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Social Selling is the process of using your professional brand to 

ƂNN�[QWT�RKRGNKPG�YKVJ�VJG�TKIJV�RGQRNG��KPUKIJVU�CPF�TGNCVKQPUJKRU��
5QEKCN�OGFKC�KU�VJG�PGZV�GXQNWVKQP�QH�VJG�UCNGU�RTQHGUUKQP��,WUV�CU�
the telephone and email changed the landscape and made sales 

RGQRNG�OQTG�RTQFWEVKXG��UQEKCN�OGFKC�KU�VJG�PGZV�HTQPVKGT��

When stats are put out that 90% of decision makers no longer 

TGURQPF�VQ�EQNF�ECNNU�QT�GOCKNU��YG�PGGF�VQ�ƂPF�C�PGY�YC[�VQ�IGV�
DW[GTU�CVVGPVKQP��+P�HCEV�YG�MPQY�HTQO�QVJGT�TGUGCTEJ�VJCV�VJG�
V[RKECN�$�$�DW[KPI�RTQEGUU�JCU�����FGEKUKQP�OCMGTU�CPF�VJKU�OCMGU�
UGNNKPI�GXGP�OQTG�EQORNGZ�

Going in “cold” is no longer a viable solution for sales 

RTQHGUUKQPCNU��.GXGTCIKPI�EQPPGEVKQPU�CPF�GZKUVKPI�TGNCVKQPUJKRU�
to get introduced to decision makers has proven to have a much 

JKIJGT�UWEEGUU�TCVG��/QUV�UCNGU�RGQRNG�+�MPQY�CTG�VJG�UVGTGQV[RKECN�
6[RG�#�RGTUQPCNKV[�CPF�VJG[�GZRGEV�PQVJKPI�NGUU�VJCP�VQ�ETWUJ�KV��+P�
QTFGT�HQT�VJGO�VQ�GZEGGF�VJGKT�IQCNU�VJG[�JCXG�JCF�VQ�CFCRV��CPF�
D[�CFCRV�+�OGCP�DGEQOG�GZRGTVU�KP�VJG�WUG�QH�UQEKCN�OGFKC�

What this tells me and thousands of other companies is that sales 

RTQHGUUKQPCNU�PGGF�VQ�DGEQOG�UQEKCN�UGNNGTU��(TQO�RTQURGEVKPI�
CEVKXKVKGU�VQ�DGEQOKPI�DGVVGT�GPICIGF�YKVJ�VJGKT�EWUVQOGTU��UQEKCN�
OGFKC�KU�UECNCDNG�CPF�FGNKXGTU�DWUKPGUU�TGUWNVU��

Sales professionals that play the long game and start by adding 

XCNWG�VQ�VJGKT�PGVYQTMU�D[�GFWECVKPI�VJGO�QP�VJG�KPFWUVT[�CPF�
VTGPFU�YKNN�TGCR�VJG�NCTIGUV�TGYCTFU��

4GOGODGT��KP�NKHG�pXKUKDKNKV[�ETGCVGU�QRRQTVWPKV[q�CPF�UQEKCN�OGFKC�
can be used as either a soapbox or a mountain top to stand on to 

IGV�[QWT�OGUUCIG�JGCTF�

+P�VJG�HQNNQYKPI�RCIGU�[QW�YKNN�JGCT�HTQO�UQOG�QH�VJG�NGCFKPI�
OKPFU�KP�UQEKCN�UGNNKPI��6JGKT�CFXKEG�KU�CEVKQPCDNG�CPF�KPUKIJVHWN�

FORWARD
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“Going in ‘cold’ is 
no longer a viable 

solution.”
Koka Sexton
Senior Social Marketing Manager, LinkedIn

LinkedIn:�YYY�NKPMGFKP�EQO�KP�MQMCUGZVQP
Web:�YYY�MQMCUGZVQP�EQO
Twitter: @kokasexton



A Social Seller uses their social media to try to sell their product or 

UGTXKEG�VQ�VJG�RGQRNG�KP�VJGKT�EQOOWPKV[��#�4GNCVKQPUJKR�/CTMGVGT�
WUGU�VJGKT�UQEKCN�OGFKC�VQ�UVTKMG�WR�CPF�PWTVWTG�TGNCVKQPUJKRU��

6JG�NQPI�VGTO�IQCN�KU�VJG�UCOG��YQTMKPI�VQYCTFU�ICKPKPI�PGY�
NQ[CN�EWUVQOGTU��DWV�VJG�UVTCVGI[�KU�SWKVG�FKHHGTGPV��

#U�JWOCP�DGKPIU�YG�CTG�KPWPFCVGF�YKVJ�CFXGTVKUKPI�GXGT[�UKPING�
FC[��9G�UGG�DKNNDQCTFU�QP�VJG�YC[�VQ�YQTM��p$W[�0QYq�KP�QWT�
PGYURCRGT�CPF�p$KIIGUV�5CNG�'XGTq�QP�68��PQV�VQ�OGPVKQP�VJG�
CNN�CPPQ[KPI�DNKPMKPI��QT�RQR�WR�CFU�QP�YC[�VQ�OCP[�YGDUKVGU���5Q�
YJ[�FQ�YG�NKMG��EQPPGEV�QT�HQNNQY�C�DWUKPGUU�QP�UQEKCN�OGFKC!�#V�
ƂTUV�KV�EQWNF�DG�DGECWUG�p5QOGVJKPI�KU�QP�5CNG�0QYqe�DWV�YJCV�
MGGRU�WU�KPVGTGUVGF�CPF�HTQO�PQV�7P.KMKPI��7P(QNNQYKPI�QT�FKU-
EQPPGEVKPI!

6JCVoU�YJGTG�VJG�TGCN�YQTM�CPF�NQ[CNV[�DWKNFKPI�JCRRGPU��2GQRNG�
continue to be a part of your social media because you’re giving 

them a reason to be there and it’s not “Buy This” or “Clearance

6JCVq��9G�UVC[�DGECWUG�YG�CTG�IGVVKPI�UQOG�UQTV�QH�XCNWG�QT�
CPUYGT�QT�UQNWVKQP�VJCV�KU�QH�ITGCV�KPVGTGUV�VQ�WU��+VoU�UQOGVJKPI�VJCV�
JQNFU�QWT�CVVGPVKQP�VJCV�KU�FKHHGTGPV�HTQO�VJG�GXGT[FC[�UCNGU�YG�CTG�
CNOQUV�PWOD�VQ���

9G�CNUQ�UVC[�DGECWUG�YG�OC[�NKMG�VJG�YC[�YGoTG�DGKPI�KPƃWGPEGF��
2GTJCRU�YGoTG�NGCTPKPI�C�NKVVNG�UQOGVJKPI�HTQO�UQOGQPG�YGoXG�
ITQYP�VQ�VTWUV��QT�OC[DG�YG�NKMG�VJG�RQUKVKXG�MCTOC�YG�UGG�FCKN[��
9JCVGXGT�KV�KU��YG�MPQY�KVoU�PQV�DGECWUG�YG�YCPV�VQ�UGG�OQTG�UCNGU�
CFU�

6JG�HQWPFCVKQP�QH�CP[�UQEKCN�OGFKC�UVTCVGI[�KU�VQ�DWKNF�KPƃWGPEG�
YKVJKP�[QWT�EQOOWPKV[��+PƃWGPEG�NGCFU�VQ�nMPQY��NKMG���VTWUVo�YJKEJ�
NGCFU�VQ�HWVWTG��NQ[CN��EWUVQOGTU�

+P�VJG�GXGT�GXQNXKPI�YQTNF�QH�FKIKVCN�OCTMGVKPI�CPF�UQEKCN�OGFKC��
VJGTG�CTG�CNYC[U�PGY�VTKEMU��CNIQTKVJO�EJCPIGU�CPF�VCEVKEU�VJCV�YKNN�
OCMG�[QW�VJQWUCPFU�QH�FQNNCTU��;QW�ECP�DW[�KPVQ�VJCV�KH�[QW�YKUJ�
CPF�KV�OC[�GXGP�YQTM�HQT�C�UJQTV�VKOG��DWV�VJG�VTWVJ�KU�VJCV�[QW�
OWUV�DWKNF�CP�CWVJGPVKE�EQOOWPKV[�YJGTG�[QWT�OGODGTU�UGG�[QW�
CU�C�TGNKCDNG�GZRGTV�KP�[QWT�ƂGNF���

9JGP�KVoU�VKOG�VQ�ƂPF�UQOGQPG�VQ�YQTM�YKVJ�QT�GXGP�TGEQOOGPF�
VQ�C�EQNNGCIWG��RGQRNG�CTG�HCT�OQTG�NKMGN[�VQ�EJQQUG�VJGKT�HCXQTKVG�
KPFWUVT[�GZRGTV�VJCV�VJG[oXG�VCMGP�VJG�VKOG�VQ�IGV�VQ�MPQY��6JG�
SWCNKV[�QH�VJCV�TGNCVKQPUJKR�KU�VJG�OQUV�NQPI�NCUVKPI���2CVKGPEG�KU�
MG[���$WKNFKPI�KPƃWGPEG�CPF�CP�CWVJGPVKE�EQOOWPKV[�KP�CP[�UQEKCN�
URCEG�VCMGU�VKOG��YQTM�CPF�EQOOKVOGPV��DWV�VJGP�CICKP��FQGUPoV�
GXGT[VJKPI�YQTVJ�JCXKPI�KP�NKHG!
 

ARE YOU A SOCIAL SELLER OR ARE YOU A RELATIONSHIP MARKETER?
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“Are you building
PUÅ\LUJL�VU�

social media?”
Andrea Lindal

LinkedIn:�YYY�NKPMGFKP�EQO�KP�NGZCDK
Web:�YYY�NGZCDK�EQO
Twitter: @lexabicom



5QEKCN�5CNGU�.KPM�FGƂPGU�5QEKCN�5GNNKPI�CU���URGEKƂE�UVCIGU��

(KTUV��.KUVGPKPI�VQ�[QWT�RTQURGEVU�VQ�WPFGTUVCPF�YJCV�VJG[�ECTG�
CDQWV��5GEQPF��GFWECVKPI�VJGO�KP�YJCV�OCVVGTU�VQ�VJGO��6JKTF��
RTQURGEVKPI�VJTQWIJ�YCTO�OCTMGV�TGHGTTCNU�CPF�UVTCVGIKE�EQPVGPV�
OCTMGVKPI��(QWTVJ��TGUGCTEJKPI�[QWT�RTQURGEVU��VJGKT�KPFWUVT[��VJGKT�
competition and all other intelligence that can help you position 

[QWTUGNH�CU�VJG�UQNWVKQP�VQ�VJGKT�YCPV��PGGF�QT�RTQDNGO��

9JGP�KV�EQOGU�VQ�RTQURGEVKPI��V[RKECNN[�C�IQQF�DWUKPGUU�
FGXGNQROGPV�RGTUQP�YKNN�VGNN�[QW�VJCV�OWEJ�QH�VJGKT�DWUKPGUU�
EQOGU�HTQO�ENKGPV�TGHGTTCNU��+V�OC[�UQWPF�UQOGVJKPI�NKMG�VJKU�

Salesperson:�p/U��%NKGPV��VJCPM�[QW�HQT�[QWT�DWUKPGUU��#TG�[QW�
JCRR[�YKVJ�VJG�QWT!q
Client:�p1J��[GU�/T��5CNGURGTUQP��YG�JCXG�DGGP�XGT[�JCRR[�CPF�
YG�NQXG�YQTMKPI�YKVJ�[QW�CPF�[QWT�EQORCP[�q
Salesperson:�p6JCV�KU�VGTTKƂE��/U��%NKGPV��VJG�YC[�YG�ITQY�QWT
DWUKPGUU�JCU�CNYC[U�DGGP�VJTQWIJ�KPVTQFWEVKQPU�HTQO�QWT�JCRR[�

ENKGPVU��&Q�[QW�MPQY�QH�CP[QPG�GNUG�VJCV�EQWNF�WUG�QWT�RTQFWEVU�
CPF�UGTXKEGU!q
Client:�p+�ECPoV�VJKPM�QH�CP[QPG�QHH�JCPF�TKIJV�PQY��DWV�KH�+�FQ�VJKPM�
QH�UQOGQPG�+�YKNN�EGTVCKPN[�DG�JCRR[�VQ�KPVTQFWEG�[QW�q

0QV�GZCEVN[�JQY�YG�JCF�JQRGF�KV�YQWNF�IQ��$WV�PQY�YG�JCXG�
.KPMGF+P�CU�C�RQYGTHWN�VQQN�UQ�VJKU�EQPXGTUCVKQP�YKNN�DG�OWEJ�OQTG�
RTQFWEVKXG��

$GHQTG�[QW�IQ�QWV�QP�VJG�ENKGPV�XKUKV��FQ�VJG�HQNNQYKPI�
���%QPPGEV�YKVJ�[QWT�ENKGPV�QP�.KPMGF+P
���%JGEM�QWV�VJGKT�EQPVCEVU�HTQO�VJG�UGCTEJ�DCT
���/CMG�C�NKUV�QH���RTQURGEVU�VJCV�OGGV�[QWT�ETKVGTKC

#PF�JGTG�KU�JQY�VJG�EQPXGTUCVKQP�OKIJV�IQ�
Salesperson:�p/U��%NKGPV��YJGP�YG�EQPPGEVGF�QP�.KPMGF+P�+�
PQVKEGF�VJCV�[QW�YGTG�NKPMGF�VQ�C�HGY�HQNMU�YJQ�YQWNF�DG�ITGCV�
KPVTQFWEVKQPU�HQT�OG��YQWNF�KV�DG�CNTKIJV�KH�+�TCP�VJGO�D[�[QW!q
Client:�p1H�EQWTUG��+�YQWNF�DG�JCRR[�VQ�JGNR�q
Salesperson: “Thank you so much for offering to make these 

KPVTQFWEVKQPU��[QW�ECP�LWUV�EQR[�WU�DQVJ�KP�CP�GOCKN�CPF�+�ECP�VCMG�
KV�HTQO�VJGTG��6Q�OCMG�KV�GCUKGT�HQT�[QW�YQWNF�[QW�NKMG�OG�VQ�UGPF�
[QW�C�UJQTV�KPVTQFWEVKQP�RCTCITCRJ�VJCV�[QW�ECP�WUG!q
Client: p6JCV�YQWNF�DG�ITGCV��VJCPMU�q
Salesperson: p+�YKNN�IGV�VJCV�VQ�[QW�D[�VJG�GPF�QH�VJG�FC[��#NUQ��+�
YQWNF�DG�JCRR[�VQ�OCMG�KPVTQFWEVKQPU�HQT�[QW�CU�YGNN��YJQ�CTG�
[QW�NQQMKPI�VQ�OGGV!q

+H�YG�FKF�VJKU�HQT�GCEJ�ENKGPV�QWT�
RKRGNKPG�YQWNF�FQWDNG�

GET MORE CLIENT REFERRALS WITH LINKEDIN
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“LinkedIn is a searchable 
rolodex of all your 

connections’ connections”
Brynne Tillman

LinkedIn:�YYY�NKPMGFKP�EQO�KP�DT[PPGVKNNOCP
Web:�YYY�UQEKCNUCNGUNKPM�EQO
Twitter: @socialsaleslink



4GEGPV�TGUGCTEJ�UJQYU�VJCV�VQFC[oU�DW[GTU�CTG�HCT�OQTG�
UQRJKUVKECVGF�KP�VJGKT�RWTEJCUKPI�E[ENGU�VJCP�GXGT�DGHQTG��6JGTG�
KU�C�RNGVJQTC�QH�KPHQTOCVKQP��FCVC��CPF�RTQFWEV�TGXKGYU�CV�
GXGT[QPGoU�ƂPIGTVKRU���6JG�CDKNKV[�VQ�TGUGCTEJ�GXGP�C�UKORNG�
VTCPUCEVKQP�NKMG�DW[KPI�PGY�VKTGU�HQT�[QWT�ECT�KU�COC\KPI�VJGUG�
FC[U���;QW�ECP�NKVGTCNN[�ƂPF�VJQWUCPFU�QH�SWQVGU��CTVKENGU��TGXKGYU�
QH�URGEKƂE�VKTG�RGTHQTOCPEG��EQORCTG�NQECN�FGCNGTU��GVE��KP����
OKPWVGU�QT�NGUU���$GHQTG�[QW�UGV�HQQV�KPVQ�VJCV�VKTG�UVQTG��[QWoTG�UQ�
OWEJ�OQTG�KPHQTOGF�VJCP�C�V[RKECN�VKTG�DW[GT�LWUV�������[GCTU�CIQ���
+P�VJG�$�$�OCTMGV��C�PGY�NGXGN�QH�ƂPCPEKCN�DW[GT�ECNNGF�n5WRRN[�
%JCKPo�ECP�CFF�VQ�VJG�EQORNGZKV[��$W[GTU�CTG�JKIJN[�KPHQTOGF��
KPFGRGPFGPV��JCXG�OCP[�RWTEJCUG�QRVKQPU��CPF�VJG[�CTG�YKNNKPI�
VQ�FQ�VJGKT�QYP�NGI�YQTM�CJGCF�QH�GPICIKPI�C�UCNGU�RGTUQP��9G�
ECNN�VJKU�$W[GT������+P�QTFGT�VQ�DG�UWEEGUUHWN�KP�VQFC[oU�$�$�UCNGU�
OCTMGVRNCEG��UGNNGTU�PGGF�C�PGY�CRRTQCEJ�VQ�CNKIPKPI�YKVJ�[QWT�
DW[GTU��+P�VJG�TGEGPVN[�RWDNKUJGF�DQQM��6JG�%QNNCDQTCVKXG�5CNG�
D[�
-GKVJ�/��'CFGU�CPF�6KOQVJ[�6��5WNNKXCP��9KNG[�������UCNGU�RGQRNG�
CTG�RTGUGPVGF�YKVJ�VJTGG�MG[�TQNGU�VJG[�PGGF�VQ�GODTCEG�VQ�
UWEEGGF�

1. A Micro-Marketer�
K�G��UQOGQPG�VJCV�ECP�IGPGTCVG�DWUKPGUU�
FGOCPF�
2. A Visualizer 
K�G��EQNNCDQTCVG�YKVJ�VJG�EWUVQOGT�VQ�HQTO�C�XKUKQP�
QH�VJG�UQNWVKQP�
3. A Value Driver�
K�G��EQPHTQPV�TKUM�CFXGTUG�DW[GTU�D[�RQUKVKQPKPI�
XCNWG�GCTN[�CPF�QHVGP�

5Q�YJCV�FQGU�VJKU�JCXG�VQ�FQ�YKVJ�5QEKCN�5GNNKPI!�.GVoU�NQQM�OQTG�KP�
FGRVJ�CV�VJG�/KETQ�/CTMGVGT�TQNG��6Q�OQXG�DCEM�VQ�VJG�HTQPV�QH�VJG�
UCNGU�E[ENG�CPF�GPICIG�YKVJ�DW[GTU�GCTN[��UGNNGTU�OWUV�KPEQTRQTCVG�
VCEVKEU�V[RKECNN[�EQPUKFGTGF�OCTMGVKPIoU�TGURQPUKDKNKV[���$GIKP�D[
FGXGNQRKPI�[QWT�2GTUQPCN�$TCPF�QPNKPG�XKC�.KPMGF+P��6YKVVGT��
)QQING�CPF�QVJGT�UQEKCN�RTQƂNGU��

-GGR�[QWT�RTQHGUUKQPCN�RTQƂNGU�RTQHGUUKQPCN�CPF�HQEWU�[QWT�
RQUKVKQPKPI�CTQWPF�[QWT�WPKSWG�QT�CFXCPEGF�GZRGTVKUG��

0GZV��DWKNF�ETGFKDKNKV[�KP�VJG�OCTMGVRNCEG��2CTVKEKRCVG�KP�
QPNKPG�FKUEWUUKQPU��YTKVG�CPF�UJCTG�EQPVGPV�TGNGXCPV�VQ�[QWT�
EWUVQOGTU��DG�CYCTG�QH�KPFWUVT[�VTGPFU��UGGM�TGHGTTCNU�HTQO�ENKGPVU�
CPF�EQYQTMGTU��CPF�YQTM�VQ�DG�XKGYGF�CU�C�UWDLGEV�OCVVGT�GZRGTV�
KP�C�IKXGP�ƂGNF���%QPPGEV�YKVJ�KPFWUVT[�GZRGTVU��ENKGPVU�CPF�
RQVGPVKCN�RTQURGEVU�D[�GPICIKPI�KP�UQEKCN�EQPXGTUCVKQPU��/QUV�
KORQTVCPVN[��FGXGNQR�5KVWCVKQPCN�(NWGPE[�KP�[QWT�OCTMGV�UQ�[QW�
EQPVTKDWVG�XCNWCDNG�CPF�TGNGXCPV�KPUKIJVU�VQ�[QWT�UQEKCN�URJGTG��

9JKNG�OQUV�UCNGU�RGQRNG�CITGG�YKVJ�VJKU�RTKPEKRNG��OCP[�NCI�
DGJKPF�XQKEKPI�QDLGEVKQPU�VJCV�UQEKCN�OGFKC�KU�VKOG�EQPUWOKPI��
VJG[�JCXG�C�SWQVC�VQ�RWTUWG��QT�UQEKCN�UGNNKPI�FQGUPoV�[KGNF�SWKEM�
TGUWNVU��6JGTG�CTG�OCP[�VQQNU�CXCKNCDNG�VQ�UGNNGTU�VQ�UVTGCONKPG�VJGKT�
GHƂEKGPE[�CPF�GHHGEVKXGPGUU�KP�UQEKCN�UGNNKPI��(QT�GZCORNG��.KPMGF+P�
5CNGU�0CXKICVQT�JGNRU�UCNGURGQRNG�UGCTEJ�HQT�RQVGPVKCN�RTQURGEVU�
YKVJKP�.KPMGF+PoU����/�OGODGT�DCUG��6JGUG�UGCTEJGU�ECP�DG�
saved and used for drip marketing and other social marketing 

ECORCKIPU��

6Q�CNNKIP�YKVJ�DW[GTU�CPF�ETGCVG�FGOCPF�
social selling is essential in today’s ever-

EJCPIKPI�INQDCN�OCTMGVRNCEG��
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Chris Carlson

LinkedIn:�YYY�NKPMGFKP�EQO�KP�EJTKUECTNUQP�
Web:�YYY�URKUCNGU�EQO�UQEKCN�UGNNKPI�
Twitter: @solutionselling

SUCCEED WITH SOCIAL SELLING IN A BUYER 2.0 WORLD



9JGP�+�CUMGF�O[�ENKGPV�JQY�JGoU�IQVVGP�DWUKPGUU�QXGT�VJG�[GCTU��
JG�UCKF��p+�TGCF�VJG�.QU�#PIGNGU�6KOG�q

/[�YQPFGT�SWKEMN[�VWTPGF�KPVQ�CFOKTCVKQP�CV�JKU�CRRCTGPV�EQNF�
ECNNKPI�EJQRU��*GoU�FTWOOGF�WR�C�IQQF�COQWPV�QH�DWUKPGUU�QXGT�
VJG�[GCTU�D[�TGCFKPI�VJG�PGYURCRGT�KP�UGCTEJ�QH�OCPCIGOGPV�
EJCPIGU��OGTIGTU��QT�PGY�RTQFWEV�FGXGNQROGPV��9JGP�JG�HQWPF�
UQOGVJKPI�QH�KPVGTGUV��JGoF�RKEM�WR�VJG�RJQPG�CPF�CUM�KH�VJG[�
PGGFGF�JKU�UGTXKEGU�

+V�YCU�ENGCT�HTQO�JKU�UWEEGUU��JG�MPGY�JQY�VQ�UGNN��CPF�JG�UC[U�VJCV�
HQT�JKO��pKVoU�C�PWODGTU�ICOGq��$WV�OQTG�VJCP�PWODGTU��HQT�JKO�
KVoU�C�VKOKPI�ICOG��9GNN��YJCV�KH�JG�EQWNF�ƂPF���Z�VJG�PWODGT�QH�
VTKIIGTU�KP�TGCN�VKOG!�9JCV�YQWNF�JKU�DWUKPGUU�NQQM�NKMG�VJGP!

