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Press Release 
TEXAS AGGIE BAND SHOW BEGINS ITS 21st SEASON ON SEPTEMBER 12, 2015 
BRYAN (August 31, 2015) – The Texas Aggie Band Show will begin its 21st consecutive season of broadcasts 

on Saturday, September 12th.  The 2014 season brought a major change to the show as it began 

broadcasting on a new flagship station, KAGS-TV, the local NBC affiliate in the Bryan-College Station 

area.  This change also allowed the program to be picked up by other television stations across the state 

of Texas giving greater exposure to the Aggie Band and the Corps of Cadets.  The popularity of the 

broadcasts resulted in these stations requesting a spring season for the show which aired with 12 

additional new shows during the Spring Semester 2015.  This fall the Texas Aggie Band Show will be 

broadcast on the following stations: 

FALL 2015 LIST OF TELEVISION STATIONS (TEGNA Network) 

Station Affiliation Call Letters Day Time 

Beaumont NBC KJAC Sunday 10:00 AM 

Bryan/College Station NBC KAGS Saturday 5:00 PM and 6:00 PM 

Bryan/College 
Station/Waco Cozi MyTX Saturday 5:00 PM 

Waco NBC KCEN Saturday 5:00 PM 

San Angelo FOX KIDY Sunday 10:30 PM 

Abilene FOX KXVA Sunday 10:30 PM 

Tyler CBS KYTX Saturday 11:30 AM 

Corpus Christi ABC KIII Sunday 12:00 PM 

Once again this year the Aggie Band will remain the only collegiate band in the nation with its’ own 

regularly scheduled weekly show on public television.  The 12-week, 30-minute program will again 

provide viewers with an inside look at life in Texas A&M University’s Fightin’ Texas Aggie Band and 

include each week’s Aggie Band halftime drill at the Texas A&M football game.  For the 13th consecutive 

year the show is being underwritten by the Texas Aggie Corps of Cadets Association, with funding for the 

5th consecutive year provided by the show’s corporate sponsor, BJ’s Restaurants and Brewhouse under 

the direction of Jerry Deitchle ‘73, Chairman of the Board.  The program will be produced by RDM Pros 

of Bryan, Texas owned by Rudy Grimaldo ’02, James Haislett ’75 and Andrew Kilzer ’07, RDM’s Vice 

President of Production who will lead the production team.  RDM currently employs a 32 person staff 

that includes experienced video personnel that provides the highest quality of production for the show 

in terms of content and format.  
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Along with the Aggie Band’s halftime performance, each show also will include feature reports on 

campus activities and events involving the Aggie Band, interviews with band members and directors, 

and other university students and administrators.  Highlights of other marching bands performing at 

games in which the Aggies play during their fourth season in the SEC will also be included.  The show will 

travel with the Aggie Band as they perform at away games this season versus Arizona State, Arkansas 

and LSU.   

 

KAGS-TV is the NBC affiliate for the Brazos Valley and is part of the TEGNA Corporation.  The station 

can be viewed on Suddenlink Cable (channels 6 and 106), and on DIRECTV (channel 23-1) and on Dish 

Network (Channel 23) in the Bryan-College Station area.  During the upcoming season the station has 

agreed to air the show every Saturday night at 5:00 PM and again at 6:00 PM.  KAGS-TV will have radio 

promotions on WTAW-AM post game show to remind viewers about the show.  Due to the popularity of 

the show, after the original broadcasts air on KAGS-TV the show will also be supported on the website of 

the Texas Aggie Corps of Cadets Association (CCA) and to their participating members.  In addition to the 

show airing weekly on KAGS-TV, the Texas Aggie Band Show will air at 6:00pm on KCEN-TV in Waco, 

Texas.  The broadcasts are being provided to TexAgs through their website, TexAgs.com, which 

represents contact with almost 500,000 Aggie sports fans interested in all things Texas A&M.  

Sponsorship opportunities are available by contacting KAGS-TV and RDM Pros for more information.  

 

Thanks to the funding provided by show sponsors the Aggie Band’s half-time drill will be posted on the 

Texas Aggie Corps of Cadets Association website and the show’s Facebook page on the Tuesday 

following the prior week’s game.  This will allow fans and supporters to see the drill in HD quality in the 

week immediately following the performance and prior to the delivery of the entire broadcast that will 

be provided a week after the actual game day.   

 

The Texas Aggie Band Show began in the fall of 1995.  After 20 years of being on the air and the 

conclusion of the inaugural spring season of broadcasts the show has now aired 247 times.   The 

upcoming season will be again hosted by Dr. Bruce Bockhorn, ’74.  A former drum major of the Aggie 

Band, this is Dr. Bockhorn’s 14th season with the program and his 12th as writer and host.  Dr. Bockhorn 

also fills the role of Producer responsible for overall direction of the show.  His wife, Carobeth Bockhorn, 

serves as the associate writer and assists with game-day production activities.   

