
What Should PR Bring 

to the Digital Party?





Public Relations

The practice of The practice of The practice of The practice of 
managing managing managing managing 
communication communication communication communication 

Digital PR

????????????????????

communication communication communication communication 
between and between and between and between and 
organisation organisation organisation organisation 
and its publics.and its publics.and its publics.and its publics.







The Social Media Guru 

http://www.youtube.com/watch?v=ZKCdexz5RQ8









http://www.personalizemedia.com/garys-social-media-count/

socmedcounter.swf



Site Number of Users User Profile Average Time on 

Site

Facebook 5 million 57% Female

43% Male

21 minutes

MySpace 2.1 million 59% Female

41% Male

27 minutes

Twitter 240,000 – 450,000 57% Male

43% Female

13 minutes

LinkedIn 637,000 62% Male

38% Female

N/A

Source: Digital Marketing Lab - 2009







http://www.forrester.com/Groundswell/profile_tool.html



7        350million



Every time one of your 

employees communicates 

online, they could be seen 

to represent your 

organisation.organisation.



http://www.ibm.com/blogs/zz/en/guidelines.html http://www.intel.com/sites/sitewide/en_US/social-media.htm







Fail wisely 

and keep on tryingand keep on trying
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