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WHO WE ARE
—
PROJECT FUTURES is an Australian not for profit that creates meaningful experiences to raise funds,
educate and empower our generation to end human trafficking.
Funds generated support established projects within the Asia-Pacific region that help transform and
restore the lives of victims, survivors and those at-risk of human trafficking, slavery and exploitation.
Our three key response pillars:

PREVENTION

SUPPORT SERVICES

EMPOWERMENT

AWARENESS & EDUCATION

SAFETY & REHABILITATION

TRAINING, EMPLOYMENT & ADVOCACY

OUR MISSION: An empowered world where every
person can take action against human trafficking,
slavery and exploitation.

CREDIT: Fox Darkroom 2015

Our Impact Partners are selected based on how well they align with our vision, values and strategic
goals, compliance with best practice, located within the Asia-pacific region, as well as their financial
and operational efficacy.
This model allows each Impact Partner to concentrate more time and resources on providing quality
outcomes, while we use our skills and expertise to alleviate the burden of cost.
OUR CURRENT PARTNERS

AFESIP CAMBODIA

CAMBODIAN
CHILDREN’S TRUST

THE SALVATION ARMY’S
TRAFFICKING & SLAVERY
SAFE HOUSE

PROJECT FUTURES is a registered public benevolent institution with DGR1 status,
which means that any donation over $2 is tax-deductible.

CHILD WISE
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ABOUT HUMAN TRAFFICKING AND
MODERN DAY SL AVERY
—
Modern slavery occurs when a person cannot refuse, or leave a situation because of physical threats,
violence, psychological coercion, abuse of power or deception.
It refers to one person possessing or controlling another in such a way as to significantly deprive them of
their personal freedom with the intention of exploiting that person for use, profit, transfer or disposal.
Human trafficking involves the illegal trade of human beings, mainly for the purposes of forced labour, sex
trafficking, domestic servitude, forced marriage or child slavery.

h u man rig hts in busin ess

Regardless of size, sector, location or
structure,
it is becoming increasingly
important for Australian businesses to
align their operations and strategies with
global standards that support action in the
following areas:
• Human Rights
• Labour
• Environment
• Anti-Corruption
2001: UN Global Compact launched
ten voluntary principles on responsible
business that, to-date, have more than
12,000 signatories.
2011: UN Guiding Principles were developed
and became the global standard for
preventing and addressing the risk of
human rights impacts linked to business
activity.
2015: Sustainable Development Goals
continued the momentum, calling for
concerted action by governments, business
and civil society “to end poverty and create
a life of dignity and opportunity for all.”

FASTEST G ROWING
crime industry worldwide.

N EARLY 1 IN 3 VICTIMS
of slavery are children (1)

45.8 M ILLION ENSL AVED
In our world today (1)

$150 BILLION DOLL ARS
Is estimated to be generated
every year (2)

80% OF ALL H U MAN
TR AFFICKING
4, 300 PEOPLE ENSL AVED

victims are girls (4)

in Australia today (1)

(1)Global Slavery Index 2016, Walk Free Foundation

(3) UNODC Global Report on Trafficking in Persons, 2014

(2) International Labour Organisation, 2014

(4) Source: UNFPA State of World Population, 2005
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PROJECT FUTURES are a
key human rights partner,
supporting and amplifying our
work in ethical sourcing.
Our relationship is far beyond
corporate philanthropy; our
values align, our employees
are highly engaged, our
partnership is agile, and we
both seek to genuinely improve
the lives of those experiencing
modern slavery.

LAURA MCMANUS
Ethical Supply Chain Management
Consultant, Konica Minolta Australia
S O U R CE : FOX DA R K R O O M 2 01 5
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WHY INVEST IN PROJECT FUTURES?
—
It makes good business sense.
In an environment of heightened transparency, businesses that actively address the impact they have
on society and the environment will build brand and reputation as a responsible business; appealing to a
powerful generation of workers who live, work and play in the purpose economy.
By 2020, it is anticipated that millennials will form 50% of the global workforce1 and by accident or design,
the workplace is now becoming their new family and moral compass.
By respecting how millennials choose to give, PROJECT FUTURES has been able to mobilise a large young
professional community to engage in creative, innovative and sustainable fundraising initiatives since 2009.

