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Mission

To transform hopes and dreams into skills and knowledge, leading to life-long career success.

Vision

To be a global leader in digitally connected applied education and training.

VAlues
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1.1  Mission, Vision 
  & VAlues

Caring
We have a sincere and compassionate interest in the 
well-being of the individual.

Integrity
We believe in trust, honesty and fairness in all  
relationships and transactions.

Learning
We believe in the pursuit of knowledge, personal 
growth and development.

Respect
We value the dignity and uniqueness of the individual. 
We value equality and diversity in our community.
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connected
Algonquin is about making connections.  
Forming them. Exploring them. Utilizing them.
It’s a connected, digital world and we’re part of it. 
Not as a follower, but as a leader.

We’re	connected	to	the	future.
Hands-on and experiential learning connects students with their studies and  
career opportunities in unparalleled, exciting new ways.

We’re	connected	to	the	workplace.
Building networks, leveraging alumni and employers’ expertise, as well as  
partnering with the private sector – all of this connects our students’ learning 
potential to the world in which they live.

We’re	connected	to	ideas	and	inspiration.
Technology enriches and engages our passion for learning and connects stu-
dents and faculty in an ongoing, seamless exchange of inspiration and ideas.

Algonquin	connects	to	the	world.
We expose students to different ideas and ways of working. We introduce them 
to new studies as well as new institutions. By doing so, we each gain perspective 
on learning and on life.

Algonquin	College
Connected to the world around us.
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Great brand identities don’t just happen.

They aren’t just a nice logo, a catchy name or a memorable 
communication program.

Our brand identity began as a reflection of how we wanted 
to be perceived.

Its real value is earned over time, and comes from the total 
experience people have with our organization. Our willingness 
and ability to provide the best opportunities for our stakeholders. 
That includes making sure we look the part.

The Algonquin brand identity stands out from other educational 
institutions by carrying the characteristics of our brand identity 
into our communications and making it easy for people to 
recognize us. Consistency is essential in achieving these goals.
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2.1  introduction to 
  BrAnd identity
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The Algonquin Wordmark is our primary logo and should be 
used in full colour whenever possible. As the focal point of our 
brand identity, the Algonquin Wordmark must always be 
given a place of importance, away from other visual elements, 
including text. It should never appear small, crowded or boxed in.
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2.2 WordMArk
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Reverse

Full colour

Black



Our Icon has been designed to illustrate Algonquin’s 
connectivity theme simply and create a unique signifier 
for the school.

One of the core attributes of the Icon is the ability to represent 
the offering and the opportunity available at Algonquin 
College. To bring this to life, the Icon can also become a portal 
containing imagery, patterns and ideas that directly relate 
to the communications or the environment in which it is seen.

Additionally, the Icon can be used as a signifier for the College 
in small or limited-space applications.
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2.3 icon
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The Algonquin Icon and Wordmark can be combined for 
heightened visibility and recognition. In this application, the 
Icon must appear in the same colour scheme as the Wordmark.

Artwork has been created for the Icon and Wordmark 
combination and should never be redrawn.
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2.4 use of icon 
  With WordMArk

Full colour

Reverse Black



Specific logos have been credited for Algonquin’s schools, 
centres and institutions for when each of these external-facing 
“units” needs to be represented. The logos are available in 
both horizontal, vertical and Icon-first versions. These logos 
can appear in the same colour versions as the core Wordmark. 
In order to maintain a consistent presentation of our brand 
identity, do not create new or additional school logos without 
approval from Natalie Larocque, Creative Services Coordinator, 
at larocqn@algonquincollege.com.
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2.5 school logos
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Horizontal

Career & Academic
Access Centre

Heritage
Institute

General Arts
& Science

School of
Media & Design

School of
Media & Design

School of
Media & Design

Vertical

Icon-first



A specific Wordmark and text lockup has been established 
for when Algonquin needs to show that a message or piece 
of communications comes from a specfic program or internal 
department. These logos can appear in the same colour as the 
core Wordmark. Artwork templates have been created to assist 
in the creation of various department and program logos. In 
order to maintain a consistent presentation of our brand identity, 
do not create logos that vary from these existing parameters.
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2.6 progrAM & 
  depArtMent logos
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Department and/or
Program Name

50%

x pt leading

x pt leading

x pt type
Gotham Book

75%
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A specific Wordmark and text lockup has been established for 
when Algonquin needs to express where it is located. These logos 
can appear in the same colour versions as the core Wordmark. In 
order to maintain a consistent presentation of our brand identity, 
do not create new or additional geographic logos.
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2.7 geogrAphic logos

OTTAWA
CANADA

OTTAWA
PERTH
PEMBROKE

in the
Ottawa Valley
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Providing a standard minimum amount of clear space 
around the Wordmarks and Icons helps to ensure that  
they are legible and stand out clearly. No text, pattern  
or graphic element should appear in this space.

