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President’s

Message
2014 – “A Year of Progress and Growth”
Last month, our outgoing Board Chair, Laura Taylor, shared the 2013 accomplishments we
achieved as a WBENC community. The staff and I “THANK LAURA” for her incredible leadership
and we look forward to her continued support of WBENC.
As we begin 2014, we prepare for a year of progress, growth and excitement and look forward
to the leadership of our incoming Board Chair, Benita Fortner, Director, Supplier Diversity at
Raytheon. As Laura transfers her responsibilities to Benita, I ask for your support as we continue
our path down the Road to Growth and Sustainability. Our progress requires the contribution of the
WBENC staff, Regional Partner Organizations, Corporate & Government Members and Women’s
Business Enterprises. Simply put, our vision to be recognized as the best in women’s business
development will happen because we have all Joined Forces to Succeed Together.
Mark your calendars for two of our signature events which are occurring in 2014: the Summit
& Salute and the National Conference & Business Fair. This year the Summit & Salute is being
held at the New Orleans Marriott Hotel from March 18-20. In addition to providing meaningful
programming and opportunities for relevant meetings, we will be recognizing the very important
accomplishments of our Women’s Business Enterprise Stars and our America’s Top Corporations
for Women’s Business Enterprises. The recognition of 14 WBEs who represent successful
women’s businesses and our incredible list of Corporations with programs that are the “best of
the best,” demonstrate results of our work together in advancing women’s business development.
Additionally, we are holding this important event in New Orleans in order to celebrate WBEC
South’s 20th year anniversary. WBEC South and all of our Regional Partner Organizations are
key to the success of advancing women’s business development.
Our Regional Partner, WBEC PA-DE-sNJ, will host our organization at the Pennsylvania
Convention Center in Philadelphia from June 23 – 25. We will experience the best that WBENC has
to offer and the best of Philadelphia.
I look forward to seeing you during the year as I introduce Benita throughout the organization.
With your support we will achieve rapid progress and sustainable growth.
I close my message by reminding all that “We are WBENC” and “You are important to our
progress and success!”
Join Forces. Succeed Together.
Best,
Pamela Prince-Eason
WBENC President and CEO

Features

2014 National Conference
Host Committee Profiles:
The 2014 National Conference & Business Fair will be held at the Pennsylvania Convention Center
in Philadelphia, June 23-25. The Conference Host Committee Chair, Cindy Towers, and committee
persons are excited to welcome the WBENC community to their city. Over the next few issues we
will be highlighting the committee members so you can get to know them and their businesses.

Cynthia (Cindy) Towers is co-founder and CEO of JuriSolutions, a company dedicated
to delivering innovative and value-driven legal solutions to corporations, law firms and
government entities. Through three service lines, CYLA, JuriStaff, and JXP Search,
JuriSolutions empowers its clients with the right mix of people, technology and
innovative long-term strategies to prosper within today’s changing legal landscape and
challenging economic times.
JuriSolutions’ portfolio of offerings through the CYLA and JuriStaff service lines include
experienced project attorneys and subject matter experts, legal outsourcing, contract
management, law firm enhancement services, legal staffing, document review, and
end-to-end litigation support including e-discovery and managed review services. All
of these offerings position its clients to achieve the greatest value out of their legal
spend. Through the JXP service line, the company also provides high level executive
search, interim management, and human capital consulting across a broad spectrum
of industries with an emphasis on diversity and inclusion.

Cindy Towers
Co-founder and CEO,
JuriSolutions

In 1997, Cindy launched JuriSolutions (then known only as JuriStaff) with a colleague
who shared her vision that purchasers of legal services could achieve significant
value by utilizing lawyers in non-traditional ways. Under her leadership, the company
has strategically grown its portfolio of offerings, entered new markets, and expanded
its geographic footprint. Cindy credits the company’s success to its client-centric
philosophy and unwavering commitment to quality, value and integrity.
Cindy and her company have been recognized by numerous awards including 2013
WBENC Women’s Business Enterprise Star; the Women’s Business Enterprise Council
PA-DE-sNJ 2011 Leadership Award; the Philadelphia Business Journal’s 2010 Philly100
Award; and SmartCEO Magazine’s 2010 Future50 Award. The company has also been
a multiple-year recipient of DiversityBusiness.com Top 500 Women Owned Businesses
and, most recently, the company was recognized with the Gold Award from American
Lawyer Magazine for Top Legal Recruitment Firm Nationally.
Cindy sits on the WBEC PA-DE-sNJ Council, is past chair of WBEC’s Envoy Group,
and serves on many WBENC and WBEC committees. She is also a Forum Committee
Representative and is currently the chair of the WBE Host Committee for WBENC’s
2014 National Conference and Business Fair. Outside of WBENC, Cindy enjoys
mentoring young women entrepreneurs and is a frequent lecturer and event speaker on
a variety of topics including “Getting Your First Legal Job,” “Growth Strategies for Your
Business” and “Leveraging your WBENC certification.”
WWW.WBENC.ORG » JANUARY EDITION 2014 »
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Cindy holds a Bachelor’s degree in Nursing from Villanova University and a Juris
Doctor degree from Widener University School of Law where she graduated in the
top 10% of her class. Outside of her professional life, she is a wife and the mother
of three school age children. She is an active volunteer in the community and a
dedicated swimming and soccer mom.
For more information about JuriSolutions, visit www.jurisolutions.com

HARMELINMEDIA

Mary Meder is president of Harmelin Media, one of the nation’s top 10 independent
media firms, and Pennsylvania’s largest media services agency. Harmelin Media
works with industry leading clients in health and wellness, retail, consumer package
goods and other key categories. Its focus is on providing holistic media solutions
across digital, traditional and promotional platforms.
Meder is a 25-year veteran of the media industry. She joined Harmelin Media in 1987
and was named executive vice president in 1992. She became president in 2002.
Under her leadership, Harmelin Media has doubled in billings in less than 10 years,
growing to more than $450 million annually. Marquee clients added during this
time include the Commonwealth of Pennsylvania, Bimbo Bakeries, Regions Bank,
Boscov’s and America’s Best Contacts and Eyeglasses.
Ms. Meder has spearheaded the company’s diversification and led the executive team
to develop analytical, digital and sports marketing divisions that today account for
$100 million in annual billings. Staff has continued to grow, increasing by more than
50 percent, with little to no turnover in key positions.

