
ALIZA ROSEN
JOHNS HOPKINS UNIVERSITY
ASSISTANT DIRECTOR, SOCIAL MEDIA
Duties

• Direct university-level social media strategy to support initiatives and engage a diverse global audience of 
students (current, past, and prospective), families, staff, community members, and information seekers

• Collaborate with stakeholders across the university to develop social media strategies and campaigns to promote 
events, announcements, programs, and resources

• Evaluate emerging social media features and platforms to develop strategies for using them effectively
• Recruit and collaborate with student performers to curate relatable, shareworthy still and video content
• Continue all duties of Online Community Specialist role

Duties
• Create and curate all organic content, including custom graphic design, video editing, and accessibility
• Monitor all mentions, comments, and messages, moderating and/or escalating to crisis response teams and 

university leadership when necessary to coordinate response
• Advise departments and divisions on social media best practices, brand guidelines, and marketing strategies
• Supervise and provide professional development for student social media coordinator responsible for content 

creation (written, graphic, and video), community engagement, and outreach
• Elevate the Johns Hopkins Coronavirus Resource Center and public health experts as reliable resources for 

accurate information and guidance by optimizing owned and earned media for sharing across social platforms.
Accomplishments (cumulative across both roles at Johns Hopkins University)

• Since April 2019, evolved platform-specific content strategies based on analytics, audience research, and trends, 
increasing followers on Instagram by 271%, Twitter by 163%, Facebook by 51%, and LinkedIn by 55%

• In early 2020, pivoted social media strategy to amplify the university’s central role as a global resource for 
COVID-19 data and public health information
 › From Mar 1 – May 31, 2020, our tweets received a total of 8.9m impressions and drove 162k link clicks 

to JHU resources and insights. Our Facebook posts received 14m impressions and drove 471k link clicks.
• Wrote and directed “Wear A Mask Please (WAmP)” music video in partnership with the Bloomberg School of 

Public Health. Retweeted by Cardi B, whose hit song it parodied, the video garnered 1m+ organic views across 
platforms and was covered in dozens of media outlets including Newsweek, Billboard, and Teen Vogue.

• Launched Instagram Reels strategy, fueled mainly through student collaborations and resulting in some of our 
highest engagement on the platform. Across 69 reels, we’ve garnered more than 5.7 million views (83.5k average).

• Launched official JHU Giphy channel to host branded stickers which have garnered 112m views since May 2019

JULY 2021 — PRESENT

MODSQUAD, INC.
DIGITAL STRATEGIST
Duties

• Developed and executed social media strategies to grow and engage communities across a range of client 
goals and industries, including aviation, travel, and video games

• Analyzed and reported on content performance and community trends
• Created and implemented engagement guidelines and training materials
• Onboarded and mentored team members on policies and best practices for engagement, content creation, 

reporting, and brand alignment
• Wrote and edited semiweekly articles for ModSquad’s blog

AUGUST 2015 — MARCH 2019

SUMMARY
Creative leader with ten years of experience managing social media and growing communities.

ONLINE COMMUNITY SPECIALIST APRIL 2019 — JUNE 2021



Accomplishments
• For primary client, one of the world’s busiest international airports located in the U.S.:

 › Developed platform-specific content strategies based on regular analytics and competitor benchmarking, 
garnering them the 2nd highest engagement of their peer airports in FY2018 (a 5-rank increase from #7 
in FY2017)

 › Established UGC photo collection process to support daily Instagram posts, driving a 375% increase in YoY 
engagement (FY2018).

• For digital community hub serving tens of millions of members globally, served as lead writer/editor in overhaul of a 
customer support knowledge base to ensure all articles properly reflected their brand tone.

ZENIMAX ONLINE STUDIOS
SOCIAL ENGAGEMENT SUPERVISOR

• Led an international team of 12 in supporting multilingual social media and forum communities for The Elder Scrolls 
Online (2m+ users across platforms) and other video games

• Served as team’s project manager, running sprint planning, retros, and daily Scrums 
• Simultaneously managed two agency-sourced teams of multilingual forum moderators
• Hired and trained new team members and provided coaching through weekly one-on-ones, annual reviews, 

and team meetings
• Developed and implemented support plans for product releases and events
• Led content creation and response strategy for addressing trending issues
• Coordinated with development, marketing, and support teams to align goals and messaging and inform processes, 

policies, and support plans

APRIL 2013 — AUGUST 2015

SOCIAL AGENT
• As the first Social Agent, established scope of position’s duties and documented processes
• Gathered, analyzed, and reported on sentiment and trends within The Elder Scrolls Online video game’s pre-launch 

community to inform development and marketing decisions
• Provided customer support and engagement via Facebook, Twitter, Google+, YouTube, and forums
• Wrote and edited content for knowledge base, both public- and internal-facing

AUGUST 2012 — APRIL 2013

EDUCATION
Goucher College
B.A. 2009, Communication & Media Studies, 
Spanish Minor

PROFESSIONAL SKILLS
Social Media Management
Content & Community Strategy
Team Leadership
Crisis Monitoring & Response
Analytics & Reporting
Digital Accessibility
Creative Direction
Video Editing
Graphic Design
Project Management
Client/Vendor Relations
UGC Management & Strategy

SEE MY WORK
Learn more about me and see samples of 
my work at alizarosen.com

CONTACT ME
alizahrosen@gmail.com
413-335-5625

https://www.alizarosen.com/?utm_source=Resume&utm_medium=PDF&utm_campaign=HireAliza