For all Wordmark versions: the clear space is equal to  
50% of the height of the capital ‘A’.

For all Icon versions: the clear space is equal to 50% of  
the height of the Icon.
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print
The Algonquin Wordmark should never be reproduced at 
a width smaller than 25 mm for print applications.

The Algonquin Icon should never be reproduced at a width 
smaller than 10 mm for print applications.

digitAl
The Wordmark should never be reproduced at a width smaller 
than 90 pixels for digital applications such as the web.

The Icon should never be reproduced at a width smaller than 
36 pixels for digital applications.
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2.9 MiniMuM size

Wordmark
minimum width

Icon
minimum width

Wordmark
minimum width

Icon
minimum width

25 mm 10 mm 90 pixels 36 pixels
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Algonquin is Green.

It’s a colour that is strongly associated with the school and is 
a powerful element in the way we express our brand identity.

In addition to our Algonquin Green, the brighter supporting 
green – New Growth Green – can be used. This fresh green 
helps to create an additional sense of energy, opportunity 
and new growth.
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2.10 colours | core

Algonquin Green
Pantone 349

New Growth Green
Pantone 368

CMYK
94  11  84  43
RGB
0  103  62
HEX
00673E

CMYK
63  0  97  0
RGB
148  201  71
HEX
94C947
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The secondary colours of Algonquin College are used to 
stimulate, engage and convey a sense of forward movement. 
Like Algonquin, they are bold, energetic and contemporary.

These colours were chosen to provide flexibility in design 
while producing a consistent colour scheme for all 
communications.
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2.11 colours | secondAry

Pantone 329

CMYK
100  8  50  40
RGB
0  103  90
HEX
00675A

Pantone 320

CMYK
100  0  30  2
RGB
0  154  166
HEX
009AA6

Pantone 7705

CMYK
100  13  5  41
RGB
0  112  150
HEX
007096

Pantone 124

CMYK
0  27  10  6
RGB
234  171  0
HEX
EAAB00

Cool Gray 10

CMYK
40  30  20  66
RGB
99  102  106
HEX
63666A

White

CMYK
0  0  0  0
RGB
255  255  255
HEX
FFFFFF

Black

CMYK
0  0  0  100
RGB
0  0  0
HEX
000000

Pantone 877

Metallic	Silver

While the secondary 
colours are intended 
for both print and 
digital applications, 
metallic silver PMS 877 
is reserved for print 
applications only.
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Our font says as much about our character as the words 
we create with it. Gotham has a clean, contemporary style 
that complements Algonquin’s optimistic, confident and 
engaging character. It is an important element of our brand 
identity and must be used on all Algonquin marketing and 
communications. You can purchase the Gotham font at 
www.veer.com or at www.fountaintype.com.

Gotham Book 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
--=!@#$%^&*()_+ 1234567890

Gotham Medium 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
--=!@#$%^&*()_+ 1234567890

Gotham	Bold	

ABCDEFGHIJKLMNOPQRSTUVWXYZ	
abcdefghijklmnopqrstuvwxyz	
--=!@#$%^&*()_+	1234567890

Aa
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2.12 fonts
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Gotham is not commonly available on desktop computers. 
The following fonts should be used.

For website	and	social	media	design and developement, 
use Proxima	Nova	as a substitute, as there are versions 
specifically designed for web use. You can purchase the 
Proxima Nova web font at typekit.com, fontdeck.com 
or at www.webink.com.

For daily	correspondence	and electronically	distributed	
communications, use Arial	as a substitute. It comes with 
the Microsoft Office suite of applications, which includes 
PowerPoint and Word.

Proxima Nova Regular 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
--=!@#$%^&*()_+ 1234567890

Proxima Nova Bold 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
--=!@#$%^&*()_+ 1234567890

Arial Regular 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
--=!@#$%^&*()_+ 1234567890

Arial Bold 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
--=!@#$%^&*()_+ 1234567890
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2.12 fonts | suBstitutes
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Our Wordmark, Icon and logos are a representation of Algonquin  
College and should always be treated with respect.

When reproducing the Algonquin Wordmark, Icon or logos, please 
follow the rules shown here. Make no exceptions that would allow 
our brand identity to appear inconsistent or unprofessional.

If you are unsure or have further questions, contact Natalie Larocque, 
Creative Services Coordinator, at larocqn@algonquincollege.com.