Mary Meder
President,
Harmelin Media

Much of Harmelin Media’s growth and ongoing success can be attributed to Meder’s
leadership, remaining true to its founding principles of strategy, creativity and
innovation, while providing the highest level of customer service in the industry.
Meder serves on the Board of Directors for Special Olympics Pennsylvania, and
is the past chair of the organization and was awarded the 2011 Special Olympics
Pennsylvania Hall of Fame Al Senavitis Lifetime Achievement Award. She serves as
an officer of the Philly Ad Club Board of Governors and past board president. Meder
is also a member of the Penn State School of Communications Board of Directors.
Her community involvement – both personal and through the auspices of Harmelin
Media – has been recognized through numerous awards, including the 2012 Cradle of
Liberty Council – BSA – Good Scout Award, and 2014 Epilepsy Foundation Honoree.
She is a graduate of Pennsylvania State University where she earned a B.A. in
Advertising and was awarded the Outstanding Alumni of 2006 by the College of
Communications’ Alumni Society Board of Pennsylvania State University. Meder
resides with her family in Collegeville, PA.
For more information about Harmelin Media, visit www.harmelin.com

PRESIDENT’S REPORT
Michele McHenry is president and CEO of Laser Lab, Inc., an industry leader in
customized business solutions that create efficiencies and reduce costs associated
with printing and related office supplies. Laser Lab serves its corporate, financial,
engineering and healthcare customers as their central source of premier equipment
and services, streamlining payments and anticipating repair or replacement needs
often before they are aware of them.
As an authorized provider of Brother, HP, Samsung, Dell, and Xerox, Laser Lab
services most major brands and covers managed print services (MPS); quality
remanufactured toner cartridges, multi-function-printers (MFP) and laser printers.


       

Its innovative remote monitoring software enables Laser Lab to become “the eyes and
ears” of its customers by tracking toner levels and error messages, and scheduling
servicing or supply deliveries. This eliminates downtime and emergency service
calls, and frees up storage space and the valuable time of IT personnel. Laser Lab’s
proactive service program schedules preventive maintenance, resulting in optimized
printer performance and extended life for office equipment. Collectively, these
benefits enable Laser Lab’s customers to enhance their own productivity.
Laser Lab has been a WBENC-certified Women’s Business Enterprise (WBE) since
2001. Under McHenry’s leadership, Laser Lab has received awards such as the
WBEC PA-DE-sNJ Done Deal Award; and the Top Diversity-Owned Business Award in
Pennsylvania, and Top Small Business in Pennsylvania from DiversityBusiness.com,
to name a few. She has been the recipient of WBENC’s Dorothy B. Brothers
Executive Scholarship.
Michele McHenry
President and CEO,
Laser Lab, Inc.

McHenry is dedicated to supporting and encouraging other women in business. She is
the recipient of the WBENC 2011 WBE Star Award, the WBEC PA-DE-sNJ Leadership
Award and Shining Star Award, and Central Pennsylvania Women of Influence 2011
Award. She is a WBENC Forum Member, a Council Member of WBEC PA-DE-sNJ, and
a WBEC Envoy.
McHenry is active in her community, serving as a leader in many capacities: current
president of the Ephrata Area Chamber of Commerce; area representative for the
Ephrata Area Women’s Connection, a branch of Stonecroft Ministries, Inc., past
president of the Denver-Ephrata Area Rotary; and past president of the Lancaster
Area Express Network, a branch of the American Business Women’s Association
(ABWA). She is secretary and founding board member for the recently formed
Ephrata Community Hospital Foundation. She is also a founding member of the
John Maxwell Team and uses her leadership experience to speak to organizations
and at conferences.
She is happily married and the proud mother of two grown children studying to be an
optometrist and an actuary.
For more information about Laser Lab, Inc., visit www.laser-lab.com
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Features

Corporate Spotlight: Tier 2 programs
Kelly services, ManpowerGroup, Pacific
Gas & Electric.
This month’s Corporate Spotlight looks at a crucial part of women’s business
development: Tier 2 programs. To learn more about the strategy and implementation
in this area, the WBENC President’s Report turned to past recipients of America’s Top
Corporations for Women’s Business Enterprises: Kelly Services, Inc. (3 times on the list);
ManpowerGroup (5 times), and Pacific Gas & Electric (2 times).

1) Tell us about your Tier 2 or 3 program for WBEs.
Why is it important to your business?
ManpowerGroup:
ManpowerGroup was among the first in the workforce solutions industry
to commit to a fully engaged supplier diversity initiative, inclusive of
WBEs, minority, veteran, LGBT, and small staffing and procurement
businesses. Today, more than ever, supplier diversity is a key driver in
the workforce management programs for large organizations.
ManpowerGroup’s Supplier Diversity Initiative is our commitment
to developing relationships with diverse suppliers who enhance our
workforce solutions offerings. By sharing our knowledge and resources
with diverse partners, we accelerate their growth and profitability, while
meeting our clients’ diversity initiatives. The end result is optimal client
solutions and partnerships within a world of diverse and highly-soughtafter talent.

Kelly Services, Inc.:
Kelly Services, Inc. is a global provider of workforce solutions with a
deep commitment to Diversity & Inclusion that begins with leadership
and is an essential aspect of our business process. The ability to develop
a comprehensive, strategic plan for D&I not only drives efficiency and
innovation, across our enterprise, but also satisfies customer needs and
influences how our suppliers operate.
The focus of our Tier 2 initiatives is to expand opportunities for women
and diverse companies to participate in large contracts that are typically
filled by majority businesses. Our business model enables us to maintain
organization-wide goals with both majority-owned and diverse-owned
primes. We cast a wide net to broaden the scope of certified diverse
companies that support our varied business requirements from
traditional staffing to procurement solutions.

