
 
 
 

-- CALL FOR PROPOSALS -- 
 

 Online Political Microtargeting in Europe 
 
 

Workshop organized by the European Advisory Committee of Social Science One 
Sponsored by the Social Science Research Council (SSRC) 

 
Data-driven online microtargeting strategies are increasingly part of political campaigns also in Europe. More 
and more political parties use social, psychometric, and behavioral data to segment and individually target their 
electorate. However, the use of online political microtargeting techniques has been met with widespread concern 
across Europe. Questions regarding the institutional, regulatory, and ethical frameworks enabling such 
techniques are paired with increased criticism of social media platforms and political actors. In short, there is 
concern that political microtargeting techniques might present dangers for democratic politics. Research on the 
impact of political microtargeting is challenged by limited data access from social media platforms, the need for 
further development of big data methodologies, and ethical challenges when handling sensitive citizen data, 
among other issues. 
 
The European Advisory Committee of Social Science One is organizing a one-day workshop that will bring 
together researchers with representatives from (EU) political institutions and social media platforms to engage 
on this topic. The workshop will facilitate an inclusive conversation about the state-of-the-art in social science 
research on online political marketing in Europe. 
 
We therefore invite academic abstract submissions for this multi-stakeholder workshop to be held in Brussels 
on October 18th, 2019.  
 
We welcome submissions stemming from a variety of fields, such as communication science, political science, 
public administration, international relations, sociology, law, computational social science, and more. We invite 
both theoretical and empirical proposals, and encourage PhD students and early-career researchers to apply.  
 
Potential topics include (but are not limited to):  
 
• Ethics of targeting techniques 
• Regulatory and normative frameworks for microtargeting 
• Actors and party politics using data-driven methods 
• The role of third-party vendors 
• Influence of online political microtargeting on groups or individual voters 
• Data access and methodological challenges when studying online political microtargeting 
• Impact of online political microtargeting on democracy and public spheres  

 
Travel and accommodation: The organizers will pay for (economy) travel and accommodation (1-2 nights) for 
all invited participants. 
 
How to apply: Please submit your abstract with a maximum of 500 words to sophie.lecheler@univie.ac.at.   
 
CfP Published: August 28th, 2019 
Deadline Submissions: September 15th 2019 
Notification of Acceptance: September 25th 2019 


