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MASPETH, NY — The topic of “al-
lied products” has been discussed at
length from the earliest days of the coffee
service industry more than half a century
ago. A few OCS operators have defined
their role as “a general services depart-
ment for small businesses.” But few have
taken that concept as far as The Weeks
Lerman Group, a family-owned company
that has grown by merging compatible
businesses into a one-stop shop for a
wide range of business needs.

Steve Lentini, WLG’s director of office
coffee services and janitorial supplies, ex-
plained that Weeks Lerman offers its
clients not only office, breakroom and jan-
itorial supplies, office furniture and adver-
tising specialty items, but also a variety of
managed services, from printing through
office design and space planning to tech-
nology support – and, of course, office re-
freshments. Not only does this broad spec-
trum meet the growing demand for “sin-
gle-sourcing,” but the company follows
through by working to maximize the
economies that can result from meeting
many customer requirements billed on a
single invoice.

The company has long experience in
recognizing (even anticipating) its clients’
needs. Lentini, who had served as a facili-
ties-supply consultant to WLG, came
aboard full-time in February to manage its
growing beverage services program. He
reported that this unit now represents about
25% of the firm’s business.

It offers brand-name coffee blends and
roast colors from well-known national
roasters – Starbucks, Peet’s Coffee & Tea,
Dunkin Donut and Maxwell House – as
well as local favorites like Brooklyn’s own
Stone Street Coffee and For Five Coffee
Roasters in Queens County. Also available
is a broad spectrum of sophisticated con-
ventional coffee brewing and espresso
equipment and systems from Gevalia,
Keurig, Mars Beverages, Jura, de Jong
Duke, Lavazza, Nespresso, Bunn and oth-
ers. The company also has icemakers and
a full line of commercial kitchen appli-
ances available for lease. An extensive
range of alternative hot beverages, from
leaf and herbal teas to hot chocolates,
along with creamers, sweeteners and stir-
sticks, rounds out the line.

Lentini noted that, unlike most office
product suppliers, Weeks Lerman employs
on-call technicians to keep the equipment
in good working order. The company also
can deliver a wide variety of packaged
cold drinks, for which there is great de-
mand in today’s offices.

As the demand for pure water has in-

creased, WLG has added point-of-use wa-
ter treatment systems. It also has an agree-
ment with bulk bottled-water distributor
ReadyRefresh to deliver water to clients
that require an unplumbed dispenser and
bill it through WLG, so the account retains
the benefits of the single invoice. And it
has devoted considerable attention to mak-
ing it as quick and easy as possible for its
customers to place orders online.

A recent addition to the Weeks Lerman
office refreshments menu is the Lavit
chilled water dispenser, a countertop ma-
chine that delivers filtered still or sparkling
water. The Lavit machine also accepts nov-
el single-serve 100% recyclable aluminum
“EcoCap” cartridges to produce still or
sparkling drinks, available in a wide vari-
ety of contemporary flavors with the pa-
tron’s preferred level of carbonation. Lavit
beverages contain no or low sugar and are
preservative-free. The naturally-flavored
drinks provide 10 calories or less. The dis-
penser prepares and serves a cold drink in
12 to 15 seconds.

Lavit’s aluminum beverage capsules are
100% recyclable (they can go right into
the recycling container) and are produced
with one-seventh as much aluminum as a
12-fl.oz. can.The system underwent five
years of extensive testing before its intro-
duction at the end of 2015, and well over
1,000 now are on location.

Weeks Lerman has begun deploying
Lavit machines in its metropolitan New

York City market, and now has a substan-
tial number of them in the field.

“We’ve had point-of-use water cool-
ers, but not like the Lavit dispenser,”
Lentini told VT. “It’s proving to be a
great success.”

Maximing Choice
The Lavit water cooler features a touch-

screen user interface and accommodates a
filtration system for point-of-use treatment
of municipal water when plumbed into the
client’s water supply. It also can work with
bulk water bottles by use of a pump. The
dispenser accommodates a 1.5-lb. CO2
cylinder, which will carbonate approxi-
mately 400 12-fl.oz. drinks. The machine
runs on 115 VAC, 60-Hz. power, drawing
2A. (230W.) Its patented preparation sys-
tem mixes the drink in the single-serve
aluminum capsule, so there is no cross-
contamination. It incorporates an SIP
Technologies ozone disinfection system
for daily sanitation.

The coffee service industry has a long
history of introducing attractive but unfa-
miliar new technology by conducting on-
site demonstrations. These worked well
with small-batch pourover brewers in the
1960s, and continue to work well for the
latest single-cup capsule and pod ma-
chines.

Lentini reported that the Lavit system is
very well suited to this selling method. All
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STATE-OF-THE-ART AMENITY: Weeks Lerman Group president Sid Lerman (left); director
of facility supplies and coffee services Steve Lentini; and the company’s Mellody Curbelo put
a Lavit countertop chilled pure-water dispenser through its paces at WLG’s Maspeth, NY
headquarters. Weeks Lerrman is New York City’s largest independently-held dealer of office
products and services, and has sustained steady growth in the region’s competitive upscale
office refreshment services market by offering innovative solutions like the Lavit machine.
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of Weeks Lerman’s delivery vehicles carry
a cart that can accommodate a Lavit dis-
penser or other equipment plus a 5-gal.
water bottle and pump, to speed and sim-
plify demonstrations. He has found that
the demo is especially interesting to clients
who presently order cold beverages in cans
and bottles by the case, which are heavy
and take up much more storage-space than
the Lavit cartridges. This is an advantage
to the operator too, both in the warehouse
and on the route: 144 packaged drinks oc-
cupy about four cu.ft. of space and weigh
120 lbs.; 144 Lavit “Ecocaps” take up .75
cu.ft. and weigh 1.5 lbs.

