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President’s

Message
The final countdown is underway. In less than one week many of you will be attending the WBENC National Conference & Business Fair (NCBF)
being held at the Pennsylvania Convention Center from June 23-25, 2014. This year’s conference has 2 ½ days packed with workshops, speakers,
MatchMaking and networking opportunities that will allow you to experience the value of being part of the WBENC network.
In my President’s Report letter to you in May I shared tips on how WBEs can maximize their opportunities by planning and targeting your “future
customers” in advance of arriving in Philadelphia. To further assist you we have launched the WBENC National Conference & Business Fair Mobile App.
The Mobile App is brought to you by AT&T and can help you prepare in several ways. Use the interactive exhibitor map to plan out your strategy for
maximizing your time during the Business Fair; you can even make notes to yourself within the app about each exhibitor you plan to speak to. Get
organized and create a personalized schedule for the week, planning out which workshops and events you want to attend. Or use the mobile app to
connect with other attendees before you arrive in Philadelphia, and follow-up with them after you get home.
Once in Philadelphia, be sure to attend all networking opportunities. For those of you who are attending for the first time, here are three key events
to attend:
1. Monday 6/23: WBENC offers a New Attendee Orientation being led by President Emeritus Linda Denny.
2. Monday 6/23: Prior to the kick-off luncheon you can meet others from your region at your Regional Partner Rendezvous.
3. Tuesday 6/24: At Registration you will receive your conference T-shirt to wear to Tuesday’s reception at the Philadelphia Museum of Art. The
T-shirt color is unique to your region and will assist you in meeting others from your region.
Monday evening, in addition to an exciting Silent Auction, networking will be a priority and many of the others from your region will be able to assist
you in connecting with even more attendees. Our Chief Procurement Officers are very active this year and we have a large list of Chief Procurement
Officers who are participating in our Power Lunch Fundraiser. Also, several of the CPOs will be participating in a CPO panel Tuesday at 10:30 in the
WBENC booth just outside Hall E.
Recently added to our programming Business Fair day are two very exciting announcements. Governor Corbett of Pennsylvania will be with us to
discuss the commitment to expanding recognition of women-owned businesses in the state of Pennsylvania. Additionally, Walmart has worked
closely with WBENC and WEConnect International to provide a unique “recognition” for certified Women’s Business Enterprises that will allow
WBENC and WeConnect WBE’s products to be easily recognizable on shelves of retailers around the World.
We are pleased that the SBA and National Women’s Business Council (NWBC) will be heavily involved in this year’s event. Our government and
WOSB programming is strong again this year and the inclusion of SBA and NWBC leaders will only provide more information to assist our WBEs
in pursuing government business.
Just released, we have a record number of MatchMaking Meetings scheduled this year. A total of 1,411. Our WBEs did a great job putting strong
profiles forward for our corporate buyers to review. Many buyers commented that they were pleased to find so many women’s business enterprises
in the business areas they are responsible for. MatchMaking is an important part of WBENC’s CORE values so I wish to thank our WBEs for
continuing to put forward strong businesses, our Regional Partner Organizations for bringing the best development programs forward and our
Corporate Members for their tremendous support of inclusion of WBE businesses in Corporate Supply Chains.
Our luncheon speaker, Randi Zuckerberg, the Founder and CEO of Zuckerberg Media, will share her unique perspective on untangling our wired
lives and address the multifaceted complications of our socially transparent world with regard to privacy, online presence, networking, etiquette and
the future of social change.
Finally, I hope you will be joining Wednesday’s Tribute! Dinner. In addition to recognizing Procurement & Diversity Colleagues in our network with
important awards and highlighting our Regional Partner Organizations, we will be celebrating a successful event with Arbill, Bristol-Myers Squibb
Company, Ernst & Young LLP, IPAK, our Host Council and Host Committee, our many sponsors and with YOU.
It will be hard work but a lot of fun and this investment of your time should show a true return on investment for your businesses!
Best,
Pamela Prince-Eason
WBENC President and CEO

Certification

Olsa Martini
Eighteen years ago Olsa Martini moved to the United States. a year later she opened
Olsa Resources, a professional staffing agency focused on engineering and professional
recruitment. In the last seventeen years, Olsa has grown her company into a multi-million
dollar business with offices in Portland, Oregon, Philadelphia, Pennsylvania and an office
in Eastern Europe.
In 2002, Ms. Martini began looking for additional resources to help her navigate the
male-dominated engineering field and came across WBENC. She was certified that
year and stayed heavily involved in WBENC and ASTRA Women’s Business Alliance ever
since, “It has been a great organization for me and I have to tell you and be honest with
you, yes it did help me grow my business from local to regional to now doing business
globally, but being involved with WBENC has grown me as a person and as a leader.”
In 2005, Ms. Martini was nominated by ASTRA to join the Women’s Enterprise
Forum where she has since become the chair of the Global Committee. The Global
Committee’s mission is to help grow the domestic WBEs who are planning to go
global, providing education, information and tools to help as a guide. “You want to
go global? What is the reason, why do you want to go global? Because it looks good
on your resume or because the client requires it? Whatever the case is, going global
might make sense for some WBEs but it might not make sense for others. So the
education and information is very important.” The committee works with
the WBENC Global Committee and the major corporations on the committee to
identify good practices to learn from them to share with the WBEs about
the global marketplace.
OLSA MARTINI
Founder
Olsa Resources

