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PREFACE

We live in a digital age centered around 
productivity and comfort, benefitting 
society in ways unimaginable just years 
ago. Most of us have the opportunity 
to fulfill the entirety of our social 
interactions and entertainment  from the 
comfort of our own homes, satisfying our 
basic social needs in isolation from one 
another. At Kilowatt Events, we believe 
that this misses the mark of community 
purpose, which requires face-to-face 
engagement, exploration of cultural 
values, and artistic expression to create 
healthy societal structures. 

Meanwhile, the systems society has 
created to achieve this productivity 
and comfort often come with dire 
consequences for our planet and its 
inhabitants. Sitting back and expecting 
problems to fix themselves is no longer 
an option. This is particularly valid in the 
live event industry, which not only relies 
on healthy communities and abundant 
resources to produce our events, but 
has the power to connect, transform, 
and uplift communities for a more 
sustainable future. 

Kilowatt Events will reach millions of 
people through our productions in 2019, 
breaking through the digital wall and 
bringing entertainment, inspiration, and 
purpose back to all five of our senses. 
Since I joined the Kilowatt team, we 
have been working towards unifying our 
vision of industry sustainability with our 
daily business operations, helping to 
create our innovative internal Kilowatt 
One sustainability division and designing 
programs for clients across the country. 
As global sustainability issues continue 
to accelerate and as our event portfolio 
expands internationally in 2019, it is 
time to bring a structured, global vision 
to our local events. 

We can be blind to our planet’s collective 
issues and decide to distract ourselves, 
or we can turn the lights onto some 
of the most important challenges our 
industry, let alone our species, has ever 
faced. This is: Illuminate 2025.

Brett Blumberg
Senior Manager of Sustainable Development
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Kilowatt One (KW1), the internal event sustainability division 
of Kilowatt Events (KWE), made strides in 2018 by expanding 
its project portfolio by 250% and generating over $50,000 in 
direct, tangible value added to our clients. Through a structured 
sustainability roadmap, our team is able to design solutions that 
integrate client CSR goals with the most pertinent local issues to our 
host communities. 

We understand that siloed efforts among our project portfolio, 
however impactful, are not as powerful as unification around a global 
movement. This provides an opportunity to utilize the momentum 
of the global sustainable development efforts of the United Nations 
Sustainable Development Goals (UN SDGs), not only to align our 
own efforts around a central vision but to drive our industry towards 
global targets. 

Illuminate 2025 is an opportunity to advance our industry’s 
operations around a global purpose. Our sustainable designs will 
continue to address the most important local challenges, but will 
now be connected through a cohesive international vision for our 
future. 

As sustainability leaders in our industry, we aim to achieve the goals 
presented in this report by 2025, setting the bar for our industry and 
inspiring competitors to join us to help reach the UN’s 2030 Agenda. 

ILLUMINATE 2025

64 tons recycled or composted

1,512 meals donated

88,000 gallons water restored

209 trees planted

145 volunteers engaged

2018 EVENT SNAPSHOT
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KWE SUPPORTS THE SDGS

The KWE team analyzed the 17 UN SDGs and their individual 
targets and indicators to understand how we can most 
effectively integrate the SDGs into our internal and event 
operations. The analysis resulted in the identification of 7 
“Core Goals” that directly impact and are directly impacted 
by the operations within our value chain. 

Furthermore, the analysis resulted in the understanding 
that the geographic, demographic, and operational diversity 
of our annual project portfolio is extreme and offers us 
the opportunity to extend beyond our core impacts. It was 
determined that the remaining 10 SDGs can and should be 
pursued as part of KWE’s “External Goals.”

Both the “Core” and “External” Goals will be tracked, 
analyzed, and reported annually to understand overall 
company operational performance as we pursue our 2025 
targets and help evolve both our company and the industry. 
The extent of this reporting is detailed on the following pages  
and will undergo continuous refinement. 

KILOWATT AND THE SDGS
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CORE GOALS

The 7 Core Goals on the left-hand panel represent 
the SDGs with the greatest perceived materiality 
to KWE’s operations. Each Core Goal contains 
one to three specific, measurable, and realistic 
Key Performance Indicators (KPIs) that will 
expose current strengths and weaknesses in 
our operations and help identify opportunities for 
improvement.  

In order to meet our targets in 2025, it is clear that 
clients, partners, suppliers, and other stakeholders 
will need to be engaged both upstream and 
downstream of our event operations. As presented 
on the following page, a simplified checklist for all 
KWE employees to utilize will aid internal adoption 
of the SDGs. This checklist will be utilized for all 
KWE productions in which KWE is the primary 
event producer or event sustainability consultant. 
Additionally, a secondary supplier code of conduct 
will be generated in 2019 to assist in external 
adoption of the goals.

Our 15 event KPI targets include the following:

5,000 nutritious 
meals donated

90% of food vendors 
sourced locally

25% water reduction 
(2019 baseline)

Balance 75% of  total 
water consumed

50% of onsite energy 
from clean sources

10% energy drop 
(2019 baseline)

70% waste diversion 
(or equivalent)

10% total waste 
decrease (event avg)

100% Scope 1+2 
GHG offsetting

90% of seafood with 
standards

90% of wood with 
standards

75% of GHG offsets 
to local projects



 5 Kilowatt Events, Inc.

SDG CHECKLIST
The following checklist will be utilized at all KW1 productions beginning 
January 1st, 2019. The checklist will be adopted by all KWE productions (in 
which KWE is the primary event producer) by EOY 2020 to track progress 
towards 2025 targets.  

KWE Core UN SDG Checklist: Tracking for 2025
Event Name/Date                              |   ____/____/____ Event Operational Scope

Event City Event In/Out

SDG # KPI KWE KPI Value Units Notes

2. Zero Hunger 1.a Number of meals recovered and 
donated to those in need # Meals

1.b
Percentage of food vendors in 
accordance with recognized 
sustainable sourcing standards

# Vendors/
Total 

Vendors

6. Clean Water and 
Sanitation 2.a Volume of water consumed Gal/Liters

2.b Volume of water offset in habitat 
restoration projects Gal/Liters

7. Affordable and 
Clean Energy 3.a

Consumption of alternative energy 
consumed as a percentage of total 
of energy consumption

kW/%

3.b Total energy consumption kW, etc.

12. Responsible 
Consumption 4.a Landfill diversion percentage tons/%

4.b Total waste generated tons/
pounds

13. Climate Action 5 Scope 1, 2, and 3 GHG emissions tons/
pounds

14. Life Below 
Water 6

Quantity of verifiable sustainably 
harvested seafood as a percentage 
of total seafood purchased

%

15. Life on Land 7.a
Percentage of plywood and event 
building materials from certified 
sustainably harvested forests

%

7.b
Percentage of carbon offsets going 
to local or regional reforestation 
projects

%

Number of Event Volunteer Hours Coordinated or 
Managed Directly by KWE Operations Hours

Additional Comments
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EXTERNAL GOALS

The 10 External SDGs may not be directly related with the majority of KWE’s daily or event 
operations, but they remain vital for the health of our communities and our industry as a 
whole. Due to KWE’s highly diverse project portfolio throughout a calendar year, it is 
highly likely that we operate alongside event partners or community stakeholders 
that align with each of the 10 SDGs. Therefore, KWE’s SDG implementation 
strategy will attempt to address each of the remaining 10 goals in at least one 
event per year. 

We understand that pursuing so many goals in so many material 
categories has the chance to dilute efforts and take away from Core 
targets. While this is valid, we aim to combat this by simplifying as 
follows: 

• Core Goals constitute SDGs material to our daily operations. 
Quantitative targets have been developed for KWE to 
continue improving operational performance towards 
our 2025 vision.

• External Goals represent opportunities to 
involve local community stakeholders through 
event marketing and promotion, overall 
event purpose, hiring opportunities, 
educational initiatives, or other means. 
These targets are less quantitative 
and revolve around improving 
community and stakeholder 
preparedness to reach their 
own SDG targets and 
indicators. 
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EXTERNAL CASES

The following case studies from 2017 and 2018 demonstrate the ability for KWE 
to leverage its host communities to address all 10 of its External SDGs annually 
by 2025. 

#1: No Poverty

KWE partnered with the Malibu 
Labor Exchange at the 2018 Malibu 
Chili Cook-Off, providing jobs to 
the unemployed and homeless.

#8: Decent Work and Economic Growth

KW1 utilized the Conservation Corps of Long Beach at the 2018 Summer 
Dew Tour, providing hands-on environmental education and job experience 
to at-risk youth while helping KWE improve upon Core KPIs

#3: Good Health and Well-Being

KWE produced several “Crop Circle” 
events for Tessemae’s between 
2015 and 2017, with a mission to 
bring fresh, nutritious, whole 
ingredients to food deserts 
across the U.S.



