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Where fashion meets wellbeing.���

www.tpof-thepsychologyoffashion.com�
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FASHION IS IN A BAD PLACE.�

Clichéd derivative content: “the hot new 
colour for autumn”. �

Brick-and-mortar shops �
are dying off.�

Customers are confused �
by endless trends.�

�

We’re inundated with impersonal 
marketing messages. �

Colossal sustainability problems.�

Mental health problems �
and abuse within the industry.�

�
There’s just too much stuff. �

�

Stock that doesn’t sell is �
destroyed. Three quarters �
ends up in a landfill.�
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Everyone wants to know: what will the “store of the future” 
look like? Can we save physical stores? Can we create a 
“Spotify for fashion” - a singular system?���
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WE CAN’T CREATE THE STORE OF THE 
FUTURE, NOR THE SPOTIFY OF 
FASHION, WITHOUT UNDERSTANDING 
THE PSYCHOLOGY OF FASHION (WHY 
WE WEAR WHAT WE WEAR)…���



AESTHETIC CHOICES ARE DICTATED ���
BY  PSYCHOLOGICAL MAKEUP, ���
MOODS AND EMOTIONS…���



THE PSYCHOLOGY OF FASHION 

Through research, media and commerce, we examine why we wear what we 
wear and how clothes affect our mood, emotions and personality, creating a 

new way of shopping and perceiving fashion.���
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Fashion decisions are driven by a consumer’s psychological makeup, but they 
aren’t consciously aware of this. We seek to address this white space and 

systemize why we wear what we wear.���
 

Led by this framework, a revolutionary mood and emotion-based store will 
become a powerful platform to create awareness for consumers and 

empower their purchasing.���

 

PREMISE�
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Currently, fashion presents a limited, 
incomplete and shallow take on the role of 
clothing. We believe:���
���

1. CLOTHES CONVEY QUALITIES.�

2. PERSONAL STYLE IS NOT RANDOM.�

3. WE DRESS TO GOVERN OUR 
EMOTIONS.�

4. THE RIGHT CLOTHES DAMPEN 
ANXIETY AND DEPRESSION.�

5. CLOTHES PROVIDE A FEEDBACK 
LOOP FOR OUR IDENTITIES.�

6. PURCHASES ARE EMOTIONAL AND 
PSYCHOLOGICALLY LED.�
 ���

THE CONCEPT 



Our fashion-psychology research seeks to establish links between aesthetic 
preference, mood/emotions/personality to create a science-backed framework.���
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I. RESEARCH 



COPYRIGHT © 2018 THE PSYCHOLOGY OF FASHION™ 

10
 

Current fashion content is only about the what (this is “on trend”, just because). 
Fashion psychology content is the consumer’s long-awaited, more personal, WHY. ���

II. MEDIA 
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Using the ‘Clothes as Therapy’ affiliate-model, the Shop section is edited by mood, 
quality or psychological pay-off.  ���

III. COMMERCE 
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VALENTINO ���
Animal-print wool-blend 
skater dress, £3,425���
���

USER�

PRODUCT�

BASELINE PROFILE���
Extraversion - 86%���
Agreeableness - 32%���
Openness - 55%���
Conscientiousness - 58%���
Neuroticism - 71% ���
���
FILTER �
-feels insecure���
-occasion: engagement party���
-wants to feel confident ���

BACK-END TAGGING�
-extraversion high���
-agreeableness low/
average���
-openness average���
-conscientiousness 
average���
-neuroticism average/
high���
-confidence ���
-insecurity���
-cocktail ���
-red���
-Valentino ���

*would be one of other results���
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THE STORE OF THE FUTURE: “THE COUCH”�
In five years’ time, we seek to grow the commerce side into a revolutionary 
online and single physical store, The Couch (named after Freud’s famous 

psychoanalytic couch), powered by TPOF.���

Calm�Confidence� Optimism�

Online: Searchable by 
quality. In-store: 
edited in separate 
rooms. ���

No annoying salespeople: they act as therapists or 
good friends, getting to the heart of what you need. ���

Don’t want to talk? 
Measure your brain 
activity instead.���



As Classpass has done with workouts, Deliveroo with food, and Spotify with 
music, online, The Couch will use fashion psychology to create a novel way of 
searching for clothes to convey the qualities and mood one wants to embody. ���

An example from Classpass that is yet to be applied to fashion e-comm.���
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ONLINE: PSYCHOLOGY-LED SEARCH 

