two wheels. Expertly 
written, it contains useful information on a wide 
range of biking topics, including:
 
■	 How to get started
■	 Passing your test first time
■	 Buying advice
■	 Insurance
■	 Maintenance
■	 Kit, clothing and accessories
■	 Training aids 

�e magazine communicates effectively  
with all riders at the very start of their 
motorcycling career. �is new audience is in 
prime buying mode for all things biking; their 
first 50cc moped, their first 125cc bike, bike 
insurance, tuition, learning aids, biking kit, 
clothing and equipment, etc.  

FirstBike delivers key advertising messages 
to this impressionable, hard-to-reach audience, 
both cost-effectively and at a pivotal time.  
�ere is no better time to engage with these 
bikers, as they become independent riders  
for the very first time. 

The magazine

EVERYTHING YOU NEED TO GET STARTED ON                 TWO WHEELS

THE 
CBT

BIKE 
GEAR

BUYING 
GUIDE

MONEY 
MATTERS

RIDE
SAFE

SAFETY 

EQUIPMENT 

ESSENTIALS

CHOOSE 

RIGHT!!

HOW TO PASS 

YOUR TEST

ALEX 
LOWES GET ON A 

BIKE AND 

SAVE CASHSTAY 
ALIVE ON 2 

WHEELSBIKE RACER TALKS 

ABOUT LIFE ON 2 

WHEELS

PAGE 8

PAGE 26

PAGE 34

PAGE 14

PAGE 38 

PAGE  16

WIN OVER £750 WORTH 

OF BIKE 

KIT

IN ASSOCIATION WITH:

EVERYTHING YOU NEED TO GET STARTED ON             

PAGE 32

TWO WHEELS

EVERYTHING YOU NEED TO GET STARTED ON                 TWO WHEELS

BUY THE RIGHT BIKE 
PAGE 16GEAR UP

THE CBT

SAFETY 
EQUIPMENT ESSENTIALS

AND HOW TO PASS YOUR BIKE TESTPAGE 10

PAGE 38 

GET LOST!
HOW SAT-NAVS KEEP YOU ON THE STRAIGHT & NARROW

PAGE 44

MONEY MATTERS

RIDE
BETTER

STEFAN HILL

GET ON A  BIKE AND SAVE CASH

STAY SAFE ON TWO WHEELS

TEENAGE BIKE  RACER TALKS ABOUT LIFE ON  TWO WHEELS

PAGE 8

PAGE 26

PAGE 32

EVERYTHING YOU NEED TO GET STARTED ON TWO WHEELS

BIKE CHOOSER
GEAR UP

RIDE
BETTER

Media packMedia packMedia pack



Distribution
60,000 copies are distributed nationwide 
annually. Half the magazines are printed in 
March with the rest re-printed in September. 
�is allows advertisers to refresh advertising 
copy mid-way through the campaign or to  
run a six-month campaign. Benefiting from a 
unique, award-winning distribution network, 
FirstBike is purchased in bulk by the UK's road 
safety teams, and copies are distributed via 
the schools, colleges, universities, retailers 
and motorcycle events, which they attend. 
�ey also penetrate select CBT centres.

�e magazine is used as a valuable 
engagement tool when communicating  
key motorcycle safety issues. By working 
closely with more than 50 road safety  
teams we offer unrivalled access to this 
hard-to-reach group of young bikers.

Target market
FirstBike is the only magazine on the market 
aimed at new bikers; those just starting their 
motorcycling career. Aimed at 16-24 year olds, 

FirstBike targets bikers from 16 as they  
take their CBT right through to qualifying  
for their A1, A2 and full A licence.

Remember to budget for 
insurance cover. Third party is the minimum with fully comprehensive the best, but most expensive option. New riders will face potentially high premiums, but this will 

drop as your experience and no-claims bonus increases. Sporty bikes will also attract higher premiums, whereas scooters and commuter bikes are usually less. Be sure to declare everything when 

applying so you’re covered in the event of a claim. To get the best deal, ring round or check online to find the most competitive deal. Search for bike insurance specialists online to cover all the bases.

INSURANCE

Don’t buy the 
�rst machine 

you see. Use 
your head, not 

your heart, to 
decide.

Buying used is a great way to get more for your money, but buying secondhand also can mean dodgy 
dealers, criminal cloners and unscrupulous private sellers. This essential 
checklist will help you buy with confidence. 

