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In this newsletter you will !nd:

1.  How to be prepared for an 
unannounced CQC visit

2.  How to use !e Sparkles to market 
your Home

3.   Di!erent features on !e Sparkle

4.  How !e Sparkle helps sta! training

5. Meet the founder, Chris Harding

6.  See what other Care Home Managers 
say about !e Sparkle

I hope you !nd this newsletter useful 

!e Sparkles can do for you other than 

enhancing the residents’ quality of life. If 
you have any queries do get in touch with 

on the last page.

You may have seen that your Activity 
Coordinator has obtained a free 21 
day subscription to the Daily Sparkle 
reminiscence newspaper.

While the Activity Co-ordinator’s focus 
is primarily on enhancing the residents’ 
quality of life, as the Home Manager you 
also have many other areas to take care 
of. "is newsletter shows you how the 
Daily Sparkle can support you in these 
important areas.

"e Daily Sparkle is being recommended 
by CQC inspectors!  "is is quite a claim, 
and it is 100% true. Although their 
contract terms forbid inspectors from 
recommending speci!c branded products, 
several inspectors are now advising the 
homes they inspect to use the Daily 
Sparkle. We know this because a number 
of those homes have told us that this is 
why they initially subscribed.

We are not sure if this is the 1st time that 
such advice has been given regarding a 
branded product, but whether it is or 
not, it speaks volumes about the high 

perceived value of the Sparkles in the 
inspectors’ eyes. 

We have also received numerous reports 
of inspectors’ making unannounced 
visits being hugely impressed with the 
home’s providing their ‘very own daily 
reminiscence newspaper.’ What a great 
!rst impression to get the visit o# to a 
$ying start!

!e Sparkles can provide you with 
the perfect material to make a great 
impression when you next have an 
‘unannounced visit’. Let’s walk through 
the inspector’s experience when you 

are using the Daily Sparkle in the ways 
we suggest, as illustrated in the photos 
below.  

As you can see, with such a level of 
person-centred activity and interaction 
facilitated by a quality reminiscence 
product, there can be little doubt that 
your  home really does take care of the 
residents’ needs.

!e Daily Sparkle makes your home’s 
commitment to quality care visible for all 
to see. "e scene is set for a very positive 
inspection report and star rating.

Being Prepared for an 
Unannounced CQC Visit

Dear Care Home Manager,

On arrival, the CQC inspector signs 
the visitors’ book and notices your 
customised colour copy of
!e Daily Sparkle

During their inspection they see 
several residents enjoying their 
own copies of !e Daily Sparkle

"ey also see a Daily Sparkle being 
read to residents by care sta# & by 
visiting relatives.

In the lounge there are several 
residents enjoying a reminiscence 
session being led by one of the care 
sta#...a 3 Star Activity Programme

Let’s walk through the inspector’s experience when you are using the Daily Sparkle in the ways we’ve suggested.

PRAISE FROM CQC
Marcus Iyward,
Penns Mount Redidental 
Home,
Kingsteignton,
Devon

During an unannounced inspection last 
week the CQC inspector was extremely 
impressed to !nd a Sparkle being read 
by one of our residents, especially when 
the resident spontaneously started up a 
conversation with her about it. 

"e inspector also witnessed one of our 
carers running a reminiscence session 
using the Sparkle as her source material 
with a group of less able residents. She 
was impressed which added greatly to 
her overall impression of Penns Mount. 

"e personalisation of the Sparkle has 
added the sense that this is our project 
run with professional help.”

Your Care Made Visible

us and our contact details can be found 

and that it gives you a detailed look of what



!e Daily Sparkle gives your Home 
something that sets it apart from the 
rest. A quality publication, customised 
with your Home’s name standing out on 
the front page, is a statement that says 
“ We go the extra mile to provide your 
loved one with the best quality of life 
possible.”

In these days of enhanced expectations 
and demand, people are looking for 

Homes that provide great activities and 
interesting materials for their loved ones. 
‘Activities’ is now high on the priority list 
of the average person seeking a Home for 
a relative.

!e Sparkle can help your home maintain 
full occupancy. It is a powerful marketing 
tool, besides being a therapeutic 
reminiscence product for your residents.

Customised for Your Home 
Your clients get to feel it was written for 
them and it promotes your homes image

Evocative Images
Triggering personal memories

Letters Column
Encourages contribution, interaction 
and a sense of community

Large, Clear Fonts
Making it easy to read

Carers’ Notes
Background information and questions to 
support sta# interaction. Especially useful 
for young and/or foreign care sta#

Stimulating Questions 

Quizzes
A great support for mental !tness. "e 
quizzes can also be used to start o# 
facilitated reminiscence sessions

Marketing Your Home’s Services
 

IMPROVED RELATIONSHIPS
Margaret Moran,
St. Ives House,
Ringwood,
BH24 2ED

“"e Daily Sparkle has proven to be 
popular with our residents, over 65% of 
them using it daily.  

"ey are given the daily editions at 
morning tea and, using the carers notes, 
our sta# use it to interact with them 
during the day.    

We’ve found it’s really helped improve 
the relationship between residents 
and sta#.”

Place a colour copy of !e Sparkle (the day’s copy 
if possible) next to the Visitors’ Book. Prospective 
customers will be impressed when they see it 
there, and all other visitors will see it and join 
your ‘word of mouth’ referral group.

When you are requested to send a brochure 
include a copy of the Sparkle for the day on which 
the enquirer will receive their pack.

Include details on your website. We can supply 
you with photos and graphics.

