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THIS CALENDAR INCLUDES EVENTS HOSTED BY WBENC’S REGIONAL PARTNER ORGANIZATIONS
AND STRATEGIC PARTNERS. VISIT WBENC’S ONLINE CALENDAR FOR MORE EVENTS.
WBEA 2014 Business Expo
May 28, 2014
Houston, Texas
Click here for details.
NAWBO-LA Leadership Women’s
Business Conference & Legacy Awards
May 28, 2014
Los Angeles, Calif.
Click here for details.
USPAACC CelebrAsian
2014 Procurement Opportunity Conference
June 2-4, 2014
Vienna, Va.
Click here for details.
ChallengeHER - WOSB Opportunity
Forum with USDA
June 3, 2014
Washington, District of Columbia
Click here for details.
WBDC Procurement Meeting
Hosted by Blue Cross and Blue Shield
June 5, 2014
Eagan, Minn.
Click here for details.
ChallengeHER - WOSB Opportunity Forum
with EPA
June 5, 2014
Washington, District of Columbia
Click here for details.
AMAC Business Diversity Conference
June 8-10, 2014
Denver, Colo.
Click here for details.
Dept. of Energy Small Business
Forum & Expo – FL
June 10, 2014 	
Tampa, Fla.
Click here for details.
WBCS Mindful Women
June 10, 2014
Plano, Texas
Click here for details.
WPEO-DC Brown Bag Lunch - Freddie Mac
June 11, 2014		
McLean, Va.
Click here for details.

WPEO-NY Breakthrough
Breakfast & Procurement Fair
June 11, 2014
New York, N.Y.
Click here for details.

WBEC South Alabama
20th Anniversary Celebration
July 17, 2014
Birmingham, Ala.
Click here for details.

USM Supplier Council & Diversity
Summit - IL
June 11, 2014
Downers Grove, Ill.
Click here for details.

LATINA Style Business Series
San Francisco
July 17, 2014
San Francisco, Calif.
Click here for details.

WBDC-Chicago Early Childhood
Education Entrepreneurship Expo
June 14, 2014
Chicago, Ill.
Click here for details.

WIPP Annual Leadership Meeting
July 22, 2014
Washington, District of Columbia
Click here for details.

Piedmont Natural Gas Supplier
Diversity Procurement Forum
June 17, 2014
Charlotte, N.C.
Click here for details.
National Association of Minority
Contractors Annual Conference
June 18-20, 2014
National Harbor, Md.
Click here for details.
LATINA Style Business Series – Houston
June 18, 2014
Houston, Texas
Click here for details.

NGLCC National Business &
Leadership Conference
July 29, 2014
Las Vegas, Nev.
Click here for details.
WBDC Procurement Meeting
Hosted by 3M
July 30, 2014
East Maplewood, Minn.
Click here for details.
MEDWeek Conference
July 31, 2014
Washington, District of Columbia
Click here for details.

WBENC National Conference &
Business Fair
June 23-25, 2014
Philadelphia, Pa.
Click here for details.
ChallengeHER Milwaukee
June 26, 2014
Milwaukee, Wis.
Click here for details.
WBEA-TX Executive
Networking Luncheon
July 10, 2014
Sugarland, Texas
Click here for details.
ChallengeHER San Diego
July 16, 2014
San Diego, Calif.
Click here for details.
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Creative Artists Agency, LLC
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President’s

Message
Thanks for the great feedback provided on last month’s President’s Report letter. So many of you enjoyed the WBENC and
Major League Baseball story that discussed how WBENC’s CORE assists WBEs, Corporate Members and Government
Partners. The National Conference & Business Fair is fast approaching and allows us to experience the best of WBENC’s
CORE value.
June is the timeframe for all of us to gather and experience the value of being a part of the WBENC community. WBENC
and our Regional Partner Organizations, working together with our National Programs Committee, the Host Council, Host
Committee and Conference Co-Chairs, have created 3 days that will allow you to expand the value of your certification
with Corporations and Government Organizations, as well as, other WBEs looking to do business with the best businesses
available in our network. As WBENC continues to grow, we continue to attract the most relevant suppliers that can meet the
needs of those who come to WBENC to locate WBEs and to grow to meet the ever evolving needs of the best brands in the
world.
The best advice I can share with you this month is to be fully prepared to engage in this year’s National Conference &
Business Fair. WBENC Insights is a great place to begin by watching educational webinars which offer perspectives from
Corporate Members and seasoned WBEs available at wbenc.mobilepaks.com. Start now by preparing for your MatchMaker
sessions with MatchMakers 101. In June keep an eye out for the webinar Navigating the WBENC Business Fair.
After experiencing a kick-off session that will allow you to meet leaders from our Conference Co-Chair companies, you will
have the opportunity to select participate in workshops that can expand your understanding of everything from Leadership in
the 21st Century to Succession Planning to Leading Practices in Supplier Diversity. Evaluate your goals for the upcoming
12 months and select workshops that will align with your developmental goals.
In order to maximize the opportunities to conduct Business Development in an extremely efficient way:
1. Participate in Matchmaking
2. Research Corporations participating in the Business Fair. To view the complete list of exhibitors click here.
3. Utilize Reception time to get to know everyone around you.
Each connection can present a true opportunity to expand your business.
I encourage you to utilize the conference web site in advance to see the list of major sponsors we have for this year’s event.
Each of the companies and the brands they represent are committed to inclusion of women’s business enterprises in their
Supply Chain and to supporting Women’s Business Development.
I very much look forward to hearing from our keynote, Randi Zuckerberg. Her success on several fronts will be very inspiring
and will the messages from the business leaders who will be speaking with us.
I hope you are able to join the over 3,000 members of the WBENC community who will be Joining Forces in Philadelphia and
remember, Prepare in Advance and Engage in every aspect of the National Conference & Business Fair.
I look forward to seeing you in Philadelphia!
Best,
Pamela Prince-Eason
WBENC President and CEO