#U�[QW�RTQDCDN[�IWGUUGF��C�NQV�DGVVGT��*GTGoU�C�UWOOCT[�QH�JQY�
JGoU�UVCTVGF�VQ�RTQURGEV�CPF�UGNN�UQEKCNN[�

���*G�ETGCVGF�JKU�QYP�curated newspaper�WUKPI�(GGFN[�VQ�HGGF

TGNGXCPV�DNQIU��EQORCP[�URGEKƂE�CPF�KPFWUVT[�PGYU�KP�TGCN�VKOG�

���*G�shares content XKC�$WHHGT�VQ�JKU�PGVYQTM�CPF�.KPMGF+P�
)TQWRU�VQ�JGNR�JKO�ƂUJ�YJGTG�VJG�ƂUJ�CTG���CPF�FGOQPUVTCVG�JGoU�

WR�VQ�FCVG�CDQWV�JKU�KPFWUVT[�

���7UKPI�.KPMGF+P��JG�focused on leads�YKVJ�YJQO�JG�ECP�IGV�CP�
KPVTQFWEVKQP�QT�TGHGTTCN��KPETGCUKPI�JKU�EQPXGTUKQP�TCVG�

���*G�ƂPFU�C�NQV�QH�KPHQTOCVKQP�CDQWV�C�RGTUQP�D[�reviewing their
����i`���«À�w�i]�YJKEJ�JGNRU�JKO�OCMG�C�OQTG�TGNGXCPV�RKVEJ�QP
C�ECNN�QT�XKC�GOCKN�

���*GoU�EQPFWEVKPI�Advanced Searches�QP�.KPMGF+P�VQ�ƂPF�JKU
KFGCN�DW[GT�CV�JKU�KFGCN�EQORCP[�

���*G�TGIWNCTN[�Õ«`>ÌiÃ���Ã�����i`���«À�w�i�YKVJ�PGY�EQPVGPV�UQ�
TGCFGTU�PGXGT�JCXG�VQ�CUUWOG�JKU�GZRGTVKUG��

#HVGT�UGVVKPI�WR�C�UQEKCN�UGNNKPI�TGIKOGP��O[�ENKGPV�KU�ƂPFKPI�DGVVGT�
NGCFU�CV�C�UYKHVGT�RCEG�YKVJ�DGVVGT�VKOKPI��CPF�CU�C�EQPUGSWGPEG��
JGoU�ENQUKPI�OQTG�DWUKPGUU��6JG�KPVGTGUVKPI�VJKPI�KU��JKU�UGNNKPI�
TQWVKPG�JCUPoV�EJCPIGF�OWEJ��

*GoU�LWUV�WUKPI�DGVVGT�VQQNU�OQTG�CRRTQRTKCVG�HQT�VJG�QPNKPG��FKIKVCN�
CPF�UQEKCN�DWUKPGUU�YQTNF�YG�NKXG�KP�s�CPF�JGoU�TGCRKPI�VJG�TGYCTFU�
HQT�JKU�YKNNKPIPGUU�VQ�CFCRV�

FROM LA TIMES TO TRIGGERS ONLINE: A SOCIAL SELLING TRANSFORMATION
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“Using LinkedIn, he focuses on
leads with whom he can get a

introduction or referral.”
Celina Guerrero

LinkedIn:�YYY�NKPMGFKP�EQO�KP�EGNKPCIWGTTGTQ�
Web:�YYY�UQEKCNVQUCNGU�EQO
Twitter: @socialtosales



0QVJKPI�YQTMU�QP�KVU�QYP��.GV�OG�DGIKP�D[�UC[KPI�VJCV�UQEKCN�
selling is an evolution not a revolution - so the concept should not 

DG�HGCTGF��TCVJGT�GODTCEGF�CU�C�UKORNG�RCTV�QH�C�UGSWGPEG�VJCV�KU�
ICKPKPI�XCNWG�

+�NKMGP�KV�VQ�VJG�(KDQPCEEK�UGSWGPEG��TGOGODGT�VJCV�FC[�KP�/CVJ�
YJGP�VJG�VGCEJGT�YTQVG����������������QP�VJG�DQCTF�CPF�CUMGF�HQT�C�
UJQY�QH�JCPFU�HQT�YJQ�EQWNF�TGEQIPKUG�VJG�RCVVGTP!�.QQMKPI�DCEM��
+�UGGO�VQ�TGOGODGT�O[UGNH�VJG�7UCKP�$QNV�QH�VJG�ENCUU�YKVJ�O[�
JCPF�ƂTUV�WR�

.KMG�VJG�(KDQPCEEK�UGSWGPEG��VJG�YC[�KP�YJKEJ�YG�KPVGTCEV�YKVJ�
EWUVQOGTU�JCU�HQNNQYGF�C�UKOKNCT�CPF�EQPUKUVGPV�RCVVGTP��+H�YG�
CVVTKDWVG�XCNWGU�VQ�VJGUG�EJCPIKPI�OGFKWOU�QH�EQOOWPKECVKQP�YG�
TGCNKUG�VJCV�YKVJQWV�VJG�GCTN[�FGPQOKPCVKQPU��VJG�UGSWGPEG�FQGUPoV�
YQTM��+PFWNIG�OG���

5GNNKPI�DGJCXKQWT�JCUPoV�EJCPIGF�DWV�JQY�YG�EQOOWPKECVG�QWT�
propositions to customers have and their respective buying 

DGJCXKQWT�EGTVCKPN[�JCU��1PEG�WRQP�C�VKOG��UGNNKPI�YCU�RTGVV[�
OWEJ�ECTTKGF�QWV�QP�HQQV��FQQT�MPQEMKPI�CPF�KPVTWFKPI�QP�DW[GToU�
VKOG��NGVoU�ECNN�VJCV����6JGP�#)$�KPXGPVGF�VJG�VGNGRJQPG��GPGTI[�
GZRGPFKVWTG�YCU�TGFWEGF��GHƂEKGPE[�KORTQXGF��EQOOWPKECVKQP�
EJCPIGF��[GV�UVKNN�YG�KPVTWFGF�QP�DW[GTU�VKOG��NGVoU�ECNN�VJKU�
GXQNWVKQP����

#U�HCT�CU�VJG�KPVGTPGV�KU�PQY�HTQO�KVU�JWODNG�DGIKPPKPIU�s�KVU�
RTKOCT[�HQTO�QH�EQOOWPKECVKQP�YCU�GOCKN�CPF�YJGP�KV�ECOG�
CNQPI��YG�FKFPoV�UVQR�ECNNKPI�DWV�HQWPF�C�PGY�YC[�VQ�KPKVKCVG�
EQPXGTUCVKQPU�YKVJ�EWUVQOGTU��9JCV�KU�KPVGTGUVKPI�CDQWV�GOCKN�KU�KV�
KU�VJG�ƂTUV�VKOG�YG�ICXG�EQPVTQN�VQ�VJG�DW[GT�KP�VGTOU�QH�QRGTCVKPI
QP�VJGKT�VKOG��VJG[�EQWNF�GPICIG�WU�CV�VJGKT�KPVGTGUV��5Q�GOCKN�IGVU�
C����[QW�ECP�UGG�YJGTG�+oO�IQKPI�JGTG�

0QV�VQ�KIPQTG�VJG�KPEQPVTQXGTVKDNG�GHHGEV�VJCV�VJG�GXQNWVKQP�QH�VJG�
OQDKNG�FGXKEG�JCU�JCF��HTQO�RJQPG�VQ�OKPKEQORWVGT��QHHGTKPI�
DW[GTU�VYQ�VJKPIU��WUKPI�VJG�KPVGTPGV�VQ�TGUGCTEJ�CPF�
EQOOWPKECVKPI�XKC�UQEKCN�OGFKC��VJCVoU�����

0QVCDN[��QP�VJGUG�UOCTV�FGXKEGU��OCMKPI�C�ECNN�JCU�UNKRRGF�VQ�VJG�
�VJ�OQUV�RQRWNCT�VJKPI�VQ�FQ��$W[GTU�YCPV�GXGT[VJKPI�PQY�QP�VJGKT�
QYP�VKOG�YKVJ�CU�OWEJ�KPHQTOCVKQP�CPF�VJG�OGCPU�QH�CU�GHHQTVNGUU�
CP�GZRGTKGPEG�CU�RQUUKDNG������QH�VJGKT�QYP�RTQEWTGOGPV�RTQEGUU�
JCU�CNTGCF[�JCRRGPGF�QP�VJGKT�QYP�VKOG�DGHQTG�VJG[�GPICIG�
CP[QPG�HTQO�C�RQVGPVKCN�UWRRNKGT��

5QEKCN�XGT[�UKORN[�CNNQYU�UGNNGTU�VQ�RNC[�KP�VJKU�URCEG��KP�C�VKOG�
YJGP�DW[GTU�CTG�QRGTCVKPI�KP�TGNCVKXG�UVCVWU�SWQ��6JKU�KU�VJG�VKOG�
VQ�DG�CEVKXG��KPƃWGPVKCN�CPF�ETGCVKXG�KP�EQOOWPKECVKPI�[QWT�XCNWG��
UQ�VJCV�YJGP�VJG�VKOG�EQOGU�VQ�QRGTCVG�QP�[QWT�VKOG��[QW�CTG�
TGCF[�VQ�YKP�FGCNU�CICKPUV�VJG�QRRQUKVKQP�

Social is a component in a sequence of mediums required to be a 

UWEEGUUHWN�UGNNGT��VJG�QPWU�OC[�DG�ITGCVGT�DWV�VQ�PGICVG�YJCV�JCU�
IQPG�DGHQTG�YQWNF�DG�HQQNKUJ���

#�OCUVGT�QH�UQEKCN�UGNNKPI�MPQYU�KV�XCNWG��KVU�ECRCDKNKVKGU�CPF�TQNG�KP�
ETGCVKPI�VJG�VTWG�XCNWG�HQT�EWUVQOGTU�

SOCIAL SELLING: EVOLUTION NOT REVOLUTION
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John Dougan

LinkedIn:�YYY�NKPMGFKP�EQO�KP�LQJPFQWICP
Web:�YYY�OJKINQDCN�EQO�
Twitter: @intrepid_sales



(KXG�[GCTU�CIQ�VJCV�+�UVCTVGF�WUKPI�.KPMGF+PoU�UGCTEJ�GPIKPG�VQ�ƂPF�
pKPXGUVQTUq�YKVJ�YJQO�+�EQWNF�GUVCDNKUJ�PGY�DWUKPGUU�
TGNCVKQPUJKRU���/[�KPKVKCN�IQCN�YCU�VQ�CVVTCEV�ECUJ�DW[GTU�VQ�UQWVJ�
(NQTKFC�
YJGTG�+�NKXG��VQ�RWTEJCUG�WPFGTXCNWGF��TGUKFGPVKCN�
RTQRGTVKGU��

/[�FGUKTGF�VCTIGV�OCTMGV�DGECOG�SWKEMN[�CPF�ENGCTN[�FGƂPGFt
KPXGUVQTU�VJCV�NKXGF�KP�VJG�PQTVJGCUVGTP�7�5��CPF�KP�GCUVGTP�%CPCFC���
Climate and home value differences clearly played in favor of my 

HWVWTG�UWEEGUU���

+�KFGPVKƂGF���ECVGIQTKGU�QH�JQOG�DW[GTU�CPF�KPXGUVQTU���(KTUV��YCU�
VJG�UGEQPF�JQOG�QT�XCECVKQP�OCTMGV���(NQTKFC�KU�JGCXKN[�RQRWNCVGF�
HTQO�0QXGODGT�VQ�#RTKN�GXGT[�UGCUQP�YKVJ�CHƃWGPV�pUPQYDKTFUq�
GUECRKPI�VJG�EQNF��PQTVJGTP�YGCVJGT��

5GEQPF��UGPKQTU�JCXG�DGGP�RGTOCPGPVN[�TGVKTKPI�VQ�UQWVJGTP�7��5��
NQECNGU�UWEJ�CU�#TK\QPC��UQWVJGTP�%CNKHQTPKC�CPF�UQWVJGTP�(NQTKFC�
HQT�OCP[�[GCTU�CPF�VJCV�VTGPF�JCU�EQPVKPWGF�WPKPVGTTWRVGF��

.CUVN[��NQPI�VGTO�41+�
TGVWTP�QP�+PXGUVOGPV��KPXGUVQTU�YGTG�GCIGT�
VQ�ƂPF�TGPVCN�RTQRGTVKGU�HQT�ECUJ�ƃQY�KP�VJG�UJQTV�VGTO�CPF�RTKEG�
CRRTGEKCVKQP�KP�HWVWTG�[GCTU����6JKU�ITQWR�YCU�VJG�OQUV�KPVTKIWKPI�
DGECWUG�+�TGCNK\GF�VJCV�+�EQWNF�DGPGƂV�VJTGG�YC[U�ƂPCPEKCNN[�D[�
OCPCIKPI�VJGKT�RWTEJCUGU��RNCEKPI�VGPCPVU��CPF�EQNNGEVKPI�C�ƂPFGT�
HGG�HQT�VJG�QTKIKPCN�RWTEJCUG���+P�JQEMG[�VJCV�VTKHGEVC�KU�ECNNGF�VJG�
pJCV�VTKEM�q

6JG�EWTTGPV�%�'�1��QH�.KPMGF+P��,GHH�9GKPGT��EQOOGPVGF�TGEGPVN[�
VJCV�UQEKCN�UGNNKPI�KPXQNXGU�VJTGG�UVCIGU���ƂPFKPI��EQPPGEVKPI�CPF�
GPICIKPI���5KPEG�O[�IGQITCRJKE�OCTMGV�YCU�ENGCT��+�VJGP�HQEWUGF�
WRQP�VJG�pƂPFKPIq�CEVKXKVKGU�XKC�.KPMGF+P�ITQWRU����

.KPMGF+P�EWTTGPVN[�JCU�CTQWPF���OKNNKQP�ITQWRU���$[�UGGMKPI�CPF�
LQKPKPI�TGCN�GUVCVG�TGNCVGF�ITQWRU�+�YCU�CDNG�VQ�ƂPF�C�UKIPKƂECPV�
PWODGT�QH�RTQHGUUKQPCNU���5KPEG�+�RTQURGEVGF�GZENWUKXGN[�QP�
.KPMGF+P�+�GPLQ[GF�VJG�DGPGƂV�QH�CP�CWFKGPEG�QH�DWUKPGUU�
professionals familiar and largely open to investment 

QRRQTVWPKVKGU��+�NQXG�.KPMGF+PoU�ITQWRU�UKPEG�GOCKN�CFFTGUUGU�YGTG�
PQV�PGGFGF�VQ�EQPPGEV��6JG�CFFGF�HCEV�VJCV����ITQWRU�ECP�DG�
LQKPGF�RTQXKFGF�OG�YKVJ�VGPU�QH�VJQWUCPFU�QH�RQVGPVKCN�NGCFU�

'PICIKPI�YCU�PQV�FKHƂEWNV�UKPEG�+�JGNF�C�(NQTKFC�TGCN�GUVCVG�NKEGPUG�

UKPEG�VJG�NCVG�����U����6JCV�NKEGPUG�GUVCDNKUJGF�VJG�ETGFKDKNKV[�
PGEGUUCT[�KP�QTFGT�VQ�ENQUG�FGCNU��+PXGUVQTU�ECOG�HTQO�UVCVGU�NKMG�
/KPPGUQVC��9KUEQPUKP��/QPVTGCN�CPF�3WGDGE���5QOG�RWTEJCUGF�
properties from me; some hired me to manage their properties 

and some have asked me to look for additional deals that meet 

VJGKT�ETKVGTKC���1VJGTU�JCXG�TGHGTTGF�VJGKT�HTKGPFU�

'XGP�VJQWIJ�EWTTGPV�JQOG�RTKEGU�KP�UQWVJ�(NQTKFC�CTG�JKIJGT�+�
YQWNF�UVKNN�WPFGTVCMG�VJG�UCOG�UVTCVGI[�YGTG�+�VQ�UVCTV�HTGUJ�
VQFC[���5QEKCN�UGNNKPI�UVKNN�EQPVCKPU�VJG�UCOG�VJTGG�UVCIG�RTQEGUU�
CPF�.KPMGF+P�JCU�IQPG�QP�VQ�ITGCVN[�GPJCPEG�VJGKT����UVCVWU�CU�VJG�
XGJKENG�QH�EJQKEG�HQT�EQPFWEVKPI�DWUKPGUU�YKVJ�RTQHGUUKQPCNU�
YQTNFYKFG���+VoU�VKOG�VQ�MGGR�QP�ECUJKPo�KP�

CASHIN’ IN ON LINKEDIN: SOCIAL SELLING IS FINDING, CONNECTING AND ENGAGING
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Gary Kissel

LinkedIn:�YYY�NKPMGFKP�EQO�KP�ICT[MKUUGN
Twitter: @yrlinkedincoach



+�YCU�HQTVWPCVG�CPF�JQPQTGF�VQ�DG�TGEQIPK\GF�TGEGPVN[�D[�(QTDGU�
CU�QPG�QH�VJG�6QR����5QEKCN�5CNGURGQRNG�KP�VJG�9QTNF�YJKEJ�YCU�
ITGCV�DWV�KV�IQV�OG�VJKPMKPI�s�YJ[�CPF�JQY�FKF�+�IGV�QP�VJKU�NKUV!�+�
OWUV�DG�FQKPI�UQOGVJKPI�TKIJV��5Q�+�FGEKFGF�VQ�UKV�FQYP�CPF�VJKPM�
CDQWV�YJCV�5QEKCN�5GNNKPI�TGCNN[�OGCPV�VQ�OG�CPF�YTKVG�CDQWV�KV�KP�
ECUG�CP[QPG�YCU�KPVGTGUVGF�CPF�YCU�NQQMKPI�HQT�UQOG�FKTGEVKQP�

5CNGU�KU�KPJGTGPVN[�UQEKCN�UQ�+�FQPoV�VJKPM�5QEKCN�5GNNKPI�KU�CP[VJKPI�
PGY��+�FQ�VJKPM�WUKPI�CNN�VJG�UQEKCN�UCNGU�VQQN�VQ�JGNR�UGNN�GHHGEVKXGN[�
KU�PGY�CPF�EQPVKPWGU�VQ�GXQNXG���/[�CRRTQCEJ�VQ�nUQEKCN�UGNNKPIo�
ECP�DG�DTQMGP�FQYP�KPVQ�VYQ�OCKP�EQORQPGPVU�����&KTGEV�CPF�
���+PFKTGEV�

The direct component of social selling is leveraging social 

OGFKC�VQQNU�NKMG�6YKVVGT��($��.KPMGFKP��+PUKFG8KGY��)CIGKP�VQ�NQQM�
HQT�VJKPIU�VQ�OCMG�EQPPGEVKQP�VQ�RGQRNG�[QW�YCPV�VQ�VCTIGV�CPF�
IGV�OGGVKPIU�YKVJ�VJGO��(QT�GZCORNG��+�UGG�VJG�%'1�QH�QPG�QH�
O[�VCTIGV�CEEQWPVU�VYGGVGF�UQOGVJKPI�CDQWV�JKU�QT�JGT�HQEWU�QP�
QRGTCVKQPCN�GHƂEKGPEKGU�KP�VJG�EQOKPI�[GCT��

+H�O[�RTQFWEV�QT�UGTXKEG�ECP�JGNR�YKVJ�QRGTCVKQPCN�GHƂEKGPEKGU�VJGP�
+�ECP�GKVJGT�VYGGV�VJGO�CDQWV�KV�FKTGEVN[�QT�UGPF�VJGO�CP�G�OCKN�
GZRNCKPKPI�VJG�XCNWG�+�OKIJV�DG�CDNG�VQ�CFF�VQ�VJGKT�UKVWCVKQP�
DCUGF�QP�YJCV�VJG[�UCKF��6JG�YJQNG�RQKPV�KU�VQ�NQQM�HQT

KPHQTOCVKQP�CDQWV�YJCV�RGQRNG�QT�EQORCPKGU�CTG�FQKPI�QT�UC[KPI�
UQ�[QW�ECP�DG�JKIJN[�TGNGXCPV�VQ�VJGO�YJGP�[QW�TGCEJ�QWV�

The indirect component of social selling is about building your 

QYP�RGTUQPCN�DTCPF�UQ�RGQRNG�GXGPVWCNN[�EQOG�VQ�[QW�CPF�UGG�
[QW�CU�CP�KPFWUVT[�GZRGTV��PQV�LWUV�C�UCNGU�RGTUQP��6JKU�VCMGU�OQTG�
VKOG�CPF�FQGUPoV�RTQXKFG�VJG�KPUVCPV�ITCVKƂECVKQP�VJCV�YG�U
GGOKPIN[�CNN�ETCXG�OQTG�CPF�OQTG�VJGUG�FC[U��+VoU�CNN�CDQWV�CFFKPI�
XCNWG�VQ�[QWT�VCTIGV�OCTMGV�KP�O[�QRKPKQP��

6JKU�KU�YJ[�+�YTKVG�O[�DNQIU�CPF�CNYC[U�VT[�VQ�CFF�XCNWG�D[�PQV�LWUV�
talking about the theory of something but actually giving 

RGQRNG�WUGHWN�VKRU�QP�YJCV�VQ�FQ�CPF�JQY�VQ�FQ�KV��+�RQUV�QT�
TG�VYGGV�CTVKENGU�PQV�LWUV�CDQWV�UCNGU�DWV�CDQWV�DWUKPGUU�VQRKEU�
VJCV�+�VJKPM�CTG�KORQTVCPV�VQ�O[�VCTIGV�OCTMGV��+�LQKP�ITQWRU�QP�
.KPMGF+P�CPF�CPUYGT�SWGUVKQPU�RGQRNG�JCXG�YKVJQWV�RQKPVKPI�
VJGO�DCEM�VQ�O[�YGDUKVG�QT�VGNNKPI�VJGO�+�ECP�JGNR�UQNXG�VJGKT�
RTQDNGO�KH�VJG[�ECNN�OG�

5Q��YKVJ�CNN�VJCV��VCMG�VKOG�VQ�VJKPM�VJTQWIJ�[QWT�p5QEKCN�5CNGUq�
CRRTQCEJ��/[�TGEQOOGPFCVKQP�YQWNF�DG�PQV�QPN[�VQ�NQQM�HQT�
KPHQTOCVKQP�[QW�ECP�WUG�VQ�EQPPGEV�YKVJ�RGQRNG�DWV�CNUQ�RQUKVKQP�
yourself as an industry expert by sharing information that is 

TGNGXCPV��6JKU�YKNN�JGNR�[QW�VJTQWIJQWV�[QWT�
ECTGGT�PQ�OCVVGT�YJCV�LQD�[QW�JCXG��

WHAT IS SOCIAL SELLING ANYWAY?
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“Are you building
PUÅ\LUJL�VU�

social media?”
John Barrows

LinkedIn:�YYY�NKPMGFKP�EQO�KP�LQJPDCTTQYU
Web:�YYY�LDCTTQYU�EQO
Twitter:�"LODCTTQYU



+P�/C[�QH�������+�RTGUGPVGF�O[�ƂTUV�.KPMGF+P�5CNGU�6TCKPKPI�
5GOKPCT��#HVGT�C����[GCT�ECTGGT�KP�VGEJPQNQI[�UCNGU�CPF�UCNGU�
OCPCIGOGPV��+�UVCTVGF�VTCKPKPI�$�$�UCNGU�TGRU�QP�UQHV�UGNNKPI�UMKNNU�
NKMG��RTQURGEVKPI��RTGUGPVKPI��PGIQVKCVKPI�CPF�ENQUKPI�

2CTV�QH�VJG�2TQURGEVKPI�VTCKPKPI�KPXQNXGF�WUKPI�.KPMGF+P�VQ�
EQPPGEV�YKVJ�FGEKUKQP�OCMGTU��1PG�FC[�KP�(GD�������+�YCU�
VGCEJKPI�C�RWDNKE�UGOKPCT�QH����RGQRNG��6JG�CVVGPFGGU�MGRV�CUMKPI�
SWGUVKQPU�CDQWV�.KPMGF+P��#P�CVVGPFGG�CUMGF��p9J[�FQPoV�[QW�LWUV�
FQ�CP�GPVKTG�YQTMUJQR�QP�.KPMGF+P�UCNGU�VGEJPKSWGU!q�p+H�+�FKF��
JQY�OCP[�QH�[QW�YQWNF�RC[�VQ�CVVGPF�KV!q�+�KPSWKTGF�

4GEQIPK\KPI�VJG�QRRQTVWPKV[��+�UCKF��p1-��KV�YKNN�VCMG�OG�VJTGG�
OQPVJU�VQ�ETGCVG�VJG�RTQITCO�CPF�+�GZRGEV�CNN�QH�[QW�VQ�DG�DCEM�
JGTG�KP�/C[�q�+�DQQMGF�VJG�EQPHGTGPEG�TQQO�HQT�/C[�CPF�DGIKP�
ETGCVKPI�CPF�RTQOQVKPI�VJG�YGDKPCT��

;QW�MPQY�VJG�UC[KPI�VJCV�KVoU�DG�.7%-;�VJCP�)11&!��9GNN��IWGUU�
YJCV�JCRRGPGF�VJG�YGGM�DGHQTG�O[�ƂTUV�.+�YQTMUJQR!�

.KPMGFKP�YGPV�+21��'XGT[QPG�YCPVGF�VQ�MPQY�OQTG�CDQWV�.KPMGF+P�
CPF�JQY�VQ�WUG�KV�VQ�ITQY�UCNGUeCPF�VJGTG�+�YCU�YKVJ�O[�UGOKPCT��
+V�UQNF�QWV�CPF�+oXG�DGGP�HQEWUGF�QP�.KPMGF+P�UCNGU�VTCKPKPI�GXGT�
UKPEG��

*GTG�CTG�VJTGG�VJKPIU�+oXG�NGCTPGF�KP���[GCTU�QH�.KPMGF+P�VTCKPKPI�

1. Social Selling is not the same as Social Media. A lot of 

EQORCPKGU�JCXG�VJG�5QEKCN�/GFKC�/CTMGVKPI�RGTUQP�FQ�CP�JQWT�QT�
VYQ�QH�VTCKPKPI�HQT�VJG�UCNGU�VGCO��6JCVoU�C�ITGCV�UVCTV�DWV�KV�KU�PQV�
GPQWIJ�VKOG��2NWU��/CTMGVKPI�RGQRNG�TCTGN[�RQUUGUU�VJG�TGCN�YQTNF�
UGNNKPI�GZRGTKGPEG�VJCV�KU�TGSWKTGF�VQ�RWV�NGUUQPU�KPVQ�EQPVGZV��
%QPVGZV�CPF�ETGFKDKNKV[�TGUWNV�KP�JKIJGT�CFQRVKQP�D[�VJG�UCNGU�VGCO�

2. LinkedIn changes… a lot.�%QORCPKGU�VJCV�JCF�.KPMGF+P�
VTCKPKPI�C�[GCT�QT�VYQ�CIQ�PGGF�C�TGHTGUJGT��(GCVWTGU�EQOG�CPF�IQ�
NKMG�68�VCNM�UJQYU�JQUVU��/CP[�QH�O[�ENKGPVU�UVCTV�YKVJ�C�NKXG�EWUVQO�
RTQITCO�HQT�VJG�GPVKTG�UCNGU�VGCO�VJGP��KP�����OQPVJU��UJKHV�VQ�1P�
&GOCPF�VTCKPKPI�HQT�TGHTGUJGTU�CPF�QP�DQCTFKPI�QH�PGY�JKTGU�

3. Corporate LinkedIn strategies involve more than individual 
LinkedIn skills. 1XGT�VJG�[GCTU��+oXG�HQEWUGF�OQTG�QP�EQTRQTCVG�
KORNGOGPVCVKQPU�VJCP�QP�VGCEJKPI�KPFKXKFWCN�.KPMGF+P�UMKNNU��9JKNG�
KPFKXKFWCN�UMKNNU�CTG�VJG�HQWPFCVKQP�QH�C�EQTRQTCVG�RTQITCO��C�
corporate implementation also includes training sales managers 

JQY�VQ�OCPCIG�UQEKCN�UGNNKPI�RTCEVKEGU�CPF�JQY�VQ�KPXQNXG�/CT-
MGVKPI�HQT�KVU�EQPVGPV�GZRGTVKUG��+�CO�GZEKVGF�CDQWV�YJCV�VJG�PGZV�
VJTGG�[GCTU�YKNN�DTKPI��*QY�JCU�[QWT�.KPMGF+P�WUCIG�EJCPIGF�KP�
VJG�RCUV�VJTGG�[GCTU!