In addition to the exchange of knowledge, the committee encourages collaboration
and partnerships for WBEs wanting to go global, “You can start going global
organically or you can make a partner with a WBE that is established in that
country and then it makes it easier for you.” Another opportunity to look for global
partnerships is through the WBENC and WEConnenct opportunities, “WBENC and
WEConnect have done a tremendous job of bringing some of the WBEs from the
global side to bring them into the United States, so we have a place to create that
partnership with US WBEs.”
In addition to the Forum, she gives back in countless other ways, “I wear a lot of
hats, I love to give back and I appreciate surrounding myself with such intelligent
people and such intelligent mentors.” To take advantage of these types of
opportunities Ms. Martini stresses the importance of getting involved, “That is
the secret, to tell you the truth, since I got involved with WBENC I haven’t done so
much marketing. I’ve spent time getting involved at the national level and also at
my RPO level. Meeting people face-to-face, creating that relationship, because that
is where the relationship starts – at the events. Get involved, show and be present.
That is what made me successful.”

www.olsaresources.com
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Corporate Spotlight

America’s Top Corporations
This year 45 corporations were named to the list of America’s Top Corporations for
Women’s Business Enterprises. The following series highlights these organizations’
programs and their efforts to advance the development of women’s businesses. This
month we find out more about the programs at Adecco, Altria, and General Mills, all
first-time awardees. Over the coming months we will hear from all of the 2013 Top
Corporations.
Q. In considering your strategy and work in women’s business
development and growth, what program or initiative are you most
proud of?

Adecco
Adecco Group North America is proud to be recognized by WBENC as a 2013 Top
Corporation. This demonstrates how our overall corporate social responsibility,
workforce diversity and supplier diversity initiatives are an integral part of our strategic
growth plan.

Altria
We are proud of the formation of the Executive Diversity Council comprised of senior
executives across the major functions.  Jeanette Hubbard, Vice President Procurement,
is an important member of the Council because she helps lead top-down support for
supplier diversity development.

General Mills
At General Mills our longstanding commitment to establishing and growing successful
partnerships with diverse businesses is a reflection of this commitment to our mission
of Nourishing Lives. In recent years, we have significantly enhanced our efforts in
targeting women-owned businesses (WBE’s) by increasing resources to help drive
development of our current supplier base, and to integrate new WBE’s into our
supply chain.
One example is our increased engagement with WBENC and its Regional Partner
Organizations (RPOs) through sponsorship, participation in key events, and most
recently, the facilitation of our inaugural WBDC Procurement meeting, where we
hosted over 100 WBE’s at our world headquarters in Minneapolis, providing insight into
the importance of diversity & inclusion and access to key buying personnel to discuss
business opportunities.

PRESIDENT’S REPORT
Q: What is next on the horizon?

Adecco
Our customers are always looking for us to provide innovative human capital solutions.
We, in turn, will be looking for our diverse suppliers to bring innovation to us. In
addition, we see our strategic partnerships with diverse suppliers as a means to
increased business development. Therefore, we are looking for ways to have a mutual
return on investment through our relationships.

Altria
We expect expansion of 2nd Tier opportunities as organizations continue to
streamline, consolidate and move to longer-term contracts. While there may be
greater competition for contracts, some contracts could be five years long – providing
opportunity for Tier 2 suppliers to get involved.

General Mills
Investing in our supplier communities to drive scale and economic development is
a strategic imperative for General Mills’ Supplier Diversity program. In an effort to
better position our suppliers for long-term success, we developed a diverse supplier
mentoring initiative that pairs high-performing supply partners with General Mills
employees for accelerated development on key competencies and performance drivers.
We believe this program will be instrumental in enhancing supplier capabilities and
ultimately, building capacity to support future growth.

Q: What issues do you think are important to tackle in the future?

Adecco
In our business, we support workforces from a wide ranging and inclusive perspective.
An area of importance to Adecco is increasing opportunities for People With Disabilities
and we welcome diverse suppliers to partner with us in that regard.

Altria
For more information
on Adecco:
For more information see
http://www.adeccousa.com

For more information
on Altria:
www.altria.com/
supplierdiversity

For more information
on General Mills:

A model that can measure the impact of supplier diversity development in terms
beyond dollars and utilization percentages. For example, suppliers may be in a better
position to add jobs and contribute to the economic well-being of the community.

