COMPASS : : : :
NATURAL Connecting Media and Markets in Natural & Organic Products

A Boutique Agency Serving the Public Relations, Brand Marketing,
Public Relations Social Media and Business Development needs of companies and

Social Media organizations involved in the $500-billion market for natural, organic,

SEEEHELEL S socially responsible and eco-friendly products and services.
Business Development

Consumer Focus

Brand Creation Learn How We Can Tell Your Story

Market Intelligence

Event Management
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Navigating the Natural Products Market

Compass Natural founder Steven Hoffman brings 35 years
immersed in PR, communications, editorial, trade show
production, sales, marketing, business development and
public affairs dedicated to advancing the market for natural,
organic, nutritional and healthy lifestyles products.

From serving on Colorado Governor Jared Polis’ inaugural
transition team and leading internationally renowned
nonprofit organizations in regenerative and organic food
and agriculture to building nationally recognized natural and

organic brands, Steve and the Compass Natural team bring
a deep knowledge of trade and consumer channels, along
with key players, influencers and other leaders in the
healthy lifestyles market.
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WHO WE REACH

When Compass Natural distributes a press release, e-newsletter or other email communications on behalf

of the client, we employ the following proprietary email subscriber lists on behalf of clients, comprising more
than 15,000+ industry and media contacts involved in natural and organic foods and healthy lifestyles.

CONSUMER MEDIA | Compass Natural reaches nearly 3,500+ Healthy Lifestyles Consumer Media
contacts in major media markets, as well as niche healthy lifestyles media, including editors, journalists,
bloggers, podcasters, social media influencers, radio and TV broadcasters, and related consumer media who
report on natural, organic, hemp-centric, sustainable, regenerative and eco-friendly products.

TRADE MEDIA | Compass Natural reaches more than 1,700 Business and Trade editors, journalists, bloggers,
podcasters and others reporting on the natural, organic and sustainable products industry.

NATURAL, ORGANIC & LOHAS INDUSTRY | In addition to our media contacts, Compass Natural’s proprietary
B2B subscriber list comprises more than 9,500+ industry contacts in the natural, organic, hemp and CBD,
sustainable products, and regenerative food and agriculture market, including leading chain and independent

retailers, distributors, brokers, manufacturers, service companies, and other decision makers in the Lifestyles of
Health and Sustainability (LOHAS) market.

HEALTHY LIFESTYLES CONSUMERS | Compass Natural has more than 900+ active consumer subscribers—
who we refer to as on-the-ground influencers who speak of brands via word of mouth and social media.
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Gala Herbs Unveils Modern New Look and Three Innovative
Product Lines at Natural Products Expo West 2019
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PRESS RELEASES

Compass Natural R U NA

was engaged to

conduct advance e

publicity and to | Stovon ifman. Comoess Nara, stevesompessnaurs. com, 13038071042
represent leading =
socially conscious
beverage company
RUNA and actor
Channing Tatum to
media and major
retail buyers onsite at
Natural Products
Expo West, the
world’s largest Chanving Tatum il join RUNA founders Tye
natural and organic o, 1300, on iy s, i

Products Expo West. Now in its 34th year,
Natural Products Expo West is the world's

products trade show. argestnatural anc organ products rade

exposition, drawing more than 70,000 trade visitors from over 100 countries.

For Immediate Release

Actor Channing Tatum to Appear at Amazonian Beverage Maker
RUNA's Booth at Natural Products Expo West, World's Largest
Natural and Organic Products Trade Show

Best known for his starring roles in 21 Jump Street, White House Down and
Magic Mike, Actor Channing Tatum will join the RUNA team at Booth #3005
at Natural Products Expo West on Friday, March 6, at the
Anaheim Convention Center in Anaheim, CA

Brooklyn, New York (February, 24, 2014) - So, how does Hollywood action star Channing
Tatum stay energized through a grueling film schedule? By exercising, getting plenty of rest,
and drinking RUNA beverages, made with Guayusa (pronounced “gwhy-you-sa”), an
Amazonian “super leaf” with a long tradition of use as a natural, healthy energy drink by the
Indigenous peoples of Ecuadorian Amazon. Speaking about the benefits of Guayusa, Tatum
riffed to Jimmy Fallon on the Tonight Show that Guayusa gives him “the energy of the gods.”