All acceptable versions of our Wordmarks, Icons and logos are  
available as digital artwork.

2.0 | core BrAnd identity 

2.13 iMproper use

Do not distort, rotate or skew

Do not change colours

Do not use on
complex backgrounds

Do not change fonts

Do not use on backgrounds
with insufficient contrast

Do not change the proportions
of the components

Do not use in a repeating pattern

Do not create logos
for events or activities
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School of
Media & Design

Natalie Laroque | Creative Services Coordinator | Designer 
613 727 4723 | ext 7668 
Algonquin College | 1385 Woodroffe Avenue | Room C339 | Ottawa | Ontario | K2G 1V8 | Canada 
algonquincollege.com

TO DATE

FROM

FAX PHONE

RE: PAGES INCLUDING COVER

FAX

1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

Department and/or
Program Name

50%

x pt leading

x pt leading

x pt type
gotham book

75%

March 1, 2012

John Doe
President
Company Name
1234 Street
Ottawa, Ontario K2G 1V8

Dear Mr. Doe,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum 
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit 
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit 
amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Duis autem vel eum iriure dolor in hendrerit in 
vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi.

Nam liber tempor cum soluta nobis eleifend option congue nihil imperdiet doming id quod 
mazim placerat facer possim assum. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut 
wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat. Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Vel illum dolore eu feugiat nulla facilisis.

Sincerely,

Joanne DelDuca
Public Relations Officer
613.4723 ext 7049

1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

Joanne DelDuca
Public Relations Officer
Public Relations and Communications Department

Algonquin College
1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723 ext 7049   F 623.727.7610 
delducj@algonquincollege.com
algonquincollege.com

Woodroffe Campus
Algonquin College of  
Applied Arts and Technology
1385 Woodroffe Avenue
Ottawa, ON  K2G 1V8
Canada

John Doe
President
Company Name
1234 Street
Ottawa, Ontario K2G 1V8

Public Relations and 
Communications Department
1385 Woodroffe Avenue, Ottawa, 
ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

TO

FROM

DATE

SUBJECT

TO DATE

FROM

FAX PHONE

RE: PAGES INCLUDING COVER

FAX

1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

March 1, 2012

John Doe
President
Company Name
1234 Street
Ottawa, Ontario K2G 1V8

Dear Mr. Doe,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum 
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit 
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit 
amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Duis autem vel eum iriure dolor in hendrerit in 
vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi.

Nam liber tempor cum soluta nobis eleifend option congue nihil imperdiet doming id quod 
mazim placerat facer possim assum. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut 
wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat. Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Vel illum dolore eu feugiat nulla facilisis.

Sincerely,

Joanne DelDuca
Public Relations Officer
613.4723 ext 7049

1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

Joanne DelDuca
Public Relations Officer
Public Relations and Communications Department

Algonquin College
1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723 ext 7049   F 623.727.7610 
delducj@algonquincollege.com
algonquincollege.comWoodroffe Campus

Algonquin College of  
Applied Arts and Technology
1385 Woodroffe Avenue
Ottawa, ON  K2G 1V8
Canada

John Doe
President
Company Name
1234 Street
Ottawa, Ontario K2G 1V8

Public Relations and 
Communications Department
1385 Woodroffe Avenue, Ottawa, 
ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

TO

FROM

DATE

SUBJECT

reinforce our image with every piece 
of communication you produce.
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By using the elements of our  
identity correctly and consistently,  
you can reinforce our image with  
every piece of communication  
you produce.

3.0 | stAtionery & forMs 

3.1 coMMunicAting 
  our iMAge
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Program Name
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x pt type
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TO DATE
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FAX PHONE

RE: PAGES INCLUDING COVER

1385 Woodroffe Avenue, Ottawa
ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

TO

FROM

DATE

SUBJECT

Public Relations and 
Communications Department
1385 Woodroffe Avenue, Ottawa, 
ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

TO

FROM

DATE

SUBJECT

DEPT.

FAX

Generic Pre-printed department Mailing
Label

Personalized

Office of the
Vice President, Academic

www.algonquincollege.com

KENT MACDONALD

DATE

SUBJECT

TO

FROM

Joanne DelDuca
Public Relations Officer
Public Relations and Communications Department

Algonquin College
1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723 ext 7049   F 623.727.7610 
delducj@algonquincollege.com
algonquincollege.com

March 1, 2012

John Doe
President
Company Name
1234 Street
Ottawa, Ontario K2G 1V8

Dear Mr. Doe,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum 
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit 
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit 
amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Duis autem vel eum iriure dolor in hendrerit in 
vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi.