General Mills
Today’s increasingly complex marketplace requires differential thinking, experiences
and insights to deliver sustainable growth and drive competitive advantage. Womenowned businesses and other diverse suppliers are well equipped to deliver on this
challenge with unique ideas and perspectives that help drive breakthrough innovation
and assist us in effectively connecting with our customers and consumers to drive
mutually beneficial growth. Training and development that continue to enhance
capabilities and partnerships will be critical to help WBEs differentiate themselves in
the marketplace and strengthen their value proposition.

http://www.generalmills.com/
en/responsibility/diversity/
supplier_diversity.aspx
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WELCOME TO PHILADELPHIA
When you come to Philadelphia
for the National Conference and
Business Fair late this month check
out these “Best Of” recommendations
from the locals – the Host Council
and Host Committee.

Best
coffee
shops

Some downtime in a local coffee
shop is the ticket to recuperate.
La Colombe (1414 S Penn Square .3 miles)
Old City Coffee (Reading Terminal .1 miles)
Passero’s (1601 JFK Blvd .4 miles)
-George Ehrgott, Chair, WBEC PA-DE-sNJ
Elixir (207 S Sydenham St .5 miles)
“Charming industrial décor, cozy atmosphere, friendly baristas,
and a selection to appease your inner coffee snob.”
-Vivian Isaak, Magnum Group
Metropolitan Bakery (Reading Terminal .1 miles and
264 S 19th St .9 miles)
-Maureen O’Connor, LEM Products Inc.
Ultimo Coffee (2149 Catharine St 1.6 miles)
Shot Tower Coffee (542 Christian Street 1.8 miles)
-Karen Primak, IPAK

Best
Restaurant
for a
Business
Meal

 eeting up with a client or another
M
WBE for a meal? Here are a few
tried and true options for your meal:
Walnut Street Supper Club
(1227 Walnut St .5 miles)
“Wonderful ambiance and the servers will entertain you in song.
Whatever your taste buds desire they will satisfy.”
-Kimberly Springsteen-Abbott, Commonwealth Capital Corp.

Butcher & Singer (1500 Walnut St .5 miles)
Steaks and Chops and an homage to old Hollywood
Vedge (1221 Locust Street .6 miles)
Globally inspired vegetable restaurant
Vetri (1312 Spruce Street .7 miles)
Italian with rustic fare, handcrafted pastas, innovative flavor
combinations and artful presentations
-George Ehrgott, Chair, WBEC PA-DE-sNJ
The Bellevue (200 Broad St .5 miles)
“Stop for either lunch or dinner for great food and fabulous
ambiance”
-Katrin Hillner, PCN
Barclay Prime (237 S. 18th St .9 miles)
Luxury boutique steakhouse
-Maureen O’Connor, LEM Products Inc.
The Palm (200 Broad St .5 miles)
Features honest, satisfying dishes that reflect the best of the
Italian-American heritage
-Karen Primak, IPAK
The Happy Rooster (118 South 16th St .5 miles)
Irresistible food and an atmosphere of old-school refinement mixed
with quirky charm
-Cindy Towers, JuriSolutions
The Continental (1801 Chestnut St .6 miles)
Eclectic menu and classic martinis in a neo-diner space
-Ginny Heron-Doerr, ProShred Security

Best Museum
or Historic
Attraction

Philadelphia has no shortage of
museums and historic attractions;
here are some local favorites:
The National Liberty Museum
(321 Chestnut St 1.2 miles)
“It’s an amazing and unique look at freedom through incredible
stories of both famous and everyday heroes.”
-Cindy Towers, JuriSolutions
Barnes Foundation (2025 Ben Franklin Pkwy .7 miles)
“An amazing collection and incredible experience, don’t miss it!”
-Katrin Hillner, PCN
Mutter Museum (19 S 22nd St 1 mile)
“A thrilling, chilling collection of medical oddities, anatomical
and pathological specimens, wax models, and antique medical
equipment. Go before lunch!”
-Vivian Isaak, Magnum Group

Elfreths Alley
(124-126 Elfreth’s Alley 1.2 miles)
America’s oldest continuously inhabited residential street
-Maureen O’Connor, LEM Products Inc.

Best Day Trip

Rodin Museum
(2154 Ben Franklin Pkwy .8 miles)
Explore one of the most distinguished collections of works by
Auguste Rodin.
-Karen Primak, IPAK

Amish Country in Lancaster County
“Stop by the Shady Maple Smorgasbord and stay at the Historic
Smithton Inn.”
-Michele McHenry, Laser Lab, Inc.

Independence Hall (520 Chestnut St. 1 mile)
“They offer the best history tour in the city.”
-Kimberly Springsteen-Abbott, Commonwealth Capital Corp.

Best Local Food
Rita’s Water Ice (1500 JFK Blvd .3 miles)
“It’s a summer stable! Hard to find anything in the world that
tastes better than ‘juicy pear’ or ‘cotton candy’ water ice on a hot
summer day.”
-Cindy Towers, JuriSolutions
Philly Pretzel
“For when you need a fast carb fix.”
-Kimberly Springsteen-Abbott, Commonwealth Capital Corp.
Scrapple
“Reading terminal is a great place to try it. I love it for breakfast
with some ketchup.”
-Peggy Del Fabbro, M. Davis & Sons, Inc.