3 LESSONS FROM 3 YEARS OF LINKEDIN SALES TRAINING

10

Kurt Shaver

LinkedIn:�YYY�NKPMGFKP�EQO�KP�MWTVUJCXGT
Web:�YYY�VJGUCNGUHQWPFT[�EQO
Twitter: @kurtshaver

“Social selling is not the 
same as social media.”



2NGPV[�QH�[QWT�RTQURGEVU�CTGPoV�CEVKXG�QP�UQEKCN�OGFKC��6JG�
RGTEGPVCIG�QH�EWUVQOGTU��RTQURGEVU�CPF�RCTVPGTU�KP�[QWT�
KPFWUVT[�OC[�XCT[�FGRGPFKPI�QP�EQOHQTVCDKNKV[�YKVJ�VGEJPQNQI[�
CPF�C�XCTKGV[�QH�QVJGT�HCEVQTU��$WV�VJCV�FQGUPoV�OGCP�UQEKCN�UGNNKPI�
YQPoV�UVKNN�YQTM��;QW�LWUV�YQPoV�DG�CDNG�VQ�IQ�CU�FKTGEV��*GTG�CTG�UKZ�
YC[U�VQ�FTKXG�OGCUWTCDNG�UCNGU�CPF�TGXGPWG�HTQO�UQEKCN�UGNNKPI��
GXGP�KH�[QWT�FKTGEV�RTQURGEVU�CTGPoV�VJGOUGNXGU�QP�UQEKCN�

1. Listen for buying signals from elsewhere in organization. Think 

VJTQWIJ�JQY�QVJGTU�KP�VJG�QTICPK\CVKQP�YQWNF�FGUETKDG�VJG�
RTQDNGO�QT�RCKP��CPF�NKUVGP�HQT�VJCV��4GURQPF�VJTQWIJ�OQTG�
VTCFKVKQPCN�EJCPPGNU�YKVJ�[QWT�RTKOCT[�RTQURGEV�QT�FGEKUKQP�OCMGT��
DWV�FQPoV�KIPQTG�VJG�DW[KPI�UKIPCNU�GNUGYJGTG�KP�VJG�QTICPK\CVKQP�

2. Follow and listen to their peers. Who else on their team is 

CEVKXG�QP�UQEKCN!�2GGTU�YJQ�TWP�QVJGT�FGRCTVOGPVU!�6JKU�TGNCVGU�VQ
VQ�VJGKT�TGRQTVU�CP[YC[��,WUV�DGECWUG�VJG�%/1�YKNN�WNVKOCVGN[�
CRRTQXG�VJG�21��FQGUPoV�OGCP�JG�QT�UJG�KU�[QWT�HCUVGUV�RCVJ�VQ�
IGVVKPI�VJG�FGCN�

3. Follow and listen to their direct reports. ;QWT�RTKOCT[�
prospect is likely to delegate research and recommendations to 

VJGKT�TGRQTVU�CP[YC[��,WUV�DGECWUG�VJG�%/1�YKNN�WNVKOCVGN[�CR-

RTQXG�VJG�21��FQGUPoV�OGCP�JG�QT�UJG�KU�[QWT�HCUVGUV�RCVJ�VQ

IGVVKPI�VJG�FGCN��

4. Follow their company. Someone inside your prospect’s 

QTICPK\CVKQP�KU�UJCTKPI�KPHQTOCVKQP�VJTQWIJ�UQEKCN��EQPVGPV�CPF�
24�EJCPPGNU��9JCV�ECP�VJQUG�VTKIIGT�GXGPVU�CPF�PGYU�KVGOU�VGNN�
[QW�CDQWV�[QWT�RTQURGEVoU�PGGFU�QT�RTKQTKVKGU!�+H�VJG�EQORCP[�UGVU�
C�RWDNKE�IQCN�HQT�IQKPI�ECTDQP�PGWVTCN�KP�ƂXG�[GCTU��HQT�GZCORNG��
JQY�YQWNF�VJCV�VTCPUNCVG�KPVQ�IQCNU�CPF�RTKQTKVKGU�HQT�[QWT�%+1�
VCTIGV!�1T�[QWT�JGCF�QH�HCEKNKVKGU�VCTIGV!�9JCV�EQWNF�[QW�QHHGT�
them that helps them participate in the corporate goal and look 

IQQF�VQ�VJGKT�DQUU!

5. Follow their competitors. +H�[QWoTG�YCVEJKPI�EQORGVKVQT�PGYU�
CPF�WRFCVGU�CEVKXGN[��[QW�XGT[�YGNN�OC[�DG�VJG�ƂTUV�RGTUQP�VQ�DTKPI�
VJQUG�KPUKIJVU�WR�VQ�[QWT�VCTIGVU��7UG�4KXCN+3��HQT�GZCORNG��VQ�
get an alert every time your prospect’s competitors change their 

FGUETKRVKQPU��5'1�VKVNG�CPF�OGVC�VCIU��IGV�UQOGVJKPI�RCTVKEWNCTN[�
XKTCN�QP�UQEKCN��GVE�

6. Use Google Alerts, Ofunnel and LinkedIn to watch their 
activity online anywhere.�,WUV�DGECWUG�[QWT�RTQURGEVU�YGTGPoV�
CEVKXG�QP�UQEKCN�[GUVGTFC[��FQGUPoV�OGCP�VJG[�YQPoV�UVCTV�VQFC[��
7UG�VQQNU�UWEJ�CU�)QQING�#NGTVU�CPF�.KPMGF+P�VQ�IGV�PQVKƂGF�YJGP�
RTQURGEVU�FQ�IGV�OQTG�UQEKCNN[�CEVKXG�

SOCIAL SELLING PROSPECTS AREN’T SOCIAL
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Matt Heinz

LinkedIn:�YYY�NKPMGFKP�EQO�KP�OCVVJGKP\
Web: YYY�JGKP\OCTMGVKPI�EQO
Twitter:�"JGKP\OCTMGVKPI

“Listen for buying signals
from elsewhere in

organization.”



+H�[QWoTG�KP�UCNGU��[QW�ECPoV�JKFG�HTQO�VJG�J[RG�CDQWV�UQEKCN�UGNNKPI��
5QEKCN�KU�C�UVCVG�QH�OKPF�VJCV�KPHQTOU�[QWT�GZGEWVKQP�QH�VJG�UCNG��
CP�CRRTQCEJ�VQ�UGNNKPI��CPF�JQY�[QW�EJQQUG�VQ�GPICIG�YKVJ�[QWT�
DW[GTU��CPF�VCMG�VJGO�VJTQWIJ�VJG�UCNGU�CPF�DW[KPI�E[ENG���

6JGTG�KU�C�NQV�QH�VCNM�KP�VJG�UJKHV�QH�RQYGT�YKVJ�TGURGEV�VQ�
KPHQTOCVKQP�CPF�KVU�CXCKNCDKNKV[�CPF�WUG�D[�DW[GT���6JG�UVQT[�KU�
VJCV�KP�VJG�QNF�FC[U��UGNNGTU�JGNF�VJG�DCNCPEG�QH�RQYGT��DGECWUG�
VJG[�JCF�CEEGUU�VQ�KPHQTOCVKQP�VJG�DW[GTU�FKFPoV���6JKU�NGHV�DW[GTU�
dependent on sellers for information and as a result shifted the 

DCNCPEG�VQ�VJG�UGNNGT���

$WV�VJKU�KU�TGCNN[�OQTG�CDQWV�UVCVG�QH�OKPF�VJCP�CP[VJKPI�GNUG��
5OCTV�UGNNGTU�YQWNF�NGXGTCIG�VJCV�KPHQTOCVKQP�VQ�JGNR�VJG�DW[GT�
OCMG�VJG�TKIJV�FGEKUKQP���+PHQTOCVKQP�KU�C�EQOOQFKV[��VJG�TGCN�
RQYGT�NKGU�KP�MPQYNGFIG��CPF�UOCTV�UGNNGTU�WUG�VJCV�MPQYNGFIG�KP�
OWVWCNN[�DGPGƂEKCN�YC[U��CPF�XGT[�OWEJ�KP�C�p5QEKCNq�YC[���

;QW�QPN[�PGGF�NQQM�CV�UQOG�QH�VJG�VJKPIU�,QG�)GTCTF�FKF�VQ�

DGEQOG�VJG�YQTNFoU�PWODGT�QPG�ECT�UCNGU�RGTUQP���,QG�YCU�UQEKCN�
NQPI�DGHQTG�C�HCEG�YCU�C�DQQM���9JKNG�,QG�OC[�JCXG�NCEMGF�VJG�
VQQNU��JG�FKF�PQV�NCEM�VJG�CVVKVWFG�CPF�JCDKVU�VJCV�OCMG�UQOG�QH�
VQFC[oU�UQEKCN�UGNNGTU�UWEEGUUHWN���

,WUV�CU�VJGTG�CTG�C�NQV�QH�UVCVU�VJCV�UJQY�VJG�WUG�QH�UQEKCN�CPF�RGGT�
PGVYQTMU�D[�FGEKUKQP�OCMGTU�KP�CFXCPEG�QH�CPF�FWTKPI�VJG�DW[KPI�
RTQEGUU��VJGTG�CTG�CU�OCP[�UJQYKPI�VJG[�CTG�QXGTYJGNOGF�CPF�
EQPHWUGF�D[�VJG�XQNWOG�CPF�EQPƃKEVKPI�PCVWTG�QH�UCKF�KPHQTOCVKQP���
*GNRKPI�VJGO�OCMG�UGPUG�QH�VJG�PQKUG�KU�C�TGCN�XCNWG��JGNRKPI�KU�
CDQWV�CU�UQEKCN�CU�[QW�ECP�IGV�

+H�/CTUJCNN�/E.WJCP�YGTG�UGNNKPI�VQFC[��JG�YQWNF�PQ�FQWDV�DG�C�
UQEKCN�UGNNGT��DWV�JG�YQWNF�DG�C�DCF�UGNNGT��DGECWUG�KP�UCNGU�VJG�
OGFKWO�KU�PQV�VJG�OGUUCIG��YJKEJ�KU�VJG�VTCR�OCP[�UQEKCN�UGNNGTU�
HCNN�KPVQ��VJKPMKPI�VJCV�VJG�VQQNU�YKNN�OCMG�VJGO�IQQF�UGNNGTU��

While tools and developments in technology have brought 

GHƂEKGPEKGU�VQ�VJG�RTQEGUU��CV�KVU�JGCTV�UQEKCN�UGNNKPI�KU�TGCNN[�OWEJ�
OQTG�CDQWV�VJG�YC[�[QW�XKGY�UCNGU�CPF�OQTG�KORQTVCPVN[�[QWT�
EWUVQOGT���

6JCV�QWVNQQM�YKNN�IKXG�[QW�VJG�CFXCPVCIG�TGICTFNGUU�QH�YJKEJ�VQQNU�
[QW�EJQUG�VQ�RN[�[QWT�ETCHV��JQY�[QW�XKGY�CPF�EJQQUG�VQ�FGCN�YKVJ�
[QWT�DW[GT���+�NQXG�VJG�GZRTGUUKQP��p#�HQQN�YKVJ�C�VQQN�KU�UVKNN�C�HQQNq��
LWUV�DGECWUG�[QW�JCXG�C�VYKVVGT�CEEQWPV��CPF�C�OKNNKQP�CPF�ƂXG�
EQPPGEVKQPU�QP�.KPMGF+P��FQGU�PQV�OCMG�[QW�UQEKCN��KV�KU�CPF�
CNYC[U�YKNN�DG�[QW�GZGEWVKQP�CPF�KPVGPV�CU�C�UGNNGT�

SELLING WAS ALWAYS SOCIAL
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“But this is really more
about state of mind
than anything else.”

Tibor Shanto

LinkedIn:�YYY�NKPMGFKP�EQO�KP�VKDQTUJCPVQ
Web:�YYY�UGNNDGVVGT�EC
Twitter: @tiborshanto



p$KI�JCV�CPF�PQ�ECVVNGq�
75��KFKQOCVKE��(WNN�QH�DKI�VCNM�DWV�NCEMKPI�
CEVKQP��RQYGT��QT�UWDUVCPEG�

9CTPKPI��+H�[QW�CTG�UQOGQPG�YJQ�OCMGU�VJGKT�NKXKPI�KP�CTQWPF�D[�
nUQEKCN�o�+oO�PQV�YTKVKPI�VJKU�RCTVKEWNCT�RQUV�HQT�[QW��+�CO�YTKVKPI�HQT�
VJG�VJQWUCPFU�QH�UCNGU�TGRU�YJQ�CTG�DGKPI�CFXKUGF�VQ�WUG�6YKVVGT�
VQ�GPICIG�YKVJ�RTQURGEVU�CPF�GUVCDNKUJ�nVJQWIJV�NGCFGTUJKR�o�+�
NQXG�6YKVVGT��+�NQXG�UGGKPI�YJCV�O[�HTKGPFU���EQNNGCIWGU�CTG�
EJCVVKPI�CDQWV��+�NQXG�IGVVKPI�46U�CPF�HCXQTKVGU�CPF�CNN�VJQUG�VJKPIU�
VJCV�OCMG�OG�HGGN�UQ�RQRWNCT��#PF�VJGP�FCOP�6YKVVGT�JCF�VQ�IKXG�
OG�CPCN[VKEU�CPF�CNNQY�OG�VQ�UGG�GZCEVN[�JQY�GPICIGF�O[�
nHQNNQYGTUo�CTG�

Net net:�/[�DWDDNG�YCU�DWTUV��#V�VJG�VKOG�QH�VJKU�YTKVKPI�+�JCXG�
`�-�HQNNQYGTU��0QV�C�JWIG�PWODGT��DWV�PQV�KPEQPUGSWGPVKCN��9JGP�
6YKVVGT�TGNGCUGF�CPCN[VKEU��+�VQQM�C�RGGM�CV�VJG�FCVC�

+�FKUEQXGTGF�VJCV�YJKNG�6YKVVGT�HGGNU�ITGCV�CTQWPF�CEVKXKV[��KVoU�NGUU�
UQ�CTQWPF�GPICIGOGPV��2WV�OQTG�UKORN[����RGQRNG�OC[�XKGY�CPF�

46�[QWT�UVWHH��DWV�TCTGN[�FQ�VJG[�
QT�CP[QPG�GNUG��CEVWCNN[�ENKEM�
VJTQWIJ�CPF�TGCF�YJCV�[QW�CTG�UJCTKPI�

Concrete stats from a tweet: +V�YCU�(CXQTKVGoF���VKOGU�
CEVKXKV[���+V�
YCU�46oF���VKOGU�
CEVKXKV[���+V�JCF��Z�O[�PQTOCN�TGCEJ�
CEVKXKV[��

1PN[���RGQRNG�CEVWCNN[�ENKEMGF�QP�VJG�NKPM�
GPICIGOGPV���5Q�D[�
UKORNG�OCVJ�YG�JCXG�������HQNNQYGTU����46U�
CUUWOG�HQNNQYGTU�QH�
���-�GCEJ����VQVCN�CWFKGPEG�QH����������ENKEMU�����������
GPICIGOGPV�TCVG�QH������6JCV�MPQEMGF�OG�HQT�C�NKVVNG�NQQR��5Q�YG�
FGEKFGF�VQ�VCMG�C�FGGRGT�FKXG�KPVQ�VJG�FCVC�UGNGEVKPI����VYKVVGT�
CEEQWPVU�VQ�CPCN[\G��
$KI�PCOGU�KP�VJG�5CNGU�ICOG�YKVJ�HQNNQYGT�
EQWPVU�TCPIKPI�HTQO��-�VQ���-�����VYGGVU�RGT�VGUV�UWDLGEV���6JG�
CXGTCIG�RGT�VYGGV�pGPICIGOGPVq�TCVG�KU�TQWIJN[���������
TGICTFNGUU�QH�HQNNQYGT�EQWPV�

So where does this take us?
9GNN��KH�[QW�CTG�UCNGURGTUQP�YJQ�YCPVU�VQ�DGEQOG�C�nVJQWIJV�
NGCFGTo�VQ�[QWT�RTQURGEVU�D[�UJCTKPI�EQPVGPV�CPF�KPHQTOCVKQP��[QW�
OKIJV�YCPV�VQ�KPXGUV�[QWT�VKOG�GNUGYJGTG��6JKPM�.KPMGF+P�WRFCVGU��
6JKPM�RGTUQPCN�PWTVWTG�GOCKNU��;QWT�CXGTCIG�6YKVVGT�WUGT�UGGU�CV�
OQUV����OC[DG�����QH�VJGKT�VQVCN�UVTGCO��6JCV�DGKPI�UCKF�6YKVVGT�
ECP�JCXG�JWIG�DGPGƂVU��*GTG�CTG�LWUV�C�HGY�VJCV�EQOG�VQ�O[�OKPF�
��;QW�YKNN�WPEQXGT�RTQURGEVU�VJCV�CTGPoV�KP�[QWT�VGTTKVQT[
��;QW�YKNN�WPEQXGT�RTQURGEVU�VJCV�CTG�KP�[QWT�VGTTKVQT[�VCNMKPI�CDQWV�
VQRKEU�VJCV�OCMG�VJGO�OQTG�TGNGXCPV��

Net net. Take a break from all that thought “sharing” to turn 

CTQWPF�CPF�UGG�KH�CP[QPG�KU�CEVWCNN[�HQNNQYKPI�[QW�KP�C�OGCPKPIHWN�
YC[�

TWITTER FOR SALES REPS: BIG HAT - NO CATTLE
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Trish Bertuzzi

LinkedIn:�YYY�NKPMGFKP�EQO�KP�VTKUJDGTVW\\K
Web:�YYY�DTKFIGITQWRKPE�EQO
Twitter: @bridgegroupinc

“The average per-tweet 
engagement rate is roughly 0.1-

0.3%”



6JQWIJ�+�OCKPVCKP�O[�UVGCFHCUV�RCUUKQP�HQT�KIPKVKPI�UCNGU�
VTCPUHQTOCVKQP��+�FQ�PQV�DGNKGXG�VJCV�RNCEKPI�GORJCUKU�QP�
KORTQXKPI�LWUV�QPG�UKNQ�QH�VJG�DWUKPGUU�OCMGU�UGPUG��0QV�KH�[QW�
GZRGEV�CP[VJKPI�VQ�EJCPIG��+�FQPoV�DGNKGXG�VJCV�VJG�EQPXGTUCVKQP�
should continue to focus on social selling or social media 

OCTMGVKPI��YKVJ�GCEJ�GZGEWVKPI�VJGKT�UVTCVGIKGU�KP�C�XCEWWO��

1TICPK\CVKQPU�PGGF�VQ�DGEQOG�OWEJ�OQTG�HQEWUGF�QP�
becoming a “social business” and creating an experience that 

WOWS throughout the entire customer acquisition and retention 

NKHGE[ENG�

Customer Experience = Sales
#EEQTFKPI�VQ�C�%'+�5WTXG[������QH�DW[GTU�YKNN�RC[�/14'�HQT�C�
DGVVGT�EWUVQOGT�GZRGTKGPEG��$WV�QPN[����QH�EWUVQOGTU�HGGN�VJCV�
XGPFQTU�EQPUKUVGPVN[�OGGV�VJGKT�GZRGEVCVKQPU��

6JG�EJCNNGPIGU�HCEKPI�UCNGU�NGCFGTU�YKNN�PQV�DG�UQNXGF�YKVJ�C�HGY�
ETCUJ�EQWTUGU�QP�JQY�VQ�RWV�UQEKCN�UGNNKPI�VQ�YQTM�KP�VJGKT�
QTICPK\CVKQP��4GXGPWG�IQCNU�CTG�PQV�CEJKGXGF�D[�UCNGU�CNQPG��5CNGU�
OC[�ECTT[�VJG�SWQVC��DWV�QVJGT�HWPEVKQPCN�FGRCTVOGPVU�s�
/CTMGVKPI��5GTXKEG��1RGTCVKQPU��#EEQWPVKPI�CPF�VJG�%�5WKVG�s�RNC[�
C�DKI�TQNG�KP�YKPU�CPF�NQUUGU��

#�IQ�PQ�IQ�FGEKUKQP�ECP�JCRRGP�YKVJ�VJG�ƂTUV�OCTMGVKPI�GOCKN�
C�RTQURGEV�TGEGKXGU�QT�YGDKPCT�VJG[�CVVGPF��+V�OKIJV�DG�VJG�QXGT�
GCIGT�UCNGU�TGRU�JQWPFKPI�VJGO�VJCV�VWTPU�VJGO�QHH��'XGT[�
KPVGTCEVKQP�s�RQUKVKXG�CPF�PGICVKXG�s�NGCFU�VQ�TGXGPWG�QT�PQV��

#PF�KH�[QW�VJKPM�VJCV�QPEG�C�EWUVQOGT�CNYC[U�C�EWUVQOGTeVJKPM�
CICKP��+P�������QPN[�����QH�DTCPFU�TGEGKXGF�IQQF�QT�GZEGNNGPV�
EWUVQOGT�GZRGTKGPEG�KPFGZ�UEQTGU��6JCV�NGCXGU�C�����ICR�QH�
brands earning a rating ranging from OK to very poor from their 

EWUVQOGTU�

Experience Matters
#DGTFGGP�TGRQTVGF�VJCV�p����QH�DWUKPGUU�NGCFGTU�YJQ�
RCTVKEKRCVGF�KP�VJGKT������%JKGH�5GTXKEG�1HƂEGT�
%51��5WOOKV��
UVCVGF�VJCV�VJGKT�QTICPK\CVKQP�YCU�RNCEKPI�CP�KPETGCUGF�KORQTVCPEG�
QP�EWUVQOGT�UGTXKEG��IKXGP�VJG�EQPUVTCKPVU�QH�VJG�INQDCN�GEQPQO[�
CPF�CP�GZVTGOGN[�EQORGVKVKXG�OCTMGVRNCEG�q�+UPoV�KV�KPVGTGUVKPI�
VJCV�GKIJV�ƂXG�RGTEGPV�QH�DWUKPGUU�NGCFGTU�UCKF�pUGTXKEGq�YCU�
KORQTVCPV��DWV�VJGTG�YCU�XGT[�NKVVNG�KORTQXGOGPV�KP�QXGTCNN�
GZRGTKGPEG�UVCVKUVKEU�KP������

Why aren’t more companies focused on experience?
+VoU�JCTF�YQTM��#NN�FGRCTVOGPVU�OWUV�EQOG�VQIGVJGT�VQ�FGUKIP�VJG�
GZRGTKGPEG�VJCV�C�RQVGPVKCN�DW[GT�CPF�EWUVQOGT�YKNN�GPEQWPVGT��
(QT�GZRGTKGPEG��CU�C�UVTCVGI[�VQ�YQTM��[QW�PGGF�CP�QTICPK\GF�CPF�
phased approach for integrating the right processes into your 

DWUKPGUU��'XGT[VJKPI�JCU�VQ�DG�EQPUKFGTGF�HTQO�VJG�RTQURGEV�CPF�
EWUVQOGT�RQKPV�QH�XKGY��6JCVoU�YJ[�+�DGNKGXG�DCPIKPI�VJG�FTWO�QH�
s�CNN�[QW�PGGF�KU�UQEKCN�UGNNKPI�s�KU�PQ�NQPIGT�IQQF�GPQWIJ��'ZRG-

TKGPEG�s�CV�CNN�NGXGNU��YKVJ�CNN�FGRCTVOGPVU�CPF�YKVJ�CNN�GORNQ[GGU�
s�FTKXGU�TGXGPWG���

#V�VJG�p\GTQ�OQOGPV�QH�VTWVJq��YJGP�VJG�DW[GT�KU�RQPFGTKPI�
YJGVJGT�VQ��VCNM�VQ�UCNGU�QT�FGVGTOKPKPI�KH�VJG[�DW[�HTQO�[QWT�
EQORCP[�QT�PQV��JQY�YKNN�VJGKT�GZRGTKGPEG�
KPHQTO�VJGKT�FGEKUKQP!