PRESIDENT’S REPORT

2014 National Conference
Keynote: RANDI ZUCKERBERG
Founder & CEO – Zuckerberg Media

Digital has made life more complicated. With technology and information
coming at us from every angle, 24 hours a day, maintaining a healthy worklife
balance can be a real challenge.
Author of New York Times bestseller, “Dot Complicated,” Randi Zuckerberg
will share her unique perspective on untangling our wired lives and address
the multifaceted complications of our socially transparent world with regard to
privacy, online presence, networking, etiquette and the future of social change.
Randi Zuckerberg is the founder and CEO of Zuckerberg Media. Since starting the company, she
has hosted social productions and led the development of projects for number of prestigious
organizations including BeachMint, the Clinton Global Initiative, Cirque du Soleil, The Tony Blair
Faith Foundation and the UN Foundation.
Randi’s newest endeavor is the launch of a lifestyle website and online community, Dot
Complicated. Serving as the Editor-in-Chief, Randi shares posts that cut through the clutter
and untangle the wired lives of mothers. In Fall 2013, she released her first two books, Dot
Complicated and the children’s book Dot. The New York Times best-seller Dot Complicated
combines Randi’s personal and professional experience with an examination of how technology
affects our lives on and offline.
As one of the early employees at Facebook, Randi created and ran the social media pioneer’s
marketing program. She led the company’s U.S. election and international politics strategy
and created Facebook’s live streaming capability through media partnerships during the 2008
Presidential Inauguration. Randi was nominated for an Emmy Award in 2011 for her innovative
coverage of the 2010 mid-term elections that integrated online and TV coverage in unique
formats.
Randi has appeared on CNN, Good Morning America, the Today show, Bloomberg News, and
ABC’s World News. She was also a correspondent for the 2011 Golden Globe Awards and for the
World Economic Forum in Davos. The same year, Randi was appointed to the United Nations
Global Entrepreneurs Council, the World Economic Forum’s Global Council on Social Media and
the U.S. Broadcasting Board of Governors Commission on Innovation.
Randi holds a bachelor’s degree in psychology from Harvard University and lives in Palo Alto with
her husband and son.
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Corporate Spotlight

America’s Top Corporations
This year 45 corporations were named to the list of America’s Top Corporations for
Women’s Business Enterprises. The following series highlights these organizations’
programs and their efforts to advance the development of women’s businesses. This
month we find out more about the programs at Allstate, Capital One, MGM Resorts
International, and URS, all first-time awardees. Over the coming months we will hear
from all of the 2013 Top Corporations.
Q. In considering your strategy and work in women’s business
development and growth, what program or initiative are you most
proud of?

Allstate
We are most proud of our efforts that focus on mentoring Women’s Business
Enterprises (WBEs). WBEs represent 40 percent of participating companies
in our Allstate Diverse Supplier Mentoring Program (AMP), which is now in its
second year. AMP is a 12-month program that assists diverse business owners in
strengthening their companies by connecting them with a dedicated Allstate leader
as a mentor and providing a series of live and virtual sessions focused on leadership,
employee development, financial management, sales, marketing, and technology
improvement. The feedback we receive from these WBEs show our program impacts
how their businesses have grown and the successes Allstate has helped them achieve.

Capital One
Capital One focuses on business development assistance directly and through
third parties, as well as provide educational assistance for business owners and
mentorship programs.
Most recently, Capital One, in partnership with the Women’s Business Entrepreneur
Council - Count Me In program, created a new small business training program for
women veteran business owners. Capital One’s $800,000, three-year commitment
funded this program in Texas and the mid-Atlantic which focuses on reaching
women veteran business owners who are past the start-up phase, but encountering
challenges that are blocking continued business growth. Upon graduation of the first
class, our supplier diversity team launched an additional 12-week Mentor Mastermind
program aimed at connecting these new WVEC graduates with Capital One leaders
with subject area expertise in: Effective Change Management, HR Management,
Navigating Corporate Procurement, Getting the Most Out of Your Banking
Relationship, Brand/Marketing, and Finance.

MGM Resorts International
We are proud of the fact that Women Business Owners help us reach our customers.
Seventy percent of our convention customers are women; 40 percent of our diversity
spend is with women-owned businesses. Women Business Enterprises (WBEs) have

PRESIDENT’S REPORT
always been in our network, and their influence and impact continues to grow.

URS
We are particularly proud that URS was able to grow Women-owned Small Business
subcontracting participation from 13.4% of total subcontracted dollars in 2009 to 18.7% of total
subcontracted dollars in 2012. Actual annual dollar growth for Women-owned Small Business
subcontracting increased every year for five years - from $235 million in 2009 to $328 million
in 2013. Unfortunately, URS subcontracting with Women-owned Small Business was down
considerably in 2013 ($268 million) due to Congressional budget battles that included ongoing
Continuing Resolutions and the subsequent government shutdown in the Fall of 2013, with the
negative impact of Sequestration beginning to take a toll on subcontracting opportunities, as
well.

Q: What is next on the horizon?

Allstate
We recognize increasing capacity of WBEs is critical for our success. Therefore, we plan to increase
our partnership with WBENC to build on programs such as the Allstate Diverse Supplier Mentoring
Program (AMP), where we will look to add a module for WBEs to mentor other WBEs.
Additionally, we recognize it may be difficult for WBEs to do business with large corporations for
two reasons: Navigating through seemingly complex corporate structures and limited exposure
to opportunities.
That’s why we are looking to simplify our sourcing practices to make it easier for WBEs to
do business with Allstate and are also providing more opportunities for WBEs to gain access
to Allstate procurement opportunities through our Shark Tank style model, which we will
introduce at the 2014 Allstate Supplier Diversity Exchange.

Capital One
In conjunction with recent acquisitions and business growth, we are strengthening our internal
presence within the business lines and with our procurement partners. Having key supporters
within our business units is fundamental to getting diverse suppliers into the procurement
process and ultimately awarding business to these suppliers.
Our goal is to ensure that we have “champions” in each and every business group. For example,
members of our supplier diversity team are working closely with the leaders of Capital One’s
various affinity groups (“associate networks”) to educate each other on their initiatives and find
ways that these groups can work together to further our collective efforts. Additionally, supplier
diversity associates are now closely aligned with specific procurement executives, which gives
supplier diversity the opportunity to engage in procurements’ sourcing events and strategy
meetings and keep diverse suppliers top of mind.

MGM Resorts International
We continue to focus on utilizing WBEs in our network and growing their opportunities. It’s
important to us that we show them ways to expand their businesses across various industries,
including providing introductions to other partners who desire diverse suppliers within their
networks.
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URS
The Budget Control Act of 2011 and the Bipartisan Budget Act of 2013, broadly
referred to as “Sequestration”, will squeeze approximately $100 Billion from the
Federal budget every year for the next ten years (through 2024). It will make full and
open competition fierce among contractors and subcontractors pursuing shrinking
federal dollars. Successful contractors in the federal market place will need to be
exceptionally creative as it relates to best value procurements, including technological
innovation and price.

Q: What issues do you think are important to tackle in the future?

Allstate
As our economy changes, are WBEs ready for what becomes the “new normal”?
This includes being financially ready so they can build equity and secure lower cost
funding to start and grow businesses in an economy that has become financially
more rigorous.
Also, maintaining WBE certification will be critical as ownership may change. WBEs
need to consider the effects that succession planning will have on the classification of
their businesses.

Capital One

For more information
on Allstate:
http://www.allstate.com/
procurement/supplier-diversity.
aspx

For more information
on Capital One:
http://www.capitalone.com/
about/doing-business/supplierdiversity/

For more information
on MGM Resort
International:
http://www.mgmresorts.com/csr/

For more information
on URS:
http://www.urs.com/smallbusinesssupplier-diversity/

Capital One places great importance on building and growing women leaders and
entrepreneurs throughout our footprint to help increase their chances of success in
their professional careers. As such, supplier diversity and other community-oriented
teams are always looking for ways to grow and develop female entrepreneurs in our
footprint. Through various programs like our annual Future Leaders Forum for Young
Women and partnerships with groups including Empowered Women International,
National Association of Women Business Owners, and WBENC, we have had great
success. Building strong internal partnerships will allow us to optimize our companywide efforts and deliver even more effective programs to support women-owned
businesses in the future

MGM Resorts International
Communication continues to be a major focus at MGM Resorts International. In all
aspects of our business, communication is key to our relationships with community
partners and existing diverse suppliers, as it supports an integrated supply chain.
We also will reinforce our internal diversity communications to build momentum.