(more) 
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Dr. Bockhorn is also a featured writer for the Guidon magazine published by the Texas Aggie Corps of 

Cadets Association having contributed 25 major articles since 2007.   

 

The show will also post content regarding the 2015 broadcasts, historical information on the band and 

pictures on its website and Facebook page.  Jerry Deitchle ‘73, Chairman of the Board for BJ’s 

Restaurants stated, “We were pleased to again join with the Texas Aggie Corps of Cadets Association in 

supporting this outstanding program.  We are excited about the increased interest in Texas A&M 

University and specifically in the Aggie Band.  Looking at the response from last season and the number 

of people viewing the half-time drills during the course of our 4th season supporting the show was 

testament to the attraction of the Aggie Band and the quality of the program.  BJ’s is looking forward to 

greater things in the 2015 season.”  BJ’s Restaurants, Inc. currently owns and operates 169 restaurants 

in 22 states under the BJ’s Restaurant & Brewery®, BJ’s Restaurant & Brewhouse®, BJ’s Pizza & Grill® and 

BJ’s Grill™ brand names.  Three more locations will be opened before year end, including one in 

Longview, Texas.  More information on the firm can be found on the Web at 

http//www.bjsrestaurants.com.   

 

The Aggie Band will again number in excess of 400 members this fall although the standard marching 

block will remain at 363 cadets.  The exception will be marching a larger block that will include all the 

incoming freshmen for the first game of the season when the Texas A&M takes on Arizona State at NRG 

Stadium in Houston.  The Aggie Band’s first home performance at the renovated Kyle Field will occur on 

September 12th as Texas A&M takes on Ball State University.  The Aggie Band is nationally known for its 

half-time drills at the Aggie football games featuring almost constant movement and changing patterns.  

Their big, bold sound and precision marching gives a performance that is perfect visual fit for television 

audiences.   Roby Somerford, General Manager for KAGS-TV noted, “The Texas Aggie Band Show has a 

high viewer recognition among Aggies. KAGS-TV is pleased to be in this our 2nd year of a three year 

agreement to broadcast this iconic show.  We are proud to be the flagship station for the show and 

being part of this high quality program.  KAGS-TV is also pleased to announce that with the approval of 

the Commandant the station will have a one minute long Cadet Feature each week to pay tribute to an 

outstanding member of Corps of Cadets and promote the upcoming broadcasts of the show.  We also 

look forward to continued work with the Commandant to promote the service type projects that KAGS-

TV and the Corps of Cadets can team up to accomplish for the community.”  
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Director of Bands Dr. Tim Rhea says he is pleased the band will once again be presented to viewers in 

this format.  “The Texas Aggie Band Show is a great recruiting tool for the band,” Dr. Rhea stated.  “It 

gives high school musicians throughout Texas a chance to see what we do and what life is like as a 

member of the Aggie Band.  We are pleased learn that KAGS-TV will not only offer the program to a 

broader audience and that the show will be shown in great time slots during the 2015 season.”  Don 

Crawford, Executive Director of the Texas Aggie Corps of Cadets Association noted, “This is our 

thirteenth year to underwrite the costs of producing this program.  We are pleased to know that our 

investment is paying off with increased enrollment in the Aggie Band and the Corps of Cadets.  We look 

forward to working with KAGS-TV to promote the Corps of Cadets and having them serve as the flagship 

station.” 

 

The Commandant for the Corps of Cadets, General Joe Ramirez ’79, a former member of the Aggie Band, 

noted,   “The Texas Aggie Band Show is an excellent forum that has continuously showcased the Aggie 

Band for 20 years now.  But the Texas Aggie Band Show has also done a superb job of showcasing our 

cadets and our units throughout the Corps with their feature stories that highlight the outstanding 

young men and women that make up the Corps of Cadets today.  We are excited about this upcoming 

season of the Texas Aggie Band Show on KAGS-TV and other stations across the state of Texas.  We look 

forward to another great school year for our Corps!”   

For more information contact:   
Rudy Grimaldo at RDM Audio at 979-260-1925 or via email at rudy@rdmaudio.com  
Bruce Bockhorn at 979-451-0856 or via e-mail at bockhorn7402@hotmail.com. 
Roby Somerford at 979-703-8404 ext. 203 or via email at rsomerford@kagstv.com 

### 



Cadet Alex Hill ’16 Combined Band Public Relations and Professional Development Officer,  (left), Dr. Bruce F. Bockhorn ’74 
(center) and Cadet J.C. Park ‘17 Combined Band Public Relations Sergeant (right), will work together this year on the Texas 

Aggie Band Show 
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