PRESIDENT’S REPORT
Building a sustainable Tier 2 program adds value
and gives us access to the breadth of talent we need
to forge innovative, profitable solutions that provide
economic growth through job creation.

Pacific Gas & Electric (PG&E):
Our first goal is to provide safe, reliable, and affordable
gas and electric services to our customers – who
span an extraordinarily diverse Northern Californian
footprint. Our leaders, from the top down and across
our organization, believe that hiring diverse suppliers
encourages competition that leads to innovation. This
in turn creates cost savings and tremendous value for
our customers.
We have had our Supplier Diversity program in place
for 30 years; and an integral part of it is our Tier 2
program. In 2012 we achieved over $2.051-billion in
diverse spend, which is 38.83% of the utility’s total
procurement spend.
Nearly 30 percent of our diverse spend comes from
diverse subcontracting; and that number rises when
we include “value-added” spend – resulting from the
business solution partnerships we encourage our
primes to support.
At PG&E, our work can require expertise in highly
technical, scientific, and construction areas. We have
found that a Tier 2 program in which prime suppliers
– whether diverse or non-diverse – cultivate a pipeline
of diverse and women suppliers is especially helpful
in building the capacity and credentials they need to
achieve major contracts.

At the same time, we have flexibility to work with our
primes to ensure diversity goals are realistic to drive
diverse participation. At the core of our engagement
process, we can suggest diverse or women businesses
to meet those needs and integrate them into the
supply chain.
To ensure the success of our initiative, Kelly requires
prime suppliers to report on the use of WMBE
fulfillment of their contract. This reporting is captured
quarterly and reported with Kelly’s Quality Program. As
a result our compliance rate with our top primes has
exceeded diversity goals year over year.

PG&E:
We ask prime suppliers of a certain size to meet
specific supplier diversity goals; and we include
supplier diversity as a key element of our RFI or
RFP processes. We reinforce this message when we
onboard our suppliers, including monthly training
webinars on what a best practice program looks like
and how to measure it.
Crucially, we urge them to go beyond quantitative
measurements and to take a holistic approach to
developing Tier 2 diverse suppliers. We ask them to
look for innovative ways to partner with and mentor
diverse and women suppliers, and we reinforce their
success in this area with PG&E Supplier awards
and recognition.

2) How do you engage your prime suppliers
in a Tier 2 diversity program?

Of course facilitating business is at the core of women’s
and diverse business growth, and we bring prime and
sub-prime suppliers together in key industry areas.
Last fall, we held a half-day business MatchMaker
meeting for the electric and gas operations businesses
with 20 of our prime suppliers and 50 qualified
women’s and diverse suppliers to explore opportunities.

Kelly Services, Inc.:

ManpowerGroup:

Kelly establishes diversity goals with our prime
suppliers at the outset as part of our RFP process. At
the contract award, we set the expectation for reaching
a target for diverse participation; we have financiallylinked service level agreements to drive growth, and
we meet with the suppliers quarterly to track their
progress against our performance measurements.

ManpowerGroup is committed not only to initiating
relationships with diverse suppliers, but also to
developing relationships with suppliers who can
enhance the innovative workforce solutions we deliver
to clients. ManpowerGroup’s Supplier Diversity
Program includes an advisory board, executive
mentoring program and the annual ManpowerGroup
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Supplier Diversity Roundtable, all of which strengthens
our relationships with diverse suppliers as well as
enhances the quality and value of workforce solutions
we provide to clients.

3) What are some of the important outcomes
of working with Tier 2 suppliers?
PG&E:
We have achieved extraordinary successes in seeing
diverse Tier 2 suppliers land major national business.
In one example, we worked with a majority-run prime
supplier in transportation services to develop a robust
Tier 2 program. Through an innovative approach to
consolidating fuel payments through one financing
source, we are able to work with a female- and diverserun company to provide a fuel card that could serve our
national needs.
This kind of collaboration requires passionate, dedicated
champions in the business who are willing to push
for better solutions. Importantly, it has resulted in
substantial growth for both the prime and a number
of diverse subcontractors.

ManpowerGroup:
ManpowerGroup has long known the value of supplier
diversity. As a world leader in innovative workforce
solutions, ManpowerGroup considers diversity in our
Tier 2 supplier base an essential business strategy.
Diversity business partners not only bring in a wider
pool of diverse employees, which then translates
to stronger diverse communities, they also bring
knowledge, innovation, and value that make
ManpowerGroup more competitive.
ManpowerGroup is committed to helping WBE suppliers
grow and advance their businesses. Our annual
ManpowerGroup Supplier Diversity Roundtable event
helps our suppliers do just that. The highly popular
one-on-one sessions give suppliers direct access to
ManpowerGroup’s business executives, managers and
professionals. The growth of our WBE partner firms as a
result of the roundtable is a significant accomplishment.

Kelly Services, Inc.:
We find tremendous value in our Tier 2 program. On a
strategic level, we are expanding opportunities within
diverse business communities and in high category
businesses such as engineering, IT and software
developers. This enhances careers, creates profitable
relationships, and drives diversity and inclusion
throughout the supply chain.
More specific to our business outcome, the Tier 2
program helps develop a network of scalable suppliers
to deliver long-term value – first as Tier 2 and gain the
experience to develop into a Tier 1 supplier.
For example, we began working with a diverse supplier
that provides screening and background checks – a vital
function for our business but one that we outsource.
The diverse supplier earned one of the highest customer
satisfaction ratings in this space, as a result, the
relationship continued to grow for several years as a
Tier 2, and today has advanced to Tier 1 status as
a preferred supplier.