An employee agreement has been created 
in an effort to set employee expectations 

around a structured sustainability strategy. 
Among the key components of the agreement 

include: timely and accurate adherence to 
the Core Goal Checklist, inclusion and diversity 
trainings, expectations for social and environmental 
performance to be analyzed in annual employee 
reviews, and the need to engage in at least 5 hours 
of approved annual social or environmental 
education activities. The complete agreement 
can be seen on the following page. 

To further set the tone for KWE’s culture that 
will advance internal and external education, 
employee impacts will be offset for annual 
consumption of water, fossil fuels from work-
related commuting, air mileage, and home office 
energy consumption. This is particularly important 
due to the often-remote nature of our operation and 

desire to minimize employee impacts. Offsets are 
no substitute for resource conservation, which will 

be tracked as part of our annual performance 
reporting. Employees will be assessed both 

quantitatively and qualitatively in an annual 
review to target behavioral change 

towards our goals.  

Certifications and third-party verifications will maintain the 
transparency of our sustainability claims as we continue 
pursuing 2025 objectives. Two certifications are currently being 
pursued and should be completed by the end of 2019: Women’s 
Business Enterprise National Council (WBENC) and B Corp 
Certification, both of which will help expand our credentials as 
we develop our operations alongside the UN SDGs. 
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KILOWATT CULTURE

Both the Core and External 2025 goals will be impossible to reach without absolute 
engagement by each member of the KWE team, which will require a culture of inclusivity 
and growth between all departments. The following three key pillars will set the foundation 
for KWE culture.

CERTIFICATIONS

AGREEMENTS OFFSETS
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EMPLOYEE AGREEMENT

The following agreement will be signed by all KWE employees

By signing this agreement, the employee has read KWE’s Sustainability Policy 
(Illuminate 2025), and agrees to the following sustainability expectations:

◊ I will pursue the 2025 goals set forth in Illuminate 2025 and help KWE advance 
towards company targets by identifying solutions to decrease the environmental 
impacts of my clients, departments, vendors, or suppliers whenever possible. 

◊ I will lead by example on social and environmental issues at all onsite productions 
by decreasing my personal impacts and demonstrating best practices to external 
stakeholders.

◊ I will utilize my KWE-branded reusable water bottle and bamboo utensil kit 
onsite at all events to decrease my personal resource consumption. 

◊ I will engage in 5 hours of pre-approved social or environmental educational 
activities per year and 20 hours of volunteer service that aligns with one or more 
of the UN SDGs. 

◊ I will participate in mandatory KWE-provided diversity and inclusion trainings. 

◊ I understand that my sustainability performance will be evaluated in my annual 
review and may impact overall employee performance reports. 

___________________________________________________ 
Employee Name/Signature

___________________________________________________ 
Anthony Dittmann, CEO 

___________________________________________________ 
Date 
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The communities we operate in and individuals we serve do not begin or end with our events. When 
executed as envisioned, our events serve as a brief, regenerative moment of entertainment and relaxation 
in a world where social inequalities, environmental degradation, and their consequences are on the rise 
and affecting billions of people around the world. Therefore, it is a core value of KWE to contribute to 
solutions in our communities outside of the walls of our events. The following list includes several of the 
strategies KWE will be implementing as part of the philanthropy strategy:

STRATEGIC PHILANTHROPY

Woolsey Fire, 2018 
Malibu, California

0.5%

1.0%

2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

ANNUAL KWE PHILANTHROPIC 
CONTRIBUTION PROJECTIONSGive 0.5% of 2019 revenue to causes aligned 

with KWE communities, partners, and goals

Mission to give 1.0% of company revenue to 
causes by 2025

20 hours of annual employee paid time off to 
volunteer to verified, aligned organizations

Each employee is responsible for volunteering 
for 2 unique KWE External SDGs

Annually source 1,000 volunteer hours onsite 
at KWE events from partner organizations



KILOWATT EVENTS, INC.
PLEASE VISIT WWW.KILOWATTEVENTS.COM OR CONTACT B.BLUMBERG@KILOWATTEVENTS.COM FOR MORE INFORMATION

To connect communities, inspire creativity, and 
power positive change through live entertainment