Best Reading
Terminal
Food
Located under the Convention
Center, Reading Terminal is an
essential stop during a visit to
Philly. Make sure to check out
these iconic shops:
Termimi Brothers
“A sweet shop, everything is delicious, must try the
Ricotta Cheese filled cannoli.”
-Mary Fox Donnelly, Encompass Elements

Have some extra time? Get out of the city and check out
one of these great day trip destinations:

The Grounds for Sculpture (33 miles)
“An amazing public sculpture garden and museum located about
50 minutes from Philly in Hamilton, NJ.”
-Katrin Hillner, PCN
Longwood Gardens (30 miles)
“Beautiful gardens with one of the world’s greatest greenhouse
structures home to 5,500 types of plants.”
-Vivian Isaak, Magnum Group
New Jersey Adventure Aquarium (3 miles)
Ranked as one of the Best Aquariums in the U.S.
-Judy Zimmermann
Cape May (80 miles)
A lovely beach town with dining and shopping
-Karen Primak, IPAK
Pennsylvania Grand Canyon (175 miles)
“It is worth the drive just to see the elk.”
-Mary Meder, Harmelin Media
Delaware (35 miles)
“We are only 35 miles south of Philadelphia – stop by Helen’s
Sausage House. Absolutely the best sausage I have ever had!”
-Peggy Del Fabbro, M. Davis & Sons, Inc.
“The shopping outlets in Reading” (54 miles)
-Joanne Peterson, Abator Information Services, Inc.
Peddler’s Village (29 miles)
“Located in beautiful Bucks County countryside. Visit a historic
village with quaint colonial style buildings and distinctive shopping
and dining.”
-Mary Fox Donnelly, Encompass Elements

Dinic’s Pork and Beef
-George Ehrgott, Chair, WBEC PA-DE-sNJ
Dutch Eating Place
“A.K.A. ‘The Amish Counter’”
-Karen Primak, IPAK
“A homemade ice cream cone at Bassetts”
-Mary Meder, Harmelin Media
The Original Turkey
-Maureen O’Connor, LEM Products Inc.
WWW.WBENC.ORG » june EDITION 2014 »
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Best Philly
Cheesesteak

We’ve all heard of the Philly
Cheesesteak – but where does one
find the best of them all?

Jim’s Steaks (400 South St 1.6 miles)
“Don’t tell Pat or Geno!”
-Cindy Towers, JuriSolutions
S.O.S. – Steaks on South (308 South Street 1.7 miles)
-Maureen O’Connor, LEM Products Inc.
Tony Luke’s (39 East Oregon Ave 3.7 miles)
-George Ehrgott, Chair, WBEC PA-DE-sNJ
Geno’s or Pat’s
(1237 E Passyunk Ave 1.9 miles)
The famous rivalry
-Kimberly Springsteen-Abbott, Commonwealth Capital Corp.

Best way to
get around

Looking to explore the city?
There are many options for you
to get around:

Pennsylvanians have some interesting traditions:
“We eat donuts without holes on the Tuesday before Lent –
Fausnaught Day.”
-Mary Meder, Harmelin Media
“The great Bring Your Own Bottle (BYOB) Restaurants”
-George Ehrgott, Chair, WBEC PA-DE-sNJ
In Philly many restaurants let you bring your own bottle of wine
Stoop Sitting
-Maureen O’Connor, LEM Products Inc.

WELCOME TO
Philadelphia GUIDE
The Host Committee & Host Council also
created an extensive guide to Philadelphia.
Check it out for information on any service
you may need during your stay and even more
places you can visit.
Emergency Numbers

HOST COUNCIL

Police/Fire/Ambulance

911

1 block from Conve

ntion

www.hahnemannho

spital.com

pital.org

Pharmacies

2014 Guided Glide & Stride
Discover Philadelphia One Step at a Time

Enjoy a customized audio walking tour of Philadelphia, at your leisure,
courtesy of Office Depot. Visit the Declaration House, US Mint, Betsy Ross House,
Elfreth’s Alley, the Liberty Bell and more!
Download the free tour from: http:www.welcomewalkusa.com/wbenc-pa-login
Username: WBENC-PA (case sensitive); Password: WWUSA (case sensitive)

1046 Market Stree
t
(215) 592-1543

Walgreens

245 N. Broad Stree
t
(215) 563-9809

Rite Aid

1000 Market Stree
t
(215) 351-5314

Childcare Services
Philadelphia Nanny Netwo

(610) 645-6550

rk

www.nannyagency
.com
Ask for Roxanna
Kestner

Your Other Hands

(215) 790-0990

www.yourotherhan
ds.com

Childcare Services

“Wear comfortable shoes and travel by foot!”
-Katrin Hillner, PCN

sity Hospital

Marriott Hotel

11th and Chestnut
Streets
800-jeff-now

http://www.jeffers
onhos

Pharmacies

Philadelphia Trolley Works
-Cindy Towers, JuriSolutions

Thomas Jefferson Univer

3 blocks from the

Hospitals

Center
Broad and Vine
Streets
(215) 762-7000

CVS Pharmacy

Yellow Taxi Cab Service
-Kimberly Springsteen-Abbott, Commonwealth Capital Corp.

