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Tillster Digital 
Coupons & Loyalty Index:   

How Digital Coupons and Rewards Drive Customer Visits 



Background

Consumers have always loved a good deal. In fact, 80% of guests say they’d choose a restaurant more if it o�ered a 

digital coupon or loyalty program. Customers clearly want both, but there is a time and place to use a digital coupon 

vs. a loyalty program. Coupons are extremely e�ective at motivating a customer to engage and transact, whereas a 

loyalty program is a great tool to continue building engagement, once a customer is already familiar with your 

brand. They can also be used together, since digital coupons can often be delivered through your loyalty program. 

These digital savings programs also o�er some significant benefits to the restaurants that o�er them. When used 

correctly - for instance, distributing personalized and targeted o�ers rather than generic ones - digital coupons and 

loyalty programs help restaurants drive incremental business, making their overall program more cost e�ective.   

To dig deeper into the benefits of digital coupons and loyalty programs, Tillster partnered with research firm SSI to 

survey 2,000 QSR & Fast Casual Customers to better understand their habits and preferences. The Tillster Digital 

Coupon and Loyalty Index reveals these findings to help restaurants craft their couponing and rewards strategy. 

Digital Coupons and Rewards Program Usage 

Fast Casual: QSR:

Usage of digital tools—specifically around savings—was high in the past 12 months. 
It’s also expected to grow in the next year—especially in the QSR space.  

The top 2 capabilities 

customers want to see 

in restaurant branded 

mobile apps are:                       

or more redeemed a 

digital coupon or used 

a loyalty program. 

In the next year, close to 60% plan to redeem 

a digital coupon or use a loyalty program. 

or more redeemed a digital 

coupon or used a loyalty program. 

In the next year, 74% plan to 

redeem a digital coupon or 

use a loyalty program.
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Digital Coupons and Loyalty Programs Drive Restaurant Visits 

Loyalty program is likely to increase visits across all income brackets

Digital coupons are likely to increase visits across all income brackets

Digital savings programs are no longer just for tech-savvy younger audiences or for 
customers in lower income brackets. Our research shows that digital coupons and 
loyalty programs are important to customers across all age groups and income brackets. 

The majority of all customers would visit more for digital coupons and rewards programs. 

of QSR & Fast Casual customers 
would visit more for digital 
coupons or a loyalty program. 

More than 70% of all ages would visit more often 
if o�ered 

90% of age group 18-44 would visit more often 
if o�ered

More than 80% of all age groups would visit 
more often if o�ered 

More than 90% of age group 25-44 would visit 
more often if o�ered 
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Digital Coupons Drive Change in Customer Behavior 

Digital coupons play a critical role in influencing customers to choose one brand over 
another, or try a new brand. More than 80% of customers would choose one brand 
over another based on a digital coupon. We also found that nearly 90% or more of all 
age groups would try a new brand if o�ered a digital coupon for that brand, revealing 
that these tools play an important role in building brand loyalty, regardless of age.  

Would choose one brand over another if a digital coupon was o�ered

Would try a new brand if a digital coupon was o�ered

As the popularity of digital coupons and loyalty programs grows, restaurants that want to stay 
competitive need to consider o�ering these tools to build brand loyalty and customer engagement. 

To learn more about how Tillster can help with your restaurant’s digital coupon and loyalty program: 

Visit Tillster.com  |  Email Sales@Tillster.com
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