4) What advice would you give to a company
seeking to build or expand a Tier 2
program?
Kelly Services, Inc.:
Make your diverse suppliers visible throughout the
buying community and the organization. We developed
technology enabling diverse supplier registration that
feeds directly into Kelly Services registration. They can
be considered for Tier 1 or Tier 2 business.
Other guidelines: Set a clear vision and purpose for the
program in ways that will matter to your internal and
external clients. Communicate this at each phase of the
program and to all stakeholders. Maintain momentum
and relevance in your initiatives to ensure diversity
processes and practices are still applicable. Set tangible
performance targets and assess on a continual basis.

ManpowerGroup:
ManpowerGroup considers supplier diversity an essential
business strategy, not just an exercise in meeting
a numerical goal or an enhanced referral network.
Organizations looking to build a Tier 2 program need to
approach the program with a strategic mindset and a desire
to help suppliers grow, evolve, and become successful in
supporting your shared clients.

PG&E:
Collaborate across boundaries. PG&E held a roundtable
with the California Public Utilities Commission (CPUC)
which also supports and sets diversity goals, along with
our fellow utilities, to talk through issues specific to our
industries. We addressed ideas for better access to areas
such as energy procurement.

5) Are there particular obstacles that you have
had to overcome and if so, how?
ManpowerGroup:
At ManpowerGroup, we are continually looking for ways to
enhance our Supplier Diversity Program to better serve our
diverse partners and our clients. Recently, we unified what
was a disparate reporting framework that made it difficult to
uncover meaningful data. We now have a concise solution to
facilitate reporting, review, and analysis of supplier diversity
data. The initiative helped guide our different businesses
toward common practices, definitions, and reporting
methodologies to identify accurate WBE participation and
to establish annual goals. Most importantly, this allowed
ManpowerGroup to identify and capture areas of opportunity
in WBE spend and to enhance our supplier diversity efforts
on those areas.

of cultural integration, based on an interchange of
perceptions, behaviors, and knowledge – Kelly Supplier
Diversity Development goes beyond compliance to
value creation.

PG&E:
We constantly look for new ways to increase spend in
industries or practices where diversity percentages could
be substantially higher. One such area is in consulting, and
to address this we collaborated with the CPUC and other
CA utilities to hold a Consulting Services Forum with the
major consulting firms, as well as diverse consulting firms.
We invited executives of the firms to address how to engage
diverse suppliers on a subcontracting level and included
an audience of over 100 prime and diverse firm owners and
utilities representatives.
This led to a terrific best practices forum, which we followed
with a business MatchMaker with a variety of utilities and
consulting firms. It is a great example of how together we
can share solutions and forge business development that
benefits us all.

For more information:
www.manpower.us/en/About-Us/Supplier-Diversity.htm
www.kellyservices.com/global/supplier-resources/
supplier-diversity/
www.pge.com/supplierdiversity/

Kelly Services, Inc.:
Changing demographics, coupled with the globalization of
a world economy, will increase the challenges of attracting
the best and brightest talent. Pressures on inclusion require
linking diversity goals to corporate objectives.
Building collaborative relationships to ensure solutions
meet the demands of the marketplace have a greater
impact on your business success. We focus on making sure
our supplier ecosystem delivers value to meet the daily
demands of a global supply chain. Creating an environment
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Are government contracts the right
growth path for your company?
Tap the sure-fire set aside.
While many federal contracts are reserved for small business, each federal business
pursuit takes significant effort. But regardless of your set-aside status, one set aside
supports EVERY successful federal contractor: the set aside of your TIME to make a
good decision about entry into this market. That’s the set aside that everyone can win.

Gather your resources.
Companies that want to grow, in any market but especially the federal one, invest time
and money up front. To fund your federal growth, you may shift resources from another
market, project or endeavor, or look for new working capital. Also, look at investing in
hiring staff, market research, business development, and legal guidance.

Buckle in for the long haul.
Expect at least a year, and likely longer, of spending time and money without generating
revenue on the road to your first contract, whether as a prime or partner. Well-focused
persistence pays off: two-thirds of the companies who spend that time win a second
contract within another year.

To win fast, go slowly.
So you’ve determined that you have the resources and you have the time, now what? Past
performance is the great sales accelerator, and one of your most powerful marketing
tools. You want to get that tool in your kit quickly – take the time up front to learn the
market and research your sweet spot opportunities. That way, you can create a targeted
plan for business in a few agencies where you can win most quickly and perform best.

Solve problems for your federal buyer.
With so many federal spending cuts, this market is riskier than ever. Even established
federal contractors, large and small, can find their programs postponed, cut, or
suspended. That’s why it’s important to position what you do as something that solves a
critical problem. This will put your contract higher on the list of the agency’s priorities
and makes it less likely your program will be cut. Finding this “sweet spot,” between
what you provide and what the agency needs, is the next step to successful federal
business development.

PRESIDENT’S REPORT

Then leverage small business programs: Qualify, Apply.
Many women’s business enterprises are attracted to the federal market because
they’ve heard about the Women’s Procurement Program and its goal to award 5%
of its contract dollars – over an estimated $2.5 billion in 2014 –
 to women-owned
small business (WOSB). But even if your business is not in one of the 83 North
American Industrial Classification System (NAICS) codes eligible for WOSB setasides, your company might qualify for other set aside programs.
The federal government aims to award 23% of its prime contract dollars to small
business across all NAICS codes, and has specific set aside programs to support
its contract award goals for companies located in Historically Under-utilized
Business (HUB) Zones (3%), service-disabled veteran-owned small business (3%),
and small disadvantaged business (5%).
Finally, large companies who win any federal contract worth more than $650,000
must have a small business subcontracting plan. If your business is small but has
a great track record, these large firms represent another path to market.
Thinking of federal business to grow your company? Now is a great time to
consider whether federal buyers could drive some of that growth. In short, there
is plenty of opportunity for companies of all sizes and industries…if some careful
thinking up front suggests that the effort would be worthwhile.