Nam liber tempor cum soluta nobis eleifend option congue nihil imperdiet doming id quod 
mazim placerat facer possim assum. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut 
wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat. Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Vel illum dolore eu feugiat nulla facilisis.

Sincerely,

Joanne DelDuca
Public Relations Officer
613.4723 ext 7049

Woodroffe Campus
Algonquin College of  
Applied Arts and Technology
1385 Woodroffe Avenue
Ottawa, ON  K2G 1V8
Canada

John Doe
President
Company Name
1234 Street
Ottawa, Ontario K2G 1V8

MEMO

1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

Joanne DelDuca
Public Relations Officer
Public Relations and Communications Department

Algonquin College
1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723 ext 7049   F 623.727.7610 
delducj@algonquincollege.com
algonquincollege.com

TO DATE
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RE: PAGES INCLUDING COVER

1385 Woodroffe Avenue, Ottawa
ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

TO

FROM

DATE

SUBJECT

Public Relations and 
Communications Department
1385 Woodroffe Avenue, Ottawa, 
ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

TO

FROM

DATE

SUBJECT

DEPT.

FAX

Generic Pre-printed department Mailing
Label

Personalized

Office of the
Vice President, Academic

www.algonquincollege.com

KENT MACDONALD

DATE

SUBJECT

TO

FROM

Joanne DelDuca
Public Relations Officer
Public Relations and Communications Department

Algonquin College
1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723 ext 7049   F 623.727.7610 
delducj@algonquincollege.com
algonquincollege.com

March 1, 2012

John Doe
President
Company Name
1234 Street
Ottawa, Ontario K2G 1V8

Dear Mr. Doe,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum 
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit 
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit 
amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Duis autem vel eum iriure dolor in hendrerit in 
vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi.

Nam liber tempor cum soluta nobis eleifend option congue nihil imperdiet doming id quod 
mazim placerat facer possim assum. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut 
wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat. Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Vel illum dolore eu feugiat nulla facilisis.

Sincerely,

Joanne DelDuca
Public Relations Officer
613.4723 ext 7049

Woodroffe Campus
Algonquin College of  
Applied Arts and Technology
1385 Woodroffe Avenue
Ottawa, ON  K2G 1V8
Canada

John Doe
President
Company Name
1234 Street
Ottawa, Ontario K2G 1V8

MEMO

1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

March 1, 2012

John Doe
President
Company Name
1234 Street
Ottawa, Ontario K2G 1V8

Dear Mr. Doe,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum 
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit 
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit 
amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Duis autem vel eum iriure dolor in hendrerit in 
vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi.

Nam liber tempor cum soluta nobis eleifend option congue nihil imperdiet doming id quod 
mazim placerat facer possim assum. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut 
wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat. Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Vel illum dolore eu feugiat nulla facilisis.

Sincerely,

Joanne DelDuca
Public Relations Officer
613.4723 ext 7049

1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com
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Business Card and Letterhead templates are 
available as digital artwork. Please contact 
Natalie Larocque, Creative Services Coordinator, 
at larocqn@algonquincollege.com.

3.0 | stAtionery & forMs 

3.2 Business cArds & 
  letterheAd



Department and/or
Program Name

50%

x pt leading

x pt leading

x pt type
gotham book

75%

Woodroffe Campus
Algonquin College of  
Applied Arts and Technology
1385 Woodroffe Avenue
Ottawa, ON  K2G 1V8
Canada

John Doe
President
Company Name
1234 Street
Ottawa, Ontario K2G 1V8

John Doe
President
Company Name
1234 Street
Ottawa, Ontario K2G 1V8

Office of the
Vice President, Academic

www.algonquincollege.com

KENT MACDONALD

DATE

SUBJECT

TO

FROM

1385 Woodroffe Avenue, Ottawa
ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

TO

FROM

DATE

SUBJECT

DEPT.

Public Relations and 
Communications Department
1385 Woodroffe Avenue, Ottawa, 
ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com

TO

FROM

DATE

SUBJECT

Generic Pre-printed department Personalized

Algonquin College Brand Identity Guidelines
VERSION 1.0

3.0 | stAtionery & forMs 

3.3 enVelopes, lABels 
  & notepAds

Envelopes, labels and various 
types of notepads are all 
available as digital artwork. 
Please contact Natalie Larocque, 
Creative Services Coordinator, at 
larocqn@algonquincollege.com.



x pt type
gotham book

MEMO

1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com
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TO DATE

FROM

FAX PHONE

RE: PAGES INCLUDING COVER

FAX

1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723

www.algonquincollege.com
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3.0 | stAtionery & forMs 

