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THE

OPPORTUNITY

The shifting media landscape is changing
the way the American public consumes
content. PBS and stations are responding
to these changes by adopting strategies
to transform the public broadcasting
experience. The implementation of these
strategies will require an amplification of
resources - time, people, and MONEY.

Planned giving can provide the resources
needed to help stations fund the vision of
public media. We know the public television
audience is extremely loyal and tends to
skew older. These two conditions signal
fertile ground for planned giving. And yet,
less than 50% of stations report annual
revenue from bequests and other planned
gifts.
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WHY? TIME, PEOPLE AND MONEY

By 2052, it’s been estimated that $41 trillion will transfer from
one generation to the next. A respectable portion of this wealth
will be transferred to charities through bequests and other
financial arrangements. In order to become more competitive
in this crowded fundraising environment, stations should begin
planting seeds today to ensure a prosperous tomorrow.
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THE

VALU E PROPOSITION

The bundle of products and services available SELF-HELP: spots + ads + website
through PBS will help stations that want to

start or grow planned giving without spending COMMUNITY: Store + Share

an exorbitant amount of time and money.

The offerings range from self-help marketing COLLABORATE: National Estate
assets to dedicated consulting support. The Planning Awareness Campaign +
following sections provide more detail on the collateral materials

benefits available to PBS Member Stations:

PERSONAL: consulting + training
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SELF-HELP RESOURCES

SPOTS+ADS

A catalog of spots is available to help

stations raise awareness about the benefits of
planned giving. The evolving catalog includes
testimonials and informational spots to help
stations market bequests, stock gifts, charitable
gift annuities and much more. These turnkey
assets will help stations get started quickly
without putting a strain on time or budget.

The spots were produced for television // / / / / / /
but can be extended to the web and other / / / /

digital platforms. / / / / / /

A suite of companion print and digital ads

are included in the marketing bundle. To
provide greater flexibility, the ads are available
in a variety of size and color options.
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SPOTS+ADS
SELF-HELP RESOURCES
CLICK PHOTOS TO VIEW THESE SPOTS!
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https://pbs.box.com/s/omwq27z0auml6a8rvzee30g5abgz5qrf
https://pbs.box.com/s/2wukd2jwl658aybj80pvp10ysayyzbps
https://pbs.box.com/s/fze5xfle309ot7mrcwhdmaew4rg005sc
 https://pbs.box.com/s/4qszmmz4z9x51hcfnlpw24n4d42u28yi
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https://pbs.app.box.com/s/9jgdv3oz7pudffoau2cu

SELF-HELP RESOURCES
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COMMUNITY

STORE SHARE

The planned giving Store + Share platform
provides an opportunity for stations to
learn what works from one another. In the
first phase of development, the site serves
as repository for storing and sharing
marketing and stewardship resources.

The site also stores planned giving assets
that stations have co-created with PBS.

For stations with new planned giving
programs, the station examples can help

provide ideas and guidance. For stations
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with mature planed giving programs, the
site can provide an opportunity to share
with other stations and learn from peers.

By contributing to the site, stations can

strengthen the platform, build community
and create lasting connections.
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A co-op has been established to help stations do more with their
planned giving marketing dollars. By coming together as a unit, stations
can enjoy the cost breaks inherent with volume pricing. PBS is delighted
to offer and coordinate two such opportunities:
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COLLABORATE

NEPAC - Are Your Ducks in a Row?

With the support of WNET and
NATURE, PBS is sponsoring a
system-wide effort to promote
National Estate Planning Awareness
Week. This public service initiative
can help stations raise awareness
about the importance of estate
planning and, at the same time,
identify planned giving prospects
and discover established gifts.

This educational campaign is
supported by a full suite of marketing
tools and resources. By joining
stations in this national initiative,
stations can enjoy deep cost savings
and build lasting relationships.

TV SPOT

Are Your
Ducks In A
Row?

Everyone needs a personal
estate plan. Let us help you
get started today.

Are Your
Ducks In A
Row?

CLICK FOR MORE INFORMATION

WEB ADS

Are Your
Ducks In A
Row?

Click here for
more information!

START HERE

ationalCaaleRannloal
Are Your Ducks
In A Row

REQUEST A FREE BOOKLET TODAY

E-MAIL BLAST

FINANCIAL PLANNING BOOKLET



https://app.box.com/files/0/f/3946839931/1/f_32936749555
https://app.box.com/files/0/f/3946920205/1/f_32936369205

COLLABORATE

X

Planned Giving Collateral

Collateral materials can help educate station supporters about
the benefits of planned giving. The suite of customizable
materials includes a comprehensive booklet and supplemental
brochures. The collateral materials are designed to provide
value to both TV only and joint licensee stations.
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Stations enrolled in the program will receive personal
support with developing actionable plans and

implementing best practices discovered from peers
within and outside public broadcasting.

Free and reduced database enhancements

and planned giving software programs

Free onsite planned giving training

for staff and boards

Peer-exchanges with stations in the J
consulting cohort

Private coaching opportunities with
veteran development professionals

Our consulting approach is focused on
meeting stations where they are with
a personalized plan of action.
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QUESTIONS?

CONTACT TIA J. GRAHAM, DIRECTOR -
PLANNED GIVING CAPACITY BUILDING PROJECT

CLICK TO EMAIL
TJGRAHAM@PBS.ORG OR
CALL 703.254.3974



mailto:tjgraham%40pbs.org?subject=Questions%20Re%3A%20the%20PGCBP%20Presentation
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