1 ARM YOURSELF  
WITH INFO

Learn as much as you 
can about a bike before 
viewing it. Magazines and internet forums can give you information about common problems and what to look out for. Finding out the cost of consumables such as tyres and chains, could give you more haggling power if these need replacing. Also, check what the going rate is for that model and age by comparing it to similar bikes for sale.

2  TWO’S COMPANY
Take a mate along 

to inspect any potential 

purchase. It’s too easy to  fall in love with a bike and  see past its problems so two sets of eyes helps. 

3 USE YOUR EYES
Always view a 

secondhand bike in good weather in natural light to have the best chance of 
spotting any issues. Take 
your time to inspect every area of the bike. If anything looks wrong, it probably is. Be prepared to walk away.

4 FIRE HER UP
Check the engine and exhaust for signs of warmth, which could mean the seller warmed the bike up before you got there, hiding starting problems. Once started, 

check for excessive engine noise or smoke. Check the operation of all lights,  
gauges, gears, brakes, horn and push on the bars and seat to see if the suspension settles properly. 

BUYING
SECONDHAND

When buying 
used, add in any 

needed consumables 
such as tyres, brake 

pads or even a 
service!

TOP TIP

FIRST BIKE MAGAZINE
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BUYING
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BUYING
ADVICE

Some of FirstBike's existing customers…
■	 Avon & Somerset Police
■	 Cheshire Fire & Rescue
■	 Derbyshire Council
■	 Dorset Police
■	 Essex Fire & Rescue
■	 Hampshire County Council
■	 Leicestershire County Council
■	 	London Boroughs of Brent, Bromley, 

Hackney, Harringey, Havering,  
Hounslow, Kensington & Chelsea,  
Merton, Redbridge, Richmond  
and Westminster

■	 North Lincolnshire Council
■	 North Yorkshire County Council
■	 Northamptonshire County Council
■	 Nottinghamshire County Council
■	 Somerset County Council
■	 South Yorkshire Fire & Rescue
■	 Staffordshire Council
■	 Suffolk Council
■	 Sussex Road Safety Partnership

2014 - 20152019
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CELEBRITY 
INTERVIEW

STEFAN 

HILL
What’s it like being 18 and travelling 

the world to race a high-powered 

CIA Insurance-backed Honda 

CBR600RR in World Supersport? 

We ask the lad from Coventry.

L
ooking back I think I’ve always had bikes in 

my life. When I was younger I spent a lot of my 

time watching British Superbikes and World 

Superbikes and I’ve followed Cal Crutchlow since I 

could remember in BSB as he’s local from Coventry 

and his dad Dek and my dad Dave are mates so we 

would go cheer him on.

“�en something happened. 

When I was 11 my cousin started 

racing minimotos and seeing him 

race meant that I wanted to have a 

go. I always wanted to ride bikes as  

a kid and then I took a minimoto  

out on track. I was a bit big for it  

but I had such a good time on it and 

I managed to persuade dad to take  

me racing!
“Our �rst year in the British 

Championship and we came 2nd and then we were 

able to go and do the Kawasaki Junior Cup on the 

Ninja 250 with Bemsee race club. I had only just turned 

13 when I started riding the 250 so for the �rst few 

rounds it was a big learning curve, but I impressed as 

my sponsor suggested we try and do the Pata European 

WORLD SUPERSPORT RACER

Junior Cup. At the time I was still doing GCSEs, but 

also travelling around Europe. It was a real eye-opener 

being in such a big series which was alongside the 

World Superbike Championship. 

“I think the trick has been to keep moving up a 

series. Yes, it has made it hard for me but huge steps 

help you learn faster. I could have 

stayed around in the lower classes 

and won championships but this is 

the best way to learn – to continue 

to be challenged. I spent two years 

on a Honda CBR500 in Europe in 

the Junior Cup, but I wanted to ride 

a four-cylinder 600, so as the Junior 

Cup was moving up to the CBR650F 

machine (this is based on the A2 

licence-friendly machine you can  

buy in the UK) we saw that as a  

good step up so we stayed with that and we were up 

there battling with the top guys.” 

Stefan stayed in the Pata European Junior Cup for 

three seasons, �nishing 31st overall in 2013, then 18th 

in 2014 and �nally �nishing in 12th overall in 2015 – a 

year when he was starting to battle the top names in the 

Above: hand-me-

down leathers and 

lid to (le�) a full-time 

pro-racer!