3.4 fAx & MeMo

Fax cover pages and memo pages 
are all available as digital artwork. 
In addition, can be customized for 
any additional specific purposes. 
For further information, please 
contact Natalie Larocque, Creative 
Services Coordinator, at larocqn@
algonquincollege.com.
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Joanne DelDuca
Public Relations Officer
Public Relations and Communications Department

Algonquin College
1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723 ext 7049   F 623.727.7610 
delducj@algonquincollege.com
algonquincollege.com

Algonquin College Brand Identity Guidelines
VERSION 1.0

3.0 | stAtionery & forMs 

3.5.1 folders | college

The college folder 
is a core stationery 
item and should not 
be altered in any way.
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Joanne DelDuca
Public Relations Officer
Public Relations and Communications Department

Algonquin College
1385 Woodroffe Avenue, Ottawa, ON  K2G 1V8, Canada
T 613.727.4723 ext 7049   F 623.727.7610 
delducj@algonquincollege.com
algonquincollege.com

School of
Media & Design

Algonquin College Brand Identity Guidelines
VERSION 1.0

3.0 | stAtionery & forMs 

3.5.2 folders | school-specific

When creating school 
specific folders, the 
image within the 
AC icon should make 
a connection to the 
experience and op-
portunity offered by 
that specific school.
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3.0 | stAtionery & forMs 

3.6 eMAil signAture

Natalie Laroque | Creative Services Coordinator | Designer 
613 727 4723 | ext 7668 
Algonquin College | 1385 Woodroffe Avenue | Room C339 | Ottawa | Ontario | K2G 1V8 | Canada 
algonquincollege.com

Natalie Laroque | Creative Services Coordinator | Designer 
613 727 4723 | ext 7668 
Algonquin College | 1385 Woodroffe Avenue | Room C339 | Ottawa | Ontario | K2G 1V8 | Canada 
algonquincollege.com

Arial Bold

Arial Bold Arial Regular

Algonquin Green

New Growth Green

Email signature can be uploaded. 
Please contact Natalie Larocque, 
Creative Services Coordinator, at 
larocqn@algonquincollege.com.
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BAKING & 
PASTRY ARTS

For more information:
Contact Michael Tarnowski, MBA, Program Coordinator at 613 727 4723 ext. 5147 
or tarnowm@algonquincollege.com

algonquincollege.com/lorem

FOR FALL 2012 ENROLLMENT

DUIS AUTEM VEL LIEUM IRIURE DOLOR SIT
AHMET NIEM TEM LEMPERER IN:

• Vel illum dolore sit ahmet liem teu feugi 

• At vero eros et accum del lorem ipsum dolor

• San et iusto odio dignissim del niem tem

• Praesent luptatum lemperer del lorem ipsum

Lorem ipsum dolor sit amet, consectetuer adipis
cingelit, sed diam nonummy nibh euismod tin 
cidunt ut laoreet dolore magna aliquam erat vol 
utpat. Ut wisi enim ad minim veniam, quis nostru 
ut aliquip ex ea commodo consequat. Dolor sit
ahmet niem tem lemperer del loum ipsum dolor 
sit ahmt niem temp.

LOREM IPSUM 

DOLOR SIT

AHMET NIEM

TEM LEMPER SI

DEL LORUM

Lorem ipsum dolor sit 
ame consectetuer adipiscing 
elit, sed diam nonummy 
nibh euis mod tincidunt 
ut laoret dolore magn aliqu 
am erat volutpat. Ut wisi 
enim ad minim veniam.

DUIS AUTEM VEL LIEUM:

• Vel illum dolore eu feugi 

• At vero eros et accum

• San iusto odio dignissim 

• Praesent luptatum

School of
Hospitality & Tourism

Algonquin College has awarded this
Ontario College Honours Degree to

Graduates Name Goes Here
upon the successful completion 
of the following prescribed program

President

Signed and sealed at Ottawa, Ontario this 8th day of June 2012

Registrar

PROGRAM NAME GOES HERE

BUSINESS INTELLIGENCE
SYSTEM INFRASTRUCTURE
Ontario College 
Graduate Certificate
1 Year

School of
Business

algonquincollege.com/ppsi

2012-2013

VIEWBOOK
2013-2014

OTTAWA
PERTH
PEMBROKE 

Algonquin College Brand Identity Guidelines
VERSION 1.0

Publications, advertising, displays and online 
applications – each of these items gives us an 
opportunity to reaffirm our unique identity.

