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Bre Hance’s fascination with home design began in early 
childhood. She spent her spare time in her native Tempe, 
AZ on job sites and in model homes with her father, a 

residential painting and drywall contractor, and mother, a project 
manager for a custom homebuilder. These spaces were her 
playground growing up, shaping her passion for style and taste. 

“I was frequently asked to design and decorate for friends and 
family members and would do it for fun, as a hobby,” Hance 
recalls. “I’ve always had this compulsive need to be ‘dialed in’ 
(as my dad says), and was happy to help anyone who wanted to 
have their space transformed into a sanctuary.”

Although Hance worked in other fields before establishing her 
dream career, husband, Brandon, 34, a residential developer in 
Los Angeles, and other friends would always encourage her to do 
something with her natural talent for design. 

Through her experience as a Division 1 volleyball player, 
Entertainment Ad-Sales Rep, and Development Officer for a 
non-profit, she learned the importance of leadership, hard work 
and organization. She also became adept at developing and 
maintaining relationships by building trust and consistently 
meeting and exceeding expectations. Though Hance was 
excelling in her career, she felt she was missing something, and 
soon would have her “aha” moment. 

“It was with this experience, a clear vision of owning my own 

business, and a love for transforming spaces, that my dreams 
became a reality,” she says. “In early 2014, my husband asked 
me to design his company’s first house. I did it, loved it, and was 
great at it. I quickly realized that 
the reward of turning a house 
into a home was a special one. 
It was then I decided to bridge 
my business savvy side with my 
creative & imaginative one, and 
launch InHance Interiors.”

The company began as a one-
woman operation providing 
professional design services 
solely for The Run Group, 
Brandon’s residential investment 
and development company. 
Through the experience and 
success achieved in such 
a high-volume production 
environment, InHance Interiors’ 
clientele quickly expanded 
to homeowners, luxury home 
contractors, architects, and other 
investors and developers. Hance 
was able to build her company by implementing grass roots 
marketing methods, and through multiple client referrals.
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“After building, designing, and furnishing 
over 45 homes to date, my next goal is 
to have my company become one of the 
leading and most respected design/build 
firms in the greater Los Angeles area,” 
she says. “Although my business extends 
through the city, I am also hyper-focused 
on Studio City and Sherman Oaks 
because of its demographics. There are 
so many new families, growing families, 
and empty nesters. This means that homes 
are being remodeled for re-sale, additions 
are being added on for more space, older 
homes are being torn down, and a new 
construction is popping up. Plus, the lot 
sizes are bigger over here, (homeowners) 
get more bang for their buck, along with 
all the great amenities like restaurants, 
culture, lifestyle and retail.” 

Overall, Hance approaches design 
projects with enthusiasm and intent. She 
believes hard work, efficient planning, 
and excellent communication are 
fundamental to success. “My design 
philosophy is that I design spaces that 
have meaning, utility, character and 
personality,” she continues. “The key, 
however, is to make a space feel original 
and effortless. If I work towards that 
desired outcome when I approach a 
project, I am often able to hit my mark. 
I call that philosophy my ‘Stamp of 
Approval.’ This is why the logo for my 
company resembles a stamp. I will not 
finish a project for a client until it has my 
full stamp of approval.” 

Hance, meanwhile, advises young 
entrepreneurs who approach her for 
advice that there’s a lot more to success 
than just a good idea. 

“Your commitment will ultimately be 
what keeps you going when you fall or 
have a setback,” she advises. “You need 
to truly believe you are the best at what 
you do. Once you have that in place, 
you can go from there. The second part 
is finding a mentor, or several, to help 

you create and build your business. It’s 
not enough to have an idea. You need 
business guidance. You need someone to 
help you navigate through the not so fun 
stuff. In my business, this is like having to 
spend money on fixing the foundation. No 
one sees it, but if you don’t have it done 

right, the house will fall.” 

Hance says she feels lucky 
that her husband is an 
entrepreneur and has been 
behind several successful, 
and a few not so successful 
businesses. He was 
instrumental in teaching her 
the ropes, and helped her steer 
clear of the same mistakes 
a lot of small businesses 
might make. In addition to 
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Brandon’s help, she had a few other 
business coaches and mentors specific to 
her industry. 

“Though I have some business acumen, 
people skills and organizational skills 
to run the business, I can get lost in the 
weeds, and a mentor that’s been through 
similar situations can provide vision, 
clarity and tools,” she says. “As a result of 
this guidance, it only feels natural I make 
an effort to be a mentor for others. I have 
an intern program at my company, and love 
nothing more than coaching young talent.”

Hance enjoys working with her husband, 
showing that a family that works 
together, stays together. 

“We are both very ambitious, driven 
people,” she says. “Our dinner talk 
is often about our companies and 
how we can make them better, and 
it’s fun for us. We are both building 
businesses and we really enjoy 
it. However, this all happens after 
7pm, when Baron Jean, our new 
baby daughter goes to bed. As a new 
mom, I find that although there are not 
always enough hours in the day, women 
have super powers and somehow, we 
always make it work. I’m still figuring out 

how to balance it all, but if there is a will, 
there is a way! I’ll find a way to make 
sure there’s enough Bre to go around.” 

On their off time, the family enjoys dining 
at Granville during ‘Sunday Funday,’ 
whether with their baby, Baron Jean and 
their chocolate lab, Vida, or with a group 
of friends. She also frequents Il Tremezino 
quite a bit, and of course, Bellacures for a 
nice mani/pedi during her well-deserved 
“me time.”
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Do you know a neighbor who has a story to 
share? Nominate your neighbor to be featured 

in one of our upcoming issues. Contact us  
at eglickman@bestversionmedia.com.
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