
                   

 
FOR IMMEDIATE RELEASE:     Contact: Erin Breen 702-523-2750 

 
Winning Pedestrian Bus Shelter Ad to be Unveiled Friday Morning 

Campaign to Launch Countywide Immediately 
 

WHAT: Contest Winner for “Save A Life, Win A MacBook” High School Senior 
WHEN: Friday, March 2nd, 2011 10:30 AM 
WHERE: Arbor View High School, 7500 Whispering Sands  
 
It is no secret Clark County has a pedestrian safety problem. How to address the problem and affect 
road user behavior has been the debate. A multi-faceted approach is needed, involving all community 
members. Local advertising company Outdoor Promotions understands this concept, and has 
partnered with UNLV’s Safe Community Partnership, Nevada Office of Traffic Safety, the Strategic 
Highway Safety Plan and the CCSD Partnership Office and Police Department to launch a new bus 
shelter campaign. 
 
Students in the school district were invited to develop a bus shelter campaign about pedestrian 
safety. The winning design will be seen throughout Clark County beginning next week and the 
winning designer receives a MacBook, courtesy of Outdoor Promotions. The shelter ads are being 
purchased through a grant from the Strategic Highway Safety Plan, under the Zero Fatalities goal. 
 
A volunteer panel of advocates, advertising personnel, law enforcement and media judged close to 
80 posters submitted to this important campaign. 
 
The winning design is the creation of a senior at Arbor View High School, and that student will be 
awarded the MacBook and the design will be revealed Friday morning at 10:30. In addition, the 
second place winner’s design will be featured inside RTC busses soon. The shelter message is a 
reminder to drivers and those on foot; the in-bus message is aimed at those on foot only. After the 
winner is announced the second place winner will be called at their school, it is a local 8th grader.  
 
This was a fun project with a serious message because far too many people are being killed on foot 
in our community. In 2011 four Clark County juveniles lost their lives on local roads, which is terrible; 
however, according to crash records there were 24 children younger than 18 who received life 
altering injuries as pedestrians, 52 who were transported to trauma centers or emergency rooms and 
another 39 who received less serious injuries in 2011. 



 
 
 
 
 
 
For the first 10.5 months of 2011 there were a total of 127 juveniles hit; only 3 of those crashes were 
listed as “no injury.” This is a critical issue for our entire community, but last year children were 
especially at risk. This is another reason this campaign was so important. In 2011, March had the 
highest number of juvenile pedestrian crashes with 22; however, October was the deadliest, with 
three fatalities and six incapacitating injuries.  
 
All partners with this project will be available for comment after the award, including the winning 
designer. 
 
Another aspect of this project will award bikes to the second place winner and three more entrants by 
drawing from the top ten designs. The bikes were generously donated by Wal-Mart. To kick off the 
2012-2013 school year in August the top ten designs will be partnered with another eight from around 
the state and an 18 month calendar will be distributed throughout schools across the state. This 
project will be in partnership with Safe Routes to School. 
 
We have had a deadly start to the year on valley roads, and we need to do everything we can to get 
all road users to understand the responsibility of getting themselves home safely no matter the mode 
of transportation they use. 
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