THINK BIGGER THAN SOCIAL SELLING

14

Barbara Giamanco

LinkedIn:�YYY�NKPMGFKP�EQO�KP�DCTDCTCIKCOCPEQ
Web: YYY�DCTDCTCIKCOCPEQ�EQO
Twitter: @barbaragiamanco



There are many companies today that understand “social” as the 

pPGY�RJQPGq���UKPEG�OCP[�QH�WU�UQEKCN�UGNNKPI�CFXQECVGU�CTIWG�
VJCV�EQNF�ECNNKPI�KU�pFGCFq��CPF�RTQDCDN[�KV�KU�QWT�QYP�HCWNV�

5QOGVKOGU�VCNMKPI�CDQWV�VJG�pPGY�RJQPGq�HGGNU�NKMG�VJG�GCUKGUV�
YC[�VQ�JGNR�DWUKPGUU�NGCFGTU�JQR�QP�VJG�DQCV�QH�5QEKCN�5GNNKPI��
6CNMKPI�QP�VJQUG�VGTOU�OC[�OCMG�VJGO�LWOR�VQ�VJG�SWKVG�
UVTCKIJVHQTYCTF�EQPENWUKQP�VJCV�UQEKCN�UGNNKPI�KU�VJG�pPGY�
VGNG�UCNGUq��QPN[�PQY�YKVJ�UQEKCN�PGVYQTMU��GXGP�HWTVJGT��VJCV�CNN�VJG�
HW\\�DQKNU�FQYP�VQ�ETGCVKPI�C�EGPVTCNK\GF�URGEKCNK\GF�ITQWR��VJCV�
YKNN�RTQXKFG�NGCFU�VQ�VJG�UCNGU�VGCO�YJQ��KP�VJGKT�VWTP��YKNN�ENQUG�VJG�
FGCN�

5QOG�EQORCPKGU�CTG�TGCF[�VQ�GPCDNG�VJKU�EGPVTCNK\GF�VGCO�YKVJ�
VQQNU�NKMG�5QEGFQ��*QQVUWKVG��*WDURQV��/CTMGVQ��.KPMGFKPoU�5CNGU�
0CXKICVQT�CPF�QVJGTU�KP�QTFGT�VQ�IGPGTCVG�NGCFU��6JG[�&1�IGV�VJCV�
SWKVG�GCUKN[�

6JG�pPGY�VGNG�UCNGUq�KU�C�SWKEM�UGNN�CPF�VJQUG�EQORCPKGU�YKNN�FQ�

IGV�51/'�TGUWNVU��DWV�YG�CTG�PQV�WPNGCUJKPI�VJG�HWNN�RQVGPVKCN�QH��
5QEKCN�5GNNKPI�JGTG�

+P�QTFGT�VQ�CEJKGXG�VJG�GUVKOCVGF��������RTQFWEVKXKV[�KPETGCUG

RQVGPVKCN�FGUETKDGF�D[�/E-KPUG[�YG�PGGF�VQ�IQ�#..�VJG�YC[�KP�
QWT�LQWTPG[�CPF�VJCV�OGCPU��'PCDNKPI�5CNGU�VGCOU�YKVJ�611.5��
64#+0+0)�CPF�)7+&#0%'�
EWNVWTCN�EJCPIG�OCPCIGOGPV���

$WV�FCVC�UJQYU�VJCV�DW[GTU�CTG�QPNKPG�CPF�QP�UQEKCN�PGVYQTMU��PGY�
YC[U�VQ�KPETGCUG�VQR�NKPGU�CPF�5CNGU�VGCOU�GSWKRRGF�YKVJ�5QEKCN�
5GNNKPI�FGƂPKVGN[�NQQMU�NKMG�6*'�9#;�VQ�IQ��
6QFC[��VJCV�KU�C�VQWIJ�UGNN�VJQWIJ��6QFC[��KVoU�C�.'#2�1(�(#+6*�

1P�VJG�EWNVWTG�UKFG��VJG�KORNGOGPVCVKQP�QH�C�5QEKCN�5GNNKPI�
RTQITCO�TGCNN[�TGSWKTGU�C�EJCPIG�QH�EWNVWTG�HQT�OQUV�EQORCPKGU��
OQXG�CYC[�HTQO�C�VTCPUCEVKQP�DCUGF�UCNG�VQ�DWKNFKPI�C�
TGNCVKQPUJKR�VJCV�GPVKVNGU�C�DW[KPI�CFXKEG��,KNN�4QYNG[��VJG�5QEKCN�
5GNNKPI�RTKPEGUU��QHVGP�EQOOGPVU�VJCV�UJG�pFQGU�PQV�UGNN��DWV�UJG�
JGNRU�ENKGPVU�KP�VJGKT�DW[KPI�RTQEGUU�q

+VoU�PQV�VQQNU��RTQEGUUGU�QT�KPHQTOCVKQP�VJCV�PGGF�[QWT�OCKP�
GHHQTVU��KVoU�RGQRNG��QTICPK\CVKQP�CPF�EWNVWTG��1TICPK\CVKQP�CPF�
EWNVWTG�RGQRNG�CTG�RTQDCDN[�VJG�VTWG�EJCNNGPIGU�VJCV�YG�YKNN�
GPEQWPVGT�YJGP�FGRNQ[KPI�C�5QEKCN�UGNNKPI�RTQITCO�CV�CP�
QTICPK\CVKQP�

THE SOCIAL SELLING OPPORTUNITY IMPACTS ORGANIZATION AND CULTURE
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“Data shows that buyers
are online and on
social networks.”

Jordi Gili

LinkedIn:�YYY�NKPMGFKP�EQO�KP�LQTFKIKNK
Web:�YYY�GZGEWU�EQO
Twitter:�"LQTFKAIKNK



4GOOGDGT�VJKU�UC[KPI�YJGP�UVTKXKPI�HQT�UWEEGUU��+VoU�PQV�9*#6�[QW�
MPQY��KVoU�9*1�[QW�MPQY�

;QWT�OCKP�OKUUKQP�YKVJ�UQEKCN�OGFKC�KU�VQ�IGV�RGQRNG�VQ�TGURGEV�
[QW��GPICIG�YKVJ�[QW�
DWKNF�TGNCVKQPUJKRU��CPF�VQ�WUG�VJQUG�VYQ�
VGEJPKSWGU�VQ�DWKNF�CEVWCN�TGXGPWG��6JGTG�CTG�XCTKQWU�TGNCVKQPUJKRU�
VJCV�[QW�YKNN�JCXG�KP�[QWT�NKHGVKOG��CPF�CNN�QH�VJGO�ECP�DG�WUGF�VQ�
ICTPGT�TGXGPWG��

#U�C�UQEKCNN[�CFGRV�YQOCP��+oXG�DGGP�CDNG�VQ�ICKP�ENKGPVU�CPF�
NGCFU�LWUV�HTQO�DTKPIKPI�C�UOKNG�VQ�UQOGQPGoU�HCEG��0QV�QPN[�CTG�
YG�CNN�NQQMKPI�HQT�UWEEGUU��DWV�YGoTG�CNYC[U�UGCTEJKPI�HQT�
EQPPGEVKQPU��.QXG��HTKGPFUJKRU��GXGP�VJG�FGGRGUV�TKXCNT[�ECP�DG�
WUGF�VQ�[QW�CPF�[QWT�TGXGPWGU�CFXCPVCIG��+V�CNN�FGRGPFU�QP�JQY�
VJGUG�TGNCVKQPUJKRU�CTG�KPVGTYQXGP�YKVJ�[QWT�DWUKPGUU�

Respect
0Q�QPG�YCPVU�VQ�NKUVGP�VQ�[QW�KH�[QWT�YQTFU�CTG�JQNNQY��$WKNFKPI�
TGURGEV�JCU�CU�OWEJ�VQ�FQ�YKVJ�JQY�[QWoTG�UC[KPI�VJG�VJKPIU�[QW�
PGGF�VQ�UC[�CU�KV�FQGU�YKVJ�9*#6�[QWoTG�UC[KPI��6Q�RTQRGTN[�DWKNF�
TGURGEV��[QW�PGGF�VQ�MPQY�UQOGVJKPI�VJCV�QVJGTU�FQPoV��9JGP�[QW�
ECP�YCNM�KPVQ�C�TQQO�CPF�EJCPIG�VJG�NKXGU�QH�CV�NGCUV�VYQ�RGQRNG�
[QW�OGGV�
GXGP�YKVJ�UQOGVJKPI�CU�UKORNG�CU�C�NKHG�JCEM���[QW�CTG�
FGUVKPGF�HQT�UQEKCN�UWEEGUU�6JKU�FQGUPoV�OGCP�VJCV�[QW�JCXG�VQ�DG�
C�IGPKWU��#U�C�UQEKCN�UGNNGT��+�EQWNF�VGCEJ�C�EQNF�ECNNGT�VJKPIU�VJCV�
YQWNF�DNQY�VJGKT�OKPF��+VoU�CNN�DCUGF�QP�RGTURGEVKXG�CPF�DGKPI�
CDNG�VQ�TGCF�RGQRNG�CPF�WPFGTUVCPF�YJCV�VJG[�0''&�

Relationships (Trust)
4GNCVKQPUJKRU�CTG�DCUKECNN[�GXGT[VJKPI�[QWoTG�YQTMKPI�HQT�YKVJ�
UQEKCN�UGNNKPI��'XGT[�UVCVWU�[QW�RQUV��GXGT[�CTVKENG��GXGT[�DNQI�[QW�
RQKPV�VQ�UJQWNF�DG�TKRG�YKVJ�RGTUQPCNKV[��6Q�ITQY�UQEKCNN[��[QW�PGGF�
VQ�DG�
UWTRTKUG��UWTRTKUG��51%+#.��9JGP�[QWoTG�CDUQNWVGN[�IGPWKPG�

KP�[QWT�VCEVKEU��RGQRNG�VCMG�PQVKEG��6JG[oTG�PQV�NQQMKPI�HQT�
UQOGQPG�VQ�UGNN�VJGO�UJQGU��6JG[oTG�NQQMKPI�HQT�C�HTKGPF��2GQRNG�
YCPV�VQ�HGGN�NKMG�VJG[oTG�EQPPGEVGF�VQ�[QW��#PF�VJG[�CTG��
0GVYQTMKPI�GXGPVU�CTG�UWEEGUUHWN�DGECWUG�VJG[�DTKPI�RGQRNG�YJQ�
CTG�UGCTEJKPI�HQT�UQOGVJKPI�VQIGVJGT��.KMG�RW\\NG�RKGEGU��[QW�ƂPF�
VJG�TKIJV�OCVEJGU�HQT�[QWT�DWUKPGUU��1PEG�[QWoXG�YQYGF�UQOGQPG�
YKVJ�[QWT�YQTM�GVJKE��QT�[QWT�MPQYNGFIG��QT�LWUV�[QWT�RGTUQPCNKV[�KP�
IGPGTCN��VJG�NCUV�4�VWODNGU�KP�RTGVV[�SWKEMN[�

Revenue
#U�RGQRNG�EQOG�VQ�CRRTGEKCVG�[QW�CU�CP�/82�QH�[QWT�ƂGNF��VJG[�
YCPV�VQ�IGV�VQ�MPQY�[QW��9JGP�VJG[�WPFGTUVCPF�VJCV�[QWoTG�
IGPWKPG�CPF�PQV�VT[KPI�VQ�VTKEM�VJGO��VJG[�YCPV�VQ�DWKNF�C�
TGNCVKQPUJKR�YKVJ�[QW��#PF�YJGP�[QWoTG�C�HTKGPF�VQ�[QWT�NGCFU��[QW�
CTG�VJG�ƂTUV�RGTUQP�VJG[�VJKPM�QH�YJGP�VJG[�PGGF�UQOGVJKPI�KP�
[QWT�ƂGNF��;QWoTG�VJGKT�VJQWIJV�NGCFGT��6JG[�TGURGEV�[QWT�OKPFUGV�
CPF�VTWUV�[QW�VQ�UJQY�VJGO�VJG�TKIJV�YC[��#PF�VJCV�VTWUV�NGCFU�VQ�
EQNF�JCTF�TGXGPWG�

+VoU�PQV�JCTF�VQ�DG�CWVJGPVKE��+VoU�DGPGƂEKCN��.GCTPKPI�VQ�PCXKICVG�
VJG�UQEKCN�INQDG�VCMGU�C�NQV�QH�GCU[�UOKNGU��YKPPKPI�RGTUQPCNKV[�CPF�
C�FGFKECVKQP�VQ�CEVWCNN[�DWKNFKPI�C�HQNNQYKPI�

THE THREE R’S: RESPECT, RELATIONSHIP AND REVENUE
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Marge Bieler

LinkedIn:�YYY�NKPMGFKP�EQO�KP�OCTIGDKGNGT
Web:�YYY�TCTGCIGPV�EQO
Twitter: @rareagent



Stage 1 – Answer customer questions on your company blog
;QW�YTKVG�VJG�CPUYGT�VQ�GXGT[�SWGUVKQP�[QWT�EWUVQOGTU�JCXG�GXGT�
CUMGF�[QW��CU�JQPGUVN[�CU�RQUUKDNG�

Stage 2 – People visit your site
2GQRNG�IQ�VQ�)QQING�CPF�CUM�C�SWGUVKQP�CDQWV�VJG�RTQFWEV�VJG[�
CTG�NQQMKPI�VQ�DW[�QT�VJG�RTQDNGO�VJG[�CTG�NQQMKPI�VQ�UQNXG��
%JCPEGU�CTG�[QW�JCXG�DGGP�CUMGF�VJG�UCOG�SWGUVKQP�DGHQTG��#U�C�
TGUWNV��[QW�UJQWNF�YTKVG�VJG�CPUYGT�VQ�VJCV�SWGUVKQP�QP�[QWT�DNQI�
UQ�VJG�RQVGPVKCN�PGY�EWUVQOGT�ƂPFU�[QWT�CPUYGT�YJGP�UGCTEJKPI�
QP�)QQING���6JG�EJCPEGU�CTG�VJCV�PQPG�QH�[QWT�EQORGVKVQTU�JCXG�
YTKVVGP�VJG�CPUYGT�VQ�VJG�VJCV�SWGUVKQP�

Stage 3 - Fill out form
1PEG�C�RQVGPVKCN�EWUVQOGT�JCU�NCPFGF�QP�[QWT�UKVG��JQRGHWNN[�KV�
KU�YGNN�FGUKIPGF�CPF�GCU[�VQ�WUG��*QRGHWNN[�VJG�KPHQTOCVKQP�[QW�
RTQXKFG�QP�[QWT�YGDUKVG�KU�UQ�EQORTGJGPUKXG�CPF�KPHQTOCVKXG�VJG[�
YCPV�VQ�VCMG�VJKPIU�HWTVJGT�CPF�IKXG�[QW�VJGKT�EQPVCEV�FGVCKNU�

Stage 4 – Become a lead 
1PEG�VJG[�IKXG�[QW�VJGKT�EQPVCEV�FGVCKNU��VJG[�ECP�GPVGT�VJG�UCNGU�
RTQEGUU��&GRGPFKPI�QP�VJG�V[RG�QH�RTQFWEV�[QW�UGNN�CPF�VJG�
NGPIVJ�QH�VJG�UCNGU�RTQEGUU��VJKU�OC[�KPXQNXG�C�PWODGT�QH�FKHHGTGPV�
VJKPIU��UWEJ�CU��#FFKPI�VJGO�VQ�[QWT�PGYUNGVVGT�VQ�MGGR�VJGO�
pYCTOq�WPVKN�VJG[�CTG�TGCF[�VQ�DW[��5GPFKPI�VJGO�HWTVJGT�
KPHQTOCVKQP�VQ�JGNR�VJGO�QP�VJGKT�DW[KPI�LQWTPG[��#�UCNGU�RGTUQP�
EQPVCEVKPI�VJGO�VQ�UGG�JQY�VJG[�ECP�JGNR�CPF�VQ�SWCNKH[�VJG�NGCF��
+H�VJG[oXG�CNTGCF[�QTFGTGF�[QWT�RTQFWEV�[QW�OC[�UMKR�VJKU�CPF�
OQXG�UVTCKIJV�VQ�UVCIG���

Stage 5 – Sale 
Once the lead has been contacted by the sales person then a high 

RGTEGPVCIG�QH�VJG�YGNN�SWCNKƂGF�NGCFU�YKNN�DG�EQPXGTVGF�VQ�UCNGU��
*G[�RTGUVQ�$.1)���5#.'5�

What to write about?
;QW�UJQWNF�YTKVG�CDQWV�CP[VJKPI�CPF�GXGT[VJKPI�[QWT�EWUVQOGTU�
CUM�[QW��*QY�OWEJ�FQGU�:�EQUV!�9JCV�KU�VJG�FKHHGTGPV�DGVYGGP�:�
��;!�9JCV�CTG�VJG�RTQU�CPF�EQPU�QH�:!�2TQDNGOU�YKVJ�:!�9JCV�CTG�
VJG�DGUV�V[RGU�QH�:!�4GXKGYU�QH�:��6JKU�JQPGUV��QRGP��
VTCPURCTGPV�CRRTQCEJ�VQ�[QWT�DWUKPGUU�YKNN�JGNR�SWKEMN[�GCTP�[QW�
VTWUV�HTQO�[QWT�RQVGPVKCN�EWUVQOGTU��;QWT�IQCN�KU�VQ�JGNR�VJG�
RQVGPVKCN�EWUVQOGT�OCMG�VJG�TKIJV�DW[KPI�FGEKUKQP��;QW�PGGF�VQ�
JCXG�VJG�EQPƂFGPEG�VQ�UVCPF�WR�CPF�UC[�YJ[�VJG[�UJQWNFPoV�DW[�
HTQO�[QW��CU�OWEJ�CU�YJ[�VJG[�UJQWNF��;QW�CTG�PQV�TKIJV�HQT�GXGT[�
EWUVQOGT�UQ�FQ�[QWT�DGUV�VQ�GZRNCKP�YJ[��

Cost and price are one of the least talked about things on a

EQORCP[�YGDUKVG��/QUV�EQORCPKGU�CTG�UECTGF�VQ�VCNM�CDQWV�JQY�
OWEJ�VJGKT�RTQFWEVU�EQUV�WPVKN�VJG[�JCXG�JCF�C�UCNGU�OGGVKPI�YKVJ�
VJG�EWUVQOGT��;QW�UJQWNF�JGNR�VJGO�WPFGTUVCPF�TQWIJN[�JQY�
OWEJ�[QWT�RTQFWEV�QT�UGTXKEG�YKNN�EQUV�VJGO�

;QWT�UQNG�QDLGEVKXG�UJQWNF�DG�VQ�GFWECVG�[QWT�EWUVQOGTU�VQ�OCMG�
VJG�TKIJV�DW[KPI�FGEKUKQP��+H�[QW�CTG������JQPGUV�CPF�[QW�VGNN�
RGQRNG�YJGP�[QWT�RTQFWEV�KU�PQV�TKIJV�HQT�VJGO��KP�VJG�NQPI�TWP�
[QW�YKNN�DG�DGVVGT�QHH��6JG[�YKNN�DG�OQTG�NKMGN[�VQ�DW[�HTQO�[QW�
YJGP�[QWT�RTQFWEVU�FQ�OCVEJ�VJGKT�TGSWKTGOGPVU�CPF�VJG[�YKNN�DG�
OQTG�NKMGN[�VQ�TGEQOOGPF�[QW�VQ�QVJGTU�

HOW CAN BLOGGING HELP YOU SELL?
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Chris Heffer

LinkedIn:�YYY�NKPMGFKP�EQO�KP�EJTKUJGHHGT
Web: YYY�EJTKUJGHHGT�EQO
Twitter: @theotherhef



2CVKGPEG�KU�UQOGVJKPI�VJCV�FQGUPoV�CNYC[U�EQOG�PCVWTCN�VQ�UCNGU�
RTQHGUUKQPCNU�QT�UCNGU�OCPCIGTU��6JG�FTKXG�HQT�UCNGU�OGCPU�VJCV�
shortcuts are often taken and means that more potential buyers 

CTG�NQUV��'XGT[�RQVGPVKCN�DW[GT�KU�KORQTVCPV�CPF�KH�[QW�DWTP�VJTQWIJ�
RQVGPVKCN�DW[GTU�VJGP�VJKU�YKNN�OCMG�VJG�UQEKCN�UGNNKPI�RTQEGUU�
OWEJ�JCTFGT��9JGP�[QW�TGUGCTEJ�[QWT�DW[GTU�ECTGHWNN[�[QW�YKNN�IGV�
VQ�MPQY�VJGO�CPF�ƂPF�C�EQOOQP�VJTGCF�D[�YJKEJ�[QWoTG�CDNG�VQ�
OCMG�CP�GCUKGT�KPVTQFWEVKQP�VQ�EQPPGEV�VQ�VJGO�

(KTUV�[QW�PGGF�VQ�NGCTP�YJGTG�[QWT�DW[GTU�UJCTG�VJGKT�CEVKXKVKGU��+U�
KV�XKC�.KPMGF+P�QT�6YKVVGT�QT�DQVJ!�6JGUG�VYQ�EJCPPGNU�CTG�NKMGN[�VQ�
DG�OQUV�CEVKXGN[�WUGF�D[�DWUKPGUU�RTQHGUUKQPCNU��$WV�DG�ECTGHWN�
VJG[oTG�PQV�CNYC[U�TGIWNCT�WUGTU�QP�DQVJ�CPF�UQOG�YQPoV�GXGP�DG�
UGPFKPI�WRFCVGU�QP�VJGUG�PGVYQTMU��

&Q�[QWT�TGUGCTEJ�ƂTUV�QP�VJG�KPFKXKFWCN�CPF�VJG�EQORCP[��HQNNQY�
VJG�EQORCP[�QP�.KPMGF+P�CPF�TGUGCTEJ�CP[�CTVKENGU��YJGTG�[QWT�
RQVGPVKCN�DW[GT�EQWNF�DG�OGPVKQPGF�QT�HGCVWTGF��

6JGTG�CTG�VYQ�XGT[�WUGHWN�YC[U�VJCV�[QW�ECP�MGGR�VTCEM�QH�[QWT�
DW[GTU�YKVJQWV�OCMKPI�KV�QDXKQWU�VQ�VJGO��6JGUG�CTG�n6YKVVGT�.KUVUo�
CPF�n.KPMGF+P�6CIIKPIo��+P�6YKVVGT�[QW�ECP�ETGCVG�C�RTKXCVG�NKUV�CPF�
CFF�6YKVVGT�JCPFNGU�VQ�[QWT�DW[GT�NKUV��'SWCNN[�KP�.KPMGF+P�[QW�

ECP�UCXG�UQOGQPG�VQ�[QWT�EQPPGEVKQPU�FCVCDCUG�KPUKFG�.KPMGF+P��
YKVJQWV�KPXKVKPI�VJGO�[GV�CPF�KP�VJG�RTQEGUU�QH�UCXKPI�VJG�RTQURGEV�
[QW�ECP�VCI�VJGO��6JKU�CNNQYU�[QW�VQ�FQ�OQTG�TGUGCTEJ�QP�VJGO�
CPF�ƂPF�C�EQOOQP�VJTGCF�KP�VJGKT�RTQƂNG��VJGKT�VYGGVU��QT�CP[VJKPI�
GNUG�VJCV�[QW�ECP�ƂPF�VJCV�CNNQYU�VJG�VYQ�QH�[QW�JCXG�UQOGVJKPI�KP�
EQOOQP�

2GQRNG�DW[�HTQO�RGQRNG�VJG[�MPQY��NKMG�CPF�VTWUV��#V�VJG�UVCTV�
QH�DWKNFKPI�C�TGNCVKQPUJKR�YKVJ�[QWT�DW[GT�VJG�QPN[�VJKPI�[QW�ECP�
UJQQV�HQT�KU�o6TWUVo��$WKNFKPI�VTWUV�JCU�VQ�DG�XGT[�QDXKQWU�HTQO�VJG�
XGT[�ƂTUV�EQPVCEV�[QW�OCMG�YKVJ�[QWT�DW[GT�QT�[QW�MKNN�CP[�EJCPEG�
QH�UVCTVKPI�C�FKCNQIWG��

5Q�YJCVoU�VJG�UQNWVKQP!�#�FKTGEV�KPXKVG�VQ�EQPPGEV�JCU�VQ�DG�VJG�
DGUV�QRVKQP��#V�NGCUV�[QW�YKNN�MPQY������HQT�UWTG�VJCV�VJG[�JCXG�
CEEGRVGF�[QWT�TGSWGUV�QT�PQV��;QW�ECP�CNUQ�DG�CUUWTGF�VJCV�VJG[�
YKNN�TGEGKXG�TGOKPFGTU�HTQO�[QWT�KPXKVCVKQP�CV�NGCUV���VKOGU�VQ�
CEEGRV�[QWT�EQPPGEVKQP�TGSWGUV�QT�ENKEM�KIPQTG�

+�YQWNF�NGCXG�KV�HQT���YGGMU�VQ�UGG�KH�VJG[�CEEGRV��KH�PQV��TGOQXG�
them from your connections database as a lost potential and keep 

C�TGEQTF�QH�JQY�OCP[�[QW�NQUG��'ZRGTKOGPV�CPF�UGG�YJCV�YQTMU�
DGUV�HQT�[QW�

CAN YOU KEEP TRACK OF BUYERS?
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“The only thing you
can shoot for is

trust.”
Michael de Groot
LinkedIn:�YYY�NKPMGFKP�EQO�KP�UVC[KPICNKXGWM
Web:�YYY�UVC[KPICNKXGWM�EQO
Twitter: @stayingaliveuk



9KVJ�OQTG�VJCP�����/KNNKQP�7PKSWG�8KUKVU�KP�/C[������QP�VJG�7-�
XGTUKQP�QH�.KPMGF+P�YGDUKVG�CNQPG��KV�KU�PQY�VJG�ƂHVJ�OQUV�XKUKVGF�
YGDUKVG�CPF�JCU�UVGCFKN[�ITQYP�VQ�DG�VJG�NCTIGUV�PGVYQTM�QH�
DWUKPGUU�RTQHGUUKQPCNU�QP�VJG�KPVGTPGV�YKVJ�����OKNNKQP�OGODGTU�
CPF�KV�UJQYU�PQ�UKIPU�QH�UVQRRKPI�[GV�

When researching your company and your products and services 

QP�VJG�KPVGTPGV��RGQRNG�YKNN�OQUV�NKMGN[�ƂPF�[QW�QP�.KPMGF+P��+P�HCEV�
C�%'$�UVWF[�QH�OQTG�VJCP�������$�$�EWUVQOGTU�CETQUU�KPFWUVTKGU�
TGXGCNGF�VJCV�����QH�C�V[RKECN�RWTEJCUG�FGEKUKQP�KU�PQY�OCFG�
DGHQTG�RQVGPVKCN�EWUVQOGTU�GXGP�VCNM�VQ�C�UWRRNKGT�

.KPMGF+P�5QEKCN�5GNNKPI�6QQNMKV
#U�UGCUQPGF�UCNGU�RTQHGUUKQPCNU�[QWoXG�CNTGCF[�UWEEGUUHWN�YC[U�VQ�
RTQOQVG�CPF�UGNN�[QWT�RTQFWEVU��;QW�MPQY�DGUV�JQY�VQ�RKVEJ�[QWT�
DWUKPGUU�CPF�IGPGTCVG�PGY�UCNGU��DWV�TGCNKUKPI�VJG�XCUV�TGUQWTEG�
QH�JKFFGP�HGCVWTGU�YKVJKP�.KPMGF+P�[QW�VQQ�ECP�ETGCVG�DWUKPGUU�
ITQYVJ�WUKPI�5QEKCN�5GNNKPI�6GEJPKSWGU��

.GVoU�TGXGCN���UGETGVU�WUGF�D[�VJG�XGT[�HGY�VJCV�CTG�CEVKXGN[�WUKPI�

.KPMGF+P�CPF�OCMG�KV�VJGKT�RTGHGTTGF�DWUKPGUU�FGXGNQROGPV�VQQN�VQ�
CEEGNGTCVG�VJGKT�PGY�UCNGU�NGCF�IGPGTCVKQP�

���&GXGNQR�C�.KPMGF+P�#EJKGXGTU�/KPF�UGV��2WV�[QWT��$GUV(QQV-
�YCTF�CPF�OCMG�VKOG�VQ�NGCTP�CPF�WUG�.KPMGF+P�FCKN[�CU�KH�[QW�
YQWNF�[QWT�%4/�QT�[QWT�RTQURGEVKPI�NKUV�

���9TKVG�C�0WODGT�QH�+PVTQFWEVQT[�/GUUCIGU��9JGP�KPXKVKPI�CPF�
CEEGRVKPI�KPXKVCVKQPU�YTKVG�C�RGTUQPCNKUGF�OGUUCIG�YKVJ�[QWT�
KPVTQFWEVKQP�CPF�EQPVCEV�FGVCKNU��+VoU�TGCNN[�KORQTVCPV�PQV�VQ�WUG�
VJKU�KPKVKCN�OGUUCIG�VQ�UGNN�CP[VJKPI��;QW�PGGF�VQ�DWKNF�TCRRQTV�CPF�
VTWUV��DWV�OCMG�UWTG�KV�KU�C�RTQRGT�KPVTQFWEVKQP�CPF�OCMG�KV�ENGCT�
[QW�YKUJ�VQ�GPICIG�HWTVJGT�CV�UQOG�RQKPV�KP�VJG�HWVWTG��IKXKPI

VJG�TGEKRKGPV�QVJGT�CTGCU�QH�EQPVCEV�GKVJGT�VYKVVGT�QT�[QWT�EQORCP[�
RCIG�

���7UG�VJG�.KPMGF+P�%QPVCEVU�HGCVWTG�VQ�UGV�C�TGOKPFGT�VQ�EQPVCEV�
VJG�PGY�EQPPGEVKQP�CICKP�YKVJKP�C�YGGM��(QNNQY�WR�YKVJ�UQOG�
GPICIKPI�EQPVGPV�VJCV�[QWT�PGY�EQPPGEVKQP�NKMGU��/CMG�KV�DWUKPGUU�
TGNCVGF�DWV�CV�VJKU�RQKPV�KV�KU�UVKNN�DGVVGT�VQ�MGGR�KV�RGTUQPCN�

���#EVKXCVG�VJG�.KPMGFKP�%QPVCEVU�HGCVWTG�YKVJ�VJG�/QDKNG�#RR��
YKVJ�GKVJGT�YGDOCKN�UGTXKEG�QT�[QWT�GOCKN�UQHVYCTG�VQ�U[PEJTQPKUG�
[QWT�ECNGPFCT�CPF�OGUUCIGU��6JKU�YC[�[QW�MGGR�[QWT�OGUUCIKPI�
QTICPKUGF�CPF�XKUKDNG��6JG�CKO�KU�VQ�OQXG�[QWT�PGY�EQPVCEV�HTQO�
.KPMGF+P�KPVQ�C�OQTG�HQTOCN�RTQURGEVKPI�HWPPGN�

���9JGP�EQPVCEVU�TGRN[�VJG�OGUUCIG�YKNN�CRRGCT�KP�[QWT�GOCKN�
UQHVYCTG��6JKU�KU�[QWT�EJCPEG�VQ�TGRN[�FKTGEVN[�HTQO�[QWT�QYP�GOCKN�
UQHVYCTG�CPF�ECRVWTG�VJGKT�EQPVCEV�FGVCKNU�HQT�[QWT�RTQURGEVKPI�NKUV�

9KVJ�TGIWNCT�
FCKN[��UGUUKQPU�[QW�YKNN�ICKP�EQPƂFGPEG�KP�VJG�U[UVGO�
CPF�NGCTP�JQY�VQ�PCXKICVG�CTQWPF�VJG�CFXCPEGF�UGCTEJ�HWPEVKQPCN-
KV[�VQ�DWKNF�NKUVU��HQNNQY�EQORCPKGU��CPF�IGV�KPXQNXGF�KP�ITQWRU�CPF�
IKXKPI�[QW�VJG�QRRQTVWPKV[�VQ�WPGCTVJ�C�XCUV�RQQN�QH�RQVGPVKCN�PGY�
contacts that can not only become advocates for you and your 

EQORCP[�DWV�CNUQ�VWTP�KPVQ�EWUVQOGTU�

USING LINKEDIN FOR BUSINESS PROSPECTING SUCCESS
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Edward van der Kleijn

LinkedIn: 
YYY�NKPMGFKP�EQO�KP�GFYCTFXCPFGTMNGKLP
Twitter:�"GXCPFGTMNGKLP



9JGP�DWUKPGUUGU�LQKP�UQEKCN�OGFKC�RNCVHQTOU��VJG[�CNN�VQQ�QHVGP�
HQEWU�QP�VJGKT�DWUKPGUU�KPUVGCF�QH�VJGKT�EWUVQOGTU��9J[�FQGU�[QWT�
EWUVQOGT�WUG�UQEKCN�OGFKC!�+U�KV�VQ�IGV�EQTRQTCVG�WRFCVGU�HTQO�
[QW!��&QWDV�KV��&Q�VJG[�NQI�QP�VQ�UQEKCN�OGFKC�VQ�UGG�YJCV�VJG[�
ECP�DW[!��4CTGN[��+U�KV�VQ�UQEKCNKUG�YKVJ�HTKGPFU��ICKP�PGY�MPQYNGFIG�
CPF�DG�GPVGTVCKPGF!��&GƂPKVGN[��5Q�DGKPI�OQTG�;17�CPF�NGUU�EQT-
RQTCVG�YKNN�
HQT�OQUV�DWUKPGUUGU��DG�VJG�TKIJV�CRRTQCEJ�QP�UQEKCN�
OGFKC��*GTGoU�YJ[�

Trust goes up. 6TWUV�KU�ICKPGF�VJTQWIJ�IGVVKPI�VQ�nMPQYo�C�
DWUKPGUU���+�ECNN�KV�C�DWUKPGUUo�DTCPFQPCNKV[���6JG�RGTUQPCNKV[�DGJKPF�
VJG�DTCPF���(QT�UQOG��VJCV�DTCPFQPCNKV[�KU�C�RGTUQP���+V�EGTVCKPN[�KU�
KP�O[�DWUKPGUU���'XGP�KPVGTPCVKQPCN�DWUKPGUUGU�ECP�JCXG�C�RGTUQP�
CU�VJGKT�DTCPFQPCNKV[���6JKPM�QH�8KTIKP�CPF�[QW�VJKPM�QH�YJQ!���#PF�
/T�$TCPUQP�EGTVCKPN[�TGRTGUGPVU�VJG�8KTIKP�DTCPF�JKOUGNH�QP�UQEKCN�
OGFKC�

Corporate = dull!�6JKPM�CDQWV�[QWTUGNH�CU�C�UQEKCN�OGFKC�WUGT��&Q�
[QW�YCPV�VQ�UGG�EQTRQTCVG�OGUUCIGU�HTQO�[QWT�HCXQWTKVG�DWUKPGUU��

QT�FQ�[QW�YCPV�VQ�GPICIG�YKVJ�VJGO�CDQWV�YJCV�KPVGTGUVU�[QW�CPF�
ICKP�MPQYNGFIG�HTQO�VJGO!��'PVGTVCKP�CPF�CFF�XCNWG��TCVJGT�VJCP�
DGKPI�nUVWHH[o�CPF�FKUGPICIKPI���5RGCM�VQ�EWUVQOGTU�KP�C�NCPIWCIG�
VJG[�WPFGTUVCPF��

Look in to my eyes. 5Q�OCP[�DWUKPGUUGU�IQ�FQYP�VJG�TQWVG�QH�
WUKPI�VJGKT�NQIQ�VQ�TGRTGUGPV�VJGKT�DTCPF�QP�UQEKCN�OGFKC���+H�[QW�
CTG�C�UOCNN�DWUKPGUU�QYPGT��CPF�KV�KU�[QW��[QWT�EWUVQOGTU�VJKPM�QH�
DGHQTG�VJG[�VJKPM�QH�[QWT�NQIQ��VJGP�[QW�UJQWNF�DG�VJG�HCEG�QP�
UQEKCN�OGFKC���'XGP�UQOG�QH�VJG�NCTIGT�DWUKPGUUGU�QP�UQEKCN�OGFKC�
CTG�DGUV�TGRTGUGPVGF�D[�VJGKT�%'1U���#ICKP��RWV�[QWTUGNXGU�KP�VJG�
UJQGU�QH�[QWT�EWUVQOGTU���9QWNF�[QW�TCVJGT�VCNM�VQ�C�TGCN�RGTUQP�QT�
C�NQIQ!��9QWNF�[QW�TCVJGT�HQNNQY�C�TGCN�RGTUQP�QT�C�NQIQ!

Engagement is key. Corporate updates are not that easy to build 

C�EQPXGTUCVKQP�HTQO���5Q��VJG�OQTG�YG�RQUV�WRFCVGU�QH�XCNWG�CPF�
KPVGTGUV��VJG�OQTG�TGURQPUG�YG�IGV���2QUV�SWGUVKQPU�CPF�[QWoTG�
CUMKPI�HQT�VJG�TGURQPUG���UQ�[QWoNN�IGV�OQTG�QH�VJGO�

It’s SOCIAL media!  #NN�VQQ�QHVGP��DWUKPGUUGU�HQTIGV�VJCV�DKI�YQTF�
VJCV�UKVU�KP�HTQPV�QH�OGFKC���+PUVGCF�VJG[�HQEWU�QP�VJG�OGFKC��CPF�
VJG�QRRQTVWPKV[�HQT�VJGO�VQ�DTQCFECUV�VJGKT�OGUUCIG�VQ�VJG�YQTNF���
Being yourself and expressing your brandonality is far more social 

VJCP�VCNMKPI������DWUKPGUU��G'PICIG�[QWT�EWUVQOGTU��

5Q��KVoU�VKOG�VQ�DG�;17��9JGVJGT�VJCVoU�VJG�DTCPFQPCNKV[�QH�[QWT�
DWUKPGUU��QT�GXGP�VJG�RGTUQPCNKV[�QH�VJG�DWUKPGUU�QYPGT��DGKPI�
[QWTUGNH�QP�UQEKCN�OGFKC�YKNN�UGG�[QW�ICKP�HCT�OQTG�KPVGTGUV�VJCP�C�
EQTRQTCVG�CRRTQCEJ�

WHEN ONLY BEING YOU WILL DO!
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Sam Flynn

LinkedIn:�YYY�NKPMGFKP�EQO�KP�UCOƃ[PP
Web: YYY�UCOƃ[PP�EQ�WM
Twitter:�"AUCOƃ[PP

“Would you rather talk 
to a real person

or a logo?”



*GTGoU�C�EQNF�JCTF�VTWVJ���;QW�ECPoV�UGNN�[QWT�UVWHH�QP�.KPMGF+P���
9CKVe�YJCV!��$WV�KUPoV�VJCV�YJCV�+�VGCEJ�RGQRNG�VQ�FQ!��;GU�CPF�
PQ���.KPMGF+P�KU�CDQWV�TGNCVKQPUJKRU�CPF�GPICIGOGPV�s�CNYC[U�JCU�
DGGP��CPF�+�JQRG�CNYC[U�YKNN�DG��9JKNG�.KPMGF+P�ECP�DG�C�ITGCV�
NGCF�IGPGTCVKQP�OCEJKPG�s�KVoU�PQV�C�RNCEG�VQ�UETCRG�WPUWURGEVKPI�
RTQURGEVU�KPVQ�C�NKUV�VJG[�PGXGT�UKIPGF�WR�HQT��6JCVoU�LWUV�VCEM[�CPF�
KV�RKUUGU�RGQRNG�QHH��+V�ECP�DG�C�IQNF�OKPG�HQT�ƂPFKPI�CPF�GPICI-

KPI�YKVJ�VQR�RTQURGEVU��.KPMGF+P�JCU�NQVU�QH�EQQN�GPICIGOGPV�
VQQNU�CPF�O[�HTKGPF�,QGN�/CTCPU��TGCNN[�JCU�JKU�+P/CKN�5QEKCN�5GNNKPI�
UVTCVGI[�FQYP��+�VJQWIJV�+oF�UJCTG�JKU�TGNGXCPV�VKRU�
YKVJ�[QW�JGTG�

(KTUV�QH�CNN��+�NKMGF�JKU�DTGCMFQYP�QH�.KPMGF+PoU�EQOOWPKECVKQPU�
VQQNU��
��7UG�+P/CKNU�VQ�ETGCVG�C�TGNCVKQPUJKR��
��7UG�%QPPGEVKQP�4GSWGUVU�VQ�EQPƂTO�C�TGNCVKQPUJKR��
��7UG�OGODGT�/GUUCIGU�VQ�NGXGTCIG�C�TGNCVKQPUJKR��

,QGN�JCU�RTQXGP�VJCV�KPXGUVKPI�KP�CPF�EQPPGEVKPI�VJTQWIJ�+P/CKNU�

JCU�TGUWNVGF�KP�CV�NGCUV�C��:�41+��*G�UC[U�VJCV�VJG�+P/CKN�TGEKRG�KU�
��#�ITGCV�UWDLGEV�NKPG�CFFGF�VQ�
��7PKSWG�KPUKIJV�KPVQ�VJG�RGTUQP�[QW�CTG�EQPPGEVKPI�YKVJ�
��5QOGVJKPI�RGTUQPCN�KP�VJG�OGUUCIG�ƂPKUJGF�YKVJ�
��#�ECNN�VQ�CEVKQP�PGZV�UVGR��

5JCTG�LWUV�GPQWIJ�KP�[QWT�UWDLGEV�NKPG�VQ�RGCM�UQOGQPGoU�KPVGTGUV�
CPF�IGV�JKO�QT�JGT�VQ�QRGP�VJG�+P/CKN���1H�EQWTUG�QPEG�VJG[�JCXG�
FQPG�VJCV��FQPoV�LWOR�KPVQ�[QWT�UCNGU�RKVEJ��6JCVoU�YJGP�[QW��
JCXKPI�FQPG�[QWT�JQOGYQTM��CFFTGUU�UQOGVJKPI�VJG[�
EQOOGPVGF�QP��KP�VJG�UQEKCN�UKVGU��%QPITCVWNCVG�VJGO�QP�C�TGEGPV�
YKP�QT�OGPVKQP�JQY�OWEJ�[QW�CFOKTG�VJGO�HQT�UQOGVJKPI�
[QW�
HQWPF�KP�C�)QQING�UGCTEJ���'UUGPVKCNN[�UJQY�VJCV�[QW�JCXG�VCMGP�
VJG�VKOG�VQ�NQQM�VJGO�WR��
9KVJQWV�EQOKPI�CETQUU�CU�C�UVCNMGT��
$TKGƃ[�OGPVKQP�YJ[�[QW�YCPV�VQ�GPICIG��CPF�VJGP�RTQRQUG�C�HGY�
FCVGU�VQ�EQPPGEV���%CNNU�VQ�CEVKQP�CTG�MG[���1VJGTYKUG�GXGP�KH�VJG[�
HGGN�YCTON[�VQYCTFU�[QW��VJG[�UQQP�HQTIGV�[QW�CPF�VJGP�CNN�[QWT�
TGUGCTEJ��GHHQTV�CPF�FQNNCTU�CTG�HQT�PCWIJV��(QNNQY�VJKU�UKORNG�
TGEKRG��4GUGCTEJ��+P/CKN��+PVGTGUVGF�'PICIGOGPV��%6#���
ITGCVGT�EJCPEG�CV�C�HQNNQY�WR�EQPXGTUCVKQP��6JG�UGETGV�UCWEG�KU�
VJG�TGUGCTEJ���+H�[QW�MPQY�GPQWIJ�CDQWV�C�RGTUQP�VJG[�UVQR�
feeling like a stranger and it’s easier to reach out to them and 

GPICIG���

#NUQ��YJGP�[QW�FQ�[QWT�JQOGYQTM�[QW�ECP�QHVGP�ƂPF�QWV�YJCV�
VJG[�ECTG�CDQWV��YJCV�VJGKT�UVTWIINGU�CTG��YJCV�VJG[�PGGF��5QEKCN�
5GNNKPI�QP�.KPMGF+P�OKIJV�VCMG�C�NKVVNG�VKOG�CPF�C�NKVVNG�RTCEVKEG�CPF�
C�NKVVNG�OQPG[��DWV�VJG�TGUWNVU�CPF�41+���416+�ECP�DG�OQPWOGPVCN��
)KXG�KV�C�VT[��*GEM�s�UGPF�OG�CP�+P/CKN�CPF�NGV�OG�MPQY�JQY�[QW�
FQ���

SOCIAL SELLING ON LINKEDIN - A DISTINCTIVE RECIPE
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“The secret sauce
is the research.”

Viveka von Rosen

LinkedIn:�YYY�NKPMGFKP�EQO�KP�NKPMGFKPGZRGTV
Web:�YYY�NKPMGFKPVQDWUKPGUU�EQO
Twitter: @linkedinexpert



'XGT[�VKOG�[QW�XKGY�C�RQUV�QP�UQEKCN�OGFKC��[QW�RTQDCDN[�
EQPVGORNCVG�YJGVJGT�[QW�UJQWNF�ENKEM�VJG�.KMG�DWVVQP�QT�KIPQTG�
KV��6Q�JGNR�[QW�WPFGTUVCPF�VJG�JKFFGP�F[PCOKEU�DGJKPF�NKMGU��+oXG�
RTQXKFGF�C�UKORNG�GZRNCPCVKQP�YJKEJ�YKNN�JGNR�[QW�IGV�UKIPKƂECPV�
TGUWNVU�YKVJ�UQEKCN�UGNNKPI�

Leveraging
#U�[QW�DGIKP�VQ�NKMG�CPF�EQOOGPV�QP�QVJGTUo�RQUVU��EQORNGVG�
UVTCPIGTU�DGIKP�VQ�NKMG�[QWT�RQUVU�DGECWUG�[QWT�RTQƂNG�IGVU�NKPMGF�
VQ�VJG�EQPXGTUCVKQP�CPF�RGQRNG�DGIKP�VQ�PQVKEG�QH�[QW��9JGP�[QW�
IGV�OQTG�NKMGU�CPF�UJCTGU��[QWT�PGVYQTM�GZRCPFU�DG[QPF�[QWT�
KOOGFKCVG�EQPPGEVKQPU��6JG�NGXGTCIG�[QW�ICKP�QRGPU�
QRRQTVWPKVKGU�YC[�DG[QPF�YJCV�[QW�ECP�IGV�HTQO�[QWT�FKTGEV�
EQPPGEVKQPU�

Intelligence Gathering
'XGT[QPG�QP�.KPMGF+P�KU�EQPPGEVGF�VQ�CV�NGCUV�ƂXG�QVJGTU�YJQ�OC[�
DG�RTQURGEVU��9JGP�+�NQI�KP�VQ�O[�.KPMGF+P�CEEQWPV�GXGT[�FC[�+�
ƂPF�QWV�OQTG�CDQWV�VJG�RGQRNG�YJQ�NKMG�O[�RQUVU�QT�YJQUG�RQUVU�

+�ƂPF�KPVGTGUVKPI��9JQ�COQPI�VJGKT�EQPPGEVKQPU�KU�O[�RQVGPVKCN�
ENKGPV!�9JKEJ�ITQWRU�JCXG�VJG[�LQKPGF!�9JKEJ�DWUKPGUU�RCIGU�FQ�
VJG[�HQNNQY!�6JKU�YC[�+�MPQY�YJQO�VQ�KPXKVG�CU�C�EQPPGEVKQP�CPF�KV�
CNUQ�MGGRU�OG�HTQO�CEEGRVKPI�GXGT[�KPXKVCVKQP�VQ�EQPPGEV��

Knowledge
+�WUG�NKMGU�CPF�EQOOGPVU�QP�RQUVU�VQ�DWKNF�C�MPQYNGFIG�DCUG�QH�
VQRKEU�CPF�KFGCU�+�ECP�WUG�VQ�RTGRCTG�GPICIKPI�EQPVGPV�KP�VJG�
HQTO�QH�CTVKENGU��XKFGQU�CPF�KPHQITCRJKEU��5Q�YJGP�+�UGG�C�RCTVKEWNCT�
VQRKE�IGPGTCVG�C�NQV�QH�NKMGU�QT�EQOOGPVU��+�MGGR�VTCEM�QH�VJG�VQRKE�
CPF�VJG��RGQRNG�YJQ�NKMG�VJG�VQRKE��&Q�EGTVCKP�RGQRNG�RQUV�YKVJ�C�
JKIJGT�HTGSWGPE[�QP�URGEKƂE�VQRKEU!�-PQYNGFIG�ICVJGTGF�KP�VJKU�
YC[�IKXGU�CP�KPFKECVKQP�QH�YJCV�VQ�UC[�CPF�YJCV�PQV�VQ�UC[�YJGP�
RQUVKPI�EQOOGPVU�CPF�RTQXKFKPI�EQPVGPV��

Engagement
#�NQV�QH�WU�QP�UQEKCN�OGFKC�DGJCXG�NKMG�UVCNMGTU��9G�TGCF�XCNWCDNG�
EQPVGPV�CPF�QPN[�VJKPM�CDQWV�JQY�YG�ECP�KORNGOGPV�VJG�
MPQYNGFIG�ICKPGF�HQT�HTGG�KP�QWT�DWUKPGUU��9JCV�YG�HCKN�VQ�FQ�KU�
CEMPQYNGFIG�VJG�GHHQTV�OCFG�KP�RTQXKFKPI�WU�YKVJ�XCNWCDNG�
KPHQTOCVKQP�YG�YQWNF�QVJGTYKUG�VCMG�JQWTU�VTCYNKPI�VJTQWIJ�VJG�
KPVGTPGV�VQ�ƂPF��6Q�UJQY�ITGCVGT�CRRTGEKCVKQP��NGCXG�C�RQUKVKXG�
EQOOGPV�CPF�UJCTG�VJG�RQUV�YKVJ�[QWT�EQPPGEVKQPU�

Strategy
0QY�[QW�MPQY�YJCV�.KMGU�CTG�CNN�CDQWV�DG�UWTG�VQ�CEMPQYNGFIG�
VJG�XCNWCDNG�EQPVGPV�QVJGTU�RTQXKFG�CPF�[QW�YKNN�DG�COC\GF�CV�
JQY�HCUV�VJG�SWCNKV[�QH�[QWT�GPICIGOGPV�EJCPIGU�

SOCIAL SELLING - LOVE IT OR HATE IT, YOU GOTTA LIKE IT
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Logan Nathan

LinkedIn:�YYY�NKPMGFKP�EQO�KP�NQICPPCVJCP
Web:�YYY�UQNQOQKVCECFGO[�EQO
Twitter: @logannathan

“A lot of us on
social media behave

like stalkers.”