4.0 | puBlicAtions & AdVertising 

4.1 connecting With  
  our Audiences
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BAKING & 
PASTRY ARTS

For more information:
Contact Michael Tarnowski, MBA, Program Coordinator at 613 727 4723 ext. 5147 
or tarnowm@algonquincollege.com

algonquincollege.com/lorem

FOR FALL 2012 ENROLLMENT

DUIS AUTEM VEL LIEUM IRIURE DOLOR SIT
AHMET NIEM TEM LEMPERER IN:

• Vel illum dolore sit ahmet liem teu feugi 

• At vero eros et accum del lorem ipsum dolor

• San et iusto odio dignissim del niem tem

• Praesent luptatum lemperer del lorem ipsum

Lorem ipsum dolor sit amet, consectetuer adipis
cingelit, sed diam nonummy nibh euismod tin 
cidunt ut laoreet dolore magna aliquam erat vol 
utpat. Ut wisi enim ad minim veniam, quis nostru 
ut aliquip ex ea commodo consequat. Dolor sit
ahmet niem tem lemperer del loum ipsum dolor 
sit ahmt niem temp.

LOREM IPSUM 

DOLOR SIT

AHMET NIEM

TEM LEMPER SI

DEL LORUM

Lorem ipsum dolor sit 
ame consectetuer adipiscing 
elit, sed diam nonummy 
nibh euis mod tincidunt 
ut laoret dolore magn aliqu 
am erat volutpat. Ut wisi 
enim ad minim veniam.

DUIS AUTEM VEL LIEUM:

• Vel illum dolore eu feugi 

• At vero eros et accum

• San iusto odio dignissim 

• Praesent luptatum

School of
Hospitality & Tourism

BUSINESS INTELLIGENCE
SYSTEM INFRASTRUCTURE
Ontario College 
Graduate Certificate
1 Year

School of
Business

algonquincollege.com/ppsi

2012-2013

Algonquin College Brand Identity Guidelines
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Algonquin College produces a wide range  
of publications and posters. Within the 
great variety of our offerings, each one 
must communicate our identity clearly and 
consistently.

4.0 | puBlicAtions & AdVertising 

4.2 Brochures & 
  posters
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BAKING & 
PASTRY ARTS

For more information, contact Michael Tarnowski, MBA, Program Coordinator
613 727 4723 ext. 5147 or tarnowm@algonquincollege.com

algonquincollege.com/lorem

School of
Hospitality & Tourism

DUIS AUTEM VEL LIEUM IRIUR:

• Vel illum dolore sit ahmet liem teu

• At vero eros et accum del

• San et iusto odio dignissim del 

• Praesent luptatum lemperer

Lorem ipsum dolor sit amet, consectetuer adipis
cingelit, sed diam nonummy nibh euismod tin 
cidunt ut laoreet dolore magna aliquam erat vol 
utpat. Ut wisi enim ad minim veniam, quis nostru 
ut aliquip ex ea commodo consequat.

BAKING & 
PASTRY ARTS

For more information, contact Michael Tarnowski, MBA, Program Coordinator
613 727 4723 ext. 5147 or tarnowm@algonquincollege.com

algonquincollege.com/lorem

LOREM IPSUM 

DOLOR SIT

AHMET NIEM

TEM LEMPER SI

DEL LORUM

Lorem ipsum dolor sit 
ame consectetuer adipiscing 
elit, sed diam nonummy 
nibh euis mod tincidunt 
ut laoret dolore magn aliqu 
am erat volutpat. Ut wisi 
enim ad minim veniam.

DUIS AUTEM VEL LIEUM:

• Vel illum dolore eu feugi 

• At vero eros et accum

• San iusto odio dignissim 

• Praesent luptatum

School of
Hospitality & Tourism

BAKING & 
PASTRY ARTS

For more information, contact Michael Tarnowski, MBA, Program Coordinator
613 727 4723 ext. 5147 or tarnowm@algonquincollege.com

algonquincollege.com/lorem

LOREM IPSUM 

DOLOR SIT

AHMET NIEM

TEM LEMPER SI

DEL LORUM

Lorem ipsum dolor sit 
ame consectetuer adipiscing 
elit, sed diam nonummy 
nibh euis mod tincidunt 
ut laoret dolore magn aliqu 
am erat volutpat. Ut wisi 
enim ad minim veniam.

DUIS AUTEM VEL LIEUM:

• Vel illum dolore eu feugi 

• At vero eros et accum

• San iusto odio dignissim 

• Praesent luptatum

School of
Hospitality & Tourism

Algonquin College Brand Identity Guidelines
VERSION 1.0

Algonquin College competes with a wide range of 
educational facilities and programs. The image we 
portray in our advertising must set us above the crowd.

4.0 | puBlicAtions & AdVertising 

4.3 AdVertising
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Onscreen presentations can be a valuable tool for expressing our brand 
to a receptive audience.