REASONS TO ENGAGE WITH US
FOUNDE D BY MI L L E NNIA L S , FO R
MI L L E NNIA L S

PROJECT FUTURES was founded by Steph Lorenzo
at age 22. Frustrated by traditional donor models,
she built a network of highly engaged, purpose
driven young people by offering an immediate
return on their investment that was fun and flexible.
WE A R E A GATE WAY FO R E FFEC TIVE &
S US TA I NA B L E CHA NGE

Donors want to feel like their gift, no matter how
big or small, is making a difference. By aggregating
funds from a large number of small donations and
our own fundraising initiatives, we ensure your
contribution goes further.
BY S UP P O RTI NG US , YOU S UP P O RT MA NY

By investing in PROJECT FUTURES, your impact
is amplified through both local and international
projects.
OU R S IZ E MA KE S US VE R SATI L E & QUI CK
TO R E S P OND

We are not over-burdened by layers of bureaucracy,
so by partnering with us, you can support the work
of larger organisations with all the benefits of a
boutique service.
1

PWC Report 2011 - Millennials at Work: Reshaping the Workforce

C R E ATE S HA R E D VA LUE THAT S UP P O RTS
YOU R B US I NE S S GOA L S & P EOP L E

Align your CSR and sustainability goals with a
charity working to address key issues mandated
by the UN, supported by government, demanded
by consumers and still appeal to a broad and
significant proportion of your workforce.
WE MA KE GE T TI NG I NVOLVE D FUN, E A S Y
& ME A NI NGFUL

We use events, targeted marketing campaigns
and activities that people have a genuine interest
in on a social level to connect them to the cause.
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PARTNERSHIPS IN ACTION

—
We believe our success comes from your success.
We seek a dialogue to better understand the objectives and the opportunities as no one knows your
business better than you do.
By following the process outlined below, we can be thoughtful in our approach to each new partnership
or sponsorship conversation.

CONNECT
We find out who you are and what you
care about as a business

DEVELOP
We customise an approach that aligns
with your CSR & business priorities

EXECUTE
We work alongside you to ensure the
integrity of both brands are maintained

EVALUATE
We constantly assess our performance
and refine our approach

Social good has grown beyond a feel good activity.
PROJECT FUTURES has built a network of socially-minded professionals,
students and community groups willing to use their time, talents and
expertise to affect real and lasting change by:
•
•
•
•
•

Hosting events
Organising international adventures
Driving media outreach
Facilitating corporate partnerships
Building capacity through social enterprise initiatives

As a service organisation,
we believe that every
person deserves a fair
wage and a safe working
environment.
Supporting PROJECT
FUTURES allows us to make
a meaningful difference in
our community and help
a large number of people
whose lives have been
reduced to an existence of
daily despair by slavery
and human trafficking.
DHONDUP TSERING
Marketing Manager, AirRoad
Group
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HOW WE COLL ABORATE
—
From experience, we know that when you combine a donation with active involvement from your team a
genuine connection to the cause and charity is developed.
We also know that every partnership is unique and our strength lies in our ability to adapt quickly and
effectively to meet a specific need or capitalise on a great idea. Here are just a few examples of how you
can work with us.

GIVE

ENGAGE

PARTNER DONATION

EVENTS & CAMPAIGNS

Leverage our brand to improve customer
and employee loyalty

Attend or host meaningful experiences
that connect audiences with the cause

SPONSORSHIP

INTERNATIONAL ADVENTURES

Collaborate with us on a range of
meaningful events throughout the year

Visit our project partners, learn about
the issue and see the world

WORKPLACE GIVING

SPEAKING ENGAGEMENTS

A simple and effective way for employees
to give regularly

Inspire your employees or work with us
on thought leadership projects

ANGEL INVESTORS

CSR ALIGNMENT

Invest in our people and growth so that we
can increase our impact

Identify opportunities for us to align
with and support strategic CSR

GRANTS

SKILLED VOLUNTEERING

100% of grant contributions are passed
onto project partners

Put your time and talents to work on
specific projects or idea generation

FIND OUT
HOW YOU CAN
PARTNER WITH
US TODAY.

I F YOU HAVE A NY QU E S TI O NS O R WOU L D L I KE MO R E
I N FO R MATI O N P L E A S E CO NTAC T:
REN EE ANSC HAU
PARTNERSHIP MANAGER

E MA I L :
re ne e @pro je c tf utures . co m
PHONE:
0478 34 4 330
WE B S I TE :
www. pro je c tf utures . co m
S OC I A L :

in
@pro je c tf utures

THE TEAM AT PROJ ECT
FUTURES WOULD LIKE TO
EXPRESS OUR SINCEREST
THANKS TO YOU FOR MAKING
A DIFFERENCE IN OUR WORLD
BY HELPING THE MULTITUDES
OF MEN, WOMEN AND
CHILDREN WHOSE LIVES HAVE
BEEN DEVASTATED BY HUMAN
TRAFFICKING, SL AVERY AND
EXPLOITATION.

THA N K YOU TO OU R CO R P O R ATE PA RTN E R S