311

Hospitals
Hahnemann Hospital

Welcome to Philadelphia

Police Non-Emergency

Emergency Numbers

“SEPTA’s one-day Independence pass gets you
everywhere on Septa for one low price”
-George Ehrgott, Chair, WBEC PA-DE-sNJ

Best State and
Local Traditions

Features

Since launching the Each One Reach One campaign we have had five members of the
Women’s Enterprise Forum reach out to a total of 13 WBENC-Certified WBEs to have them
attend a Forum meeting. Congratulations and THANK YOU to:

Jennifer Jeansonne – 5 WBEs attending Forum meetings
Loreley Fortin – 3 WBEs attending Forum meetings
Patti Massey – 3 WBEs attending Forum meetings
Sandra James – 1 WBE attending Forum meetings
Carrie Brewer Martinez – 1 WBE attending Forum meetings

As a collective, this is our opportunity to engage other WBENC-Certified WBEs and build
a stronger, better WBENC! This campaign will increase our network and provide more
meaningful connections for WBENC-Certified WBEs.
At the Forum meeting in March we asked for each member of The Forum to reach out to
at least one WBENC-Certified WBE using these four simple steps:
1.
2.

3.
4.

CONNECT - Reach out to a WBENC-Certified WBE who is not engaged with WBENC
at the national level.
INVITE - Invite them to participate in the upcoming Summit & Salute, and National
Conference & Business Fair; including, Forum sponsored events using the
outreach letter.
SHARE - Provide them with the Each-One-Reach-One kit link to access the Forum
Invitational Flyer, CORE Brochure, and Benefits of Certification Video.
REWARD - Fill out the attached referral form and submit to eoro@wbenc.org to
make sure you are recognized for your support.
Following these simple steps will guarantee a successful
outreach campaign, and further demonstrates your
commitment to WBENC’s mission.
Have YOU reached out yet? There is still time to bring
WBENC-Certified WBEs to the June 22nd Forum meeting
in Philadelphia! Be sure to send in your form and be
recognized! The Forum member who reaches the most
WBENC-certified WBEs will win a full admission to the
2015 Summit & Salute!
For questions regarding Each One Reach One please send an
e-mail to eoro@wbenc.org.

Each One Reach One Kit: https://app.box.com/s/inof736v6v4tw0kbhaob
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Government spotlight

Growing Your Federal Business: Mid-Tier
Transition Challenges and Solutions
Women’s Business Enterprises certified by WBENC are some of the most growth-oriented
in the country. Hundreds of WBE’s are now actively seeking more federal business!
Here’s something to remember: Today’s federal system of small business preferences
can unintentionally stunt the growth of the very firms that it nurtures to maturity. As
companies grow too big to be considered small, and lose access to both set-aside
prime contracts as well as small business subcontracting programs, they’re too small
to compete on the same playing field with the much larger businesses in full and open
competitions. The new name for this niche: “Mid-tier.”
There’s no set-aside program to ease that transition…though industry leaders are now
talking to the Administration and Congress about options.
In the meantime, what can you do to prepare? In speaking with CEOs of current and
nearly mid-tier companies, we discovered the most common challenges facing midtier businesses. The challenges divided easily into two groups: internal issues that
are within the business owner’s control, and external threats that could be within the
business owner’s ability to influence, to some extent, but beyond her complete control.
If you’re a federal contractor and expecting a growth spurt, consider these tips that
successful firms say helped them transition and thrive in the mid-tier.

The top internal issues CEOs cited were these:
1.

When your business is in growth mode, the push for diverse business can dilute
your focus. Solution: Set your vision and focus, then say NO to everything else. Be
highly selective on potential opportunities and partners.

2.

You don’t have the resources or scale to compete with big companies on prime
contracts. Solution: If you can’t compete, you have to team.

3.

You must take the risk of relying on subcontractors to deliver.
Solution: Raise your standards to lower that risk.

4.

It’s hard to retain critical resources – especially key personnel and technical
staff – in lean times when you don’t have a project on which they can be billable.
Solution: Strengthen your recruiting systems and pools.

5.

It’s hard to meet federal program managers during the capture process.
Solution: Take leadership roles in your industry and community, to increase your
network and get in front of the right people. Seek more than “face time” with
agency PMs; pursue leader-to-leader relationships.

6.

Low Price, Technically Acceptable (LPTA) contracts are unwinnable. Solution:
Keep overhead low, strengthen your costing skills and project selection, and walk
away if you can’t win on your terms.

PRESIDENT’S REPORT
7.

Proposal writing is an essential, highly-specialized skill that your full-time staff doesn’t
have. Solution: Either hire someone with proposal expertise, and/or get that person’s help
to train your team internally.