In fact, Tatum was so taken by the sustained
energy he gets from Guayusa and the social
mission behind RUNA that he befriended the
owners, fraveled last year 10 the Amazon with
them, and invested in the company. From its
roots as nothing more than a class project at
Brown University, RUNA has emerged as one
of the fastest-growing organic, ready-to-drink
tea brands in the U.S.
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E-BLASTS

Consumer, trade and
seasonal promotions,
coupons and contests
tied in with social media
campaigns.
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NEWSLETTERS

Best-selling author of The
Unhealthy Truth, public speaker,
and founder of Allergy Kids,
Robyn O’Brien, a former Wall
Street Analyst turned healthy
food advocate, has been dubbed
the “Erin Brockovich” of food.

Compass Natural helped Robyn
develop, design, write and
distribute her email newsletter,
which ties in with Robyn’s
website, blog, social media and
public speaking dates.
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NEWSLETTERS

FINCA LUNA NUEVA

SUSTAINABLE RAINFOREST ECOLODGE

MAKE MEMORIES AT ONE OF COSTA RICA'S BEST ECO-LODGES
Finca Luna Nueva is a recreational paradise and a living classroom.,
We offer a delicious “farm to table” experience of regenerative
agriculture, together with miles of hiking trails through pristine

Reduce Your Promotional Goods Environmental Footprint rainforests, organic farmland, and herbal gardens.
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Jooking for & stykah & suatainasio way 3 promote ther brand or message Watch the Video to Learn More About Finca Luna Nueva
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Hurry Now and Order Promotional
T-Shirts for Expo West!

Onders must be recedved by 0222/16
Sarve 10% with code: COMPASS10

Send us your design & we'll hook you up with the
most eco-frendly screen-printed T-shts you Gan fnd'

Contact ws today!
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SOCIAL MEDIA

Social Media - How Do You
Like Me Now?

Compass Natural coordinates
content with the client’s social media
team. We're also adept at managing
social media content curation and
administration on behalf of clients,
including posting and advertising on
Facebook, Linkedln and other social
media pages, along with integrating
social media with Internet, blog, e-
newsletter and other marketing
campaigns and strategies, and also
monitoring and reporting on metrics.
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INFO MARKETING

Compass Natural worked with “ -~ — aE
healthy IIfeSter consumer Celebrity Beauty Tips We Love
brand | AM Enlightened _ G et b s

head to toe. In the New York Times' Fashion & Style
= H H Section, Ms. Uni ttribut rtain I AM
Creations on email marketing ENLIGHTENED CREATION to her abiiy to stay calm
under the pressure of being an actress. Calling it the
"exclamation point to [her] beauty routine," Gabrielle

and e-newsletters targeted to uses LAM Love Chakea Cratal it sether ntenton
consumers and trade (the
articles lead back to | AM’s

e-commerce S|te and b|Og) Open to Your Full Potential

Your soul essence is like that of the fresh spring
flower. When you open to unconditionally
loving in pure service to all that you come
across, you are understood and seen not
because of any sort of foree, but because there
is a kind of mysterious, magnetizing, deep-
seeded fragrance about you.

Read more natural healing wisdom from Illup
Gravengaard, I AM Director of Alchemy, here.

COMPASS
NATURAL




EVENT MARKETING

Compass Natural has significant
experience in producing and
promoting consumer and trade shows,
conferences, meetings, and related
events. In this example, we were hired
to produce and promote a full-day
symposium on behalf of Whole Foods
Market Rocky Mountain Region for
more than 200 local vendors. The
event featured workshops, “speed
dates” with Whole Foods grocery
buyers, and vendor exhibits.

COMPASS
NATURAL




Blogging builds website and
social media visitation, brand
awareness and product sales.

