
Tips for Reviewing Your 
Customer Journey 

#1 First, define which journey you’re reviewing. (For 
example: your email address collection process, an 
ad leading to an offer, or the entire journey 
including what you sell.) 

#2 Choose 2 or 3 friends who meet your ideal 
client profile. Send them the link to the first touch-



point of the journey. 
 
Include a few questions like: does this first point of 
contact grab your attention, if you didn’t know me, 
would you follow through on this, do you feel seen 
by me, do you see any errors, etc.  
 
*The trouble with asking friends is 1) they aren’t being paid to be 
thorough and diligent, 2) they might not have the heart to criticize 
your work, 3) they don’t always know what to look for, 4) they might 
not have the expertise to suggest improvements, 5) their feedback 
might only serve to confuse you. However, in most cases, it’s a good 
start and better than doing no review at all. 

#3 If the feedback you receive from your friends, 
rings true, make the changes and run them by your 
friends. 

#4 Make sure you test the journey yourself, for flow 
and errors. Sign up for your own mail-outs or 
freebie, etc. Check your forms, the automated 
emails that you get as a result, and follow all the 
prompts as if you were your customer. Check every 



little detail for consistency, spelling errors, and how 
the process flows. 

#5 When testing your journey, check that the 
language, tone, visuals and personality match the 
style of your work. For example, if you use a lot of 
humour in your writing, make sure you bring this 
humour into your automated emails, etc. 

#6 Keep in mind that you’re creating an experience. 
Each person is giving you something precious - their 
attention. Make sure you show you appreciate it by 
making the experience more than just a process. 

#7 Ask yourself how you can surprise them with 
something nice, generous, or funny. 

Have fun and good luck! 