8.

There is limited access to lower-risk growth capital. Bankers want us to use our personal
assets to guarantee loans. Solution: Shop around. With interests rates so low, it’s a
borrower’s market.

These were the top external issues:
1.

Set-aside pressure
To meet set-aside goals, it is more attractive for a federal agency to work with a new small
business than an incumbent who has recently outgrown its small business status.
Solution: Collect and tell the stories of what happens when requirements exceed that small
business’s capacity. Advocate research to calculate the cost of project failure due to small
business rollover, and the economic cost of deliberately stalled small business growth.

2.

Risk aversion
The government’s risk aversion favors big contractors over mid-tier companies.
Solution: Develop “Goldilocks” messaging to show when and why you as a mid-tier are
JUST RIGHT. Show that you’re not going to fail, you do know the job, and you don’t cost
the earth. Quantify the value of how your experience mitigates risk that rises with weaker
small businesses. Deepen your understanding of client needs and strengthen your
proposal writing to communicate that message.

3.

Structural invisibility
The small business subcontracting program makes mid-tier companies invisible. When
large primes focus heavily on companies that contribute to their small business goals,
they don’t see the mid-tier companies right in front of them – companies that have the
financing, past performance, and lower overhead that they really need. Solution: Focus
your marketing on the primes’ desperate desire to lower cost and risk, and increase
revenue. Reach up to team with big companies, and show them how you reach back to
team with small companies. Leverage mentor-protégé programs for more flexibility.

4.

Low Price, Technically Acceptable (LPTA)
Budget pressures and cost-cutting culture is driving LPTA as the basis for evaluation, and
spawning solicitations making top-flight demands while asking for bottom-dollar prices.
Response: Advocate for criteria to limit LPTA use in favor of best value. Seek examples
in or similar to your target agency to show when Low Cost, Technically Acceptable (LPTA)
actually generates High Cost Technical Failures (HCTF).

5.

No programs, low awareness, for mid-tier
There is low awareness, at the political and contracting levels, of mid-tier businesses:
the impact if they fail, and the benefits when they thrive. Opposition to mid-tier programs
includes some heavy hitters in both industry and government. Response: Start thinking
about how the strong detractors benefit when mid-tier firms succeed. Define and seek
out stakeholders and common ground. Engage with curiosity, not antagonism. Start
conversations to gauge awareness. Share what you learn with Mid-Tier Advocacy.
Write and speak about what you find out to foster dialogue.
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We are excited to launch our premier line
of WBENC products to engage our community and
bring awareness to the
WBENC brand.
We invite you to shop on
our newly designed
website and feel free to
contact our exclusive
provider for even more
creative ideas on
how to brand your
business!

NEW INSIGHTS

MATCHMAKING 101
WEBINAR
+
TIPSHEET

WBENC
INSIGHTS

2014 WBE STARS
VIDEOS

C.O.R.E.
VIDEOS

Access It Today!
WBENC Insights is a password-protected site for WBENCCertified WBEs, Regional Partner Organizations, and
National Corporate and Government Members with

information on industry forecasts, procurement trends,
government contracting, and skill building.
If you have not yet created an account please check all mail
folders for a message from our media partner, MobilePaks,
a VIA Company, with instructions on how to login to your
account.
Additional information about WBENC Insights can be found
under Resources at www.wbenc.org.

wbenc.mobilepaks.com

Apply now for the

2014 TUCK-WBENC EXECUTIVE PROGRAM
brought to you by IBM

October 5-10, 2014 • Palisades, NY

IN FIVE DAYS CHANGE HOW YOU THINK ABOUT
AND OPERATE YOUR BUSINESS!
Through collaborative learning, WBEs conduct case studies
on their businesses to improve and grow.
Strategic Planning
Develop Business Organization
Utilize Resources
Optimize Systems and Processes

AND BUILD AN INVALUABLE NETWORK FOR YEARS TO COME!
DOROTHY BROTHERS SCHOLARSHIPS APPLICATION DEADLINE:
JULY 3, 2014
TUCK- WBENC EXECUTIVE PROGRAM APPLICATION DEADLINE:
AUGUST 4, 2014

opportunity

WBEs – Take advantage of the Pitney
Bowes Special Discount Package at
National Conference!
Be sure to stop by the Pitney Bowes display before you enter the Exhibit Hall on June 24th–
they have put together an exclusive discount package for WBENC-Certificated WBEs!
Pitney Bowes mailstation 2™ is an effective solution for your small business. This
versatile and easy to use digital postage meter allows you to print postage directly
on your mail. The built-in scale allows you to weigh your envelopes and packages to
calculate the exact postage needed! To increase productivity and reduce costs, you can
also track and refill postage online or through the phone 24/7. Save time and money
and enjoy the convenience of the mailstation 2™!
Redeem your special discount package at the show and enjoy the following:
• $100 in FREE postage
• A 60 day free trial for the mailstation 2™
• Rent the mailstation 2™ meter at 40% discount at $14.99, for one year following
the trial period
• Exclusive USPS discounts: Up to 36% off Priority Mail Express™ and up to 19% off
Priority Mail®
• A 2% letter discount on your metered mail
• Get a chance to win a free iPad in the raffle after you place your order at the
conference!