URS
We would like to see the restoration of a broad public works program in the future.
In particular, we would like to see a national public works program that addresses
unemployment, focusing on recent college graduates with outstanding student loans,
while rebuilding our aging infrastructure. Given women’s college graduation rate at
60% today, this would benefit young, degreed women in particular. In another way
to encourage opportunities, URS hosted a Women in Construction event, for Astra, a
Regional Partner Organization, in San Francisco in May.

FEATURES

Ford Sourcing to Women-Owned
Suppliers up Fifty Percent in 2013
Established in 1978, Ford Motor Company’s Supplier Diversity Development program
works to empower diverse communities, including women, minorities and veterans. Today
Ford works with more than 150 women-owned suppliers. Seven of those companies have
worked with Ford for over 25 years, including Atlas Tool which is owned and operated by
Elizabeth Schmidt, a 2014 WBE Star, who has worked with Ford for 50 years. Today, Ford’s
goal is to source more than 10 percent of its annual $50 billion U.S. purchasing budget
with diverse suppliers.
In March, Ford celebrated the success of its program and the announcement of an
increase of 50% in diverse spend with WBEs, with an event featuring a panel and a video
highlighting some of their women business enterprises suppliers. The panel featured
two WBENC Certified WBEs, Andra Rush, the founder and CEO of the Rush Group and
Dakkota Integrated Systems, LLC, and Hannah Kain, the president and founder of ALOM.
ALOM began working with Ford in 2007 to develop and implement a new method for
delivering navigational content through SD media. Today ALOM supports Ford globally by
providing complete turnkey management and delivery of fast turnaround, high volume
navigation software for the MyFordTouch™ GPS navigation system. ALOM’s relationship
with Ford has deepened over the years, today their relationship goes beyond client and
supplier, ALOM participates in the Ford charity give-back program, “we are honored to
be a part of the extended Ford family,” says Hannah Kain.
In working with the supplier diversity team Kain says they are treated like a partner,
“ALOM feels invested in Ford’s success and visa-versa. It is a collaborative environment.
We enjoy working with the many professionals within Ford. They are open and great
communicators with strong domain knowledge.” As a part of their own diversity efforts
ALOM has established supplier diversity spending goals and works with Ford, in addition
to their other clients, to continuously develop Tier 2 spend.
During the panel Kain was blown away by everyone within Ford, “Ford is truly leading
the way. It was impressive, seeing the engagement at the very top level of Ford
Executives when it came to WBE involvement and diversity in general.” Kain also jokes
that there is nothing like being photographed in front of a red 2015 Mustang.

Each year Ford continues to advance the development of women owned businesses
through their dedication and support. WBENC recognized Ford for a third year at the
2013 Summit and Salute as one of America’s Top Corporations for Women Business
Owners. In 2011 Ford became the first automaker to earn this honor.
“For 36 years, Ford has been committed to working with a supply base that is both diverse
and innovative,” said Birgit Behrendt, vice president, Ford global programs and purchasing
operations. “Our women-owned suppliers bring an evolving perspective to the needs and
wants of our customer base, which inevitably contributes to Ford’s continuous growth.”

For more information on the Ford supplier diversity program: http://www.fordsdd.com/
For more on ALOM: http://www.alom.com/
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Features

Award Recipients of the Avis Budget
Group Diverse Business Enterprise
Award Announced WBE Julie Levi of
Progressive Promotions honored
In its inaugural year, the Avid Budget Group Diverse Business Enterprise Award recognized
an ACDBE, MBE and WBE that has shown exemplary innovation, an entrepreneurial spirit
and desire to succeed. WBENC-Certified, Progressive Promotions, founded and led by
president Julie Levi, received the award, along with Vision Information Technologies a
MBE, and HATA Incorporated, a DBE, MBE and Veteran-owned Business.

“We were so thrilled and honored to be awarded the Avis-Budget Group Diverse
Business Enterprise Award,” said Levi. “The award affirms our unique approach
as a strategic partner to customers such as the Avis-Budget Group, building
their brands and enhancing their sales via creative and lasting premiums and
promotional programs.”

The awardees will be presented with their award at the Avis Budget Group’s
world headquarters in Parsippany, NJ. They will also spend two days of meeting
with the senior leadership executives who will address the awardees questions,
discuss best practices and provide insights.
The award program was created to increase outreach and opportunities for
minority-owned business. It expands ways to identify, mentor and get to know
diverse suppliers serving a variety of business functions.

Recognition

Kathleen Trimble of Robert Half
named one of Bay Area’s “Most
Influential Women In Business”
As the director of the Office of Diversity at Robert Half, Kathleen Trimble has the
opportunity to touch many people’s lives. In her role Trimble is responsible for the
management of the company’s U.S. supplier diversity initiative and the company’s
diversity and inclusion programs. She joined Robert Half in 2004 but has been working in
Supplier Diversity for over 20 years, witnessing the nation’s supplier diversity programs
transformation from compliance driven programs to programs embracing supplier
diversity as a way to propel the economic engine.
As a result of her work within the supplier diversity community Trimble was named by
the San Francisco Business Times as one of The Most Influential Women in Bay Area
Business. She will attend a reception honoring her and the other women named to the
list next month in San Francisco. “There are a lot of fabulous women being recognized
and I’m just truly honored and humbled to be included, especially when you read
about the other amazing women who are a part of this list,” she said.
Trimble is a leader not only within her own organization, but within the many
communities she serves. Giving back to her community in numerous ways, she
recently termed off of the NMSDC board after serving on and off for 20 years in
addition to WBENC’s Board of Directors and is a former board member with ASTRA
and a current board member with WBEC West. In addition she is on the advisory
board for the California Alliance for Disabled Veteran Business Enterprises, and
has worked with Rutgers University as the first instructor to lead an online Supplier
Diversity class.
Kathleen Trimble
Director
Robert Half

As a leader, Trimble believes in being an influence and a change agent, putting her
entire heart and soul into being an authentic and effective leader. Trimble often refers
to Edmund Lee’s quote to guide her and others, “Surround yourself with the dreamers
and doers, the believers and thinkers, but most of all, surround yourself with those
who see greatness within you, even when you don’t see it in yourself.”
See the full list of awardees: http://www.bizjournals.com/sanfrancisco/
gallery/26271
For more on Robert Half Supplier Diversity: http://www.roberthalf.com/
supplier-diversity
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Feature

WPO Honors 2014 Award Recipients at
Annual Conference
Last month the Women Presidents’ Organization gathered in New Orleans for their
17th Annual Conference. The event provided an opportunity for WPO members to share
business strategies and experiences, as well as learn from interactive seminars and
inspirational speakers. During the conference three awards were announced for 2014.