Hard work has 

seen Stefan make 

it into World 

Supersport racing!

I was 11 and 

my cousin 

started racing 

minimotos and 

I wanted a 
go myself! 

Stefan rides for the CIA 

LANDLORD Insurance PTR 

Honda team, which also 

includes Brits Kyle Smith and 

Luke Stapleford as well as 

Japanese rider Hikari Okubo. 

The team is one of the best 

in the paddock with 

many wins to their 

credit!

TEAM TALK!
STEFAN 
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Key Information
ADVERTISING RATES  
(cost per insertion) 
 6 MONTHS 12 MONTHS

Double-page spread £1,650 £2,750

Outside back cover  £1,475 £2,450

Inside front cover  £1,350 £2,250

Inside back cover  £1,295 £2,150

Whole page  £1,195 £1,995

Half page  £750 £1,250

Quarter page  £450 £695 

Bespoke sponsorship and multi-magazine packages  
are available on request.

TIMING
■		Spring edition:
Copy deadline – 8 February
Published - 18 March 
■		Autumn edition:
Copy deadline - 26 July
Published - 2 September

INSERTS
£25 per '000 plus any additional postage

MAGAZINE MECHANICAL DATA
Double-page spread  210mm (h) x 298mm (w)

Full-page size  210mm (h) x 148mm (w)

Half-page trim size  105mm (h) x 148mm (w)

Quarter-page trim size  105mm (h) x 74mm (w)

ARTWORK
Please supply finished 
artwork  as a high  
quality (press) pdf with  
all fonts converted to  
outlines and with no 
transparency. 

Please ensure a minimum  
10 mm clearance from  
your copy to the trim area.

Full page adverts  
designed to bleed off 
page should have  
3mm bleed allowances  
in addition to the 
advertisement size.

2019
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RICHARD STORRS   
Commercial Director  
■	M:  07707 564 422
■		E: richard.storrs 

@firstcar.co.uk

RUSSELL WHITEHOUSE  
Sales Director
■	M:  07716 154 584
■		E: russell.whitehouse 

@firstcar.co.uk 

RACHAEL BUTLER  
Advertising Manager
■	M:  07974 186 445
■		E: rachael.butler 

@firstcar.co.uk

CONTACT US:  08451 308 853



FirstCar �eory  
handed to all learners via 
test centres on receipt of 
their theory test results.  
1.1 million copies printed 
annually and published 
quarterly. Published under 
exclusive license from  
the DVSA.

�e Young Driver’s Guide  
116-pages of essential  
information for the young 
driver. Published in  
March and re-printed in  
September, 150,000 copies 
bought and distributed by 
road safety professionals.

FirstBike  
targeting 16-24 year-old new 
bikers. 75,000 copies bought 
and distributed by road 
safety professionals 
annually, published in March 
and re-printed in September. 

Young Driver Focus 
an annual, one-day road 
safety conference specifically 
addressing young driver 
issues. Wide range of experts 
speakers addressing 200+ 
road safety professionals.

@firstcaruk facebook.com/firstcarmagwww.firstcar.co.uk

PORTFOLIO
BRAND

FirstCar Practical  
handed out to all candidates 
competing their driving test 
by the driving examiner. 
825,000 copies published 
annually, printed quarterly. 
Published under exclusive 
license from the DVSA. 

Intelligent Instructor  
the leading, independent, 
driving instructor brand. 
15,000 magazines distributed 
monthly, with 5,000+ email 
database and growing  
digital presence. Target 
instructors or the learners 
they heavily influence.

DriveOn  
targeting the older driver; 
65yrs+. Published in March 
and re-printed in September. 
50,000 copies bought and 
distributed by road safety 
professionals. 

FirstCar Awards  
awards ceremony rewarding 
the very best consumer 
facing brands for young 
drivers. Car of the Year, 
Driving Instructor of the Year, 
In-Car Product of the Year.

PRINT

EVENTS

DIGITAL
FirstCar Online 
firstcar.co.uk is the online 
hub for new drivers with 
20k+ unique users per 
month. E-shot the 100k+ 
new driver database,  
and/or the 3k new sign  
ups each month.

FirstCar Academy 
a free-to-use, e-learning 
platform designed for 
pre-learner, learner and 
newly qualified drivers.  
14 education road safety 
videos help make new 
drivers smarter.