EARLY BIRD DEADLINE
FOR SUMMIT & SALUTE
IS JANUARY 28th REGISTER TO PARTICIPATE IN MATCHMAKERS,
NETWORK WITH CORPORATE & GOVERNMENT
MEMBERS AND WBEs, AND ATTEND WORKSHOPS
GEARED TOWARD BUSINESS GROWTH.

visit www.wbenc.org/summit-salute

Register TODAY!!
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Focus On Forum

NEW FORUM LEADERSHIP TEAM PROFILES
Meet the new leaders of the Women’s Enterprise Forum: Julie Copeland, Chair;
Cheryl Snead and Patricia Rodriguez Christian, Vice Chairs. Each has contributed
meaningfully to the Forum and to WBENC and shares information about her business
and outlook for the Forum below:

Julie Copeland, President and CEO of Arbill, has a clear vision for the company she has
led since 2005: to ensure that her customers’ employees return to their families safely
every day. Getting there has been a strategic and deliberate journey in which Copeland
transformed the company from a manufacturer of safety products to a trusted partner
in enhancing workplace safety through premier products, safety processes and training,
and performance measurement.
“Our holistic approach is having a dramatic impact on workplace safety,” she says.
“As a result, our customers are advocating for us to help them develop the best safety
processes for their companies and their workforce.”

Arbill partners with its customers – which include leaders such as The Coca-Cola
Company, Tyco, Covidien, MeadWestvaco, Harley-Davidson Motor Company,
Macy’s and Bristol-Myers Squibb – to build and support a culture of safety across
their organizations.
Arbill is one of the leading providers in North America of personal protective equipment
such as gloves, goggles, footwear, and protective clothing. At the same time, it delivers
the Arbill Advantage by assessing a workplace and creating a safety plan aligned with
the company’s own safety initiatives. Additionally, Arbill designs efficient use of safety
product inventories, troubleshoots vulnerabilities, and conducts training – which
can range from fork lift, blood borne pathogen, Hazwoper, and Hazcom training, to
a comprehensive OSHA program. Arbill compiles all of this to help implement best
practice safety standards. Not surprisingly, its customers experience an overall
reduction in costs associated with workplace injuries.
“When companies can celebrate so many days without incidents, they see a huge
increase in employee morale that supports retention and lifts productivity,” she
points out.

Arbill also takes immediate action to help in an emergency situation. When Superstorm
Sandy hit in 2012, Arbill delivered safety products to customers up and down the Eastern
Seaboard when most others could not get through.
“We set the bar for recovery disaster support and our customers really appreciated
it. We could help them assess the changing environment as new hazards were
introduced and get them the products they needed,” Copeland says.

PRESIDENT’S REPORT
Copeland takes a similarly strategic and action-oriented approach to her new role as Chair
of the Women’s Enterprise Forum, having spent three years as Vice Chair.
Copeland’s goals for the Forum are focused on five areas. First, she will continue to
enhance WBE engagement and participation in the Forum so that WBEs can take
maximum advantage of its value and opportunities.
Secondly, she will advance the Forum’s healthy alignment of WBE goals with WBENC’s
Regional Partners Organizations (RPOs), as she accomplished with the Envoy Program for
the Women’s Business Enterprise Council of PA-DE-sNJ led by president Geri Swift. This
experience deepened her collaboration with her RPO and prepared her for leadership roles
on the Forum.
Julie Copeland
Chair, Women’s Enterprise Forum
President and CEO, Arbill

Third, Copeland will continue to build the Forum’s reputation for robust programming,
providing invaluable insights from WBENC Corporate and Government Members and other
WBEs on business development strategies. Fourth, she will encourage WBEs to mine the
potential to do more business with other WBEs. And Fifth, she would like the Forum to
encourage communications among WBEs about opportunities available to them across
the WBENC organization.
“Knowledge leads to empowerment,” she says. Women business leaders spend 99
percent of their time being decision makers, she notes, but at the Forum, they can act
as influencers and have a positive, snowballing effect.

“When we come together as women for the greater good – it spells success for everyone
involved,” she says. “I have experienced WBENC and the Forum as an incredible
sisterhood of WBEs. Together we have the opportunity to inspire tremendous growth.”
For information on Arbill, see www.arbill.com

As President and Chief Executive Officer of Banneker Industries, Inc., a world-class
provider of Supply Chain Management solutions that is celebrating its 23rd year in
business, Cheryl Snead leads with the principles of collaboration and integrity. She
founded Banneker to fulfill the growing need for military contracts during Operation
Desert Storm, pivoting her company from a machined parts manufacturer to a supply
chain and logistics provider to meet that need. Today, Banneker serves a broad spectrum
of industries, including the U.S. government, multiple arms of the military, and aerospace
and defense industry leaders such as Raytheon, BAE Systems and Johnson Controls, Inc.
with its award-winning supply chain management and logistics services spanning the
management and movement of inventory.
Headquartered in North Smithfield, Rhode Island, Banneker operates across the country
with 10 facilities in five states. Its end-to-end solutions include the delivery of third party
logistics services such as value-added warehousing, procurement, inspection, kitting,
packaging and fulfillment, distribution, onsite services, and consulting. With her lucid
business strategy and infectious enthusiasm, Snead perceives substantial opportunities
for women-owned businesses in the Federal Government WOSB 8m Program, as well as
subcontractor roles with manufacturers, despite uncertainties in government spending.
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“While budgets for new equipment may be in flux, clients must keep their facilities and
services up to date and ready to use. They are looking to companies like Banneker to help
them maintain their existing fleets and efficiently move products and utilize resources,”
she says.