2014 National Conference
Keynote: RANDI ZUCKERBERG
Founder & CEO – Zuckerberg Media

Digital has made life more complicated. With technology and information
coming at us from every angle, 24 hours a day, maintaining a healthy worklife
balance can be a real challenge.
Author of New York Times bestseller, “Dot Complicated,” Randi Zuckerberg
will share her unique perspective on untangling our wired lives and address
the multifaceted complications of our socially transparent world with regard to
privacy, online presence, networking, etiquette and the future of social change.
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bulletin
board
MYCA & Sonoco - 10 Years Strong
For the second year in a row, MYCA served as co-presenter
of Sonoco’s Annual Diversity Trade Fair. Celebrating its
10th anniversary, the event was attended by more than
250 Sonoco team members, supply chain partners and M/
WBEs. Keynote speaker, Jim Morris provided a unique
snapshot of Sonoco’s customer base and stressed the value
of innovation while Marc Ensign, Sonoco’s Supplier Diversity
Director encouraged all participants to work collaborative
for business success. Patti Massey, president of MYCA,
welcomed the audience at the golf outing and trade show
presentation. Sonoco’s Tier 1 suppliers were represented at
almost 50 booths.

Myca Group

http://www.mycagroup.com
Patti Massey, President
pmassey@mycagroup.com

50 Fastest Award WDS, Inc.
was honored to receive the 50 Fastest Award from the
Women Presidents’ Organization (WPO) in April at the
awards ceremony in New Orleans. For the first time, the
2014 50 Fastest was opened to applicants on a global
level. WDS, Inc. placed third in the line up. Participating
companies were ranked according to a sales growth formula
that combines percentage and absolute growth.

WDS, Inc.

http://www.womends.com
Jennifer Maier, CEO
jennifer.maier@womends.com

Welcome
Next Level Law
Group, LLP	
It’s official! Kelly, Godbolt &
Simon, LLP has changed its
name to NEXT LEVEL LAW
GROUP, LLP. This Northern
California, minority-women
owned law firm, focuses on the
needs of minority and women
entrepreneurs, helping them
to protect their assets and take
their businesses to the next
level. As a strategic business
partner, we serve as “outsideinside” counsel providing sound
legal advice and proven business
strategies. Founding partners,
Valarie Kelly and Phyllis Simon
would love to be a part of your
success team. We invite you to
contact us for a complimentary
consultation.

Next Level
Law Group, LLP
http://www.nextlevellawgroup.com
Valarie Kelly, Senior Partner
valarie@nextlevellawgroup.com

Global Partners Bring You A Federal Edge

Artech’s Winning
WBE to WBE
Relationship
Artech Information Systems LLC,
a minority- and women-owned
staffing firm, has had an extremely
successful business relationship
with a fellow WBE, Leaderpromos.
com, a distributor of promotional
products. After meeting at the
WBENC National Conference
in San Francisco in 2009, the
business relationship has truly
flourished. Leaderpromos.
com has played an integral
part in Artech’s promotional
activities, including branded
items that Artech provides during
annual WBENC conferences.
“Leaderpromos.com has always
been able to provide great insight
into promotional items that fit
our company’s needs, and we
look forward to collaborating
with them on future projects,”
stated Jennifer Amato, Marketing
Specialist for Artech.

If you help federal clients lower their energy consumption, provide emergency water supplies, shred
paper, furnish offices, or provide dental care, we have potential partners for you to consider. Summit
Artech Information
Insight wants to hear from companies that want a competitive edge in their federal contracts and
might want to manufacture, resell, or distribute high-value, innovative products that already have
Systems LLC
a strong U.S. commercial sales. Several are already on GSA Schedules! Judy Bradt just returned
http://www.artechinfo.com
from Seoul, Summit Insight work with on a year-long project for the Korean government. U.S. trade
Jennifer Amato,
agreements enable Korean suppliers to participate in U.S. federal contracts.
Marketing Specialist
Jennifer.Amato@artechinfo.com

Summit Insight

http://www.summitinsight.com, Judy Bradt, CEO, judy.bradt@summitinsight.com

WBE Motivational Speaker Wanted
UP is looking for a Certified WBE motivational speaker for in-house training events to be held in 2014 and 2015 in the New Orleans
area. Please contact Maggie Daigneault at maggied@UPpros.com if you are interested in this opportunity.

UP Professional Systems
http://www.uppros.com, Maggie Daigneault, maggied@UPpros.com

build your own

The Bracelet as individual as you are.
WBENC has created the Legacy Bracelet as a statement of your
participation and ongoing support of our organization.
Each beautiful hand-crafted sterling silver bead represents
different aspects of WBENC that have made it the progressive
and respected organization that it is today.
Whether you are new to certification, membership or supplier
diversity and women’s entrepreneurship, you can build your
own beautiful piece of jewelry that will tell the story of how
you’re engaged with WBENC.