The fact that the internet has made it so much easier to connect 

YKVJ�QVJGT�RGQRNG��JCU�TGUWNVGF�KP�OCLQT�EJCPIGU�KP�VJG�UGNNKPI�
RTQEGUU�QXGT�VJG�RCUV�FGECFG��6JG�UCNGU�HTCOGYQTM�JCU�EJCPIGF�
CPF�VJGTGHQTG��UCNGU�FGRCTVOGPVU�PGGF�VQ�CFCRV��CNN�VJG�YC[�HTQO�
UCNGU�VTCKPGGU�VQ�MG[�CEEQWPV�OCPCIGT�CPF�82�QT�UCNGU��

5QEKCN�5GNNKPI��O[�FGƂPKVKQP��q+�GZRNCKP�5QEKCN�5GNNKPI�CU�C�
EQODKPCVKQP�QH�MPQYNGFIG��VGEJPQNQIKGU�CPF�PQV�NGCUV�C�FKHHGTGPV�
YC[�QH�VJKPMKPI��5QEKCN�UGNNKPI�KU�QHVGP�C�UQHV���PQV�C�JCTF���UGNN�q��#�
OQFGTP�UCNGU�RGTUQP��C�UQEKCN�UGNNGT��KU�XGT[�CYCTG�QH�JKU�RGTUQPCN�
DTCPF��YJKEJ�FGNKDGTCVGN[�UKIPCNU�RTQHGUUKQPCNKUO�CPF�HQEWUGU�QP�
KPURKTKPI�EQPƂFGPEG�KP�RQVGPVKCN�EWUVQOGTU��*G�WUGU�UQEKCN�OGFKC�
KP�JKU�FCKN[�UCNGU�YQTM�CU�CP�GXGT[FC[�VQQN�VQ�JGNR�JKO�
��(KPF�CPF�ETGCVG�TGNGXCPV�EQPVGPV
��/QPKVQT�VJG�QPNKPG�EQOOWPKECVKQP
��+FGPVKH[�DW[KPI�VTKIIGTU
- And generate sales leads

5QEKCN�OGFKC�WUGF�RTQHGUUKQPCNN[�JGNRU�VJG�UGNNGT�

��.KUVGP�CPF�WPFGTUVCPF�JKU�EWUVQOGT�UGIOGPVU�CPF�EQORGVKVQTU
��+FGPVKH[�CPF�DWKNF�VTWUV�YKVJ�KPƃWGPEGTU
��+FGPVKH[�DW[KPI�VTKIIGTU�CPF�RQVGPVKCN�NGCFU
��0WTVWTG�JKU�PGVYQTM�CPF�UVC[�VQR�QH�OKPF�YKVJ�JKU�EWUVQOGTU

+VoU�QHVGP�UCKF��5QEKCN�UGNNKPI�KUPoV�FKHƂEWNV��KVoU�LWUV�FKHHGTGPV��+�CITGG��
DWV�KV�ECP�DG�C�HCVCN�OKUVCMG�VQ�DGNKGXG�VJCV�KVoU�GCU[�VQ�KORNGOGPV�s�
YKVJQWV�RTQRGT�VTCKPKPI��

/[�CFXKEG�VQ�[QW�CU�C�UCNGU�OCPCIGT��2NCEG�UQEKCN�UGNNKPI�QP�[QWT�
UVTCVGIKE�CIGPFC�CPF�VTCKP�[QWT�UCNGU�RGQRNG�VJQTQWIJN[��#�
hardcore seller can ruin opportunities by simply transferring his 

pJCTF�UGNNKPI�UV[NGq�VQ�UQEKCN�OGFKC��

/[�CFXKEG�VQ�[QW�CU�C�HWVWTG�UQEKCN�UGNNGT���#UM�VQ�DG�VTCKPGF�VJQT-
QWIJN[�s�KV�YKNN�JGNR�[QW�TGCEJ�[QWT�IQCNU�OQTG�GHHGEVKXGN[��

&Q�[QW�YCPV�VQ�UVCTV�VJG�LQWTPG[�TKIJV�PQY!�5VCTV�D[�DWKNFKPI�[QWT�
.KPMGF+P�RTQƂNG�CU�C�JWD�VQ�OCMKPI�C�RQUKVKXG�ƂTUV�KORTGUUKQP�
CPF�YKVJ�VJG�RWTRQUG�QH�DWKNFKPI�VTWUV��;QWoNN�PGXGT�MPQY��YJQ�
[QWT�PGZV�QPNKPG�XKUKVQT�KU�CPF�VJGTGHQTG��[QWT�RTKOCT[�HQEWU�YJGP�
YTKVKPI�[QWT�RTQƂNG�UJQWNF�DG�[QWT�PGZV�EWUVQOGT��PQV�[QWT�PGZV�
GORNQ[GT��+�SWKVG�QHVGP�UGG�.KPMGF+P�RTQƂNGU�YJKEJ�CNOQUV�UECTG�
RQVGPVKCN�ENKGPVU�CYC[��/CP[�EQPXGPVKQPCN�qJCTFEQTG�UCNGU�RGQRNGq�
NKMG�VQ�DTCI�CDQWV�VJGKT�YKPU��7PHQTVWPCVGN[�PQV�KP�C�XCNWCDNG�YC[�
VQ�VJG�ENKGPVU��YJQ�UGG�VJGO�CU�pUGNNKPI�OCEJKPGUq�KPUVGCF�QH�pC�
RGTUQP�YJQ�KU�CEVWCNN[�PKEG�VQ�FQ�DWUKPGUU�YKVJ�q�

Social selling doesn’t make a poor salesperson 

IQQF��KV�OCMGU�C�IQQF�QPG�GXGP�DGVVGT�

SO TELL ME: WHAT IS SOCIAL SELLING, ACTUALLY?

23

Dorte Moller Madsen

LinkedIn: 
YYY�NKPMGFKP�EQO�KP�FQTVGOQNNGTOCFUGP
Web: YYY�UVQTOXKPF�FM
Twitter: @dortemm

“The sales framework has
changed and therefore, sales
departments need to adapt.”



+H�[QW�VJKPM�UQEKCN�UGNNKPI�KU�VJG�PGY�OCIKE�HCKT[�FWUV�VJCV�YKNN�VWTP�
[QW�KPVQ�VJG�PGZV�UCNGU�UWRGTUVCT�[QW�CTG�KP�HQT�C�TWFG�CYCMGPKPI��
Social selling is an important part of sales but it takes much more 

VQ�OQXG�VQFC[oU�UCXX[�DW[GTU�VQ�VCMG�CEVKQP�

*GTG�KU�VJG�TGCN�VTWVJ�CDQWV�UQEKCN�UGNNKPI��$W[GTU�FQPoV�ECTG�CDQWV�
[QWT�RTGUGPEG�QP�UQEKCN�OGFKC�UKVG��VJG[�ECTG�CDQWV�[QWT�CDKNKV[�VQ�
UQNXG�VJGKT�RTQDNGOU��6JG[�DW[�;17�CPF�HTQO�;17�DGECWUG�
VJG[�JCXG�VTWUV�VJCV�;17�YKNN�FGNKXGT�UQNWVKQPU�VQ�VJGKT�DWUKPGUU�
RTQDNGOU�CPF�VJCV�;17�YKNN�DG�VJGTG�VQ�DCEM�VJQUG�UQNWVKQPU�WR�

6TWUV�KU�C�HQWPFCVKQP�DWKNV�QPG�DTKEM�CV�C�VKOG��'XGT[VJKPI�HTQO�JQY�
SWKEMN[�[QW�TGVWTP�ECNNU��[QWT�RTQFWEV�MPQYNGFIG��YJCV�[QW�UC[�
CPF�JQY�[QW�UC[�KV��VQ�YJCV�VJG[�TGCF�CDQWV�[QW�QP�UQEKCN�OGFKC�
UKVGU�KPƃWGPEGU�C�RQVGPVKCN�DW[GToU�RGTEGRVKQP�QH�[QW�CPF�[QWT�
CDKNKV[�VQ�FGNKXGT�QP�[QWT�RTQOKUGU�

5QEKCN�UGNNKPI��JQYGXGT��KU�C�EQTG�RCTV�QH�DWKNFKPI�VTWUV�CPF�UCXX[�
UCNGURGQRNG�CTG�CUMKPI�VJKU�SWGUVKQP��p&QGU�O[�RTGUGPEG�QPNKPG�

UWRRQTV�O[�GHHQTVU�VQ�DWKNF�O[�TGRWVCVKQP�CU�C�RTQHGUUKQPCN�YJQ�
UQNXGU�RTQDNGOU�CPF�ECP�DG�VTWUVGF!q�6JKU�KU�VJG�RQKPV�VJCV�OQUV�
UCNGU�RTQHGUUKQPCNU�OKUU�YJGP�GPICIKPI�KP�UQEKCN�UGNNKPI�
CEVKXKVKGU��6JG[�YTQPIN[�CUUWOG�VJCV�VJGTG�UJQWNF�CNYC[U�DG�C�
FKTGEV��OGCUWTCDNG�TGUWNV�HTQO�VJGUG�CEVKXKVKGU��$WV��KV�LWUV�FQGUPoV�

YQTM�VJKU�YC[�DGECWUG��CU�+�UCKF�GCTNKGT��EWUVQOGTU�ECTG�CDQWV�
IGVVKPI�VJGKT�RTQDNGOU�UQNXGF��;QWT�RTQHGUUKQPCN�RTGUGPEG�QPNKPG�
UKORN[�RQUKVKQPU�[QW�CU�VJG�QPG�RGTUQP�YJQ�KU�OQUV�ECRCDNG�QH�
DTKPIKPI�UQNWVKQPU�VQ�VJG�VCDNG��6JKU�RQUKVKQPKPI�RNC[U�C�MG[�TQNG�
KP�IGVVKPI�RGQRNG�VQ�GPICIG�YKVJ�[QW�CPF�DW[�;17���9JCV�KU�
ETKVKECNN[�KORQTVCPV�VQ�ITCUR�KU�DGECWUG�VJG�GPXKTQPOGPV�KU�XKTVWCN��
[QW�JCXG�\GTQ�EJCPEG�QH�EJCPIKPI�ƂTUV�KORTGUUKQPU�VJCV�CTG�OCFG�
CDQWV�[QW�QPNKPG��9JGP�RQVGPVKCN�EWUVQOGTU�XKGY�VJG�pQPNKPG�
[QWq�CPF�FQPV�NKMG�YJCV�VJG[�UGG��VJG[�LWUV�OQXG�QP��

6QFC[��PQV�VQOQTTQY��VCMG�CEVKQP�VQ�GPUWTG�VJCV�[QWT�QPNKPG�KOCIG�
ECUVU�;17�KP�VJG�DGUV�NKIJV���'PUWTG�VJCV�[QW�JCXG�RTQHGUUKQPCN�
NQQMKPI�JGCFUJQVU�QP�CNN�[QWT�RTQƂNGU��'PUWTG�VJCV�[QWT�RTQƂNGU�CTG�
EQORNGVG��VTWVJHWN�CPF�VGNN�[QWT�UVQT[�YGNN��'PUWTG�VJCV�[QW�JCXG�C�
EQPUKUVGPV�RTQƂNG�OGUUCIG�QP�CNN�OCLQT�UQEKCN�PGVYQTMU��

6QR�UCNGU�RTQHGUUKQPCNU�WPFGTUVCPF�JQY�KORQTVCPV�KV�KU�VQ�OCMG�
C�ITGCV�KORTGUUKQP�QPNKPG�CPF�KP�RGTUQP��6JG[�UEJGFWNG�VKOG�VQ�
OCPCIG�VJGKT�QPNKPG�RTGUGPEG�CPF�CNYC[U�VJKPM�VYKEG�DGHQTG�
RQUVKPI�UQOGVJKPI�VJCV�EQWNF�FCOCIG�VJGKT�TGRWVCVKQP��9KVJ�VJKU�
KP�OKPF��CU�[QW�TGXKGY�CNN�QH�[QWT�QPNKPG�RTQƂNGU��CPUYGT�VJKU�
SWGUVKQP��p$CUGF�QP�YJCV�[QW�UGG�CPF�TGCF��YQWNF�[QW�$7;�
;17!q

WHO ARE YOU ONLINE IS WHO YOU ARE
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“Customers care about getting 
their problems solved.”

Jeb Blount

LinkedIn:�YYY�NKPMGFKP�EQO�KP�LGDDNQWPV
Web:�YYY�UCNGUITCX[�EQO
Twitter: @salesgravy



6JG�GUUGPEG�QH�UQEKCN�UGNNKPI�KU�PQV�PGY��KV�KU�VJG�UCOG�QNF�pRGGT�KP�
VJG�DQCTFTQQO��PQV�XGPFQT�KP�VJG�JCNNYC[q�UVTCVGI[�VJCV�KU�
UVCPFCTF�HQT�GXGT[�$�$�UCNGU�VGCO��6JG�ICOG��JQYGXGT��KU�DGKPI�
RNC[GF�KP�C�FKIKVCN�CIG�CETQUU�VJG�UQEKCN�YGD�YJGTG�VJG�VKOG�KV�
VCMGU�[QWT�RTQURGEVU�VQ�QDVCKP�KPHQTOCVKQP�HTQO�VJGKT�RGGTU��VJG�
RGQRNG�VJG[�VTWUV�OQUV��KU�TCRKFN[�VTGPFKPI�VQ�\GTQ��

6JGTG�KU�VQQ�OWEJ�VCNM��JQYGXGT��CDQWV�UQEKCN�UGNNKPI�VJCV�FKUENQUGU�
JQY�VQ�UVCNM�[QWT�RTG[��*KFG�DGJKPF�[QWT�EQORWVGT�CPF�ƂPF�QWV�
GXGT[VJKPI�[QW�ECP�CDQWV�[QWT�RTQURGEV��+H�VJCV�KU�JQY�[QW�
CRRTQCEJ�UQEKCN�UGNNKPI��[QW�CTG�OKUUKPI�QWV�QP�VJG�OCIKE�DGJKPF�
VJKU�QRRQTVWPKV[��;QWT�DW[GT�KU�UOCTV��MPQYNGFIGCDNG�CPF�FQGUPoV�
YCPV�VQ�VCNM�VQ�[QWeWPNGUU�[QW�ECP�IKXG�JGT�EQPƂFGPEG�VJCV�[QW�
CTG�IQKPI�VQ�JGNR�HCEKNKVCVG�CP�GFWECVGF�DW[KPI�RTQEGUU��6JG�
opportunity that presents itself in this era of social selling is the 

CDKNKV[�VQ�UWTTQWPF�[QWT�RTQURGEVU�YKVJ�VJG�TKIJV�RGGTU�CPF�VJG�
TKIJV�KPHQTOCVKQP�VQ�JGNR�VJGO�OCMG�CP�KPHQTOGF�FGEKUKQP��

Be a thought leader. $G�MPQYNGFIGCDNG�CDQWV�[QWT�KPFWUVT[�CPF�

UJCTG�VJG�IQQF�UVWHH��4GCF�CPF�UJCTG�C�YKFG�TCPIG�QH�ITGCV�
EQPVGPV��PQV�LWUV�VJG�KPHQTOCVKQP�[QW�QT�[QWT�EQORCP[�RTQFWEGU��
'NGXCVG�[QWT�RTQƂNG�CPF�DG�UGGP�CU�UQOGQPG�YKVJ�YJQO�[QWT�
RTQURGEVU�YCPV�VQ�URGCM�CDQWV�C�PWODGT�QH�FKXGTUG�CPF�GPICIKPI�
VQRKEU�s�PQV�LWUV�UQOGQPG�YJQ�ECP�UGNN�VJGKT�RTQFWEV�QT�UGTXKEG���

&QPoV�HQTIGV��KV�KU�PQV�CNN�CDQWV�[QW��$[�UJCTKPI�CPF�EQPVTKDWVKPI�VQ�
EQPVGPV�HTQO�QVJGT�UQWTEGU��KV�JGNRU�DWKNF�ETGFKDKNKV[��IKXGU�ETGFKV�
VQ�VJQUG�YJQ�FGUGTXG�KV��CPF�DWKNFU�[QWT�PGVYQTM�

Leverage social media to be a more effective networker. Connect 

[QWT�DW[GTU�VQ�RGQRNG�YJQ�CTG�UKOKNCT�VQ�VJGO��QT��KPVTQFWEG�VJGO�
VQ�ITQWRU��FKUEWUUKQPU�CPF�EGPVGTU�QH�GZEGNNGPEG�VJCV�ECP�IWKFG�
VJGO�VJTQWIJ�VJGKT�DW[GToU�LQWTPG[��5WIIGUV�C�.KPMGF+P�ITQWR�QT�
QPNKPG�EQOOWPKV[�CDQWV�YJKEJ�VJG[�OKIJV�PQV�MPQY��1T��RGTJCRU�
point them to an online discussion among peers in the same 

GXCNWCVKQP�RTQEGUU��

Mobilize advocates to surround buyers with social proof. This can 

DG�FQPG�D[�OCMKPI�UWTG�[QW�JCXG�TGEGPV�CPF�TGNGXCPV�TGXKGYU�HQT�
[QWT�DW[GTU�VQ�GFWECVG�VJGOUGNXGU��$[�GPEQWTCIKPI�[QWT�EWTTGPV�
EWUVQOGTU�VQ�GPVGT�EQPXGTUCVKQPU�YKVJ�[QWT�HWVWTG�EWUVQOGTU��[QW�
YKNN�DWKNF�C�EQOOWPKV[�QH�VTWUV�CTQWPF�[QWT�EQORCP[�CPF�[QWT�
RTQFWEVU��

6JG�DGUV�UCNGU�GZRGTKGPEGU�JCXG�CNYC[U�KPXQNXGF�OGCPKPIHWN�
TGNCVKQPUJKRU�VJCV�IWKFG�C�PCVWTCN�DW[KPI�RTQEGUU��$W[GTU�CPF�
UGNNGTU�PQY�OQDKNK\G�VJGKT�PGVYQTMU��OCMKPI�VJG�UCNGU�RTQEGUU�
OQTG�CWVJGPVKE�D[�EQPPGEVKPI�RTQURGEVU�YKVJ�RGGTU�

SURROUND YOUR BUYERS WITH SOCIAL PROOF
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Julie Weill Persofsky

LinkedIn: 
EC�NKPMGFKP�EQO�KP�LWNKGRGT
Web:�YYY�KPƃWKVKXG�EQO
Twitter: "LWNKGARGT

“Surround your prospects with
the right peers and the right

information.”



#HVGT�CVVGPFKPI�O[�.KPMGF+P�UGOKPCT�4KEJCTF�5PQY��VJG�0GY�
<GCNCPF�(TCPEJKUQT�QH�0CPQVGM�NQXGF�YJCV�JG�JCF�NGCTPGF�CPF�
CUMGF�OG�VQ�QRVKOKUG�JKU�.KPMGF+P�RTQƂNG�VQ�JGNR�JKO�ITQY�JKU�
DWUKPGUU��0CPQVGM�CTG�C�JKIJ�SWCNKV[�YCVGTNGUU�ECT�XCNGV�UGTXKEG�
CPF�+�ETGCVGF�4KEJCTFoU�RTQƂNG�VQ�URGCM�VQ�JKU�KFGCN�EWUVQOGTU�KP�
VJG�CWVQOQVKXG�KPFWUVT[�KPENWFKPI�OQVQT�XGJKENG�FGCNGTUJKRU��ƃGGV�
CPF�NGCUG�EQORCPKGU��CPF�UOCNN�CPF�NCTIG�ƃGGVU��5KPEG�VJGP�
#HVGT�ITQYKPI�JKU�IQQF�SWCNKV[�CWVQOQVKXG�EQPPGEVKQPU�HTQO���VQ�
�����JG�UVCTVGF�UJCTKPI�WRFCVGU�GXGT[�EQWRNG�QH�YGGMU��#U�C�TGUWNV�
of both his number of quality connections and his updates he has 

YQP�PGY�DWUKPGUU��

9JCV�V[RG�QH�EQPVGPV�FQGU�4KEJCTF�UJCTG!�+P�QPG�WRFCVG�4KEJCTF�
UJCTGF�VJG�HCEV�VJCV�0CPQVGM�JCF�CEJKGXGF����EQPUGEWVKXG�RQUKVKXG�
TGXKGYU�QP�6TCFGOG��0GY�<GCNCPFoU�DKIIGUV�CPF�OQUV�RQRWNCT�
ENCUUKƂGFU�UKVG���#U�C�TGUWNV�QH�VJKU�WRFCVG�DGKPI�UGGP�D[�FGEKUKQP�
OCMGTU�TGURQPUKDNG�HQT�ƃGGV�XGJKENGU�0CPQVGM�JCU�YQP�VJG�
HQNNQYKPI�VYQ�PGY�EQPVTCEVU�

���6JG�*4�/CPCIGT�QH�0GY�<GCNCPFoU�8QFCHQPG�9CTTKQTU�
RTQHGUUKQPCN�TWID[�NGCIWG�VGCO�UCY�JKU�WRFCVG�CPF�VJGP�KPXKVGF�
Richard to provide a valet service for one vehicle as a test of the 

UGTXKEG��#HVGT�RTQXKFKPI�C�ITGCV�0CPQVGM�XCNGV�UGTXKEG�JG�YGPV�QP�
VQ�UGEWTG�VJG�QRRQTVWPKV[�VQ�TGIWNCTN[�OCKPVCKP�CNN�QH�VJGKT�ƃGGV�

���#�OGODGT�QH�VJG�OCTMGVKPI�VGCO�CV�*QPFC�0GY�<GCNCPF�UCY�
VJKU�UCOG�WRFCVG�CPF�KPXKVGF�4KEJCTF�VQ�RTQXKFG�VJG�0CPQVGM�XCNGV�
UGTXKEG�QP�CP�QPIQKPI�DCUKU�HQT�VJGKT�PGY�XGJKENG�NCWPEJGU�CPF�
XGJKENGU�TGSWKTGF�HQT�OGFKC�TGXKGYU��

4KEJCTF�KU�XGT[�JCRR[�VJCV�JG�RTQƂNG�KU�YQTMKPI�HQT�JKO�YJKNG�JG�KU�
DWU[�NQQMKPI�CHVGT�JKU�EWUVQOGTU�CPF�JKU�HTCPEJKUGGU�

+�YQTM�YKVJ�C�XCTKGV[�QH�RTQHGUUKQPCNU��UCNGU�RTQHGUUKQPCNU�CPF�
DWUKPGUU�QYPGTU�KP�VJG�$�$�URCEG�CPF�YJCV�+�NQXG�CDQWV�4KEJCTFoU�
UWEEGUUHWN�WUG�QH�UQEKCN�UGNNKPI�KU�VJCV�KV�RTQXGU�VJCV�.KPMGF+P�KU�VJG�
RGTHGEV�RNCEG�VQ�ƂPF�[QWT�KFGCN�ENKGPVU�HQT�C�YKFG�TCPIG�QH�
DWUKPGUUGU��

Richard shares updates that are of value and interest to his target 

OCTMGV�CPF�JG�KU�TGCRKPI�VJG�TGYCTFU��#U�C�TGUWNV�JG�JCU�DGEQOG�
C�ITGCV�CFXQECVG�QH�UQEKCN�UGNNKPI�CPF�C�TCXKPI�HCP�QH�.KPMGF+P��6JKU�
KU�C�DWUKPGUU�OCP�YJQ�JCU�[GCTU�QH�GZRGTKGPEG�KP�EQNF�ECNNKPI�CPF�
CHVGT�NGCTPKPI�JQY�KU�PQY�KU�GZEKVGF�VQ�DG�ETGCVKPI�YCTO�
EQPPGEVKQPU�CPF�PGY�DWUKPGUU�XKC�.KPMGF+P���*G�KU�OQTG�VJCP�
JCRR[�VQ�DG�NGCXKPI�EQNF�ECNNKPI�DGJKPF�JKO��4KEJCTFoU�GZCORNG�
UJQYU�VJG�RQYGT�QH�UJCTKPI�ITGCV�EQPVGPV�HQT�NGCF�IGPGTCVKQP
CPF�DWUKPGUU�ITQYVJ�

WIN NEW BUSINESS WITH GREAT CONTENT ON LINKEDIN
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Kate Nankivell

LinkedIn:�YYY�NKPMGFKP�EQO�KP�MCVGPCPMKXGNN
Web: YYY�HQTEGQHPCVWTG�EQ�P\
Twitter: @linkedinkate

“He is more than happy to 
be leaving cold calling

behind him.”