Consistent with its customer goals, Banneker galvanizes its employees around continuous
improvement with a rigorous and comprehensive quality management system built around
its ISO 9001:2008 and AS9100 certifications, supplemented by a lean Six Sigma program.
Snead is one of a number of Six Sigma “Green Belts” in the company.
A 2009 WBENC WBE Star, Snead is also a passionate advocate of women, youth and minority
empowerment. These characteristics align with her dedication to the Women’s Enterprise
Forum, for which she chaired the Government Contracting Committee prior to assuming
her new role as Forum Vice Chair. To help Forum members take advantage of government
contracting opportunities, the committee created a spreadsheet of all government agencies
utilizing the WOSB program with contacts, and produced Webinars on how to pursue them.
The committee has also identified 100 corporations doing government contracting and is
currently working with WBENC on organizing a program to reach out to those who weren’t
WBENC members.

Cheryl W. Snead
Vice Chair, Women’s Enterprise
Forum
President and CEO,
Banneker Industries, Inc.

“It has been rewarding for me to take a leadership role and mentor WBEs. We have helped
them get involved with the government, develop a network of prime suppliers and connect
with other WBEs working in the same space,” she comments. “As we do in our business,
we are bringing talent, process and resources to the table.”

Banneker became WBENC WBE-certified in 2007 and Snead became involved with the
Forum in 2009 along with her Regional Partner Organization, the Center for Women and
Enterprise (CWE), and Susan Rittscher, CWE President and CEO.
Snead is excited to be working with new Forum Chair Julie Copeland and Vice Chair Patricia
Rodriguez Christian to “take the good work of the Forum to the next level of success.”
For more information on Banneker Industries, Inc., see www.banneker.com

For Patricia Rodriguez Christian, President of the Alliance of Diversity Printers, LLC
(ADP-LLC) and new vice chair of the Women’s Enterprise Forum, a key element of any
organization’s success is its leaders’ drive to continually evolve and grow. In her quest
to establish ADP-LLC among the top 200 printing companies in the country – and in her
dedication to the continued success of the Forum, she is living that ethic.
Christian takes a highly strategic view of the printing company – which has been growing
through acquisition and strategic alliances since she co-founded it in 2008 – to serve major
corporations in a variety of industries from airline to hospitality to health care, as well as
regional and municipal governments. With the immediate objective of meeting the client’s
need (“We get in where we fit in,” she says), ADP-LLC produces printed content for direct
mail campaigns, marketing and display pieces, catalogues, and even major vehicle wraps for
promotional purposes.

PRESIDENT’S REPORT
At the same time, her team’s detailed knowledge of the technology and printing processes
enables the company to create efficiencies and provides valuable advice for clients. In one
case ADP-LLC made a suggested edit to a product design that saved the client a halfmillion dollars. In another example, ADP-LLC reengineered a process that had required 100
transactions monthly, down to only one transaction monthly. This new process, which still
enabled them to deliver the product to hundreds of internal customers, prompted the client
to ask ADP-LLC back to bid on additional business.
“There is a big misconception around the print industry that it is shrinking. It is actually
growing at a rate of 2 to 5 percent annually,” she asserts. “Part of the issue is that print
is often viewed as a production commodity, when it is actually a very strategic discipline
requiring forward-looking management, processes and technology.”

Patricia Rodriguez
Christian
Vice Chair, Women’s Enterprise
Forum
President,
Alliance of Diversity Printers LLC

Christian’s industry knowledge was initially honed at CRC Group, Inc., a business services
and staffing company specializing in printing and delivery, which Christian launched in 2000
and still heads as president and CEO. As in ADP-LLC, CRC Group reduces business service
overhead through innovation and efficiency.
“It is not good enough to produce the cheapest widget or be the most cost-effective, you
also have to do it in a way that adds value,” she says.

A former WBENC WBE Star, Christian says that WBENC has been a tremendous resource
to ADP-LLC. This has been related to the skills and knowledge she has acquired through
WBENC, the access to major corporations seeking diverse suppliers, and the connection
with other WBEs in related fields or other pieces of the supply chain.
In fact, Christian partnered with Terri Quinton, ADP-LLC, CEO, fellow WBE Star and former
president of Q2 Communications, Inc., in founding ADP-LLC. Today, ADP-LLC works with
Keeli Jernigan, CEO of Trans-Expedite and a former WBE Star, in delivering product to
clients. Christian is on the Board of the Women’s Business Council - Southwest headed by
president Debbie Hurst, Chair of the WBENC Leadership Council.
“WBENC really makes it easy for us to partner with each other, to be open to pooling our
resources and in offering competitive solutions,” she says.

Likewise, Christian sees the Forum evolving and adding value for its members.
“I have been a member of The Forum for five years and its growth has been very positive.
The Forum leadership has laid a firm foundation for us to continue this by opening it to all
WBEs who are interested in taking advantage of its resources,” she says.
Christian had served on the Opportunities Committee, which informs the Program
Committee on the WBENC Board, and has been instrumental in delivering new content
suggestions for the Summit & Salute and the WBENC National Conference & Business Fair.
As vice chair of the Forum, she is excited to be part of WBENC’s growth. “We are
transcending our established events. WBENC is the go-to resource for women’s business
development and I look forward to being a part of that.”
For information on APD-LLC, see www.adp-llc.com
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opportunities

Launching in February!
WBENC Insights
Insights gives WBENC national
members exclusive access to
relevant information through video,
whitepapers, webinars, and graphics.
Utilizing cloud technology provides
users cross-platform accessibility so
it can be viewed on your desktop,
laptop, tablet, or smart phone,
anytime.
Check your e-mail regarding access
to your WBENC Insights account or
visit www.wbenc.org for more
information.

NEW
ORLEANS!
Don’t miss out. Register today.