Natural, organic and specialty
foods pioneer Edward & Sons
engaged Compass Natural to
conduct public relations and
create an ongoing blog, Honest
Food News, covering news,
trends and recipes from the
world of natural, organic, vegan
and gluten free food.

Troes
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EVENT MARKETING
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It's "Hempening" in the South!

Join us for the
Second Annual Southern Hemp Ex
September 6-7, 2019, Franklin, T

Set for Sept. 6-7, 2019, at the Willamson County Ag
Expo Park in Frankfin, TN, to Offer Full-scale Exhibit Hall, Networking
Opportunities, Presentations and Workshops by Pioneers, Innovators and
Advocates in the Rapidly Growing Hemp Industry.

Colorado Hemp Company, producer of NoCo Hemp Expo, the world's
largest industrial hemp exposition held each Spring in Colorado, is excited
1o bring the momentum South with the second annual Southern Hemp
Expo (SHE), set for this September in Franklin, TN,

Exhibit Space and Sponsor Opportunities Now Available
Exhibit space and sponsorship opportunities for the Southern Hemp Expo
are filling up quickly. Apply online at www.southernhempexpo.com.

Take part in the best B2B trade show, business conference and agriculture
symposium in the commercial hemp industry, held Sept. 6-7 at the
Wisiamson County Ag Expo Park in Franklin, TN, Plus, the Southern Hemp
Expo provides an opportunity to interact directly with consumers.

Click here to view in your browser

SUNRISE RANCH
¥*
LOVELAND, CO
*
AUGUST 14-18

*
WwWW.ARISEFESTIVAL.com

STAND UP AND BE COUNTED!

Arise Music Festival invites your eco-friendly, natural,
organic & sustainable brand to exhibit and sponsor at
an enlightening three-day camping festival featuring:

MUSIC % YOGA 3% FILM % ECO-PRESENTATIONS
HEMP VILLAGE * ART % KIDS VILLAGE

MICHAEL FRANT

AIND
SPEARHEAD
JULIA BUTTERFLY HILL - DARYL HANNAH - LEILANI MUNTER - MARTINA HOFFMAN
XAVIER RUDD - KELLER & THE KEELS
ZAP MAVA - MICHAL MENERT - GREENSKY BLUEGRASS
MIDNITE - FREELANCE WHALES - GREGORY ALAN ISAKOV
KAN'NAL - CHALI 2NA - THE MOTET - LUNAR FIRE - QUIXOTIC
NAHKO AND MEDIGNE FOR THE PEOPLE - TOUBAB KREWE
RANDOM RAB - DAVID STARFIRE - DESERT DWELLERS
SEA STARS - TIERRO - PROJECT ASPECT - OMEGA
MIRAJA - MAGIC BEANS - OCTOPUS NEBULA - TWIDDLE

CPLUS OVER 75 MORE ACTS ON 5 STAGESH,
SIGN UP TO BE AN EXHIBITOR & SPONSOR!

To be an exhibitor & sponsor of the Arise Music Festival,
please email Steve Hoffman, steve@compassnatural.com.
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MAY 5-7 2016, NAVY PIER, CHICAGO

Attend the Midwest's largest natural, organic and healthy lifestyle products
tradeshow for three days of innovation, inspiration and education.

Where Emerging Brands and Hungry Retalers Meet

Thursday, May 5: Education: 10:00am -5:00pm
Friday, May 6: Tradeshow: 10:00am- 5:00pm
Saturday, May 7: Tradeshow: 10:00am- 5:00pm

Navy Piar
600 E. Grand Avenue
Chicago, IL 60611

All channels of retall are invited to attend: from the local, independent stores to

large retail chains, With Healthy & Natural products among the fastest growing

categories across the entire marketplace, the Healthy & Natural Show creates
an opportunity for retallers to better understand this high growth potential,

The show provides a needed venue where retailers have direct and intimate contact
with manufacturers' products and expertise. The goal is o empower the retail
community by giving them access o an exhibitor base flled with leaders and

disrupters while also enabling retallers to meet one-on-one with exhibitors,

COMPASS NATURAL
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MARKET RESEARCH

We specialize in monitoring
consumer, product and industry
trends, and can compile your
market research needs for
business plans, presentations,
white papers and reports.