Isn’t it time to start your Legacy®?

Order Your WBENC Legacy® Online
www.thedwgroup.com/wbenclegacy
1-800-704-0546

Women on wellness

Travel Fit Tips for
Conference and Vacation
Ready for your next trip or even the upcoming WBENC National Conference in
Philadelphia? For anyone, getting ready for any kind of trip is a challenge
and the last thing most people want to think about is how to prepare for
a healthy, fit trip. Putting together a Travel Fit Checklist can make the
preparation much easier. This checklist can become part of anyone’s travel
preparedness in the future.

General Tips

1.
2.
3.

Drink plenty of water.
Always plan for a mid-morning and mid-afternoon snack.
Account for your out of routine food and activity plan.

In-flight Tips

1.
2.
3.

Drink plenty of water; avoid soft drinks and alcohol as they are dehydrating.
Airplane colds can be avoided by keeping one’s hands clean: wash with hot water.
Use of a germ-killing mouthwash can also help.
Consider taking extra Vitamin C.

PRESIDENT’S REPORT
Eating or Dining Out

1.

Preview online the menu of any restaurant and plan ahead as to the healthiest
meal to order.

3.
4.

Request baked or broiled chicken instead of fried.

2.
5.

At the restaurant, one can inquire as to how the vegetables are cooked: are they
steamed with olive oil as opposed to butter?
Ask for a smaller portion of the desired meal or ask the waiter to wrap up half of
the meal right away; take the left-over portion to the hotel.
An app called ‘VegOut’ offers listings of nearby vegan, vegetarian and vegetarianfriendly restaurants. ‘GoodFoodNearYou’ is another useful app that pinpoints the
healthiest menu options at restaurants in the area, including fast food chains.

Healthy Snacks
Pack a snack baggie for the plane, train or car ride ahead of time with any of the
following choices:
• Hardboiled egg by itself or with a piece of fruit
• Handful of nuts, raw and unsalted
• Raw almonds with apple slices
• Raw walnuts with pear slices
• Low-fat yogurt (unsweetened) with added fruit
• Raw vegetable slices (celery, carrots, cucumber, bell pepper)
• Hummus-2 Tablespoons with veggies
• Peanut butter-1 Tablespoon with 2 celery stalks
• Power or Energy bars
• Edamame

Stay Active
Ask the hotel concierge for walking and hiking trails, running paths and parks to
explore. Stick with a regular fitness routine.
• When traveling, exercise in the morning. Since days can be extremely long
or an important business dinner can pop up, one’s fitness session is already
complete.
• Pack comfortable workout clothes in the suitcase. Make sure shoes have
been broken in to prepare for the amount of walking to be done.
• Go online to see what the hotel has to offer in terms of a fitness center. If
there is no facility onsite, search for local gyms or walking/running trails. Pack
a workout DVD and use it on a portable laptop in the hotel room.
Resources:
2008, 2011, 2014 Zywave,
Inc.10700 W. Research Drive,
Suite 400, Milwaukee, WI 53226.
Is Your Lifestyle Killing You?
(The 8 Simple Steps for Lasting
Weight Loss and Optimal
Health) By Dr. Karen Wolfe,
www.independenttraveler.com

• In the airport, take the long way. Instead of using electronic walkways or
escalators, power-walk to the terminal and take the stairs. During a layover,
power-walk around the entire airport.
• Be open-minded and flexible. Make it easy – do the best one can to stick
with a program. Modify the routine as applicable. Try to add activities, such as
standing instead of sitting, taking stretch breaks and using the stairs.
• Bring travel-size fitness equipment. Include jump rope, resistance/strength
bands or a stretch band. Bring a pedometer or heart rate monitor.
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Bringing the Most Interesting Women in Wine to WBENC
A Woman’s Palate, started in 2012
by two women, wants to introduce
you to our women vintners and their
stories; share their wines with you;
and educate women about fine wine.
For more information, visit us online.
find us on facebook
www.facebook.com/AWomansPalate
follow us on twitter
@AWomansPalate
follow us on pinterest
pinterest.com/awomanspalate

A Woman’s Palate Wine Club, exclusive
to WBENC, is the first wine club developed
for women by women. Typically limited
production and hard to find, AWP wines
are the very finest quality and handcrafted.
Go to www.AWomansPalate.com/WBENC
for more information.

don’t

A WOMAN’S

PA L A T E

GIVE UP THE

WINE list

Meet women vintners, experience
their lifestyle, and connect with
other accomplished women through
the AWP Boot Camp.

This educational seminar considers the
true value of fine wine and shares helpful
strategies for successfully and confidently
ordering fine wines in a business setting.

AWP

M

An online magazine featuring
women vintners, food professionals, and
business executives, all offering practical
and useful advice on wine and food for
business and pleasure.

Visit AWomansPalate.com or awpmag.com for more information