MARCH 18-20, 2014
MARRIOTT NEW ORLEANS
555 CANAL STREET
presenting sponsorS

JOIN FORCES. SUCCEED TOGETHER.
FOR MORE INFORMATION, PLEASE VISIT
www.wbenc.org/summit-salute

Resources

The National Women’s Business
Council’s Plans for 2014: FOUR PILLARS

The National Women’s Business Council (NWBC) is a non-partisan federal advisory council that was
created to serve as an independent source of advice and policy recommendation to the President,
Congress, and the U.S. Small Business Administration on economic issues of importance to women
business owners. The NWBC is the government’s only independent voice for women entrepreneurs.
NWBC Members comprise leaders of women’s business organizations and prominent women
business owners which include Tara Abraham, President and CEO of Accel inc and Board member,
advocate and devoted contributor to Women’s Business Enterprise National Council (WBENC).

“I am honored and privileged to represent WBENC on the National Women’s Business Council”
states Abraham. “This year NWBC is taking the initiative in researching and hoping to advance
in four areas related to women business issues we believe take priority. It is wonderful to be
part of a Council that is dedicated to ensuring women’s business issues are being heard on
Capitol Hill.”
The NWBC is committed to: conducting research on issues important to women business owners
and their organizations; communicating these findings widely; and providing a platform for change to
expand and improve opportunities for women business owners and their enterprises.
In October 2013, NWBC commemorated the 25th year anniversary of passage of HR 5050, the
Women’s Business Ownership Act of 1988 which created the National Women’s Business Council
and the Women’s Business Center Program which enabled women to establish credit individually.
NWBC remains excited about what lies on the horizon for women in business.
Throughout 2013, collective engagement with women business leaders in communities across the
country, entrepreneurs and council members led efforts to identify best practices, successes and
opportunities for improvement. Utilizing these insights, the Council recommended nine core areas
of action which align across NWBC’s “FOUR PILLARS”: Access to Capital, Access to Markets,
Job Creation & Growth, and Data Collection.

PRESIDENT’S REPORT
Recently released, the NWBC 2013 Annual Report examines cutting-edge issues, presents
policy recommendations to advance women entrepreneurs and expands upon the “FOUR
PILLARS” which establish the framework for impactful policy recommendations. Through
these recommendations the NWBC aims to inform and advise policy makers and the women’s
business community on their implementation of the 2014 women’s business agenda.

FOUR PILLARS HIGHLIGHTS:
ACCESS TO CAPITAL
NWBC’s goal is to identify ways to increase access to greater amounts of capital available
to women-owned and women-led businesses. Getting more capital in the hands of women
entrepreneurs will grow the economy and create jobs.
ACCESS TO MARKETS
The NWBC’s goal is to increase access of women-owned and women-led businesses into new
markets and to increase market share in target markets. More women supplying products
and services in the federal marketplace and in corporate supply chains will result in more
competition, choice, and quality.
JOB CREATION & GROWTH
The NWBC’s goal is to increase opportunities for women-owned businesses in high-growth
sectors. Women are bringing great ideas to the market and show potential to scale, impact,
and innovate.
DATA COLLECTION
The NWBC’s goal is to expand the amount of government data available on women-owned
businesses. Women’s economic impact is significant and growing, however NWBC cannot
count what is not measured and will look to the government to fill in the unknown.
To learn more about the National Women’s Business Council (NWBC) and to read their annual
report visit their website: www.nwbc.gov/
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Recognition

NATIONAL GAY & LESBIAN CHAMBER OF COMMERCE
honor seattle’s zippydogs for outstanding
achievement in lgbt supplier diversity.
WBEs Elise Lindborg and Kelli Henderson, leaders of ZippyDogs, were honored with this
distinguished Lesbian, Gay, Bisexual, and Transgender (LGBT) Business award by the
National Gay & Lesbian Chamber of Commerce (NGLCC) at the 2013 Annual NGLCC
National Dinner which was held in Washington D.C. on November 22.
This black-tie gala is dedicated to celebrating leading LGBT business owners and
entrepreneurs, corporations and supplier diversity advocates, as well as government and
community leaders. From a competitive field of applicants, ZippyDogs was selected as
LGBT Supplier of the Year.
The NGLCC is the only national not-for-profit advocacy organization dedicated to expanding
the economic opportunities and advancements of LGBT business community. As the national
certifying body for LGBT-owned businesses, with 140 corporate partners and 52 local, state,
and international affiliate chambers, NGLCC is the largest LGBT business development and
economic advocacy organization in the world.

Elise Lindborg and
Kelli Henderson
Top Dog and Chili Dog,
ZippyDogs

ZippyDogs, a Seattle-based supplier, assists companies to market their business through
the creative use of eco-friendly and Made in USA promotional products. Earlier this year,
ZippyDogs’ customers responded with overwhelming satisfaction to a service survey and
described the company as innovative, responsive, reliable, friendly, and “off the leash.”
Lindborg and Henderson attribute their company’s growth in part due to the NGLCC’s
Supplier Diversity Initiative.

“The NGLCC has been pivotal to the success of ZippyDogs, and that makes this
award extra special to us,” says Lindborg. “Not only do we provide products that
we are proud to sell to our clients, we take every opportunity to educate our
customers about eco-friendly, Made in USA products and supplier diversity. If we
can help influence companies into this forward-thinking model of business, then
we can wag our tails at the end of the day.”
ZippyDogs has been in business since 2000, and have experienced sustained growth
during the last three years. Since purchasing their World Headquarters and becoming a
LGBT certified business in 2010, they have hired two employees and won two government
contracts. They have also been WBENC-Certified since 2010. In addition, ZippyDogs is a
member of the Fair Labor Association and the Clean Technology Trade Alliance. They have
worked on branding and promotional products for companies such as Amazon, Microsoft,
Sound Transit, the University of Washington, the Seattle Storm, Univar, the Seattle Public
Library, the Seattle Opera and Swedish Edmonds Hospital.
To learn more about ZippyDogs, visit their website at www.zippydogs.com.
To learn more about NGLCC, visit their website at www.nglcc.org.

We are excited to launch our premier line
of WBENC products to engage our community and
bring awareness to the
WBENC brand.
We invite you to shop on
our newly designed
website and feel free to
contact our exclusive
provider for even more
creative ideas on
how to brand your
business!

