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THe basics of color
application
EACH COLOR EVOKES A DIFFERENT EMOTION IN HUMANS; MAKE SURE YOU ARE AWARE OF
THE EMOTIONAL RESPONSES TO COLOR, AS WELL AS WHEN AND HOW TO USE IT.

RED

GREEN

Red is a passionate color, both bold and attention grabbing.
Red gives us intense emotions, and is associated with
importance. Think firetrucks, ambulances, and STOP signs.
Red is simultaneously associated with love as well as violence.
When used well, red can bring attention to your design, but
should be used sparingly to create an impact.

Green evokes thoughts of nature, the environment, and the
planet. Green conveys vitality, prosperity, and growth and
as such it is frequently used in environmental applications. A
very balanced color, green is both bright as well as soothing.

BLUE
ORANGE
Orange is playful and vibrant. Combining attributes of both
red and yellow, orange brings warmth to your design. Orange
can be effective as a secondary brand color, but if used in a
primary application it can come off as aggressive and alarming.
Consider using small amounts of orange to draw attention
strategically within your design.

Blue is calming, cool, and safe. Like the ocean and sky,
blue gives a sense of relaxation. Blue is also associated with
technology companies and more recently with social media
(e.g. Facebook, Twitter, Tumblr, and LinkedIn). Thoughtful
application of blue can create a serene and trustworthy
presence, but be careful that it doesn’t come off as sterile or
cool.

PURPLE

YELLOW
Yellow is uplifting, energetic and happy. Use yellows with an
optimistic message. Yellow is associated with the sun, with
warmth and contentedness and thriving. It is a life-giving
color. Yellow is eye-catching, but should be used sparingly
because it reflects light and it can be harsh on the eyes of
your audience.

Purple is a rich color, both mysterious and luxurious. Over
the course of history, purples have often been associated
with royalty. While dark shades of purple evoke a sense of
elegance, lighter shades of purple are calming and floral - like
lavender. It can be fresh and soothing in this way.
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HOW TO CREATE A
GOOD COLOR PALETTE
THERE ARE THREE TRADITIONAL COLOR SCHEMES AS OUTLINED BELOW THAT WORK AS GREAT
STARTING POINTS WHEN CHOOSING YOUR COLOR PALETTE. START THERE AND THEN HAVE
FUN WITH IT.
When it comes to building your brand’s (or client’s brand’s) color palette, refer to the keywords that represent the brand. Are any of those
words ‘bold’ or ‘bright’? Use these words to help figure out which color scheme makes the most sense to begin with and then customize
it based on the overall brand aesthetic. One thing to keep in mind is how the colors will be used—if colors will be paired with brightly
color brand products, maybe you use a more subdued palette to allow the product to really shine. If the product is simpler, maybe a more
monochromatic color palette with a really bold spot color would work best. Another way to build a color palette is to collect inspiration
images of color combinations that feel on-brand with your brand or project. A fun resource is Design Seeds (design-seeds.com), a blog
devoted to creating a wide variety of color palettes inspired by imagery.

MONOCHROMATIC
Monochromatic color schemes are made up of different tones, shades and
tints within a specific color. For example, you could have a variety of grays
that range from white to gray to black which can seem boring on it’s own.
However, throw a bright yellow or icy blue in the mix and you have something
exciting. This bright color (or soft, depending on your aesthetic) can then be
used strategically to highlight important information or content within your
design.

ANALOGOUS
For this color scheme, it’s good to familiarize yourself with the color wheel
which is made up of the 12 basic colors. The analogous color scheme includes
colors that are side by side in the color wheel. These colors typically work
together really well and are known to be pleasing to the eye. When selecting
your colors, consider using tints or tones of these colors in order to create
contrast between the colors within your palette. Ideally, it’s great to have
a light tone, medium tone and dark tone but which colors fall into these
categories is up to you.

COMPLEMENTARY
Referencing the color wheel once again, the complementary color scheme
includes colors that live across from one another in the color wheel. For
example, red and green, blue and yellow, etc. If choosing this color scheme,
be sure to consider a range of tints of the colors you choose since these colors
have the same color value (amount of lightness or darkness) and can be jarring
when paired as is when used side-by-side.
TOOLS FOR SOCIAL IMPACT STORYTELLING: COLOR

ONE K CREATIVE

when to use different
color profiles
THE FOUR TYPES OF COLOR PROFILES ARE OUTLINED BELOW. THESE COLOR PROFILES ARE
USED FOR EITHER PRINT OR FOR WEB, BUT NOT BOTH.

CMYK

PANTONE/PMS

CMYK is a four-color process that includes varying color combos
of cyan, magenta, yellow and black. These color combos live in
the form of tiny dots which you can see when viewed up close or
using a magnifying glass.

In contrast to CMYK (a series of tiny dots that make up the
image) Pantone (or PMS) uses pure standardized inks created
by the Pantone company. When designing for PMS printing, it is
important to choose your color palette based on actual Pantone
swatches. While you can do this digitally, it’s recommended to
use a printed Pantone book to create a tangible set of swatches.
Having these on hand is vital when reviewing printed proofs
to confirm the color is accurate. PMS printing is also ideal for
brands since it creates consistency and accuracy when working
with new vendors or partners.

PRINT

PRINT

This color profile is used for full-color offset or digital printing.

HEX

WEB

Hexadecimal colors are used mainly for web design. Hex colors
are basically an RGB code—a six-digit combination of numbers
and letters defined by its mix of red, green and blue. If you
prefer to use hex instead of RGB, you can convert your RGB
colors simply by referencing any number of online resources that
provide the hex equivalent. It’s important to note that this code
typically starts with a pound (#) sign.

This color profile is used for offset printing only is typically used
for one or two-color print jobs.

RGB

WEB

RGB is the most widely used color profile for all things web.
Colors are rendered digitally using varying color combinations of
red, green and blue. RGB is typically used in the development of
apps and online games.
It is not recommended to use RBG for print. While the colors
might appear vibrant on-screen, the outcome will be muted and
muddy.
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