PowerPoint templates are available. Please contact Natalie Larocque, 
Creative Services Coordinator, at larocqn@algonquincollege.com.

4.0 | puBlicAtions & AdVertising 

4.4 poWerpoint
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Algonquin College has awarded this
Ontario College Honours Degree to

Graduate’s Name Goes Here
upon the successful completion 
of the following prescribed program

President

Signed and sealed at Ottawa, Ontario this 8th day of June 2012

Registrar

PROGRAM NAME GOES HERE

Algonquin College has awarded this
Ontario College Degree to

Graduate’s Name Goes Here
upon the successful completion 
of the following prescribed program

President

Signed and sealed at Ottawa, Ontario this 8th day of June 2012

Registrar

PROGRAM NAME GOES HERE

Generic

Algonquin College Brand Identity Guidelines
VERSION 1.0

Our Brand continues to live with our alumni long after 
their experiences at our campuses have finished.

4.0 | puBlicAtions & AdVertising 

4.5 diploMAs
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School of
Business

ONTARIO COLLEGE 
GRADUATE CERTIFICATES

Green Business Management

Marketing and Intelligence Research

Organizational Quality Management

Sport Business Management

algonquincollege.com

College 
Banner Stand

Trade Show
Booth

School 
Banner Stand

algonquincollege.com

Algonquin College Brand Identity Guidelines
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Our Brand can be expressed in an impactful manner 
through the use of a consistant physical presence 
outside of our own environments.

4.0 | puBlicAtions & AdVertising 

4.6 displAys



Twitter

YouTube

Facebook

Algonquin College Brand Identity Guidelines
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The internet and social media outlets 
are quickly becoming the standard 
communication and interaction tool 
for many.

By ensuring our online material is 
well designed and consistant in the 
application of our brand, we can 
take our identity to new heights.

Main pages have been developed 
for Algonquin in a number of online 
media, including YouTube, Facebook 
and Twitter.

If School-specific pages need 
to be added and/or developed, 
please contact Natalie Larocque, 
Creative Services Coordinator, at 
larocqn@algonquincollege.com.

4.0 | puBlicAtions & AdVertising 

4.7 sociAl MediA
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Algonquin College Brand Identity Guidelines
VERSION 1.0

In an increasingly mobile world, the mobile 
app is often the portal of choice for anything 
and everything that is Algonquin College. 
This means the app icon is often the first 
visual representation of Algonquin seen by 
the user.

The AC Icon, even at its reduced size on a 
screen full of apps, is a strong reinforcement 
of the AC brand identity.

4.0 | puBlicAtions & AdVertising 

4.8 App icon
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5.0 signAge

	 5.1	 Exterior | Wayfinding 
	 5.2	 Interior | Wayfinding 
	 5.3	 Interior | Destination 
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LOADING 
ZONE

All Vehicles Must 
Be Registered. 

Call 727- 4723 
ext. 7187

30 MIN. Maximum
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Student Commons
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Robert C. Gillett
Student Commons

Sign EX-6E: 
Parking Lot 
Accessibility 
Needs

Algonquin Centre 
for Construction Excellence
SHIPPING & RECIEVING / SERVICE ENTRY

Building

Algonquin Centre for 
Construction Excellence

Building

Robert C. Gillett 
Student Commons

Market Place
Food Court

Banquet Salons A-B

Conference Services
Food and Beverage

Operations

Market Place
Food Court

Banquet Salons A-B

Conference Services
Food and Beverage

Operations

Sign EX-7C: 
Service Destination

Snow 
Allowance

 

Sign EX-7A.1B: 
Building/Facility Destination
(Small LED)

Sign EX-7A.2:  
Building ID (Wall Mounted)

Sign EX-7B: 
Campus  
Destination

Sign EX-7A.2:  
Building ID (Pylon)

Sign EX-7A.2: Recommended For Typical Use 
Building ID (Vinyl on Glass)

Snow Allowance

5
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Signage creates one of the first impressions 
of our College. Algonquin signage is designed 
to create a professional, welcoming and 
informatve impression, adhering to our 
brand standards.

These next two pages indicate the wide 
variety of formats, sizes and materials of 
Algonquin signage.

Clear space guidelines should be followed as 
closely as possible, taking into consideration 
size of sign and location.