The Mary Lehman MacLachlan Economic Empowerment Award was given to Celeste
Gudas, President of 24 Seven Inc. “Celeste embodies the qualities of this award,
including economic independence, running a financially-sound business, providing
positive financial benefits for staff and supporting other business women in her
community,” remarked Marsha Firestone, Ph.D., WPO President and Founder.

Katherine Lehman, presents
the Mary Lehman MacLachlan
Economic Empowerment Award
named for her mother to Celeste
Gudas, President of 24 Seven Inc.

Keynote speaker Pavi Mehta, Awardwinning Filmmaker & Author,
speaking about “The World’s Greatest
Business Case for Compassion.”

Dr. Marsha Firestone presents The
President’s Award to Michelle Korevaar,
CEO and Founder of SPICE4LIFE, in
Cape Town Area, South Africa

The President’s Award was presented to Michelle Korevvar, CEO and Founder of
SPICE4LIFE, in Cape Town Area, South Africa. The President’s Award recognizes
one WPO member who has gone above and beyond in terms of her commitment and
support. “Michelle Korevaar always provides help without being asked and perfectly
embodies the pillars of the President’s Award, which include reaching across
economic, business, social, cultural or intellectual barriers to make meaningful
connections on behalf of the WPO,” said Dr. Firestone, who presented the award.
The Adrienne Hall Award was presented for the first time to an entire WPO chapter,
the “Morning Glories,” for their support of Chapter member Peggy Traub, who died of
breast cancer in January. The group supported Peggy in every part of her treatment
and life, going with her to chemotherapy treatments, spending the night with her as
she worsened, and supporting her family and business through the difficult times.
“Peggy was at the heart of our New York II Chapter. A steadfast advocate for WPO
as a world-changing organization, Peggy set our standard for generosity, honesty,
compassion and commitment, always with magnificent humility,” said Chapter Chair
Mindy Goodfriend, President, Whitewater Advisors, Inc.
“The story of how the ‘Morning Glories’ embraced Peggy during her time of need
affected me profoundly. So many people touch the WPO in meaningful ways ant this
award is designed to acknowledge and celebrate them. Peggy was a rule model
and a superb businesswoman. I think it’s extremely significant that last year was
Peggy’s best business year ever, even though she was not able to be there as much
as she had been in the past. She had hired the right people, delegated effectively and
empowered them to make decisions,” said Dr. Firestone.

Conference attendees also had the opportunity to hear from Keynote speakers, including
Pavi Mehta, award-winning filmmaker and author of “The World’s Greatest Business Case
for Compassion,” and from Lauren Bush Lauren, CEO and Founder of FEED.
For more information on the Women Presidents’ Organization:
www.womenpresidentsorg.com

Register

Now!

2014 NATIONAL CONFERENCE
& BUSINESS FAIR

June 23 - 25, 2014
Philadelphia, PA

FOR MORE INFORMATION, PLEASE VISIT

WWW.WBENC.ORG/WBENCCONF.
2014 CONFERENCE Co-Chairs

Government Spotlight

Is your Unique Value Proposition
Working For You?
If your prospective buyer already thinks they need what your competitor has, your route to
success is blocked. What then? Clear the way by demonstrating that you understand their
problems better than anyone else, even an entrenched incumbent.
The UVP is a concise appeal in the audience’s language that focuses
on their needs, problems and issues.
The Unique Value Proposition (UVP) is unique in two ways. Most people
know that it sets you apart from your competitors. But, at its best, it is
also unique to your specific prospect.
Once you’ve finished your UVP, you’ll be using it as part of your Capability Statement
and Capability Briefing – the other two government business development power tools
you’ll need to succeed.
Here’s how to develop it – and why you might want several!
A good Unique Value Proposition (UVP) creates interest to entice someone to meet
with you, and communicates easily how and why you stand out and deliver value that
is distinct from your competition.
As you develop your Unique Value Proposition, you’ll:
• Determine areas of focus, such as business problems you solve best or solutions
you best support.
• Use those areas of focus to draw up a profile you can use to determine your
strongest prospects – both customers and potential partners.
• Narrow your selection of those you approach, which in turn makes it easier to:
• Identify the right people, and capture their interest by talking about something they
care and expressing it in the language of their niche and their clients or audience.

Here’s what it looks like.
What solution?
Helps whom?
To do what?
Which solves what problems?

“Our interactive 3D maintenance training aids allow
people who maintain and repair military equipment
to accelerate learning in complex equipment, thus
enabling first-time-right repairs and optimizing
operational readiness at a lower cost.”

If that particular example sounds like gobbledegook to you, don’t worry. You’re not
the target audience. But this very real example was a UVP that opened the door to
thousands of dollars in federal contracts for a company once it figured out how to
communicate in their buyer’s language.

PRESIDENT’S REPORT
Four steps to developing a strong UVP

1. Self-assessment
• Take out the sales language: what are your real
offerings and to whom?
• Which of your offerings need work? Be honest about
how you fit into the marketplace. Every company has
problems and weak spots, so own up to yours.
• What do you do really well?
• Who are your best clients for that service or offering?
(Hints: they pay you on time; they come back for more;
they send you their friends; your contracts with them
are profitable and you’d love more like that.)
• What business problems do you think solve for them?
• Now, find time for a short conversation with the key
decision makers in those great accounts to ask them
just three questions. Write down their responses word
for word, because buried in that response are some of
the words you’ll want to use.
• What problem did you want to solve by hiring us /
buying our product
• What did we do for you?
• What happened as a result?

2. Figure out what sets you apart
• Map out your strongest competition: the one your
prospect is thinking about if they’ve never heard of you
(or, worse, even if they have). Look at how they present
themselves, and how they communicate their value
proposition. Are they successful in the communities
you’d like to reach? Where have they sold, what
communities do they connect to? If so, then you could
deconstruct their UVP as a starting point for your own.
• What key words do they use to describe the problem
they solve? If your competitor’s UVP is good, then those
are the words that resonate with the buyers. In the
example above, that phrase is “first-time-right repairs.”
You might need to use similar or identical words for that
part, so your prospects know you’re an option.
• What’s their solution and UVP? How are YOU different?
How do your best clients think you’re different?
• What’s kind of problem your prospect organization
thinks it has? You may think you provide a technology
solution, but to get your prospect’s attention you may
need to talk about the end result they want. “More data
through the portal” solves a technology problem. That
might what they need, but what they’re willing to spend
money on is the result “Better customer service.”

3. Substantiate!
• Collect the examples and case studies that best
demonstrate your UVP.
• Pick different stories to create separate UVP’s for
different clients or stakeholders. For example, a federal
buyer might need improved service levels. But the
prime contractor on that same program might be more
interested in lower risk, lower cost and more revenue.
You do both: you need to lead with separate value
propositions that are alluring to each.