Brain activity 
data will be able 
to sync and 
provide input.  
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ABOUT THE FOUNDER 
PSYCHOLOGY�
Anabel was a psychiatric research assistant who then 
held a clinical role at the NHS in London as part of a 
diagnostics team. She has a BSc in Psychology with 
Honours from York University in Toronto.���
���
FASHION�
She transitioned into fashion via the PR department at 
Christian Louboutin, before moving into journalism at 
Mail on Sunday and Marie Claire. After three years in 
magazine publishing, she became market editor of 
CoutureLab.com. As a luxury brand consultant, she has 
worked with JOSEPH, Chinti & Parker, Temperley 
London, and Hugo Boss, among a number of emerging 
brands.���
���
A micro-influencer, Anabel has 12.3K Instagram 
followers and is frequently invited to speak on industry 
panels and podcasts.���
���
ADVISORS: Carmen Busquets, Luxury fashion 
entrepreneur, co-founding investor of Net-a-Porter.���
Dr Martin Katzman, M.D. F.R.C.P.(C)���
Clinic Director/Psychiatrist at S.T.A.R.T. Clinic. ���
�
�

Anabel Maldonado is a Canadian, 
London-based fashion journalist 

and fashion psychologist. Her work 
has appeared in The Business of 
Fashion and Marie Claire, as well 
as a number of online portals and 

academic journals.  
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CONTENT 

COMMERCE 

The Business of  Fashion 

Goop 

Man Repeller 

Yoox Netaporter 

Matches Fashion 

Farfetch 

Lyst 

The School of  Life 

Moda Operandi 

The Psychology of  Fashion  
+ The Couch  

SELECTED COMPETITIVE LANDSCAPE�



COMPETITION ANALYSIS�

COMPETITORS YEAR	  FOUNDED REVENUE MONTHLY	  VISITORS TOTAL	  RAISED EMPLOYEES VALUATION	  EST.
YNAP 1999 €2.1bn	  (2017) 28.8m	   $120m	   >1,000 €5bn

Matches	  Fashion 1987 £300m	  (2017) 3m £32m >400 $1bn

Moda	  Operandi 2010 $150m	  (2017) >1m $300m >200 N/A

Farfetch	   2007 $150m	  (2017) 21m $720m >1,000 $3-‐5bn

Lyst	   2010 $20m	  	  	  (2017) <2m $120m 120 £125m

Goop 2008 >$15m	  (2016) 1.8m $75m 110 $250m

Man	  Repeller 2010 N/A <1m N/A >10 N/A

The	  Business	  of	  Fashion	   2007 <£6m	  	  	  (2016) 1.1m $9m >50 N/A

The	  School	  of	  Life	   2008 $5m	  	  	  	  	  (2016) N/A N/A 50 N/A

Source:	  public	  sources	  including	  Business	  of	  Fashion,	  Forbes,	  Pitchbook,	  Crunchbase,	  Business	  Insider,	  Owler	  and	  Fashionista
Revenues,	  Total	  Raised,	  Employees	  and	  Valuation	  are	  approximate	  estimates
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CONTENT� COMMERCE�

MARKET SIZING�

FASHION CONTENT �
90 million readers�

INTELLECTUAL 
FASHION CONTENT �
8 million readers  �

TPOF’S�
ESTIMATED �
ADDRESSABLE �
MARKET�
3 million readers�

GLOBAL FASHION E-
COMMERCE SALES �
$21.4 billion�

MULTIBRAND ETAILERS & 
TECHPLACES �
$5 billion�

(Source: McKinsey & Company)���(Source: condenast.com, hearst,com, et al. )���

TPOF’S �
ESTIMATED �
ADDRESSABLE �
MARKET�
$1 billion�
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BUSINESS MODEL�

Year 1 Funding Estimate (up to £250k)!

Founder!

Site Manager!

Developer!

Researcher!

Employer NIS!

Graphic design!

Digital marketing!

Accounting!

Travel costs!

Other!

Year 3 Illustrative Revenue Sources!

Commerce (Aggregator)!

Commerce (Brand Partnerships)!

Branded Merchandise!

Consultation!

Site Advertising!

Subscription Content!

Data!



 �

COPYRIGHT © 2018 THE PSYCHOLOGY OF FASHION™ 

20
 

PRESS 



 �
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SOCIAL PROOF 
Amassed 7.7K enthusiastic Instagram followers - some of the comments: ���
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WE CAN’T CREATE THE ���
STORE OF THE FUTURE 

WITHOUT ���
THE PSYCHOLOGY OF FASHION �

Seeking up to £250K for tech development, team building, ���
merchandise and operational costs for Year 1.���

Founder: Anabel Maldonado���
E: anabelcmaldonado@gmail.com���
T: +44 7722152005���


