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Congratula*ons!
I am excited that you have purchased “How You Can
Rock The Red Carpet” e-book. I have had the pleasure of
covering many red carpets, and have interviewed
hundreds of celebri*es. If you are looking to break into
the entertainment industry as a celebrity interviewer,
then this book is what you need. My inten*on is to
provide you with the do’s and don’ts of the red carpet. I
will also give you some of my personal experiences.
Please check out my interviews by visi*ng Quencie.com
and join my Facebook group:
hMps://www.facebook.com/groups/QTees.
I will be providing more insights into the world of
celebrity interviews, so be on the lookout for more ebooks.
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Are you interested in interviewing celebri*es on the red
carpet? Do you have a knack for connec*ng with people
and geZng them to open up about their lives and careers?
Do you have an outgoing personality? Do you have the “IT”
factor? Well, being an interviewer on the red carpet could
be just the thing for you. Now, the ﬁrst thing you must
know is, having a college degree in journalism doesn’t
guarantee that you’ll make it to a red carpet. It does help
you with your wri*ng and communica*ons skills, but it
really is more about who you know. That’s the Hollywood
way.
The ﬁrst step to geZng on the red carpet is establishing a
rela*onship with managers, publicists, ar*sts, and movie
companies. You’re probably asking, “How do I do that?”
Well, believe it or not, an email can go a long way. For
example, look up the publicists for some of the events that
you’d like to aMend. Find out who the publicists are for
some of your favorite celebri*es. Most informa*on should
be online, and with the click of a buMon, you can ﬁnd their
contact informa*on. Send an email saying that you would
like to cover their upcoming event. If they respond, some
will ask you to ﬁll out a media creden*al form, some will
ask you about your audience size and demographics, and
some will ask you how you plan to promote the event.
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Now, let me go back a few steps. Do you have a website?
Do you have a blog? Do you have an audience? Are you
on social media? All of these things are impera*ve to
covering events on the red carpet. It’s great that you
want to cover the event, but you can’t cover an event
just for the sake of covering it. The publicist or
management want something back in return – coverage
and promo*on of the event on your website and social
media. Most *mes, they will request a link of your
coverage. And if you don’t provide that, it could
jeopardize you working with them again. So, make sure
you have a website/blog and a great social media
presence. If you don’t have a website/blog, I recommend
sites like Wordpress, Wix or Squarespace. You’ll be able
to create great looking sites and at an aﬀordable price. As
big as this industry is, it is also very small. I know that
sounds cliché’, but when you aMend events, you typically
see the same people over and over again. So, make sure
you have your stuﬀ together and professional looking as
possible.
Ok, now with that said, let’s move on. You MUST be
prepared on the carpet. Some*mes, you are given a *p
sheet on the carpet. That’s basically a sheet that states
who will be on the red carpet and a liMle informa*on
about them (i.e. name, brief bio, movies, awards, etc.).
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You may also receive informa*on about the guests in an
email prior to the event. This is very helpful because you
can do research about the celebrity beforehand. However,
this can be very tricky. Typically, the email that you receive
may say “invited guests” and not “conﬁrmed guest.” So, if
you spend a lot of *me researching the invited guests, you
may be was*ng your *me. A lot of *mes, these people do
not show up, or they may choose not to walk the red
carpet. The best thing to do for a red carpet is to always
have 2-3 generic ques*ons that you can ask anyone. For
example, you may ask, “Why is it important to come out
and support _______?” This ques*on can be applied to
anyone. If you have researched people and they do show
up on the carpet – that is great! The more you know, the
more that celebrity feels connected and impressed. Let
your research SHINE!