5.0 | signAge 

5.1 exterior | WAyfinding



D&H
Buildings

D&H
Buildings

Classrooms and 

DIRECTORY

Links to Buildings A and C

Food Court

Level 1

Bridge to Building CA

Algonquin College Foundation

Health Sciences Labs

Classrooms and 

Links to Buildings A and C

Mobile Learning Areas

Level 2

Link to Building CLevel 3

Classrooms and 

Algonquin College Language Institute

Classrooms and 

Level 4

4

3

2

1

LEVEL

Algonquin College
of the Ottawa Valley

DIRECTORY

Links to Buildings A and C

Food Court

Links to Buildings A and C

Pedestrian Bridge to Building CA

Mobile Learning Areas

School of Business, 

Algonquin College Foundation

Health Sciences Labs

Link to Building C

Algonquin College Language Institute

Level 1

Level 2

 

Level 3

Level 4

Campus Map
VISITORS’ PARKING LOT

$1.50/half hou r, $16.00 maximum

NOTE:Part-time Studies students may park in Lots 8 , 9 and 12 after 5:00 p.m . 
at no extra charge (refer to m ap) . Prices may change without prior notice.

PAY & DISPLAY MACHINES

Payment requi red at AL L times.

Lot 12 – $8.00/day

Lots 1, 5 and 10 –$1.50/half hour

C, D, P and N Building –$1.50/half hour

PARKING METERS

Payment requi red at AL L times.

Building S and V
$1.50/half hour

4 hour maximum

Payme nt requ ired at ALL times .

M
ay

 2
01

1

6

ACCE

www.algonquincollege.com/map

Accessible Parking

Access

OC  Transpo

Pay & Display Parking

Stop Sign

3-way Stop Sign

College  Ancilla ry Service

Loading Zone

Motor cycle Parking

Shipping

OC  Transpo Stop

LEGEND
for Permit Parking Areas

1 - 15

L Z

M P

S R

3-way

Future St ud ent Commo

ASC

Car Shar ing  

CA

A

C

D

E

F

G

H

I

J

K

L

M

Morbi dignissim posuere massa
Convallis enim porttitor ac.
Phasellus semper neque sed 
Arcu accumsan ornare

Morbi dignissim posuere massa
Convallis enim porttitor ac.
Phasellus semper neque sed 
Arcu accumsan ornare

Morbi dignissim posuere massa
Convallis enim porttitor ac.
Phasellus semper neque sed 
Arcu accumsan ornare

Morbi dignissim posuere massa
Convallis enim porttitor ac.
Phasellus semper neque sed 
Arcu accumsan ornare

Morbi dignissim posuere massa
Convallis enim porttitor ac.
Phasellus semper neque sed 
Arcu accumsan ornare

Morbi dignissim posuere massa
Convallis enim porttitor ac.
Phasellus semper neque sed 
Arcu accumsan ornare

Morbi dignissim posuere massa
Convallis enim porttitor ac.
Phasellus semper neque sed 
Arcu accumsan ornare

Morbi dignissim posuere massa
Convallis enim porttitor ac.
Phasellus semper neque sed 
Arcu accumsan ornare

Morbi dignissim posuere massa
Convallis enim porttitor ac.
Phasellus semper neque sed 
Arcu accumsan ornare

Morbi dignissim posuere massa
Convallis enim porttitor ac.
Phasellus semper neque sed 
Arcu accumsan ornare

Morbi dignissim posuere massa
Convallis enim porttitor ac.
Phasellus semper neque sed 
Arcu accumsan ornare

Morbi dignissim posuere massa
Convallis enim porttitor ac.
Phasellus semper neque sed 
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VISITORS’ PARKING LOT

$1.50/half hou r, $16.00 maximum

NOTE:Part-time Studies students may park in Lots 8 , 9 and 12 after 5:00 p.m . 
at no extra charge (refer to m ap) . Prices may change without prior notice.

PAY & DISPLAY MACHINES

Payment requi red at AL L times.

Lot 12 – $8.00/day

Lots 1, 5 and 10 –$1.50/half hour

C, D, P and N Building –$1.50/half hour

Payme nt requ ired at ALL times .
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School of Business, 

Sign IN-11B: 
Secondary Interior 
Directional - Amenities

Sign IN-8A: Interior Bulidng/Facility ID (On Wall at Junction)

Sign IN-7E: 
Secondary Facility Panel -  
Directory Only

Sign IN-7C: 
Interior Campus Map

Sign IN-7B: 
Floor Directory ListStudent Success Centre

Loading Dock Washrooms

ElevatorsSign IN-12C: 
Service Destination
Level: 20’
Purpose: Identification

Sign Face: 5.5 x 5.5”

Sign Face: 30 x 8.75”

Sign Face:
Varying width x 7” Hieight

(width shown: 76”)

Algonquin College Brand Identity Guidelines
VERSION 1.0

5.0 | signAge 

5.2 interior | WAyfinding