4. Put it all together
Edit those into concise, compelling statements that make
your company stand out from the competition.
You might need to develop several variations of your Unique
Value Proposition, in order to communicate different
messages to different stakeholders. Plan to tailor your
UVP for each agency you plan to market to, based on their
budget, current leading problems and challenges. Even
within the agency, how can you adapt your UVP? What
matters to an end-user is different from the needs of nontechnical executives, buyers, and chief technology officers.
Focus first on the audience and their problems and issues,
not on your technology. Use their terminology, not yours, and
express your value in terms of what it means for the client.
For a government buyer, how does your offering help them
deliver their mission? For a prime contractor, what have
you got that will allow them to win more business or drive
more profit?
• Will you help them perform at a higher level for
their customers, and at a lower cost?
• How does your contribution differentiate the prime
with a unique solution?
• What relationships and opportunities do you bring?
• How could you help them improve performance on
their service level agreements?
• What clearances, qualifications and certifications
do you already have in place?
Don’t leave this important messaging to chance, or debut it
for the first time in an agency meeting. You can test out
your UVP in a variety of ways, including professionally-run
focus groups, consultation with your cherished clients or
your Board of Advisors, or soliciting comments from friends
and partners.
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Jennifer Collins
The president and founder of The Event Planning Group, Jennifer Collins, is not only
successful business owner but she also continuously gives back to her community
sharing her time, experience and resources with those around her. As a result of all her
contributions Collins is being recognized by SmartCEO with the Brava! Award this July. The
award celebrates female CEOs who combine their irrepressible entrepreneurial spirit with
a passion for giving back to the community.

Collins’ work is rooted in a belief that each individual can make an impact, “in our own
way, we all can change the world. It doesn’t have to be on a well-known stage, it is in
our local communities. If we just took the time to help where we are, then we will see
change come. I just do what I can, where I can.”
Collins created The Event Planning Group in 1997, not long after graduating from The
American University in Washington, DC. The Event Planning Group, based just outside
of Washington, is an event communications company that specializes in positioning
clients to strengthen relationships and build their brands through event management,
technology and communications solutions. The organization provides event strategy
and logistical coordination for events of all scales, and in addition they provide
technology solutions ranging from online registration, audience polling, webcasting
and webinars. They use the virtual capabilities to help clients streamline the costs and
messaging.
A lot has changed since Collins started the company, but Collins ensures they
stay in front of the curve by staying active within her industry’s organizations and
associations, “because of our involvement with them we have a pulse on where things
are going because there is always new technology, new methods, new ways of building
programs.” Collins views the ever evolving range of options as an exciting challenge,
“we are the event architects of our clients’ messages offering creative strategies
on how they can build a program to elevate their leadership within their industry or
increase engagement as t with their audiences. B I find that it’s a very exciting time to
be in this industry.”
Outside of her connections to her industry, Collins has found a unique way to
continually challenge herself and keep her ideas fresh. She has maintained a strong
relationship with her alma mater, The American University. As an alumni of the
School of Communication (SOC), Collins started off as a mentor for current students,
bringing them to her office to see how what they were learning in school applied in the
real world. She then started giving an annual guest lecture on special event planning
and was invited to join the SOC Dean’s Council , which is an advisory board comprised
of distinguished alumni.
Being active at The American University is about more than just a love for the school,
it renews her and keeps her perspective fresh, “when I walk on campus I always feel a
different vibe. When I talk with students, their questions are phenomenal because they

PRESIDENT’S REPORT
just ask questions that you normally wouldn’t think about and what they ask you is often
challenging. It gives you new perspective on how you can do something differently.”
Recently Collins gave a major gift to the School of Communication in support of their
new building, “many of the relationships that I have today and the opportunities that
I’ve been afforded are because of the university. I felt that by going a step further and
making this gift to the university would be another way for current and future students
to have the same success in their life.”

Jennifer collins
President & Founder
The Event Planning Group

Outside of the time and resources she gives back to The American University, Collins
also gives her time to other organizations including the public service organization
Delta Sigma Theta Sorority, Incorporated, where she recently served on the Economic
Development Committee working to bring awareness on how to achieve economic
stability and financial freedom.
She is also extremely active in the WBENC community. Collins became WBENC Certified
in 2007 after learning about WBENC’s National Conference and Business Fair. Once
certified Collins began to become increasingly involved within the community, and in
2010 when the National Conference and Business Fair was held in Baltimore, MD,
Collins jumped at the opportunity to lead the Host Committee. Since then, she has
continued her involvement, currently serving as the Vice Chair of the Board of Directors
for her RPO the Women Presidents’ Educational Organization. She is also a member
of the Women Presidents’ Organization and is a member of the Women’s Enterprise
Leadership Forum for WBENC.
Collins finds the benefits of WBENC Certification come in many forms, and some of
the most rewarding parts come as soft benefits, “we are so focused on the hard benefit
of landing a contract, but what has often helped me is the soft benefit. I’ve met many
other women business owners through WBENC who I’ve partnered with or who have
introduced, me to their contacts. I really believe in that hard benefit, but the soft ones are
just as important because they too can bring about positive change in your company’s
operations and capabilities.”
For more on The Event Planning Group: http://www.tepgevents.com/
For more on the Brava! SmartCEO Award: http://www.smartceo.com/awards-programs/
brava/
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Focus on the Forum

Juli Sinnett
Ten years ago, Juli Sinnett and her business partners started SwervePoint, a global
merchandise agency who delivers fresh merchandise and creative programs to connect
people with brands and make business more personal. Their guiding light was a simple
yet powerful brand charter – to make premiums more purposeful and the customer
experience more enjoyable.
Over the last ten years, SwervePoint has grown to seven locations opening their latest
location in Southern California. It took about two years to get the new location up and
running using a fully developed strategy, “whenever we open a new market, we have
a strategy and WBENC is part of it, and being involved in the local RPO is part of it
as well.” Before the new SwervePoint offices in Southern California opened Sinnett
started becoming active in WBEC West, building relationships with other business
owners along with Dr. Pamela Williamson, the President and CEO of WBEC West.
When considering expansion, Sinnett emphasizes the importance of understanding
who your customers are and who they aren’t, “we are always led by our customer.”
As part of their strategy, Sinnett also recommends developing your marketing plan
early, “have your marketing plans done before you get to the market so that when
you get there you can hit the ground running. It is an expensive way to go about it if
you wait till you get to the market to start doing those things.”
SwervePoint became WBENC-Certified in 2005 at the request of a customer. Once
certified, Sinnett got involved on a national and local level, “it is just a matter of
showing up and stepping up and asking to be involved.” Three years ago she joined
The Women’s Enterprise Forum where she says she receives a fantastic education,
“I leave the events inspired and I come home renewed, and the topics are really
current. It is the kind of education that you would pay for.”