WOMEN ON WELLNESS

2014 Health Journey: Lifelong
Solution vs. New Years’ Resolution
Our 2014 Monthly Wellness Series is taking a fresh approach in the “New Year” by
focusing on Health with a new perspective, combining Alternative Health practices
with Positive Psychology.
Maintain an open mind as your 2014 Health Journey begins. Your experience with this approach can help you reach
and maintain a life filled with positive energy, ease of movement, the ability to do what you want to do and live the
life you choose to live. Above all, you will achieve a positive mental attitude to see the glass half full and foster an
openness to continue to learn new ways to support overall good health.
The overarching goal is to provide you with an opportunity
to “Be Well, Live Well and Stay Well,” now and into your
retirement years. Are you ready to kick it into gear and join
us on the 2014 Health Journey?
The focus of this approach results from the #1 Topic for
Women’s Health: WEIGHT. Everywhere you go, listen and
you will hear women talking about the “latest” diet craze.
This subject is a preoccupation for women.
Weight seems to be an obsession. It is not just the number
on the scale that creates the buzz; our concerns about
weight include so much more. Perhaps, like many, you
look at your weight challenge as daunting, due to either
unexpected weight gain or feeling like you are out of control
due to unforeseen circumstances like menopause, injury or
lack of physical activity.
There are eight basic components of life which incorporate
issues around weight. Consider the eight topics listed
below in order to begin to understand exactly what you
are holding onto and why. Our plan is to cover these topics
throughout the year and provide practical tips and personal
assessments to bring these topics to life.
1. Food
2. Exercise
3. Sleep
4. Stress
5. Digestion
6. Water
7. Supplementation
8. Support
Dr. Karen Wolfe, a colleague and friend of Brenda Loube’s,
is an author, speaker, certified coach and physician who

concludes that:
“Health is more
than the absence
of symptoms.”
Dr. Wolfe feels
that true health
is about actively
participating in
life with energy,
vitality and joy
which requires
focus on the
health of our body,
mind and spirit. Dr. Wolfe wrote the book, Is Your Lifestyle
Killing You? because she is passionate about making a
real difference in the health care system. The world is
experiencing an epidemic of lifestyle-induced diseases.
Scientific evidence shows that lifestyle, not genes, is the
primary determinant of health or disease and that lifestyle
choice can cause physical, mental and economic suffering.
Dr. Wolfe also points out that change has to happen in “baby
steps.” Dr. Wolfe introduced Brenda to the entire cellular
nutrition program that not only helps with a detox or
cleansing but, also balances blood sugar. This program was
the springboard that helped Brenda shed 30 unwarranted
pounds, led to normalizing her cholesterol level and helped
bring balance to her overall health condition. Contact
Brenda Loube at bloube@corporatefitnessworks.com if you
want to learn more about this particular program.
It is NEVER too late! There is no better time than NOW to
begin the 2014 Health Journey to establish, control and
maintain good health practices. This is the beginning of
your “Lifelong Solution vs. New Years’ Resolution” that will
truly last a lifetime.

PRESIDENT’S REPORT
Step 1: Your Personal 2014 Health Journey Assessment
a) Take a moment to complete the information below.
Share it with a friend or family member to kick off
your 2014 Health Journey. Send an email to
bloube@corporatefitnessworks.com if you have
any questions.
Date: ______________
Height:______________
Weight: ______________
Waist (belly bottom): ______________
Hips: ______________
Chest (nipple line): ______________
Upper Arm: ______________
Resting Blood Pressure: ______________

b) C
 ommit to change by writing the initial goal of your 2014
Health Journey:
My Health Short Term Goal:_____________________________
____________________________________________________
____________________________________________________
____________________________________________________
____________________________________________________
____________________________________________________

Resting Heart Rate: ______________
BMI (Body Mass Index): ______________
Circle your height and weight on the chart below to find your
BMI. Take note of your results: normal, overweight, obese or
extreme obesity. The goal is for BMI to be less than 25: ‘normal’
is considered to be the healthy range.

____________________________________________________
____________________________________________________
____________________________________________________

Make it a GREAT Month!

For more information about
Corporate Fitness Works
please visit their website:
www.corporatefitnessworks.com/
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build your own

The Bracelet as individual as you are.
WBENC has created the Legacy Bracelet as a statement of your
participation and ongoing support of our organization.
Each beautiful hand-crafted sterling silver bead represents
different aspects of WBENC that have made it the progressive
and respected organization that it is today.
Whether you are new to certification, membership or supplier
diversity and women’s entrepreneurship, you can build your
own beautiful piece of jewelry that will tell the story of how
you’re engaged with WBENC.

Isn’t it time to start your Legacy®?

Order Your WBENC Legacy® Online
www.thedwgroup.com/wbenclegacy
1-800-704-0546

Bringing the Most Interesting Women in Wine to WBENC
A Woman’s Palate, started in 2012
by two women, wants to introduce
you to our women vintners and their
stories; share their wines with you;
and educate women about fine wine.
For more information, visit us online.
find us on facebook
www.facebook.com/AWomansPalate
follow us on twitter
@AWomansPalate
follow us on pinterest
pinterest.com/awomanspalate

A Woman’s Palate Wine Club, exclusive
to WBENC, is the first wine club developed
for women by women. Typically limited
production and hard to find, AWP wines
are the very finest quality and handcrafted.
Go to www.AWomansPalate.com/WBENC
for more information.

don’t

A WOMAN’S

PA L A T E

GIVE UP THE

WINE list

Meet women vintners, experience
their lifestyle, and connect with
other accomplished women through
the AWP Boot Camp.

This educational seminar considers the
true value of fine wine and shares helpful
strategies for successfully and confidently
ordering fine wines in a business setting.

AWP

M

An online magazine featuring
women vintners, food professionals, and
business executives, all offering practical
and useful advice on wine and food for
business and pleasure.

Visit AWomansPalate.com or awpmag.com for more information

