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WHO HOW MANY WHEN HOW 

Adults (18+) 
Nationwide n = 1,001 August 5-10, 2015 Online Survey 



Demographics 

Category Subcategory Percent 

Gender 
Male 48% 

Female 52% 

Age 

18-34 31% 

35-54 37% 

55+ 33% 

Region  

Northeast 18% 

South 37% 

Midwest 22% 

West 23% 

Category Subcategory Percent 

Race / 
Ethnicity 

White 65% 

African American 12% 

Asian 4% 

Hispanic 16% 

Other 3% 

Education 

High school or less 27% 

Some college 32% 

College graduate 30% 

Post graduate 11% 

(Totals	  may	  not	  add	  to	  100%	  due	  to	  rounding) 
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Key Data Points 
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GENERAL KNOWLEDGE SPECIFIC KNOWLEDGE GAPS NEED FOR A MUSEUM 

¥  Just	  24%	  of	  Americans	  consider	  
themselves	  knowledgeable	  about	  
women’s	  history.	  

¥  Americans	  feel	  more	  knowledgeable	  
about	  world	  history,	  sports	  and	  
celebrity	  gossip	  than	  women’s	  history.	  

¥  77%	  of	  Americans	  think	  Women’s	  
contribuGons	  to	  American	  history	  are	  
not	  well	  understood.	  

¥  58%	  of	  Americans’	  history	  educaGon	  
focused	  more	  on	  the	  contribuGons	  and	  
accomplishments	  of	  men	  than	  women.	  

¥  Fewer	  than	  one	  in	  four	  Americans	  are	  
familiar	  with	  major	  female	  historical	  
figures	  like	  Elizabeth	  Blackwell	  (24%),	  
Ida	  B.	  Wells	  (22%)	  and	  Sybil	  Ludington	  
(11%).	  

¥  Less	  than	  1%	  of	  Americans	  know	  how	  
many	  women	  currently	  serve	  in	  
Congress	  or	  how	  many	  women	  are	  
currently	  a	  CEO	  of	  a	  Fortune	  500	  
company.	  

¥  75%	  feel	  that	  today’s	  museums	  are	  
overlooking	  women’s	  contribuGons.	  

¥  79%	  are	  interested	  in	  learning	  more	  
about	  women’s	  history.	  

¥  89%	  agree	  that	  celebraGng	  female	  role	  
models	  in	  American	  history	  can	  inspire	  
future	  generaGons.	  

¥  85%	  feel	  it	  is	  important	  to	  build	  the	  
NaGonal	  Women’s	  History	  Museum	  to	  
communicate	  the	  breadth	  of	  women's	  
experiences	  and	  accomplishments.	  



Knowledge about women’s history falls behind world 
history, pop culture and sports 

5	  

Knowledgeable	  
44%	  

Knowledgeable	  
38%	  

Knowledgeable	  
36%	  

Knowledgeable	  
24%	  

Neutral	  
27%	  

Neutral	  
40%	  

Neutral	  
34%	  

Neutral	  
41%	  

Not	  Knowledgeable	  
29%	  

Not	  Knowledgeable	  
21%	  

Not	  Knowledgeable	  
30%	  

Not	  Knowledgeable	  
35%	  

Sports	  

World	  History	  

Pop	  culture	  /	  
celebrity	  gossip	  

Women's	  history	  

Q1. Please rate how knowledgeable you are about each of the following topics (Totals may not add to 100% due to 
rounding) 

77%	  	  
of	  Americans	  
think	  Women’s	  
contribuGons	  to	  
American	  history	  

are	  not	  well	  
understood.	  



Q. Please rate how knowledgeable you are about each of the following topics: WomenÕs History 

35%	  

28%	  

10%	  

20%	  

29%	  

18-‐34	   35-‐54	   55+	   Men	   Women	  

Millennials and women are more confident in their 
knowledge of women’s history 
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The West is more knowledgeable about women’s 
history than other regions 

30%	  	  
report	  being	  

knowledgeable	  
about	  women’s	  

history	  

<20%	  	  
report	  being	  

knowledgeable	  
about	  women’s	  

history	  

25%	  	  
report	  being	  

knowledgeable	  
about	  women’s	  

history	  

25%	  	  
report	  being	  

knowledgeable	  
about	  women’s	  

history	  



Millennials were raised with more heroines in their 
history books 
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49%	   44%	  
28%	  

3%	  
1%	  

1%	  

48%	   55%	  
71%	  

18-‐34	   35-‐54	   55+	  

Men	  
Women	  
Both	  equally	  

Q. When you think about important historical figures you learned about in school, did your education focus more on 
the contributions and accomplishments of! 



Civil Rights Ida B. Wells 

22%  
Frederick Douglass 

56%  

Sybil Ludington 

10%  
Paul Revere 

81%  
American 
Revolution 

Sally Ride 

54%  
Neil Armstrong 

91%  
Aeronautics 

Elizabeth Blackwell 

24%  
Jonas Salk 

45%  Medicine 

Net More Familiar  
with Male Figures 

+ 71 

+ 34 

+21 

+ 37 

Most are unfamiliar with female historical figures, 
more so than their male counterparts 
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Americans underestimate female representation in 
Congress but overestimate their leadership in 
Fortune 500 companies 
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104 
76 

Correct	  Answer	   Average	  Answer	  

< 1%  
Know the # 
of women 
currently 
serving in 
Congress 

WOMEN SERVING IN  
U.S. CONGRESS 

24 38 

Correct	  Answer	   Average	  Answer	  

< 1%  
Know the #  

of female 
Fortune 500 

company 
CEOs 

FEMALE FORTUNE 500 
COMPANY CEOs 



[SERIES	  NAME]	  
[VALUE]	  

[SERIES	  NAME]	  
[VALUE]	  

[SERIES	  NAME]	  
[VALUE]	  

CelebraGng	  female	  role	  models	  can	  help	  to	  
inspire	  future	  generaGons.	  	  

I	  am	  interested	  in	  learning	  more	  about	  women's	  
history.	  

Our	  country's	  museums	  ohen	  overlook	  women's	  
contribuGons	  and	  accomplishments.	  	  
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The National Women’s History Museum’s mission 
deeply resonates 



Women are especially apt to recognize a need to 
communicate female accomplishments 
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Men	  82%	  

Men	  69%	  

Men	  70%	  

Women	  95%	  

Women	  89%	  

Women	  80%	  

CelebraGng	  female	  role	  models	  can	  help	  to	  inspire	  future	  
generaGons.	  	  

I	  am	  interested	  in	  learning	  more	  about	  women's	  history.	  

Our	  country's	  museums	  ohen	  overlook	  women's	  
contribuGons	  and	  accomplishments.	  	  



There is overwhelming support for building the 
National Women’s History Museum… 
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51%	  

34%	  

11%	  
4%	  

Very	  important	  
Somewhat	  important	  
Not	  too	  important	  
Not	  at	  all	  important	  

85% 
agree building a 

women’s museum is 
important 



81%	  
90%	  

82%	   78%	  

91%	  

18-‐34	   35-‐54	   55+	   Men	   Women	  

Including across generations and genders… 
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…as well as across regions 

87%	  	  
NORTHEAST	  

82%	  	  
WEST	  

81%	  	  
SOUTH	  

81%	  	  
MIDWEST	  