At Summit and Salute in 2014 Sinnett was appointed as the First Vice Chair of the
Forum Membership Committee. She hopes to work towards expanding the Each One
Reach One program, in addition to getting more women to attend the national events.
During the national events she urges everyone to join in and participate, “don’t stay in
your room, look at the calendar in advance and make a strategy for what you’re going
to do while you’re there. Live in the moment. When we’re at these things, the people
that you’ve been dying to get in touch with are there, the people you really want to
know are sitting next to you, look up from your device, look over, smile and introduce
yourself.”
In addition to continuing to grow and expand, SwervePoint joined the Quality
Certification Alliance (QCA) Distributor Advocacy Council (DAC) in late 2013. The
Quality Certification Alliance is the promotional products industry’s only independent,
non-governmental accreditation organization. QCA was founded in in 2008, but
formed the Distributor Alliance Council in 2012 to support the creation of compliance
solutions in a collaborative process between suppliers and distributors.

PRESIDENT’S REPORT

The QCA process came about from a need to ensure overall supply chain quality, “big
brands, they care about making sure they don’t put their logo on something that is going
to be recalled because it has lead in it, or that the quality is poor or not child safe.”
As Sinnett notes, “right now there is no vetting process in place to make sure that the
vendor base is safe.” As a result, SwervePoint and the other ten distributors on the
DAC are working with their suppliers to get them certified in the five identified areas of
product quality, product safety, supply chain security, environmental stewardship and
social compliance.

Juli Sinnett
SwervePoint

Due to the sheer size and collective buying power of the eleven companies on the
DAC, their efforts can have huge impacts. For instance, previously SwervePoint had
worked with one of their suppliers to change over from using peanuts to a new more
environmentally friendly process. It took some time to determine a new solution, but
once implemented the benefits did not just go to SwervePoint, it also went to the other
supplier’s 5000 customers.
Being a part of the DAC and the changes they are achieving together means a lot to
Sinnett, “I love being a part of it, I am excited about what we can accomplish. It is so
cool to see this actually happening.”

To learn more about SwervePoint visit: http://www.swervepoint.com/

APPLY NOW FOR THE
2014 ENTREPRENEURIAL
WINNING WOMEN
Application Deadline: May 30, 2014

Now in its seventh year, Entrepreneurial Winning Women is a competitive award and
ongoing leadership program designed to connect high-potential women entrepreneurs
like you with the advisors, resources and insights they need to scale their companies
and become market leaders.
For more information on eligibility and how to apply visit: www.ey.com/us/
entrepreneurialwinningwomen
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Opportunities

NCBF Workshop tracks and highlights
WBENC is proud to highlight several new workshops that are sure
to elevate your experience at this year’s National Conference &
Business Fair. Each of our program tracks: Building & Honing Skills,
Capacity Building, and Leveraging Expertise will provide attendees
with well-rounded programming that addresses the needs of
WBENC-Certified Women Business Enterprises and Corporate/
Government Members. This year’s programming features:

Building a high
performance
Advisory Board using
the SCALE™ Model:
Select, Compensate,
Associate, Leverage,
Evaluate/Evolve/Exit

Access to Capital
– Presented by Texas
Women Ventures

21st Century Leadership:
Implications for Female
Leaders
– Presented by Philosophy IB

– Presented by Marissa
Levin, Successful
Culture

Supplier
Management:
Building Revenue
Growth through
Innovation and
Collaboration
– Presented by Institute
for Supply Chain
Management

The Eleven
Commandments of
Marketing
– Presented by Susan
Bari, WBENC president
emeritus and author of
Breaking Through

For a full list of sessions visit http://conf.wbenc.org

The 2014 RGMA Five
Levels of Supplier
Diversity Program
Maturity
– Presented by Ralph G.
Moore, RGMA

NEW INSIGHTS

MATCHMAKING 101
WEBINAR
+
TIPSHEET

WBENC
INSIGHTS

2014 WBE STARS
VIDEOS

C.O.R.E.
VIDEOS

Access It Today!
WBENC Insights is a password-protected site for WBENCCertified WBEs, Regional Partner Organizations, and
National Corporate and Government Members with

information on industry forecasts, procurement trends,
government contracting, and skill building.
If you have not yet created an account please check all mail
folders for a message from our media partner, MobilePaks,
a VIA Company, with instructions on how to login to your
account.
Additional information about WBENC Insights can be found
under Resources at www.wbenc.org.

wbenc.mobilepaks.com

Opportunities

OPEN CALL FOR SILENT AUCTION DONATIONS
WBENC is proud to have Neutral Posture chair this year’s Silent Auction taking
place Monday June 23, during the Welcome Reception In the Philadelphia Marriott
Grand Ballroom.
Rebecca Boenigk, CEO of Neutral Posture has again committed to the Silent Auction and we at
WBENC and we at WBENC are excited by what her team will do this year!
It’s not too late! We are still accepting silent auction items. Help us achieve our 2014 Auction goal
of $190,000 and make this very special event a success.

We welcome a variety of unique items, suggestions for donations include:

ARTS/ENTERTAINMENT

TRAVEL

• Theatre/movie tickets
• Painting/photography
• Restaurant certificates

• Hotel/timeshare getaways
• Airline/transportation tickets

POWER MEETINGS
• ‘C’ level executives
• Procurement Teams

• Spa-related
• Jewelry/handbags
• Care Baskets

SPORTS RELATED

GIFT CARDS

• Game tickets
• Skybox/suite access
• Memorabilia

• Various retailers
• Any value

ELECTRONICS

• Furniture
• Kitchen Appliances
• Projectors

• Computers/tablets
• Cameras
• Photo Printers

HEALTH/BEAUTY

HOME/OFFICE EQUIPMENT

BUSINESS SERVICES
• High-end training
• Time management
• Capacity development

Your donation guarantees national exposure reaching thousands of businesses in attendance during
the National Conference & Business Fair. By committing no later than Friday, May 30, your donation
is guaranteed to be listed in the Silent Auction Exhibitor Directory which will be distributed to over
1,500 conference attendees.
Click here to donate to the National Conference & Business Fair Silent Auction, please return the
donation form via email from Anne McKibben at auction@neutralposture.com. Use subject line:
WBENC 2014 Auction Donation.
Proceeds from the Silent Auction support the programs and services provided by WBENC and its
14 Regional Partner Organizations. For more information on the 2014 National Conference &
Business Fair, visit our website at www.wbenc.org/wbencconf.

Apply now for the

2014 TUCK-WBENC EXECUTIVE PROGRAM
brought to you by IBM

October 5-10, 2014 • Palisades, NY

IN FIVE DAYS CHANGE HOW YOU THINK ABOUT
AND OPERATE YOUR BUSINESS!
Through collaborative learning, WBEs conduct case studies
on their businesses to improve and grow.
Strategic Planning
Develop Business Organization
Utilize Resources
Optimize Systems and Processes

AND BUILD AN INVALUABLE NETWORK FOR YEARS TO COME!
DOROTHY BROTHERS SCHOLARSHIPS APPLICATION DEADLINE:
JULY 3, 2014
TUCK- WBENC EXECUTIVE PROGRAM APPLICATION DEADLINE:
AUGUST 4, 2014
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Recoginition

Host Committee Profile:
Kimberly Springsteen-Abbott
CEO of Commonwealth Capital Corp.