Additionally, we help other
leading publishers and market
research firms, such as Let’s
Talk Hemp, Pure Branding
and SPINS, reach key decision
makers in the $300-billion
market for natural, nutritional,
organic and healthy lifestyles
products with market data and
analysis.

PURE (branding

¢4 SPINS

Get the Best Bang for Your Marketing Buck
SPINS/Pure Branding Report Provides ROl Essentials

HempBizJournal

America's Favorite Comeback Plant is Here to Stay
New Homp Biz Journal report details market data, opportunities

HEMPINDUSTRY

OPPORTUNITIES REPORT

for Natural Products Marketers

where (0 spend your
groatest impact?
is now avalable in a new report
The Nstural Products Naturad Proshacts Varkcting
2015 proviges mareters L L LR
and tools for best practons

mmm-nmdwwm
of social meda i the ratural products Industry
small. medSum and large sized companies
mossaging arcund key issues incuding GMOs, the
the Norm Amencan food system, and regulating the word

of the pre-Expo West special of $100
by entering the promo code: NFEW15,
ends March 5.

is also lable. To or @ froe excerpt of
Benchmark Report 2015, visit:
hmark.

Al inquiries please contact:
Pusmnoz gnafdpurebranding com

Communcasone oy
Narral Masating. Douicer, 00, USA
Paran i Com | InfoRcompanreta . com
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—

HEMP

COMPASS
NATURAL




FINANCIAL & GREEN INVESTMENT NEWS

This press release, developed
and circulated by Compass
Natural on behalf of Metabrand
Capital, announced a $5.75
million investment in “healthy
energy” organic beverage
company RUNA. The press
release generated nationwide
news coverage for RUNA and
MetaBrand Capital, a recently
formed private equity “conscious
capital” investment firm.

3~ MetaBrand

Co-Creating a Better Future

For Immediate Release

Contact:
Eric Schnell, MetaBrand, info@metabrandcorp.com, tel 888.611.5573
Steven Hoffman, Compass Natural, steve@compassnatural.com, tel 303.807.1042

New “Conscious Capital” Fund, MetaBrand Capital, Invests
$5.75 Million in Organic, "Healthy Energy" Beverage Maker Runa

MetaBrand Capital — a new “conscious capital” private equity fund and the
investment pillar of MetaBrand — selects Brooklyn-based organic, fair trade and
non-GMO Amazonian beverage maker Runa as its first major investment.

Edison, New Jersey (October 7, 2014) — MetaBrand Capital, a “conscious
capital” private equity fund and the new investment pillar of MetaBrand - a full
service firm providing product formulation, outsourced operations, and sales
and marketing services to natural, organic and nutritional food and beverage
brands — announces today a $5.75 million investment in Brooklyn, NY-based
Runa LLC, supporting the growth of the natural, “healthy energy” food and
beverage category utilizing the Amazonian guayusa tree-leaf.

Taking the Triple-Bottom Line approach to corporate social responsibility one
step further, MetaBrand founder and longtime natural products entrepreneur
Eric Schnell embraces the “Quadruple Bottom-Line," a socially and
environmentally aware business philosophy dedicated to People, Planet, Profit
- and Purpose. Through the MetaBrand Capital fund, the company will
primarily focus on growth capital investments in the food, beverage, nutrition
and natural and organic product industries with strategic partners that embody
and embrace a similar socially conscious business approach.
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Compass Coffee Talk™ features
lively interactive conversations with
industry leaders and experts
designed to help guide entrepreneurs
and businesses of all sizes to
succeed in the marketplace. Hosted
by natural and organic products
industry veterans Bill Capsalis and
Steven Hoffman, Compass Coffee
Talk is produced by Compass Natural
Marketing, a leading PR, branding,
and business development agency
serving the natural and organic
products industry. Recorded live, all
episodes appear on YouTube.

COFFEE TALK

Compass
Coffee Talk

“Family for Change:
Tom Newmark and
a

Sara Newmark "
» Tom Newmark | Sara Newmark

. N 5
Talk Regenerative Ag” & . . o c00

: The Carbon Underground True Grace

SPONSORED BY:

N\

Episode 20
Jan 12,2022
11:30am EDT
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https://www.youtube.com/channel/UCQDMrhaHhwuSpsjkkGohEyg/videos

EMAIL & PRINT ADVERTISING

Plant based. Bun ready.

The Original Whole Food, Organic Veggie Burger _ .

Founded in 1983 and true to recipes created in a
farmhouse kitchen, all cur Sunshine Burgers are made
with deliciously simple organic, non-GMO

whole food ingredients. Now available

in seven flavors, Sunshine Burgers

are quick, convenient and

exceptionally versatile.

Gluten free and made

without soy, corn, oats,

wheat, dairy, eggs, tree nuts

or peanuts. Perfect for anyone

seeking pure and simple

plant based options.

G sonsvinetunger & Sunihinetarger (D Seashine Burges

HEAT IT ON THE STOVE TOP « GRILL IT « BAKE IT « MICROWAVE IT
CRUMBLE IT - MAKE A SANDWICH OR USE IT IN YOUR FAVORITE RECPD

ing Regulatory AUG.15-16,2019
USDA and Individual States CROWNE PLAZA
* Primar on FDA Regulation of Hemp-C8D Supplements DENVER, CO

* The Hemp-CBD Supp Markat: A ial Si REGISTER NOW!
* Hemp-CED Suppl Early-bied dacount code:

EARLY-BIRD DISCOUNT

FOR COMPLETE DETAILS VISIT: AHPA.org [Pt

Cooling a

Join us for an evening at
Restaurant Nora*
for conversation

about how regenerative
agriculture can reverse
climate change

Friday Oct. 1

Y and pr

$60 Tickets in advance

Restaurant Nora
2132 Florida Ave NW
Washington DC

WE PROCESS & PACKAGE
-— —

Organic'Grains

weorn
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«Popcorn sall us for
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STORYTELLING:
We are often
published in our
own right. Here,
Compass Natural

principal Steven
Hoffman penned a
feature article on
coffee in Whole
Foods Market's
popular holiday
magazine.




PUBLISHED WORKS

We are often invited to
author feature articles in
leading publications and
blogs to educate and
inform consumers,
business leaders, media,
and others about issues,
trends, products and
brands. Compass Natural’s
principal Steven Hoffman
also is a regular contributor
to such publications as
New Hope Network’s Idea
Xchange, Presence
Marketing and others.

steven Hoffman
Compass Natural
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INNOVATION IN BRAND MARKETING

Brand Creation
Packaging Design
Integrated Marketing
Brand Communication
Sales Collateral

Email & Print Advertising
Websites
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BRANDING & PACKAGE DESIGN

Favorite

Mixed 5 Grains

Working closely with the client and our copy,
creative design and photography team,
Compass Natural creates state-of-the-art brand
identity, packaging, website & sales material.

\
WCROENCAPSIATED

HEMP

~CBD R

3 ‘NA
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INTEGRATED CAMPAIGNS

Sales, marketing and PR, industry relations, trade show planning, packaging copy
& edits, web & blog development, social media for Starbars, a woman-owned,
functional food line of raw, organic snack bars.

\ ST RBARS \ ST RBARS ST RBARS

BEAUTY BRAIN {DETOX LIBIDO

» GET YOUR GLOW DX = » GET YOUR THINK ON = ‘ » GET YDUR CLEANSE ON » » BET YOUR FREAK DN =

3 kv

APPLE MINT CHOCOLATE STRAWBERRY CHOCOLATE
BERRY CHIA ~ CHIP APPLE BINBER COVERED RAISINS

100% DREANC 00% OREANIC 100% DRSANIC
RAW SUPERFDOD BAR RAN SUPERFOOD BAR ' RAN SUPERFOOD BAR

E W S / IIUQ
2 " iSuitdp
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i
Glennise Humphrey at

=
Slow, Bateh-
Churned Gelato
USDA Certfied Organie
Gluten free
Egg free
GMO free

geven Palate-
pleasing Flavors
vanilla Trio
Salted caramel café
Coconut Almond Chip
Chocolate Peanut Butter
Cool Limone
pure Pistachio

Chocolate Duet

INTEGRATED CAMPAIGNS

- '-

180.
ORGANIC
GELATO

Contact
Shoshara Romer, Compass Natural Marketing, 1ol 303,456 6742, shosacaficompassoatunal com.
Glorrise Humphrey, Boulder H Inc... tol 800,601 5002, gur-a efitcukiorcoctoam com,

Figo Means Cool!
Premium Ice Cream Manufacturer Boulder Homemade Introduces Artisan-made,
Slow Batch-crafted Figo! Organic Gelato for National Market Launch

Super premium, Figo! Organic Gelato, made in the Itallan artisanal slow batch-crafted
tradition, will debut a¢ Natural Products Expo West in March 2013 with immediate
distrbution in leading natural foods stoves and supermarkels in the Rocky Mountain
region, and Is positioned to become the leading national organic gelato brand.

Boulder, CO (February 20, 2013) ~ Figo! Organic Gelato, a super premium, USDA
Cantified Organic, non-GMO gelato line made by Boulder Homemade Inc., wil s00n be
available in leading natural foods stores and supermarkets in the Rocky Mountain
region, and the company is positioning the new organic gelato brand for national
distribution in Spring 2013.

As part of a strategic national launch, Figo! Organic Gelato will debut its
sophisticated, seven-flavor, slow batch-crafted organic gelato line to buyers and
media at Natural Products Expo West, the world's largest natural, organic and healthy
products industry trade show, held March 7-11, 2013, in Anaheim, Califomia.

Made in the authentic, traditional style using recipes d under the guid ofa
master [takian gelato maker, Figo!, which means ‘cool’ in [takan, is slow-batch chumed
by Italian crafted machinery. The ten-gallon Itakan-made machines use a proprietary
slow-chum process to create an ideal mixture of low air and butter fat, which lends to
the gelato's th y and rich texture while creating under cne-tenth of a
percent of product waste, and a lower fat, premium product.

Figo! Organic Gelato is USDA Certified Crganic, non-GMO, gluten free and egg free.

EEEEEEE

For Immediate Release

Figo! Means cool
in Italian.

Email marketing &
public relations for
organic gelato maker
Figo! in advance of
new product launch and
trade show season.

COMPASS
NATURAL




BRAND COMMUNICATIONS

Email marketing
helps brands
communicate.

Consumers
Stakeholders

Trade
Community

Event marketing on behalf of
Evol Foods, a leading, nationally
distributed natural foods brand
and division of Boulder Brands.

Svol.

games

(=) 2y
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MARKETING & SALES COLLATERAL

Marketing materials, sell sheets, and sales
collateral developed to reflect the new look of

the brand and to highlight key product features.

It’s Why We’re

4»: Gou rmet
et & Salty Perfection

ry Seasonings
= The Power of Chia

Natural beauty
(’}’616-[,(’0{ willy Care

Available in 31 colors,

® Av each color
an be used alone or blended t

C
create personalized hair colors.

® Handcrafted with the finest Italian
pigments derived from botanicals

monia, resorcinol

® Contains no amin
or parabens,

¢ Can be used repeatedly without
damaging the hair, unlike harsh
chemical colors,

® Cruelty-Free

b
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WEBSITES

We develop easy-to-navigate websites
that accelerate your Brand Image.

NATURCOLOR" : 1 : »"'.Wellomics"
¥ ¥ Accelersting the Weliness Poradigm

}: : &\ The Alchemy of,
= HOME SHOP OURSTORY INOREDIENTS = BIOO  WHOLESALE AFFILATES  CONTACTUS > 2 I npnoevation

Herbal Based
Haircolor

Discover the Alchemy of Wellomics evidence-based wellness systems.

UNLOCONG ranure’s healing power we provide science-based advancements for the nutraceutical,
funcuional food Deverage, personal care and pet markets.