The opportunities to engage in social media conversation are 

PWOGTQWU�s�DWV�VJG�pKP�VJG�OQOGPVq�CURGEV�QH�KV�UQOGVKOGU�ECP�
JCXG�C�PGICVKXG�KORCEV�QP�VJG�EQPUKUVGPE[�QH�[QWT�OGUUCIG���;QW�
need to be sure that your social media supports and integrates 

YKVJ�VJG�QXGTCNN�OGUUCIG�CPF�RQUKVKQPKPI�VJCV�[QW�JCXG�DWKNV�HQT�
[QWT�DWUKPGUU��RTQFWEV�QT�UGTXKEG���1VJGTYKUG�KV�JCU�VJG�
RQVGPVKCN�VQ�FKNWVG�[QWT�OGUUCIG��CPF�PQV�EQPVTKDWVG�RQUKVKXGN[�VQ�
[QWT�DTCPF��

(KTUV�QHH��FGXGNQR�C�VQRKE�NKUV�VJCV�RTQXKFGU�MG[�EQPVGPV�CTGCU�VJCV�
DQVJ�EQPPGEV�VQ�CPF�UWTTQWPF�[QWT�QHHGTKPIU���6JGUG�CTG�VJG�VQRKEU�
VJCV�[QW�YCPV�VQ�EQOOGPV�QP��CPF�JGNR�[QW�VQ�KFGPVKH[�YJGTG�[QW�
YCPV�VQ�RNC[�VJGUG�OGUUCIGU���+V�UGTXGU�VQ�CFFTGUU�VJG�
pTCPFQOK\CVKQPq�VJCV�OC[�RNCIWG�[QWT�UQEKCN�OGFKC�GHHQTVU���
+PUVGCF�QH�VT[KPI�VQ�DG�GXGT[YJGTG��[QW�ECP�TGUGCTEJ��OCR�QWV�CPF�
RNCP�[QWT�EQXGTCIG�QH�VQRKEU�CETQUU�VJG�TGNGXCPV�UKVGU��ITQWRU��
EQPXGTUCVKQPU�CPF�FGUVKPCVKQPU�YJGTG�[QWT�VCTIGV�CWFKGPEG�URGPFU�
VJGKT�VKOG���9KVJ�VJKU�NKUV��[QW�CNUQ�JCXG�C�HTCOGYQTM�VJCV�JGNRU�[QW�
DCNCPEG�EQXGTCIG�CETQUU�VQRKEU�s�UQ�[QWoTG�CTGPoV�LWUV�HQEWUGF�QP�
UQOG��CPF�OKUU�QVJGTU��

6JGP�YKVJ�[QWT�VQRKECN�NKUV�KP�JCPF��KVoU�VKOG�VQ�ƂIWTG�QWV�JQY�[QWT�
XCNWG�RTQRQUKVKQP�
DG�KV�RGTUQPCN��EQTRQTCVG��RTQFWEV�QT�UGTXKEG���
ƂIWTGU�KPVQ�[QWT�UQEKCN�OGFKC�RNCP��

Using your value proposition as a guide to developing your social 

OGFKC�UVTCVGI[�ECP�IKXG�[QW�C�OGUUCIKPI�HTCOGYQTM�HQT�[QWT�UQ-

EKCN�EQOOWPKECVKQPU��6JKU�ECP�JGNR�[QW�PGV�QWV�VJG�TKIJV�EQPVGPV��
and engagement techniques to deliver value and be part of the 

TKIJV�EQPXGTUCVKQPU��;QW�YCPV�VQ�EQPUKFGT�JQY�GXGT[�RQUV��VYGGV��
and piece of content that you use on your social media platforms 

EQPPGEVU�VQ�VJG�XCNWG�RTQRQUKVKQP
U����

&QGU�KV�KPVGITCVG��EQOOWPKECVG�VJG�MG[�RQKPVU�KP�[QWT�XCNWG�
RTQRQUKVKQPU!��+H�KV�FQGUPoV�EQPPGEV�KP�C�FGƂPCDNG�YC[��CUM�[QWTUGNH��
is this piece of content adding something useful to the 

EQPXGTUCVKQP��QT�KU�KV�FKNWVKPI�KV!��

%TGCVG�C�ITKF�UQ�[QW�ECP�OCR�GCEJ�RKGEG�QH�EQPVGPV�
NKUV�VKVNGU�QP�
XGTVKECN�CEEGUU��CICKPUV�VJG�HQNNQYKPI�HCEVQTU�
JQTK\QPVCN�CEEGUU��
���8GTVKECN�#ZKU��6KVNGU�QH�EQPVGPV�CUUGVU
���*QTK\QPVCN�#ZKU��
��6QRKEU�
NKUV�GCEJ�KPFKXKFWCNN[�
��#WFKGPEGU�
NKUV�GCEJ�KORQTVCPV�CWFKGPEG�OGODGT�QT�ITQWR�
��8CNWG�RTQRQUKVKQP�
NKUV�GCEJ�QPG�KPFKXKFWCNN[�
9KVJ�VJKU�ITKF��[QW�ECP�RNCP�VJG�GORJCUKU�QH�GCEJ�RKGEG�QH�UQEKCN�
EQPVGPV�s�NKPKPI�WR�YJCV�VJG�OGUUCIKPI�CTE�YKNN�DG�SWCTVGT�D[�
SWCTVGT���

1T�KH�C�PGY�QRRQTVWPKV[�EQOGU�WR�VJCV�[QW�YCPV�VQ�VCMG�CFXCPVCIG�
QH��FQ�C�SWKEM�EJGEM�QH�VJG�ITKF�VQ�UGG�YJGTG�KV�ƂVU��QT�+(�KV�ƂVU���
5QOGVKOGU�DGKPI�CDNG�VQ�FKUSWCNKH[�UQOGVJKPI�KU�LWUV�CU�
XCNWCDNG���%QPPGEVKPI�VJG�XCNWG�RTQRQUKVKQP�CETQUU�[QWT�UQEKCN�
EQPVGPV�NKVGTCNN[�pUQEKCNK\GUq�VJKU�EQTG�OGUUCIG�CPF�RTQXKFGU�DQVJ�
higher recognition and engagement impact of the value 

RTQRQUKVKQP�VJCV�[QW�CTG�FTKXKPI�KP�[QWT�OCTMGVRNCEG�

IS YOUR VALUE PROPOSITION “SOCIALIZED?”
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Lisa Dennis

LinkedIn:�YYY�NKPMGFKP�EQO�KP�MPQYNGFIGPEG
Web:�YYY�MPQYNGFIGPEG�EQO
Twitter:�"MPQYNGFIGPEG



5QOG�QH�[QW�OC[�NCWIJ�CV�VJG�VKVNG�QH�VJKU�DWV�VCMG�PQVG��YJGP�KV�
EQOGU�VQ�UGNNKPI��OQUV�UCNGU�RGQRNG�CTG�VT[KPI�VQ�MKUU�QP�VJG�ƂTUV�
FCVG���6JG[oTG�VT[KPI�VQ�TGNGCUG�VJGKT�RGPV�WR�UCNGU�RKVEJGU�QP�VJG�
XGT[�ƂTUV�RTQURGEV�VJG[�ECP�ƂPF�YKVJQWV�IGVVKPI�VQ�MPQY�CP[VJKPI�
CDQWV�VJGO�*QYGXGT�PQDNG�QWT�KPVGPVKQPU�CTG��KVoU�VKOG�VQ�TGCNK\G�
VJCV�VJG�YC[�YG�CTG�UGNNKPI�JCU�VQ�EJCPIG��6JG�EJCPIG�VJCV�KU�PQY�
TGSWKTGF�KUPoV�UQOGVJKPI�YGoTG�FQKPI�XQNWPVCTKN[��DWV�UQOGVJKPI�
VJCV�KU�PQY�DGKPI�HQTEGF�QH�WU���9J[!��$GECWUG�QWT�DW[GT�JCU�HWP-

FCOGPVCNN[�EJCPIGF�

Access to information

$GECWUG�QH�VJG�KPVGTPGV�CPF�UQEKCN�OGFKC��DW[GTU�CTG�PQY�CDNG�VQ�
IGV�C�UKIPKƂECPV�COQWPV�QH�KPHQTOCVKQP�VJCV�YCU�RTGXKQWUN[�[QWT�
DGUV�MGRV�UGETGV���6JG�KPHQTOCVKQP�[QW�QPEG�IWCTFGF�NKMG�C�JCYM�KU�
PQY�
OQUVN[��HTGGN[�CXCKNCDNG�QP�VJG�KPVGTPGV��

6QQ�CFF�VQ�VJKU�ETC\[�OGUU��DW[GTU�ECP�CEVWCNN[�PQY�VCNM�VQ�GCEJ�
QVJGT���)CUR���6JG[�ECP�UJCTG�KPUKIJVU��QRKPKQPU��GZRGTKGPEGU��
YJKVGRCRGTU��GXCNWCVKQP�IWKFGU��GVE���+�JCXG�CP�+6�&KTGEVQT�HTKGPF�

YJQ�KU�VCNMKPI�VQ���RGQRNG�QP�UQEKCN�OGFKC�VJCV�CTG�CNN�CDQWV�VQ�
GODCTM�QP�C�UKOKNCT�LQWTPG[�YKVJ�VJG�UCOG�XGPFQTU���6JG[oTG�CNN�
HTQO�FKHHGTGPV�RCTVU�QH�VJG�YQTNF�CPF�CTG�EQORCTKPI�PQVGU�QP�
VJGUG�XGPFQTU���#NVJQWIJ�VJKU�YCU�RQUUKDNG�DGHQTG��UQEKCN�OGFKC�
JCU�RWV�HWGN�QP�VJKU�EQOOWPKECVKQPU�ƂTG�

#PF�VJKU�KU�ECWUKPI�JCXQEeTKIJV�FQYP�VQ�YJGTG�KV�JWTVU�VJG�OQUV���
[QWT�YCNNGV���$GECWUG�DW[GTU�CTG�KPETGCUKPIN[�NKMGN[�VQ�UVCTV�VJGKT�
TGUGCTEJ�QPNKPG��VJQUG�VJCV�CTG�CDNG�VQ�CFF�XCNWG�(+456�JCXG�C�
ITGCVGT�NKMGNKJQQF�QH�YKPPKPI�VJG�FGCN��5Q�GXGP�VJG�OQUV�DTKNNKCPV�
UCNGU�RGQRNG��YKVJQWV�VJG�TKIJV�VQQNU�CPF�MPQYNGFIG��OC[�IGV�NGHV�
QWV�KP�VJG�EQNF���#TG�YG�RTGRCTGF�HQT�VJKU�PGY�TGCNKV[!��/QUV�
CTGPoV�

Business as usual

9JCV�CTG�OQUV�UCNGU�NGCFGTU�FQKPI�CDQWV�VJKU!��6JG�CPUYGT�KU�
PQVJKPI��0QY�+�FQPoV�TGCNN[�YCPV�VQ�RCKPV�C�RKEVWTG�QH�DGKPI�WPHCKT�
JGTG���9JKNG�+�VJKPM�UCNGU�NGCFGTU�OC[�IGPGTCNN[�DG�CYCTG�QH�VJG�
KORCEV�QH�UQEKCN�OGFKC�CPF�VJG�KPVGTPGV�KP�UCNGU��VJG[�FQPoV�MPQY�
YJGTG�VQ�UVCTV��6JG�EQPUGSWGPEGU�QH�KPCEVKQP�ECP�DG�FGXCUVCVKPI��
YJGVJGT�VJG[oTG�RTGFKECVGF�QP�C�NCEM�QH�WPFGTUVCPF�QT�QWVTKIJV�
TGHWUCN�VQ�CEMPQYNGFIG�VJG�PGY�TGCNKV[�

The bottom line

5QOGVKOGU�YG�CNN�PGGF�C�IQQF�MKEM�KP�VJG�RCPVU�VQ�YCMG�WU�WR���+P�
QWT�YQTNF�QH�UCNGU��+�DGNKGXG�VJCV�VJG�DW[GT�LQWTPG[�YKNN�HQTEG�WU�VQ�
CFCRV���#U�YKVJ�CNN�VJKPIU��VJG�EJCPIG�ECP�UGGO�C�NKVVNG�DKV�FCWPVKPI�
CPF�UECT[��+oO�JGTG�VQ�VGNN�[QW�VJCV�UQEKCN�UGNNKPI�KUPoV�FKHƂEWNV��KVoU�
LWUV�FKHHGTGPV���0Q�MKUUKPI�QP�VJG�ƂTUV�FCVG��NGVoU�IGV�VQ�MPQY�QWT
RTQURGEVU�DGVVGT�ƂTUV�

NO KISSING ON THE FIRST DATE!
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Amar Sheth

LinkedIn:�YYY�NKPMGFKP�EQO�KP�COCTUJGVJ
Web:�YYY�UCNGUHQTNKHG�EQO
Twitter: @amarsheth

“The consequences of
inaction can be
devastating.”



#PF�VJCVoU�C�RTQDNGO��9J[!�$GECWUG�5QEKCN�5GNNKPI�KUPoV�LWUV�C�JQV�
DW\\YQTF�VJCV�VJG�EQQN�/CTMGVKPI�MKFU�CTG�VJTQYKPI�CTQWPF�VQFC[��
Social Selling goes far beyond the idea of sparking the sales 

RTQEGUU�YKVJ�UQEKCN�QWVNGVU�UWEJ�CU�6YKVVGT�QT�.KPMGF+P��5QEKCN�
5GNNKPI�GXGP�IQGU�DG[QPF�VJG�KFGC�QH�DGKPI�C�nHCFo��+H�YG�VJKPM�
about the evolution of communication channels going back to 

RTKPV��VQ�TCFKQ��VQ�68��VQ�GOCKN��VQ�YGD��VQ�UQEKCN����PQV�C�UKPING�nHCFo��
&KF�GOCKN�IQ�CYC[!�0Q��&KF�VJG�YGD�DNQY�QXGT!�0QRG��5Q�IWGUU�
YJCV!�5QEKCN�5GNNKPI�YQPoV�GKVJGT�

$GHQTG�+�VGNN�[QW�VJG�YJCV�QT�GXGP�VJG�JQY�QH�5QEKCN�5GNNKPI��+�YKNN�
IKXG�[QW�VJG�GXGT�KORQTVCPV�YJ[��9J[�UJQWNF�[QW��/T��%/1��CPF�
[QW��/U��5CNGU�.GCFGT��VCMG�KPVGTGUV�KP�NGCTPKPI�VJG�JQY�VQoU�QH�
5QEKCN�5GNNKPI!�$GECWUG�VJG�RTQQH�KU�KP�VJG�RWFFKPI��+V�KU�PQY�
RTQXGP�VJCV�VJQUG�UCNGU�TGRTGUGPVCVKXGU�YJQ�CTG�CEVKXGN[�
KPEQTRQTCVKPI�UQEKCN�PGVYQTMU�CPF�OGFKC�CTG�QWVRGTHQTOKPI�VJGKT�
RGGTU�CPF�PQV�LWUV�D[�C�NKVVNG��+P�����������QH�UCNGU�RGQRNG�WUKPI�
social media as part of their sales process outperformed their sales 

RGGTU��#ICKP��YJ[!�$GECWUG�VJG�DW[KPI�RTQEGUU�JCU�GXQNXGF��

6QFC[��EWUVQOGTU�JCXG�CEEGUU�VQ�OQTG�KPHQTOCVKQP�XKC�5GCTEJ�CPF�
5QEKCN��VJCP�GXGT�DGHQTG��VJGTGHQTG�FGNC[KPI�VJG�PGGF�VQ�GPICIG�
YKVJ�C�UCNGURGTUQP��6JCVoU�YJGTG�UQEKCN�UGNNKPI�EQOGU�KP��JGNRKPI�
UQEKCN�DW[GTU�DGEQOG�EWUVQOGTU��$WKNFKPI�[QWT�RGTUQPCN�DTCPF

KU�VJG�ƂTUV�UVGR�VQ�DGEQOKPI�C�5QEKCN�5GNNGT��$GHQTG�[QWT�TGRU�IQ�
QWV�CPF�UVCTV�EQPPGEVKPI�UQEKCNN[�YKVJ�RQVGPVKCN�EWUVQOGTU��VJG[�
PGGF�VQ�QRVKOK\G�VJGKT�QPNKPG�RTGUGPEG�HQT�VJG�DW[GT��PQV�VJG�
TGETWKVGT��

2GQRNG�DW[�HTQO�RGQRNG�VJG[�MPQY��NKMG�CPF�VTWUV��PQ�QPG�NKMGU�
QT�VTWUVU�VJG�p3WQVC�%TWUJGT�q�6JG�YC[�[QW�GPICIG�YKVJ�DW[GTU�
VQFC[�KU�PQ�NQPIGT�CNN�CDQWV�p/OO��IQPPC�IQ�IGV�OG�UQOG�
RTQURGEVU�q�+VoU�CDQWV�ETGCVKPI�HWVWTG�CFXQECVGU�D[�UQEKCNN[�
UWTTQWPFKPI�VJG�DW[GT��VJG�DW[KPI�EQOOWPKV[��CPF�VJGKT�URJGTG�
QH�KPƃWGPEG��6JG�OQFGTP�UCNGU�RTQHGUUKQPCN�WUGU�EQPVGPV�CU�JGT�
EWTTGPE[���EQPVGPV�VJCV�GFWECVGU�CPF�CFFU�XCNWG�VQ�VJG�DW[GT�

;QWT�UCNGURGQRNG��NKMG�VJG�EWUVQOGToU�DW[KPI�LQWTPG[�KVUGNH��/756�
'81.8'��9J[!�$GECWUG�5QEKCN�5GNNKPI�ECNNU�HQT�UVQT[VGNNGTU��VCMKPI�
[QWT�GZRGTVKUG��RCUUKQP��MPQYNGFIG��CPF�KPUKIJV�CPF�VWTPKPI�VJCV�
KPVQ�CPUYGTU�VQ�EWUVQOGTUo�SWGUVKQPU��+VoU�CDQWV�WUKPI�VJG�FCVC�CPF�
KPHQTOCVKQP�CXCKNCDNG�XKC�VJG�YGD�VQ�ETGCVG�FGGRGT�TGNCVKQPUJKRU�
YKVJ�[QWT�EWUVQOGTU��)GV�TGNCVKQPUJKRU��IGV�KPUKIJV��IGV�FCVC��
5KORNG��TKIJV!�/C[DG�PQV��DWV�FQPoV�YQTT[���+�VJKPM�YG�CNN�
TGOGODGT�VJG�FC[U�QH�UJWHƃKPI�VJTQWIJ�UVCEMU�QH�RTKPVGF�GOCKNU�CU�
YG�UETKDDNGF�QWT�TGRNKGU�DCEM�HQT�QWT�CUUKUVCPVU�VQ�NCVGT�V[RG�QWV��
0QY�NQQM�CV�WU��ƂTKPI�QWV�GOCKNU�QP�UOCTVRJQPGU�DGHQTG�QWT�ƂTUV�
UKRU�QH�EQHHGG��9GoXG�GXQNXGF��5JQWNFPoV�[QWT�
5QEKCN�5CNGU�RNCP�GXQNXG�CU�YGNN!

I WOULDN’T KNOW SOCIAL SELLING IF IT HIT ME OVER THE HEAD
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Jill Rowley

LinkedIn:�YYY�NKPMGFKP�EQO�KP�LKNNTQYNG[
Web: YYY�LKNNTQYNG[�EQO
Twitter:�"LKNNATQYNG[

“Build your personal brand is
[OL�ÄYZ[�Z[LW�[V�ILJVTPUN�H

social seller.”



6QFC[��VGEJPQNQI[�KU�OQXKPI�UQ�SWKEMN[�VJCV�GXGP�pFKIKVCN�PCVKXGUq�
YJQ�ITGY�WR�YKVJ�KV�JCXG�C�VQWIJ�VKOG�MGGRKPI�RCEG���#NVJQWIJ�
our capacity to consume or digest information is the same as it 

YCU����QT�����[GCTU�CIQ��QH�EQPEGTP�KU�VJG�UJGGT�SWCPVKV[�QH�
information and content that is coming at a pace greater than 

YGoXG�GXGT�HCEGF�DGHQTG���

6QQ�OCP[�RTQHGUUKQPCNU��p5QEKCN�/GFKCq�JCU�C�PGICVKXG�
EQPPQVCVKQP�CUUQEKCVGF�YKVJ�KV���(CEGDQQM��6YKVVGT��9CUVG�QH�VKOG��
There may be some truth to those perceptions but there is also 

the opportunity to drive actual return-on-investment business 

TGUWNVU�CPF�PQV�LWUV�p.KMGUq�QT�p(QNNQYGTUq�#P�QRRQTVWPKV[�VQ�
DGEQOG�OQTG�GHƂEKGPV�KP�VGTOU�QH�RTQFWEVKXKV[�GZKUVU�D[�NGXGTCIKPI�
digital and social media and the ability to develop stronger 

TGNCVKQPUJKRU�YKVJ�ENKGPVU�CPF�EQPUVKVWGPVU�ECP�DG�FTCOCVKECNN[�
CEEGNGTCVGF�

+oXG�RGTUQPCNN[�YKVPGUUGF�UGPKQT�GZGEWVKXGU�NGCTP�CPF�GODTCEG�
FKIKVCN�CPF�UQEKCN�OGFKC�RNCVHQTOU��(QT�CNN�VJG�QRRQTVWPKV[�VJCV�

GZKUVU��VJGTG�OWUV�DG�TGCN�GPICIGOGPV�HTQO�%'1oU��(QWPFGTU�CPF�
5GPKQT�'ZGEWVKXGU�VQ�WPFGTUVCPF�JQY�FKIKVCN��UQEKCN�OGFKC�CPF�
OQDKNG�ECP�YQTM�VQIGVJGT�VQ�FTKXG�VJGKT�DWUKPGUUGU�CPF�
KPFWUVTKGU�HQTYCTF��6JKU�MG[�ITQWR�KU�QPN[�IQKPI�VQ�GODTCEG�CPF�
CFQRV�FKIKVCN�CPF�UQEKCN�OGFKC�RNCVHQTOU�YJGP�QVJGTU�UJQY�VJGO�

VJG�TGCN�XCNWG��6JCV�FQGUPoV�OGCP�GOCKNKPI�C�DWPEJ�QH�UNKFGU��UJCT-
ing the latest infographic and unsourced digital statistics someone 

UJCTGU�QP�6YKVVGT���+V�OGCPU�UJQYKPI�VJKU�XGT[�KPVGNNKIGPV�ITQWR�QH�
NGCFGTU�JQY�VJGKT�DWUKPGUU�ECP�FKTGEVN[�DGPGƂV�HTQO�VJGUG�RNCV-
HQTOU���

9GoTG�CNN�ECRCDNG�QH�FQKPI�C�DGVVGT�LQD�QH�VGCEJKPI�QVJGTU�YKVJ�
JWOKNKV[��+V�OGCPU�PQV�UPGGTKPI�CV�UQOGQPG�DGECWUG�VJG[�FQPoV�
MPQY�YJCV�C�p*CUJVCIq�KU�QT�FQPoV�GXGP�JCXG�VJGKT�QYP�6WODNT�
CEEQWPV���+V�OGCPU�NKUVGPKPI�ƂTUV�CPF�CUMKPI�UGPKQT�GZGEWVKXGU�CPF�
DWUKPGUU�NGCFGTU�VJG�TKIJV�SWGUVKQPU�UQ�VJCV�YG�ECP�VJGP�VGCEJ�
VJGO�YJCV�TGCNN[�OCVVGTU�CPF�VJG�DWUKPGUUGU�VJG[�NGCF��+P�VJG�
RTQEGUU�QH�NKUVGPKPI��YG�OKIJV�LWUV�NGCTP�C�HGY�VJKPIU�HTQO�VJGO�

+V�CNUQ�OGCPU�UVCTVKPI�UOCNN�CPF�PQV�HQTEKPI�C�RGTUQP�VQ�CFQRV�
CNN�UQEKCN�OGFKC�RNCVHQTOU�CV�QPEG���9J[�UJQWNF�UQOGQPG�IGV�QP�
.KPMGF+P��6YKVVGT��(CEGDQQM��+PUVCITCO�CPF�8KPG�CNN�CV�QPEG!�5VCTV�
YKVJ�QPG�VJG[�CTG�QRGP�VQ�WUKPI�CPF�VJGP�DWKNF�HTQO�VJGTG�YJGP�
VJG[�UGG�VJG�41+�
4GVWTP�QP�+PXGUVOGPV��HQT�VJGOUGNXGU��

5QOGQPG�OWEJ�YKUGT�VJCP�OG�QPEG�VQNF�OG�VJCV�DGKPI�ECNNGF�
C�p&KPQUCWTq�KUPoV�PGICVKXG���#�FKPQUCWT�JCU�JKUVQT[�CPF�ECP�
IKXG�ENWGU�QH�YJCV�PQV�VQ�FQ�KH�QPG�ECP�RWTUWG�KV�YKVJ�CP�QRGP�
OKPF���*KUVQT[�FQGU�TGRGCV�KVUGNH�CPF�VJCV�KUPoV�
CNYC[U�IQQF���&KPQUCWTU�VGNN�VJCV�UVQT[�

“DINOSAURS”
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Sulemaan Ahmed

LinkedIn: 
YYY�NKPMGFKP�EQO�KP�UWNGOCCP
Web:�YYY�UGTXQCPPGZ�EQO
Twitter: @sulemaan

“There must be real engagement
from CEO’s, Founders and Senior

Executives.”



