Matthew Kane
Senior UX Designer

Professional statement
I am a young, driven and passionate UX Designer. I take opportunities and run with them, you will only ever get my 100%.

Skills
UX Design
UI Design
User Research & Touch Point Mapping
Presentation & Communication

User Testing
Wireframing & Prototyping
Ability to Work Under Pressure
User Interviews

Diary Studies
Stakeholder Showcases
Stakeholder Workshopping

Work experience
Jan 2018 - Present

Senior UX Designer - Fox Sports Australia

( 5 Months )

Identify and translates user needs into solutions (digital and physical)
Understands and clearly advocates for product business goals.
Leads the creation and delivery of design solution documentation (user personas, experience
maps, interactive/static wireframes, prototypes etc.) to support the design and execution of a
range of products and product features.
Collaborate and interact with cross-disciplinary teams to conceptualise and develop interactive
solutions.
Assist in several simultaneous strategic projects with work streams that include user
stakeholder.
Quant and Qual Research, and competitive and heuristic assessments
Facilitate internal group meetings; provides constructive feedback and work estimates
Ensuring project success through discipline, efficiency, great execution and demonstrating an
understanding of the principles of Interaction Design

Jan 2017 - Dec 2017

Lead UX Designer - Woolworths Australia

( 8 Months )

I was responsible for a team of 4 designers who were assigned to optimise and increase
conversions, CLP, VOC, SEO & UX across the services sites, including the Telco, Credit Cards &
Insurance sites.
Amongst standard UX activites, my role as the lead was to be across detail of each project my
team is working on and provide vision and guidance where needed. My day to day activities
included, running workshops, user interviews, reporting, wireframing, project planning and data &
analytics analysis.

Apr 2016 - Jan 2017

Promoted to Mid UX Designer - Vodafone Hutchison Australia

( 9 Months )

Responsible for designing and delivering an end to end design experience from conception to
design. I was working alongside a team of UX and Visual Designers that collaborated on
producing a seamless user experience for its customers.
The project went through a typical UX process that consisted of market research, touch point
mapping, requirements definition, user testing sessions and management walkthroughs.
In addition to my responsibilities at Vodafone, I drove innovation in all aspects of our work. This
involved constant monitoring of design trends and competitor functionality.

Jul 2015 - Apr 2016

Visual UX UI Designer - Vodafone Hutchison Australia (Contracting)

( 9 Months )

Design for mobile and web interfaces for Vodafone digital environments Support the
implementation of above the line and below the line campaigns in our digital channels, working
with Vodafone’s creative agency and internal business stakeholders to deliver clear, intuitive and
on-brand designs with a high visual appeal to the target market.
Work closely with stakeholders across the business to understand the customer vision and
business requirements in order to translate them into online experiences that meet the
objectives. Drive innovation and new technology trends or practices, particularly in the area of
mobile, responsive design and rapid prototyping.

Friday, 2nd December
( 1 Day )

UX/UI Designer - Henry Davis York Hack Day
My role consisted of facilitating a UX mind set and guiding the teams towards developing
solutions that meet the needs of the company from a financial perspective with a simplified
usability.

Jul 2016 - Jul 2016
( 1 Month )

Teachers Assistant - General Assembly
Provided feedback to student pre-work and occasionally homework.
Worked with students on campus to go over content they were unsure of in the class.
Arranged quick check-ins with all students before mid-course.

Jun 2013 - Jul 2015
( 2 Years 2 Months )

Digital Front End Designer - Southern Cross Austereo
Southern Cross Austereo is one of Australia’s leading media agencies. With more than 80
websites across Australia, SCA engages with more than 1.5 million users monthly. My role as a
digital front end designer requires me to produce digital design elements and develop digital
solutions for station promotions and programming strategies.

Feb 2012 - Feb 2013
( 1 Years )

Website Designer & Consultant
- Analysed customer banners and content to optimise for better user experience.
- Front end HTML5, CSS3 problem solving and bug testing.
- Custom design banners and images
- Managed client expectations through regular communication, from initial briefing and design
stage to final delivery of website.

Recommendations
Lisa Kelleher

Visual/UX/UI Designer
I had the pleasure of working with Matt on a recent digital project. He is a passionate, talented
designer with a keen eye for detail and an active interest in staying up to date with current
design best practices and trends.

Mikaela Squirchuk

Education Programs Manager
Matt recently finished up his first instance as Teaching Assistant for our weeklong User
Experience Design intensive course at General Assembly. His enthusiasm and thoughtful
support to the lead instructor and to the students was unmatched. He guided his students to
wonderful outcomes on their projects, and also delivered several sessions of the course. He also
brought an energy to the role which made him a great team-member, taking initiative and
contributing wholeheartedly to the student experience. I look forward to my next opportunity to
work with Matt!

Rick Dzekman

Senior UX Designer at Woolworths
Matt was a capable UX Lead who was required to work across several complex areas of the
Woolworths Services offering. By the time I arrived at Woolworths Mobile he had already begun
working with a junior UX designer on a website redesign and was tracking the progress of
several initiatives. He was able to effectively keep on-top of my projects and act as a buffer
between me and a plethora of stakeholders. His insight and advice throughout our projects was
immensely valuable.

Penny Bouvier

Strategy, Integration Marketing, Communications
Matthew Kane possesses a combination of skills that make him a rare find in business. He can
engage with stakeholders at different levels, with often competing priorities and is able to gain
consensus on a recommendation and design a customer-centric solution in response to the
business problem.
I had the pleasure of working with Matt to design and deliver UX for our tier 1 campaigns and a
site-wide UX refresh to streamline our customer journey for Woolworths Mobile, to improve
customer experience and conversion rate.
Matt is confident leading projects across large stakeholder groups, able to articulate the
rationale behind his recommendation, ensuring stakeholder buy-in and results.
On a personal level, he is smart, intellectually curious and appears to have no ego. A pleasure to
work with.