Kimberly A. Springsteen-Abbott is the Chief Executive Officer of Commonwealth
Capital Corp., a leading equipment leasing and financial services company.
Commonwealth’s deep expertise in structuring information technology, medical
technology and telecommunications equipment leases for large domestic creditworthy companies, enables its clients to access the state-of-the-art equipment they
need to be competitive.
Particularly in the area of technology, Commonwealth’s lease agreements enable
corporations to avoid major capital outlays for equipment that can become outdated
quickly. Commonwealth is able to use its WBENC-Certification to attract corporate
America, to allow her company to bid on their leasing needs, offer customization on
documentation, invoicing, etc. and because Commonwealth is not a leasing broker, it
can take its corporate clients through the lease from start to finish. They don’t sell off
any paper to other leasing firms.
It draws upon the knowledge of its industry experts and equipment appraisers –
including Board members – to alert clients to new technology equipment on the
horizon. It can then take back and sell the old equipment appropriately. At lease end,
Commonwealth can offer several options to the corporate user and can handle selling
off the equipment, directly from the original end user’s facility, without ever reaching
the storage facility, saving substantial costs for their clients.
“We are in the customer relationship from womb to tomb,” Springsteen-Abbott says.
“We identify their needs, enable them to access the equipment when they need it,
and dispose of it responsibly and efficiently.”

Since 1978, Commonwealth it has priced, structured and negotiated in excess of
$1 billion in lease transactions.
What differentiates Commonwealth further is how it adapts its leasing systems and
processes to those of its customers. “When we start the relationship we mirror their
systems so that we can give them the best possible service throughout the life of the
lease,” Springsteen-Abbott says. Commonwealth can provide a Fortune 1000 company
the full suite of leasing documentation, from master leases, contracts, sales and
assignment agreements and customized invoicing to their specifications.
Additionally, Commonwealth has built competitive technology equipment leasing
funds, including one of the only certified diversity supplier, IT-specialized public and
private Alternative Investment funds in the U.S., that attract investors who understand
the advantages of equipment leasing. As a result, Commonwealth can be a source of
capital for a company even when there is little credit available elsewhere.

PRESIDENT’S REPORT
Commonwealth Capital became WBENC-Certified in 2007. Springsteen-Abbott is a
proud member of the Host Committee.
Prior to joining Commonwealth Capital Corp. she served for 17 years as Senior Vice
President in Capital Markets Group of investment banking and securities firm Wheat
First Securities.

Kimberly
Springsteen-Abbott
CEO
Commonwealth Capital Corp.

Springsteen-Abbott is the sole shareholder of Commonwealth Capital Corp. and
subsidiary companies. She is a member of Equipment Leasing and Finance Association
and has served on the board of Trustees of the Investment Program Association for six
consecutive years.
Commonwealth has been the recipient of many diversity awards over the past several
years. Springsteen-Abbott was a recipient of the Smart CEO Award in 2011 and the top
100 Best Run Companies in 2012.
She is happily married and the proud mother of four children and the proud
grandmother of nine grandchildren.
For more information see http://www.ccclease.com/

Host Committee Profile:
Mary Fox Donnelly
President & CEO, Encompass Elements

Mary Fox Donnelly is President and CEO of Encompass Elements, a full-service direct
marketing production company enabling its Fortune 500 clients to engage successfully
with their customers, their business conduits and their sales teams. Encompass
Elements provides a wide array of marketing production services designed to get the
client’s products and information into the hands or onto the computer screens of end
users or influencers of the buying decision.
Working across multiple channels and functions, the company can support its clients’
projects from concept to execution. It delivers this support across the categories of
integrated direct marketing, fulfillment and distribution, digital technology, and
planning and consultation. The end goal is to enable its clients to manage their
marketing campaigns, showcase their brands, and increase their sales.
Encompass Elements serves a variety of industries including pharmaceuticals,
consumer products, insurance and financial. Sample packages and literature can
be shipped to physicians, sales representatives and/or consumers, and an ordering
application and real time inventory system allows the customer to order by preference
or on a pre-approved basis.
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Founded by Donnelly 30 years ago, today the company processes fulfillment orders
and conducts mailings from 100 to 2-million pieces daily. This is thanks to brawn
and brain of the company, to include its physical capacity with a 275,000 square
foot facility, and its technology that supports ordering, inventory management and
reporting.
Enhancing the ROI of its marketing production campaigns is its proprietary
Replink360, a web-based order processing and sales collateral distribution system.
Not only does it provide real-time and secure reporting and order tracking, but its
“push marketing” function also sends literature and samples to the field.
“We designed our technology to streamline the lives of our clients and their sales
reps through ease of ordering and inventory management,” Donnelly says.

Mary Fox Donnelly
President & CEO
Encompass Elements

She is an enthusiastic member of the Host Committee and is looking forward to WBEs
and corporations from across the country to enjoy Philadelphia.
Encompass Elements has been WBENC certified for over ten years. Donnelly was
named a WBENC WBE Star in 2012, and a WBE Shining Star with WBEC PA-DE-sNJ
in 2010.
For more information, see http://www.encompasselements.com

Host Committee Profile:
Vivian Isaak
President of Magnum Group

Vivian Isaak is President of Magnum Group, a full service, multilingual
communications company that maximizes cross-cultural business results for
its Fortune 100 and 500 clients.
For 22 years, Isaak has led Magnum with the mission to help its clients expand
internationally by dissolving language barriers in print, video and on the web. “Our
clients put a lot of effort into creating language that differentiates them from the
competition. With this in mind, we pay extraordinary attention to language nuance and
cultural context,” she says.
Magnum provides foreign-language services to a wide range of clients in the
commercial and public sectors. These range from healthcare providers requiring
sensitive multilingual communications for patients, to life sciences companies
needing legally compliant documentation, to manufacturers requiring safety
programs, universities localizing their websites and instructional designers creating
online training programs for global deployment.
By developing and managing customized solutions, Magnum enables its clients to
broaden their global presence, increase their market share and gain a competitive
edge in new markets.

PRESIDENT’S REPORT
Magnum’s linguistic expertise is essential to effective multilingual communications.
“We think of ourselves as conducting a symphony,” Isaak says. “It takes highly-trained
musicians and a skillful conductor who can lead, coordinate, and interpret all at the
same time for music to sound exceptional. With your content as score, our world-class
linguists create artful translations true to your vision and your brand.”

Magnum has some 2,500 “musicians” or linguists and subject matter experts in
30 countries that make it a reliable global partner.

Vivian Isaak
President
Magnum Group

Magnum prides itself on being a boutique agency that provides consultative guidance.
“Our commitment is to take the time to get to know you and work as your advocate
throughout the creative process,” says Isaak. “By anticipating issues and transcending
cultural barriers, we ensure your message is universally understood, each and every
time.”