+P�YQTMKPI�YKVJ�JWPFTGFU�QH�$�$�UCNGU�TGRU�YG�JCXG�HQWPF�QPG�
TGEKRG�HQT�UWEEGUU�YKVJ�C�DTQCF�TCPIG�QH�EQORCPKGU�YJGP�KV�EQOGU�
VQ�ICKPKPI�XKUKDKNKV[�CPF�ITQYKPI�TGXGPWGU��9G�ƂPF�VJCV�YJGP�FQPG�
TGIWNCTN[��NGCFU�VQ�KPETGCUGF�UCNGU��,WUV�DGECWUG�VJKU�YQTMU�HQT�
OCP[�UGNNGTU�KP�O[�YQTNF�KV�FQGUPoV�IWCTCPVGG�KV�YKNN�YQTM�HQT�[QW�
but it does make sense to consider trying this strategy out if you 

are also a business selling to other businesses because it does 

YQTM�DTQCFN[��*GTGoU�C�UKORNG�QXGTXKGY�

Content
%QOG�WR�YKVJ�C�RNCP�HQT�ETGCVKPI�EQPVGPV�VJCV�JGNRU�VJG�
EWUVQOGTU�CPF�HWVWTG�EWUVQOGTU�QH�[QWT�DWUKPGUU��#�ITGCV�YC[�VQ�
UVCTV�KU�VQ�ETGCVG�C�NKUV�QH�SWGUVKQPU�VJCV�RTQURGEVKXG�DW[GTU�CNYC[U�
CUM��%JCPEGU�CTG�KH�VJG[�JCXG�DGGP�CUMGF�DGHQTG��VJG[�YKNN�DG�
CUMGF�CICKP��%TGCVG�DNQI�RQUVU�VQ�RQUV�QP�C�EQORCP[�DNQI�VJCV�
CPUYGT�VJG�OQUV�EQOOQP����SWGUVKQPU�VJCV�DW[GTU�JCXG�CUMGF�
[QW�QT�QVJGTU�CV�[QWT�EQORCP[��8QKNC�s�[QW�PQY�JCXG����RKGEGU�QH�
EQPVGPV�VJCV�PGY�DW[GTU�UGCTEJKPI�HQT�CPUYGTU�OC[�ƂPF�HTQO�[QW��

LinkedIn
9JGP�[QW�ETGCVG�PGY�EQPVGPV�QP�[QWT�EQORCP[�DNQI��DWKNF�WR�
UQOG�FKUVTKDWVKQP�EJCPPGNU�HQT�VJG�ITGCV�CPUYGTU�[QWoXG�DGGP�
addressing for those seeking products and services in your 

KPFWUVT[���6CNM�CDQWV�VJG�YQTNF�[QWT�DW[GT�NKXGU�KP��9JGP�ETGCVGF��

UJCTG�KV�VJTQWIJ�.KPMGF+P�KP�C�EQWRNG�QH�RNCEGU�s�CU�CP�pWRFCVGq�
s�UJCTG�C�EQWRNG�UGPVGPEGU�CDQWV�VJG�EQPVGPV�CPF�VJGP�IKXG�VJG�
NKPM�HQT�QVJGTU�VQ�ENKEM�QP��;QW�ECP�CNUQ�UJCTG�QP�[QWT�RTQƂNG�CU�CP�
CVVCEJOGPV��QT�YKVJKP�C�ITQWR�YJGTG�[QWT�DW[GTU�VGPF�VQ�DG��&QPoV�
LWUV�UJCTG�[QWT�UVWHH��UJCTG�QVJGT�EQPVGPV�VJCV�JGNRU�VJQUG�KP�[QWT�
DW[GToU�YQTNF��+H�[QW�ECP�CFF�XCNWG�VQ�QVJGTU�s�GURGEKCNN[�[QWT�
DW[GTU�CPF�GZKUVKPI�EWUVQOGTU��VJG[�YKNN�NGCTP�VJCV�[QWoTG�
UQOGQPG�YJQ�KU�C�NGCFGT�KP�[QWT�KPFWUVT[�CPF�CTG�UQOGQPG�VJG[�
UJQWNF�TGCEJ�QWV�VQ�YJGP�VJG[�PGGF�UQOGVJKPI�QT�JCXG�SWGUVKQPU�

Twitter
(QT�UQOG�TGCUQP��6YKVVGT�ECVEJGU�UQOG�QH�VJG�DWUKPGUU�
RTQHGUUKQPCNU�YG�FQPoV�TWP�KPVQ�VJTQWIJ�.KPMGF+P�QT�)��9G�FQ�
UWIIGUV�TG�VYGGVKPI�VJG�UCOG�EQPVGPV�OWNVKRNG�VKOGU�URTGCF�QWV�
QXGT�OWNVKRNG�FC[U�DGECWUG�QH�VJG�UJQTV�UJGNH�NKHG�QH�C�VYGGV��/C[-
DG�KV�KU�DGECWUG�RGQRNG�OQPKVQT�NKUVU��EQORCPKGU��CPF�KPFKXKFWCNU��
QT�OC[DG�YG�CTG�LWUV�NWEM[�s�DWV�EQPUKUVGPVN[�PGY�EQPPGEVKQPU�
TGCEJ�QWV�VQ�WU�CPF�QWT�ENKGPVU�XKC�6YKVVGT��/CP[�QH�VJG�pTGCEJGUq�
VWTP�KPVQ�EQPXGTUCVKQPU�VJCV�VWTP�KPVQ�PGY�DWUKPGUU��

%QPUKFGT�VJKU�C�RTQURGEVKPI�UVTCVGI[�CPF�RWV�TGSWKUKVG�VKOG�VQYCTF�
KV�QT�JKTG�LQWTPCNKUO�OCLQTU�CPF�HQTOGT�DWUKPGUU�YTKVGTU�VQ�JGNR�
ETGCVG�EQPVGPV�QH�KPVGTGUV��)KXG�KV�C�VT[��CPF�NGV�OG�MPQY�JQY�KV�
YQTMU�HQT�[QW��

THE SOCIAL SALES TRIFECTA
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Lori Richardson

LinkedIn: 
YYY�NKPMGFKP�EQO�KP�UEQTGOQTGUCNGU
Web:�YYY�UEQTGOQTGUCNGU�EQO
Twitter: @scoremoresales

“Talk about the
world your buyer 

lives in.”



+U�[QWT�OCPCIGOGPV�VGCO�YCT[�QH�UQEKCN�UGNNKPI!�6T[�WUKPI�
TGUGCTEJ��OGVTKEU�CPF�FCVC�CNQPI�YKVJ�UVQT[VGNNKPI�VQ�EJCPIG�[QWT�
GZGEWVKXG�VGCOoU�RGTEGRVKQP�QH�UQEKCN�UGNNKPI�HTQO�VKOG�YCUVGT�VQ�
TGXGPWG�IGPGTCVQT�

1. Reference the success of known brands
5OCNN�CPF�NCTIG�EQORCPKGU�KPENWFKPI�+$/��#&2��'/%��1TCENG��5#2�
CPF�/KETQUQHV�JCXG�TGRQTVGF�OGCUWTCDNG�TGUWNVU�HTQO�VJGKT�UQEKCN�
KPKVKCVKXGU�CPF�UJCTGF�VJGKT�UVQTKGU�KP�EQPHGTGPEG�RTGUGPVCVKQPU�

2. Point to relevant industry surveys
+$/�UWTXG[GF�QXGT�������INQDCN�DW[GTU�CPF�HQWPF�VJCV�����JCXG�
CNTGCF[�WUGF�UQEKCN�OGFKC�VQ�GPICIG�YKVJ�VJGKT�XGPFQTU��
(WTVJGTOQTG��VJG[�FKUEQXGTGF�VJCV�����QH�VJGKT�DW[GTU�CTG�NKMGN[�VQ�
WUG�UQEKCN�OGFKC�KP�VJG�RWTEJCUG�RTQEGUU�KP�VJG�HWVWTG��

3. Track opportunities generated or nutured via social
'PUWTG�[QWT�UCNGU�VGCO�KU�ECRVWTKPI�6YKVVGT��.KPMGF+P�QT�QVJGT�
UQEKCN�OGFKC�CU�VJG�NGCF�UQWTEG�QT�EQOOWPKECVKQPU�OGFKWO��

6TCEM�VJGUG�NGCFU�VJTQWIJ�VJG�OCTMGVKPI��UCNGU�CPF�TGPGYCN�E[ENGU�
CNQPI�YKVJ�OGCPKPIHWN�OGVTKEU�VJCV�EQTTGNCVG�VQ�TGXGPWG�CPF�QVJGT�
EQORCP[�IQCNU��9JGP�[QW�ECP�OCMG�C�EQPPGEVKQP�DGVYGGP�[QWT�
VGCOoU�UQEKCN�CEVKXKVKGU�
G�I��NKUVGPKPI��QWVTGCEJ��CPF�MG[�KPFKECVQTU�

NKMG�TGURQPUG�VKOGU�CPF�EQPXGTUKQP�TCVGU�YKVJ�CPF�YKVJQWV�UQEKCN��
[QW�YKNN�JCXG�VJG�CVVGPVKQP�QH�VJG�GZGEWVKXG�UWKVG�

+VoU�VKOG�HQT�GZGEWVKXGU�VQ�HCEG�TGCNKV[��;QW�ECP�JGNR�RTQXG�VJCV�
RTQURGEVU�CTG�WUKPI�UQEKCN�OGFKC�VQ�GFWECVG�VJGOUGNXGU��EQPPGEV�
YKVJ�UGNNGTU�CPF�OCMG�DW[KPI�FGEKUKQPU�YKVJ�UWEEGUU�UVQTKGU��KPFWU-
VT[�FCVC��CPF�s�DGUV�QH�CNN���[QWT�QYP�UCNGU�OGVTKEU�UWEJ�CU�VJQUG�
OGPVKQPGF�GCTNKGT��.GCFKPI�EQORCPKGU�CTG�ƂIWTKPI�QWV�JQY�VQ�
CRRTQRTKCVGN[�WUG��VTCEM�CPF�OGCUWTG�VJGKT�UQEKCN�UGNNKPI�KPKVKCVKXGU�
and incorporate them into already-existing processes used in their 

UCNGU�QTICPK\CVKQPU�

9JCV�ECUG�UVWFKGU��TGUGCTEJ�CPF�UCNGU�E[ENG�OGVTKEU�CTG�;17�WUKPI�
VQ�KPVGTPCNN[�UGNN�UQEKCN�UGNNKPI!�%CP�[QW�VKG�UQEKCN�UGNNKPI�VQ�
SWCNKƂGF�QRRQTVWPKVKGU!�(CUVGT�UCNGU�E[ENGU!�$KIIGT�EWUVQOGT�
QTFGTU!�4GXGPWG!

SELLING SOCIAL SELLING TO THE EXECUTIVE TEAM
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Anneke Seley

LinkedIn:�YYY�NKPMGFKP�EQO�KP�CPPGMGUGNG[
Web: YYY�TGCNKV[YQTMUITQWR�EQO
Twitter: @annekeseley

“It’s time for
executives to face

reality.”



6JG�OQTG�RGQRNG�VJKPM�CDQWV�EJCPIG��FKUTWRVKQP��NGCTPKPI�PGY�
skills and anything that requires them to get outside their comfort 

\QPG�VJG�OQTG�JGUKVCVG�CPF�UMGRVKECN�VJG[�YKNN�DG���

)TGCV�UCNGURGQRNG�MPQY�JQY�VQ�UGNN�DWV�VJG�MG[�KU�WPFGTUVCPFKPI�
YJGP�CPF�JQY�[QW�UGNN�YKVJ�RGQRNG�[QW�CTG�GPICIKPI��OGGVKPI�QT�
EQPPGEVGF�VQQ�QP�UQEKCN��6JGUG���UVGRU�YKNN�JGNR�[QW�FQ�VJCV�

1. Listen
&Q�[QW�MPQY�YJCV�UQEKCN�PGVYQTMU�[QWT�VCTIGV�EQOOWPKV[�KU�QP!��
0Q�RTQDCDN[�PQV�CPF�VJCV�KU�QM�DGECWUG�ETGCVKPI�CEEQWPVU�QP�
UQEKCN�CTG�HTGG�CPF�VJG�OQUV�RQYGTHWN�GNGOGPV�QH�UQEKCN�OGFKC�KU�
[QW�JCXG�VJG�COC\KPI�CDKNKV[�VQ�RWNN�FCVC�LWUV�D[�NKUVGPKPI��%TGCVG�C�
NKUV�QH�EQOOQP�VGTOU��[QWT�EQORGVKVQTU�CPF�JCUJVCIU�[QW�DGNKGXG�
[QWT�EQOOWPKV[�YQWNF�WUG�KP�EQPXGTUCVKQPU���9JGP�[QW�UGCTEJ�QP�
VJGUG�GNGOGPVU�[QW�YKNN�UGG�YJQ�KU�VCNMKPI�CDQWV�YJCV�[QW�ECTG�

CDQWV��YJGTG�VJG[�CTG�VCNMKPI�CPF�VJGP�[QW�ECP�HQNNQY�VJGO�CPF�
RTKQTKVK\G�[QWT�VKOG�HQT�VJG�UQEKCN�PGVYQTMU�YJGTG�[QWT�EQOOWPKV[

KU�GPICIKPI�

2. Promote
0QDQF[�NKMGU�C�MKUU�CUU�DWV�QP�UQEKCN�VJG�KFGC�QH�RTQOQVKPI�QVJGTU�
CPF�UGNH�RTQOQVKQP�CTG�QHVGP�VJG�FKHHGTGPEG�DGVYGGP�ICKPKPI�

HQNNQYGTU�CPF�RGQRNG�WPHQNNQYKPI�[QW��4CVJGT�VJCP�QPN[�RTQOQVKPI�
[QWT�EQPVGPV�CPF�[QWT�KFGCU�ƂPF�RGQRNG�YJQ�JCXG�C�UKOKNCT�
VJKPMKPI�CU�[QW��$[�RTQOQVKPI�UQOGVJKPI�VJG[�RQUVGF�VJCV�CNKIPU�
YKVJ�[QWT�VJKPMKPI�[QW�YKNN�KPETGCUG�VJG�EJCPEG�QH�VJGO�FQKPI�VJG�
UCOG�VQ�[QW�YJKNG�CNUQ�CVVTCEVKPI�VJGKT�HQNNQYGTU�VQ�[QWT�CEEQWPV�

3. Show you care
+VoU�KORQTVCPV�VQ�TGOGODGT�VJCV�CVVGPVKQP���VTWUV�CTG�JCTF�VQ�ICKP�
UQ�VCMG�VJG�VKOG�VQ�FQ�[QWT�TGUGCTEJ�CPF�EWUVQOK\G�[QWT�
GPICIGOGPV���)QQING�VJGKT�PCOG��NQQM�CPF�UGG�YJCV�VJGKT�TGEGPV�
CEVKXKV[�QP�UQEKCN�YCU�CPF�RGTUQPCNK\G�VJG�OGUUCIKPI�UJQYKPI�[QW�
VQQM�VJG�VKOG�VQ�IGV�VQ�MPQY�VJGO�UQ�[QW�JQRG�VJG[�VCMG�VJG�VKOG�
VQ�NKUVGP�VQ�[QW��

4. Create conversations not communication
4CVJGT�VJCP�CUMKPI�JQY�CTG�[QW�QT�LWUV�UC[KPI�VJCPM�[QW��ETGCVG�
C�EQPXGTUCVKQP�D[�CUMKPI�p+�UCY�[QW�YGTG�CV�VJCV�GXGPV�NCUV�YGGM�
JQY�FKF�KV�IQ!q��;QW�YKNN�ETGCVG�FKCNQIWG�CPF�VJGP�KVU�LWUV�FQKPI�
YJCV�[QW�FQ�DGUV�

So before you say you don’t do social media or selling on social is 

HQT�[QW��VT[�WUKPI�UQEKCN�OGFKC�CPF�FQKPI�VJGUG���UVGRU�CPF�[QWoNN�
DG�COC\GF�VJCV�VJG�UGNN�QP�UQEKCN�LWUV�NKMG�QP�VJG�IQNH�EQWTUG�YKNN�
DG�VJG�GCUKGUV�RCTV�

SOCIAL SELLING: LEARN HOW TO BE SOCIAL, YOU ALREADY KNOW HOW TO SELL
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Brian Fanzo

LinkedIn:�YYY�NKPMGFKP�EQO�KP�DTKCPHCP\Q
Web:�YYY�KUQEKCNHCP\�EQO
Twitter:�"KUQEKCNHCP\

“Remember that attention
and trust are hard

to gain.”



+�TGEGPVN[�CUMGF�C�ICVJGTKPI�QH�UCNGU�RTQHGUUKQPCNU�YJCV�YCU�VJG�
QPG�OCLQT�EJCPIG�VJG[�YGTG�UGGKPI�KP�DW[GT�DGJCXKQT�VJGKT�
WPCPKOQWU�CPUYGT�YCU�VJCV�VJG�FGOCPF�HQT�KPUVCPVCPGQWU�UWRRQTV�
CPF�UGTXKEG�JCF�KPETGCUGF�FTCOCVKECNN[��6JG�KPVGTGUVKPI�RCTV�QH�VJKU�
GSWCVKQP�KU�VJCV�VJG�GZRGEVCVKQP�QH�KPUVCPV�UGTXKEG�FKF�PQV�LWUV�
JCRRGP�RQUV�UCNG�DWV�YCU�JCRRGPKPI�OQTG�CPF�OQTG�KP�VJG�
RTG�UCNGU�E[ENG��+V�CRRGCTU�VJCV�RTQURGEVU�YCPV�VQ�DG�VTGCVGF�OQTG�
NKMG�VJG[�CTG�CNTGCF[�EWUVQOGTU�CPF�YCPV�VQ�VGUV�VJKPIU�OQTG��
gather more information than ever and have any issues resolved 

[GUVGTFC[�

1WT�QP�FGOCPF��UQEKCNN[�GPCDNGF�YQTNF�YKVJ�KVU�CDKNKV[�VQ�RTQXKFG�
KPUVCPV�ITCVKƂECVKQP�D[�VJG�PCPQUGEQPF�KU�TGQTKGPVKPI�QWT�
GZRGEVCVKQPU�QH�GCEJ�QVJGT��6JKU�KU�RWVVKPI�CP�KOOGPUG�COQWPV�QH�
RTGUUWTG�QP�UCNGU�CPF�UWRRQTV�RGQRNG��DWV�YJCV�VQ�FQ!

1. Pre-empt.�.GXGTCIG�VJG�VTKDCN�MPQYNGFIG�KP�[QWT�QTICPK\CVKQP�
and try to capture as many data points from all the different 

HWPEVKQPU�CDQWV�YJCV�RTQURGEVU�CTG�NQQMKPI�HQT�FWTKPI�VJG�UCNGU�
E[ENG�KP�VGTOU�QH�KPHQTOCVKQP��UCORNG�EQPVTCEV�VGTOU��FGOQU��
CEEGUU�VQ�RTQFWEV�GVE��CPF�OCMG�UWTG�[QW�CTG�CU�RTGRCTGF�CU�
RQUUKDNG�VQ�DG�CDNG�VQ�UWRRN[�VJKU�SWKEMN[�CPF�GCUKN[�

2. Allign.�/CMG�UWTG�[QW�URGPF�VKOG�YKVJ�VJG�RTQURGEV�CPF�
WPFGTUVCPF�VJGKT�GZRGEVCVKQPU�QH�TGURQPUG�VKOGU��CPF�UGTXKEG�CPF�
UWRRQTV�HQNNQY�WR��6JG�OQTG�[QW�ECP�YQTM�YKVJ�VJGO�VQ�ECVGIQTK\G�
CPF�UGIOGPV�VJG�FKHHGTGPV�MKPFU�QH�PGGFU�VJG[�YKNN�JCXG�KP�VGTOU�QH�
WTIGPE[�VJG�DGVVGT�[QWT�QTICPK\CVKQP�ECP�TGURQPF�CRRTQRTKCVGN[��+H�
VJG�EWUVQOGT�MPQYU�VJCV�UQOGVJKPI�VJG[�OCTM�QT�TGHGT�VQ�CU�
p7TIGPVq�YKNN�IGV�[QWT�KOOGFKCVG�CVVGPVKQP�YJGTGCU�UQOGVJKPI�
VJG[�OCTM�QT�TGHGT�VQ�CU�p+ORQTVCPV�DWV�PQV�WTIGPVq�YKNN�VCMG�C�FC[�
QT�VYQ�
QT�YJCVGXGT�VKOGHTCOG�[QW�OWVWCNN[�CITGGF��VJGKT�
EQPƂFGPEG�KP�[QWT�QTICPK\CVKQP�YKNN�PCVWTCNN[�KPETGCUG�

3. Accept. The other important component is to accept that this is 

VJG�YQTNF�YG�NKXG�KP�CPF�NQQM�CV�JQY�[QW�ECP�EQPƂIWTG�[QWT�
QTICPK\CVKQP�CPF�KVU�YQTM�RTCEVKEGU�VQ�OGGV�VJGUG�KPETGCUGF�
GZRGEVCVKQPU�QH�KPUVCPVCPGQWU�UGTXKEG��6JKU�OC[�OGCP�VJCV�GXGP�
UOCNN�DWUKPGUUGU�QT�VJQUG�YKVJ�NKOKVGF�TGUQWTEGU�PGGF�VQ�NQQM�CV�
JCXKPI�RGQRNG�QP�ECNN�KP�VJG�GXGPKPIU�QT�YGGMGPFU�VQ�TGURQPF�PQV�
LWUV�VQ�EWUVQOGTU�DWV�RTQURGEVU�VQQ��6JG�DGCWV[�QH�VGEJPQNQI[�
KU��QH�EQWTUG��VJCV�VJKU�FQGU�PQV�PGEGUUCTKN[�TGSWKTG�VJGO�UKVVKPI�CV�
desk as long as they have the mobile tools and access to respond 

HTQO�YJGTGXGT�VJG[�JCRRGP�VQ�DG��+V�CNUQ�OGCPU�VJCV�UCNGU�RGQRNG�
PGGF�VQ�QXGT�EQOOWPKECVG�VJGKT�YJGTGCDQWVU�VQ�RTQURGEVU�
EWUVQOGTU�UQ�KH�VJG[�CTG�QWV�QH�RQEMGV�FWTKPI�C�YGGMGPF�QT�
GXGPKPI�VJG�RTQURGEV�EWUVQOGT�CNTGCF[�MPQYU�VJKU�CPF�FQGUPoV�
GZRGEV�KOOGFKCVG�TGURQPUG�

#ICKP�VJG�TGCNKV[�
GZEWUG�O[�QXGTWUG�QH�VJG�YQTF�DWV�+�VT[�VQ�QPN[�
FGCN�YKVJ�TGCNKVKGU���KU�VJCV�VGEJPQNQI[�KU�EQPVKPWCNN[�GXQNXKPI�QWT�
TGURQPUG�GZRGEVCVKQPU�CPF�YG�KP�VWTP�CTG�RTQLGEVKPI�VJGUG�
GZRGEVCVKQPU�QPVQ�GXGT[QPG�YG�EQOG�KPVQ�EQPVCEV�YKVJ�YJGVJGT�KP�
DWUKPGUU�QT�QWT�RGTUQPCN�NKXGU��#PF�UQ�QWT�DWUKPGUU�RTCEVKEGU�PGGF�
VQ�CFCRV�VQ�VJKU�GXQNWVKQP�

SOCIAL SELLING OR SOCIAL SERVICE?
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John Golden

LinkedIn:�YYY�NKPMGFKP�EQO�KP�LQJPIQNFGP
Web:�YYY�HQEWUGF�TGXGPWG�EQO
Twitter: "LQJPIQNFGPHTT



9CPV�VQ�OCZKOK\G�VJG�RQYGT�QH�UQEKCN�OGFKC�VQ�DQQUV�[QWT�UCNGU!�
*GTG�CTG�GKIJV�CEVKXKVKGU�[QW�UJQWNF�DG�FQKPI�TGIWNCTN[��

1. Highlighting promotions.�*CXKPI�C�UCNG!�#�URGEKCN�QHHGT!�#P�
GXGPV�QP�CP[�MKPF!�2WDNKEK\G�KV�QP�GXGT[�UQEKCN�OGFKC�EJCPPGN��

2. Educating your buyers. What information do you have that can

JGNR�[QWT�RTQURGEVU�CPF�EWUVQOGTU�DG�DGVVGT�DW[GTU!�1T�DGVVGT�
WUGTU�QH�[QWT�RTQFWEVU!�1T�UKORN[�DGVVGT�CV�UQOGVJKPI�KP�VJGKT�NKXGU�
QT�LQDU!�

3. Announcing new products. #PPQWPEG�PGY�RTQFWEVU�
QT�
UGTXKEGU��QP�UQEKCN�OGFKC�VQ�DWKNF�DW\\��;QW�ECP�GXGP�VGUV�OCTMGV�
PGY�RTQFWEVU�D[�OCMKPI�VJGO�CXCKNCDNG�VQ�[QWT�HQNNQYGTU�DGHQTG�
CP[QPG�GNUG�

4. Monitoring customer experiences. �'XGT�YKUJ�[QW�EQWNF�
GCXGUFTQR�QP�[QWT�EWUVQOGTU�VQ�NGCTP�YJCV�VJG[oTG�TGCNN[�UC[KPI�
CDQWV�[QW!�;QW�ECP��#EEQTFKPI�VQ�TGEGPV�UVWFKGU������QH�RGQRNG�

QP�6YKVVGT�JCXG�VYGGVGF�CDQWV�C�DTCPF�CPF�����QH�(CEGDQQM�
WUGTU�JCXG�OGPVKQPGF�C�DTCPF�KP�C�UVCVWU�WRFCVG��

5. Resolving customer problems. 1HVGP��YJGP�[QWT�EWUVQOGTU�
JCXG�C�RTQDNGO�YKVJ�[QWT�RTQFWEV�QT�UGTXKEG��VJG[�YQPoV�DQVJGT�VQ�
VGNN�[QW��$WV�VJG[�YKNN�VGNN�VJQWUCPFU�QH�RGQRNG�QPNKPG��6JKU�KU�
CEVWCNN[�CP�QRRQTVWPKV[��DGECWUG�KV�IKXGU�[QW�VJG�EJCPEG�VQ�TGUQNXG�
[QWT�EWUVQOGToU�RTQDNGO��#PF�DGECWUG�[QWoTG�FQKPI�KV�KP�RWDNKE��
QVJGTU�ECP�UGG�[QWT�TGURQPUG��DWKNFKPI�VTWUV�

6. Encouraging evangelists. Are you responding to the social 

CEVKXKV[�QH�[QWT�OQUV�XQECN�UWRRQTVGTU!�+H�[QW�KIPQTG�VJGO��VJG[oNN�
VCNM�CDQWV�[QW�NGUU��+H�[QW�RWDNKEN[�VJCPM�CPF�RTCKUG�VJGO��VJG[oNN�
VCNM�CDQWV�[QW�GXGP�OQTG��6Q�TGYCTF�CPF�GPEQWTCIG�[QWT�GXCPIG-

NKUVU�HWTVJGT��IKXG�VJGO�FKUEQWPVU��DQPWUGU�CPF�WRITCFGU�

7. Researching competitors. 9CPV�VQ�MPQY�YJCV�[QWT�EQORGVKVQTU�
CTG�FQKPI!�(QNNQY�VJGKT�UQEKCN�OGFKC�RCIGU��9CPV�VQ�MPQY�YJCV�
VJGKT�EWUVQOGTU�VJKPM�QH�VJGO!�/QPKVQT�(CEGDQQM�CPF�6YKVVGT�
HQT�OGPVKQPU�QH�VJGKT�PCOGU�CPF�NQQM�VJGO�WR�QP�TGXKGY�UKVGU�HQT�
EQORGVKVKXG�KPVGNNKIGPEG�[QW�ECPoV�IGV�CP[YJGTG�GNUG�

8. Asking questions.�5QEKCN�OGFKC�KUPoV�LWUV�CDQWV�DTQCFECUVKPI��
+VoU�CDQWV�FKCNQIWG��#UMKPI�SWGUVKQPU�QH�[QWT�EWUVQOGTU�CPF�
prospects causes them to feel more emotionally connected to 

[QW��UVTGPIVJGPKPI�DTCPF�NQ[CNV[��+VoU�CNUQ�CP�GHƂEKGPV�YC[�VQ�ICKP�
valuable ideas and feedback about 

[QWT�RTQFWEVU�CPF�UGTXKEGU��

TEN THINGS YOU NEED TO BE DOING ON SOCIAL MEDIA
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Don Cooper

LinkedIn:�YYY�NKPMGFKP�EQO�KP�UCNGUJGTGVKE
Web: YYY�FQPEQQRGT�EQO
Twitter: @doncooper

“It’s time for
executives to face

reality.”


