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The Mystique of Luxury Brands Conference  
 

12th - 13th May 2016 
Venue: The Majesty Plaza, Shanghai, China 

 

Hosted by: 
Luxury Branding Research Cluster and Asia Business Centre 

 
  
  
 
 

This conference aims to provide a platform for academics and industry professionals within the 
luxury industry to collaborate and present their research. The first day will focus on industry 
keynotes and a networking lunch. The second day will predominantly be academic 
presentations followed by a Gala Dinner to award the Best Papers of the conference.  

 

 Topics relevant (but not limited) to the conference include the following: 
 

• Luxury Branding Management 
• Luxury Brands and the Digital Age 
• Genuine and Counterfeit Luxury 

Brands 

• Sustainability and Luxury Brands 

• Premium, Prestige and Masstige  

Brands   

• Luxury Retailing and Management 

• Fashion Marketing and Luxury Brand 

• Brand Extensions of Luxury Brand  

• Global Challenges of Luxury Brands 

• Communicating  Luxury Brands 
 

 

 Manuscript Submission: 

Authors may submit a full paper or an extended abstract. All papers will subject to a double blind peer 
review. Papers should be submitted to luxurybranding@curtin.edu.au by 1 Mar 2016. 

 

Invitation to JBR Special Issue: 

All papers accepted and presented at the conference will be considered for publication in a special issue 
of the Journal of Business Research.  

 

Conference Fees: 

The conference will be free for all attending authors. It is a condition of acceptance of the paper that at 
least one of the authors must attend the conference and present the paper. However, no author may 
present more than two papers. 

 

Key Dates: 

 

Submission of full papers and extended abstracts :    1 Mar 2016 
Final Acceptance of papers    : 1 Apr 2016  
Registration of Conference    : 15 Apr 2016   
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Submission Guidelines: 

Reviewers for the conference will judge all manuscripts on the basis of the general quality of the 
paper, the clarity of presentation within the paper, and the contribution of the paper to the 
understanding of marketing phenomena within the luxury industry. Decisions of acceptance, 
rejection, and/or suggested modifications (made by Track Chairs and moderated by the Conference 
Chairs) are final. 

 

Paper Formatting Guidelines 

All full papers must conform to the following the guidelines.  
Font: Times New Roman 12 pt 
Margins: 2.5 cm all sides 
Spacing: Single spaced, with one blank line between paragraphs 
Abstract: Maximum of 150 words 
Title: No more than 2 lines of text 

Total length: 10 pages (including title, abstract, main body, tables and references) 

 

Extended Abstracts should not be more than 5 pages. 
 

Order of Paper for Submission 

1. Title 
2. Abstract 
3. Introduction/Background 
4. Main body of the paper including tables 
5. Reference list 
Please ensure that your paper submitted for review does not include any information that 
identifies the authors. However, please do allow one line space for the author name(s) to be 
added for the final submission. Those wishing to only publish an abstract will be asked to follow 
the same guidelines above except that abstracts will be restricted to a maximum of one page 
including references. 

 

Note: Should the research on which the paper is based involve any form of sponsorship, the name 
of the sponsoring organisation should be declared on the front page of the final version of the paper 
or abstract submitted and on the first page of the power point presentation delivered. 