Isaak is a proud member of the Host Committee. Magnum became WBENC-Certified in
2010.
In 2013 Magnum was one of the Top 50 Women-Owned Businesses in Pennsylvania. In
2013 the company received the Top 500 Emerging Businesses in the US award. In 2011 and
2012, Magnum Group was recognized as one of the Top 100 Women-Owned Businesses
in Pennsylvania. In 2008, The National Association of Professional and Executive Women
named Isaak “Woman of the Year” in the Translation Services category. In 2009, she was
nominated for Ernst & Young’s “Entrepreneur of the Year” Award.
Magnum Group was recognized by the US Local Business Association as an 8-time
consecutive recipient of the Best of Philadelphia award in the Translators and
Interpreters category.
For information see www.magnumgroupinc.com

Host Committee Profile:
Judith Zimmermann
President of The Artcraft Group

Judith Zimmermann is President of The Artcraft Group, an award-winning provider of
branding, educational and incentive programs. For 15 years, Artcraft has ranked among
the Top 40 Promotional Products Distributors by the Advertising Specialties Institute
(ASI). The Artcraft Group distinguishes itself by developing products and informational
materials that solve marketing, promotional and education challenges for its clients. By
clearly communicating the values of its clients’ brands, Artcraft enables them to better
engage and inform their audiences.
Artcraft clients include U.S. and global Fortune 1000 companies such as pharmaceutical
and financial leaders.
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Artcraft Promotional Concepts division provides exceptional promotional products,
corporate stores, programs and projects. Web design and programming, graphic
art and warehousing, kitting and fulfillment capabilities augment these capabilities.
Drawing upon its professionals’ years of experience, Artcraft Promotional Concepts
sets and achieves measurable goals for its projects.

Judith Zimmermann
President
The Artcraft Group

The Artcraft Group’s Health division was purchased in 2008. Since then
Zimmermann, who is a Registered Nurse, has developed it to offer innovative
educational programs that are designed to educate patients and health care
providers in the details and treatment of disease. Drawing upon the expertise of
medical educators, illustrators and health care providers, the Artcraft team creates
the content and delivers ideas to support a creative and engaging learning process.
To deliver the level of web and IT solutions for which its programs are known,
Artcraft draws upon its team led by a University of Pennsylvania systems engineer
supported by designers and animation specialists.
“We believe that branding and education go hand in hand. In this way we believe that
we are making a beneficial impact on people’s lives,” Zimmermann says. Artcraft
knows that medical terminology can be overwhelming for patients, so it presents
important medical information in language that can be understood at the sixth
grade reading level.
Artcraft makes the medical content accessible in language and delivery using
digital, interactive, and demonstration materials. Artcraft’s programs may take a
multisensory approach, such as a scavenger hunt or other interactive technique,
to help teens, tweens, and adults to learn about their illness in an accessible and
nonthreatening way. They are used in clinics or at camps designed for children with
the same disease, such as diabetes. Other innovations include a refrigerator alarm
clock reminding patients to get time sensitive vaccinations.
Artcraft surveys health care providers to ensure that these programs disseminate
the information effectively.
Among the 70+ recognition awards that Artcraft Health has received, recent honors
include two prestigious Platinum Creative Hermes Awards from the Association of
Marketing & Communication Professionals (AMCP).
Zimmermann is a former WBENC WBE Star and a proud member of the Host
Committee. Artcraft was WBENC-Certified in 1999. She is a WBEC PA-DE-sNJ
Envoy. She is a mother of four and grandmother of nine, and is actively engaged
with husband Harold in travel and family activities.
For more information see http://www.artcraftpromos.com and
http://www.artcrafthealth.com

We are excited to launch our premier line
of WBENC products to engage our community and
bring awareness to the
WBENC brand.
We invite you to shop on
our newly designed
website and feel free to
contact our exclusive
provider for even more
creative ideas on
how to brand your
business!

Women on wellness

Free Health Services
At National Conference in June stop by the CVS Caremark at booth #1211
Project Health offers an array of free comprehensive health risk assessments,
including blood pressure, Body Mass Index (BMI), glucose, and total cholesterol
screenings. Project Health events will also offer participants’ information on the
new health insurance marketplace and their coverage options under the new health
care law.
“Ninety percent of the people who attended our Project Health screenings in the
fall told us they found the health insurance experts at these events to be extremely
helpful. For that reason, we decided to offer this resource again in early 2014,”
said Helena Foulkes, President of CVS/pharmacy. “We are focused on helping our
customers make informed decisions about their health care and will continue to do
so as the new health care marketplace is rolled out.”

Project Health is part of CVS/pharmacy’s commitment to improve access to health
care and ensure that cost is not a barrier to important preventive services. Project
Health events, while held in cities with large multicultural populations, are open to
everyone and do not require an appointment.
“The free, comprehensive health screenings offered at our Project Health events
give our customers the opportunity to access vital health care services at times and
locations that are convenient for them and can help identify health concerns or risk
factors that they may be unaware of,” added Foulkes.

Once screened, CVS/pharmacy will help patients through on-site consultations with
bilingual (Spanish/English) nurse practitioners or physician assistants who will
analyze results and refer patients who require additional medical attention to no-cost
or low-cost medical facilities nearby or to their primary care physician if additional
follow-up care is necessary. CVS pharmacists will be available to conduct one-on-one
medication reviews and answer any questions patients may have.

build your own

The Bracelet as individual as you are.
WBENC has created the Legacy Bracelet as a statement of your
participation and ongoing support of our organization.
Each beautiful hand-crafted sterling silver bead represents
different aspects of WBENC that have made it the progressive
and respected organization that it is today.
Whether you are new to certification, membership or supplier
diversity and women’s entrepreneurship, you can build your
own beautiful piece of jewelry that will tell the story of how
you’re engaged with WBENC.

Isn’t it time to start your Legacy®?

Order Your WBENC Legacy® Online
www.thedwgroup.com/wbenclegacy
1-800-704-0546

Bringing the Most Interesting Women in Wine to WBENC
A Woman’s Palate, started in 2012
by two women, wants to introduce
you to our women vintners and their
stories; share their wines with you;
and educate women about fine wine.
For more information, visit us online.
find us on facebook
www.facebook.com/AWomansPalate
follow us on twitter
@AWomansPalate
follow us on pinterest
pinterest.com/awomanspalate

A Woman’s Palate Wine Club, exclusive
to WBENC, is the first wine club developed
for women by women. Typically limited
production and hard to find, AWP wines
are the very finest quality and handcrafted.
Go to www.AWomansPalate.com/WBENC
for more information.

don’t

A WOMAN’S

PA L A T E

GIVE UP THE

WINE list

Meet women vintners, experience
their lifestyle, and connect with
other accomplished women through
the AWP Boot Camp.

This educational seminar considers the
true value of fine wine and shares helpful
strategies for successfully and confidently
ordering fine wines in a business setting.

AWP

M

An online magazine featuring
women vintners, food professionals, and
business executives, all offering practical
and useful advice on wine and food for
business and pleasure.

Visit AWomansPalate.com or awpmag.com for more information