Are you interested in asking ques*ons for print, or do you
want an on-camera interview? It’s very important to know
what you want to do beforehand. If you are just doing
print, then you can get away with just a recorder. But, if
you want an on-camera interview, you need a
videographer. I have seen people who have an interviewer
and a videographer, like myself. But, I have also seen
people who are a party of one and do everything by
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themselves. I don’t really recommend this because you
really do need help. Red carpets are some*mes a hustle
and you should really focus on one thing at a *me. And if
asking ques*ons is your thing, that should be your main
focus, and not adjus*ng camera focus or angle as the
celebrity walks up. I also feel that you should have great
equipment. That means – invest in yourself. Get you a
great high-def camera, microphone with a professional
mic ﬂag, camera light and a monopod/tripod. If you work
with a produc*on company, make sure they have great
working equipment as well. You always want to look very
professional. And, trust me when I say this, people really
do no*ce!
How do you decide who you want to interview on the
carpet? Well, you usually have your list of people you
want to talk to before going. But those publicists can be
very pushy. So beware. You may end up talking to a
bunch of people that you don’t know and are not
interested in. A cool trick, and this is not to be mean, is to
put your mic down and turn your back away from the
carpet. No oﬀense, but you really cannot interview
everyone. You have to be mindful of a couple of things:
baMery life and memory. The more people you interview,
the more baMery and memory you use. Next thing you
know, you’ll be out of memory space and your baMery
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is dead. And, the person that you really wanted to
interview is walking right pass you because you are
changing out your baMery and memory card. I know this
because it has happened to me plenty of *mes.
Oh, yeah, and don’t forget to keep plenty of back-up
baMeries and memory cards with you. Another trick, and
this may be your best bet if you really don’t want to seem
mean, is to ask 1-2 ques*ons and keep it moving. I
typically do this. I feel so bad some*mes if someone is
standing right in front of me. So I’m always kind and
usually talk to most people. Hey, you never know who
someone is or who they may become!
One %me on the red carpet at the NAACP
Theater Awards, I interviewed a group of
ladies that I didn’t know. But I decided to
be polite and ask them ques%ons since they
were right in front of me. While I was
interviewing them, I had one eye on Joe
Morton who is on ABC’s hit show Scandal.
He portrays Kerry Washington’s dad aka
Papa Pope. Because there was a group of
ladies speaking one at a %me the interview
was much longer than I had an%cipated.
This meant I watched Joe Morton walk
away to be interviewed by someone else.
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I was so mad. Not that the ladies were less
important than Joe Morton, but I really
wanted that interview. I would have loved
to be able to interview them both, but you
can only talk to one person at a %me. Several
months later at another red carpet event,
I ﬁnally did get that Joe Morton interview.
Another thing about the red carpet is that if it’s a big
star you may only get to ask one ques*on, so you beMer
make that ques*on count!
While on the red carpet of the Mr. Church
premiere starring Eddie Murphy, we were
restricted to two ques%ons and had to share
the interview and ask our ques%ons in groups.
There were 2 other media outlets that I had
to share the interview with. This basically
means that there were 3 mics in Eddie’s face.
We were all crowded around Eddie at one
%me and fortunately I got to ask the ﬁrst
ques%on. If you are ever in a group like that,
be ready to ask a great ques%on. You will stand
out.
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The red carpet can be chao*c and exhaus*ng. You’re on
your feet the en*re *me, in limited spaces, all crunched
together with other media outlets trying to get the
aMen*on of celebri*es. You may be outside where it’s
freezing or super hot. Or indoors where it’s humid. You
may get the celebri*es you want, and you may not. They
could literally walk right past you and not stop to answer
any ques*ons. That’s just the way it goes. But just
remember, it’s very exci*ng too! How cool is it to meet
and talk to some of your favorite celebri*es? Just be
prepared and do your research, wear comfortable shoes,
bring water, bring breath mints and HAVE FUN!
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Contact Quencie: StudioQTV@gmail.com and visit
Quencie.com
Quencie Thomas (c) 2016 All rights reserved. These pages
contain copyrighted material and should not be shared,
distributed or transcribed in any way. To do so is a
viola*on of federal law and will be prosecuted.