PROVIDING innovative, segulanory complant and integrative health Sommulyson technologies That
ensure chent'’s brand equity and P

CREATING new markets and expertly reframing existing ones.

Natural Beauty

Naturcolor is the leader in providng herbal based, permanent hair color gels,

sharrpoa, conditoner and hair care products. We are proud 1o offer har dye and
S0CRSS0MeS that contan predominantly natural ingredents and low chemical

foemudas for mild haie coloring and maintenance.

YOUR ADVOCATE IN BEAUTY AND HEALTH




MISSION BASED BRANDING

| 6 PALM

DONE RIGHT"

Compass Natural
PROVING THAT PALM OIL CAN BE GROWN FOR GOOD

specializes in serving
. Farm Workers Day, celebrated earlier this month on June 13th, recognizes the
businesses and brands dedication farmers have in growing and maintaining crops. Palm Done Right is

grateful in honoring farmers worldwide, who work hard every day to make sure we
can all enjoy quality and safe products. To raise awareness for the work farmers are

committed to natural health, SOl W A4 ol e eckotad PR e il what  neadd 1 as
local economies, fair trade, S e

regenerative organic

agriculture, social issues

and the environment.

Working with Natural

Habitats, we helped

develop Palm Done Right bl ' o v coo pam s g*m:;ﬁ“mmmm;mzmm‘m“
Month, a cause-marketing QN omaingg el i v 5 Pt Yoo oo sl o190
Campaign tO educate ] Newsletter Highlights - be sure to read on for the full stories!
industry and consumers  SEPTEMBER is National Paim Done Right™ Monih!

* New Brand and Retail Partners - Ever'man & Sogni Dol

about the benefits of e e s it e ey Tl o
« What are we currently reading?

organic palm oil. « Social Media Campaign and mentions

Our reSOLUTION for Farm Workers Day: Mindful Eating Habits

JOIN THE MOVEMENT

COMPASS
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ECO-CHIC

Compass Natural was
engaged by eco-fashion
brand Under the Canopy in
a campaign to promote its
new Spring organic bed &
bath collection, and also by
MetaWear, maker of U.S.
made organic T-shirts.

COMPASS
NATURAL




TRADE SHOW MARKETING
ny's
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Trade show and event
planning and promotion in
advance of key trade shows,
consumer fairs, and other
events. Helping clients in
advance and onsite to
schedule VIP meetings,
interviews, seminars, press
conferences and related
events.

COMPASS
NATURAL




CONSUMER EVENTS

Boulder Green Streets |
Event marketing and production.

Compass Natural for three years produced and
promoted the Organic Alley Pavilion, attracting
local, regional and national exhibitors and 20,000

core healthy lifestyle consumers.

COMPASS
NATURAL



ECO-TOURISM

Compass Natural is the
marketing & public
relations agent for
Finca Luna Nueva, a
300-acre eco-resort,
biodynamic farm and
nature preserve in the
heart of the Costa Rica
rainforest.

Hofiman, Compass Natueal, 300,807, 1042, steve@compmsnatral com
Ernesto Sanchez, Group Coordinator, Finca Luna Nueva Lodge, gruposfrcauranyevaliodge com

Announcing Costa Rica's Most Sustainable
Gastronomic Retreat...Chocolate included!

Finca La Nueva Lodge, voted one of Costa Rica’s 10 best 0co-odges, inites conscious
epicures and nature lovers to the rich blodiversity of the Costa Rican rainforest,
chocolate, enchanting local foods, eco-tours, and diodynamic agricuifure during an exclusive
retreal taking place Sept. 2-9, 2016.

San José, Costa Rica (May 10, 2016) — Join Finca La Nueva Lodge in the heart of the
Costa Rican rainforest for an exclusive ste-day retreat celebrating the robust blodiversity
sustainable focdways of the “Rich Coast”

Make chocolate using the same ingredients and methods as the ancient Mayans; enjoy
organic meals and cooking demonstrations by farm to table chef Donna Prizgintas; visit a
sacred seed sanctuary and medicinal herb garden described as one of the finest in the world,
and more!