And there is no lack of variety. Lavit
launched with an extensive line of flavors

ranging from contemporary formulations
of such classics as root beer and spicy gin-
ger ale to on-trend specialty fruit drinks
like açai pomegranate. Since its debut, the
line has been expanded with the addition
of four AriZona Beverages tea-based se-
lections. Coming soon are two items de-
veloped with Juice Press, based on its pop-
ular Rose Water and a new functional en-
ergy offering, Cinnamon Guarana Water.

The Lavit line has found favor with
WLG’s clients. “The Lavit system is a
strong revenue generator and offers good
per-machine profitability,” Lentini ex-
plained. While it isn’t for clients who count
every penny – but neither are upscale
espresso machines – the Lavit dispenser
has won wide acceptance.

Another recent addition for Weeks Ler-
man is cold brew coffee, both Nescafé
concentrate and cold brew in pressurized
kegs from a local roaster.

Meeting Tomorrow’s Needs
In today’s full-employment economy,

the competition for employees is fierce,
and it has become more challenging to re-
tain them. Lentini told VT that the compa-
ny’s customers increasingly are making
use of its extensive office design capabili-
ties to change the layout of their work-
places so they are more open and better-
suited to collaboration and the exchange
of ideas.

He added that demand also is growing
for “pantry” installations, at which free
snacks and beverages are available. He
sees an opportunity for adapting micro-
markets to this sort of breakroom replace-
ment; the client could issue market cards
or other payment media to employees. The
cardholders would receive an agreed-upon
value for daily employer-paid free refresh-
ments; the employee would have the op-
tion of purchasing additional products if
that value were exceeded.

More and more employers recognize
the strategic value of providing a gener-
ous assortment of free beverages and
snacks at work. Products like cold-brew
coffee and Lavit’s distinctive water/cold
drink system appeal strongly to the grow-
ing cohort of millennial job-seekers, and
are fit well with Weeks Lerman’s client-
focused operation.

DOVER, DE — Convipay Inc. reports
that it has changed its name to Vendekin
Technologies Inc., and has secured an
undisclosed amount of pre-Series A fund-
ing. The round was led by Kiran Kar-
nawat, former chief executive and man-
aging director at Taiyo Nippon Sanso K-
Air India Pvt. Ltd.

Established in 2016, Vendekin's purpose
is to simplify the vending ecosystem by
implementing what it describes as an inte-
grated, holistic solution. This includes
cashless, “touch-free” product dispensing;
a comprehensive vending management
system, including supply-chain alerts as
well as analytical reports; and providing
valuable data on consumer behavior and
trends. This technology can be installed in
existing vending machines, and is de-
signed to function without Internet con-
nectivity when necessary.

The hardware, installed in a vending
machine, works with a smartphone app for
the operator and the vending customers.

Vendekin chief executive Aroon Khatter
explained that “over the past year, our team
has spent time understanding the hin-
drances to the growth of the vending and
automated retail industry. We look forward
to delivering value to our customers
through continuous engagement with the
stakeholders in the vending industry, and
focusing on rapid innovation.”

Vendekin is a Praavega company.
Praavega Systems (Pune, India) is the sub-
continent's first startup entrepreneurial
platform dedicated to mentoring and grow-
ing startups. As part of Praavega's startup
network,Vendekin has enjoyed exponential
success in its early stages and is on its way
to becoming a global business.

Praavega
founder and
chief execu-
tive Anshoo
Gaur, who
also is a co-
founder and
chairman of
Vendekin,
observed
that “In or-
der to com-
pete global-
ly, startups need to deeply understand the
domain, build a culture of innovation and
generating IP, providing differentiated val-
ue and disciplined execution. These are the
aspects that set Vendekin apart.”

Vendekin plans to make use of its new
funding to expand operations into the U.S.,
Japan and Europe, three of the most mature
markets for vending technology.

The firm's United States office is locat-
ed at 160 Greentree Dr., Ste. 101, Dover,
DE 19904. Its main office is at Building C,
Ground Floor, Manikchand Ikon, Dhole
Patil Road, Pune 411001, India.
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Unilever To Acquire Tazo Brand
From Starbucks For $384M
ENGLEWOOD CLIFFS, NJ —Unilever
has agreed to acquire the Tazo specialty
tea brand from Starbucks for $384 million.

The deal includes the Tazo brand and all
related intellectual property, signature
recipes and inventory. Tazo had sales of
$112.5 million over the past year.

Founded in 1994, Tazo is sold primarily
in grocery, mass and convenience channels
in the U.S. and Canada, and is offered in
Keurig K-Cups and ready-to-drink teas.

“Tazo represents another strategic ad-
dition which strengthens our tea portfolio
towards high-growth segments,” said
Unilever president of Refreshment Kevin
Havelock. “Its artfully crafted specialty
teas perfectly complement our global tea
business, which includes Lipton, Pure
Leaf, PG Tips, T2 and our recent addi-
tion, Pukka.”

The transaction is expected to close in
the fourth quarter.

Aroon Khatter

Convipay Intelligent-Vending Innovator Rebrands As Vendekin

EVA Adds Coffee To Formal Name
ROME, Italy — Members of the Euro-

pean Vending Association attending its An-
nual General Meeting here voted to sup-
port a change in the EVA name to “Euro-
pean Vending & Coffee Service Associa-
tion.” The abbreviation “EVA” and its fa-
miliar star logotype will remain unchanged
because these enjoy high recognition
among the key stakeholders and institu-
tions in Brussels and across the continent. 

The name change is designed to ac-
knowledge the participants who now make
up the majority of the industry. EVA re-
ported that hot beverage machines consti-
tute 62% of the European market, and as
much as 90% of the market in certain Eu-
ropean countries.
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