
 

Development Director 
Job Description 
 

The Women’s Bakery, Inc. Overview  
The Women’s Bakery (TWB) is a social enterprise that trains East African women to 
launch and profitably manage nutrition-centric bakeries in their communities. We 
empower women, improve community access to nutrition, and spark economic growth, 
all through local business. Launched in 2015, TWB has since trained over 100 women 
and launched seven bakeries in two countries. 
 

Our Company 
Our vision is to empower women because an empowered woman, by itself, is an 
outcome worth fighting for. We envision a world where the lives of women can be 
completely revolutionized. TWB employees are a key aspect of this vision – 
passionate, driven, and resilient in the process of using business as a tool for social 
good. Employees benefit from in-house training, opportunities for professional 
development, and a team that values, respects, and celebrates the contributions of 
others.  

Position Description  
TWB is looking to expand our annual budget based on operational needs. Because of 
this, we are looking for a Development Director (DD) who can increase TWB’s annual 
operating budget to $1,000,000+ annually. TWB has great ambitions to scale in the 
coming years and will need this capital to achieve our desired scale.  
 
As part of the US-based team, the DD is primarily responsible for helping TWB achieve 
these fundraising goals, cultivation of new donors, foundations, and corporate sponsors 
as well as manage the stewardship of TWB’s donor base. The DD reports directly to the 
Founder, Markey, and works closely with the Senior Management team. 
 
Expectations  
The DD will work from the Denver office with Markey. Weekend hours may be required 
for events. 40 hours per week as necessary (don’t worry, Denver people take work-life 
balance very seriously, so we will too).  
 

Roles & Responsibilities  
 
Donor Cultivation, Relationship & Stewardship (50%)  

• Cultivate new donors to expand TWB’s funding capacity by 50% (current 
annual budget is $500,000).  

• Develop and present TWB pitches to new audiences/stakeholders for 
increased engagement.  

• Implement robust donor stewardship program, including regular 
communication, “touches,” recognition, thank you letters, and 
acknowledgements.  



 

• Develop and maintain all systems for tracking/stewarding TWB’s donor base. 
• Create major gifts plan ($50,000+) with objectives for successful fulfillment. 
• Manage and regularly update TWB’S CRM System. This includes report 

generation on a regular basis (i.e. lapsed donors, recent gifts, leads that 
you/Markey should pursue).   

• Grow an average portfolio of 500+ donors and conduct a minimum of 20 
face-to-face/phone visits with donors per month. 

• Develop, plan, and host regular TWB events for visibility and fundraising 
purposes.  

• Submit and track Quarterly Reports for Stakeholders, in conjunction with 
Markey.  

 
Fundraising Strategy (30%)  

• Work closely with Markey to research, develop and execute a sophisticated 
multi-year fundraising strategy.  

• Match budgeting needs to funding sources by developing systems for 
stewardship with existing and potential TWB funding sources, including major 
donors, foundations, and corporate sponsors.  

• Research, write, and coordinate grant proposals, at least 4 quarterly.  
• Communicate major achievements to TWB’s donor base and stakeholders.  
• Develop, implement and evaluate strategies to significantly broaden and 

deepen the base of support from major donors and raise fundraising goals. 
• Conduct research to identify the goals, net worth, history of charitable 

donations, or other data related to potential donors, foundations, potential 
investors, or general donor markets. 

• Attend relevant conferences on behalf of TWB to seek additional funding 
sources/support.  

Communications & Marketing (20%)  
• Develop regular programmatic impact reports for TWB’s team and for other 

Stakeholders. 
• Write and publish TWB Monthly Newsletter.  
• Manage the implementation of TWB’s Communications Strategy. 
• Plan and roll-out all social media (Facebook, Instagram, Twitter, etc.) content 

while overseeing communication practices at Ltd. level.  
• Create and publish TWB’s Annual Report and other publications. 
• Monitor TWB’s media presence and pursue new opportunities for publicity.  

 

Qualifications  
The ideal candidate has a strong understanding of social enterprise and the ability to 
leverage this expertise to raise $1,000,000+ annually. TWB is a rogue non-profit and 
seeks a team member that has the agility to bridge the gap between for-profit and non-
profit spheres. S/he has outstanding interpersonal skills and can communicate our 
mission, story, and model to different audiences effectively and compellingly. 
Ultimately, the DD is instrumental in the shaping and the execution of the long-range 
fundraising strategy for the organization.  
 



 

S/he will have the following qualifications: 

• Track record of annually securing donations over $500,000. 
• Experience speaking to potential donors effectively, intelligently, and 

compellingly. 
• Experience in office administration and management. 
• Experience in software, especially CRM Systems.  
• Master’s in Non-Profit Management, Business, or another relevant field. 
• 4+ years working for social enterprises and/or high-impact business/non-profit. 
• 4+ years of experience in fundraising/sales, especially in communications, fund 

development, and marketing.  
• Proven track record in researching, designing, and implementing systems and 

strategies.  
 

Desired Abilities 
• Grit – courage to get your hands dirty.  
• Excellence in communication – the ability to compellingly share TWB’s story. 
• Commitment to TWB’s mission – in it to win it. 
• Personable, passionate, and committed.  
• Team-player – a willingness to engage in a variety of different tasks.  
• Smarts – business minded, yet people-oriented.  
• Cultural Competency – ability to understand and work among different cultures. 
• Driven and self-starting – high standard of personal discipline, especially in 

terms of achieving goals.  
 
Benefits   
This role offers a unique opportunity to work with a growing dynamic social enterprise 
team based in East Africa. Specific benefits include:  

• Salary commensurate with experience.  
• Expenses associated with work travel covered by TWB.  
• 30 paid days off (including vacation, sick, and public holidays) for the calendar 

year. Pro-rated for the first calendar year of contract. 
• 55% coverage with TWB’s US-based Health Insurance Policy.  
• Gas reimbursement.  
• Potential for long-term career growth within TWB.  

To apply, please send your resume and cover letter to Heather Newell at 
heather@womensbakery.com.  

 