“This unique, organic o rotroat is a J
of the flavors of the rainforest at their freshest,” sald
Tom Newmark, co-owner at Enca La Nueva. “We're

thriled to have Donna share her Metime of culinary
experience at our biodynamic eco-lxdge. The rich

9! here p some of the best food
in the workd. We can't wait 1o share our lodge with
pecple who will appreciate what's being created heve.”

Upon arriving In San Jose on August 26th, atiendees

will stay at Motel Grang De Orp, a historic landmark hotel centrally located in the capital’s
cultural district. The next moming board a bus for Feria Varde de Aranjuez, a neighborhood
district in San Jose that offers one of the most sp [ in Latin America,
featuring many local organic producers, Here, guests wil experence the small producer
community of Costa Rica and may fnd local specialties including organic cofiee, artisanal
chocolate, leather goods, jewelry and more. The market has been described as a “can’t miss”
by the travel guide Lonedy Planst.

COMPASS
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BUILDING
COMMUNITY

Compass Natural is giving back by
providing Pro Bono services to select
social and environmental causes, such
as supporting Winona LaDuke's Hemp
and the Anishinaabe Agricultural
Institute which is working to restore
foodways, rematriate seeds and make a
new economy; one based on local food,
energy and fiber. Winona's Hemp
Heritage Farm is currently fundraising
to build a processing mill to produce
organic hemp fiber. WinonasHemp.com

COMPASS
NATURAL



TEAM COMPASS

STEVEN HOFFMAN
Director

With a deep commitment to
natural health and the
environment, Steve has
dedicated his career to
natural, organic and eco-
friendly products, socially
responsible business, and
building mission-based
brands. Experience: Co-founder
of LOHAS Journal, Education
Director Natural Products Expos,
Editorial Director of Natural Foods

Merchandiser, Managing Director of
The Organic Center

EVAN TOMPROS
Account Manager

Evan attended the Leeds
School of Business at CU,
Boulder. With a passion for
developing marketing
strategies, primary
research, and creating
business & client
relationships, Evan excels
at creating press releases,
conducting high touch PR
communications, and
managing subscribers and
media contacts,

ALLEN HAEGER

Art Director

Al has been on the ground
floor of the Natural Products
Industry through excellence
in Branding, Package
Design, Product Support and
Advertising. His
comprehensive marketing
knowledge has supported
the substantial sales growth
of a number of the most
progressive natural, organic
& sustainable technology
companies.

JEAN LOTUS

Content Creator

Jean Lotus is a Colorado-
based award-winning
journalist and hempreneur
who writes about the
American West and
sustainable food and
technologies. A former
journalist with United Press
International (UPI), Jean
also is Founder, Editor and
Publisher of HempBuild
Magazine.



BILL CAPSALIS

As an avid healthy
lifestyle expert, Bill works
with emerging brands as
well as mid-sized
companies on everything
from brand & sales
channel strategy,
finance, operational
challenges and product
innovation. He also
serves as Director of
Naturally Boulder.

MIKE SCHALL

Former Senior Principal of
Business Development for
Whole Foods Market, Mike
also served as CEO for
Manischewitz and Guiltless
Gourmet. His current role is
Managing Director at
FocalPoint Partners, a
leading investment banking
firm, where he serves as
co-leader of the firm’s food
& beverage practice.

COMPASS NATURAL ADVISORY BOARD

MARK RETZLOF

Mark Retzloff is a true
pioneer in natural, organic
and regenerative food and
agriculture, with a 50-year
career in starting and
managing a number of
successful natural
products companies. He is
Co-founder of Horizon
Organic Dairy and Aurora
Organic Dairy, and former
Chair of Alfalfa’s Markets.

ARI ADAMS

Ari Adams is a parenting
and lifestyle blogger and
CEO of ShiftCon Media,
producer of the annual
ShiftCon Eco-Wellness
Influencer Conference for
eco-friendly and health-
conscious bloggers and
influencers. Ari also serves
as Adjunct Professor of
Digital Marketing at
Clayton State University.



