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Introduction
Congratulations! Whether you've completed development of
your mobile app or you're just planning for the future, you've
taken the first step towards having a successful launch.

What You Need To Know
The success of your submission to the app store can set the tone for
your future marketing efforts. For that reason, it's important to be
prepared for the day of your launch. 

In this guide we'll help you prepare for your app store submission with
a checklist of everything you need to have ready for your submission.
You'll learn:

What you need in order to submit your app with a goal of getting it
approved
Best practices to follow so that your app stands out from the
competition

These tips are based on our experience submitting and successfully
launching over 400 apps for ourselves and our clients.

We wish you a successful launch!

Dave Swartz
Dave Swartz



iOS App Submission Checklist

▢ App Name - This is what you name your app. You can use a short descriptor to
append to your app name, though it can’t be longer than 30 characters. Use a short
descriptor to include keywords that are related to what your app does if they aren’t
already included in your app’s name. This will help optimize your app so it will be
easier to find in the app store, in fact including keywords in your app name can help
you rank over 10% higher than apps without keywords in their name. Here's an
example of a bad app name, "Money Pay". A better practice would be to use
keywords to append to your app name like "Money Pay - Shared Family Expenses."
This is a required field.

▢  Subtitle - This is a summary of your app which appears below your app name in the
App Store (for iOS 11 or later.) It also has a 30 character limit. A good practice to
optimize your App Store listing is to include keywords that users might search for
when looking for your app. Consider using variations of keywords that you included in
your app name. This is a required field.

▢  Category - Choose a primary category to help organize your app in the App Store.
The category should best describe the main function or subject matter of your app.
Review the App Store’s list of categories beforehand and choose carefully to help
users find your app.

▢  Subcategory - The subcategory helps Apple identify a more specific grouping for the
app. Choose a subcategory that is more related to your app’s function or subject
matter to add more context and help improve the experience for your potential users.

▢  Promotional Text - This text helps educate App Store visitors of any current app
features without requiring an updated submission. It will appear above your
description in the App Store and has a 170 character limit. Promotional text does not
help improve rankings in the App Store but can be very helpful for encouraging users
to download your app once they see it.

▢  Description - Your app’s description is meant to detail the features and functionality of
you app. A good practice is to write it for your target audience and include the
benefits they will receive from downloading the app or a problem the app will solve.
Much like any other product description, the first sentence of the description should
be compelling enough to capture users’ attention. Your description has a 4,000
character limit and is a required field.

https://www.tune.com/blog/have-you-changed-your-app-title-yet/
https://developer.apple.com/app-store/categories/


▢  Keywords - Keywords further help users find your app in the App Store, also know as
App Store Optimization (ASO.) Use keywords similar to those you would use to
optimize your website for search engines. Since keywords make App Store search
results more accurate it’s important to properly research what keywords to use
beforehand. Keywords are required for your app store submission and each one
should be separated with a comma.

▢  In-App Purchases - Do you offer in-app purchases? If so list them out. You can include
up to 20 in-app purchases on your app product page which will make it easier for
your target audience to discover your app.

▢  Privacy Policy URL - You’ll also need to include a link to your app’s privacy policy so
your users can learn how you protect (or share) their data. Typically this a link to a
Privacy Policy page on your app’s marketing website. This is required for all apps.

▢  Support URL - A support URL is important for helping your future users understand
how they can get support if they need it. Typically this is a link to a knowledge base on
your app’s marketing website. This is a required field.

▢  Marketing URL - A marketing URL is typically a standalone website or page on your
brand’s website that you can use to display the features and benefits of your app. This
field is optional but is recommended as an additional resource for your target users to
learn more about your app.

▢  Screen Shots - Screenshots are another requirement for submitting your app to the
App Store. Since there are many display sizes that run iOS you’ll want to make an
effort to submit screenshots for every size. While not all sizes are required, good
screenshots can greatly improve your click through rate to increase downloads.
Reference Apple’s documentation to learn which screenshots are required for your
app.

▢ App Icon - The app icon is meant to be recognizable and it should give users an idea
of what your app is about. For that reason you should put a lot of thought into the
design of your app icon. To learn more about the required sizes visit Apple’s app icon
guidelines page. The app icon is required. 

▢  App Preview - An app preview is a short video walkthrough of your app. It can be up
to 30 minutes long and should show an overview of the app. App previews are helpful
for driving downloads and help with getting more exposure in the App Store for your
app. Check out Apple’s documentation on app previews to learn more.  App previews
are highly recommended to help your app stand out from the 1 billion+ apps in the
App Store!

https://help.apple.com/app-store-connect/#/devd274dd925
https://developer.apple.com/design/human-interface-guidelines/ios/icons-and-images/app-icon/
https://developer.apple.com/app-store/app-previews/


ABOUT MEDL MOBILE

CONTACT US

Since 2008, MEDL has helped to architect, design
and develop hundreds of mobile apps, games, and
technologies for innovative companies. Our apps
have been deployed on tens of millions of mobile
phones around the world.  

Need help submitting your app to the App Store?
Contact Us today!

"I am very impressed with the technical capabilities,
customer support, and overall professionalism of
MEDL Mobile. We have worked together on some
out-of-the-ordinary projects."
- Gene Alexander, CEO, Body Surface Translations 

https://www.medlmobile.com/contact-1