Features of

A Powerful Marketing Tool - Just follow this recipe:

for  
Care  Home

Managers

Triggering personal memories. Designed to 
prompt reminiscence 



!e Sparkles comes with a step-
by-step implementation guide/
training manual.

We are aware that many homes have 
very limited funding for activities. "is is 
why !e Sparkle was originally developed 
- to provide a $exible, e#ective activity 
product that can be used in many ways 
every single day at a fraction of the cost 
of an hour’s entertainers fees. If you 
are one of the homes that has a limited 
‘activities budget’ you may consider 
funding the Sparkle from the home’s 
marketing or training budgets.

Sta! TrainingAbout Chris

Name: Chris Harding

Age:  63 (or 12 dependent on 
how you look at it !!)

When did you start !e Daily 
Sparkle?  Started Oct 2008 
(development). Public launch 
Jan 2010.

Why? Because residents need  
quality person-centred daily 
activities at an a#ordable price.

At 63? I am celebrating making 
a real di#erence to the lives of 
thousands of older people who 
deserve the best.

Tell us about your family  
I am married with 4 wonderful 
children, 35, 33, 12 and 8 ( no 
wonder I feel tired !!)

What is the most rewarding 
thing about !e Daily 
Sparkle? Without doubt to 
receive letters from residents 
and sta# sharing about how 
the Sparkle has enhanced their 
quality of life. Amazing!

OFFERS (Monthly Subscription)

£59
£49
£59+ THISMONTH’SOFFER

What can you 
do with £60?

“ In the past £60 would be spent on 
an outside entertainer coming in 
once a month for one hour - whilst 
the residents would enjoy it at the 
time, it would be quickly forgotten. 
With the Sparkle - for the same 
amount of money the residents 
can get meaningful interaction and 
enjoyment every day!”

 Jude Goode,  
Kingsway Nursing Home



1. It reinforces the sta!s focus on the 
social aspects of care, rather than just 
meeting the physical needs. 2. It helps 
to show the homes commitment to 
stimulating our residents, both to the 
CQC and to families 3. It stimulates 
our residents!” - Marcus Lyward, Penns 
Mount Residential Care Home

‘Since have the Daily Sparkle one of our 
residents have started reading after 
years of not being bothered ! He said he 
didn’t want to be left out cos every one 
was talking about it ! It’s a great social 
magnet!’ - Lorraine Carter, an Activity 
Co-ordinator

‘Communication-get’s residents talking 
to each other; Mood-It’s a great mood 
lightener; Gossip - gives residents 
something to talk to family about..."ey 
enjoy the sing-alongs at the back ...they 
like nothing better than a good old sing-
song , that is the one thing Alzheimer’s 
su!erers can always do , remember the 
words to old songs , no matter how far 
their dementia has progressed’ - Sheila 
Smith, Castle Close Alzheimers Daycentre

‘Active involvement for residents with 
sta!. Sta! learning about our residents 
history. Residents “remembering” Even 
residents in advance stages of dementia 
are able to identify with the pictorial 
articles. Keep the excellent work going, 
it is so worth every smile from every 
resident.’ - Mike O’Neill, !e Beeches

‘1. Easy to dip in and out of. For residents 
with a short attention span each section 

is short enough, but detailed enough for 
them to be able to gain something from 
it. 2. Providing opportunities to have 
meaningful interactions between sta!, 
relatives and residents.’ -Jude Goode, 
Kingsway Nursing Home

“"e pleasure that the sparkle gives to the 
residents is fantastic. It provides regular 
talking points and the conversation 
starter from the sparkle leads on to 
other topics. Which in turn leads to the 
involvement of more residents” - Susan 
Patel, Melbury House

I would like to say how fantastic ‘!e Daily 
Sparkle’ is, so well written and researched.
"e residents are absolutely delighted 
with it, and the reminiscence articles are 
great - it has become a talking point. At 
Mill#eld we use it every day for our paper 
reading session and then the residents 
take it back to their room to digest. 
Looking forward to more! - Maggie 
!omas, Millfield

What do other Care Home Managers say?
 

Top 10 Bene!ts of
!e Daily Sparkle

1.  Easy to use
2.  Cost e"ective
3.  Person-centred
4.  Flexible
5.   #erapeutic 

for Dementia 
residents

6.  Interactive
7.   Enhance sta" 

& residents 
relationship

8.   Increase sta" 
morale

9.  Daily stimulation
10.   Multilple uses 

for residents

1. Johnny Mans, 
impressario shares 
humourous stories  
of the great stars 
of the 40s to 60s 
which he managed 

- Max Bygraves, Norman Wisdom, 
Danny La Rue and many more.

2.  Rosie’s Ramblings. A new 4th page - a 
pot pourri of stimulating snippets.  

Group 
Discount

If your home is part of a group of 
homes, talk to us about our ‘Corporate 
Packages’ which o!er savings of up to 
35%, plus free sta! training.

the details. 

www.dailysparkle.co.uk

Corporate enquiries: 

!"#$
!"#$%&'($
)"*"+$#,

Call 0800 228 9698 now to fifind out 

Fax:  0207 098 4323

info@dailysparkle.co.uk

Phone:  0800 228 96 98
TQ9 6NT
Dartington, Devon
28 Huxhams Cross
Daily Sparkle Ltd 

coming soon
New features -

We will be happy to answer
any questions that you have
regarding The Daily Sparkle!
Just give us a call at 0800 
228 9698 or email 
info@dailysparkle.co.uk

3.  Professional templates to help you
customise  The Sparkle for your
home. chrisharding@dailysparkle.co.uk

http://www.dailysparkle.co.uk
mailto:info@dailysparkle.co.uk

